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THE ROLE OF MASS MEDIA IN SHAPING THE IMAGE OF
A POLITICAL LEADER ON THE EXAMPLE OF THE PRESIDENT
OF THE REPUBLIC OF UZBEKISTAN SH. MIRZIYOYEV

This article analyzes media messages regarding the activities of the second president of the Republic
of Uzbekistan Shavkat Mirziyoyev. An assessment is made on the formation and transformation of the
president’s image based on scientific literature on this topic and media content. The methodological
base is the study of materials of famous scientists, as well as media reports to review and analyze the
development of the image of the president of Uzbekistan from 2016 to 2022.

The purpose of the study is to determine the type of image of the head of state, formed with the
help of the media, as well as the process of its change and evolution from the time of election to the
present period. The activity of the president in the context of providing informational occasions and the
subsequent influence of Uzbek and other media of various directions and genres on the formation of the
image are studied. The role of the mass media in the design and promotion of the image of the head of
state is critically analyzed on the example of Sh. Mirziyoyev, both among the citizens of the state and
citizens of other states. The article also traces the connection between the image of Sh. Mirziyoyev as a
president and the brand image of the Republic of Uzbekistan.

The results of the work can be considered confirmation of the close relationship between the media
and the formation of the image of the head of state, while informational occasions, including those that
have a secondary effect on the development of the image of the head of state in close dependence on the
image of the state as a whole, can also be created by the president himself. The importance of forming
certain types of positive image of the head of state in connection with the design of an open and positive
brand of the state is traced.

The relevance of the study of media interaction and the work of the head of state to form a positive
image is confirmed by the need to ensure citizens’ confidence in the policy of their leader, increase his
authority and voter loyalty, and, as a result, establish a positive image of the state in the international
arena.

Keywords: president, Republic of Uzbekistan, image, media, Sh. Mirziyoev, reforms.
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O36ekcTaH Pecny6amnkacbinbiH, MpesuaenTi L. Mup3neeBTiH, MbiCaAbIHAA CasicH
KeLOacLbl MMMAXKIH KAaAbINTACTbIPYAaFbl MACC-MEAMUAHDbIH, POAI

byA Makanapa ©36ekcTaH PecriybAmKacbiHbIH eKiHLLi npe3naeHTi LLlaBkaT Mmnp3neesTiH Kbi3MeTiHe
KATbICTbl MeAMa xabapAaamasapra Taasay acaasbl. OCbl TakbIpbin GOMbIHLIA FbiAbIMU BAE6UETTEP
KOHE MEAMAKOHTEHT HerisiHae [Mpe3snAeHT MMMAXKIHIH KaAbinTacybiHa 6ara GepirAi >KeHe OHbIH
e3repyi KaparanaHAbl. DaicTeMeAik 6asa OGeAriAi FaAbIMAAPAbIH MaTepUaAAapbiH, COHaait-ak 2016
KblapaH 2022 biAFa AeriH ©36eKCTaH NPe3nAEHTIHIH MMMAXKIH AAMbITYAbBI KapacTbIpy XKOHe TaAAdy
ywiH 6yKapaAblk aknapart KypasAapbiHbiH XabapAamMaAapbiH 3epTTeyre HerisAeAreH.

3epTTeyaiH MakcaTtbl — MemMAekeT GaclibiCbiHbIH, BGyKapaAblk, aknapaT KypaAAapbiHbiH, KOMeriMeH
KAAbINTACKaH UMMAKIHIH TYPiH, COHAAN-aK, CaAaHFaH yakbITTaH 6acTtan Kasipri KeseHre AeriHri OHbIH
e3repyi MEeH 3BOAIOLIMSICbIH aHbiKTay. [Tpe3nAEeHTTIH aknapaTtTbik cebentep 6epy KOHTEKCIHAET| KbI3MeTi
XKOHE 8P TYPAI GaFbITTarbl XXOHE >XaHPAAFbl 630€eK xoHe 6acka Aa OyKapaAblk, aknapaT KyparAapbIHbIH
UMMAXKAI  KaAbINTacTblpyFa KeRiHri acepi 3epTreaai. L. Mwup3uneeBTiH MblcaAblHAQ MemaekeT
6acLUbICbIHbIH, OEMHECIH B6e3eHAIPYAe XXoHe HacmxaTTayaa OyKapaAblk, aknapart KypaAAapblHbIH, POAI
KApacTbIPbIAbIM OTbIPFaH MEMAEKETTIH a3aMaTTapbl apacbiHAA AQ, 6Hacka MEMAEKETTEPAIH a3aMaTTapbl
apacbiHAQ Aa CbIHM TYpPFblA@H KapacTbipbiaraH. CoHaar-ak, MakaAaaa L. Mup3ueeBTiH npe3naeHT
petiHAeri UMmMAXKI MeH ©O30bekctaH Pecny6amkacbiHbiH, OPEHA-UMMAXKI  apacbliHAAFbl  GaAaHbIC
KOPCETIATEH.

KyMbICTbIH HBTMXeAepi peTiHAe OyKapaAblk, aknapaT KypaAAapbl MEH MeMAEKET HaCLbICbIHbIH,
UMMAXKIH KAABINTACTbIPy apacblHAAFbl ThiFbl3 GaMAAHbLICTbI pacTayFa OOAaAbl, COHbIMEH KaTtap
aknaparTbik, cebentepai, oHbIH, ilWiHAE MeMAekeT 6aclbIChiHbIH MMUAKIH AAMbITyFa >KaHama acep
eTeTiH XKaFAanAapAbl TyTacTal aAFaHAQ MEMAEKET UMMAXKIHE TbiIFbl3 6arAaHbICTbl [1pe3nAEHTTIH 631 Ae
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>Kacar aAaabl. MEMAEKETTIH alliblK )KaHe OH OPEHAIH pecimaeyre 6aiAaHbICTbl MeMAeKeT 6acLUbICbIHbIH
OH MMMAXIHIH KaHAAM Aa 6ip TYPAEPIH KaAbINTACTbIPYAbIH MaHbI3AbIAbIFbI GaiKaAAbI.

BAK-TbIH ©3apa iC-KMMbIAbIH XKaHe MeMAeKeT BaclLbICbIHbIH OH MMUAXKIH KaAbINTacTbIPy XXOHIHAEr |
JKYMbICbIH 3€pPTTEYAiH ©3€eKTiAiri asamarTapAblH 63 Kew6acllbiCbiHbIH CasicaTblHA AEreH CeHiMiH
KamTamachbI3 eTy, OHbIH GeAeAl MEH CalAayLblIAaPAbIH AAAAABIFbIH apTTbIPY, COHAQM-aK, XaAbIKapPaAbIK,
apeHaAa MEMAEKETTIH OH UMUAXKIH KQAbINTACTbIPY KAXKETTIAINIMEH pacTaAaAbl.

Tyitin ce3aep: [Npe3naeHT, ©36ekctan Pecrniybamkach!, ummask, BAK, LLI. Mup3uees, pecbopmanap.
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PoAb Macc-meamna B hOpMHPOBaHMM MMMAXKA MOAMTUYECKOTO AMAEpa
Ha npumepe npe3uaeHTa Pecny6amnkn Ysb6ekucrtan L. Mup3uéesa

B AaHHOM CTaTbe MPOBEAEH aHaAM3 MEAMACOOOLIEHUI O AESTEABHOCTM BTOPOro MpPe3vAeHTa
Pecnybavkn Ysbekuctan LllaBkata Mup3suéesa. AaHa oueHka (hOPMMPOBAHMIO M TpaHCopMaLmm
UMMAXKA MPEe3nAEHTa Ha OCHOBAHMM HAyYHOW AMTEpPATYPbl MO AAQHHOM TeMaTMKE M MEAMAKOHTEHTY.
MeTtoaonornueckas 6asa onmpaeTcs Ha M3yYeHne MaTeEPUAAOB M3BECTHBIX yUeHbIX, a TAKXKE COOOLLEHMI
CPEACTB MaCCOBOM MH(OPMALIMM C LIEABIO PACCMOTPEHMS M pa3bopa pasBUTUS MMUAXKA MPE3NAEHTA
Y36ekncraHa B 2016-2022 rr.

LleAblo MccAeAOBaHMS SIBASIETCS OMPEAEAEHUE TUMA MMUAYKA FAaBbl FOCYAAPCTBA, CCHOPMMPOBAH-
HOro NMpM NMOMOLLM CPEACTB MAaCCOBOM MHOPMaLUMM, a TakxKe MPOLEeCcca ero U3MEHEeHUs 1 3BOAIOLIMM
CO BpeMeHU M30paHMsi AO HbIHELLHEro nepmoAa. MsyueHa AEATEAbHOCTb MPE3MAEHTA B KOHTEKCTE
NPeAOCTaBAEHMS MH(OPMALMOHHbBIX MOBOAOB M TMOCAEAOBABLIEE BAMSHME Y30EKCKMX M MHbIX
CpPeACTB MacCOBOM MH(POPMALIMM PasHbIX HAMPABAEHHOCTEN M XKAHPOB Ha (POPMUPOBaHWE MMMAXKA.
Kputnueckn pasobpaHa poAb CPEACTB MAaCCOBOM MHOPMaLmm B OPOPMAEHMU M packpyTke obpasa
rAaBbl FOCyAapCTBa Ha npumepe LLI. Munp3néeBa kak cpeam rpa’kAaH pacCMaTprMBaeMOoro rocyAapcTBa,
TakK M rpaXkAaH APYrmMx rocyAapcTB. B cTatbe Tak>Ke BbIIBAEHA CBSA3b MEXAY UMMAXKeM LLI. Mup3unéesa
Kak npesuaeHTa u bpeHa-uMmmaxxem Pecrnybamkm Y3bekmncraH.

PesyAbTatammn paboTbl MOXHO CUMTATb MOATBEP>KAEHME TECHOM B3aMMOCBSI3M MEXKAY CPEACTBaMM
MaccoBol MHopMaLMmn M DOPMMPOBAHMEM MMUAYKA TAABbI FOCYAAPCTBA NPM TOM, YTO MHCPOPMALIMOHHbIE
MOBOAbI, B TOM UMCAE BTOPOCTENEHHO BAMSIOLLME HA PAa3BUTME MMUAXKA FAaBbl FOCYAAPCTBA B TECHOM
3aBMCMMOCTM C MMUAXKEM FOCYAAQPCTBA B LIEAOM, TAKXKE MOFYT CO3AABATbCS CaMMM MPE3MAEHTOM.
ABTOpbI OTMEYalOT BaXKHOCTb (DOPMMPOBAHUS TEX MAM MHbIX TUMOB MOAOXKMUTEABHOIO MMMAXKA FAABbI
roCyAapCTBa B CBS3M C O)OPMAEHMEM OTKPbITOrO M MO3UTMBHOIO 6peHAa rocyAapcTBa.

AKTYyaAbHOCTb MCCAeaOBaHust B3ammopencteus CMWM - paboTbl rAaBbl rocyAapcTBa Mo
hOPMMPOBaHMIO MOAOXKMTEABHOTO MMMAXKA NMOATBEPXKAAETCS HEOOXOANMMOCTbIO 0OECTIEUEHNS AOBEPUS
rpaxkAaH K MOAMTMKE CBOEro AMAEpPA, MOBbILEHNS €ro aBTOPUTETA M AOSABHOCTM M3bMpaTtesei, a
TaK>Xe, Kak CAEACTBME, YCTAHOBAEHMEM MOAOXKMTEABHOTO MMMAXKA FOCYAAPCTBA HA MEXAYHAPOAHOM

apeHe.

KatoueBble caoBa: [pesnaeHT, Pecnyb6anka Y3sb6eknctaH, umuax, CMU, LLL. Mupsuées, pechopmbi.

Introduction

In the current geopolitical and social situation,
when no examples of impeccable social construc-
tion have been found, the state governance structure
tends to be democratic, as the most common and
used in the most economically developed countries
of the world. The democratic construction of state
governance implies the free expression of the will
of the people and their active participation in politi-
cal processes, in particular in the elections of people
called upon to manage on behalf of society one or
another structural unit of the state apparatus, geo-
graphical entity, or, in fact, stand at the head of the
state. “The goals and requirements of the democra-
tization of power and social orders are now almost
universal slogans for political movements of any
type” (Soloviev A.,2006).
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As it is known, the basis of the democratic sys-
tem of government is the collective participation of
the people, i.e. citizens of the state in the process of
management and decision-making. The people are a
participant in the administrative process and a direct
source, on behalf of which the government chosen
by the people acts.

Even states with closed systems of government
with signs of authoritarianism, with one-party po-
litical systems, still existing monarchical forms of
government, are striving for a democratic construc-
tion of the system. So, for example, the United Arab
Emirates is a constitutional monarchy, where the
very name of the state contains a monarchical begin-
ning: Emirate is a state headed by an emir, which in
turn means the title of the supreme ruler of a Muslim
state and can be compared with the titles of “prince”
or “duke”. And yet, the UAE is a constitutional mon-
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archy with many signs of democratic governance,
albeit partial, pinpoint. On the one hand, political
parties are banned in this Muslim state, the emirates
are headed by hereditary emirs, on the other hand,
the state has both a president and a parliament. In
addition, “an important sign is the fact that the coun-
try provides for other bodies, some of which may be
selective” (Lermontova M., 2021).

It is also interesting to consider the democratic
exploits in the process of statecraft that take place
in relatively young independent systems, in partic-
ular, the countries of the former Soviet Union. In
some places, there are signs of autocracy, authori-
tarianism and totalitarian regimes. Some democratic
foundations are oppressed, for example: closeness,
dishonesty, fraud in the conduct of elections. And
yet, all the states of the former Soviet Union declare
themselves precisely as democratic, and no doubt,
corresponding processes are developing in each,
however, with their own geographical, historical
and national characteristics.

In such conditions, when the people, aka the elec-
torate, become the main lever in governing the state,
first to the public, and then, in case of success, to the
political arena, some persons who strive to gain power
by electing to the post of head of state on behalf of the
people come out. Elections provide legitimacy, recog-
nition of obtaining the right to control a person (candi-
date) on behalf of the majority of citizens of the state.

So, in order to be elected to the post of head of a
certain subject, whether it be a region, city, district
or the post of a representative of a part of society in
government bodies, such as parliament or the sen-
ate, in addition to presenting to the people, i.e. to
voters, his program, to explain how the candidate
intends to represent those who voted for him, what
he intends to do for them, how he will protect and
promote their interests, it is necessary to ensure the
recognition of the candidate himself. People vote
not so much for a program, but for a person, who in-
tends to govern on their behalf and ensure the func-
tioning of power. This also applies to the election of
heads of state in democratic systems or those who
claim to be such. The main activities in the election
campaign include “activities that allow for a deep
agitation of voters and form a positive image of the
candidate in their minds” (Malkin E., 2006). That is,
the most important action in the framework of the
election campaign is the presentation of the image
of the candidate, as well as broadcasting it to the
mass audience of voters.

In order to ensure the recognition of the candi-
date, the concept of his image is indicated, thanks

to which it is possible to increase recognition in the
eyes of the people in mass terms. Not the last, and
perhaps even the leading role in the creation, promo-
tion of a candidate or his image, is played by the me-
dia, public relations, which broadcast the candidate
to a large audience.

There are many definitions of the term “image”,
with reference to a candidate for a responsible state
post. Depending on the contexts and angles from
which the term is considered, the functions and ty-
pologies of the image also vary.

Considering the image of the head of state, the
political image comes to the fore. In this segment,
“the image includes personal, social and symbolic
groups of characteristics” (Grinberg T., 2006). Each
of these characteristics have important functions in
the creation and further development and dissemi-
nation (transmission) of the image of a candidate for
a high post.

Some of these characteristics of the image will
be considered in this paper on the example of the
current President of the Republic of Uzbekistan
Shavkat Miramonovich Mirziyoyev.

Technologies for creating and developing an im-
age are varied and depend both on the real qualities
of a person and on those created by PR specialists
or imagemakers. There is a dependence both on
emerging situations and on the methods of present-
ing certain human actions by the media. “The image
has a certain rhythm, a constant change of images
embedded in it, and own dynamics” (Pocheptsov G.,
2001).

The most important component in establishing
contacts between a candidate (or an already acting
leader, head of state) and his electorate, people, citi-
zens, on whose will his election and current support
depends, is the link that provides these contacts.
These are the media through which the head of state
broadcasts his actions and also promotes his image.
The mass media provide a demonstration of many
qualities of a leader, from which his image is formed
even during the election period, when a candidate
seeks to show his personal qualities, such as, for
example, courage, charisma, education; social char-
acteristics such as marital status, participation in
certain social gatherings, sports clubs, personal life.
The symbolic image also plays an important role.

The main factor in the formation of the image,
especially at the level of the election campaign
of a candidate for the post of head of state, oddly
enough, is not to ensure the creation of a positive
image, but to broadcast it at the right time and to
the right audience. “Mass media is the main driving
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force in social policy. Information power in society
belongs not to those who transmit, and not to those
who consume information, but to those who provide
it” (Nurtazina R., 2011). In addition, you need to un-
derstand that the image is gradually transformed and
even more so after the candidate becomes the head
of state. Some features of the image, which were
most effective during the election campaign, be-
come less relevant during the performance of duties
as head of state. Special skills, mental type, appear-
ance, style of communication or public speaking -
all these qualities require special processing during
the election campaign, while they can be changed as
head of state.

Also, the media and the technologies associated
with their use affect the image of the candidate and,
in fact, the head of state in different ways. Politi-
cal advertising, image clips, biographical documen-
taries fade into the background and become less in
demand for the head of state. In this post, the image
is transformed in other ways, more through infor-
mation occasions, situations, actions of the leader,
which are broadcast by the media of various direc-
tions to the audience. The audience itself'is also tem-
porarily transformed from direct voters to citizens
who follow the actions of the elected head of state.

As head of state, almost any activity becomes
the object of public scrutiny, discussion and inter-
pretation. Under such conditions, the image of the
head of state becomes well known. In addition,
“any politician is the most effective image maker
and “promoter” of his own image” (Olshanski D.,
2003). This is especially relevant on the position of
the head pf the state, since the political technologies
of the election campaign have already been passed
and the stage is not so much of shaping the image,
but of strengthening it, developing it in one direction
or another.

The strongest, most publicized informational
occasions in this context can be reforms, innova-
tions, changes in existing systems or legislation, as
well as situations that do not depend on the leader
that occur regularly, such as, for example, currency
fluctuations, deterioration of the geopolitical situa-
tion (which in conditions of globalization can have
an impact on the most distant states and economies)
and the immediate reaction of the leader to them.
Some of these situations were considered in the
framework. An assessment of the influence of mass
media messages on Sh. Mirziyoyev’s image is pro-
vided.

In addition, the factor of the image of the head of
state in relation to the brand or image of the state it-
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self seems significant. In the conditions of presiden-
tial republics, where the head of state has a solid, if
not excessive political, public influence, the images
of the leader and the state in the international arena
are often identified. “The main thing when conduct-
ing PR events related to the image of the country is
to achieve public outcry as a result of specific ac-
tions, for example, congresses, landmark meetings
of leaders” (Rozhkov I., Kismereshkin V., 2008).

The object of the study is the content of the me-
dia, as a translator and intermediary that informs the
audience, i.e. people, the image of the head of state,
and sometimes interpreting it at his own discretion,
depending on the political orientation. The hypoth-
esis is the assertion that the media have a strong and
diverse impact on the image of the head of state and,
as a result, on the image of the state itself in the con-
ditions of the Republic of Uzbekistan.

The relevance of the topic can be traced by the
latest events related to the global geopolitical con-
frontations of this year, when the media are actively
involved in the process, in particular, of information
wars, the formation of public opinion, both citizens
of their states, and foreign, foreign-speaking, within
the framework of transnational media corporations
. In the context of a strong concentration of state
forces, the economy, aimed at the implementation
of a certain geopolitical will, the image of the head
of state, as well as its maintenance and development
with the help of the media, both public and private,
both professional and specialized (Internet media),
is the most important component for ensuring stabil-
ity in the state, calmness and confidence of citizens
for their future, supporting their leader or protecting
him and counteracting the discrediting of state poli-
cy and the image of the head of state, when it comes
to confrontation and information warfare.

Methodology

Based on a review of the literature, as well as
scientific articles, an analysis of the influence of
the media on the formation and development of the
image of the head of state is conducted. Based on
news, information and data provided by the media
of the Republic of Uzbekistan, the Republic of Ka-
zakhstan, the Russian Federation, as well as Eng-
lish-language media, a content analysis to study of
the formation and transformation of the image of the
President of the Republic of Uzbekistan Shavkat Mi-
romonovich Mirziyoyev in different countries was
carried out. On the basis of content analysis, com-
parative analysis of literature and study of sources
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by the method of deconstruction, the results were
found and interpreted in the context of the influence
of the media on the formation and development of
Sh. Mirziyoyev’s image.

Results

In 2016, when the current leader of the Repub-
lic of Uzbekistan was the prime minister, an article
dedicated to Shavkat Mirziyoyev as one of the can-
didates for the post of head of state after the long-
term rule of Islam Karimov was published. The
journalist visited the small homeland of the prime
minister and undertook some research on his ori-
gins and nationality. In particular, “Shavkat is “not
Tajik”, but “Uzbek”, - the article says, based on a
survey of local residents. “He does not forget his or-
dinary relatives, and several yachtans were even at
his daughter’s wedding”, is written further.

The journalist makes an attempt to check the
information about Sh. Mirziyoyev provided by the
media and compare it with those that were obtained
during conversations with residents of the prime
minister’s small homeland. “Websites often men-
tion the cruel behavior of Mirziyaev, who allegedly
often engaged in assault. In the village, however, no
one spoke badly of him”. The journalist draws con-
clusions about what voters expect from the prime
minister if he leads the country: “They want only
one thing: that if Shavkat becomes the head of state,
he will make sure that Uzbeks and Tajiks live as
before - in friendship and consent” (Kurbanova M.,
2016).

Conducting a study on the biography of a po-
tential president of the Republic of Uzbekistan is
undoubtedly relevant. Here the author makes an at-
tempt to study and analyze the social connections
of a possible future president in the framework of
studying his image. “The social ties of the leader
with the family, the immediate environment, with
various social groups and voters, the social affilia-
tion of the leader is the most stable component of
the political image in the communicative field”
(Grinberg T., 2006). As you can see, the journalist
indicated the ethnicity of the prime minister, his cur-
rent ties with different groups within the framework
of his family relations, personal qualities (which
already refers to the personalized characteristics of
the image), which were identified in the media and
refuted by people. Based on this article, some im-
pression is already being created, i.e., the image of
the prime minister is developing as a person who
maintains ties to his “roots”, interethnic friendship.

At the beginning of 2018, in the Republic of
Uzbekistan, some intermediate conclusions are
drawn on the work of Shavkat Mirziyoyev as presi-
dent. After many years of permanent rule of the first
President of the Republic, Islam Karimov, Shavkat
Mirziyoyev after a confident victory in the elections
and taking office as head of state immediately be-
gins to position himself as a reformer. The media
not only agree with this, but also actively support
the president’s image, especially since there are
many reasons for such conclusions. The Business
Russia portal sums up the year as follows: “During
the first 12 months of his work as president, Shavkat
Mirziyoyev has already won the glory of a reformer:
the head of state has set a course for liberalization,
having carried out significant changes in the systems
of the Ministry of Defense and the Armed Forces,
in education, the economy and the personnel policy
of the republic”. The same article quotes the words
of the president himself: “To protect the interests
of a person, first of all, you need to communicate
with people, to know well their worries, aspirations,
life problems and needs. We have recently forgotten
about communicating with people” (Business Rus-
sia, 2018).

The famous scientist and theorist of imageology
G.G. Pocheptsov writes that “positioning can be
imagined as a protrusion in the object of those char-
acteristics in which the consumer is most interested”
(Pocheptsov G., 2011). At the beginning of this seg-
ment of the analysis, it was not by chance that the
first president of the Republic of Uzbekistan, Islam
Karimov, was mentioned. He was often accused of
dictatorship and suppression of the opposition (Hu-
man Rights Council, UN, 2015). Therefore, after
the long-term, undisputed and virtually uncontested
rule of Islam Karimov, it can be assumed that the
citizens of Uzbekistan were interested in the chang-
es and reforms that were formulated and initiated by
the new president Sh. Mirziyoyev.

The statement of Shavkat Mirziyoyev, given in
the article, can be interpreted as a desire to remove,
or at least minimize those boundaries that hindered
ordinary people, citizens to convey their thoughts,
complaints, desires and legitimate demands to those
in power. Saying, “we forgot about communicating
with people”, the president probably had in mind
precisely these boundaries, between the institutions
of power and the people. “There are boundaries that
separate members of a particular organization from
all others, boundaries that separate decision makers
(managers, commanders, rulers) from executors.
Only those who understand the essence of the phe-
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nomenon of blurring of boundaries and its signifi-
cance for the future will be able to navigate events
and take leadership in the future”, Sally Helgesen
writes (Hasselbain, F., Goldsmith, M., Somerwill,
A.,2001). Probably, the President of Uzbekistan Sh.
Mirziyoyev, by his statement, tried to give a mes-
sage for further blurring of these boundaries.

The positioning of Sh. Mirziyoyev as a reformer
in relation to the previous system continues. “The
new leader of the state, Shavkat Mirziyoyev, has
proclaimed a course of reforms, which in many ways
means a desire to get out of the period of Karimov’s
stagnation and all kinds of prohibitions”, Center-1
writes (Center-1, 2018). Of course, being a reformer
who breaks the old system and builds a new one of
his own, the president faces certain problems. The
path of a reformer and an innovator is always diffi-
cult, as the system established over the years some-
how resists.

In connection with the liberalization of the coun-
try’s political course, again, in comparison with the
previous period of Islam Karimov’s rule, Shavkat
Mirziyoyev is called a progressive leader. Indeed,
many of the changes he proposes and implements
can be called innovative. In particular, active work
is underway to modernize and increase the competi-
tiveness of the country’s economy. “The elimination
of the dual exchange rate, free exchange of currency
for business and the population, tax reform, reform
of the customs industry, borrowing from develop-
ment banks, saturation of the economy with money
through soft loans, reduction in the share of cotton
in crops, diversification of agriculture, banking re-
form - such a list of changes in state neighborhood
was noted by Kazakhstan political scientist Marat
Shibutov in an overview article of the business
newspaper (Vzglyad, 2019). Undoubtedly, far from
the highest level of economic indicators, in particu-
lar, those related to the gross domestic product, tak-
ing into account purchasing power, greatly affects
the quality of life of the population. For example,
it begs a comparison of these positions with neigh-
boring Kazakhstan, which in 2019 was 61* in the
world ranking, while Uzbekistan is in 130" place in
the world list (The World Bank, 2015).

Therefore, when some notes or news stories
about real reforms in the economy, which, among
other things, lead to an increase in the country’s
GDP and many other shifts towards the develop-
ment of economic partnerships, the establishment
of production, the creation of jobs, the expansion of
the tourism industry and etc. appear in the media,
we are talking about the president, who solves the
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most urgent and pressing problems of the people.
Such a note in the Review.uz article: “As Shavkat
Mirziyoyev said in his speech, over the next five
years, $120 billion will be attracted to the economy,
including at least $70 billion of foreign investment”
(Khakimov O., 2001), confirms the actions of Sh.
Mirziyoyev in the framework of the implementa-
tion of his own program, announced during the elec-
tion campaign, which is aimed at strengthening the
country’s economy, in addition to other political and
social reforms, as one of the most important areas of
his activity. The work to ensure economic growth
correlates with the statement of G.G. Pocheptsov
that “the task of the leader can be considered as a re-
liance on the goals of the audience, but then he must
build a bridge between the goals that the audience
is focused on, to the goals that he sees as defining”
(Pocheptsov G., 2000).

In the next note, where Sh. Mirziyoyev, through
the Western media, is again called a reformer, it is
said: “The image of the president among the Uzbek
people has risen to “heaven” and, together with the
image of the head of state, promotion of the image
of the country is the area where Uzbekistan is most
succeeded” (Akromov O., 2018).

This brings the study to the next topic under
consideration, which is directly related to the image
of the state and the president. These two images are
intertwined.

As an example, consider the topic related to the
tourism industry of the economy of the Republic of
Uzbekistan, which was one of the first to undergo
major changes, reforms and development under
President Sh. Mirziyoyev. Here is one of the head-
lines: “New Uzbekistan. How Shavkat Mirziyoyev
is transforming tourism”. The Business FM review
writes about “a revolutionary document, signed by
Shavkat Mirziyoyev”. It also describes the measures
that the President and the Republic intend to take in
order to “increase the flow of visitors to the coun-
try from 1.3 million people in 2016 to 10 million
in 2022” (Business FM, 2019). Or “Uzbekistan has
a great untapped potential for the development of
other types of tourism, especially medical, pilgrim-
age and ecological tourism” (Spot, 2022).

Even despite the fact that the coronavirus pan-
demic, which was not known and could not be taken
into account in plans and forecasts, made its own ad-
justments, in particular, to the tourism industry of all
countries of the world, the Republic of Uzbekistan
continued to work in this direction, and Sh. Mirzi-
yoyev, after six years, although not with reformist
beginnings, but rather with a course of persistent



L.S. Akhmetova, S.S. Akhmetov

continuation of the work begun, has been develop-
ing the tourism industry. “The Ministry of Tourism,
khokims and other responsible persons have been
instructed to return the tourism sector to pre-pan-
demic levels” (Narodnoye Slovo, 2018).

There is a lot of evidence that in 2022 the work
laid down by the reformer Mirziyoyev continues.
Gazeta.uz writes: “Shavkat Mirziyoyev instructed to
make fuller use of the undiscovered tourism oppor-
tunities in Uzbekistan” (Gazeta.uz, 2022). “Mirzi-
yoyev noted that the presence of historical monu-
ments and sights is not enough to attract tourists;
hotels, museums, transport, roads, food outlets and
quality service are needed” (Sputnik Uzbekistan,
2022).

Thus, using the example of the country’s tour-
ism industry, one can observe a certain transition of
the president’s image from a reformist to a consis-
tent, executive image of a skilled and experienced
statesman who, despite the difficulties caused by the
global crisis due to the coronavirus pandemic, con-
tinues to work in a given direction.

In 2017, already being the President of the Re-
public of Uzbekistan, Sh. Mirziyoyev visits the
Kingdom of Saudi Arabia. In one of the notes, the
journalist draws attention to the appearance of the
president, or rather to the censorship and retouching
of photographs of the president in the Uzbek me-
dia. “The president should look young, without dis-
tracting elements and not lower than his colleagues.
Therefore, the main state news agency of Uzbeki-
stan continues to retouch and modify photographs
of the country’s leader”, the note says, however, an
interesting fact is remarked “It is noteworthy that
Shavkat Mirziyoyev was the first to post the original
photos on his Facebook, where they are still locat-
ed” (Umaraliev T., 2017).

In order to analyze this note regarding the ap-
pearance of the head of state, let us pay attention to
the importance of the appearance of a public person
in the context of the formation of his image. “Ap-
pearance is one of the types of image-forming infor-
mation” (Panasyuk A., 2007). The journalist notes
that, on the one hand, this type of self-censorship
is traditional for Uzbek political strategists and the
media, when the appearance of the head of state is
corrected, improved and retouched with the help of
modern technologies and photo processing appli-
cations. However, at the mention of the journalist,
we see that Shavkat Miromonovich himself posted
original photos on his personal social networks. This
may indicate that the president is also shaping his
image by himself, independently of the traditional

methods of the state media. “Sometimes a change in
the appearance of a person is presented as a change
in his image, which does not correspond to the laws
of image formation in psychology” (Panasyuk A.,
2007). Probably, Sh. Mirziyoyev prefers a different
approach to image formation, namely, to honestly
and openly demonstrate his appearance, instead of
using retouching, even if it is in opposition to the
official media. In addition, this demonstrates the
president’s approach to modern social networks as a
means of communication, in particular, with young
people, being their active user. The visual image and
its presentation are the most important components
of the formation of the image of a public person,
and even more so the head of state representing the
country.

Immediately after the presidential elections in
October 2021, where Shavkat Miromonovich Mirzi-
yoyev was re-elected for a second presidential term,
he is again called a reformer: “he initiated some re-
forms that made the presidential elections somewhat
more democratic”. It also notes: “Mirziyoyev was
praised for opening the country to the world, which
improved the standard of living. In the international
arena, he promoted regional cooperation and inter-
acted constructively with global players” (Gotev G.,
2001). A certain image of Sh. Mirziyoyev, which
has already been entrenched in him among the peo-
ple with the help of the media, is emphasized again,
not only within the Republic of Uzbekistan, but also
in the international arena. Here one can guess some
image strategy, which was laid down during the first
presidential election campaign. “The main goal of
the image strategy is to form and promote the most
favorable idea of the political “object” in the mass
consciousness” (Olshanski D., 2003). Thus, it can
be assumed that the most preferable image for Sh.
Mirziyoyev was precisely the image of a person ca-
pable of doing things, going against a well-function-
ing system in order to reform it, start labor-intensive
economic transformations, which probably corre-
sponded to the voters’ ideas about the leader they
would like to see the head of state.

The factor of connection between the image of
the President and the image of the country, as well
as increasing the recognition of the country in the
international arena, including through the devel-
opment of the tourism industry, has already been
noted. This can be perceived as a separate round of
Sh. Mirziyoyev’s image as a patriotic leader striving
to promote his country and increase its recognition.
The Economic Times emphasizes that “for the first
time in the recent history of Uzbekistan, the Head
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of State will deliver a speech at the UN General As-
sembly in Uzbek language this year” (Dipanjan R.
Ch., 2020). There can be many reasons for this, from
attracting foreign investment to the country to in-
creasing the recognition of the state brand in order
to attract the flow of tourists, however, one should
not lose sight of the fact that speech in the Uzbek
language, a priori, is directed and dedicated to the
native speakers of this language, i.e., largely citi-
zens of the Republic of Uzbekistan. Such speeches,
and subsequently headlines in the world media, un-
doubtedly contribute to the formation of a certain
positive image of the president, and may also be a
kind of message to the national identity of Uzbeks
and citizens of Uzbekistan.

Among others, a rather critical article dedicat-
ed to Shavkat Mirziyoyev was studied. The author
speaks ambiguously about the activities of the sec-
ond president of the Republic of Uzbekistan, criti-
cizes in the position of a person from a country with
a highly-developed economy and a long democratic
tradition of governance, but, nevertheless, empha-
sizes the positive shifts in relation to the previous
period of the country’s history, literally in all re-
spects: economic development, political reforms
and more. In many European rankings, Uzbekistan
is gaining new positions. Thus, the author writes
that “in the era of Mirziyoyev, there was a signifi-
cant increase in independent local journalism on the
Internet with the help of news sites such as Gazzetta.
Uz, Kun.Uz, Hook Report and independent bloggers
use Telegram channels and Facebook pages to reach
a wide audience and resolving contentious topics in
a way that would have been impossible under Kari-
mov” (Hug A., 2020).

Further, to continue the analysis of the image
of the President of Uzbekistan Sh. Mirziyoyev, let
us turn to the ratings. It is absolutely impossible to
determine the exact state of the image, such as, for
example, positive or negative, reformist or conser-
vative, without a survey of all citizens of the Repub-
lic of Uzbekistan. Since, for obvious reasons, this is
impossible to do, let’s try to study polls and ratings
compiled on the basis of analytics and statistics.

In 2018, the All-Russian Center for the Study
of Public Opinion conducted a survey among citi-
zens of the Russian Federation, including: which of
the CIS heads of state they trust the most. “Mirzi-
yoyev took sixth place in the rating of confidence
in the leaders of the CIS countries among Russian
citizens: over the year, support has grown by 3%”
(Podrobno.uz, 2018). It would seem that the rat-
ing of the president of Uzbekistan is not so high
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among Russians, however, it should be noted that
those 3% by which the level of confidence has im-
proved is a significant figure. Overpowering such
traditionally close partners and allies of the Rus-
sian Federation as Belarus and Kazakhstan seems
to be a very difficult task. In addition, the rating of
the previous president of Uzbekistan, who pursued
a closed policy, was probably even lower. Here we
are talking about the course of openness that Sh.
Mirziyoyev took. This also applies to the devel-
opment of new economic partnerships, attracting
investment in the Uzbek economy, industry, facili-
tating visits to the country as tourists, in particu-
lar, for residents of the Russian Federation. Based
on such considerations, we can conclude that the
rating of Russians’ trust in an open, friendly part-
ner, which Sh. Mirziyoev and Uzbekistan position
themselves to be, will only grow.

Once again, the European institutions empha-
size the political reforms aimed at the liberalization
and democratization of society. Thus, the Barcelo-
na Center for International Relations included Sh.
Mirziyoyev in the list of prominent persons. “Ac-
cording to Spanish experts, today Uzbekistan is ex-
periencing a “special spring” under the leadership of
President Shavkat Mirziyoyev, who during the first
year of his activity, breaking all forecasts and ste-
reotypes, initiated the process of opening the coun-
try, which the Uzbek people are already seriously
feeling” (Vesti.uz, 2017).

The rating carried out by Burson Cohn & Wolfe
is indicative. “According to researchers, the most
popular social media page among the leaders of the
post-Soviet countries belongs to Russian Prime Min-
ister Dmitry Medvedev - 2.91 million subscribers.
The Uzbek president took second place: he has more
than a million followers” (Uraimov Zh., 2018). As
noted earlier in the study, Sh. Mirziyoev is an active
user of social networks. He demonstrates a compre-
hensive work with voters, with young people, who
are the main content maker and content consumer of
social networks. In the context of the formation of
the president’s image, this plays a positive role, as
evidenced by a significant number of subscribers to
the president’s page.

At the end of the review and content analysis
of media materials, let’s pay attention to the pub-
lic opinion poll of citizens of the Republic of Uz-
bekistan. As the study showed: “to the question: “to
what extent did the policy pursued by the President
of the Republic of Uzbekistan Shavkat Miromo-
novich Mirziyoyev justify your hopes and expecta-
tions?” - the absolute majority of survey participants
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- 92.5% answered that they “fully justified” (Dara-
kchi, 2018).

Of course, ratings and even official statistics are
not indisputable indicators of either a positive im-
age or a level of support. There are many critical
articles devoted to the activities of Sh. Mirziyoyev.
However, as it was shown in this work, the positive
changes taking place in the Republic of Uzbekistan
are noted even in those. It is no coincidence that the
image of the president in this study was character-
ized as reformist. Declaring the implementation of
large-scale changes in almost all areas of public life
in Uzbekistan, Sh. Mirziyoyev consistently pursued
an innovative policy of updating the system. These
steps are visible not only from media reports, but
also from actual economic, political and social in-
dicators.

Conclusion

The enormous influence of the media on the for-
mation, development and, sometimes, transforma-
tion of the image of the head of state seems indisput-
able. In modern realities, when almost every citizen
has access to the Internet, a mobile communication
device, pages on social networks and applications
that recommend certain news messages, and with-
out this, the figure of the head of state, who was on
all agendas, really acquires the character of compre-
hensive openness and publicity. This factor simulta-
neously complicates and simplifies the formation of
the image, making it even more versatile and ambig-
uous. In the context of an abundance of not even the
informational occasions themselves and their cov-
erage, but the media of various directions, different
manner of presenting information, different political
views, it becomes impossible to evaluate the image
of a person on the scale of the head of state with one
epithet, such as “positive” or “negative”.

Confirmation of the thesis outlined in the in-
troduction that a politician, among other things or,

above all, forms his image on his own, can be the
fact that Sh. Mirziyoyev is an active user of social
networks and publishes photos in them without pro-
cessing, even though in official, professional media
(it is difficult to rank social media as such) retouched
photographs are published.

Another thesis, indicating the relevance of the
research topic and emphasizing the importance of
cultivating a positive image of the head of state in
the sense of citizens’ trust, as well as ensuring the
transmission, broadcasting of such an image by the
media, is justified by at least the number of notes
from local, “home” media, media from neighboring
countries and foreign, international media relating
to the activities and image of the head of state. In
the course of the work, both “loyal” media and in-
dependent media, in this context, were discussed.
The study shows that despite the difference in the
approaches of these media, it is nevertheless pos-
sible to isolate some, probably objective messages,
which, despite neither criticism on the one hand, nor
excessive praise on the other, are repeated.

Another hypothesis and task of this study was to
confirm the serious influence of the media, as a link
between citizens and the head of state, on the for-
mation of the image of both the leader himself and
the state in relation to him. Given the fact that Sh.
Mirziyoyev, probably, regardless of image makers
and creating his own image, pursued and is pursu-
ing a policy of promoting, opening Uzbekistan to
the business world and the international community,
citizens of other countries as part of the develop-
ment of a tourism program, in this case, the brand or
image of state is tied to the image of Sh. Mirziyoyev
in the international arena. The content analysis of
the media regarding the development of the tourism
industry in Uzbekistan and the active influence of
Sh. Mirziyoyev directly on these processes show
how the images of the president himself and the Re-
public of Uzbekistan, which he heads, are connected
in the non-Uzbek media.
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