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PACKAGING: RELEVANCE AND DEVELOPMENT TENDENCIES

At this stage of society’s development, packaging is perceived as one of the main means of forming
the consumer space, an object of communication between the manufacturer, seller and consumer. The
history of printed packaging dates back to the third century. Packaging as an object of graphic design,
included in the sphere of modern marketing — only the second hundred years. The United States, Ger-
many, Japan, and Russia are leading the way in this process. Despite its long history, domestic packaging
has not been sufficiently studied. Its artistic component, which was updated during the period of design
training, remained out of the attention of researchers.

The topic of this article is devoted to current development trends in the field of packaging and pack-
aging materials. The authors consider and theoretically justify the possibility of improving the packaging
process in Kazakhstan using modern technologies, including 3D printing methods. The authors conduct
a comparative analysis of foreign and Kazakh packagingbased on specific data, they note that the pack-
aging of domestic products does not meet international standards, and there are significant shortcomings
in the protective, aesthetic, consumer, and environmental properties of packaging.

The purpose of the article is to study the practice and development trends of modern packaging,
as well as problems related to the peculiarities of packaging functioning in marketing conditions. The
article analyzes the relevance and characteristics of the packaging process. The practical significance of
the research is that the authors, by analyzing trends in the development of the packaging process abroad,
identify ways to introduce new practical approaches to packaging in Kazakhstan.

The article reviews materials on this topic, studies articles and scientific works of famous foreign and
domestic scientists: 1.S. Stefanov, N.N. Poliyansky, K.E. Petrov, V.Sitnikov, Zh.Bazilov, Sh.Eleukenov,
B.Omarova.

This research is relevant for University teachers, printing specialists, students and young scientists
who are engaged in packaging as an effective tool for product promotion.

Key words: packaging, publishing, publishing products, decoration.

I.A. CasikbaeBa, XX.A. boro6aeBa, XX.O. barbipxaHoBa

OA-Dapabu aTbiHAaFbl Kasak, yATTbIK YHMBepcuTeTi, KasakcraH, AAMaThbl K.,
e-mail: gulzhayna.sayakbayeva@gmail.com; e-mail: botobayeva.zhadyra@gmail.com;
e-mail: zhazyra.batyrkhanova@gmail.com

Oparn-KanTtay: e3eKTiAiri MeH AaMy TeHAEHLMSCDI

KoFaMHbIH, OCbl AaMy Ke3eHiHAe, oparn-kKanTay YAEPICIH TYyTblHY KEHICTIriH KaAbINTacTbIpy,
OHAIPYLWi, caTylibl XKOHE TYTbIHYLIbl apacblHAAFbl KOMMYHMKALMS HblCaHbl peTiHAE KaOblAAQHAABI.
MoAnrpadmsAbIK, opan-KanTay YAEepiCiHiH Tapuxbl YliHLWI FacblpaaH Gactay araabl. Opan-kantay
Ka3ipri 3amMaHfbl MapKETUHI CaAaCblHa eHreH rpagukanblK, AM3aMH HbICAHbl PETIHAE TeK eKiHLi XY3
XKbIAABIKTbI Kypanabl. Bya yaepicte AKLL, Tepmanus, >KanoHusi, Pecen kew 6actan Typ. ¥Y3aK, XXbIAFbl
TapMxKa KapamacTaH OTaHAbIK, oparn-kanTay YAepici >XeTKiAikTi 3epTreamereH. OHbIH, KepKeMAIK
KOMIMOHEHTI AM3AMHEPAIK AAMbIHABIK, KE3EHIHAE 3epTTeYLiAepAiH Ha3apblHAH ThIC KAAABI.

ByA MakaAaHbIH TakbIpblObl Opan-KanTtay yYAEpiCi >koHe OHbIH MaTepUarAapPbl CAAACbIHAAFbI 3aMaHay K
AaMy TEHAEHUMSICbIHA apHaAFaH. ABTopAap 3D 6acy aAici CbIHAbI 3aMaHayM TEXHOAOTUSIAAPAbI KOAAAHY
apKbIAbl, KasakcraHaarbl opar-KanTay YAEpiCiH XakcapTyFa 60AaTbIHABIFbIH XKaH->KaK Tbl KApaCTbIpbIr,
Teopust XKysiHae aAareapeiiai. CoHbIMEH KaTap, LETEAAIK >XOHE OTaHAbIK, opar-kantay YAepiciHe
CaAbICTbIPMaAbl TaAAQY >KYPri3eAi, OTaHAbIK, OyibIMAAPAbI Opan-KanTay XaAblKapaAblk CTaHAApPTTapFa
CoMKeC KeAMENTIHI MeH opan-KanTayAblH KOPFaHbIWTbIK, 3CTETUKAAbIK, TYTbIHYLIbIAbIK, 3KOAOIUSIAbIK,
KaCMeTTePIHAE eAeYAl KeMLLIAIKTEp 6ap eKeHiH AepekTepre CyMeHe OTbIPbIN KOPCETEA.

MakaaaHbIH MakCaTbl — 3amMaHaym oparn-KanTay YAEpiCiHiH Toxxipubeci MeH AamMy TEHAEHUMSAAAPDIH,
COHAQM-aK, OHbIH MAPKETUHITIK >KaFAabiHAA KbIBMET €Ty epeKlleAikTepiMeH GarAaHbICTbl MOCEAEAEPAI
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3epTTey. Makaaapa opan-kanTtay YAEpiCiHiH ©3eKTiAiri MeH cunaTTamMasapbl TAaAAAHAAbI. 3epTTeyAiH,
NPakTUKaAbIK MaHbI3AbIAbIFbI — aBTOPAAP LLETEAAEri oparn-KanTtay YAEpiCiHiH AaMy TeHAEHUMSICbIH
TanAdy apkplAbl, KasakcTaHAafFbl oparn-kantay YAEpiCiHe >KaHa MpakTUKaAbIK TOCIAAEPAI eHri3y
>KOAAAPbIH aHbIKTaybIHAQ GOAbIN TabblAAAbI.

Makarapa ocCbl  Takplpbil  OOMbIHIIA MaTepuanpapra  WOAYy >kacaaabl, WM.C.CredaHos,
H.H.MoansHckun, K.E. MeTtpos, B.IN. CutHnkos, XX basmaos, LL.EaeykeHoB, b.OMapoBa cbiHAbI GEAriAi
LLIETEAAIK XKOHE OTaAHADIK, FAAbIMAAPAbIH MaKaAaAapbl MEH FbIAbIMM eHOEKTEpi 3epPTTEAAI.

ByA 3epTTey — >KoFapbl OKY OPbIHAAPbIHbIH, OKbITYLIbIAAPbI MEH MOAUTrpacms MaMaHAApPbl YLLiH
JKOHE OHIMAEPAI XXbIAXKDBITYAbIH, TUIMAI KypaAbl PETiHAE, CTYAEHTTEP MEH >Kac FaAbIMAAp YLUIH eTe
o3eKTi 60AbIN TabblAAAbI.

Ty#in cesaep: opan-kanTay, 6acna ici, 6acna eHimaepi, 6e3eHaipy, 3D 6acy sAici.
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e-mail: zhazyra.batyrkhanova@gmail.com

YnakoBka: AKTYaAbHOCTb U TEHAEHUUU Pa3BUTUSA

Ha aaHHOM 3Tane pasBuTHs 06LLECTBA YMAKOBKA BOCPUHUMAETCS KaK OAHO M3 OCHOBHbIX CPEACTB
hopMMpoBaHMsl MpOCTpaHCTBa MOTPebAeHUs, OObEKT KOMMYHMKALMU MEXAY MNPOU3BOAUTEAEM,
NpoAaBLIOM M MoTpebuTesem. McTopms noanrpapuueckon neyaTHoOM yrnakoBKM HaCUMTbIBAET TPETUiA
BeK. YNakoBKa, kak 06bekT rpachyeckoro AmsaiHa, BKAIOUYEHHas B chepy COBPEMEHHOIO MapKeTHHra
— BCEro BTOPYIO COTHIO AeT. AnampytoT B 3ToM npouecce CLUA, Tepmanung, Anonus, Poccns. HecmoTtp4
Ha AAWTEAbHYIO MCTOPMIO, OTEeYeCTBEHHAs YMakoBKa HEAOCTAaTOMHO M3yyeHa. Ee XyAO0XKeCTBEHHbIN
KOMMOHEHT, aKTYaAM3MPYIOLLMIACS B MEPUOA AM3ANHEPCKOM MOATFOTOBKM, OCTABAACS BHE BHUMAHMS
MCCAEAOBATEAEN.

Tema A@HHOM CTaTbM MOCBSILLEHA COBPEMEHHBIM TEHAEHLIMSM Pa3BUTMS B OBAACTM YrNakoBKM U
YMaKoOBOUHbIX MaTepraroB. ABTOPbI PacCMaTPMBAIOT U TEOPETUYECKM O0BOCHOBbLIBAIOT BO3MOXHOCTb
COBEepLUEHCTBOBaHMS NpoLecca ynakoBkM B KasaxcTaHe ¢ MCMOAb30BAHMEM COBPEMEHHbIX TEXHOAOTUIA,
B TOM uMcAe U MeTopamu 3D-nevatu. ABTOpbI MPOBOASIT CPABHUTEAbHbI aHaAM3 3apybexxHon u
KA3axCTAHCKOM YMAKOBKM, Ha OCHOBAHMM KOHKPETHbIX AAHHbIX OTMEYaloT, YTO YMaKOBKA M3AEAMM
OTEYEeCTBEHHOrO MPOM3BOACTBA HE COOTBETCTBYET MEXAYHAPOAHbIM CTaHAApTaMm, MMEIOTCH
3HaUMTEeAbHblE HEAOCTATKM B 3aLUMTHBIX, ICTETUYECKMX, MOTPEOUTEABCKMX, IKOAOTMUECKMX CBOMCTBAX
YMAKOBKM.

LleAb cTaTbn — MCCAEAOBATb MPAKTUKY M TEHAEHLMWN Pa3BUTUS COBPEMEHHOM YMaKOBKM, a Tak>Ke
NpobAemMbl, CBSI3aHHble C OCOBEHHOCTSIMU (DYHKLMOHMPOBAHMS YMaKOBKM B YCAOBMSX MapKeTMHra.
B cTaTbe aHaAM3MPYIOTCS aKTyaAbHOCTb M XapaKTEPUCTMKWM Mnpouecca ymnakoBku. [lpakTuueckas
3HAaYMMOCTb MCCAEAOBAHMS 3AKAIOYAETCS B TOM, UTO aBTOPbl MOCPEACTBOM aHaAM3a TeHAEHLMI
pasBMTMs MpoLecca YNakoBKM 3a pybexxom 00603HaualoT MyTM BHEAPEHWMS HOBbIX MPaKTUYECKMX
NMOAXOAOB K ynakoBke B KasaxcTraHe.

B crathe caeraH 0630p MaTepUasOB MO AQHHOM Teme, M3y4eHbl CTaTbl M HayuyHble TPYAb
M3BECTHbIX 3apyOesKHbIX M OTeueCTBeHHbIX yueHbix: M.C. CrecpaHoa, H.H. MoastHckoro, K.E. MNeTposa,
B.I'. CutHukoBa, XK. basmaosa, LLI.EaeykeHoBa, b.OmapoBoii.

ITO UCCAeAOBaHME aKTYaAbHO AAS PENoAaBaTEAEN BY30B, CNELMAAUCTOB NOAMTpadmn, CTYAEHTOB
M MOAOAbBIX YY€eHbIX, 3aHMMAIOLLUMXCH YMaKOBKOM KakK 3(hheKTUBHbIM MHCTPYMEHTOM MPOABMXKEHWS
TOBapa.

KaAtoueBble cAOBa: ynakoBKa, M3AATEAbCKOE AEAO, M3AATEAbCKME MPOAYKTbI, AM3AMH YMaKOBKM,
AeKopauuu.

Introduction

The packaging industry is global in the economy
to one of the important places. In developed
countries packaging business production volume of
its population busy coverage on the other hand is
one of them. Packaging is a method surrounded by
environmental pollution, as well as damage to goods
and disappearance security. Additional packaging
function - a variety of goods color decoration. This

in the case of consumers and marketers self-interest
causes.

Before we start the packaging (Basin O., 1996),
it is significant why we use it. Packaging is the main
protective agent for food and non-food products.
To make it safe for the product and the person,
certain requirements are imposed on it, according
to which various manufacturers develop packaging
containers and select materials for them, and also
use one or another packaging technology. Thanks
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to packaging, the product takes on unusual shapes,
becomes bright and easy to use. Manufacturers
are interested in choosing modern and highly
efficient packaging materials, as well as packaging
equipment with the product packed and sealed. To
facilitate the production process and accelerate it,
global manufacturers are improving their skills in
the manufacture of filling and packaging equipment.
Thanks to the use of high technology, the equipment
becomes reliable and convenient, accurate in
operation and is gaining popularity among
manufacturers of food and non-food industries
(Kurmanbayeva A.A., Danayeva N.T., 2016).Each
manufacturer makes a unique product that differs
from the others in composition, original packaging
or name. However, the manufacturer follows certain
quality standards so that his product meets the safety
requirements - does not cause harm to human health
and life and useful in everyday life or in cooking
(Zorin V.I., 2002).

Material and methods

During the research, authors used historical-
functional analysis, historical-comparative explain,
problematic systematization, collection and online
questionnaire method for doing all tasks and goals of
given work. Moreover, there were used literature and
scientific articles of researchers who made a research
before. Almost thirty works were analyzed totally
and operated here for good comparative analysis of
packaging deal in Kazakhstan and foreign countries.

Literature review

Comparing with the researchers’ work applied
in given article, it was used more than twenty
scientific materials and other literature explaining
the role of packaging in publishing and not only this
sphere. Especially articles and books of Stefanov,
Polyanskyi, Petrov, Sitnikov, Volkova and Zorin
were the best example to analyze the packaging in our
country and others. From local Kazakhstani authors,
there were selected researchers as B.Omarova,
K.Mergenbayeva, Zh.Bazilov, Sh.Yeleukenov,
Zh.Nuskabayuly, R.Abdiyeva.

The most close material for this research work
was the article of B.Omarova “Technological trends
in polygraphy”. It is brightly seen that she wrote
about trends in polygraphy and its technological
species. But nevertheless, there are lots of
information about packaging trend development
way in domestic publishing houses. The theme
written in this research work was so clear and
excellent shown which provided to use it as a key
for this article (Omarova B.A., 2009).
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Result and discussions

Basic packaging techniques and methods of
production in printing offices conducted because of
the techniques in the printing houses works master
sitting printed product preparation ways out is car-
ried out. Among them book cover external the bag
is “supercover ” or different household equipment
and food industry outer wrapping shape and ergo-
nomics different artistic attractive compliance with
the requirement sneed. Therefore and prepare them
in the making necessity causing main equipment
computer Graphic Corel Draw program especially
service performs. Here is the interior composition
basics samples, its beauty increase designer literacy,
aesthetic. The taste forms the educational attitude of
the cover (Marogulova N.N., Stefanov S.I., 2002).
Wrap involve done of the programs to be imple-
mented-Corel Draw computer program. Today it is
big demanding graphicone of the programs becomes
calculated. Left type of packaging for, different in
shapes products volume prepared and mathematical
accuracy and computer by means of programs mea-
sured is prepared. Right now in time Corel Draw
programs are different graphic images convert a lot
of firms or original for other newspapers and maga-
zines logo preparing composes. Apart from that,
Corel Draw any invitation papers and promotional
tickets and book covers and a lot of products ex-
ternal one of the bag sin a corporate style makes.
Features of the program, any image in format vol-
ume without reducing prepares qualitatively. Corel
Draw consists of many pages. It’s different with
lines, with pictures filling or delete his place and
name to change. “Scroll- via “deposit”effects: turns,
mirrors, color change, shrink and enlargeas well as
straight with lines curvelines assemblingbuild up
for additional tools panel service performs (Sitnikov
V.P., 2002). Today Select Corel Draw programin our
homeland designers widely among used. For ex-
ample, known one meal industry due to come from
ordered preparation in all, artist. The designer first
called it a program artistic prepare the sideshould
receive. Then postmain technology performed poli-
graphicas a product prepared from him packaging is
carried out. Packaging is the materials from which it
is made various types of papers, cardboard, includ-
ing corrugated, various films, metals, glass, etc., and
its printing technologies, which differ in a number
of specific requirements: psychological, hygienic,
strength aspects, protection against falsification.
The need for their simultaneous accounting in the
printing process immediately suggests the use of
system solutions. By the beginning of the third mil-
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lennium, packaging printing is developing in line
with the global development of the printing indus-
try. The demand for high-quality printed products
is constantly growing with the increasing pressure
of market prices, circulations are decreasing with a
shorter production time, changes are taking place in
the markets, large firms are merging and the struc-
ture of orders is changing (Bazilov Zh., 2005).

In industrialized countries and, above all, in the
USA and Western Europe, packaging materials its
packaging forms have undergone significant chang-
es. Packaging has become more expensive, and its
design is complicated. The color has increased, the
print quality has improved.

There is a tendency to use polymeric materials
for soft packaging (annual growth of 3-5%). This is
facilitated by new packaging materials and packag-
ing for fresh fruits, vegetables, salads, surgical and
medical products, various food and industrial prod-
ucts (Omarova B.A., Sayakbayeva G.A., 2014). Pa-
per and cardboard are gradually being replaced with
films because films have better packaging properties
and are often cheaper than paper and cardboard. At
the same time, the demand for cardboard packaging
for milk, juice, tea, wine and mineral water is grow-
ing (Volkova V.G., 2003).

As for the total global turnover of packaging
products, if the total value of all printed packaging
products amounted to $ 350 billion in 1985, then,
according to the most pessimistic estimates, by 2005
it will increase to almost $ 500 billion. At the same
time, the turnover of offset, intaglio and other print-
ing methods will amount to 300 billion US dollars or
59% of the total market, and the volume of turnover
of flexographic packaging printing - 200 billion US
dollars (41% of the market).

At the same time, the production of packaging
materials is projected to increase by about 30% in
the countries of eastern Central Europe for the next
5 years, while in the Russian Federation and other
Eastern European countries it is expected to grow by
10% or slightly less (compuart.ru).

The alignment of the American and Western Eu-
ropean levels of development of packaging produc-
tion.

New types of printing inks are emerging. The
role of digital methods in prepress processes and
the computerized manufacture of printing forms are
increasing. There is a competition between packag-
ing printing methods, their role and importance are
changing, post-printing processing is being devel-
oped and automated.

The role of system integration in packaging pro-
duction is growing, in which all of its stages must

be connected together. Here the role of firms that
play the role of system integrators, combining the
disparate stages of production into a single system,
is increasing (Polyanskyi N.N., 1991).

The packaging industry is one of the important
business in the world economy. In developed coun-
tries, the packaging business is both the volume of
production and one of the largest in terms of em-
ployment. Packaging must ensure the safety of the
product and the safety of the environment, as well
as damage and loss of goods. An additional func-
tion of packaging is the color design of products. In
this case, it is of interest to consumers and marketers
(Petrov K.E., 1998).

Before switching to packaging, first of all, for
what purposes it is used should be applied. When
packaging high-value large-format publications,
special attention must be paid to each copy and they
must be Packed separately. In order for it to be fo-
cused on large customers, but even if it was taken to
the warehouse, this is very important. A distinctive
feature of the separate packaging is that it provides
an unobstructed, new and affordable edition on the
way to the customer. Immediately, many packages
have their advantages, for example, it is easy and
fast. Because they are grouped and sent immediately
from the manufacturer’s warehouse to the custom-
er’s warehouse. And for the sale of products abroad,
their packaging requirements are very complex and
strict, and then can difficulties arise. Every special-
ist who knows the theory and practice of design of
printed products and its packaging requires the de-
velopment of theoretical knowledge related to the
formation and development of the basics of com-
position in the design of printed products, learning
about the types of design from the twentieth cen-
tury to the present, examples of its formation (Ko-
novalova M.V., 2004). The development of packag-
ing of printed products in Kazakhstan is caused by
the lack of various books, papers or magazines, the
production of various food products, and special ad-
vanced technology performed by ancient traditional
methods. Lack of time and limited number of em-
ployees cause many difficulties. As for them, over
the past years, all the work was done manually. The
lack of printers of various quality and unavailability
of color schemes led to mechanical production of
printed products. And as a result of many modern
technical continuous stages of development, many
possible views are formed. One of the programs that
runs related to packaging is the computer program
Cor Draw. Today, it is one of the graphics programs
that requirele a lot of demand. For this purpose, the
type of packaging is manufactured and manufac-
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tured in various forms of products, measured with
mathematical accuracy and computer programs.
Currently, the Corel Draw program modifies various
graphic images and creates its own symbol (logo)
for many companies or other Newspapers and mag-
azines. In addition, Sorel Draw makes any invita-
tions and promotional tickets, book covers and outer
bags of many products in one corporate style. The
peculiarity of the program is that in any format it
is produced efficiently without reducing the image
volume. Corel Draw-consists of many pages. In ad-
dition to different lines, you can fill or delete them
with images and change its place and name. To cre-
ate effects via the Scroll — tab: turns, rotations, color
changes, zoom-in and zoom-out, as well as curves,
use the additional dashboard as straight lines (Ste-
fanov S.1., 2002).

By the way, the Corel Draw program is widely
used among designers of our country. For example,
when preparing an order received in connection
with a certain food industry, the design designer
must prepare this program, first of all, its artistic
side. Then packaging and manufacturing of the main
technology of printing products is carried out (Ab-
diyeva R.S., 2013). After the complete execution of
special printers, samples of boxes are put into opera-
tion as finished products. Therefore, since this pro-
gram, which performs its artistic function , is a Corel
Draw program, before each printed product turns
to the services of this program. But, in accordance
with the requirements of the time, there are many
available programs, thanks to which there is a lot
of access to designers. In addition, it should be not-
ed that the main regularities of the most important
functions take into account the artistic formation of
the composition, the formation of its full form. Data
containing the state of development at the present
stage, consider it necessary to determine the spe-
cific features of packaging. For example, based on
compositional features, for example, an example of
manufacturing many packaging products, including
chocolate bags. These programs are used for their
art projects, and the rest of the tasks are uploaded
by the services responsible for their form. That in
case it is responsible for their papers and materials
(Stefanov S.1., 2001) .

The biggest achievement of packaging in Ka-
zakhstan and even in the world has become one of the
achievements of science, which has become the latest
model of highly developed technology “3D printer”
(Abdrayev M.K., 2015). Scientists say that this tech-
nology can make major discoveries in the world econ-
omy, change the established mode of manufacture
and balance in world trade. The 3D printer took files
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with a three-dimensional drawing on the computer,
collected layers of plastic, resin, ceramics, metal and
other materials, and made a product out of it. Engi-
neers and designers have been using this technology
for decades to create original automation. Many com-
bined parts made with a 3D printer and the production
of printed products related to the packaging on which
we are based, the most thoughtful achievements of
science are used with this 3D printer (Omarova B.A.,
Sayakbayeva G.A., 2015).

To apply colors to the wrapper, the design uses
dyes allowed by the Ministry of Health of Russia.
The safest is glass and fabric containers, and the
danger is metal and polymer containers. The reli-
ability of the package is the property of conservation
of mechanical properties or integrity over a certain
period of time. Depending on these properties, pack-
aging ensures the safety of goods.

The analysis of the world experience in creat-
ing a packaging organization can be considered on
the example of several countries that have a suc-
cessfully developing packaging market. These are
India, Germany, Poland, Turkey, as well as a num-
ber of CIS countries. Also, Russia, Belarus and
Ukraine, have similar initial conditions in the de-
velopment of the packaging market. The wrapping
industry in India has great prospects for controver-
sy. According to the results of WPO research, India
is one of the 15 most successful countries where
the packaging market is developing progressive-
ly. India has a very dynamic packaging industry
in 1993-2014 (Omarova B.A., 2009). It received
at the end of its formative period. Over the past 5
years, it has started to develop rapidly and by the
end of 2013, this country has already entered the
top 15 countries in the global packaging market. In
addition, the industrial packaging industry in India
is developing dynamically — India is second only
to Turkey in terms of growth trends in the market
under study, and is slightly moving from Poland. In
terms of packaging production, these two countries
are significantly ahead. The adoption of various
packaging legislation in India is aimed at protect-
ing consumer rights. The regulatory system of the
packaging industry in India is divided into manda-
tory norms and voluntary standards. Government
regulatory agencies in the Indian packaging in-
dustry include the Ministry of Nutrition and civil
welfare, the Ministry of food industry, the Ministry
of Agriculture, the Ministry of Health and family
welfare, the Ministry of Commerce, and the Minis-
try of Consumer Affairs. Individual items that meet
Indian packaging standards must be weighed and
sold only in a specific form. Products such as baby
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food, cookies, butter, margarine, cereals, beans are
only Packed in certain quantities. In addition, vari-
ous legal acts impose additional requirements on
the quality of information placed on the packaging
or label of goods entering retail trade. Thus, each
product must specify the manufacturer and packer,
the type and quantity of goods, as well as the place
and time of production and collection. In India,
much attention is paid to the field of packaging.
There are sufficient organizations in the country
whose activities are aimed at supporting the rel-
evant industry. The main unions in the packingln-
dia include the following associations: Association
of manufacturers of cardboard packaging India,
Federal Association of manufacturers of corrugat-
ed boxes, manufacturers Association Obednannya
flat strips, of the state manufacturers Association
Gujar plastics Federation Obednannya glass manu-
facturers, the Council for the development of the
leaf package, Western India corrugated boxes As-
sociation of manufacturers, as well as the Institute
of packaging in India. The process of packaging
individual batches can be Packed in specialized
packaging. Their types: hand bags, cardboard bags,
shrink films, special postcards fastened on both
sides with ribbons, corresponding publications in
different ways, depending on the volume.

Heat-shrinkable films warm up the book from
the scandal, when cooling, fix it in accordance with
the shape of the book. This type of packaging is one
of the best materials that protect the book from dam-
age caused by external influences. However, these
films are weak to protect the spine of hardcover pub-
lications (Mukhamadiyeva L.I., 2013).

Shrink wrap is designed for books on the shelves
of bookstores. It protects from dirt, pollen from the
consumer’s fingers. Manual and machine packages
serve their intended purpose. However, when pack-
aging for many batches, this type of packaging re-
quires uniformity. Due to manual manufacturing, it
is not possible to make the same packaging for all
books, so manual packaging must only be done in
separate, special books. To prevent fire or drowning
in the way of delivery of outgoing products to the
customer, flavored cardboard packaging is used. The
content of impurities in them helps the product to
survive. Therefore, special attention should be paid
to packaging, so that the merit of publishers does
not remain indifferent to anyone. To send a tomato
book, the customer should make a separate pack-
age for each copy. After that, it must be placed in
large boxes and tightly fastened on all sides. Large
containers are used for orders sent abroad (Mergen-
bayeva K.K., 2012).

Conclusion

Study of world experience in showed that the
packaging field could surely stay “on its fee”. Its de-
velopment should be regulated and controlled by the
state. The packaging industry is a distinctive feature
of all types at the development stage. In countries
with a developed packaging market, there is no gov-
ernment intervention. All questions relate to special
non-governmental authorized organizations-cham-
bers of Commerce and industry and packaging asso-
ciations. Main problems of Kazakhstan’s packaging
industry: inefficient and insufficient use of local raw
materials; technologies and their use by packaging
manufacturers and consumers; lack of highly quali-
fied specialists and government support in the indus-
try (Bazilov Zh., 2012).

The priority tasks that need to be addressed for
the development of the industry are:

1. Harmonization of Kazakhstan’s legislation
with the world, development and improvement of
the regulatory framework of Kazakhstan, develop-
ment and amendment of existing GOSTs and stan-
dards. Work in this direction will be carried out by
Kazakhstan’s institutes of standardization and certi-
fication. However, the interest of the state allows not
only to speed up this process, but also to regulate its
behavior in accordance with the priorities stated by
future users of these norms and standards.

2. Joining the International packaging organiza-
tion and Association. This will facilitate an intensive
exchange of experience, improve the skills of our
specialists, and improve the quality of packaging.
Participation in international societies and associa-
tions can stimulate the development of Kazakhstan’s
packaging business by establishing close partner-
ships between the Republic and other participants,
connecting producers and consumers in different
countries, and creating new business opportunities.
Responsibility for international integration, as well
as for the organization created by packaging.

3. Special support for domestic manufacturers
developing programs and benefits, promoting the
development of its own raw material base, as well
as showing leniency in the introduction of import-
ed raw materials to increase the price competitive-
ness of products of local producers working with it
(Nuskabayuly Zh., 2015). Many manufacturers and
consumers of consumer packaging say that the state
does not provide them with proper assistance. Thus,
75% of respondents expressed that the state does not
support domestic producers. After a few years, new
packaging methods are used, which means, you can
imagine that any consumer, being in their permanent
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place, can make any products without visiting the
printing house. First of all, you can scan the form
you see fit and send it from the information to the
machine that outputs the product you see fit from the
printer (Omarova B.A., 2011) .

This way you can create the template you want.
A special device will copy at the moment and the
same color that you want. This is how you can make
all the necessary household items and other items.

New packaging technologies in the global
publishing market as a result of intensive devel-
opment, all types of services will be implemented
efficiently (Omarova B.A., Abdiyeva R.S., 2013).
We hope that new forms of packaging will de-
velop after receiving domestic application in Ka-
zakhstan, and new approaches to printed products
would develop dynamically. (Omarova B.A., Abdi-
yeva R.S., 2013)
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