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OF A MODERN JOURNALIST

The article talks about fact checking as the competence of media information literacy, which a mod-
ern journalist should possess. The specifics of fact- checking are analyzed, its place in the system of me-
dia and information literacy is determined. Indicates the methods of cash check used by journalists. We
need to know that the main purpose of the work is the fact of checking is to educate the critical thinking
of the audience against the background of the so-called era of half-truth, when logic, accuracy is not a
priority. Emotions, fakes and manipulations begin to rule the information field. Populism, manipulation,
unreliability — should be the main objects of this study. The article says how long ago we started the work
of the fact of checking, although we all know well that European countries much earlier took up checking
false information. The activity of the resource, aimed at countering inaccurate and fake information, ma-
nipulation of public opinion, falsification of data and biased resources, will allow our readers to receive
only verified factual material from reliable open sources, and public persons will give an incentive to be
more careful about their statements. This article also provides accurate recommendations for journalists
who want to do validating information.
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MaKTYeKUHr — Ka3ipri 3amaHfbl )XYPHAAUCTIH, MEAMA CayaTTbIABIK, KY3bIPETi

ByA Makanaaa COHFbI Ke3Aepi akmapaT CaAacbiHAA XKMi alThIABIM XKYPreH aknapaTTbiH PacTbIFbIH TeK-
cepy, sFHU, (DAaKTUYEKMHT YFbIMbl TypaAbl KeHipeK >KasblAaAbl. YKaArbl aknapaTTbiH, KAHLLIAABIKTbI pac eke-
HiH Tekcepy Gi3AiH eAiMisre KeiiHipek KeAin oTbip, ananaa, Eyponasa GyA )KyMbiC aAAeKaiAa epTepek
KOAFA aAbIHFaHbIH YKOKKA LUbIFapa aAMarimMbi3. AKMapaTTbiH AYPbIC eMeC eKeHiH ABAEAALY KOHEe YKaAFaH
aknaparka »oA 6epmey. DakTUEKMHI KOFaMAbIK, MiKipAI HEMece AepeKkTepai BypMaaar, >kaaFaH aknapar
GepeTiH OKlIayAaHFaH pecypcTapra Kapchl GaFbiTTaraH pecypc KpiameTi. OKblpMaHAApbIMbI3Fa GapbiHLLA
allbIK, KO3AEPAEH TEK pacTaAFaH, HaKTbl MaTepUaAAAPAbI aAyFa MYMKIHAIK GepeTiHi aHbiK. AKnaparTbiH
KM TeKCEPIAYi — KOFaMABIK, TYAFAAAQPAbIH 63 MBAIMAEMEAEPIHE MYKMST BOAYbI YLLIH bIHTAAQHABIPATbIH Oip-
AeH-6ip TanTbipmac XX0A 6oAMak,. DakTUeKMHITEri Heri3ri MakcaT ayAMTOPMSIHBIH CbiHM OMAQYbIH TEPEeH-
AETIM, KapTblAal WbIHAbIK, ABYIPIHAEr aknapaTTapAbiH OAPAbIFbI LbIHABIKKA YKaHaca GepMeiTiHiHe ayAm-
TOPUSIHBIH, KO3iH >KeTKi3y. OKiHillke opan, Kasipri aknapaTTblK, epiCcTi KaAFaH MOMyAM3M, MAHUMYASLMS,
CEHIMCI3AIK — ByA (DakTUEKMHITIH 6acTbl 3epTTey 0ObekTiCi 60AbIN TabbiAybl THIC. byA 3epTTeyae OTaHABIK,
(haKTUEKMHITIH, KAl Ke3eHHEH KOAFa aAblHFaHbl TYPaAbl akfapaTtTaH GacTarn, LWeT eAAeri akmnapar WibiH-
AbIFbIH TEKCEPY >KYMECIHIH KQHLIAAbIKTbl epTepekTe GacTaAraHbl TYPaAbl XKAAMblAAMa MAFAyMaT GepiAreH.
CoHaar-ak, MaKanaaa (hakTUekmHr canacblHa apHaAFaH HaKTbl YCbIHBICTAP KAPaCTbIPbIAQADI.

TyiiH ce3aep: ek, hakT-YekMHI, AEMOKpaTus, AMAMa3oH, KOMMETEHLMS, MEAMAUHAYCTPUSIAAFbI
KOHBEpreHLMsl, MeAMacayaTTbIAbIK, APOH->KYPHAAMCTMKA, MEAMArUreHa, AMCKPUMMHALMS, MHorpadmka.
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MakTYeKMHr KaK KoMneTeHuus MEAUArpaMOTHOCTHU COBPEMEHHOI0 XKYPHAAUCTA

B cratbe roBoputcsd o (hakTyekMHre Kak KoMneTeHUMn MeAnnHO-MHPOPMaLMOHHON rPaMOTHOC-
TH, KOTOPOM AOAXKEH BAAAETb COBPEMEHHDIN >KYPHAAUCT. AHAAM3MpPyeTCa cneumdmka pakTuekmHra,
OMPEAEASIETCS €ro MeCTo B CUCTEME MEAMMHO-MH(POPMALIMOHHON FPaMOTHOCTHU. YKa3blBAIOTCS METO-
Abl (DaKTUEKMHIa, MCMOAb3yeMble >XYpHaAMCTaMK. LleAblo paboTbl SIBASIETCS BblisIBAEHME CYTW (DaKT-
yekMHra Kak crnocoba BOCTMUTAHMS KPUTMUYECKOTO MbILLAEHUS ayAUTOPMU Ha (POHE TaK HasblBaeMOM
3MOXM MOAYMPaBAbI, KOTAQ AOTMKA, AOCTOBEPHOCTb — HE B MpUopuTeTe. IMOLMK, PENKN 1 MAHUMYAS-
UMM HAYMHAIOT NMPaBUTb MH(POPMALIMOHHbBIM MOAeM. [TonyAM3M, MaHUMYASLIMK, HEAOCTOBEPHOCTb MH-
popMaLMKn SBASIIOTCSI TAQBHbIMM OObEKTaMU AAQHHOFO MCCAEAOBaHMS. ABTOPbI CTaTbW M3yvaloT Aes-
TEAbHOCTb pPeCcypca, HarpaBAEHHYIO Ha MPOTUBOAENCTBME HEAOCTOBEPHOM 1 (DENKOBOM MHOPMaLMK,
MaHUMYASLMSAM OOLLECTBEHHbIM MHEHWeM, (haAbCUMMKALMM AQHHBIX M aHraXKMPOBaHHbIM pecypcam,
MO3BOASIOLLYIO YMTATEASIM MOAYYaTb TOAbKO MPOBEPEHHbIN (haKTMUECKMII MaTepuaA M3 AOCTOBep-
HbIX OTKPbITbIX MCTOYHUKOB, @ MyOAMYHbIM MEPCOHaM AACT CTUMYA HOAEe BHUMATEAbHO OTHOCUTbCS K
CBOMM 3asiBAEHMSIM. B cTaTbe Takke AQIOTCSl TOUHbIE PEKOMEHAALIMM XKYPHAAMCTaM, HEOOXOAMMbBIE AAS

NMpoBepKM AOCTOBEPHOM MHDOPMaLMK.

KAtoueBble cAaoBa: heiik, hakTUyekMHI, AEMOKpaThs, AMara3oH, KOMMeTEeHLMs, KOHBepPreHums B
MeAMANHAYCTPUN, MEAMATPAMOTHOCTb, APOH-)KYPHAAUCTMKA, MEAMArMIMEHa, AUCKPUMMWHALMS, AOHT-

puAbl, Horpadumka.

Introduction

The latest research of the media space summa-
rizes the development of a special direction — “para-
digmal of fake news” (Sukhodolov, AP, Bychkova,
AM. 2017). Against the background of the US
election campaign in 2016, fakes were widely dis-
tributed, which affected the quality of journalistic
publications and the world level of journalism in
general. The trend has affected the increase in the
requirements for the professionalism of journalists.
Since the tasks of the journalist, one way or another,
include the study and analysis of news that may be
fake, the competence of fact-tracking has become
particularly significant. Verification of information
in general becomes the main task of journalism.
This determines the relevance of this study. We are
faced with an important goal — to study factual quot-
ing as a component of media-information literacy
(hereinafter — IIL) of a modern journalist. In order
to achieve the stated goal, we consider the fact-
sharing from two sides: as an independent way of
working with information and as the competence of
IIL. Fact- checking as a Competence of IIL Media
and Information Literacy is a set of specific skills
and abilities, as well as a fundamentally new type
of thinking in the context of the information society
at the same time (Marzak A.S. 2017). What is the
position of fact-tracking in the international system
of media information literacy? According to the re-

sults of the First Meeting of the international expert
group on the problems of developing indicators for
media and information literacy, which took place
on November 4, 2010, the classification of indica-
tors of the IIL is as follows. (Marzak A.S. 2016.).
First level indicators Second level indicators Cate-
gory 1.1. Context of media and information literacy.
Category 2.1. Access / Search media and informa-
tion. Category 1.2. Accessibility and dissemination
of information. Category 2.2. Evaluation / Under-
standing of media and information. Category 2.3.
Use / Create media and information. Table number
1. IIL Indicators In the right column are the com-
petencies of the creators of the information itself,
including the journalists who are interested in this
work. Fact- checking falls into category 2.2., As it
implies assessment and understanding of informa-
tion, as well as category 2.1., As it implies search-
ing for media and information in order to search for
primary sources. We summarize that fact- checking
as a competence occupies a special place in the IIL
system, covering at once two categories (Categories
2.1. And 2.2.). This indicates, on the one hand, the
importance of fact-keeping as the competence of a
journalist, on the other hand, the difficulty of mas-
tering this competence. Fact- checking as an infor-
mation processing tool: specifics and methods Let
us indicate the causes of the occurrence and distri-
bution of fake news. It is believed that the main fac-
tor in the emergence of such content is “the banal
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pursuit of sensation”, and their distribution is due to
the lack of elementary time for fact-checking: such
(fake — author’s note) news (Issers 2014). Ways to
combat with fakes can be automated and manual.
For example, to identify fake news in the US seg-
ment of the Web, a browser extension appeared that
allows separating the “truth” from the “fiction”.
However, this extension even marks reliable materi-
als from Russian sites as “Russian propaganda” (So-
lovyov A. 2017). Therefore, this method can not be
considered effectively. Just factual billing belongs
to the manual methods of dealing with fake news.
Consider what methods of fact-checking are offered
by the journalists themselves. To do this, list the rec-
ommendations in the table and open them.

Recently, has started the first fact-tracking re-
source in Central Asia. The project, unique for the
region, involves verification (validation) of socially
important information published in the media, social
networks, instant messengers, statements of public
figures and organizations.

The project aims to develop media literacy in Ka-
zakhstan. Factcheck kz is available in kazakh and rus-
sian languages. There are plans to add new language
versions in a close future. In general, to contribute to
the development of fact-tracking in Central Asia very
important to our country. (Beinenson V.A. 2017).

The activity of the resource aimed at countering
inaccurate and fake information, manipulation of
public opinion. Falsification of data and biased re-
sources which will allow our readers to receive only
verified factual material from reliable open sources
and public persons will give an incentive to be more
attentive to their statements.

For reliability, the project editors regularly mon-
itor and verify socially significant and high-profile
news, facts, figures and conclusions voiced in the
media . According to the results of the inspection,
the conclusion is published — “false”, “truth”, “half-
truth”, “manipulation”, “without verdict” — with a
description of the verification methodology and the
provision of evidence.

“The peculiarity of the project is that everyone can
become to be as a participant. You can send us your
suggestions, comments and comments by clicking on
the “Feedback” button. We are ready for dialogue, co-
operation and self-improvement, ’said project manager
Adil Jalilov,. (Gottfried J., Shearer E. 2016).

“Testing the facts for authenticity is especially
relevant now — in the era of post-truth, fakes and in-
formation manipulations. I am sure that Factcheck.
kz will contribute to the development of critical in-
formation perception skills of the Kazakh audience
”says Anton Artemyev. He is a Chairman of the
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Board of the Soros Foundation-Kazakhstan. Fact-
check.kz is a fundamentally independent factual
project, equidistant from political and other “camps”.
The priority in the work is always the preservation
of objectivity and impartiality. The reliability of the
published information can be checked by any per-
son, media and organization. The object of the study
are only voiced facts, but not judgments, assump-
tions and forecasts. In its assessment, the editors ad-
here to the principles of the International Billings
Network (IFCN), (Kornev M. 2017). Which based
on transparency of sources, impartiality, openness of
methodology and financing.

In case of disputable situations, Factcheck.kz is
ready to consider counter-arguments, as well as the
possibility of creating an expert working group to
recheck the verdict.

The project Factcheck.kz is implemented by
the International Center for Journalism MediaNet
with the support of the Soros Foundation-Kazakh-
stan. (https://factcheck.kz/glavnoe/startoval-pervyj-
faktcheking-resurs-v-centralnoj-azii/).

Methods

Check names

If you at least once make a mistake with the
name of a well-known (and not so) person, then
your credit of trust will very quickly run out — both
from potential sources and from the reader, not to
mention your editor. Therefore, here are a few tips,
thanks to which the chance to fool with the name
can be reduced to zero.

Ask the source to spell his / her name. Each time
communicating with the source or hero whose name
will be used in the material, ask them to spell their
name and surname. If this seems too stupid to you,
or if the spelling seems obvious, you can laugh it off
that you are too pedantic about the correct spelling
of words. If you are recording a conversation with
the speaker on a voice recorder, duplicate the spell-
ing of the speaker’s name in a notebook or phone
— you never know if the audio recording will not let
you down in the wrong place.

Ask the hero to write their own name. Draw a
notepad to the hero and ask him to write his name
on his own. Then look at the recording and make
sure that you correctly reproduce the name in the
editorial when you sit behind the material. If a letter
can be mistaken for another, ask again. And better
ask the hero for a business card. (https://www.slide-
share.net/jonesapollo/watchdog-journalism).

Recheck the name again. Do not allow your-
self to think that the name on the business card is
100% correct. I had a roommate on whose name
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plate made a mistake. And he noticed it only after
I told him about it. An acquaintance of mine from
Oregon once received a business card from a person
who often works with Asian clients, so he wrote a
“simplified” version of his name on the card to help
his clients pronounce it correctly. You may have a
document on your hands on which the correct name
is supposedly written, but don’t believe it 100% —
there is always a chance of error.

Check out the public information. Check out
various Internet sites that may indicate the spelling
of the source name — its pages on social networks,
the website of the company for which it works. But
just assume that there may be a mistake there too.
(Penmakuus Meduza).

Get ready If you are covering an event, it is best
to take care of getting the program and the list of
participants in advance. Try to meet with key speak-
ers and clarify whether the program spelled their
name. If someone whose name you do not know is
saying or doing something interesting, then specify
his name immediately after the speech. If this is not
possible, then ask someone who knows for sure.
Then try to contact the person by e-mail or phone
to double-check the spelling of his name and the
quotes you want to use.

Get contacts for clarification. After the inter-
view, be sure to get as many contacts as possible
from the speaker — mobile and work phone, e-mail,
accounts in social networks. Check if you recorded
everything correctly. This is necessary in order to be
able to clarify the facts and figures with the speaker
if the quality of the audio recording fails you.

Specify the position. (3akonP® 25.11.2017).
After you have made sure that you have correctly
recorded the name, ask the speaker for his official
position, membership in public organizations and
other titles. Check if you recorded them correctly.
When you write again about this person, assume
that his position may change — people are fired and
promoted, they change jobs, their contracts can be
terminated, people are elected and lose elections.
Therefore, always check with the speaker his cur-
rent position.

How did you find out about this? Former New
York Times journalist Judith Miller, accused of un-
verified reporting on weapons of mass destruction
in Iraq, wrote: “If your sources are wrong, then you
are wrong, too.” Never use a source error as an ex-
cuse. The material is signed by your name you are
responsible for it. Do your best to confirm and dou-
ble-check the information.

Find the main source. When the hero gives
you some facts in an interview, get used to asking

“Where did you get this from?” This will give you
the answer to the question about the main source
of information. The hero of your material may be
mistaken, lie, or just not remember the whole story.
Asking the question of where the speaker got the
information from, gives you the opportunity to find
a more reliable source. If you hear the story in the
retelling of second and third par (IlamsiTka «IIpoc-
THICTIpUEMBI(DAKT-IeKUHTaY ). ties, try to reach the
main character of the story. If someone quotes you
statistics, ask for a report in which the hero saw
this data. Then you can double-check the informa-
tion, add context and find even more interesting
statistics.

Rate source. Feel free to ask the speaker ques-
tions to check his reliability as a source of informa-
tion. Does the hero have official access to the in-
formation being announced? Does the speaker have
enough data to claim that the unofficially received
information is correct? Did the source give con-
firmed information before? What is the hero’s mo-
tivation to disclose information?

Rate information. Ask questions that will verify
the reliability of the information. Does the source
know, are the given data a theory, an assumption, a
rumor or a fact? If information is a fact, how relevant
is it today?

Question it. Who would not believe this infor-
mation? Check the information received from a
source that could refute it. If the information cannot
be refuted, then it may be true, but this is not accu-
rate. If there are opposing data, doubt both. Try to
get to the truth. In the extreme case, it is possible to
present in the material two opposing points of view.

Check social networks. Ask people from the net-
work to help you get first-hand information — per-
haps someone was an eyewitness or knows someone
whose contacts will help you understand the history
thoroughly.

Write carefully. Do not write down everything —
you are not a stenographer, but a journalist. Look for
interesting data and facts. Do not waste paper and
force on passing information.

Write data, not quotes. When your goal is to
gather information, do not focus on providing an ac-
curate quote. Exact words are not important; con-
centrate on the facts and data that the speaker gives.

Write loud quotes. But to record exactly the
quotes that express someone’s authoritative opinion
or an interesting emotion, you need with pedantic
clarity. Scroll through the words of the speaker in
your head until you write them down on paper.

Stop the speaker. 1f the source gives you infor-
mation, stop it and ask where it came from, specify,
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ask a question about the details. How did you find
out about this? Are you sure? How do you spell it?
Is this an approximate or exact figure? Do you have
any supporting documents? Did you say a million or
a billion? Feel free to stop the speaker to be able to
record something for sure. (IToctBdeiicOyk Anmpes
MUpOLITHUYEHKO).

To paraphrase. Not all interesting opinions of
the speaker can be adapted for printing. In this case,
make sure you understand the words of the hero
correctly and ask again: “Did I understand you cor-
rectly? You said, that ...?”. This will allow you to
receive confirmation and gives you a little time to
make notes. And, perhaps, in this way you will get a
more interesting quote.

Review your notes. Immediately after the event
or interview, review your notes. If some words are
written crookedly or incomprehensibly, immediate-
ly rewrite them to clean, while they are still fresh in
memory.

Verify through other sources. Who else might
know this? Look for other people who might know
something about the event. They can confirm or
deny what another source has just told you. They
can shed light on some points. But, of course, ask
them where they know it from.

Search for documents. Find official data, reports
and records that can confirm, deny or supplement
the information that you have been informed. Pho-
tos and videos will help confirm some details. If you
are writing about a court where you were not, find
the official transcript.

Try to understand. Before you start writing,
make sure you understand the topic. Immerse your-
self in the context. Look for explanations. Look at
the story from the other side. Ask stupid questions,
so you do not make a stupid mistake in the material.

Check the facts

After you have finished a draft of a material,
check out the facts.

Names. Check the spelling of each name. Check
the records, refer to public sources, look at the busi-
ness card, official document, address book, com-
pany website. If you find an alternative spelling of
the name, it is better to ask the hero of the material
again. Similarly check the post.

Numbers. Double check each digit. Only your
entries are not enough. Check with documents, re-
ports, databases, web sites. Do it yourself. Then
count again, especially if mathematics is not your
strong point. If you do not understand the numbers,
you will not be able to verify them. Ask the source
or someone who understands the numbers to explain
them to you or recalculate them.

ISSN 1563-0242
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Quotes. Check the correctness of the quotes on
their records. Read quotes several times out loud — it
helps to notice a missing or incorrectly written word.

Ask if not sure. If there is something in your
notes that you did not fully understand or something
that you doubt, do not be lazy to call the speaker
again. “I was sure you said it, but I just wanted to
make sure.” The speaker can confirm, deny or cor-
rect the information. In addition, the speaker may
add something that I wanted to say to you after the
interview, but forgot.

Technical details. 1f you are writing about engi-
neering, science or law, you may want to simplify
this information for the reader. Show the material to
the expert to make sure that you understand every-
thing correctly and do not mislead the reader.

Components. Modern material can be layered.
It may include videos, text, tables, charts, audio
recordings, callouts with quotes, and much more.
Check each of these layers — maybe somewhere in
the table lies an error.

Be open

You will not always have the opportunity to
verify every fact. In this case, it may be worthwhile
to involve living people in checking the facts — for
example, your friends on Facebook. After you have
posted the material, invite people to openly inform
you about inaccuracies and errors — if you work in
online media, then you can easily correct the mis-
take by thanking the attentive reader. (Morgan Mari-
etta, David C. Barker, Todd Bowser 2015).

Recommendation

(Michelle.A 2016). Comment “Look for the
source or confirmation of information from several
independent sources.” The source refers, in fact, to
the newsmaker or the person “from whom the origi-
nal utterance or action originates”. If for certain rea-
sons, it is not possible to obtain information from
the original source, it is worth analyzing data from
several secondary sources. “Ask the opposite side.”
A one-sided view of the situation does not seem
acceptable for a quality journalistic publication.
“Learn to recognize fakes” The author recommends
attentively to every detail of the news: from the cor-
rectness of the spelling of names, the profession,
and so on to the verification of the authenticity of the
source. So, in modern media space there are special
projects practicing the dissemination of fake news
(“LITERFAX”, “RIA Fognews, etc.). “Remember:
the accuracy of the facts is more important than the
sensation.” As mentioned earlier, the main factor in
the spread of fakes is the desire to give a sensation.
The author of the recommendations calls for a criti-
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cal approach to the analysis of this or that informa-
tion, since ordinary news may lie behind the sen-
sational news. “Use social networks with caution”
According to statistics, 62% of adult Americans
use social networks as a source of news (Michelle
A. 2015). Journalists also often resort to searching
for information through social networks. You need
to consider the authenticity and relevance of the
account before using the information in the social
network. Table number 2. Methods of virtual cash
from a journalist (Kenney, Patrick J. & Wintersieck,
Amanda 2015) and their analysis. We summarize,
factchipping as an information processing tool has
its own specifics. As a rule, this is a manual method
of verifying the reliability of information, involving
the skills of finding the necessary information on
the Web, the ability to work with both primary and
secondary sources of information. In addition, the
journalist must possess critical thinking, as well as
be attentive to every detail of a text.

The Results

On May 11, the Factcheck.kz fact-finding proj-
ect, the first in Central Asia, was launched by the In-
ternational Center for MediaNet Journalism with the
support of the Soros-Kazakhstan Foundation. Sum-
ming up the first results of the work. In September,
Factcheck.kz became a partner of Project Syndi-
cate, thanks to which our readers have access to the
unique content of Project Syndicate related to fact-
checking, debunking and problems of information
verification, analytical materials in the field of the
global economy. Actually, the editorial year was no
less interesting, we checked for plausibility public
statements: Health: FALSE | Methadone is banned
by the UN convention for medical use — Kazbekov.
Education: TRUTH | In Kazakhstan, it is possible to
get a grant by typing a low score on the UNT. Econ-
omy: MANIPULATION AND FALSE | Akishev:
The accumulative pension system has taken place.
Defense: TRUTH | Sending the military of Kazakh-
stan is possible in any country. Politics: TRUTH |
Kelimbetov: The current chairman of the National
Bank Akishev voted for investments in the IBA. De-
bunked by established myths: The main Kazakhstan
myth of Genghis Khan: The universe shaker — Ka-
zakh. Rumors denied: Disabled and poorly educated
Kazakhs relocate to Kazakhstan. The editorial staff
also shared the news of the international factbook
and the main tools for checking information in the
cognitive section “Digest”. Statistics of the verdicts
—the leader is “FALSE” So, your attention is the sta-
tistics of the verdicts made, the selection of the loud-
est revelations of the year and plans for the future. A

total of 143 unique materials were published (each
is available in Russian and in Kazakh). Of these, 99
are verified by the Pravdomer. (Nyhan, Brendan &
Reifler, Jason 2015).

Conclusion

Fact-checking as a journalistic method of work
involves a manual way to verify the accuracy of
information. Given this competence, given the
sharp spread of fake news, it is important to have a
modern journalist who claims to create high-qual-
ity publications. (Wintersieck, Amanda L. 2017).
Fact-checking is part of the media information lit-
eracy system, as it is one of the skills that infor-
mation creators should possess. Journalists have
already identified effective methods of checking,
which are the ability to determine the reliability of
the source of information and the facts they broad-
cast. To master the competence of fact-checking,
you must be attentive to the quality of the news
offered, analyze its authorship and literacy level
of writing, and also have critical thinking. (L. Za-
lessky, T.N. Dasayeva. 2017).

The main task of the online resource Factcheck.
kz will be to check the accuracy of information pub-
lished in the media, social networks, as well as state-
ments of public figures. The creators of the portal
are determined to bring up a critical view of things
in Kazakhstan. (The Forum 2016).

“We sincerely believe that the appearance of the
first fact-finding resource in Kazakhstan will allow
readers to receive verified independent information
from a reliable source, and those making loud state-
ments will give an incentive to be more attentive
to the information being issued,” the website said.
(Journal of Political MarketingT).

The team of Factcheck.kz is professional jour-
nalists with experience in covering social issues,
economics, culture and politics. (http://www.jour-
nalism.org/2016/05/26/news-use-across-socialme-
diaplatforms-2016/). The project involves both full-
time and freelance authors, including journalists
from leading information resources, experts from
various fields. Articles on the site are published in
two language versions — Kazakh and Russian. In the
future, the language range of materials will be ex-
panded, they promise in the editorial.

Director of the International Center for Jour-
nalism MediaNet, which launched the portal, Adil
Jalilov explains that the bilingual nature of the site
has become “a very serious challenge.” “It was cat-
egorically important for us to synchronize two audi-
ences, who often live in two different “worlds,” he
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noted. (https://factcheck.kz/glavnoe/faktcheking-v-
kazaxstane-itogi-2017-goda/).

The head of the center also emphasizes that the
site team will check both photo fakes and serious fi-
nancial news. “We are mentally prepared for the fact
that the project may cause irritation,” says Jalilov.
(Media and information literacy 2012).

(Media and information literacy 2012). “Ac-
cording to my data, this is the first such resource in
Central Asia. Strategically, we intend to become a
kind of hub for the development of fact-tracking in
the region, "he said, drawing attention to the fact
that the project could indirectly reduce the level of
xenophobia and hatred.

The main goal is to nurture the critical think-
ing of the audience against the background of the
so-called era of half-truth, when logic, credibility is
not a priority. (Layla Akhmetova, Aigul Niyazgu-

lova, Dmitry Sholokhov 2015). Emotions, fakes and
manipulations begin to rule the information field.
Populism, manipulation, unreliability — this is our
object of study.

(Lang, Carol 2015). The editors categorically
reject offers of placement in articles of informa-
tion of an illegal nature, or with elements of pro-
paganda and advertising. “Our project is in no way
connected with contractual or verbal obligations
with government agencies, companies of the quasi-
public sector and commercial organizations,” the
portal said.

In its work, Factcheck.kz focuses on the prin-
ciples of the International Fact-Checking Network
(IFCN). (Anderson C. 2009). The project was de-
veloped by the International Center for Journalism
MediaNet with the support of the Soros-Kazakhstan
Foundation.
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