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THE EVOLUTION OF ELECTRONIC MEDIA
OF THE REPUBLIC OF KAZAKHSTAN

For more than twenty-five year history of independence of the Republic of Kazakhstan on the media
market has undergone significant changes in the development of information policy. The format and
quality of television programs has changed, and the essence of these changes is complex and diverse.
In many ways, precisely because of these changes, television is not only retains its significance, but also
becomes a universal channel for exposure to the material and spiritual historical experience through
which society preserves, converts or multiplies the knowledge and world outlooks.

It can be argued that in the age of information technology TV is still an effective instrument of value
orientation of the individual and stands today not only as a means of mass media and communication,
but also as a mirror, the projection of the entire objective reality. This, in our opinion, due to the fact
that the structure of society all the time in the mobile state. It is changing, becoming other, experiencing
a different kind of influence related to a number of reasons of socio— political, technological, aesthetic,
cultural, psychological order. In all this diversity, the social significance of television is increasing, but
at the same time, the responsibility that it should have in relation to a changing audience is increasing.
If various types of causes affect its change, then these same factors also affect the target attitudes and
characteristics of the modern media audience.

The problem of duality arises, which acquires the specific features of globalization. Television affects
the mass audience, while the modern mass audience, demands from television to meet its changing
tastes. It also highlights the relevance of articles devoted to the issues of transformation and evolution of
television programs, which must remain in demand. As among traditional media, television is the most
popular type.

In addition, it is necessary to take into account the fact that, using specific methods of influencing
the audience, the media have always influenced the mass consciousness. And for the media, this is the
most important part of the public consciousness, which performing a mobilization function can “move”
society in a given direction. Therefore, the article raises and opens the question of what are the attitudes
and values can carry the evolution of modern television to society, whether it is consistent with the so-
cial and technological installations that should exist and develop a democratic society in its translational
motion.

Key words: television of the Republic of Kazakhstan, evolution of genres, electronic media, mass
audience, information field, television broadcasting, independent media.
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KaszakcraH Pecny6AnkacbiHAaFbl SIA€KTPOHADBIK BAK, 3BoAIOLMSACDHI

KasakcraH Pecrny6AnKachIHbIH TOYEACI3AIMiHIH XMbIPpMa 6EC XKbIAbIHAA MEAMA-HAPbIKTA aKMapaTTbIK,
casicaT eAeyAi esrepicrepre yilbipaAbl. Teaeamaap GaraapAamMasapbiHbiH MillliHi MEH camnacbl e3rep-
Al. Tybereiiai e3srepicTepre kKapamacraH TEAEAMAAP ©3iHiH MaHbI3AbIAbIFbIH CaKTar KaHa KoWman,
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MaTepMaAAAbIK, XXOHe pyxaHu, Tapuxm Toxipubere biknaa eTetiH ambeban apHara amHaAsbl. COHbIH
apKacbIHAQ KOFaMm ©3iHiH BIAIMIH )XoHe MAEOAOTMSIABIK, YCTaHbIMAAPbIH CakTar, e3repTe aAraAbl Hemece
KebenTeAi.

AKMNapaTTblK, TEXHOAOTMSIAAD ABYIPIHAE A€ TEAEBU3MS >KEKe KYHABIAbIKTbI OarAapAayAbiH TUIMAI
KYPaAbl EKEHAITIH aikblHAQM, ©3iH Tek OyKapaablk akmnapar >kaHe OaiAaHbIC KypaAbl peTiHAe faHa
emMec, COHbIMEH Gipre, 0ObEKTMBTI LUbIHABIK, MPOEKLUMSCbIHbIH alHAChI PETIHAE KbI3MET eTir OTbIp Aer
anTyra 60AaAbl. Bya AereHimis KorFam KypbIAbIMbIHbIH 3aMaH aFbIMbIHa Kapan iarepiaeyid kepceteai. Oa
KOFaMAaFbl TYPAI CasiCM-OAEYMETTIK, TEXHOAOTMSIAbIK, SCTETUKAAbIK, MOAEHM, MCUXOAOTUSIAbIK, ceber-
Tepre 6anAaHbICTbl ©3repicTepre yuibipan OTbipaAbl.

OcblHAaM TYpAi cebentep TeAEAMAAPAbIH 9AEYMETTIK MaHbI3blH apTTbipFaHbIMEH, ayAUTOpMsFa
AEreH >kayankepLiAiKTi HbIFAMTy MBCEAECIH TYbIHAQTbIMN OTbIp. XKoFapblaa KeATipiAreH pakTopaap Te-
AEAMAQPAbIH ©3repyiHe FaHa eMec, KepepMEHHIH, MaKCaTThbl Ke3KapacTapblHa 8cep eTrnen KoOMManAbl.

TeaeBur3ng Gykapaablk, ayAUTOPMsiFa CEP eTEAI, aA Kasipri 3amaHaym ayAuTopms TeAeapHasapAaH
©3 CypaHbICTapblH KaHaraTTaHAbIPYAbl TaAan eTeai. Makanaaa KOTepiAin OTblpFaH TEAEBU3USIAbIK,
GaraapAaMarapAbliH ©3repyi MeH 3BOAIOLIMSICbI TypaAbl MaceAe OyriHae e3exTi. CoHaan-ak, OyKapaAbik,
aKnapaT KypaAAapblHbIH KOFAMAbBIK, MiKip KAAbINTACTbIpyFa bIKMAAbIH €CKepcek, KOFamMAbl MaKCaTTbl
GarbITTapra >KbIAXKbITY YLIIH TeA€apHAAAPAbIH, OPHbI OOAEK EKEHAITIH AE YMbITMAY KaXKeT.

Makanaaa Kasipri 3aMaHFbl TEAEBU3MS IBOAIOLMSICbI KOFaMFa KaHAQM KO3KapacTap MeH KyHAbI-
ABIKTap TYAbIPYbl MYMKIH >X@HE OAap AEMOKPATUSIAbIK, KOFaMAbl AAMbITaTbIHAQM SAEYMETTIK >KoHe
TEXHOAOTMSIAbIK, TaAAMTapAbl KaHaFaTTaHAbIPA aAd Ma AEreH cayaAAapfa FbIAbIMK TYpFblAd capanTama
>KacaAaAbl.

Tyiiin ce3aep: KasakcraH PecryB6AMKAChbIHbIH TEAEBU3MSIChI, KAHPAAP SBOAIOLIMSICbI, SAEKTPOHADIK,
BAK, 6ykapaAbiK, ayAUTOPKS, aknapaTTbiK, KEHICTIK, TeAeTapaAbiM, ToyeAcis BAK.
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dBoAoums 3aekTpoHHbIX CMU B Pecny6amnke KasaxcraH

3a 6oAee, ueM ABAALLATUMSTUAETHIO UCTOPUIO HE3aBUCUMOCTHU Pecnybankmn KasaxcraH passuTtue
MH(OPMALIMOHHOM MOAUTUKM HAa MEAMIMHOM PbIHKE MpeTeprieAo 3HaUMTeAbHble M3MeHeHUs. M3MeHnA-
cs1 (hopMaT M KaueCTBO TEAEBU3MOHHbIX MPOrPamMm, 1 CyTb 3TUX MEPEMEH CAOXHA U MHOroo6pasHa. Bo
MHOroM 6Aaroaapsi MMEHHO 3TUM MepemMeHam, TEAEBUAEHME HE TOAbKO COXPaHSIET CBOK 3HAUMMOCTb,
HO M CTAaHOBUTCS YHUBEPCAAbHbIM KaHAaAOM BO3AEMCTBUSI HA MaTePMAAbHbIA M AYXOBHbIN UCTOpUYec-
KMiA OMbIT, 6AAroAapsi KOTOPOMY COLIMYM COXPAHSIeT, MPeobpasyeT UAM MPUYMHOXAET CBOU 3HAHUS 1
MUPOBO33peHYecKkue No3nLLMK.

MoxkHO yTBep>KAaTb, UTO B BeK MH(POPMALMOHHBIX TEXHOAOTUI TEAEBUAEHUE BCE XKe SBASeTCS
AENCTBEHHbIM MHCTPYMEHTOM LIeHHOCTHOrO OPUEHTMPOBAHUSI AMMHOCTU U BbICTYMAeT CeroAHS He TOAb-
KO Kak CPEACTBO MAaCCOBOM MH(POPMALIMM U KOMMYHMKALIMK, HO M Kak 3epKaAo, MPOeKLIMs Bceil 06bek-
TUBHOM AEMCTBUTEALHOCTM. ITO, HA Hall B3rASA, CBS3aHO C TEM, UTO CTPYKTypa 0obLLecTBa BCe Bpems
HaXOAMTCS B MOABMYKHOM COCTOSIHMM. OHa MEHSIETCS, CTAHOBUTCS MHBIM, UCTIbITbIBAET PA3AMYHOIO POAA
BAUSIHWS, CBSI3aHHbIE C LI@AbIM KOMMAEKCOM MPUUMH COLMAABHO-MOAMTUYECKOTO, TEXHOAOIMYECKOrO,
3CTETUYECKOr0, KYABTYPOAOIMUYECKOr0, NMCUXOAOTMYECKOro MOpPsSAKOB. Bo Bcem 3ToM MHoroo6pasmu
COLMAAbHOE 3HaueHVe TeAEBUAEHNS BO3PACTAET, HO B TO >Ke BpeMsi BO3pacTaeT M Ta OTBETCTBEHHOCTb,
KOTOPYIO OHO AOAXKHO UCTIbITbIBATb MO OTHOLLUEHMIO K MEHSIIOLLENCs ayAMTopun. Tak Kak, eCAM pa3Any-
HOr0 PoAQ NMPUUMHbBI BAUSIIOT Ha €ro U3MEeHEHUWEe, TO 3TU XKe MPUYMHBI BAUSIIOT M Ha LleAeBble YCTaHOBKM
M XapaKTepPUCTUKMU COBPEMEHHOM MeAMAayAUTOPUN.

BosHukaeT npobAaemaTvika ABOWCTBEHHOCTM, KOTOpas npuobperaeTr crneumduueckme Yeptbi
rao6aavsaumn. TeAeBUAEHME BO3AEMCTBYET Ha MACCOBYIO ayAMTOPMIO, B TO Bpemsl Kak COBpPeMeHHast
MaccoBasi ayAMTOPUSl B CBOIO OYepeAb TPebyeT OT TEAEBUAEHMUSI COOTBETCTBUS CBOMM MEHSIIOLLMMCS
BKyCaM. M 3TO Tak>ke MOAUYEpPKMBAET aKTYyaAbHOCTb CTaTbM, MOCBSILLEHHONM BOMPOCaM TpaHCchopmaLmMm
M 3BOAIOLMU TEAEBM3UOHHBIX MPOrPaMM, KOTOPbIE AOAXKHbI OCTaBaTbCsl BOCTPeGOBaHHbIMM. TaK Kak
cpeam TpaanumorHbix CMU TeaeBrAEHUE SIBASIETCS HAMOOAEE MOMYASPHBIM BUAOM.

Kpome TOro, caeayer yuutbiBaTb M TOT (DAKT, UTO, MOAb3YSCb CrieLUMUUECKUMN METOAAMM
BO3AENCTBUS Ha ayauTopuio, CMW Bceraa okasbiBaAM BAMSIHME Ha MaccoBoe co3HaHue. OcobeHHO
aKTyaAbHO ObIAO (hOpMMpPOBaHMe 06LLEeCTBEHHOrO MHeHus. A aAas CMU 370 Hanboaee BaxkHasl 4acTb
00LLEeCTBEHHOrO CO3HAHMS, KOTOPAsl, BbIMOAHSS MOOMAM3ALMOHHYIO (DYHKLIMIO, MOXET «ABUraTb» 00-
LLECTBO B 3aAQHHOM HarnpaBAeHun. [103TOMy B CTaTbe CTaBUTCS M PACKPbIBAETCS BOMPOC O TOM, Kakue
K€ B3MASAbI M LLEHHOCTU MOXET HECTU 3BOAIOLIMSI COBPEMEHHOTO TEAEBUAEHUS OOLLLECTBY, COOTBETC-
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TBYET AW OHO TE€M COLIMAABbHbBIM M TEXHOAOTMYECKMM YCTaHOBKaM, KOTOPble AOAXKHbI CYLLECTBOBaTb U
pa3BMBaTb AEMOKPATUUECKOe O6LECTBO B €ro NOCTYNaTeAbHOM ABMXKEHWM.

KaroueBblie caoBa: TeaeBuaeHme PecnyOankmn KasaxcraH, 3BOAOLMS XKaHPOB, SAeKTpoHHble CMI,
MaccoBas ayAMTopusi, MHOPMALMOHHOE MoAe, TeAepaAMoBelliaHne, He3aBncumble CMUA.

Introduction

Justification of the choice of topics and rel-
evance. In the modern world, when the Internet has
flooded virtually all the audio and visual space of a
mass audience, electronic media and first of all tele-
vision, in our opinion, should remain at the forefront
of social interest and at the peak of technological
advances. This is due to the fact that modern meth-
ods of informing the public, modern interactivity of
visual communication between the media and the
mass audience, the development and use of innova-
tive digital broadcasting technologies allow televi-
sion programs to get even closer to their viewers,
to win positions as one of the most effective, rapid
and at the same time emotional communication me-
dia. This also explains the relevance of the chosen
topic, since the evolution of television genres and
television programs is closely connected with the
evolution of the mass audience and society, which
has passed through various paths of development
and formation on the path to independence and a
sovereign state.

The issue of the matter is that today even pro-
fessional journalists often feel that develop electron-
ic media any longer, and you only need to develop
Internet-journalism. Our aim is to reveal the flex-
ibility of modern television in its ability to evolve.

The purpose and objectives of the study. One
of the main objectives and purpose of the work is
to determine the characteristics of the new broad-
casting format that would meet the modern require-
ments to the results of modern electronic media and
in particular television, its information, educational
services and television programs in the context of
their evolution.

The subject of the research is the trends in the
format of the existing television broadcast and its
content.

Object of study — television, information broad-
casting of the Republic of Kazakhstan.

Materials and Methods — Functional and sub-
stantial complexity of the object of investigation —
the information broadcast, as well as the variety of
tasks in predetermined diversity research strategies
and methods: structural — functional method and the
method of analysis and synthesis of the literature,
are used as historical — logic and comparative analy-
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sis. Empirical methods are widely used (text analy-
sis, observations, interviews, expert assessments).
Used factor analysis, aimed at the study of factors
affecting the status and dynamics of the media.

It should be noted that during the investigation
it was necessary to adhere to the idea that in spite of
the specifics of the changes, which often occur very
quickly in the modern world, on the evolution of
genres and the most television specificity for view-
ers television should create a picture of the world,
helping to navigate the world and take vital deci-
sions, and leaders of the country to implement their
decisions and projects. This is especially important
in such moments of history, when journalists can in-
fluence events. In this regard, information programs
are an ideal model of “for all” programs, since the
rest differentiate the audience by interests, by activ-
ity, by level of perception and ability to analyze. The
facts stated in the information genre, easy to read,
and in the television version— real and expressive.
Audio-visual nature of television, its ubiquity and
efficiency were currently the most popular branch
of the media both from the audience and from the
authorities.

Literature Review. Problems of formation of
the media system in the Republic of Kazakhstan
were considered in the works of Abzhanov K.,
Barlybayeva S., Beisenkulov A. (Abzhanov K.,
2016, Barlybayeva S. Kh.,2017, Beysenkulov A.,
2015), Duvanov S. (Duvanov S., 1988), Ibrayeva
G. (Ibrayeva G., 2000), Ishekenova B. (Ishekenova
B.,2019), Marinin S. (Marinin S., 2016), and oth-
er researchers. Works of Madiyarova B., Ibrayeva
L., Ileuovoy G. (Ileuova G., 2015, Madiyarova B.,
2015) are devoted to issues of formation and devel-
opment of information society, Kazakhstan televi-
sion, interaction of national TV and mass audience
in the changing world. However, the scientific dis-
course does not reflect the dynamics and specificity
of the formation and development of the electronic
media system of Kazakhstan in the recent history,
when Internet journalism received the greatest de-
velopment and influence. Foreign authors contrib-
uted to the study of modern electronic media, media
impact on the audience and the place of television
in it. First of all, these are the works of foreign re-
searchers as A. Efanov (Efanov, A.A., 2016), D.
Bartlet (Bartlett Dzheymi, 2017), I. Dzyaloshinsky
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(Dzyaloshinskiy, .M., 2012). Many researchers
turned to the topic of genre characteristics, lower-
ing specifics of evolution of television or without
connecting it with the social changes happening in
society of a new format. Also, most of the works
of foreign researchers are devoted to general issues
of television journalism, various problems of the
media sphere. Basically, it scientific works of such
researchers as Zwick V.L., Vartanova E.,L., Mura-
tov S.A., Boretsky R.A., Kostomarov V.G., Kim
M.(Kim M.N., 2011). The theoretical justification
for the changes of society in the era of information —
computer revolution and globalization is reflected in
the works of Maklyuen M., Castells M., Toffler E.,
Webster P. and other scientists (McLuhan M.,1994).
Most of the above works are devoted to the
study and analysis of methods of journalistic cre-
ativity, stylistic means, the interaction of the media
and the mass audience. The evolution of national
television journalism and television was not consid-
ered separately, but mainly affected in terms of his-
torical forecasting, social attitudes, and individual
forms and genres of the Kazakhstan media industry.
The paper used the method of studying docu-
ments (the legal framework of the media of the re-
public), structurally-functional method to describe
the basic information structures operating on the ter-
ritory of Kazakhstan, function, their dynamics from
the beginning of the formation of the media to date.
Results and discussion. To date, the market of
electronic media in Kazakhstan is the most dynami-
cally developing in the Central Asian region. They
play a significant role in the development of demo-
cratic processes. This fact is recognized not only in
Kazakhstan, but also abroad. Ex-General Secretary
of UN K. Anan stated: “The Kazakhstan indepen-
dent television plays a huge role for democratic
formation of the republic. It was independent tele-
vision that allowed Kazakhstan in its development
to bypass some dangerous stages of establishing a
democratic system in the country that took place in
other states where there was no free media”.
Exploring perspective Kazakh media evolution,
it can claim that they have been rather complicated
path of social development. Let’s consider some
ways of this evolution. In the period of Kazakhstan
informational space it was first implemented mech-
anisms of economic regulation of the mass media.
Thus, in 2001, a number of concrete measures were
taken to create economic conditions for the dynamic
development of the media. In particular, according
to the Law of the Republic of Kazakhstan signed
by the President of the Republic of Kazakhstan “On
introducing amendments and additions to the Law

of the Republic of Kazakhstan “On taxes and other
obligatory payments to the budget”, all periodicals,
with the exception of those in which advertising is
more than 2/3 of the area of printed material, were
exempted from VAT.

With respect to electronic media has also imple-
mented a number of measures to regulate them work.
So, it was decided that the momentum broadcast-
ing companies for the production and distribution
of products of own production, as well as advertis-
ing services will be taxed at a zero rate. That is, the
national budget will compensate broadcasters 16%
of their expenses for the production of the TV and
radio. These tax breaks have had a rather tangible
impact on the development of individual segments
of the domestic information market.

Today, the information policy of Kazakhstan
can safely be considered as formed, but continu-
ing its transformation in accordance with the new
challenges and requirements of the harmoniously
developing world and the global information mar-
ket. Stage which can be called final, in general origi-
nates in 2002 from development of the project of the
new Law of the Republic of Kazakhstan on mass
media in the Republic of Kazakhstan. This project,
presented by the Ministry of Culture, Information
and Social Accord of the Republic of Kazakhstan in
February 2003 at the II Congress of Journalists, was
strongly criticized by the media community. In May
2003, the revised was discussed at a meeting of the
permanent meeting on the development of propos-
als for democratization and the development of civil
society. During the discussion of the in significant
amendments have been proposed that improve the
However, actually old version of the bill prepared
by the Ministry of Culture, Information and Social
Accord of the Republic of Kazakhstan was sent to
Parliament.

This took into account the proposals of funda-
mental importance for the media. Thus, for the first
time in the project, the main participant of informa-
tional relations is designated — the reader and the
viewer. Besides, norms on establishment of term of
limitation period in one year on disputes on honor
and dignity protection were stated in the project.
The bill spelled out a number of rules to ensure the
right to receive quality information. The responsi-
bility of the media for the dissemination of inaccu-
rate defamatory information — or the publication of
a refutation, or the recovery of material and moral
harm — is specified in more detail. Besides, guaran-
tees of the state on protection of honor, advantage,
health, life and property of the journalist as the per-
son pursuing the socially useful aims in connection
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with implementation of professional activity by it
were declared in the new bill (Mezhdunarodnaya
konferentsiya, 2010).

At the same time, this project sharply strength-
ened the role and influence of the Ministry of Infor-
mation on all media, turning it into a supervisory
and controlling body. To this end, the draft intro-
duced, contrary to the current legislation, the notion
of the founder of the media as a separate legal entity.
During the discussion of this bill in the Majilis, he
caused a mixed assessment, both among the deputy
corps and among public and international organiza-
tions. In general, 46 media and non-governmental
public organizations officially opposed the adop-
tion of this draft law. For example, the authoritative
international organization “Article 19” constantly
monitoring the level of freedom of speech in all
countries of the world, issued a special Memoran-
dum on the draft Law of the Republic of Kazakhstan
on Mass Media, which called on “Kazakhstani offi-
cials to abandon this attempt to restrict the freedom
of the media “to refrain from adopting this law” (O
sredstvakh massovoy informatsii, 2006).

The project put electronic media in a particu-
larly difficult situation. Thus, the notion of “licens-
ing the organization of television and radio broad-
casting” in the draft not only broadened the circle
of subjects whose activities fall under licensing, but
also required obtaining new licenses by all current
broadcasters, which could possibly provoke a new
redistribution of the information market of the re-
public. All these innovations, it seems, contradicted
the international obligations of Kazakhstan on the
development of a common information space, ad-
opted by it within the framework of the CIS and the
Customs Union, and the norms of civil legislation.
They also correlated very little with the constitution-
al right of citizens to freely receive and disseminate
any information, except state secrets, by any means
not prohibited by law. The President sent a bill to
the Constitutional Council and the Public Council
on the Media, to determine the compliance of its
articles with the Constitution of the Republic of
Kazakhstan(Istoriya stanovleniya informatsionnogo
rynka v Kazakhstane, 2019).

The latest amendments to the Media Act were made
in 2017. As explained by the Minister of Information
and Communication of the Republic of Kazakhstan
Dauren Abayeyv, the document provides for the legal
regulation of public relations in the field of mass me-
dia, broadcasting, informatization and communication,
information security (N. Nazarbayev, 2018).

Today, the evolution of electronic media in Ka-
zakhstan continues. In 2018 in Kazakhstan, 252
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electronic media were registered: 146 TV and radio
companies (88 — TV companies and 58 — radio com-
panies), 98 cable operators, 11 television stations and
7 radio stations have republican status (JSC “PTPK
Kazakhstan”, JSC “Agency Khabar”, JSC “KTK?”,
LLP “NTK”, LLP “Rakhat — TV”, LLP “Television
of Astana”, LLP Broadcasting Company “31 Chan-
nel”, LLP “TV and radio Company “Era”, LLP “Eu-
rope plus Kazakhstan”, LLP “Russian radio — Asia”
and LLP “NS radio”, etc.).

On the territory of the republic, there are 98
cable television network operators that provide
pay-per-view multi-program television services of
a higher quality and level of service. The sphere of
their activity has local character as rule. At the same
time, the number of television programs in packages
ranges from 20 to 119. This sector is represented
by several major operators, such as“Alma — TV”,
“DIGITAL TV”, “ID TV” and “ICON”.

The infrastructure of cable and terrestrial cable
television has been developed in major cities, such
as Almaty, Astana, Karaganda, Kostanay, Ust-
Kamenogorsk, Pavlodar. Currently, the authorized
body in the field of information registered 222 for-
eign television and radio channels: Russian — 151,
English — 20, French — 14, American — 11, Turkish
— 7, Ukrainian — 4, and others — 15 (Netherlands,
Korea, Hong Kong, Chechen Republic, Republic of
Dagestan, Belarus, Estonia, Cyprus, Switzerland,
Germany). Also 60 foreign TV channels can broad-
cast both in Russian and in English, 23 TV channel
—1in English, 4 TV channels — in French, 4 TV chan-
nels — in Turkish and others (Web Index Kazakh-
stan, 2018).

Today, one of the main issues of the information
policy of Kazakhstan is the issue of the centralized
technical equipment of the material and technical
base of television and radio companies, the transition
to modern digital technologies, allowing to improve
the quality of television signal reception. Eight ma-
jor TV channels of the country settled down today
in a specially designed center “Kazmedia ortalygy:
JSC”, Agency “Khabar” (channels “Khabar”, “24
KZ”, “KazakhTV”), RTRC “Kazakhstan” (channels
“Kazakhstan”, “Balapan”, “KazSport”, “Kazakh
radio”, radio “Shalkar” and “Astana”), 1st Channel
“Furasia”, Broadcasting Company “MIR”. At pres-
ent, the center is entering the international level, at-
tracting international partners to cooperation (Pro-
gramma “Tsifrovoy Kazakhstan”, 2018).

In the early twenty-first century, our viewers
were inexperienced. They did not save up enough
impressions of viewing of broadcast as focused,
generally on the channels available not locally, and
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in republican scale. The interest of the audience
to the broadcast was inquisitive in nature and
was caused by the novelty of the proposal from
the broadcasters. Then only began the active
development of the production of domestic content.
Gradually, the share of Kazakhstan TV programs
on TV channels began to increase, increasingly
displacing the foreign product. In the context of a
small selection of available channels and the “non-
feeding” the audience is led to the fact, that the
high mediametric indicators were not always result
oriented broadcasters on the viewer. Gradually, the
audience accumulated information and formed the
experience of TV consumption. At the stage of its
accumulation, large channels were not always able
to satisfy the emerging demands and expectations of
the viewers.

The development of a multi-channel environ-
ment, the transfer of television viewers from the
study of the ether to the targeted consumption of
content contributed to the redistribution of the audi-
ence. The result in the first decade of the twenty-
first century has been quite significant: the number
of national channels covering more than 50% (that
is, the situation, where every second citizen has the
technical ability and the desire to join the channel)
doubled (Tastulekova S. 1., 2017).

Currently, the question of the ratio of own and
purchased content seems highly controversial. It
is difficult to determine whether programs such as
«Hama IIpaBna» from KTK or «Kazaxcran Jlaysicen»
on TV Kazakhstan and others are domestic products
or not. On the one hand, they were created accord-
ing to foreign analogues; on the other hand, under
the conditions of our culture, they have undergone
certain changes. This is also natural, since the trans-
formation of most programs on TV and changes in
acquired content are determined by the difference in
the cultural traditions of our countries, mentalities,
and the life position of the population.

Current achievements of media players in the
current conditions of the intermediate stage of de-
velopment and transformation of the viewer’s TV
market behavior as a result of the experience gained
in more pronounced focus on the audience of broad-
casters, their ability and willingness to invest, in or-
der to keep the viewer.

Nowadays, the very concept of “time” has
changed its meaning; events are sweeping rapidly,
leaving no opportunity for people to think deeply
about them. Discovered the phenomenon, which
previously «not supposed» to notice. And the re-
porters rushed into the darkest corners of human
existence — to arrange for the viewer tours of the

hangouts of drug addicts, salons of psychics and so
on. And the audience, tired of everyday problems,
it became interesting to watch from the side, than
to take part in the “hunt for thought”. But it’s not
enough-gradually began to revive the old hybrid
“report-essay”’, when the “investigative journalism
are widening in social analysis, and monitoring of
human types and destiniesy. It should be noted, that
a similar thing happened, only in the movies. “Em-
ployees of a non-fiction film want in a businesslike
way, to really participate in the austere construction
of today. All technical features and capabilities of
the device used as, to our fleeting life in all its di-
versity, with all the complexity to understand, but
to understand — to capture on film» wrote in 1929
director Esfil Shub (Shub Esfir’, 1972).

It should be noted, that in the development of
modern television plays an important role the global
network. The topic of interaction between the au-
dience, the younger generation and the Internet is
constantly in the center of attention of researchers of
journalism. Discuss it at the state level.

First President of Kazakhstan Nursultan Naz-
arbayev said that the older generation must be re-
sponsive to young people, brought up in the Internet
age. The Head of State expressed this opinion in
response to a question asked during the plenary ses-
sion of the Astana Economic Forum, which brought
together renowned experts and more than 5,000
delegates from 80 countries: “Today it was said by
Jack Ma (a well-known Chinese entrepreneur and
billionaire) that after the 80th year, almost 2 billion
people were born. This is the “children of the In-
ternet®, a completely new generation. We, the older
generation, need to understand them and move on,
not to interfere; this is a very big challenge that faces
my generation“(N. Nazarbayev, 2019).

However, not only the Internet affects the mod-
ern television, radio and the press and respectively
to a mass audience, swept reverse process of creat-
ing new terms as video column, video features, and
video commentary. All of this is a genre that basical-
ly came from newspapers and magazines and, most
likely, an intermediate stage before turning into an
interactive video section, which will be presented
in a multi-screen player, have a large number of
“branches* and will become a variant of a synthetic
genre. The Internet and television and electronic
mass media — are moving towards each other.

For example, on the Internet, a video plot is a
complete video message that has its outset, climax,
and denouement. Unlike a television story, a video
plot in a convergent media should not include in-
formation that is optional. There, experts advise to
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avoid “talking heads* and the stand-up, except for
the cases, when the presence of a correspondent in
the frame is part of the drama. However, similar re-
quirements are imposed on good television material.

The optimal video plot length for news con-
vergent mass media is 60-90 seconds. The video
may contain advertising and screensaver. It can be
posted as a separate self-sufficient material (it can
be hyperlinked from multimedia material), and in
the TV multimedia article. Unlike traditional tele-
vision, the Internet-media allows us to offer users
several live broadcasts at the same time, of course,
if that makes sense. A player with streaming video
can be the main illustration of the site, an illustration
in the section, in the TV article. It can be assigned
to a special section or become an additional picture
in the plot. Streaming video can be used in a report
from the scene, and with the press-conference, and
events, creating the effect of a maximum presence,
synchronizing events, and information about it.
Video streaming allows you to organize the “current
live shows®. It has several “lives” as a live broadcast
of the event and serves as a raw material for deriva-
tives: video illustrations, video clips, multiscript and
more (Tsvik V. L., 2015).

Video transformation on the Web is inevitable:
just as television has accumulated the properties and
aesthetics of its predecessors — newspapers, radio
and movies, now video on the Web uses the short
genres of traditional media and enhances their in-
teractivity. Taking into account active “management
of content™, when an opportunity to postpone view-
ing, to switch off/on, rewind becomes a natural form
of interaction of the consumer with the contents
on more and more universal carrier. Researcher of
American journalism in Internet Makeenko M.L.
writes that the formation of numerous ramifications
of networks and large-scale alliances, the main re-
sult of which was a wide exchange of information
and journalistic materials between the services in-
volved in them, turned out to be one of the factors
important for the electronic space of the trend of av-
eraging content (Makeyenko M. 1., 2018).

But it is already clear that the requirements for
professional television elements of the genres as
reporting, interviews will remain. The relevance
of stand-ups and the absence of “talking heads” is
a requirement not only for the video report on the
site, but also for a good television report. As well as
on television in video report on the website are im-
portant details, lack of panoramas and small objects
and emotional close-ups of user videos on the site
notice, as well as traditional screen viewer. In the
video column “talking head” has to look decently,
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exist organically in a shot, be able to work for the
camera, that is to conduct transfer and “to punch the
screen”. Therefore, the traditional “shoot so that it
will interesting” relevant to all media platforms and
all recording media.

There is an opposite opinion. Some experts
say, that for a journalist importantly — create an
interesting for the viewer or reader to the material
and what it genre has absolutely no value. There is
also such a judgment: the conversation about the
genres of journalism is not worthy of attention,
since the content of the concept of “genre” is
constantly changing and becoming more complex
and the theory of genres itself is not developed as a
whole. This is supposedly confirmed by the fact that
different researchers have proposed a “set” of genres.
Tertychnyi writes that it is impossible to agree with
such statements, since the type of composition that
develops historically and is defined as a “genre”
exists objectively, regardless of the opinions of both
theorists and practitioners (Tertychnyy. A. A., 2010).

Violation of this order leads either to complete
absurdity, or to the need to fake the external form,
to imitate the genre. Try, for example, to make
a review on the lack of mineral fertilizers or an
interview with an interlocutor who has no personal
opinion about anything: it’s not difficult to break
a bunch of platitudes into questions, but there will
be no novelty. And the viewer will receive only the
appearance of the interview, but in fact it will be
zero information. Laws of a genre have to be known,
but in order that they served the creative beginning
of the journalist and not vice versa.

In the current state of television journalism
acquires the features of convergence, interactivity,
multimedia. There is a possibility of reflecting on-
line events and continuous updating of information
resources. New methods are added to the known
methods of presenting information. As a result,
television genres continually mix up, absorb alien
elements, change to a complete unrecognizability
(for example, programs with rather uncertain
characteristics:  informational-entertainment  or
informational-musical). New trends in each of the
genre-forming factors seriously change the genre as
a whole, but by no means “cancel” it at all.

Speaking about the specifics of modern
television, it should be noted, that every journalist
should be aware of the peculiarities of genre
television journalism. This contributes to the creation
of a very specific type of text, the most “adapted”
for the correct coverage of a specific information
event and most importantly, understandable to the
audience. The choice of a genre is the first step in the
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creative process; the journalistic profession does not
exist outside the system of genres. A serious idea of
genres is evidence of the professional qualifications
of'a journalist. Even the most successful and talented
alone will not create a new genre, a journalist can
be just a mouthpiece of the new, that have matured
in the minds of society. An adequate understanding
of the nature of a particular genre has the potential
for realizing creative development. The consumer
of information no longer needs edification, he seeks
to evaluate and analyze the facts himself. With
the entire dynamism and dialectic genre palette,
there are a number of fairly well — established
forms, in the development of which for a long time
essential signs remain. The notion of a genre was
formed many years, it changed lives, which — the
phenomenon it disappeared became a part of history,
there were new, but every new phenomenon, being
fundamentally different in content, retained the
original shape. The same applies to the genre forms,
based on a commonality of functions each of them,
independently of the concrete filling (Tertychnyy
A.A., 2015).

In addition, the processes of adoption of new
technologies, the emergence of digital formats and
the Internet TV, put terrestrial television in the tough
competitive frame. In the near future, conventional
television can completely give way to such formats,
where “the viewer will be able to compile a program
schedule for himself”. The informational diversity of
the modern media market requires the management
of TV channels to develop competitive content. At
the same time today, TV channels choose the path
of least resistance, preferring to “adapt proven
foreign formats to the context of local mentality”
(Shesterkina L.P., 2016). Thus, artificial replacement
of domestic content with foreign content can occur.

Increasing the number of channels, of course,
lead and is already leading to an increase in demand
for original content and special programming: rapid
development of cable and satellite TV requires its
own content, digital — his, mobile —also his. The need
for new types of content will increase exponentially.
At the same time it should be noted, that the content
itself and the production process in the multi-
program interactive TV will change. Experts still
poorly imagined according to what laws it will
happen. But now one thing is clear: the content will
live several lives, change it will be able to influence
the audience. Interactive broadcasting and new
ways of communicating new qualities bring change
and product information on the level of content, and
the level of its expression. And genres which has
modern journalism, and her language, and technical

means make it possible to precisely this level of on
screen language, for many decades, have undergone
considerable evolution. It is an appeal to review past
experience and allowed to reveal patterns, necessary
for understanding the present stage of relations
between creativity and technology, for the forecasts
at least for the near future.

Interestingly, the number of events held in the
development of the information sector in Kazakhstan
is growing every year. From 2014 to 2016, several
major events took place, at which the problems
of development in this sphere began to actively
alternate with information security issues. The main
focus in this regard is the world conflict situations,
the level of influence of the Russian media on the
Kazakhstan information field, the increased threats
to national security.

In general, in Kazakhstan with the introduction
of analog and competitive broadcasting, the number
of programs has increased several times, new
additional services have appeared: video on demand,
Internet — TV, high definition television, mobile
TV. New branches of the telecommunications and
broadcasting industries, for example, producing
digital equipment, service companies, etc., have
appeared. Digital broadcasting operators which
form the social and broadcasting software package
created. This project was introduced as part of
the implementation of the “State Program on the
Formed Industrial — Innovative Development of the
Republic of Kazakhstan for 2010-2014” (Poslaniye
“Kazakhstanskiy put” — 2050, 2014).

Since July 2012, digital broadcasting has
begun in Kazakhstan. Residents of many of the
most remote and sparsely populated corners of
the country, where one or two TV programs were
previously available from strength, can now receive
up to 15 television channels in good quality. By
2020, it is planned to cover 95% of the territory of
the Republic of Kazakhstan with digital terrestrial
television. Kazakhstanis will be able to watch at the
level of regional centers 30 channels, at the level
of other regions up to 15 channels in digital quality
and no subscription fee. The transition to digital
broadcasting due to the necessity of formation of the
modern information space as one of the key areas of
the strategic plan for development of the country up
to 2020 the year . To increase the competitiveness
of domestic television production, it is planned
to create a global multi-segment broadcasting
network, providing for the emergence of the largest
information agency in Central Asia (Computer
world, 2016). It should be noted, that Kazakhstan has
a favorable geographical position, in which all the
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cable lines, connecting CIS European republics of
Central Asian, pass through its territory. This makes
it attractive Kazakh telecommunications network as
a platform, connecting information flows between
East and West. The communication industry is
moving to a new quantitative and qualitative level,
affecting not only companies, but also countries and
regions; it determines the ability to withstand the
competitive struggle of the high-tech world of the
21st century. The new mass media of Kazakhstan
are the first to respond to the challenge of time
they change their policies, trying to meet the new
increased requirements.

Conclusion

One of the main characteristics of the gradual
development of the information space and the
information policy of Kazakhstan was the increasing
role of the media in the system of political and
economic relations and as a result the gradual loss
of their independence in the information system.
Impressed by the effectiveness of information
technology major economic groups began to join
“the race information weapons™: decisions were
made about the large-scale investments in the
media, which led to the emergence of a few large
media — groups, between which were distributed
to traditional media. Meanwhile , the stage in a
certain extent stimulated the development of the
information fields of Kazakhstan, which resulted,
in — First , in the ongoing dynamic quantitative and
qualitative increase in mass market — media; in —
secondly, to increase the role of Kazakhstan’s media
in the socio — political environment of the country .

Today, television directors are no longer limited
to documentary visual materials: a photograph,
books, shows of participants and witnesses of
events, and so on. Most importantly, that the new
technology makes creative professionals constantly
delve into the technical process and learn how to use
all the innovations, to remain competitive and in-
demand contemporary media medium. And at the
same time it is always worth remembering, that the
new technologies in terms of TV news production —
this is just the perfect tool, allowing to significantly
improve the quality of the TV product. Creative
activity under such conditions acquires additional
impulses, new opportunities. But the content of the
television message remains the main component of
the television communication.

Today, the media sphere is undergoing a period
of significant changes, as a result of which the
single-channel information distribution system
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radically changes its topology, turning into a
multi-dimensional society, where everyone can
communicate with each or all or some at the same
time. First, individual segments of the media
industry and the entertainment industry, thanks
to the emergence of joint technology platforms
and the process of digitization of content, form
a technological community, form a cluster
of converged industry. Convergence — is the
integration process, in which the fusion takes place,
interaction and integration of various processes.
Digitalization, eliminating the differences between
the previously separate media and equalizing all
types of media content, creates a real basis for the
convergence of mass — media. In this context the
convergence is the compound , the union at one
point all new means and methods, which form
new media environment to output converged
multimedia product.

That is the path went, for example, information
agency “KazTAG”, “Kahlnform” : within the
convergence there is created a video-service.
Requirements for a television journalist changed.
Modern professional requirements for journalists
assume that they have multimedia skills — the
ability to produce convergent materials for any
media. Thus, the journalist, losing the former
narrow specialization, should acquire the skills of
a photojournalist, a cameraman, a sound engineer,
but at the same time he becomes a multifunctional,
universal specialist. And we are talking not only
about the skills of working with different forms of
texts, but also about purely applied technical skills,
when knowledge of the main modern types of digital
technology must be accompanied by mastering
the basic software packages (“software”) used in
convergent editions . The demands of the digital age
encourage journalists to acquire new knowledge
in the field of processing and management of
information flows. Media companies are engaged
in the production of content, which they then (or
companies — distributors) pass through the media,
so the media market has traditionally created a
proposal for the audience. The audience, making
the choice between the different media channels,
based on their idea, what type of content providing
these or other audio-visual media. Essentially, for
consumers of information, the most important
selection criterion is the nature of the content. If we
consider the whole television industry as a whole,
the current TV channels began to more clearly
classify their audience and build a program policy,
tougher professional requirements for journalists.
It is evident, when careful planning of actions of
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all participants of a multimedia production and a  becomes the guarantor of the quality of the final
clear distribution of roles in the production cycle information product.
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