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TRENDS OF TABLOID JOURNALISM IN KAZAKHSTAN

The purpose of this paper is to study the evolution and social role of tabloid journalism in Kazakh-
stan. The process of tabloidization involves destruction of traditional ideals, as well as raising social
questions previously considered as “taboo”. The history of formation, the forecast for future development
of tabloid journalism in a single country with modern media technologies is a very rare topic for the
Central Asian region. The scientific and practical significance of the study lies in its novelty and the lack
of similar works. To investigate the current place of tabloid journalism in the media space of Kazakhstan,
a number of well-known Kazakhstan-based journalists, editors, opinion makers and bloggers were inter-
viewed. The survey involved 100 people.

Questionnaire results were analysed manually. According to the results, a possible reason of load
development is the mentality that does not allow local journalists to write about the personal lives of
public figures. At the same time, it is obvious that there is a new perspective for tabloid journalism in
relation to the public sphere. The practical value of the study is lies in identification the main problems
in this area. Many Kazakhstani media that, according to the criteria, could be considered tabloids, do
not declared themselves as such, because of the possible fall in the image. It is also interesting to con-
sider Kazakhstani tabloid trends, which are influenced to a significant degree by economic, rather than
political, factors. Thus, it appears that the development of characteristics of tabloid journalism is at the
forefront of market-driven journalism. So, knowing the main problems of the media sector, it will be
easier to show the prospects for its development.
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KasakcraHAafFbl TaBAOMATBIK )KYPHAAMCTUKAHbIH, OaFbITTapbl

BbyA MakaAaHblH MakcaTbl KasakcTaHAarbl TabAOMATBIK, >KYPHAAMCTMKAHbIH 3BOAIOLMSCbI MEH
SAEYMETTIK POAIH 3epTTey 6GOAbIN TabblAaAbl. MeaAMaAblk, TaBAOMATAY MPOLEC ASCTYPAI MAeaA-
AapPAbl XKOIAbI KAMTUABI, COHbIMEH KaTap OypbIH «TbifbiM» A€M CaHAAFaH SAEYMETTIK TaKblpbITapAbl
KeTepeAi. 3amaHayn MeAMa-TEXHOAOTUSIAAPbI 6ap eAape TaBAOMATBIK, XKYPHAAMCTUKAHbIH KAAbINTACYbl
MeH AaMy Tapuxbl — TyTacTar arFaHAa OpTanblK, A3us aimMarbl, OHbIH iWiHAe Ka3akcTaH yiliH eTe cupek
KEe3AECETIH TaKblpbIMn. 3epTTeYAiH FbIAbIMU YX8HE NPAKTUKAAbIK, MAHbI3ABIAbIF bl OHbIH YXQHALLbIAAbIFbIMEH
JKOHE OCbl TaKbIpPbINTaFbl 3ePTTEYAEPAIH CMpekTiriHe 6amaaHbiCTbl. KasakcraH PecnyGAmMKacbiHbIH
OyKapaAbIK, aknapaT KypaAAapbliHAAFbl TABAOMATBIK, XKYPHAAMCTUKAHbIH Kas3ipri >karaaiblH aiKbIHAQY
ywiH GipkaTap TaHbIMaA KasakCTaHAbIK, XXYPHAAMCTEPMEH, PEAAKTOPAAPMEH >XKoHe OAOrrepAepmeH
cyx6ar eTkisiaai. CayaaHamara 100 apam KaTbicTbl. CayaAHama HOTUXKEAEPI KOAMEH TaAAAHADI.

3epTTeyAiH NPaKTUKAAbIK, KYHADBIAbIFbI — MEAMA CaAaHbIH Heri3ri npobAeMasapbiH aHbIKTay. AAbIH-
FaH MOAIMETTepre coikec, TabAOMATapAbIH 6asty AamMybiHbIH, ce0ebi — XKEPriAIKTI XXypHaAucTepre cas-
CaTKePAEpPAIH, TaHbIMaA aAAMAAP MEH KOFaM KarpaTKepAepiHiH >Xeke eMipi (COHbIH iliHAe MEeHLUIK)
TypaAbl alliblK, Ka3yFa MYMKIHAIK 6epMENTIH MEHTAAUTETTIH 60Aybl. beAriaepi 6oibiHiIa TabAOMAKA
JKaTKbI3bIAATbIH KOMTereH KasakcraHAblK, BAK MMMAXKIHIH Tycin keTyiHeH KayinTeHin, e3aepiH Oy
caHaTKa >XaTKbl30alAbl. ByriHae TaGAOMATBIK >KYPHAAMCTMKara AEMOKPATMS AamybiHa biKMaA eTy
MYMKIHAITIH KOCa, KOFaMABIK, CAAAAA YAKEH MepCrneKkTnBaAap nanaa 60AraHbl aHblk. TaBAOMATbBIK, XKyp-
HAAMCTUKAHbIH epeKLLeAiri Hemece Ka3akCTaHAbIK, TPEHAT — OFaH casicu hakTopAap eMec, SKOHOMMKAADIK,
>KOHE MCUXOAOTUSIABIK, (DaKTOPAAp Kebipek biKMaA eTeAi.

Ty#in cesaep: KasakcraH, TabAOMA, KYPHAAMCTMKA, AEMOKPATUSI.
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Trends of Tabloid Journalism in Kazakhstan
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Kasaxckuil HauMOHaAbHBIN YHUBEPCUTET UM. aab-Dapabu, KasaxcraH, r. AAMaThl
*e-mail: nazgul.shyngysova@kaznu.kz

TpeHAbI TAGAOMAHOM XXypHaAUCTUKHM B KasaxcTaHe

LleAblo AQHHOTO MCCAEAOBAHMS SBASETCS M3YUYEHME IBOAIOLMM M COLLMAABHOM POAM TaBAOMAHON
>KypHaancTmku B KasaxcraHe. MNpouecc Tabaonamsaumm meama BKAIOYaeT B ce6s paspyLueHne Tpasu-
LMOHHBIX MAEAAOB, a TakXe MOAHWMMAET COLMAAbHblE TeMbl, paHee cuMTaBluMecs «Taby». Mctopus
CTaHOBAEHMS U Pa3BUTUS TABAOMAHONM XKYPHAAMCTUKM B CTPAHE C COBPEMEHHbBIMU MEAMATEXHOAOTMSIMU
— BECbMa PeAKas TeMa AAS LLEHTPaAbHOA3MaTCKOro PerMoHa, n aAag KasaxcraHa, B yactHocTu. HayuHas n
NpakT1Yeckas 3HaUMMOCTb MCCAEAOBAHMS 3aKAIOHAETCS B €r0 HOBU3HE M OTCYTCTBUM NPEALLECTBYIOLMX
paboT Mo AAHHOM TemaTuke. AAS OCBELLEHWNS COBPEMEHHOIO NMOAOXKEHUS TABAOUAHON XKYPHAAMCTUKM
B MeamanpocTtpaHcTse PK 6biAM NPOBEAEHbI MHTEPBbIO C M3BECTHBIMM Ka3aXCTaHCKMMM >KYPHAAUCTaMM,
peaakTopammn n b6aorepamu. B onpoce npuHsan yudactmie 100 yeaoBek. Pesyabratbl aHKETMPOBAHUS
NPOAHAAM3MPOBAHbI BPYUHYIO.

MpakTnueckas LEHHOCTb MWCCAEAOBAHMS 3aKAIOYAETCs B  BbISBAEHMM OCHOBHbIX NpobAaem
MeamacekTopa. COraaCHO MOAYYEHHbIM AQHHbBIM, BO3MOXXHOM MPUYMHON 3aMEAAEHHOrO Pas3BUTUS
TaOAOUAOB SIBASIETCS MEHTAAMTET, KOTOPbIN HE MO3BOASIET MECTHbIM >KYPHAAMCTaM OTKPbITO MMCaTb
0 YaCTHOWM XXU3HM (B T.4. 06 UMYLLLECTBE) MOAMTUKOB, CEAEOPUTH 1 OBLLLECTBEHHbIX AesTeAer. MHorme
kazaxcraHckne CMM, KoTopble B COOTBETCTBUM C KPUTEPUSMU MOTYT ObiTb MPUUMCAEHBI K TAOAOMAAM,
605TCS NMPM3HaBaThb Cebsl TAKOBbIMM M3-32 BO3MOXKHOIO MaAeHUs UMUMAXKA. B TO e Bpems 0ueBMAHO,
4TO AAS TABAOMAHOM XKYPHAAMCTUKM CEMYAC MOSIBASIOTCS KOAOCCAAbHbIE NEPCeKTUBbI B 0OLLLECTBEHHOM
chepe, B TOM umncae B CMOCOOBHOCTM OKasblBaTb BAMSIHWME HA pa3BuTHE AeMokpaTrn. OCoBEHHOCTbIO
MAM Ka3axXxCTaHCKMM TPEHAOM TaBAOUAHOM >KYPHAAUCTUKM SIBASIETCS TOT (hakT, UYTO Ha Hee B HoAbLUeit

CTENeHu BAUSIIOT IKOHOMUYECKME U MCUXOAOTMYECKME, @ HE NMOAUTUYECKME (PaKTopbI.
KatoueBble caroBa: KasaxcraH, Tabaoua, KYPHAAUCTMKA, AEMOKPATUS.

Introduction

Whatever media technology may be applied,
tabloid journalism seems to have become a
persistent cultural phenomenon of modern society
(Gossel, 2014). The rise and development of tabloid
journalism, in combination with wider processes
shaping the media, has moreover led to a debate
about “tabloidization,” involving ideas about
shifting priorities in journalism and the media
landscape as a whole (Johansson, 2020). Apart
from this, the history of formation, the forecast for
future development of tabloid journalism in a single
country is a very rare topic for the Central Asian
region for several reasons.

The rise of tabloid journalism is largely
associated in developed Western society with the
improvement in social and economic conditions of
the population leading to an increasing demand for
sensational news above basic needs (Popovic, 2014).
In recent years marked by steady globalization,
tabloidization as a phenomenon has moved beyond
its conventional borders: geographically, politically
and economically.

Kazakhstan, a former Soviet Union republic,
which has been moving towards world democratic
standards over the past years, represents an
interesting model of a developing country for the
study of the wider role of tabloid media in society
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as well as its evolution. At the same time, there have
been a limited number of studies devoted to the
development of media in Kazakhstan, most notable
ones focusing on inter-ethnic issues and the political
system specifics (Schatz, 2009; Tussupova, 2010).

Since the country gained independence in 1991,
modern journalism in Kazakhstan has experienced
turbulent development. Following the initial rise
of pluralism in early 1990s, the state has gained
significant control of the range of topics covered by
mass media (Richter, 2008). As a result, the country
experienced a slump in the freedom of press rankings
(Becker, 2007), a trend which was somewhat reversed
in recent years as the country adopted a more open
approach to the development of the civil society,
based on the OECD principles (OECD, 2015). Still,
there exists an unwritten ‘taboo’ in raising certain
topics by the mainstream local media, relating, for
example, to the country’s political system or cultural
norms. The latter are arguably very closely related in
terms of emotional associations leading to such topics
being avoided by the mainstream media, as evidenced
by our study, results of which are presented below.
Introduction of additional legal frameworks for the
quality and content of journalistic articles may further
reduce both their scope and impact on the development
of civil society in Kazakhstan (Amendments to the
Law of the Republic of Kazakhstan on Information
and Communications, 2018).
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Before we will start talking about the problems
of this sector, first of all, it is necessary to give a
basic definition of the main concepts, which we
will rely on: tabloid — a type of newspaper that has
smaller pages, many pictures, and short reports
(Cambridge Dictionary, 2019). The tabloids often
attract readers with sensational headlines. Some
newspapers will choose to be tabloids and cover
crime, scandal, disaster, and soft news. The tabloids,
it seems, are not associated with mobilization, but
then nor are they associated with much political
malaise either (Cambridge English Corpus, 2019).
A very similar definition can be found in other
explanatory dictionaries: tabloid - a newspaper that
is about half the page size of an ordinary newspaper
and that contains news in condensed form and much
photographic matter (Webster Dictionary, 2019).
According to the interpretation of the term taken from
domestic encyclopedia “Journalism of Kazakhstan”:
tabloid is a small-format newspaper with concise
text and catchy announcements, photographs, and
flashy headlines (Kozybaev, et.al., 2006).

The origins of the term “tabloid” are disputed.
According to the most-plausible explanation, the
name derives from tablet, the product of compressed
pharmaceuticals. Tabloid — a combination of
tablet and alkaloid — was a trademark for tablets
introduced by Burroughs, Wellcome & Co. in 1884.
Within a couple of years, the connotation of being
compressed was transferred to other entities and
activities, including a new kind of reporting that
condensed stories into a simplified, concentrated
style (Gossel, 2014).

Alfred Harmsworth’s conception of a tabloid,
however, referred not to the reduced size of the
newspaper but to the economical use of printing
space, which he filled with short stories, short
paragraphs, and simple sentences.

There are many more vocabulary definitions of
the term in question, but all of them give similar
characteristics in one way or another. With such
consistency in the definition of the tabloid itself,
there is a significant difference in the approach to
tabloid journalism.

According to D. Gossel, tabloid journalism
is a type of popular, largely sensationalistic
journalism that takes its name from the format of a
small newspaper. Tabloid journalism is not, however,
found only in newspapers, and not every newspaper
that is printed in tabloid format is a tabloid in
content and style (Gossel, 2014). So, even from this
definition it follows that the concepts of tabloid and
tabloid journalism are different. And these concepts
are often confused among themselves in Kazakhstan.

For example, the newspaper is classified as a tabloid
in content, although by technical characteristics it is
not. And vice versa.

On the other hand, many Kazakhstani media
that, according to afore-cited criteria, could be
considered tabloids, do not consider themselves as
such, because of the possible fall in image.

Let’s move on to another aspect of the issue. If
we will speak about the history of the tabloid, we will
get the fact, that the history of tabloid’s development
in Kazakhstan and in the world is different.

In the early 21st century several traditional
British broadsheet newspapers, such as “The
Independent”, “The Times”, and “The Scotsman”,
changed to the smaller size, preferring, however, to
callit“compact” format. On the other hand, one ofthe
most-popular tabloids in Europe, the German “Bild-
Zeitung”, was long printed as a broadsheet before
shifting, as did many German newspapers, to a
format that was smaller than a broadsheet but bigger
than the standard tabloid (Salas, 2018).

In the initial stages of the formation of the
own media, as such, pure tabloids in Kazakhstan
did not exist at all; ranked among them all the first
commercial publications that were not distributed
by subscription through mail or government
organizations, but were sold. The term tabloid itself
was also practically not used. The situation has
changed dramatically in recent years.

There are appeared such media that officially
declare that they adhere to the tabloid format. For
example, the “Bolshaya Gazeta”, which has now
ceased to exist, was described in the Internet space
as follows: “Bolshaya Gazeta” is a tabloid with
information about the most important events in the
country and in the world, in the field of politics,
economy, culture, sports, secular life. It has a very
wide readership, mainly people with wealth and
good purchasing power, most of them men and
women aged 25-44, with higher education, and
senior and middle managers. “Bolshaya Gazeta”
helps to easily navigate in event-saturated space,
and also always allows to know about world
trends and news (Hh.kz, 2014). “Bolshaya Gazeta”
became a kind of initiator among the media. It
proved that you can openly call yourself a tabloid
and at the same time not lose, but, on the contrary,
build up your audience and bring financial profit
to founders. Over time, many Russian mass media
“came” to Kazakhstan, including one of the most
successful and long-lived tabloids “Life for the
whole week. Kazakhstan”. According to the data
for 2021, the circulation of this media today is
93,000 copies.
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Literature review

So far there have been very few studies of the
state of tabloid journalism in Kazakhstan. This
paper focuses on uncovering the role of tabloid
journalism in Kazakhstan, as a country undergoing
transition towards world democratic standards being
influenced by local mentality and cultural norms.

As 1t was said before, modern scientific and
even non-scientific literature containing information
on Kazakhstan’s tabloids either is absent or contains
very little information. As a rule, a personal
subjective assessment is given to one or another
tabloid media.

For example, famous traveler T. Johnson
describes his acquaintance with the first tabloid of
independent Kazakhstan in such way: My guess
is that if you spoke to 100 people on the street at
random you would discover that about 80% are
carrying a small supply of a sunflower seeds... They
will purchase a single glass measure of seeds that will
be wrapped up in a page from last week’s “Caravan”
newspaper that has been specially rolled into a cone
shape for this purpose... “Caravan” newspaper was
a popular hardcopy tabloid newspaper in the 1990s
and beyond. You always knew when a new edition
had come off the press because it was immediately
hawked at street intersections by men and woman
standing perilously close to passing vehicles,
sometimes in between lanes (Johnson, 2015).

In the publication of the encyclopedic format
“Cultures of the world. Kazakhstan”, the author
P. Guek-Cheng, describing Kazakhstani media,
calls the tabloid the newspaper “Caravan” (Guek-
Cheng, 2001). That, perhaps, is the whole spectrum
of information that can be found about Kazakhstani
tabloids in the public domain on the Internet.

Here we can ever argue with the authors, since
the first issues of “Caravan” newspaper cannot be
attributed to the tabloids according to its content
and format. Changes in the format and content
of the newspaper are also described in other
sources. “Caravan” is the first commercial weekly
newspaper of Kazakhstan. It was created in 1991
by B. Hiller .... The media changed its owners
several times, changing its direction ... Interesting
articles, interviews, analytics, news (about politics,
sports, culture, business, etc.) are published on the
newspaper’s pages (Wikipedia.org, 2019).

Perhaps the majority classifies this mass media
as a tabloid even in the early years of its existence
because of the great popularity, which is evidenced
by high print runs. They are explained by domestic
researchers of the journalism’s history as follows:
from the very beginning, the “Caravan” took
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orientation to all segments of the population - from
pensioners who profess orthodox communist views,
to a market-oriented intellectual elite. Perhaps
this is precisely why the newspaper began to not
only be called the «people’s newspaper», but also
to rapidly gain circulation... Also in the first year
of existence, «Caravan» organized its own retail
network. Another reason for the rapid increase in
circulation and popularity among readers is the use
of a technique not previously seen in the Soviet
press - the publication of free private ads (Kozybaev,
et.al., 2006).

Since the staff of the newspaper repeatedly
raised political issues, and the newspaper in the
early years of its existence was a political force that
could influence on the audience’s opinion. The key
materials of the media are described in detail in the
article “The direction of the “Caravan” changed
every time with a change of ownership” (Azattyq.
org, 2011).

Although the newspaper’s modern issues clearly
appear in tabloid format, there is still no information
on the official website that the media considers or
positions itself as such.

The current circulation of the newspaper is more
than 250 thousand copies in all cities of Kazakhatan
and the official website of the newspaper, as well as
its pages on social networks, are among the most
popular in the Republic.

So, after a review of the literature, we can
already conclude that the world opinion about
Kazakhstani tabloids has not yet been formed.
Moreover, in the wide scientific space there is no
factual material on this topic. There are no scientific
publications in which a distinction would be given
which Kazakhstani newspapers can be attributed to
tabloids and which not.

Another trend that can be deduced from the
available literature is neglect of tabloids.

Surely, hearing the word “tabloid”, many people
have a similar associative series: tabloid press -
scandals - rumors - gossip - dubious information
- frivolous publications - yellow press (Sokolova,
2008). All this associative series is linked with low-
base information.

Also, regarding the live of tabloids in the
Republic, Deputy of the Mazhilis D. Nazarbayeva
spoke out: the rapid modernization and digitalization
of the media has brought problems. Simplified
access to the Internet opened the way not only for
talented people who want to express themselves,
but also to adventurers, criminals, propagandists of
all stripes, theorists and practitioners of terrorism,
sowers of hostility and hatred. The so-called trolls,
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the invisible fighters of information wars, as well as
the producers of fake-news, became a real disaster.
Against this background, the tabloids look pretty
decent (Kursiv.kz, 2018). As can be seen from
the above quote, tabloids in Kazakhstani society
continue to be associated with negative phenomena,
although not the most urgent ones.

Methods & methodology

To investigate the current place of tabloid jour-
nalism in the media space of Kazakhstan, a number
of well-known Kazakhstan-based journalists, edi-
tors, opinion makers and bloggers were interviewed.
The survey involved 100 people (women and men
over 25). We believe that the data obtained from a
given number of people can be objective, since the
total number of constantly working journalists in the
Republic of Kazakhstan is not so large. The survey
was conducted in the territory of Kazakhstan. Ques-
tionnaire results were analyzed manually, with-
out using computer programs, which significantly
reduces the risk of incorrect interpretation of the
answers. Duration of the study: from May 2018 to
October 2019. Since the editorial offices of all the
major media outlets are located in Almaty, and there
are branches of the capital’s media, this city was
chosen as the place of the research.

The survey languages were Kazakh and Russian,
but most of the interviewees (80%) represented the
affluent Russian-speaking members of the press. The
interviewees represented various media sources, in-
cluding “Forbes Kazakhstan” magazine, “Caravan”
and “Kapital” newspapers, “365info.com”, “Ratel.
kz” and “Nur.kz” news portals, as well as independ-
ent social media bloggers. This paper aims at un-
covering the general trends and views as suggested
by the obtained responses. It must be noted that less
than 50% of original interviewees responded to the
questions in full.

The questionnaire included questions about
characteristics of tabloid journalism in Kazakhstan
in the last ten years, its impact on the society, nega-
tive and positive aspects, influence on the quality
journalism, as well as the forecast of the future of
tabloid journalism in Kazakhstan. Below we list the
questions and make provide details on the answers.

Characterize the evolution of tabloid journalism
in Kazakhstan over the recent years.

Is there a benefit in tabloid journalism for the
wider society?

What are the negative aspects of tabloid
journalism?

What is your forecast on the development of
tabloid journalism in Kazakhstan?

Does tabloid journalism have an influence on
the quality of press, in general?

Each participant in the survey could give a
detailed answer without any length restrictions.

Research & results

1. In their answers to the first question the media
specialists of Kazakhstan demonstrated certain nos-
talgia for the past time, mentioning that the tabloid
journalism of the past in Kazakhstan had been more
entertaining and easy-going. One editor emphasized
that tabloid journalism has grown significantly over
the past ten years as a business, i.e. it learnt a lot
about its target audience and feeding it with “hot”
content. Several respondents suggested that tabloid
journalism in its classical format does not exist in
Kazakhstan even at the present time. Scandals oc-
curring in the social media are transferred to news-
papers and news websites. Journalists do not hunt
for tabloid news, do not search for newsmakers,
and there are no paparazzis, because editors are not
ready to pay “big money” for exclusive content. It
is worth noting that the general opinion among the
interviewees was that tabloidization of press plays
a central role in the declining standards of journal-
ism. Another intriguing opinion, which could not
be ignored, was that, in some respect, all media in
Kazakhstan had tabloid characteristics. In some cas-
es, even serious media outlets would be willing to
publish tabloid material, including gossips, and the
borderline between facts and “fake news” was very
thin.

2. Surprisingly, when asked if tabloid journalism
brought benefits to the society, all respondents an-
swered positively. Specifically, it was claimed to be
important as a source of entertainment, as a distrac-
tion and a recreation tool, especially during strug-
gling economic times. In this respect, the impact of
tabloid media was compared to social media.

In their answers Kazakhstani opinion makers
described tabloid journalism as a channel to trans-
fer any type of information, both trustworthy and
controversial, between its sources and consumers. It
was also suggested that the wide coverage generated
by the tabloid media played an important role in un-
covering wrongdoings, including criminal activities
of people with power, including corrupt officials and
wealthy business people.

Tabloid media was described as more ‘rebel-
lious’ than mainstream sources, as it was willing
to raise a range of questions previously considered
‘taboo’ in Kazakhstan’s wider society, such as inter-
racial and interethnic marriages, teenage pregnancy,
etc. Thus, it contributed towards higher transpar-
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ency and accountability among the members of the
society.

One of the significant aspects mentioned by the
respondents was that journalists in the tabloid realm
of the business have independence to choose and re-
port on a wide range of issues, which is commonly
restricted in mainstream news media. However, this
impartiality and freedom acted as an essential ele-
ment of popular journalism.

Among the threats of tabloid journalism to the
society the following were mentioned most fre-
quently: contribution towards intellectual regression
of the society, circulation of unfounded informa-
tion and gossips, generation of ‘fake’ ideals for the
younger audience, infringement into people’s pri-
vate matters.

3. Regarding the negative characteristics of Ka-
zakhstani tabloid press, the respondents gave such
description: superficial; spoof; fake; lacking ethical
norms; in pursuit of sensations; provocative; on the
edge of violating intellectual property rights. Ar-
guably, this raises a question of tabloid journalism
acting as an economic tool to enhance profitability
of media companies. The respondents mentioned
also addictiveness as one of the negative aspects. In
terms of the nature of interaction with the consum-
ers, tabloid press was seen as focused on simplified
delivery of information. The readers of tabloid press
were expected to consume material without much
critical thinking and analysis. This resulted in mis-
leading of the public opinion and diverting its atten-
tion from serious problems in the society.

4. The respondents stated that with the current
government and political regime in the country, tab-
loid journalism would only get more prominent in
the foreseeable future. Many journalists expressed
an idea that the tabloid media would develop even
faster than before, because of the deteriorating eco-
nomic conditions, as more people would be will-
ing to turn towards the alternative reality of gossip,
scandal and the life of celebrities and rich people.

Kazakhstani bloggers stated that it was clear that
tabloid journalism would not disappear. But with the
adoption of the new mass media law the accents in
the coverage would change. They expressed hope
that the quality and trustworthiness of the tabloid
media would improve in the future, and there would
be less fake news and misinformation, both for the
benefit of individual companies or people and for
the country, as a whole. Some editors also men-
tioned that they preferred the Kazakh tabloid jour-
nalism to follow modern international standards of
storytelling, with stronger accent towards structured
delivery of information.
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5. Many Kazakhstani journalists agreed that the
influence of tabloid journalism on quality press was
demonstrated in a number of different aspects. Thus,
tabloid media was described as very popular among
the readers, it set media trends and had more follow-
ers than ever before.

At the same time, tabloid media created com-
petition and an alternative view for the readers,
encouraging mainstream media to fight for its audi-
ence. Some bloggers added that due to its obvious
popularity and, consequently, high media traffic the
tabloid media had a very strong influence both on
the general public and on the quality of press. This
influence could be considered as both positive and
negative, as by following the tabloid trends some
media sources could enhance their audience and at-
tract advertisers, but this could be achieved at the
expense of the quality of journalism.

Despite the difference in answers to specific
questions, the respondents agreed on the role of
tabloid media in society. Also, the majority of
respondents (90%) pointed to possible reasons for
the weak development of purely domestic (not
borrowed) content: firstly, the editor’s unwillingness
to pay large sums for photos or videos from the
paparazzi; secondly, the poorly developed system
of investigative journalism in the country; thirdly,
it is a mentality according to which it is considered
unacceptable to write about the personal life of other
people without their knowledge.

Conclusion

Now, it should be noted, that the trends of tab-
loid journalism are really firmly included in Ka-
zakhstani realities. A vivid confirmation of this is
the official statement to change the format of the
country’s main newspaper. Starting from January
12, 2018, the Friday issue of the “Kazahstanskaya
Pravda” republican newspaper will be published in
tabloid format every week. Now, when submitting
materials in “Kazahstanskaya Pravda”, the emphasis
is on satisfying the interests of various population
groups: the newspaper contains everything from of-
ficial information to comics. The new trend of the
publication is infographics. According to the editor-
in-chief of the newspaper A. Sagimbekov, first of
all, changes were made in layout and style for the
Friday issue, which should be easier and less offi-
cial, it will be a kind of “Kazpravda Light”. And it
will fully correspond to the mood of the weekend,
when the reader wants to read interesting and infor-
mative materials. Gradually, the changes will affect
the remaining numbers (Kazpravda.kz, 2018).
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Here is how the tabloid is characterized on the
pages of this media: a tabloid is a certain type of
layout, which involves: printing in A3 format, which
makes it possible to read a newspaper in transport,
turn pages, and so on; a significant number of illus-
trations, often «irregular» (not quadrangular), crawl-
ing onto the text, etc. small volume of articles (often
up to 1000 symbols), allowing the reader to read
the article in a short time; catchy headlines made
by a very large font; active using of color, includ-
ing for highlighting text (Kazpravda.kz, 2018). The
new model of the Kazakh tabloid, which the official
media will strive for, will look something like this.

Experts consider the tendency of the transition
to a tabloid format to be inevitable; the popularity
of tabloids is growing all over the world. That this is
not an indicator of a decline in the intellectual level
of people is evidenced by the fact that a concept
“business tabloid” appeared a few years ago. And
now many newspapers are seriously thinking about
switching to a tabloid format - more convenient
and appropriate to the needs of readers (Sokolova,
2008).

If we will talk about the future development of
tabloid journalism in the Republic of Kazakhstan,
then, for now, television content should be exclud-
ed; and in comparison with neighboring Russia, the
development and dissemination are not so notice-
able, and are not supported by facts.

For example, even a School of tabloid journal-
ism is opened in Russia.

In the new educational institution, students will
be taught the basics of tabloid, sports and secular
journalism. The head of the “News Media”, A. Ga-
brelyanov, said that the school would not have a li-
cense. According to him, classes will be organized
more like continuing education courses.

According to the head of the “News Media”,
the decision to create such an institution was made
due to a lack of workforce. Soon, the publishing
house, which publishes the newspaper “Zhizn” and
“Tvoy den” (popular Russian tabloids, which are
distributed in Kazakhstan as well — auth.), plans to

launch the “Lifenews.ru” information portal and the
“Zhara” stars life magazine ... Students of the school
will have the opportunity to take an internship in the
British newspaper “The Sun” (one of the most popu-
lar tabloid on the world — auth.), which is a partner
of the “News Media”, and in other projects of the
publishing house (Tengrinews.kz, 2009).

A possible reason of load development is the
mentality that does not allow local journalists to
write about the personal lives of public figures, or
the so-called celebrities.

Tabloidization as a phenomenon has become, ar-
guably, a tool for raising ‘taboo’ questions and chal-
lenging deep lying economic and political issues.
This situation is particularly relevant in Kazakhstan,
a country with both economy and social life in tran-
sition. It could be argued that tabloid journalism, in
contemporary Kazakhstani media practices, is mov-
ing in the direction of money-making and there are a
range of significant factors that are involved in this
process.

At first, there is an increasing motivation by
mainstream media to switch to tabloid format,
change style and news content in order to increase
their readership to enhance profitability and ensure
economic viability.

At the same time, it is obvious that there is a new
perspective for tabloid journalism in relation to the
public sphere, as the democratic function of journal-
ism seems to take on a new interpretation through
the prism of ‘tabloidization’.

This study of Kazakhstani editors, journalists,
opinion-makers and bloggers appears to tell us
tabloid journalism may act as a tool both for de-
mocratisation of the society and for raising ‘taboo’
questions, which have previously been neglected or
avoided.

It is also interesting to consider Kazakhstani
tabloid trends, which are influenced to a significant
degree by economic, rather than political, factors.
Thus, it appears that the development of charac-
teristics of tabloid journalism is at the forefront of
market-driven journalism.
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