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THE NEW SOCIAL-CULTURAL
ORDER AND NEW MEDIA IN KAZAKHSTAN

The development of mass communication is carried out in the era of the global digital revolution.
The rapid development of information technologies, new media: the blogosphere, social networks, the
transition to digital broadcasting in the 21st century, has made it necessary to understand the cultural
and information processes in Kazakhstan. If the technical problems of communication have international
similarity, then the issues of social content differ depending on the countries, on the historical, eco-
nomic and cultural development, the nature of the socio-political system of society. New technological
advances of the information revolution are complemented by new media opportunities: interactivity,
multimedia, personalization of information, globalization, convergence, hypertext, speed, mobility, digi-
talization, multifunctionality.

The formation of the information policy of Kazakhstan requires the priority of national interests, and
the developing information and cultural space requires active integration into the near and far abroad.
At the same time, modernization of the country can be successful while preserving the society’s identity
in the context of globalization, which is achieved in the process of a certain balance between external
and internal circumstances, between the impulse from outside and the internal potential of society to im-
prove, in the development of the national telecommunications infrastructure with access to the world’s
scientific and technological resources, technical information that can turn the supply of information of
local origin to the global market.

Key words: communication technologies, social-cultural order, information process, new media,
Kazakhstan.
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K.a3sakcTaHAafFbl XkaHa 9A€YMETTIK-MIAEHM TOPTIM XdHe XKaHa MeAua

fanaMAbIK, CaHAbIK, PEBOAIOLMS ABYIPIHAE OYKapaAblK, KOMMYHMKALMSIHBIH, XXEAEA AAMYbl >KYy3e-
re acblpblAyAd. MIHTEPHETTIH, YSIAbl TeAEOHMSHbIH, KaBEAbAIK CMYTHUKTIK TEAEAMAAPAbIH, CaHAbIK,
xabap TapaTyAblH 3aMaHayu XKETICTIKTEPI 9AEMAIK KOMMYHUKALMSIAAPAbIH, EAAED MEH aiMaKTapAblH
aKnapaTTbiK AQHALIA(TbIHbIH AAMY YKOAbIH ©3repTyAe. AKMNapaTTbiK, PEBOAIOLMSHbBIH >KaHa TEXHUKAABIK,
JKETICTIKTEePi MHTEPaKTUBTIAIK, MyAbBTUMEAMAABIK, aKMapaTTbiH XEKEAEHYI, FAAAMAACTbIPY, KOHBEpPreH-
UMs, TUMNEPMOTIH, XKbIAAAMABIK, MOOMABAIAIK, UMPPAAY, KOMNMYHKUMSIABIK, XXOHE T.6. CUMSKTbI >KaHa
MYMKIHAIKTEPMEH TOABIKTbIPbIAyAa. CaHABIK Xabap Tapatyra kely 6apbicbiHAa Gacekere KabiAeTTiAIK-
TiH Heri3ri hakTopbl ByKapaAblk, KOMMYHMKALMS apKblAbl TapaAaTbiH aKrapaTTap MasMyHbIHbIH, canachbl
MEeH MaHbI3AbIAbIFbIHAH OaMKaAaAbl.

CoHpan-aK, >kaHa KOMMYHMKALMSIAbIK, OPTaHbIH, bIKMaAbIHAH aKMnapaTTbiK, 6acbIMAbBIKTAp, KaXkeT-
TIAIKTED, KbI3METTEP >KOHE ayAMTOPMS TypaAbl on-mikipaep e3repai. XKaHa aknapaT KypaAAapblHbIH
Herisri >koHe GeACeHA] MaAaAaHyLIbiAapbl PETIHAE €H aAAbIMeH, >kactap, arHu, XXI Facbipaarbl >ac
yprak, aknapaTTblK, TEXHOAOTMSAAPAbIH >KaHa apTbIKLbIAbIKTAPbl MeH MHTEPHET AaMybIH XXbIAAAM MEH-
repyae. EHAI oaap MHTepHeT Hemece )kaHa Meara TEXHOAOTUSIAQPbIHCbI3 OMiPAEPIH eAecTeTe aAManAbl.
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CryaeHTTep apacbiHAQ OAAPAbIH, XKaHa MeAMara Ke3Kapachl XKoHe OHbIH, KYHAEAIKTI eMipAe aAaTbiH Op-
Hbl TYpaAbl XXYPri3reH aAeyMeTTiK CayaAHaMaAapbIMbI3AbIH HOTUXKEC] apKbiAbl 6i3 OFaH KO3 XKETKI3AIK.

TyiiiH ce3aep: KOMMYHUKALMSABIK, TEXHOAOTUSIAAD, DAEYMETTIK-MOAEHU TOPTIM, aKnapaTTbIK, MPo-
Lecc, >kaHa MeAama, KaszakcraH.
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HoBbli COLLMOKYALTYPHDINM NMOPSAOK M HOBble MeAMa B Ka3axcTaHe

Pa3BuTHE MACCOBOM KOMMYHMKALMM OCYLIECTBASIETCS B 3MOXY TAOBGAAbHOM LMGPOBOM PEBOAIO-
umn. CoBpeMeHHbIE AOCTUMXKEHUS B 00AACTM pasBuTUs MHTepHeTa, MOOMAbHOM TeaedoHUM, KabeAb-
HO-CMYTHUKOBOrO TB, UMPOBOro BelAHUsS MEHSIIOT XOA PasBUTUS MMPOBbLIX KOMMYHMKAUMIA, WMH-
(popMaLMOHHOTO AaHALIA(TA CTPaH M PErMOHOB. HoBble TEXHUUECKME AOCTUKEHMS MH(POPMALIMOHHOW
PEBOAIOLIMN AOTIOAHSIIOTCSI M HOBbIMM BO3MOXKHOCTSIMM MaCC-MeAMa: MHTEPAKTUBHOCTbIO, MyAbTUME-
AVAHOCTBIO, MepCcoHaAM3aumen MHgopmaumm, raobasnsatmen, KOHBEPEreHTHOCTbIO, TMMePTEKCTaMM,
0MepaTMBHOCTbIO, MOBUABHOCTbIO, AUTUTAAM3ALMEN, MHOTO(YHKLIMOHAALHOCTBIO 1 Ap. Mpu nepexoae
Ha UM POBOE BelllaHMe TAaBHbIM (hAaKTOPOM KOHKYPEHTOCMOCOBHOCTU CTAHOBATCS KaYeCTBO M 3Hauu-
MOCTb TPAHCAMPYEMOrO KOHTEHTA MO KaHaAaM MacCOBOM KOMMYHMKaLIMK.

M3MEHMAMCb 1 MH(DOPMALIMOHHbIE MPUOPUTETbI, MOTPEGHOCTH, YCAYTU U BOCTIPUSTUE ayAUTOPUM
MOA BAMSIHUEM HOBOM KOMMYHMKALIMOHHOM CPeAbl. YacTbiM M aKTUBHbBIM MOAb30BATEAEM HOBbBIX Me-
AV, B MEPBYIO OYEPEAb, IBASIETCS MOAOAEXb, MOAOAOE MOKOAeHMe XXI Beka, KoTopoe GbICTPO yC-
BOMAO HOBblE MPENMYyLLECTBA MH(OPMALIMOHHbBIX TEXHOAOTMI, pas3BuTHs MHTepHeTa. M Tenepb OHM
He MPeACTaBASIIOT cebe XXn3Hu 6e3 3TMx aTprubyTOB >KM3HeAeaTeAbHOCTU. O6 3TOM roBOPST M HaLu
COLIMOAOTMYECKME UCCAEAOBAHUS MO BbISIBAEHMIO OTHOLIEHMS MOAOAEXKM K HOBbIM MEAMA, K MX XKM13-

HEeHHbIM OpUEeHTMPaMm

KAtoueBble cAOBa: KOMMYHMKALMOHHbIE TEXHOAOT MM, COLIMOKYABTYPHBIN MOPSIAOK, MH(DOPMaLIMOH-

HbliA Npouecc, HoBble Meamra, KasaxcraH.

Introduction

Global information process strongly influenced
development of national mass media. Around the
world, there is a liberalization and globalization of in-
formation markets. Such integration leads to that the
information industry extends. Now due to technologi-
cal innovations, borders of these sectors were washed
away; there is an active process of their integration.
Integration process in much more degree covers tech-
nologies and information transfer systems.

Electronic media have a wide range of effects
on universal means of social communication: edu-
cation, religion, leisure, entertainment, etc. These
structures have a direct or indirect influence on
the formation of cultural values. In terms of their
impact, according to the degree of influence on at-
titudes, beliefs, mentality, behavior of people, life-
style, and means of mass communication are unpar-
alleled in public life.

Merge of computer, broadcasting and commu-
nication technologies is observed. This rapproche-
ment and interaction changed communication sys-
tem and a media landscape.

Information priorities, needs, services, and au-
dience perceptions influenced by the new commu-

nication environment have also changed. Frequent
and active users of new media, in the first place,
are young people, the younger generation of the
XXI century, who quickly learned new advantages
of information technology and the development of
the Internet. Now they cannot imagine life without
these attributes of vital activity. This is evidenced
by our sociological studies to identify the attitude
of young people to new media, to their life guides.

Materials and methods

Purpose of the paper: to introduce of new
information technologies and active development of
new media in Kazakhstan.

The priorities in the development based on the
national specifics, the cultural identity of society,
and the specifics of communication development in
the republic in the period of globalization.

Changed world and information priorities,
needs, services and the perception of the audience
under the influence of a new communication
environment. Frequent and active users of new
media, first, a young generation of the 21st century,
quickly learned new advantages of information
technology, Internet development. Now they do
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not imagine life without these attributes of life. Our
sociological researches on revealing the attitude of
young people to new media, to their life guides also
speak about this.

Literature review

The authors of this article rely on research in
the field of mass communications and the commu-
nications industry. Among Kazakhstani scientists,
the following should be noted: M.K. Barmankulov
“Opportunities of Space TV” (1993), Barlybaeva S.,
Myssayeva K., Alzhanova A. Convergent Journal-
ism (2017), Myssayeva K., Barlybaeva S. Devel-
opment of new media in Kazakhstan: Monograph-
Almaty: Kazakh University (2017), Barlybaeva
S., Mukanova G. Digital journalism: Monograph-
Almaty: Kazakh University (2018), Barlybaeva
S.Kh.,Rakhimzhanova G.Novye media in the world
and in Kazakhstan (2013), Barlybaeva S.Kh. De-
velopment of the information society in the world
and in Kazakhstan. -Almaty: KazNU (2016), Col-
lective monograph “Information development of
the XXI century” (2014) and others. Describes the
works: Kelle V. Zh. The processes of globalization
and the dynamics of culture // Knowledge. Under-
standing. Skill. — (2005. — Ne 1); Colin K. K. Neo-
globalism and culture: new threats to national secu-
rity // Knowledge. Understanding. Skill, (2005).— Ne
2— C.104-111; Barbashin M.Yu. Theoretical Aspects
of Culture Transformation.(2012); Lich Edmund.
Culture and communication: the logic of the rela-
tionship of characters. To the use of structural anal-
ysis in anthropology.English-M.: Eastern literature,
(2001); Kryukova N.A. Media culture and its role
in the modern information society. -Omsk, (2013);
Kirillova N.B. From media culture and to medialogy
// Cultural journal-journal of cultural studies. -Ekat-
erinburg, (2011).

The discussions of scientists about the role of
information processes in the history of civilization
continue. However, it all agrees that this is intellec-
tual cooperation with social development. The inte-
grating element of the ICT development direction is
network technologies, electronic media.

Review and discussion

The sociological research conducted by the
authors of this article on the topic “The attitude
of young people to new media” encompasses the
young rising generation and shows what a big role
in their life, new media have education: the Internet,
social networks, and mobile telephony. The survey
covered young people aged 17 to 20 years — 53.6%,
mainly students, university students. From 21 to
25 years — 23% of the respondents, from 26 to 35
years — 9.3% of people, over 35 years — 14% of the

ISSN 1563-0242
eISSN 2617-7978

total number of respondents. Among the studied
audience of students was — 67.3%, employees
-12%, schoolchildren -1.6% and other social
groups — 9%.

To the question, “How often do you use the
Internet?” — 60.3% of people answered — every day,
3 hours or more — 18%, more than 5 hours -13.6%,
more than 8 hours -5.6%, more than 1 hour -3%,
once a week and other options -1.6% people. This
question revealed that young people use the Internet
on a daily basis and most of them use it on average
from 3 to 5 hours a day. The majority of respondents
surveyed and visited the sites, the portals were
mainly informational — 84.6%, entertainment —
61.3%, music — 41%, Internet resources devoted to
culture — 29.6%, analytical — 23.6%, sports — 20.3%
and others — 6.3% (Barlybayeva S.Kh., Myssayeva
K.,(2018).

Social surveys from a few years ago indicate
that governmental mass media had 10% of the
city audience while independent media held 40-
50% of the audience. One of the main effects of
independence was its influence on the content of
new media and trust in the social media. Many new
media successfully used sociopolitical topics to gain
audiences, increase ratings and benefit financially.
The “political” discourse was not too critical of
government leaders, but focused on scandal news
and entertaining issues. Social media took the
lead and had more success in this process, leaving
traditional media behind.

What emerged as a central issue in the new
media market was competition for audiences and
establishment of a Web version of traditional media.
It was difficult for traditional media (TV, Radio,
newspapers) to compete with new media (Internet
journalism). Internet media markets were stronger
than traditional media, and the level of efficiency and
professionalism in new media products was higher.
Nevertheless, traditional media in Kazakhstan
emerged with a strong segment of the market. There
is rapid growth of Internet users in Kazakhstan.
Audience demand decided what programs would
be produced and competition increased as each
websites and social media tried to make its content
more attractive to audience. The audience played
a crucial role because of the financial benefit from
advertising. As a result, new media were motivated
to produce high quality audience centered content.

There are many worldwide social networks
users in Kazakhstan. Also there are some domestic
networks, like: ctkz, kiwikz, nurkz, yvision.kz,
jnet.kz. But Kazakhstan networks are not popular
when compared with others. It is partially explained
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by the short period since their introduction and
difficulties encountered in implementation.

New media in Kazakhstan shows trends that are
demonstrate in a sharp increase of information flows,
the emergence of new independent media, media
organizations, new members of the information
process, the emergence of electronic newspapers,
and Web-publications in the formation of new
information markets and services. The information
market in Kazakhstan is experiencing rapid growth
in the development of communication technology.
The rate of growth of a new communication mass
media shows the great demand for information
services.

Changed and information priorities, needs,
services and the perception of the audience under
the influence of a new communication environment.
The active users of new media are young people
of society. The young generation of the 2lst
century, which quickly learned new advantages of
information technology and Internet development.
Today young generation do not imagine life without
these attributes of life. Our sociological researches
on revealing the attitude of young people to new
media, to their life guides also speak about this.

By the number of Internet users in 2017,
Kazakhstan ranked 36th out of 137 countries.

The number of Internet users in 2018 was 77%
of the population — 13 mlin. users (the population of
the Republic of Kazakhstan in 2018 — 18.2 million).
According to most recent statistics: 3.47 million
with 71% of them aged between 12 and 54, and
870 thousand of them are the residents of Almaty
city. A rapidly developing cellular market will
further expand the use of new media. According to
Kazakhstan’s Internet Association at the beginning
2018 in Kazakhstan, the top most popular social
networks are VKontakte — 6 million users, Instagram
-5 million users, Facebook -1 million, Twitter — 0,3
mln. Among the messengers WhatsApp -2.5 million,
Telegram — 2 million and Viber — 1 million users.

Recently, attention to what is happening in
social networks has increased. Life in the social
network, as experts say, for the young generation
is becoming an independent reality, where the
formation of the individual is taking place. On
the one hand, they open up new communication
opportunities for interaction, cooperation; on the
other hand, they have used to carry out a policy
of alienating countries and their inhabitants,
which will lead to new risks. The manipulation of
public opinion, consciousness through new media,
Internet technologies has increased. Young people
trust to social networks more than traditional

media. The Internet blurs the boundaries and not
only information, but also moral, value.

Results

In the younger generation, there was a “click”
thinking, because often use mouse clicks on the
Internet, finding various information, without
delving deeply into the heart of things, without
analyzing the incoming information flow, without
filtering the seeds from the chaff. For this, there is
no time, and some assiduity. The Internet makes us
informed, but it does not make us intelligent. The
information age is very fast, dynamic, the age of
“action», (action) requires quick reaction, quick
response to ideas, views, actions, decisions. There
is little time and space for reflection, analysis,
empathy. Hence, young people have changed
vital, value orientations directly or indirectly
related to new information technologies, with the
consumption of new media. In addition, here it is
very important in the pursuit of time not to lose its
identity, cultural identity, traditions, and the spirit of
its people during the standardization of thinking and
lifestyle in the era of convergence and digitalization
of communication.

The latest information-communication
technologies (ICT) allowed to pass to the large-scale
translation of information saved up by humanity
from electronic into a digital form. These forms
of submission of various audiovisual, multimedia
information allow to organize information processes
at qualitatively new level. Change of nature of
communication became feature of new mass media.
It is difficult to distinguish the mass and personal
form of communications. Consumption of new
media has more individual and interactive character.

Global distribution of information and
communication creates opportunities for free
communication at different levels: vertical,

horizontal, network, mass and individual. Models of
change of media systems in Kazakhstan and abroad
become similar, and the tendency of globalization
plays an important role in this process.

Discussions of scientists on the role of
information processes in the history of civilization
continue. However, all agree that the main feature of
communication progress is the rapid development of
information technologies, the readiness of society to
implementthem, a certain level of socio-economic and
cultural development for each period, the intellectual
potential of social development. Integrating element
of the direction of ICT development are network
technologies, electronic media.
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At present, the media has undergone major
changes in the communication field: media
ownership, manifestation forms, new functions, new
trends, new media professions. The modern world
has highlighted the sphere of electronic media.

Conclusion

Transition of Kazakhstan to a digital broadcasting
by 2019 caused need of judgment technological,
social and economic, and the main thing, cultural and
information processes in Kazakhstan. If technical
problems of communication have the international
similarity, questions of its social contents differ
depending on the countries, from character of socio-
political system of society. Reforming of the country
can be successful on condition that society saves
preservation of the identity in the conditions of
globalization at active development of information
and communication technologies, electronic mass
media and new media. That reached in the course of
balance between external and internal circumstances,
between an impulse from the outside and the internal
potential of society to improvement. Development

of national policy in the field of the information
industry considered as an important component of
development of the country and its entry into the
international informational space.

Informational industry passes on the new
quantitative and qualitative degree. Electronic media
of Kazakhstan are the first to react to time challenge;
it changes its policy trying to match with the new
increased requirements. Social economic changes of
Kazakhstan society have defined development of the
republic’s new mass media. The policy of openness
and cooperation gives opportunity to create new
communicational ways, to open new informational
perspectives and that is where mass media plays an
important role.
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