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MEDIA TEXT AS A CATEGORY OF THE NEW INFORMATION SPACE

The modern information space is characterized by an almost endless variety of presented materi-
als. The information technologies development has led to the emergence of new ways and formats of
presenting information in the mass communication field. The purpose of this article is to carry out a
comprehensive analysis of the media text as a category of a new information space; to consider its main
structural elements, categorical characteristics and parameters. The analytical-synthetic method is the
methodological basis for the research. As additional methods were used: comparative and inductive-
deductive methods, synthesis, generalization, interpretation, analysis of scientific literature, journalistic
and scientific articles, as well as content analysis and elements of meta-analysis. The conducted research
allows us to conclude that the category of media text makes it possible to combine the most diverse
types of media and communication products. The main characteristics of various media texts types were
analyzed. It has been established that the media texts category in the new information space includes not
only the texts of traditional (old) media, but also new media texts in all their diversity, including Internet
texts and mobile telephone texts. The research value is that its results made it possible to include media
text in different media structures and, accordingly, to consider it as a universal, convergent category.
This category is an integral part of mass communication activities, it makes it possible to use this text in
different media circumstances, which ultimately contributes to the formation of a new information space.
The practical significance of the research is that its materials and results can be used in the process of
teaching special professional disciplines in journalism and mass communication in universities, and in
the practical activities of journalists, and especially those are working in Internet journalism, mobile te-
lephony, opinions journalism and citizen journalism.

Key words: media text, internet text, mobile media text, media text parameters, information space,
mass communication.
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MeaAnamaTiH XkaHa aKknapaTTbiK KeHiCTIKTIH CaHaTbl peTiHAe

Kasipri aknapaTTbiK, KEHICTIK OHAQ YCbIHbIAFAH MaTepMaAAAAPAbIH LLEKCI3 AEPAIK aAyaHAbIFbIMEH
cumnaTTaraAbl.  AKMapaTTblK TEXHOAOTMSIAAPAbIH  Aamybl OYKapaAblK KOMMYHMKALMS CaAaCbiHAQ
aKMapaTTbl YCbIHYABIH >KaHa dAicTepi MeH hopmMaTTapbiHbiH ManAa GOAybIHA SKEAA.

ByA MakaAaHbIH, MakKcaTbl — XaHa aknapaTTblK, KEHICTIKTiH, caHaTbl peTiHAE MEAMAMOTIHre >KaH-
JKaKTbl TaAAQy >Kacay; OHbIH HEri3ri KYpPbIAbIMABIK, SAEMEHTTEPIH, KaTeropusAbIK, cMiaTTaMaAapbl
MEH rnapameTpAepiH KapacTbIpy. 3epTTeyAiH 8AICHAMAADBIK Heri3i aHaAMTUKAAbIK-CUHTETUKAABIK BAIC.
KocbiMuIa peTiHAE: CaAbICTbIPMaAbl XX8HE MHAYKTMBTI-AEAYKTUBTI BAICTEP, FbIAbIMM DAEOMETTEPA,
NyOANLMCTUKAADIK, XKOHE FbIAbIMU MaKaAaAaPAbl CUHTE3AEY, XKaAMblAQy, TYCIHAIPY, TaAAQy, COHAAM-AK,
Ma3MYHAbI TaAAQY KOHE MeTa-TaAAQY SAEMEHTTepi NarnAaAaHbIAAbL. XKypri3iAreH 3epTTey MeAnamaTiH
Kareropuscbl 6yKapaAbIk aknapaT KypasAapbl MEH OaiAaHbIC OHIMAEPIHIH aAyaH TYpAepiH BipikTipyre
MYMKIHAIr 6ap AereH KOpbITbIHAbIFA KEAyre 60AaAbl. MeAMaMaTIHAEPAIH BPTYPAI TYPAEPIHIH Heri3ri
CUMaTTaMaAapblH TaAAQdYy >KaHA aKMapaTTblK KEeHICTIKTeri MeAuMaMaTiH KaTeropuscbiHa ASCTYPAI
(ecki) MeaAMamMaTIHAEPI FaHA eMeC, COHbIMEH KaTap, KaHa MeAMamMaTIHAEPI, COHbIH, ilWiHAE MHTEpHEeT
MOTIHAEPI MeH YSIAbl TeAehOHUST MOTIHAEPI A€ KipeTiHAIr KepceTiAreH. 3epTTeyAiH KYHAbIAbIFbI
OHbIH, HBTMXKEAEPI MEAMAMOTIHAI BPTYPAI MEAMA KYPbIAbIMAAPFA KOCYFa MYMKIHAIK GepeTiHAiriHAe
>K8He, THMICiHWE, OHbl OYKapaAblK-KOMMYHMKALMSABIK, KbI3METTiIH a)kblpamac oambeban 6eairi,
KOHBEPreHTTi caHaT peTiHAE KapacTblpyFa )XaHe 6YA MOTIHAI BPTYPAI MEAMA JKaFAAMAAPAA KOAAAHYFA
MYMKIHAIK 6epeai, coOHAaM-aK, HOTMXKECIHAE >KaHa akMmapaTTblK KEHICTIKTIH KaAbINTacyblHa bIKMaA
eTeai. 3epTTeyAiH NPaKkTUKAAbIK, MAHbI3ABIAbIFbI OHbIH MAaTEPUAAAAPLI MEH HBTUXKEAEPIH XKOFapbl OKY
OpbIHAAPbIHAQ XXYPHAAMCTUKA XKaHe OyKapaAblK, KOMMYHMKaLMs GOMbIHLLA apHarbl KBCIOW NaHAEPA
OKbITY MPOLIECIHAE, COHAAN-aK, )XYPHAAUCTEPAIH NMPAKTUKAAbIK, KbI3BMETIHAE, €H aAAbIMEH MHTEpPHEeT-
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>KYPHAAMUCTMKA, YSAbl TeAedOHMs, MiKipAep >XYPHAAMCTMKACBbI MeH a3amMaTTblK, >KYPHAAMCTMKA
caAacbiHAQ MaAaAaHyFa 6OAATbIHAbIFbIHAQ.

Ty¥iin ce3aep: MEeAMaMaTIH, FAAAMTOP-MBTIHI, MOBUAbAI MEAMAMBTIH, MEAMAMBTIHHIH, NapamMeTp-
A€pi, aknapaTTbIK, KEHICTiK, OyKapaAbIK, KOMMYHMUKaLIMSL.
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MeamaTekcT Kak KaTeropusi HOBOro MH(OPMaLMOHHOI0 NMPOCTPAHCTBA

CoBpemeHHOEe MH(OPMALMOHHOE MPOCTPAHCTBO XapaKTEPU3YeTCs MPaKTUUECKM GEeCKOHEeUHbIM
pasHoobpasvemM MpPeACTaBAEHHbIX B HeM MaTepuanoB. Pa3BuTve MHMOPMALMOHHBIX TEXHOAOTMIA
00YCAOBMAO MOSIBAEHME HOBbIX CMOCOOOB M (popMaToB MopauM MHdopMaumm B chepe MaccoBoW
KOMMYHMKaLMK. LleAb AaHHOI CTaTbM — OCYLLECTBUTb KOMIMAEKCHbIN @HAaAW3 MeAMaTeKCTa Kak KaTeropmm
HOBOr0 MH(OPMaLMOHHOrO MPOCTPAHCTBA; PACCMOTPETb €ro OCHOBHblE CTPYKTYPHbIE 3AEMEHTI,
KaTeropuaAbHble XapakTePUCTUKM WM MapameTpbl. MeToAOAOrMYecKon 6a3oit AAS UCCAEAOBAHMS
CTaA aHAAUTUKO-CUHTETMYECKMIA MeToA. B KauecTBe AOMOAHMTEAbHbIX METOAOB MCMOAb30BAAMUCH:
CPaBHUTEAbHO-COMOCTABUTEAbHbIN U MHAYKTMBHO-AEAYKTMBHbIA  METOAbI, CHMHTe3, 00600LieHue,
MHTEprpeTaumsl, aHaAM3 HayuyHOM AMTepaTypbl, MyGAMLMCTMUYECKMX M Hay4HbIX CTaTel, a TakXe
KOHTEHT-aHaAWM3 1 SAEMEHTbI MeTaaHaAn3a. [MpoBeAeHHOe NCCAeAOBaHME MO3BOASET MPUINTH K BbIBOAY,
YTO UMEHHO KaTeropmsi MeaMaTekcTa AaeT BO3MOXHOCTb OGBbEAMHWTL Camble pa3HOOBpasHble BUADI
NMPOAYKLMN CPEACTB MacCOBOM MHMOPMALMM M KOMMYHMKALMKW. AHAAM3 OCHOBHBIX XapakTepuCTUK
Pa3AMUHBIX TMIMOB MEAMATEKCTOB MOKa3aA, UTO KaTeropms meamatekcra B HOBOM MH(pOPMaLMOHHOM
MPOCTPaHCTBE BKAIOYAET B Ce651 HE TOABKO TEKCTbl TPAAMLIMOHHBIX (CTapbIX) MeAMA, HO U TEKCTbI HOBbIX
MeAMa BO BCEM MX MHOroo0pasvu, B TOM YMCAE MHTEPHET-TEKCTbI M TEKCTbl MOOMABHOM TEAEDOHMMN.
LleHHOCTb MPOBEAEHHOTrO MCCAEAOBAHMS 3aKAKOUYAeTCS B TOM, UTO €ro pe3yAbTaTbl MO3BOAWMAM
BKAIOYATb MEAMATEKCT B pa3Hble MeAWiiHble CTPYKTYPbl M, COOTBETCTBEHHO, pacCMaTpuBaTb ero kKak
YHMBEPCAAbHYIO, KOHBEPreHTHYIO KaTeropuio, KOTopasi SBASIETCS HEOTbEMAEMOM YacCTbi0 MaCCOBO-
KOMMYHMKaLIMOHHOM AESITEABHOCTU, AQET BO3MOXKHOCTb MCMOAb30BaTh 3TOT TEKCT B Pa3HbIX MEAMIMHbBIX
06CTOSTEABCTBAX, YTO, B KOHEYHOM cUeTe, Cnocob6CTBYET (DOPMMPOBAHMIO HOBOTO MH(POPMALIMOHHOIO
npocTpaHcTBa. [lpakTnyeckoe 3HauyeHME WCCAEAOBaHMSI COCTOMT B TOM, UTO €ro MaTepuasbl U
pe3yAbTaTbl MOTYT ObITb MCMOAb30BaHbI B MPOLLECCE MPENnoAaBaHMs CrielMaAbHbIX NPOMECCUOHAAbHbIX
AVCUMMAMH MO >KYPHAAMCTMKE WM MAcCCOBOM KOMMYHMKaUMM B By3ax, a Takxke B MNpPaKTUUYecKomn
AESTEABHOCTM XKYPHAAMCTOB, U MPEXAE BCEro, paboTaloWMX B MHTEPHET-)KYPHAAUCTUKE, MOBUALHOM
TeAedOHMM, SKYPHAAUCTUKE MHEHWI, TPaXKAQHCKOM KYPHAAUCTUKE.

KAtoueBble CAOBa: MEAMATEKCT, MHTEPHET-TEKCT, MOOMAbHBIM MEAMATEKCT, NMapameTpbl MeAma-
TeKcTa, MHPOPMALIMOHHOE MPOCTPAHCTBO, MACCOBasi KOMMYHMKaLMS.

Introduction

The information and communication situation
in the modern world determines the fact that
information acquires an indisputable priority in
comparison with other types of resources and factors
of sustainable development. It is a prerequisite
for the forward movement towards progress and
democracy. Information activity covers almost the
entire population. Because of its universality and
comprehensiveness, information will help unite all
areas of social activity. And the role of journalism in
this process can hardly be overestimated, since the
journalism informational nature is its fundamental
categorical characteristic, while in other social
systems the category “information” is not the main
one. Journalism satisfies one of the urgent needs
of the audience - obtaining information about the
world around them for the individual socialization,
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integrating into the social system, as well as for
individual development and self-realization.

It is necessary to keep in mind that any
information transmitted by the media must be
complete, accurate, socially significant, as objective
and impartial as possible. Strict fulfillment of this
condition will contribute to a change in social
relations, understanding by members of society of
the economic, political and spiritual changes and
reforms taking place in the country. Journalism plays
an information and communication role, solves the
most important task - to accumulate, preserve and
transfer invaluable information from generation
to generation, a kind of “cultural memory of the
people”. People perceive other people’s experience
through communication, which is the content of
mass communication. In this case, the media are
the connecting link that unites people, time, events,
history.
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V.F.  Oleshko emphasizes that «mass
communication must be considered, first of all, as an
integral social phenomenon, representing the essential
part of human relationships, which, on the one hand,
reflects facts, events, phenomena in the life of society,
on the other hand, it itself has a determining influence
on their formation» (Oleshko, 2003).

The development of new information
technologies opens up new opportunities in the field of
communications. The information is becoming more
voluminous, diversified and meaningful. As a means
of communication, a means of connecting all people
and each person with the real world, journalism is
designed to contribute to the development of a new
policy of coordination and interchange of cultural,
moral and ethical values, all kinds of information
(political, economic, environmental, social, etc.)
and databases.

It should be noted, that the modern information
space is characterized by the combination of
the subject and the object positions in mass
communication impact. All participants in mass
communication are active and unpredictable as
independent units. Today, dialogue and polylogue are
becoming the main way of assimilating information,
since communication with the audience or a specific
person-consumer of journalism products is one of the
most effective forms of truly creative relationships.
Due to the emergence and dynamic development of
new information technologies, today the audience
is actively involved in the process of creating
journalistic material. At the same time, special
subject-subjective (with two active sides) relations
are built between the journalist and the audience,
called co-creativity or creativity in the process of
communication.

Thus, journalistic material departs from its
original form, from the text on a piece of paper. It
becomes a media text that harmoniously exists in
several guises - on paper and (in) electronic media,
in sound and visual form (often simultaneously in
all these forms) (Zasurskiy, 2007).

The main part

Research Methods

In order to analyze the peculiarities of the media
text functioning in the new information space, to
consider its main structural elements, categorical
characteristics and parameters, the analytical-
synthetic method is used as a basic one. This
method is aimed at studying the media text as a set
of interrelated and interdependent elements; it helps
to identify and characterize its categorical properties
through its inclusion in the system of connections

with similar and other objects of the media space. At
the same time, comparative and inductive-deductive
methods are also used as additional methods.

Of course, for the media texts study, techniques
and technologies of content analysis and elements
of meta-analysis were also used. In this case, the
subject of analysis was the content of text media and
mass communication products in general. As pointed
out by I.V. Vasenina, “the basis of content analysis
is the calculation of some components occurrence in
the analyzed data collection, supplemented by the
statistical relationships identification and analysis
of structural relationships between them, as well
as supplying them with certain quantitative or
qualitative characteristics” (Vasenina, 2019).

Analysis, interpretation and generalization
of scientific literature, journalistic and scientific
articles make it possible to form a methodological
basis for the research, which ensures the scientific
credibility and relevance of its results.

Literature review

The term “media text” appeared in the 90s of
the 20th century in the English-language scientific
literature (see scientific papers by Teun A. Van Dijk
(Van Dijk, 1988; Van Dijk, 1989), Alan Bell (Bell,
1991; Bell, 1996), Norman Fairclough (Fairclough,
1989; Fairclough, 1995), Roger Fowler (Fowler,
1991), Martin Montgomery (Montgomery, 1990;
Montgomery, 1992; Montgomery, 1996) and
others) and quickly spread in scientific use. This
is explained by the constantly growing interest
in the study of media speech, the study of the
peculiarities of the language functioning in the mass
media. A media text is a discrete unit of a media
flow, which is increasingly growing and gaining
a universal character in the modern conditions of
the information society. It is the category of the
media text that made it possible to combine the
most diverse types of media products (article, note,
interview, live broadcast, talk show, television news,
radio broadcast, website, etc.).

Russianresearchers of mediaspeech pay attention
to its various aspects. They distinguish media text
in the language of modern journalistic speech as a
special aspect that carries new characteristics and
features. So, V.V. Slavkin notes: in the media text
new opportunities that new media bring, giving it
a dynamic aspect (Slavkin, 2005; Slavkin, 2014).
In this case, observations of the interaction of
media text and hypertext are extremely useful:
they help to understand the new editing structure
of the journalistic text and the new possibilities
of communication editing and composition. R.S.
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Gilyarevskiy considers the text in another aspect -
as an element of information technology, seeking
to include it in the process of the transformation of
communication activities that occurs as a result of
the intrusion of digital processes into it - the Internet
and telephony, as well as other advanced technical
means (Gilyarevskiy, 2005).

Ya. N. Zasurskiy believes that today “the media
text is acquiring well-known universal features. And
the main peculiarity of the media text is that it can
be included in various media structures” (Zasurskiy,
2007, p. 10). The versatility of the media text
forces us to think about how to integrate the verbal,
sounding, visual aspects, to achieve the ability to
use this text in different media circumstances: in a
newspaper, in magazines, on radio, television and,
finally, on the Internet and on a mobile phone.

T.G. Dobrosklonskaya implements a new
approach to media text, she focuses on this
problem in the context of its development as an
essential element of media education. We consider
this approach especially important and highly
justified from a theoretical and practical point of
view. The basis of the media text concept by T.G.
Dobrosklonskaya is an organic combination of
verbal and media units. “In contrast to the linear
interpretation of the text,” the researcher points
out, “as a sequence of verbal signs united by the
general meaning, the text in mass communication
acquires the features of three-dimensionality and
multilayerness. This is due to the combination of
the verbal part of the text with the media properties
of one or another mass media» (Dobrosklonskaya,
2008, p.30). In the print media, the verbal part
of the text is combined with the graphic and
illustrative, which in their essence are paralinguistic
components of the journalistic texts. On the radio,
the verbal component of the text is accompanied by
audio means - voice, music, various noise effects.
Text on television connects the verbal part with
video and sound, which significantly expands the
boundaries of the text as such, acquiring additional
expressiveness. We emphasize that the verbal and
media components in the texts of the media and
communication are closely interconnected and
constitute a single whole, they form an «indissoluble
unity, which is the essence of the concept of «media
text» (Dobrosklonskaya, 2008, p.31).

Thus, it can be argued that each mass media is
characterized by a special set of interrelated and
interdependent media features that are involved in
the creation and functioning of the media text.

V.G. Kostomarov points out that at present
«the mass media are trying to establish a live direct
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feedback in the environment of communicators, or,
as they often say now, to achieve interactivity, but
by their nature this is unattainable» (Kostomarov,
2005). However, the scientist, recognizing the
special status of the Internet as one of the means of
mass communication, agrees that the Internet forces
to remove such categoricalness, at the same time, he
expresses doubts about the possibility of successful
and equal interaction between the audience and the
media.

In our opinion, this position raises some
objections and requires clarification. The fact is
that today the Internet has become an integral
part not only of the global information space and
modern mass media, but also an important, if not
decisive, component of the personal space for the
millions people. On the Internet, people exchange
information, do business, meet, communicate, have
fun, etc. That is, in fact, the Internet simultaneously
performs informational, influencing, cognitive,
educational, aesthetic and many other functions,
which is not typical for traditional media, which in
their different genre forms, as a rule, realize only one
or another function, sometimes several, and almost
never - all together.

The category of media text has the particular
importance in the Internet space and telephony. With
the advent of the Internet, mobile communications
and other labile means of mass communication,
the interconnection of the participants in the
communication process becomes not two-sided and
unidirectional, but multilateral and multi-directional.
The Internet has provided an opportunity to speak
and be heard by everyone. This is evidenced by the
endless number of personal websites, electronic
versions of print and audio-visual media, our own
publications, spontaneous discussions, forums and
conferences that largely define the modern media
environment.

Media text on the Internet admits and often
presupposes development, transformation and even
«rebirthy, since, in many cases, it is created in real
time and the audience can directly participate in
its creation. At the same time, the “authorship” of
the text in the traditional sense is often blurred, and
the addressee of the media text becomes its creator,
acts as a co-author. This also applies to interactive
journalism, which has become widespread in recent
years. We are talking about various television
and radio programs (talk shows, reality shows,
television and radio games, infotainment and music
entertainment television and radio broadcasts), when
the viewer or listener is an active participant in the
action and, accordingly, a generator of media text.
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So, for example, the rubrics «Mobile Reportery,
«Letter to the Editor», «Through the eyes of an
eyewitnessy», «You became a participant in the event
...» and similar heading have become very popular on
modern television in news programs. They present
stories created by TV-viewers. In this case, the
audience becomes the initiator, co-author or author
of the television media text. Moreover, such media
text is practically no different from the material
created by a professional television journalist. As in
any other television media text, we find in it both
verbal and media structural elements. The verbal
element is the off-screen text (voiceover), and the
media element is the video.

In the mobile phone, as well as in the Internet
space, the media text acquires full convergence,
as you read, hear, see and can provide feedback.
Note that this feedback, in contrast to traditional
media, in the new information environment is
carried out almost instantly, online. At the same
time, do not forget that the possibilities of cellular
communication are far from being exhausted today
and are growing literally in geometric progression.
The device, which at first was conceived only as
a «portable telephone», gradually went beyond its
predetermined framework and began to perform
much more functions. So, a modern cell phone
allows you to freely access the worldwide computer
network, participate in all kinds of video and
audio conferences, discussions, seminars, and also
receive daily operational information, ranging
from weather forecasts to the latest stock market
reports. And, the simplicity and ease of use attracts
a wide variety of population groups to use mobile
telephony, regardless of age and social status. But,
perhaps, the most important advantage of this
method is its practical instantaneousness. Indeed,
from the moment of transmission to the moment
the subscriber receives the necessary information,
literally a few seconds pass.

Due to the acquisition of multifunctionality
by the telephone, new ways of receiving and
transmitting information have appeared. For
example, mobile newspapers and mobile versions
of printed publications are already widely spread
in a number of countries. Currently, in Kazakhstan,
more and more users read newspaper materials on
websites through smartphones. Many newspapers
are going digital and their electronic versions are
easily accessible on mobile telephony. These are,
for example, the newspapers “Kazakhstanskaya
Pravda”, “Egemen Qazaqstan”, “Liter”, “Aikyn”,
“Vecherniy Almaty”, “Amaty Akshamy”, “Vremya”,
“Kapital.kz”, “Express K”, “Delovoy Kazakhstan»

and others. The Kazakhstan’s newspapers «Kryshay
and «Kolyosa» have been completely online since
2015.

It seems that this is why we can talk about
Internet texts and mobile media texts as phenomena
of the same order.

The integration of mobile and print media
can give newspapers a new lease of life. Mobile
content enables print media to carry out interactive
advertising and to open information services that
attract young people, gives media owners the
opportunity to profit from the re-use of content.
Young people perceive mobile phones as the main
channel for communication, entertainment and
information.

The secret to the success of mobile newspapers
is determined by a number of advantages that
they have. Firstly, there is convergence, that
is, the mobile newspaper is getting as close as
possible to the readers. As a result, reader loyalty
is strengthened and the understanding of readers’
needs and interests is broadened. Secondly, Mobile
communication successfully promotes the traditional
newspapers qualities in younger generation via the
communication methods familiar by the generation
“Z”. Thirdly, mobile communication increases the
efficiency of advertising materials significantly, and
uses new investment opportunities. And, fourth,
mobile communication can reduce costs - both
administrative and associated with different stages
of the workflow.

Global media is already taking mobile channels
as the main platform quite seriously. Thus, “The
Times of India” newspaper offers mobile services
that provide a total volume of 15 million SMS per
day. The newspaper receives one thousand SMS
per day, 100 e-mails and 10 regular ones as readers’
reviews. On February 26, 2008, Zhu Ling, editor-
in-chief of “China Daily”, and Wang Jianzhou,
chairman of “China Mobile”, officially published
the first «mobile» newspaper. This mobile
newspaper is published twice a day in multimedia
message format. Each electronic issue contains
from 10 to 20 headings that the user can download at
will. The newspaper is published in two languages:
Chinese and English. The start of the newspaper
was timed to coincide with the Olympic Games
in China. In addition, the traditional newspaper
of the Olympic Village was also presented in
electronic format. In Sweden, an oral newspaper
appeared in a mobile phone. Dyslexic newspaper
subscribers (people with the reading, writing and
spelling problems, comprehension disorders) can
now download publications from the Internet and
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listen to articles via their mobile phone. Sweden’s
largest newspaper “Dagens Nyheter” and the
regional newspaper “Bros Tiding” were the first
to use this service. Such mobile newspaper also
exists in Russia. Unfortunately, in Kazakhstan still
there are no special newspapers distributed in the
mobile telephony exclusively. Although “mobile”
journalism opens up an entirely new untapped
consumer market for newspapers.

The result

So, the concept of media text as a universal
multi-level phenomenon, characterized by a special
set of interrelated and interdependent verbal and
media features, is complemented by a stable system
of parameters that allows you to present a fairly
complete typological description of a particular text.

T.G. Dobrosklonskaya identifies the following
main parameters of the media text: method of text
production (author’s - collegial); form of creation
(oral - written); form of reproduction (oral - written);
distribution channel (mass media - media); functional
genre type of text (news, commentary, journalism,
advertising); thematic dominant or belonging to one
or another stable media topic (Dobrosklonskaya,
2008, p. 31). She emphasizes that the media text
“can be included in different media structures. It
can be presented in a newspaper with the use of
graphic elements, on the radio - with the use of a
sounding word and noises that complement the
spatial perception of a sounding text, and visually,
when the text is accompanied by film frames, photos
and pictures-frames in the course of the video plot
development» (Dobrosklonskaya, 2008, p. 31). The
same position is held by other scientists, for example,
V.V. Slavkin (Slavkin, 2005), Ya. N. Zasurskiy
(Zasurskiy, 2007), N.A. Kuzmina (Kuzmina, 2011)
and others. That is, media texts of different types are
characterized, first of all, by the presence or absence
of verbal and media structural elements, as well as
their correlation.

Analysis of mobile and Internet content has
shown that mobile and Internet texts differ from
all other types of texts in their versatility, integrity
and multifunctionality. The versatility of mobile
and Internet texts manifests itself in an endless
variety of media topics, forms and genres. Integrity
is determined by the structure of such texts, the
possibility of the simultaneous use of various kinds
of verbal and non-verbal (media) components. The
multifunctionality of mobile and Internet texts
is associated with the performance of different
functions at the same time. And, these functions of
media texts today are constantly transforming and
expanding due to the rapid growth of information
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and communication technologies, as well as changes
in the ways of creating and transmitting information.

The way of creating such texts can be either
author’s or collegial. As we have already noted, the
media text on the Internet and mobile telephony
allows and often presupposes development and
transformation, and the audience can directly
participate in its creation. As a result, the author’s text
is transformed into a collegial text. This also applies
to interactive journalism, when the viewer or listener
is an active participant in communicative interaction
and, accordingly, a generator of media text.

As for the form of creation and form of
reproduction of a media text, in the Internet and
mobile telephony, as in traditional media, many
texts, created or originally reproduced orally, reach
the audience in writing and vice versa. For example,
often on the website of television channels, texts
accompanying a video are posted, which can not
only be heard, but also read.

The media text distribution channel is usually
understood as the mass media where this text is
created and functions. Itis significant that the Internet
is not only a channel for the dissemination of one’s
own information («oneself»), but also is a channel
for the dissemination of other media (for example,
electronic versions of newspapers and magazines,
websites of television channels and radio stations).
Therefore, the texts that are available on the Internet
were often created for other media as well, initially
belonged to a different distribution channel.

Internet texts and mobile telephony texts are
represented by absolutely all functional-genre
varieties of mass media different types and can
represent a wide variety of media topics: from
politics and economics, to hit parades, games and
discussion of the personal life of communication
participants.

For example, the BBC news / Facebook website
(https://www.facebook.com/bbcnews/) posted a
news video «Prime Minister Boris Johnson told
the Conservative Party conference he could push
wages up and increase productivity by reducing
immigrationy; it originally was broadcast on BBC
news TV channel. The video is preceded by a
headline and is accompanied by over 240 comments
from users (viewers). It should be noted that the
comments are mostly negative: “Who is Bolo’s
economic advisor?...these are first class lies,
unbelievable!”; “I don’t believe a single word he
says...”) or, at best, restrained (“Let’s hope pensions
follow suit then because it’s certain prices are
going to rocket and the state pension is way behind
minimum wage”. In fact, the speech of the Prime
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Minister of Great Britain became an occasion for
a heated emotional discussion that was reflected
in the comments. We emphasize that comments
are created not only in verbal form (often with the
use of emotionally evaluative vocabulary and even
swear words), but also in visual form (users put likes
and dislikes, post their own video). It is significant
that the news lead also contains a hyperlink (BBC
Newsnight https://bbc.in/3uQULGM), by clicking
on it, the viewer has the opportunity to read and
watch materials related to the topic of the story.

The news media text “Opublikovan videoobzor
vizita Tokayevym Turkmenistana”» A video review
of Tokayev’s visit to Turkmenistan has been
published» posted on the Kazakhstan portal NUR.
kz (https://www.nur.kz/politics/universe/1938917-
video- vizita-tokaeva-v-turkmenistan-opublikovala-
press-sluzhba-prezidenta/) has a similar structure.
The verbal part is accompanied by video, photograph
and contains hyperlinks to materials related to
this topic (awarding the Order to Tokayev, the
demonstration of Gurbanuly Berdymuhamedov’s
collection of horses to him, the planting a tree by
Tokayevs on the avenue of honored guests, the texts
of Tokayev’s speeches, the signing treaties, etc.).
Site visitors have the opportunity to write their
comments on the publication.

Thus, without a doubt, a universal, integrative,
multifunctional media text is presented in the
Internet space.

Conclusion

Thus, the text on the Internet and on the mobile
phone should be considered as an integrated structure,
when the media text provides the opportunity to read
different sides of the text at the same time, hypertext
accelerates the perception of a holistic media text,
and its media elements enhance the expressiveness
and effectiveness of the impact on the audience.

Currently, there is a steady trend towards mass
digitization of traditional media. Internet journalism,
citizen journalism, mass communication in social
networks, messengers, audio and video hosting,
various podcasts and other platforms are developing
dynamically. The amount of massively distributed
content is increasing. In the context of innovations
and technological changes, Digital media is
becoming ever stronger. Now it is a flexible channel
with versatile communication options for different
segments of the target audience. As a result, the
traditional media text is being modified, acquiring
new categorical properties and features.

All this allows us to consider the media text as a
new communication product and, at the same time, an
important factor in the economic development of media
culture, since the distribution of media text in the Internet
environment and mobile telephony, along with print
media, radio broadcasting, television, today is becoming
an integral part of mass communication activities and
contributes to the formation of a new information space.
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