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MEDIA CULTURE: A CULTURAL MODEL OF
THE INFORMATION SOCIETY IN KAZAKHSTAN

The article describes the media culture of Kazakhstan, where fundamental changes have occurred in
the media sector over the past decade. Democratic reforms and the adoption of the law “On the Mass
Media of the Republic of Kazakhstan” caused a quantitative and qualitative growth of the mass media.
For this reason, there are about two thousand print publications in Kazakhstan, of which 85% are non-
state. Thus, news resources, blogs and online platforms are now part of the Kazakhstan media culture.

Currently, media culture requires a comprehensive study and understanding, since its influence on
the processes and phenomena of life is noticeable and tangible. Speaking of media literacy, we focus on
the concept of culture. As for culture, we can synchronize it with spiritual values. It includes language,
customs, traditions, history, national characteristics. And the sphere of media culture is very wide, exten-
sive, deep. Medieval culture is a combination of centuries-old information and communication tools in
the history of mankind. This is a complex of intellectual and material values. The first function of media
culture is information, the second is communicative, the next is ideological, advertising, entertainment,
creative and integrative. These concepts are the functions of modern media culture, where the main goal
is to unite people, to call for friendship and peace.
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Meanamapenunet: KasakcraHaarbl aknapaTTbikK, KOFAMHbIH, MOAEHM YATICI

Makanapa COHFbl OHXKbIAAbIKTA OYKApaAbIK, aKmnapar KypasAapblHAQ Tyberenai e3repictep
6oAFaH KasakCTaHHbIH MeAMa MOAEHMUETI >alAbl CO3 KO3FaAMak. AEMOKpaTUsAbIK pedopmarap
MeH «KasakcTaH Pecry6AvKachiHbiH GyKapaAblk, aknapaT KypasAapbl TypaAbl» 3aHHbIH KaOblAAAHYbI
OyKapaAbIK, aKmapart KypaAAApbIHbiH, CAaHAbIK X8HE CaraAblK, >KaFblHaH OCYiHe 63 bIKMAAbIH TWri3-
Al Kasipri kespe KasakcraHaa wamameH eki MbiH 6acna 6acbiabiMbl 6ap. OAapAbiH, 85%-bl Memae-
KeTTiK emec 6acbirbiMaap. OCblAaNLLA, TapaTbiAbIN OTbIpFaH OAOTTap >k8He OHAaH nAaTchopmarap
>KaHAAbIKTapbl KaHa MOAEHMETTIH KaAbIMTacyblHa bIKMaA eTiM, KasakcTaHAblk BAK MaaeHMeTiHiH
arHbIMac 6ip 6eAiri 60AbIn TabbiAaAbl.

Kazipri yakblTTa MEAMAMBAEHUET YFbIMbI >KaH->KaKTbl 3ePTTEYAl K&He TYCIHYAI TaAan eTin oTbIp.
ONTKEHI, MEAMAMBOAEHUETTIH, OMIPAIK KYObIAbICTAP MEH OHbIH MPOLIECTEPIHE 8Cepi alTapAbIKTal 30p.
MeamnamaaeHmeT Typaabl antap 6oAcak, KebiHeCE MOAEHMET AEreH YFbIMFa akLEHT Xacaimbi3. Maae-
HUeTKe Keaep GOACAK, OHbl PyXaHW KYHABIAbIKNEH YHAeCTipemi3. OFaH TyFaH TiA, CAAT-ASCTYP, DAET-
FYPbIM, TApUX, YATTbIK, epeKLIeAikTep KaTaAbl. AA, MEAMAMOAEHUETTIH, asiCbl 6Te KeH, ayKbIMAbI, TepeH

© 2019 Al-Farabi Kazakh National University



Media culture: a cultural model of the information society in Kazakhstan

yFbiM. OpTa facblp MBAEHMETI apaamM3aTr TapUXbIHAAFbI FacbipAap 6oWbl aknapar MeH KOMMYHMKaums
KYPaAAAPbIHbIH, yiiAeCiMi BOAFaHbIH GianemMi3. MeamramaAeHMeTTiH BipiHWi PyHKUMSCbI — aKnapar, eKiH-
WiCi — KOMMYHMKATMBTIK 60ACA, KeAeci (DYyHKUMSIAAQPbl — MAEOAOTMSIABIK, >KapHaMaAbIK, OMbIH-CaybIK,
LLIbIFaPMALLIbIABIK, )K8HE MHTErpauMsAbIK,. ByA yrbIMAQp 3amaHaym MeAMaMBAEHMETIHIH (yHKLMAAapbl 60-
AbIMN caHaraabl. OHAaFbl 6aCTbl MaKCaT — aAaMAAPABI BipIKTIPY, AOCTbIK, MeH 6eNOITILIAIKKE YMTbIAABIPY.
TyHiH ce3aep: MEAMAMBAEHMET, MEAMAKEHICTIK, aknapaTTbik, MOAEHMET, OYKapaAblK, KOMMYHUKALAS.
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MeauakyAbTypa: KyAbTypHasi MOAEAb MH(pOpMaLMOHHOrO ob6iecTBa B KazaxcraHe

B crtatbe paccmaTpuBaloTCcs MeaMitHas kKyAabTypa KazaxcraHa, pyHAAMeHTaAbHble M3MEHEeHUs B
cektope CMW 3a npouleallee aecatmaetve. AemokpaTndeckme pedopmbl U NMpuHATME 3akoHa «O
CpeACTBax MaccoBor mHopMaumm PecnyOankmn KasaxcraH» CTaAM MPUUMHON KOAMYECTBEHHOIO M
KauyeCTBEHHOr0 pocTa CPeACTB MacCoOBOM MHopmMaumn. B KazaxcTaHe cyllecTByeT OKOAO ABYX ThbICSY
MeyvaTHbIX M3AAHMIA, M3 KOTOPbIX 85% SBASIOTCS HEFOCYAAPCTBEHHbIMU. TakMM 00pa3oM, B HacTosLLee
Bpems B KazaxcTaHe HOBOCTHblE pecypcbl, GAOTM M OHAAMH-TIAAT(POPMbI SIBASIIOTCSI YaCTbIO KYALTYPbl
CMM KaszaxcraHa.

B HacTodllee Bpems MeAnakyAbTypa TpebyeT BCeCTOPOHHEro U3y4YeHns 1 MOoHMMaHMsl, MOCKOAbKY
ee BAMSHME Ha MPOLLECChl U IBAEHMS XKM3HW 3aMEeTHO U OlyTUMO. [OBOpS O MeAMarpamMoTHOCTU, Mbl
OpPUEHTUPYEMCS Ha MOHSATME KYABTYPbl. YTO KacaeTcs KYAbTYPbl, Mbl MOXKEM CUHXPOHU3MPOBATb ee C
AYXOBHbIMU LLEHHOCTAMM, BKAIOHAIOLMMM 93bIK, 0OblUan, TPAAMLMM, MCTOPUIO, HALIMOHAAbHbIE OCOBEH-
HocTU. Tak, cpeaHEBEKOBAS KYAbTypa — 3TO COBOKYMHOCTb MHOIMOBEKOBbIX MH(OPMaLIMOHHO-KOMMY-
HUKATMBHbBIX MHCTPYMEHTOB B UCTOPUM YEAOBEYECTBA. DTO KOMIMAEKC MHTEAAEKTYaAbHbIX M MaTepUaAb-
HbIX LleHHocTen. [epBag yHKUMS MeAMAKYABTYPbl — MH(pOPMaLIMOHHAas, BTOpasi — KOMMYHUKaTUBHas,
CAEAYIOLLIME — MAEOAOTMYECKAs, PEKAAMHast, pa3BAEKaTeAbHasl, KpeaTMBHAsS M MHTerpaTMBHas. ITu Nno-
HATUS ABASIOTCS (PYHKLMSAMM COBPEMEHHOM MEAMAKYALTYPbI, TA€ TAABHAs LEAb — OObEAMHUTb AIOAEN

Ha NyTU K Apy>K6e 1 M1py.

KAloueBble CAOBa: MEAMAKYAbTYPA, MEAMANPOCTPAHCTBO, MH(OPMALMOHHAs KYAbTYpa, MacCoBble

KOMMYHUKaUunn.

Introduction

Media (from the Latin. “Media”, “medium” — a
means Mediator) is a term originally introduced for
designations of the phenomenon of “mass culture”
(“mass culture “,” mass media “). This is a type
of information culture. Calculated from: Mosques
and Muslim Organizations rational society, which
is included in the concept of general culture and
is represented by printed publications such as
books, newspapers, magazines, cinema, radio and
television, Internet resources, all that connects a
person with the world, informs, entertains, promotes,
has an impact on people’s assessments, opinions and
behavior (O.V. Novozhenina, 2013).

The term “media culture” is practically the first
time. in domestic scientific practice sounded on
international workshop on tools communication and
personality development problems child, held in
1993 in Kazakhstan (N. B. Kirillova, 2008). Today
we can not argue that the content under consideration

have acquired a thematic completeness and
common semantic certainty. Two main approaches
can be identified. To the explanation of the term
“media culture”: through its communicative role
and through the endowment of its significant role in
shaping public opinion. Media culture appears to be
a manifestation of the culture itself and is interpreted
as the universal accessibility of culture to humans
through the production of mass media. (W. James
Potter 2015)

The presence of media culture is detected
in almost all aspects of modern life person It
changes the world of human relations, introduces
specific features in its consciousness. This is a
fairly complex phenomenon, a member of the
series. self-knowledge and self-realization systems
and it is related to categories like nature, activity,
morality, culture. In modern informational time,
the introduction of technology in sociocultural
processes naturally change the nature of the field of
culture. And, accordingly, works created on the basis
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and with the help of technology acquire the status of
works of media culture (N. B. Kirillova, 2005). To
date, an objective the nature of the impact of media
culture on social life of the individual and society as
a whole. Media culture first of all, the media makes
a person participate in public life, contributes to his
self-assertion, the development of various social
roles, etc. Also installed and the value system and its
criteria. It regulates human aspirations and actions,
offers opportunities for evaluating the actions of
others, public life as such, social suitability of a
person or groups. Consistency and integrity are
considered the basic properties of media culture,
it preserves holistic in a single media space for all
members of society. However, there are certain
factors that violate it. integrity: unequal access to the
media sphere, in the dissemination of messages in
the information environment, and, therefore, limited
personal involvement in the spiritual life of society
through media cultural process. With the loss of mass
media cultural relations (national, interregional,
intraregional, etc.) components of media culture do
not ensure the consolidation of society on solving
key tasks social development (K.Khamitova, 2019).
At the same time, the integrity of media culture,
due to the information interaction of all participants
in social activities, becomes one of the priority
conditions for personal and social development,
creates information interaction within every kind of
social activity.

The article tells about a new type of culture
of modern society — media culture. Currently,
media culture requires a comprehensive study
and comprehension, because its influence on the
processes and phenomena of life become noticeable
and tangible. In the past decade, fundamental
changes have been carried out in the Kazakhstan
mass media sector. Democratic reforms and adoption
of the law “On the Mass Media of the Republic of
Kazakhstan” became the reason for the quantitative
and qualitative growth of the mass media. For
this reason, there are about two thousand print
publications in Kazakhstan, of which 85% are non-
state (A. V. Fedorov) Article 2 of the named Law
“Freedom of speech, receiving and disseminating
information” states: “Freedom of speech, creativity,
expression in print and other forms of their views
and beliefs, receiving and disseminating information
by any method not prohibited by law are guaranteed
by the Constitution of the Republic of Kazakhstan.
Censorship is prohibited ” (N. Bolts, 2001). The
2012 amendments to the Law “On the Mass Media
of'the Republic of Kazakhstan” (Electronic resource,
2015) equalized traditional traditional media and
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Internet resources in their rights and responsibilities.
Thus, currently in Kazakhstan, news resources,
blogs and online platforms are part of the mass
media culture of Kazakhstan.

Methods

Each era has its own methods for expanding
culture spaces. Changes in both social relationships,
lifestyle, and in culture as a whole, which
will occur in connection with scientific and
technological discoveries and related with them
technological changes namely with the expansion of
telecommunications and ubiquitous the introduction
of computer technology, D. Bell pointed out at the
beginning of the XX century. But about becoming
new the type of culture, its specificity was started
up relatively recently, in the last third of the 20th
century (G. Schneider, 2009).

In connection with the rapid formation of
new information thinking, the subject of scientific
discussions and research of cultural scientists,
philosophers and sociologists has become the
information culture, or media culture, as it is
increasingly called. Media culture, which can act
as a system levels of development of a person’s
personality perceive, analyze, evaluate the media
text, engage in media creativity, learn new knowledge
in the field of media, is an active participant.
This process includes the culture of transmission
information and culture of its perception.(David
Brock, 2012)

The developing methods of media culture in
the comprehension of reality, and in the knowledge
of man himself is determined by its property
to absorb all the diversity of reality, which is
ensured by the functioning of such subsystems
in the media culture system, as social institutions
that ensure the development and distribution of
media culture. All structural components of media
culture are interrelated: technical level of media
culture provides materialization and distribution of
media content in time and space; communicative —
orientation of media culture to a mass audience. Its
media impact has almost no territorial or temporal
boundaries. In line with searches and experiments
creators of media culture in the field of technology
have developed principles and features characteristic
of the media environment: interactivity multimedia
works, art virtual realities, network art and cultural
projects and stuff (N. B. Kirillova, 2005).

New  information and  communication
technologies, in particular satellite and digital TV,
video, computer and cellular, Internet and others,
they transform the media environment, while
significantly affecting the mass consciousness,
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the traditional types of culture, the functioning
of libraries, cinemas, museums, drama theaters
(N.V.Brozhilinskaya, 2002). Complex structure
of functioning media culture has an increasingly
significant impact on the formation of economic,
socio-cultural content. Given that the flow of
information constantly growing, it’s important not
only to find it, but and save.

Recommendation

An important factor in favor of the need
to implement and develop media education in
Kazakhstan is the need to digitize the economy of
the country, individual industries — as part of the
implementation of the Digital Kazakhstan 2020
program (O. N. Astafieva, 2013), and to prepare both
professional staff and the entire population for this. It
is extremely important to reflect these requirements
at the legislative level when drafting the draft law
“On the protection of children from information
harmful to their health and development”.

Additionally, it is necessary to consolidate at the
legislative level the introduction and development
of media education in the Republic of Kazakhstan
as one of the functions of the state authorized body,
since the practice of implementing the laws is such
that, if any norm is absent in the law, the authorized
body will not fulfill it. Recommendations for the
introduction and development of media education
in the Republic of Kazakhstan were supported by
the Ombudsman for the Rights of the Child of the
Republic of Kazakhstan, a deputy of the Mazhilis of
the Parliament of the Republic of Kazakhstan Z.Ya.
Balieva. According to the results of the conference
“Child-Friendly Kazakhstan (Pavlovskaya O.,
Tulembaeva A., 2013)”, which took place on
May 25, 2017, proposals for the introduction and
development of media education in Kazakhstan
were included in the list of recommendations.

Media culture in the XXI century. along with
visual, visual, verbal opportunities began to use and
kinesthetic capabilities communications. The role
of media culture as an integrated means of human
exploration of the world in its social, intellectual,
moral, artistic, psychological aspects in society is
growing. Its intensive development is increasingly
influencing the public consciousness as a powerful
means of information, cultural and educational
contacts, as a factor in the development of the
personality’s creative abilities.(Herbert Marshall,
2015). Obviously what modern informational
opportunities provide a person with the conditions
for individual interaction with the screen online as
with the goal of realizing your creative ideas, and
in order to learn new things. Media culture, being a

product of the information age, affects the values of
society, on the worldview of different socio-cultural
groups (A. V.Fedorov, 2000).

Accordingly, the most important areas of
contemporary research in the field of media culture
are issues of media policy and media management,
theories and practices of media education, ways
of developing informationally developed and
understanding human. The level of development of
modern media communications and the specificity of
their comprehensive impact on the personality prove
that the media is one from the factors of practical
realization of the theory of dialogue of important
aspect of media culture is the interaction of different
cultures on ethnic, national and civilizational levels,
that is, the ability to the dialogue. (Kashkina, M.G,
2015) This proves that media culture is unique social
information institution era, an important factor in
spiritual production. However, in the conditions
of the mass introduction of information and
computer technologies, not only positive, but also
negative methods have expanded. impact of mass
communication systems as individual and society as
a whole (Information Society).

A distinctive feature of the modern information
society is the blurring of the boundaries between
“Mass” and  “elite”.  “Telecommunication
technologies are becoming a kind of informational,
political and spiritual instrument expansion, a means
to create new social myths. This is why the priorities
modernization of the socio-cultural sphere of Russia
on the turn of the XX — XXI centuries become:

— computerization of mass libraries, museums,
archives;

— creation of public databases and data banks in
the humanities and social sciences;

— creation of a wide network of cultural
information and information and entertainment
centers in the regions of the country;

— creation and development of the Russian-
speaking sector in the Internet;

— ensuring information security individuals,
society and the state Globalized media culture —
the result complex processes of the influence of
world information relations on standardization and
synchronization cultural models in various countries
of the world. This is a fast-growing cultural
segment. At present, new types of information age
communities have begun to be studied on this topic:
online, social networks, bloggers. Relationship
between people in the digital age have changed a
lot. Real communication all more crowded out by
online communication. Mobile communications and
a worldwide network increase our communication
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capabilities. The widespread proliferation of the
Internet ideally implies that everyone has access to
the Web. Thus, anyone gets the opportunity to get
acquainted with the entire volume of information
located in the blogosphere. Simplicity and
availability of funds creating information make each
subject a potential author. Therefore, the subject
being both a consumer and author information, can
contact with any other participant in the process.
Value of this principle is the lack of information.
Lack of information is just the main point on
which inequality in educational, developmental,
entertainment and other environments has been
kept (and is maintained). With full availability
the all information is the basis for unequal access
becomes only intellectual, motivational, and others.
psychological features personality (N. B. Kirillova,
2008)

The Results

At present, there are 2765 mass media in the
Republic of Kazakhstan, of which 439 are state-
owned and 2326 are non-state-owned, the majority
of which are newspapers (1666) and magazines
(848). The information field is actively formed by 51
television companies, 48 radio companies, 133 cable
television operators, 6 satellite broadcast operators
and 13 news agencies (A.V. Fedorov, 2010). Media
culture has been actively developing in the world
since the middle of the last century. This term means
not so much the skills and abilities to prepare media
texts (what journalists and reporters are taught),
but the skills of a critical attitude to information
obtained from various sources; distinguishing
truthful and objective information from inaccurate
information and propaganda, as well as skills and
abilities to work with sources of information,
search for necessary information, etc. If culture, in
its essence, is, on the one hand, the experience of
humanity, and on the other — method and form of
transmission of this experience, then the Internet
as a way of storing and transmitting information
is included in the structure of modern culture as its
most important element. But the global Putin is not
just another way to store cultural experience, this
and the way of organizing cultural content, which
makes a significant change in the culture itself, in
its content. Screen and hypertext generate a culture
in which they break partitions between the sciences,
the arts; culture, in which there is an opportunity for
everyone human influence on the text, contributing,
thanks to its computer, changes to the image on
the screen. A culture of global dialogue is born , in
which everyone has a voice (O. N.Astafieva, 2013).

The main result is that nternet gives culture
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the ability to easily access unlimited amounts
information. The main thing to correctly formulate
request and find time to recycle huge the amount
of information issued. All the same to understand
that the virtual world, with all its isolation, while
predominantly reflects the real and in fact provides
all the possibilities for development of medical
culture. After all, the cheapest picture it will still
cost more than a few seconds for which it can be
downloaded from the web. Also a simple vintage
edition is much easier to find in the global web than
to buy.

“The virtual reality of modern culture is not so
much an ideal space as absorbing human medium
media culture “ (N. A. Konovalova, 2013). It should
be understood that each era generates new leading
forms of culture. Media culture is based on the
principles of creative freedom for its creators, their
responsibility. The new system of the information
society in the space of media culture requires an
understanding not only already gained practical
experience, but and analyzing its theoretical
aspects in humanitarian science, since it is the most
important force of modern society (Ryan Holiday,
2012)

With the advent and spread of the Internet,
media education has expanded significantly. The
development of information and communication
technologies required additional efforts to explain
to the audience how the Internet works and how it
works, where and how information flows from, how
to create and distribute your own information; how
social networks work and so on. Currently, with the
transfer of public services to the online format, media
education is required not only for children, but also
for adults (for example, in the UK OFCOM shares
media education for adults and children. At the same
time, the highest political level has been recognized
that information can be a threat to the mental,
emotional and moral health of children, therefore
states should take measures at the legislative
level to limit the information that is dangerous
and threatening to children (containing rates of
violence and murder, ill-treatment, sexual abuse and
pornography, any exploitation and discrimination
that promotes drugs, their derivatives, alhocol etc
(M.McLuhan, 2003). However, another mandatory
aspect of restrictive and prohibitive measures is the
development of media education as a joint process
involving the state, society and media to educate the
public and increase their media literacy.

The UN, UNESCO and UNICEF made a great
contribution to creating the legal foundations of
media education, the Declaration of the Rights
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of the Child, the Convention on the Rights of the
Child, the El Riyadh Guidelines, etc. were adopted.
The development of media education in the world
has been laid since the adoption of the UNESCO
Grunwald Declaration in 1982 (A.V. Fedorov, 2010),
which recommended the following measures:

1) initiate and support the development and
implementation of comprehensive media education
programs at various levels — from pre-school to
university, as well as for adult education for the
purpose of spreading knowledge, developing skills
and shaping attitudes that promote the growth
of critical consciousness and, therefore, greater
competence of those who use electronic and new
atnymi media. [deally, such programs should include
an analysis of media products; the use of media
as a means of creative expression of personality;
effective use of available media and communication
channels (David Brock, 2015);

2) to organize retraining courses for teachers,
both with the aim of deepening their knowledge in
the field of the media, and with the goal of mastering
relevant teaching methods that take into account the
significant but fragmentary familiarity of students
with the media;

3) to stimulate research in the field of psychology,
sociology, communication, contributing to the
development of media education;

4) support and strengthen the actions taken by
UNESCO to develop international cooperation in the
field of media education. 25 years after the adoption
of the Grunwald Declaration (1982), which paved
the way for media education at the international
level, experts, educational functionaries, educators,
researchers, representatives of non-governmental
organizations and mediafigures fromallregions ofthe
world developed and adopted 12 recommendations
on media education (Paris Program) (Neil Postman,
2005).

Conclusion

In the past decade, fundamental changes have
been carried out in the Kazakhstan mass media sector.
Democratic reforms and adoption of the law “On the
Mass Media of the Republic of Kazakhstan” became
the reason for the quantitative and qualitative growth
of the mass media. For this reason, there are about
two thousand print publications in Kazakhstan, of
which 85% are non-state. Article 2 of the named Law
“Freedom of speech, receiving and disseminating
information” states: “Freedom of speech, creativity,
expression in print and other forms of their views
and beliefs, receiving and disseminating information

by any method not prohibited by law are guaranteed
by the Constitution of the Republic of Kazakhstan.
Censorship is prohibited ” (A.V. Fedorov, 2010). The
2012 amendments to the Law “On the Mass Media
of the Republic of Kazakhstan” (N.Bolts, 2001)
equalized traditional traditional media and Internet
resources in their rights and responsibilities. Thus,
currently in Kazakhstan, news resources, blogs and
online platforms are part of the mass media culture
of Kazakhstan (Eurasian Media Forum, 2015).

In terms of the pace of development of mass
media, Kazakhstan is ahead of most of the countries
of Central Asia and Transcaucasia. The formation
and expansion of the Internet space, which received
the stable name Kaznet, is going on very intensively.
In Kazakhstan there is a special sectoral program for
the development of information and communication
technologies. It provides for the phased introduction
of digital broadcasting, the launch of the national
satellite broadcasting network. With the introduction
of the program into operation, all residents of
the country, including remote and border rural
settlements, were able to receive free of charge 37
national and regional television and radio programs
via satellite communication channel.

A powerful impetus to the development of
mass media is the Eurasian Media Forum, which
is regularly held in Astana, where the most topical
issues of the development of the Eurasian media
community and the continent as a whole are raised,
consultations with leading experts of international
organizations and government structures are held.
The Media Forum creates conditions for a free and
open dialogue of politicians, journalists and experts
on world problems of contemporary development.
More than 500 delegates from 60 countries of
the world take part in the work of the Eurasian
Media Forum, which testifies to the leadership of
Kazakhstan in the media sphere (D.Bell, 1986).

The idea of holding this event received great
support from a number of major international
organizations and leading media structures that
became Forum partners at various stages of its
development. Among them are Khabar Agency,
CNN, NATO North Atlantic Alliance, Associated
Press, Eurasian House, Eurasia Center of the
University of Cambridge Management Institute,
International Herald Tribune, Euronews, Russia
Today, International Press Institute, Center for
Global Peace, ITAR-TASS, RIA “Novosti”,
German-Kazakhstan society, British-Kazakhstan
society, East-West Institute, International
Academy of Television Arts and Sciences (USA),
American Chamber of Commerce in Kazakhstan,
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International Confederation of Journalistic Unions,
International Institute a variety of politics, the
Unions of Journalists of Russia and Kazakhstan, the
Association of Television and Radio Broadcasters
of Kazakhstan and many others. In Kazakhstan, the
real situation shows the shift of interest from printed
to digital information. For example, the national
company “Kazakh Information Agency” is an open
joint-stock company, whose agency website, www.
inform.kz, is published in Kazakh, Russian and
English. A feature of the agency’s language policy
is that only in Kazinform news in Kazakh language
is translated into Latin graphics and Arabic script.
For Kazakh diasporas living abroad and not owning
the Cyrillic alphabet, this factor is the main source
of awareness of the events taking place in their

historic homeland (Dictionary of foreign words and
expressions, 2006).

Since October 1996, the Interfax-Kazakhstan
news agency, which is part of the Interfax international
information group, has been working in the market of
political and economic information in Kazakhstan.
The agency publishes news and analytical series in
Russian, Kazakh and English, including operational
political and business news feeds.

So, a brief overview of the main Kazakhstani
mass media showed their congruence with the
general trend of the global media culture. McLuhan’s
current metaphor has moved from the field of the
theoretical construct to the real functional space,
which illustrates the growing dynamics of the mass
media in Kazakhstan.
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