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PROBLEMS OF RESEARCH OF INFORMATION AND COMMUNICATIVE
PROCESSES IN POLITICAL SPHERE

The role of information in the life of a human and the state, individual social groups and society
is very important. Information is also a tool for communication between the authorities and the target
group. In other words, the communication of the state with various categories of society in domestic and
foreign policy is carried out through information.

The purpose of the study - to focus on the main issues in the study of information and communica-
tion processes in the political system of the state; analysis of the theoretical and methodological bases
of the study of the concepts of “information” and “communication”; identification of state features in
the study of information and communication processes in the political sphere. The authors also aim to
reveal the main stages in the emergence and development of political communication between political
players.

The object of research is information and the relationships formed through it, is communication.

Applied social research methods were used in the work. Quantitative and qualitative research, in
particular, questionnaires, expert analysis of the works of domestic, western and russian researchers,
classifications were made on the methodological basis of the study.

The results of the study are of great practical importance in the implementation of information and
communication processes in the state political system. The results of the work can be used in the meth-
ods of political science and journalism, political communication in the media.

Key words: information, communication, politics, society, management.
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Casicu canaparbl aknapaTTbiK, )KoHE KOMMYHHUKALMSIABIK, YPAICTEpPAi 3epTTey maceaeAepi

AKNapaTTblH >KeKe aAaM MeH MEMAEKET, >KeKEAereH 9AeyMEeTTIK TOM MeH KOFaM eMipiHAeri
aAaTblH OpPHbl 6Te MaHbI3Abl. AKMapaT — aAamAbl ©Mip Cypy opTacbiHa 6eiimaeyre GarblTTaAraH
KOMMYHUKALMSABIK, YPAICTiH HaTukeci. CoHAait-ak, aknapar BGUAIK >koHEe MaKcaTTbl TOM apacbiHAAFbI
KOMMYHMKaLMSAbIK, YPAICTI >XKYPri3yaiH KypaAabl. backalua anTkaHAQ, MEMAEKETTIH, ilUKi )X8He CbIPTKbl
casicaTTarbl 9PTYPAI KOFaM KaTeropusinapbiMeH KOMMYHMKALMSABIK, GaiAaHbIChbl akmnapaT apKblAbl
>Ky3ere acaabl.

3epTTey MakcaTbl — MEMAEKETTIH CasCu >KYMeCiHAeri aknapaTTblK, >X8HEe KOMMYHMKALMSABIK,
YPAICTEPAI 3epTTEYAETI HETi3ri MaCceAeAepre TOKTAAY, OAAPAbI XXiKTey; “aknapat” neH “KoOMMyHuKaums”
YFbIMA@PbI 3ePTTEAYiHIH TEOPUSABIK-SAICTEMEAIK Heri3pepiH TaAAady; cascu caAaparbl akmnapatTbik,
J)K8HE KOMMYHUKALMSABIK, MPOLECTEPAIH 3epTTEAYAEri MEMAEKETTIK epekKLUeAiKTepAi arKkbiHAQY.
CoHbIMeH KaTap aBTOpPAAp CasiCM OMbIHLIbIAAP apacblHAAQ KAAbIMTaCaTblH CAgCU KOMMYHMUKALMSIHBIH,
namnaa 60Aybl MEH AaMybIHAAFbI HETi3ri Ke3eHAepre allbin KOPCeTyAl MakKCaT eTKEH.

3epTTey HbiCaHbl — aKnapaT >KaHe OA apKblAbl KQAbINTACATbIH KaPbIM-KATbIHAC, IFHWU KOMMYHMKALLMS.

XKyMbicTa KOAAQHOAABI DAEYMETTIK 3epTTey SAICTEPI NaiAAAAHBIAABIL. 3ePTTEYAIH METOAOAOTUSIABIK,
HerizaepiHe CaHAbIK XX8HE CarnaAbIK, 3epTTeyAep, atarn anTKaHAQ, CayaAHama, OTaHAbIK, 6ATBICTbIK, JKaHe
peceiAik 3epTTeyLlirepAiH, eHbeKTepiHe capanTaMaAblk, TaAAQY, XKIKTEYAEp XKacaAAbl.

3epTTey HaTWXKEeAepiHiH MeMAEKeTTIK CasCu >Kyheaeri aknapatTblk, >XKoHe KOMMYHMUKALMSABIK,
NpoLECTepiH >Ky3ere achlpyAarbl MPAKTUKAAbIK, MaHbI3bl 30p. EHOEK HaTMXeciH cascaTTaHy MmeH
SKYPHAAMCTMKA, Casic KOMMYHMKALMs OYKapaAblK, aknapar KypaAAapbl TypaAbl 8AiCTEMeAepae
KOAAQHYFa 60AaAbI.

Tynin ce3aep: aknapar, KOMMyHMKaLMs, casicaT, KoFam, Gackapy.
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Mpo6AemMbl HcCAeAOBaHUSI MH(POPMALLMOHHDIX
M KOMMYHMKALLMOHHbIX NMPOLLECCOB B NOAUTHYECKOH cdhepe

PoAb MHbOPMaLMK B XKM3HM YEAOBEKA U TOCYAAPCTBA, OTAEAbHbIX COLMAAbHbIX FPYMM 1 obLiecTsa
04YeHb BaXkHa. MHbopMaums — 3To pe3yAbTaT KOMMYHMKATUBHOIO NMpoLecca, HarnpaBAEHHOro Ha aaanTa-
LUMIO YyeAoBeka K oKpyxkaiower cpeae. MHdbopmaums Takke SBASETCS CPEACTBOM KOMMYHMKALMM
MEXAY BAACTSIMW U LIeAEBOM rpynnoi. Apyrmmm CAOBamMmm, KOMMYHMKALLMS TOCYAQPCTBa C PasAMYHbIMM
KaTeropmsaMu o6LecTBa BO BHYTPEHHEN U BHELLIHEN NMOAUTUKE OCYLLECTBASIETCS MOCPEACTBOM MHOP-
Maumm.

LleAb nccaepOBaHUS — COCPEAOTOUMTL BHMMaHME HAa OCHOBHbIX BOMPOCax M3yuyeHus MHopma-
LIMOHHO-KOMMYHMKALIMOHHbIX MPOLLeCCOB B MOAUTUYECKOM CUCTEME FOCYAAPCTBa, MX KAaccudmkaumy;
aHaAU3 TeopeTUUYECKMX M METOAOAOTMYECKMX OCHOB M3YUeHUS MOHSTUIA «MH(OPMALIMS» U «KOMMY-
HMKALMsl»;, BbISIBAEHWE TOCYAAQPCTBEHHbIX OCOOEHHOCTEN B U3YYeHWU WMH(DOPMALMOHHO-KOMMY-
HWMKALMOHHbIX MPOLLECCOB B MOAUTMYECKON cdhepe. ABTOPbI Tak>Ke CTPEMSTCS ONMpPeAeAUTb OCHOBHble

3Tanbl BO3HUKHOBEHMS U Pa3BUTUS MOAUTUYECKON KOMMYHUKALLMMN.
O6beKTbl MCCAEAOBAHUS — MHQOPMaUMS; OTHOLLIEHWS, CPOPMMPOBaHHbIE Yepe3 Hee, TO eCTb

KOMMYHUKaUWs.

B paboTe mMcrnoAb3oBaHbl NMPUKAAAHbIE METOABI COLIMAAbHBIX MCCAEAOBaHMIA. KoAnMuecTBeHHble 1
KauyeCTBEHHble MCCAEAOBAHMS, B YaCTHOCTM, aHKETUPOBAHME, SKCMEPTHbIN aHaAM3 paboT oTeyecTBeH-
HbIX, 3aMaAHbIX 1 POCCUMCKMX MCCAEAOBATEAEM, KAACCU(MKALIMM ObIAM CAEAAHbI HA METOAOAOTMYECKOM

OCHOB€ NCCAeAOBaHUA.

Pe3yAbTaTbl MCCAEAOBaHUSI MMEIOT GOAbLLOE MPAKTUYECKOe 3HAauYeHWe Npu peaArsaumm uHgop-
MaLMOHHO-KOMMYHMKALIMOHHbIX MPOLLECCOB B MOAMTUYECKOM CUCTEME FrOCYAAPCTBA. PesyabTaTbl paboTbl
MOTyT ObITb UCMOAB30BaHbl B METOAAX MOAMTOAOTMU M XKYPHAAUCTUKM, MOAUTUYECKON KOMMYHMKaLIMK

B CMMW.

KatoueBble cAoBa: MH(DOPMaLMS, KOMMYHMKaLUMS, MOAMTMKA, OBLLECTBO, MEHEAXKMEHT.

Introduction

Mass media are the most powerful potential tool
in realization of the political power. Today mass
media are treated as the political subject, which is
allowed to be a guide in political provisions, which
have the potential force for political prioritizing,
thereby it can form political preferences of citizens,
and improve their political knowledge.

Nowadays political information forms virtual
reality strongly influencing the mass behavior
thereby getting and holding the power over its
consciousness.

Effectiveness of political information in
stabilization or, on the contrary, excitement of
masses is considered the most powerful tool of the
information campaign which is carried out by the
government. Therefore, first, the carrier of idea of
the power as a communicator, secondly, the masses
accepting it as the recipient started turning into the
powerful mechanism of political communication.

Method of the problem
Methodological bases of our work is related
to the experimental principles of political theory

and political science, and also the theory of mass
communication, sociology. It also presupposes the
interdisciplinary character of our research work.
The study of theoretical problems of communication
and information in the political system requires
considering the concept of communication. Here
are various definitions of this word. In this regard,
the article is dominated by the method of content
analysis. The author gives an example of the works
of various scientists who, in turn, give the best
and worst sides of communication in the political
sphere. Accordingly, the article uses the method of
comparative analysis.

Literature review

As well as every interdisciplinary research,
political communication studies the extensive
system of concepts and values belonging to adjacent
subjects such as theory, psychology and sociology
of communication. Some theories of political
communication studies are considered at the level of
individuals. In particular it is possible to denote such
influence as convincing influence on intelligence as a
result of information distribution. From this point of
view the Russian scientist M.R. Grachev considers
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policy as the form of ownership and stability, and
also as one of social activity types which is carrying
out a peculiar form of the relations, actions and
communication between people (Grachev M.N.,
2004).

According to the Indian political scientist P.
Shar, policy is a sociological form of behavior
which consists of interaction between at least two
people. In comparison to other forms of sociological
behavior, policy is engendered by problems of the
power, management, formation of public behavior
and its realization (Sharan P., 1992). Relying on the
aforementioned opinions, it is possible to state that
political activity defining the relations and processes
of structuring and development of the “power
management” institutions and also the processes of
orientation and political values directed on certain
interests and requirements of society, engendered
the relations between subject and object.

Subject is understood as a person making contact
with environment in the course of the solution of
practical and theoretical tasks while transforming
his nature, forces and actions (Kemerov V.E., 1998),
and the object is a basis and a part of these actions
resisting to its knowledge and activity.

In course of struggle for power between
political actors, competitive, opposite, consensus,
and coordinated relations can be developed. Also,
the problems of coordination and subordination
in relations consisting of certain administrative
actions, and the official relations based on mutual
cooperation and equal partnership can take place.

Russian scholar E. Yu. Naumov supposes that
“the equality of any dialogue is natural because it
means the general agreement which is important for
all participants of the dialogue, and such general
agreement will be done “per se” as the participants
offer it to others” (Naumov E.Ju., 1998). From the
logical point of view it means that “management”
and “political activity” are considered as
interrelated, complementary concepts. But there is
a significant connection between them which is both
informative and communicative. For studying of
this communication type it is necessary to analyze
the concepts of “information” and “communication”
which can be described in the inter-subject way, due
to initiation and development of the general system
theory.

Scientific methodology

Many scholars state that there was no general
definition of the concept of “information” yet,
because “information” designates different meanings
depending on the context. At the same time, it is an
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abstract concept. The word “informatio” in Latin
means “informing”, “explanation”, “statement”. For
the last half of a century, after the well-known work
of N. Wiener “Cybernetics”, despite publishing of
many special works on this subject, the problem of
the general description and disclosure of that concept
still remains the main subject of scientific and
philosophical discussions. At the early stages, this
concept was connected with human activity, but now,
in connection with the theory of cybernetics, there
was a need of extension of its contents. According
to the new theory of education, information has not
to be necessarily in that form in which it is intended
for acceptance by receptors of sight or hearing. As
N. Wiener has stated, except the initial and the last
stage of the process, “details of the mechanism have
to address to each other in their language, thus they
are not obliged to listen and to intend to the person”
(Wiener N., 2001).

In his theory the American engineer C.
Shannon defines information as the superficial
and reduced uncertainty (Shannon C., 1963).
Analyzing that method, N. Wiener has pointed out
that “the measurement determined as an amount
of information in alternative cases is the contrasts
of measuring which are considered as entropy”
(Wiener N., 1983). Also, he expresses the opinion
that “the negative logarithm of measurement
allowing to consider the amount of information as a
probability, is related to negative entropy” (Wiener
N., 1983) (the Greek word entropia means “turn”,
or “to turn”).

In accordance with N. Wiener’s position,
information as the category of an ideal order
and reflection is defined in the following way:
“information means the content which was
withdrawn from process of adaptation of our feelings
to environment” (Wiener N., 2001). Such definition
of information can be considered as unambiguous
from the cybernetic point of view. It does not cover
the processes of information exchange between
other components of the computer. Despite that,
this definition demonstrates an attempt to consider
the meaning of the category of “information” by
means of the relations between any object with the
environment from the point of view of cybernetics
and general theory of systems. The status of
object corresponding to any external influence
or transforming its components should be to
understood as the process of its relations understood
as dialectic integrity and defined in cybernetics
language as communication with environment
and its result. Changing of object’s status and its
component which corresponds to any party and the
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environment observed in the course of influence or
communication, should be treated as a result of such
influence.

Receiving of the message by object and its
processing, and also result of this processing as
a dialectical integrity designates the category of
“communication”. As it is shown by uniformity
of those concepts, the “information” can be
characterized as the category designating “the
content of communication”. It is also possible to
consider the “implemented” information coming
to the object and designating contents of the
message, as semantic important information which
will transform the status of an object, as figurative
contents “implemented” in the object of information
(Grachev N., 2004).

Specification of such categories as “information”
and “communication” via the category of “image”
does not contradict the cybernetic theory of
“managements and communications” which was
proposed by N. Wiener. In accordance with that
theory the management is considered as a separate
type of communication resulting in use of feedback
between the operating object and the operated
subject. In turn, it leads to target transformations in a
condition of object. In other words, from the logical
point of view, in comparison to the concept of
“communication”, the concept of “management” is
subordinative, and in this case obligatory existence
of feedback between subject and object is not
considered.

In relation to the information and communicative
part of political activity, we will note that in the
process of fight for the power relationship of political
actors, despite their various character — whether it
can be the competition or the general agreement in
the period of the power management, or the neutral
relations which are not creating neither resistance,
nor cooperation - are carried out only in the form of
information exchange. That is, transferring of words,
images, mimicry, gestures and other substantial
manifestations of the symbolical forms perceived
by sense organs, are transmitted from one subject to
another through communication.

As N. M. Grachev notes, it is possible to
remember some documents, confirming the
agreement between the heads of states and their
signatures, conversation of the political associations
leaders in course of general agreement during
election campaign, or objection to the political
opponent in the opinion of millions of the audience,
the wound of the demonstrator got during distribution
of a mass political action, and even about a glass
of champagne, drunk with “taste of a victory” or

“bitterness of defeat” (Grachev N, 2004). Thus,
political activity has its communication measurement
i.e. there is a political communication presupposing
information influence of political actors on each
other or on environment (society) in the relations
between the power and the management. Political
communication is treated as an attribute and as an
integral part of political activity. Political activity
can not exist without political communication.

Information relationship of political actors
with each other and society are being recognized
as an attribute of political activity. Thus, political
communication is an information influence of
political actors on each other and on sociological
environment. Scholars who investigate such
“unipolar” communications give many historical
examples concerning that point. As A. I. Solovyov
writes, the power can “black out” the passive mass
or the individuals who are going about their own
business, personal problems and ordinary messages
or political decisions which do not correspond
to people’s interests. In such cases, “reply” of
society to the authorities will be ineffectual. It is
impossible to apply the political power’s plan for
correction and forecasting of political processes
(Solovyov A.IL., 2002). In conditions of feedback,
political communication is always the political
management consisting of its elements and leading
to “political dialogue”. Therefore, in O.F.Shabrov’s
opinion, political management which is a subject
of such scientific branch as “managements in
political science” is considered as a common point
for the concepts “management” and “political
communication”. Taking into account Solovyov’s
point of view, “political communication harmonizes
universal, sociological and politicalh signs”
(Solovyov A.L, 2002). In other words, “political
communication” concept designating special
attribute of the person political activity, is difficult
process which has the subordinated character in
comparison with information activities covering
information influences and many other processes
and overwhelming character in comparison with the
concept “sociological communication”.

So, the general theory of communication or N.
Wiener’s concept says that “the general cybernetics”
from the point of view of the theory of management
is understood as the meta-theory supplementing
feedback between the “operated” object and the
“operating” subject and considering separate
cases of the relations between communication
subject and object in any environment, and on the
other hand, from the point of view of sociology of
communication, or “socio-cybernetics” learned as
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the general regularity of information influence and
actions of people together with all-sociological
information and communicative aspects of their
economic and cultural and spiritual activity.

Results and discussions

The sphere of merge of such concepts as
“management” and “sociological communication”
allows to wunderstand the extensiveness of
“sociological management” concept and sociology
of management as a special subject. The sociology
of communication can be treated rather as a meta-
theory, than as a communication studies or “political
cybernetics”. As “projection” of all-sociological
aspects of information and communicative processes
in the political sphere should not be considered
as research area, so attributes of political life, the
power in society, interactions of political actors
among themselves and the surrounding sociological
environment, the authorities management of
different relations, are considered as special forms
of communication.

Considering the above, it is necessary to
normalize a conceptual framework in political
communication, including its meta-level — the level
of political system - in the analysis of the general
regularities of communication processes in society;
and at the micro-level — in course of research of
the micro-groups which are object of information
influence and forced by certain individuals.

As well as in any other inter-subject
researches, the extensional system of concepts and
representations of psychology, communication and
sociology is applied in political communication
studies. Some theoretical structures of a political
communication studies are connected with the micro-
level phenomena, to the levels of certain individuals,
including the effectiveness and distribution of
information. Research of political communication
began with justification of conceptual terms related
to the processes of mass communication which are
called as “the theory of a magic bullet” and “the
theory of a hypodermic needle”. These conceptions
are based on wide opportunities of information and
propaganda influence on mass audience.

G. Lasswell is regarded as one of the founders of
this model. In his research he analyzes mechanisms
of propaganda influence on the masses during
World War I and considers classical definition of
mass communication in association of “the hating
or believing and hoping mass” as “a horse-shoe and
a hammer of public solidarity” (Lasswell H., 1927).
Statement about the “information magic bullet”
which, on the one hand, accurately and precisely
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finds the purpose, and with another creates the whole
system of a boomerang effect and subordinates to
itself all available public structures, in the context
of political science, engendered a particular
interest to opportunities of propaganda influence
on voters behavior through mass media. But the
results of electoral processes researches conducted
under the leadership of P. Lazersfeld, B. Berelson
and E.Campbell in 1930-1950 proved that these
theoretical concepts will not have empirical support.

P. Lazersfeld, B. Berelson and H. Gode offered
two-level model of communication which is one
of theoretical models which are well-known in
political communication. As a result of the analysis
in course of sociological researches conducted in
1940 on the eve of presidential elections among voters
of the Ohio State it became known that results of vote
in the USA were identical (in general). In accordance
with this model, the influence of communication on the
individual does not always have the direct character. In
the course of information influence of the authoritative
persons who influence intermediate micro-groups,
interested in any problems and constantly watching
publications in the press, informed by mass information
and extending, discussing and expressing the opinions
about it are denoted as the “leaders of information
opinion” (opinion leaders).

In other words, interpersonal and intergroup
communication influence mass communication
according to the following scheme: the idea is
transmitted through radio or the newspaper by leaders
of public opinion, and they extend it through mass
media among less active population (Lazarsfell P.F.,
1993). Also, the researches of an electoral choice
dynamics conducted among the population of the
district of Erie showed that information influence
by means of channels of mass communication in
most cases has an impact on strengthening of the
respondents’ early choice, or on activation and
specification of the citizens’ hidden choice with a
neutral position. Therefore only 5% of total number
of respondents were over-persuaded and accepted
the opposite positions. This situation presupposed
that “the theory of the minimum influence” of mass
communication was considered as topical one during
election campaign. The information efficiency of
mass media in determination of electoral behavior
lags behind other factors defining preferences of
citizens in political parties or certain social groups.

As the reason for that, we should mention
the inefficiency of unconditional messages of
the individual wvoter, disregard his individual
requirements and needs, and directed on mass
audience serves.
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For a long period of time, scholars were not
interested in problems of political communication.
In the mid-fifties of the last century other concept
contradicting “the theory of minimal influence”
which belongs to a choice of a source of information
and selection of the distributed messages was
offered. According to L. Festinger’s theory, people,
at the time of promotion of such views, ideas and
opinions which contradict their ideals, feelings and
preferences, feel a certain psychological discomfort
and get to a condition of “a cognitive dissonance”
(Festinger L., 1999). To get rid of such discomfort,
the person chooses the only information which suits
his views and beliefs. At the same time it means
denial of the information which contradicts them.

In the 60th, despite U. Weyss’s researches
about influence of mass communication on election
campaigns, this theory wasn’t recognized and
supported at once (Weyss U., 1969). The idea of
expedient selection of information is considered and
in D. Graber’s works (Graber D.A., 1993). The theory
considered by P. Lazersfeld’s follower E. Katz is
known as “the theory of usefulness and satisfaction
of requirements”. It denotes that individuals start
sorting information actively, proceeding from their
rejection and discrepancy to their interests (Katz E.,
1960). Generally speaking, people accord special
priority to the information, which is useful and
necessary for themselves. Also, it should not require
a lot of time for search; instant results are preferred,
too. Thus, if the received information is useful
and satisfies people, they gain positive emotions.
For example, during election campaign citizens
pay attention not only to that information which
consider useful during vote, but also on that which
corresponds to its individual political view.

Despite practical proofs, on the basis of
empirical data, “the theory of usefulness and
requirements satisfaction” underwent some changes.
The researches were conducted in the 80th years
by group of scientists including K. Rozengren, L.
Wenner and F. Palmgreen (Rozengren K. E, Wenner
L.A., Palmgreen P., 1985).

In the late 60th and the beginning of the 70th
of the last century, further development of mass
media influence on election campaigns and results
of elections was observed. It is pointed out in
some research works, that election campaigns
were affected by speeches of politicians before
the audience (Miller W. E., Levitin T.E., 1976).
These researches were not aimed at application of
universal methods, but on revealing situations which
are necessary for achievement of the desired result.
New method proving trust of the interested voters

and political experts to the distributed information
in comparison to passive citizens and those who just
entered on political arena appeared in the period of
important transformations. In that period there were
fast changes in interference of mass media and the
political sphere.

Considerable decrease of party influence at
a choice of the candidate was connected with
opportunities of television which at that time became
widespread, popular and powerful tool. In this regard
the method based on research of certain results of
the distributed information proved a baselessness
of many concepts concerning “the theory of the
minimum effectiveness”. Results of the researches
conducted in 1970-1990 proved that television can
influence effectively carrying out and results of
election campaign by means of various mass media
techniques. Those researches paid special attention
to the analysis of the communication strategy
applied when carrying out the election campaigns
of national and local level directed on formation of
periodic and electronic media truth, relating directly
to the individual.

This ways of communicative and political
research were especially noted in U. Lippman’s
works (Lippman U., 2004). In the early twenties he
expressed the opinion concerning false environment
(pseudo-environment) formed by mass media,
discharging the rank-and-file member of society
from environment reality. Under the influence of
mass media, the stereotypic image is formed in the
individual’s consciousness. It assumes individual’s
behavior and creates the stimulating factors, which
can transform the environment. According to the
aforementioned prerequisites, including “theory of
cultivation” by J. Gerbner, mass media and - first
of all - television are created by the symbolic world
which the audience perceives as a reality (Gerbner
G., 1969).

In line with “the theory of cultivation”, the
analysis of the contents and frequency of repetition
of the information which forms an image of the
candidate for the period of election campaign causes
a particular interest. There is no doubt that such
information has influence on the elections results,
as in order to gain necessary number of votes and
to be elected, the candidate has to have sufficient
popularity among voters.

After all, in connection with the concrete political
texts developed in course of election campaign, the
roles of images formed by mass media can change.
In other words, “the favour gain” of audience can
lead to “information satisfaction”. In such cases
the candidate having sufficient popularity at the
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beginning, can “tire” the voters at the time of the
culmination (on voting day).

In some research works it is pointed out that mass
information of election campaign has not direct, but
indirect influence on feelings and moods of voters.
For example, P. Abramson, J. Aldrich and. D. Road
consider that if special releases in mass media
create protest actions, induce changes of political
situation and results of elections, such results have
to be explained by means of mass communication
(Abramson P.R., Aldrich J.H, Road D.W., 2002).

One of the main mass media functions is the
drawing special attention to some problems and
events which corresponding to priority interests
of audience. Therefore, according to Sh. Iyengar,
influence of information impact on the level of
a transformation of knowledge and priorities of
audience or its most part has to become the main
task of research (Iyengar Sh., 1991).

Some authors do not treat the results of mass
media influence on electorate during election
campaigns as significant one, and consider the
problem in wider range. Generally this theme
corresponds to the researches of the general socio-
political reality creating mass communication.
H. Lasswell noted that mass media fulfill three
most important functions: first, they play a role of
“setting the agenda” and acquaint audience with the
current events; secondly, they consider importance
of messages from the point of view of prospects of
the events occurring in the world; thirdly, they play
an important role in the course of socialization of
the individual within certain cultural framework. On
the basis of these functions, Lasswell puts forward
the following main ways of communicative and
political researches: investigation of forms of the
“images” and political characters chosen for mass
communication; an assessment of explanations in
the materials offered by mass media, the analysis
of influence of the messages distributed by mass
communication channels to the level of political
socialization (Lasswewll H. D., 1948).

It is known that Lasswell’s recommendations
were supported widely and became bases of a
number of scientific works. Since 1980th up
to the present day, “The new ways of political
communication” under D. Swanson’s and D.
Nimmon’s editorship (Nimmon D., Swanson D.,
1990) and “The reference book on communicative
and political researches” under L. Kaid’s editorship
were published “The reference book on political
communication” under the editorship of D. Nimmon
and K. Sanders (Nimmon D., Sanders K.R., 1981),
(Kaid L.L, Mahwah N.J., 2004).
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In the mid-eighties and in the 90", the redouble
attention to concepts of discussion of mass society
theory and conviction theory took place. In the
conditions of information society establishment it is
possible to denote the theoretical concepts intended
to analysis of effective propaganda influence and
ways of “psychological fight” conducting. It is
possible to point up I. Beniger’s (Beniger I.R., 1986)
monograph, and also collective monograph by W. R.
Neuman L. McKnight and R. J. Solomon (Neuman
W. R., McKnight L., Solomon R. J., 1997).

The aforementioned theories develop within
these trends of modern political science. Besides, the
political communication theory comes under subjective
influence of the widespread theory of critical character
in the acting policy. First of all “critical” researches are
dedicated to the analysis of sociological consequences
of political communication. For example, M. Edelman
seeks to find out “structure” of those messages which
cause passivity and a neutrality of masses under the
influence of the dominating groups (Edelman M.,
2001).

B. Ginsberg and M. Shefter consider elections as
the dramatized tradition which “is able” to legalize
the actual power structure, but does not express true
interests and requirements of society (Ginsber. B.,
Shefter M., 2002).

Authors of the given research tried to answer the
following questions: what are mass media? What
they are not? And what they have to be actually?
These concepts were related to formation of free
and independent ideal media expressing interests of
masses, thereby improving them.

But in real life, press, radio and television do not
correspond to such ideal at all. According to many
scholars’ opinion, it is possible to write the requiem
about mass media in the spirit of Zh. Bodriyar, and
as a result of mass media activity it is possible to
make explanations about their spirit (Bodrijjar Zh.,
1999).

Also many authors of “critical” researches
consider that scholars have to confine an active
political position, to overcome social barriers
in society, and to affect change of structures in
communicative and political processes influencing
reorganization of society by the principle of equality
and justice as much as it possible. According to S.
Hall, such activity is characterized as the “discourse
fight” seeking to disclose the hidden ideological
contents of messages against socio-political
conditions which seem safe (Hall S., 2001). As a
result of it, the concept of political communication in
“critical researches” is treated as the most important
one, and all communicative acts take political form.
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Conclusion

Communicative and political processes in society
are based on information policy of the government
and mass media. Nowadays it is possible to speak
on increase of a role of the relations between mass
media and the state as the important subjects which
carry out communicative and political processes.

According to the aforementioned theory, we
have to consider sociological system as the set of
individuals, structures, cultures which is carrying out
certain functions in all society types. Sociological
systems enter into the relations with others, i.e.
political system is connected with the system
of mass media. Otherwise, every system which
improves connections with the others, has to carry
out innovative policy and policy of modernization
(in different types). These actions pave the way of
activity and effective ability of this system.

Functions of political system are the following:
solutions development and their acceptance.
Besides, functions of mass media system consist
in raising topical problems and subjects and
providing integration of its parts in society. For
each individual the role and value of mass media
is becoming more and more important because of
necessity of conversancy concerning world events.
At the present moment mass media as the subject
of policy help to learn truth, influence a certain
activity. Therefore, the role of mass raises both as
the participant of political information processes
and as the off-taker of these actions. On the level of
the world community as well as on the level of the
individual personality process of reorientation from
political system to mass media systems takes place.

According to the theory of mass communication,
mass media get a priority over a state policy more
and more. In this regard, mass media are treated as
the institute realizing political communicative and
information processes in respect of need of problems
statement and decision.

According to this concept, scientists provide
the special terms for such structures i.e. “telecracy”
instead of democracy and “tele-elections” instead of
elections (telections). Due to these communicative
and information processes, the government policy
started gaining more figurativeness, than realities.

One of the tendency of mass communicative
and information processes is the decrease of mass
media influence on a state policy. On the basis of
that tendency, the government tries to take mass
media under the control. Thus, such phenpmena
as individual communication networks in mass
media and personal connections between political

scientists, as well as communication between
the authoritative mega-media companies, media
concerns and political parties can prove it.
Therefore, the influence of a party on public radio
or television can be considered as means of the
government control over mass media. In course of
foreign experience, the influence of politicians on
mass media activity increases.

As a result of world experience in the field of
communicative and information processes, the
theory of super-system was born. Mass media and
political systems started their development in the
integral system consisting of the general structure
which aimed at informing and notification of the
people, and at increase of their monitoring. But, in
our opinion, such system has not realized yet despite
existence of the bases for its development.

It is indisputable that mass communication
channels are important factors in the struggle for
support given by political system. But this concept
can not specify the role of mass communication in
negative or positive influence on the society.

In course of consideration of modernization
process in the sphere of political communication
we have denoted the processes of addition, and
sometimes replacement of those tendencies by each
other. Otherwise, political communication is not a
unilateral concept; it has a number of interpretations.

Actually, value of political communication
within political system is defined by strengthening
of a role of communication and different relations
in political sphere. The “top-down” principle in
adoption of strategic decisions by political parties
lost its relevance long ago.

The following categories of political
communication are special target and general
political communications. Conscious actions of
political parties and leaders in receiving support
are considered as special target communication.
In general, political communication is carried out
in the course of mass media activity. In political
science this process is considered as influential
action of independent mass media in the relation to
commercial mass media.

It should be noted that nowadays mass media
influence both weakening of political communication
within political system, and objective tendencies in
increase of political communication role in society.

The aspiration of political system to
identification of communicative processes out of
political parties and parliaments is also topical at
the present time. Modern scholars consider this
tendency as political communication. So that, this
concept comprises all actions aimed at support
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of political system, including concept of political
communication, political lobbing, political
PR, political advertizing, and also the activity
connected with political participation, and political
education. For the last twenty years in Kazakhstan,

education and political participation the number
of professional experts, and also development
of political communication in the sociological
science which developed a complex of special
PR technologies take place. In our opinion, all

as well as in other CIS countries such actions modern PR technologies should be used as special
have started. In political communication, political ~ implementers of political communication.
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