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TRANSFORMATION OF MASS MEDIA
IN THE MODERN KAZAKHSTAN

Mass communication today, in the 21st century, is what oil and gas is in the 20th century. It is the
fuel on which socio-political, economic and cultural mechanisms operate. The 21st century has come, it
has brought with it modern media technologies, the Internet, flash drives, gadgets, cell phones, tablets,
smartphones, new media in the form of social networks and the blogosphere.

The aim of the study: to analyze the current stage of development of the mass media in Kazakhstan
in the era of digitalization, to show the transformation of the media sphere, which influenced the evolu-
tion of the information space in the country, changed the mass media, their structure and activities.

Research methodology: a comprehensive analysis of changes in the new media, their impact on the
audience, content analysis of materials on the topic of culture in electronic and print media.

Research results. Modern advances in the development of the Internet, mobile telephony, cable
and satellite TV, digital broadcasting are changing the course of world communications, the information
landscape of countries and regions.

Practical significance. The study can be used in the preparation of future journalists as material for
specialized and elective disciplines. The work can serve as a theoretical and practical basis for further
media research.

Keywords: transformation, new media, information technologies, communication, Kazakhstan.
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3amanayun KasakcraHaarbl Gykapaablk aknapar
KYPaAAapPbIHbIH, TPaHCOpMaLLMACDI

XXI racbipparbl OyKapaAblk, KOMMYHMKaLM XX FacblpAarbl MyHal MeH ra3 CMSKTbl MaHbI3Abl
caAaAapAblH 6ipi. ByA 9aAeyMETTIK-CasiCu, SKOHOMUKAAbIK, )KOHE MOAEHM MEXaHU3MAEP >KYMbIC iCTEATIH
>KaHap-arap Man aece Ae 60Aaabl. X)KaHa Facblp — 3amaHaym MeAMa TEXHOAOTMSIAAP, MHTEPHET, (DASLL-
AMCKIAEp, TapXeTTep, YsAbl TeAredOHAQpP, MAAHLIeTTep, CMapTgOHAAP, BAEYMETTIK >XeAirep MeH
6Aorocepanap TypiHAeri Meama.

3epTTeyaiH MakcaThl: UMpAaHAbIPY AdyipiHaeri KasakcTaHHbIH OyKapaAblk aknapart KypasAapbl
AaMYbIHbIH, Ka3ipri Ke3eHiH TaAAay, eAAETi aKknapaTTbiK, KEHICTIKTIH AamMyblHa acep eTkeH, ByKapaAbik,
aKnapaT KYypPaAAApbIHbIH, KYPbIAbIMbBIH, KbI3METIH ©3repTKeH MeAMa CaAaHblH, TpaHCHOPMaUMSICbIH
KepceTy.

3epTTey sAiCTEMECH: )KaHa MeAMAAAFbl ©3repiCTePAI KELLEHAT TaApay, OAAPAbIH ayAUTOPUSIFa acepi,
KasakcTaHHbIH SAEKTPOHAbIK, X8He ASCTYPAI BAK-Tarbl MOAEHMET TakbIpblObIHAAFbI MAaTEPUAAAAPADI
KOHTEHT-TaAAQy MaiAAAAHbIAABI.

3epTTey HaTuXKeAepi Meamacepasa KasakcTaHparbl aknapatTblK KEHICTIKTIH AaMybl MeH
TpaHcopmMaLMACbiH OAQH Bpi 3epTTey YLLiH, COHAAM-aK, XKYpPHAAUCTEP MEH MEAMA MaMaHAAPAbI AAsiPAAY
KesiHae 6iAiM 6epy NPoLEeCciHAE KOAAAHBIAYbI MYMKiH. MIHTEPHETTI, ysIAbl 6aAAHbBICTbI, KABEAbAIK XKoHE
CMYTHUKTIK TEAEBM3MSHBI, UMPPAbIK xabap TapaTyAbl AAMbITYAaFbl 3aMaHayu XKETICTIKTEDP SAEMAIK
KOMMYHMKaUMSIAQPAbIH AaMy 6apbICbIH, EAAEP MEH BHIPAEPAIH aknapaTTbik AQHALIA(TbIH 63repTyAe.

[MpakTUKaAbIK, MaHbI3AbIAbIFbI. 3epTTey OoAallak, >KYPHAAMCTEPAI AaiblHAayAa GeriHAIK KeHe
SAEKTMBTI MoHAep OOMbiHLIA MaTepuasAap PeTIHAE ManAaAaHbIAYbl MYMKiH. DKYMbICTbIH MeaAMa
3epTTEYAEP YLLUIH TEOPUSIABIK XKOHE MPaKTUKAAbIK, MaHbI3bl XXOFapbl.

TyiiH ce3aep: TpaHchopMaLMms, KaHa MeAMA, akMapaTTblK, TEXHOAOTMSAAP, KOMMYHUKAUMSIAQP,
KasakcTaH.
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TpaHcdopmaumsa macc-meama B copemeHHom Kasaxcrave

MaccoBasi koMmyHuMKaLms B XX1 Beke MMeeT Takoe >Ke 3HaueHue, Kak HeddTb 1 ras B XX Beke. 310
TOMAMBO, Ha KOTOPOM paboTaloT COLMAAbHO-MOAUTUYECKME, SKOHOMUYECKME M KYAbTYPHbIE MEXaHW3-
Mbl. HOBbI BEK — 3TO COBPEMEHHbIE MEAMATEXHOAOTMU, MHTEPHET, (OASLLKM, FAAXKETbI, COTOBbIE TeAe-
(hoHbI, MAAHLIETbI, CMapT(OHbI, MEAMA B BUAE COLIMAALHBIX CeTel 1 6aorocdep.

LleAb nccaea0BaHMs: MpoaHaAM3MPOBaTb COBPEMEHHbIN 3Tan pa3BMTMS MacC Meana KasaxcraHa B
3M0Xy uUMppoBM3aumm, NOKa3aTb TPAHChOPMALMIO MEANIHOM Chepbl, KOTOPas MOBAMIAA Ha pa3BUTME
MH(OPMALIMOHHOIO MPOCTPAHCTBA B CTPAHE, U3MEHNAQ MACC MEAMA, UX CTPYKTYPY, AESITEAbHOCTD.

MeToa0A0rMS MCCAEAOBAHMS: UCTIOAB30BAACS KOMMAEKCHbIA aHaAW3 M3MEHEHWUI B HOBbIX MEAMA,
WX BAMSIHWE Ha ayAMTOPUIO, KOHTEHT-aHAAM3 MAaTEPMAAOB Ha TEMY KYAbTYPbl B SAEKTPOHHbIX U neyar-
Hbix CMW KasaxcTaHa.

Pe3yAbTaTbl MCCAEAOBaHUS MOTYT ObiTb MPUMEHEHbI B MeAaMacepe AAS AAAbHENLLEro MCCAe-
AOBaHMS PasBUTUS M TpaHCOpMaummn MHAPOPMALMOHHOIO MPOCTpaHCTBa B Ka3axcTaHe, a Takxke B
o6pa3oBaTeAbHOM MpoLLeCcce MpW MOATOTOBKE >KYPHAAMCTOB M MeamacneumasnctoB. CoBpemeHHble
AOCTUMXKEHUS B Pa3BUTUM MHTEPHETA, MOBUABHOM CBSA3M, KAGEABHOrO M CMYTHUKOBOIO TEAEBUAEHMS,
UMPPOBOro BelaHMs MEHSIIOT X0A Pa3BUTUS MUPOBBIX KOMMYHMKALMIA, MH)OPMaLMOHHbIA AaHALWApT

CTpaH 1 pernmoHoB.

[NpakTryeckas 3HaUMMOCTb. McCAeAOBaHME MOXKET ObiTb MCMOAb30BAHO B KaueCTBE MaTepPMaAOB
Mo NPOMUABHBIM 1 DAEKTUBHBIM AUCLIMIAMHAM MPU NMOAFOTOBKE OYAYLIMX >KYpHaAMCTOB. PaboTa mMo-
SKET CAY>KMTb TEOPETUUECKON M NPaAKTUYECKOMN 6a30i AAS AAABHEMLLMX MEAMAUCCAEAOBAHMIA.

KAtoueBble cAoBa: TpaHcoOpmMaumsi, HOBble MeAMA, MH(POPMALMOHHbIE TEXHOAOTMU, KOMMYHMKa-

umm, KasaxcraH.

Introduction

The essence of the modernization of conscious-
ness with Kazakhstan’s specificity is the creation of
its own model of development of Kazakhstani soci-
ety, the transition to a higher level, to a new trajec-
tory of socio-cultural growth in the republic. Partic-
ular attention is paid to the issues of digitalization,
automation and implementation of “smart technolo-
gies” and intelligent systems in all areas, because
this is the foundation of the digital economy.

The main challenges of the XXI century in the
development of the information society will be
solved not so much in the political and economic
spheres, but rather in the field of culture. The cre-
ation of information infrastructure, the development
of intellectual potential in Kazakhstan - allows you
to talk about updating the situation in the field of
mass communication, new media, based on socio-
economic and cultural changes in society. The is-
sues of competitiveness of new media with foreign
ones, the quality of traditional and new media, the
filling of new media with domestic content (con-
tent), the production of Kazakhstani IT products and
services are on the agenda.

Electronic, audiovisual mass media strongly
influence our feelings, emotions, are of great
importance in our perception of information. The
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meanings and images created and presented by mass
media most clearly form the cultural environment.

Object of study: mass media, their transformation
in the modern period in Kazakhstan. Subject of
study: current trends in traditional and new media in
the era of globalization.

Materials and methods

The empirical base of this work was made up
of monographs and works of Kazakh and foreign
researchers, experts in the field of media development
in Kazakhstan, related to the transformation and
implementation of digital technologies. As sources of
empirical data, television programs of Kazakhstani
TV channels, as well as print media releases, were
used. In general, the authors studied numerous
information sources devoted to the study of various
aspects of media development in the country.

The results and conclusions in this article are
of great importance for the further development of
mass media in Kazakhstan.

Literature review
The sources of the study are the works of

Kazakh, Russian and foreign scientists, research
centers for studying the transformation of the media
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sphere, the specifics of communication development
in Kazakhstan.

Back in 1948, media researcher Harold D. Las-
suel, analyzing the impact of the media, the func-
tions of mass media on the audience, among the
most important of them, was the activity of mass
communication on the transfer of cultural values.
At first, the influence of the mass media studied the
content of information, the preparation of news, and
the specifics of the audience. But the influence of
the media on the spiritual, cultural and value orien-
tations was not. And only with the development of
cinema, radio broadcasting and television, it became
necessary to study them as translators of personal
and social values .. Further study of cultural values
showed that they permeate the spiritual life of the
individual, social groups and the whole society.

Canadian theorist Marshal McLuhan spoke:
“We live today in the era of information and com-
munication, because electronic media instantly and
constantly create a common sphere of mutually in-
tertwining events in which all people participate”
(McLuhan,1997).

McLuhan is considered a media philosopher
who created a doctrine that explains the foundations
of society in a new way: according to him, qualita-
tive changes in our civilization. A sociocultural ap-
proach is closely associated with the philosophical
approach, where the life and culture of a new infor-
mation society is studied, and how communication
technologies change the information perception,
people’s lives, culture and civilization as a whole.

The main provisions of M. McLuhan can be for-
mulated as follows:

1. Qualitative shifts in the history of mankind
occur with the advent of new media (means of com-
munication).

2. Media is the physical and psychological con-
tinuation of man.

3. Media, regardless of their content, have an
impact on the psyche of the individual and society
as a whole.

4. Media determine and change our perception
of space and time (quickly spreading information
turns the whole world into one global village).

5. Each new communication tool interacts with
the previous one, often “denying”.

6. The communication tool itself is a message
(Arkhangelskaya,2014).

The value of the fourth wave is that the innova-
tion process has become accelerated. The availabil-
ity of information and communication technologies
accelerates the innovation process, allowing faster,

cheaper processing of information, reducing the
time to create and distribute products and services.

Researcher .N.Panarin also notes four commu-
nication revolutions, but they differ in the param-
eters and in the periods of their development:

1. The communication revolution of the twenti-
eth century - from the end of the 19th century in de-
veloped countries, is caused by the metamorphosis
of the press.

2. The fourth communication revolution - quali-
tatively transforming the information sphere of
mass communications occurred in the last quarter of
the XX century in connection with the development
of satellite and cable communications, as well as the
creation of computer networks capable of storing
and transmitting vast amounts of information on a
global scale (Feldman,1997).

Other scientists note that the history of commu-
nication has gone through three informational revo-
lutions:

— the invention of writing;

— production of the printing machine;

— introduction of electronic media.

As a researcher of Canadian scientist
E.D.Timoshenko notes: “The model proposed by J.
Scharron, puts the logic of journalistic production of
relevant information at the center, but does not take
into account such factors of influence on coverage
of events as editorial policy, commitment to a spe-
cific audience or loyalty to the owner MASS ME-
DIA. Unfortunately, the engagement of some media
and bias in the presentation of information are the
reality of today (Timoshenko, 2014).

The essence of the new culture and the new
economy, everywhere developing under the influ-
ence of digital technology, is currently being inves-
tigated by scientists. “The speed of ICT evolution
is so high that the publication of any research lags
behind the concrete technological advances at best
by half a year” (Panarin, 2006). (“The scope of
information is assessed by a set of parameters that
include public access to the” old “media and com-
munications - newspapers, televisions, telephones,
and new media - telecommunications infrastructure,
cable systems, computers, mobile phones” (Varta-
nova, 2002).

The researcher M.V. Lukanina notes: “The
process of convergence is a common feature of the
modern information society, within which there is
an increase in the interdependence of various ele-
ments of the system as a whole. Convergence is un-
derstood as the union of various formats (newspaper
on the Internet), and the economic union of previ-
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ously isolated sectors (telephony, radio and cable
TV”(Lukanina, 2006).

The Internet is not only a storehouse of informa-
tion, a channel of communication and business, but
also a way to preserve t he cultural heritage, intel-
lectual experience, and organize the content of the
spiritual and cultural development of society.

On the process of globalization and its impact on
the cultural development of society tell the works:
Kelle V. Zh. (Kelle, 2005), Colin K. K. (Colin,
2005).; Barbashin M.Yu. (Barbashin,2012); Lich
Edmund (Lich, 2001).; Kryukova N.A. (Kryukova,
2013).; Kirillova N.B. (Kirillova, 2011).

At present, there have been major changes in the
media, changes in the communication sphere: in the
forms of media ownership, in functions, in tenden-
cies.

Discussion

Today, the following trends have clearly
manifested themselves: digitalization of broadcas-
ting, globalization, convergence (merger of markets,
different types of media, etc.), commercialization,
media specialization, and demassification (when
a large amount of information is distributed
personally, personally, (for example, paid video,
video on demand, mobile applications), localization,
decentralization, personalization, etc. These listed
trends generate demand for openness, transparency
and trust.

Researchers note: standardization of thinking,
consumer vision of the world, “click” conscious-
ness. Information is perceived short, visual, most
often visual, in small forms, where the concentra-
tion of attention takes about 8 seconds. All this af-
fects modern media content, mass media, which is
becoming network, digital, convergent, multimedia,
data journalism.

The traditional media environment has changed,
media segmentation has increased: new network,
television and radio formats have appeared. The
flow of various information in various types of com-
munication has increased many times over. Mass
media consumption itself has increased: if ten years
ago the media diet was 9 hours, now it is 12 hours.

— 3.5 hours spent on entertainment;

— 2.5 hours — for news;

— 1.25 hours — on social networks;

— 1 hour — for games;

—0.75 hours — blogs.

The model of communication interaction is
changing, social communications have appeared.
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Hence, there is a decrease in the quality of infor-
mation consumed, clip perception of different texts
(written, audiovisual, photos, graphic, illustrative,
etc.), visualization of mentality, individual percep-
tion of communication, spontaneity of decisions,
fragmentation of information consumption, interac-
tivity, anonymity, the secrecy of users, their loca-
tion.

The requirements for modern journalists and
moderators have also increased:

— New skills, new way of thinking;

— Possession of the literary word,;

— know and feel the audience;

— Master new genres, formats (long reads, story-
telling, Web-documentary, etc.);

— Develop creative, intellectual abilities;

— Master digital technologies.

In modern society, journalists play an increas-
ingly important role and importance, communica-
tors are the conductors of creating a communicative
environment, and newsmakers are information car-
riers.

Mass media play an important role in the trans-
mission of cultural values; strongly influence the
public consciousness, society and the individual.
Therefore, the journalist himself, the communicator
must have a high educational and cultural level. The
personality of a journalist is not a face in the frame,
not a voice on the air, but his own view of life, of
the world.

At the beginning of the 21st century, a study
was conducted during which 600 publications were
studied using the method of content analysis of ma-
terials from the 1930s-1950s and 1980s-1990s, and
a list of 23 personality traits, frequently mentioned
“heroes” of articles, their characteristics was com-
piled. An analysis of these materials showed that in
the 1930-1950s, romance and hard work were in the
first place. In addition, in the 1980s and 1990s, their
place was taken by practicality and perseverance.

In our century, individual traits have become
stronger; the sense of collectivity has weakened.
Information has become personalized. This study
showed that the media, mass media have changed the
direction in the formation of the value orientation of
the individual. The action of mass communication
has approached the model of natural interpersonal
communication, has become more like a dialogue
interaction, when the conversation becomes an
interview, and the impact becomes an interaction, a
dialogue partnership.

Unfortunately, consumer guidelines are being
introduced into people’s life values through the



S.H. Barlybaeva

mass media. “In place of worldview integrity comes
the splitting of consciousness, which is no longer an
individual worldview, but a consumer ideology that
absolutely everyone should follow” (Ilyin, 2010).
One can cite a number of examples of Kazakhstani
articles, television and radio programs devoted to
this topic, among them: “How to become a mil-
lionaire”, “Who will take a million”, “That order”,
“Lucky money”, “How to succeed”, “How to res-
taurant”, “Dreams come true”, “Laughter with home
delivery”, etc. Thus, consumer ideology is gradually
being introduced, broadcast by mass culture.

A new generation has appeared, which can be
called digital, which cannot imagine itself without
new media, for which the Internet is a way of life.
As Yusuf Omar, the founder of Hashtag our storied
from UK noted at the Eurasian Media Forum on
May 24, 2018 in Almaty: “The future of media lies
with the content of all Web users. The main thing
is not to “drown” in such a large massive flow of
information, so the use of information technology
must be approached meaningfully, selectively and
responsibly.”

In art, in culture, in the mass media of the twen-
tieth century, there was a great spiritual content of
their content. Art forms began to synthesize, com-
plement each other. In the 21st century, they have
become more technologically advanced, where tech-
nologies play the main role: information, scientific
and technical, and mass communication has become
completely different - innovative. In art, in journal-
ism, in life, there is a change in priorities, values, the
psychology of information perception, and the mass
media themselves.

Recently, Media Schools, Schools of bloggers,
IT camps (IT-information and technology) have
become popular, where they will talk about “fact-
checking”, explain what “long reads” are, teach
“storytelling”, teach the principles of operation of
a video camera, a lavalier microphone, how design
a YouTube account, etc. The younger generation
cannot imagine itself without social networks and
the Internet. However, despite the latest digital tech-
nologies, at all times the book has been and will be
the most valuable storehouse of human culture. As
experts note, “people who read will lead those who
sit at computers.”

During the period of these technological and
communication changes, which influenced the val-
ue orientations, the way of life of people, a spiritual
component is needed that corresponds to the new
conditions of the time. As Kazakh political scientist,
Yerlan Sairov emphasizes: “For a giant leap, appro-

priate human capital is needed. The development of
society depends on people who have deep knowl-
edge and skills. Today, the country needs an ideo-
logical font, a leap of consciousness, a “change of
layout” in the value keyboard. We are talking, first,
about culture, art, literature, cinema, music, real cre-
ativity. Here is the main dramaturgy, the dialectic of
the introduction of “Rukhani Zhangyru” (“Spiritual
Awakening”) (Sairov, 2018.).

Increasing the spiritual culture of the popula-
tion goes through the mass media.Vivid examples
are television programs “Unexplored Kazakhstan”
on STV- channel, “Why I love Kazakhstan and Ka-
zakhs” on Khabar TV channel, “Chosen One” on
Hit-TV channel, “Eternal Values” on Abay-TV 7,
which tell about the heroes of our time, who, with
their attitude to people, to work, to nature, set an
example of love of life and humanism.

The demand for cultural and educational
programs to popularize humanistic knowledge in
society is increasing. Increasingly, this problem is
raised in the print media, for example, in the “Cul-
ture” section of the “Kazakhstanskaya Pravda”
newspaper, new headings have appeared: “Simple
Stories”, where they offer to look at the develop-
ment of the state through the prism of the life expe-
rience of Kazakhstanis, “The World of Abai”, “The
main thing is purpose in life”, etc.; in the New Gen-
eration newspaper - “The Magic of Unity”, “The
Theater Begins in Childhood”, “Important Stages of
Our History”, “Women in the Stream of Time”, etc.
The newspaper “Express-K” has special sections:
“Cinema”, “Literature”, “Music”, “Stage”, “Expo-
sition” and others; in the newspaper “Evening Al-
maty” such articles as: “The Soul of the People”,
“The Word about the Master”, “An optimist in love
with life”, “The poet of creation”, etc.

In the 21st century, the impact of mass com-
munication on modern society was significantly
increased compared with the 20th century. Commu-
nicologists, media researchers note that, under the
influence of the mass media, the values of the in-
dividual, personal human existence have increased
and the orientation towards the human community
has weakened. Currently, they own the first place
in the information impact on the individual and so-
ciety.

The traditional media environment has changed
under the influence of new media, off-line media
have become less effective, media segmentation has
increased: new network, tele-radio formats have ap-
peared, the audience has decreased by one media car-
rier, the influx of various information has increased
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many times in different types of communication.
The model of communication interaction is chang-
ing, social communications have appeared. Hence,
a decrease in the quality of consumed information,
clip perception of various texts (written, audiovisu-
al, graphic, illustrative, etc.), visualization of men-
tality, individuality of communication perception,
high awareness, mobility, spontaneity of decisions,
mental activity, increased speed of actions, anonym-
ity, secrecy of users. and their location. These char-
acteristics are especially vividly manifested among
young people, who actively use information tech-
nologies, new media, and are quickly influenced.

The new media space made it easier to search
for various information, acquire knowledge.

Results

Meanings and images created and presented by
the media and communications most clearly form a
culture, cultural environment. Electronic, audiovi-
sual mass media strongly affect our feelings, emo-
tions, are of great importance in our perception of
information, which affect the soul and heart. A new
media art has appeared - this kind of art, whose
works are created and presented with the help of
modern information technologies, media technolo-
gies, such as the Internet, video, computer, multime-
dia technologies. Such works are called “electronic
art”, “digital art”, “art of new media”. Media art
includes several genres depending on the forms of
presentation of works and the type of technologies
used: video art, sound art, media installation (media
sculpture), network art (Internet art), digital photog-
raphy, media performance, etc.

The development of a new media space also
gives rise to new problems, such as information
inequality, information security, computer crime,
cyber-attacks, manipulation of public consciousness,
fake news, a decrease in the level of cultural
development, etc. These threats and challenges
require international interaction, cooperation in
information and communication areas. In different
countries, culture, mentality are different, they have
their own specifics. Media culture smooths out this
difference, it becomes standard, universal under
the influence of information and communication
technologies.

In the 21st century, electronic media have sig-
nificantly replaced printed publications, and audio-
visual communication has changed traditional arts
and serves as new means of their dissemination.
Having absorbed the capabilities of television, video
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and cinema, broadcast media become the carrier of
information culture of the modern period.

The computer, the Internet, and visual media are
developing in an inextricable connection, in the inter-
action and complementarity of the written, visual and
auditory spheres. And the World Wide Web has be-
come the main element of globalization, a reflection of
the media masses of different countries and continents.

Massive information spreading through various
communication channels (social networks, blogo-
sphere, online publications, video, television and
radio broadcasting) has become more personalized.

In the last century, mass media solved, first of all,
ideological, specific artistic problems, but with the
advent of computer technology and new media in the
21st century, communication processes prevailed.

Taking into account the specifics of mass media,
especially audiovisual media, which are a form of
spiritual (creative) and material (technical) produc-
tion, it can be argued that electronic communication
is leading in the modern period and is shaping the
information space at the present time.

With the rapid development of digital technol-
ogies, on the one hand, conditions are created for
dialogue between countries, their cultures and civi-
lizations. On the other hand, this process, influenced
by communication globalization, poses a threat to
cultural diversity and national identity. This influ-
ence contributes to the standardization of thinking
and lifestyle. And here it is important to develop our
mass media, launch our satellites, and develop a na-
tional information infrastructure.

Conclusion

New technical achievements of the information
revolution are complemented by new possibilities
of the mass media: interactivity, multimedia, hy-
pertexts, mobility, multifunctionality, etc. In the
transition to digital broadcasting, the main factor in
competitiveness is the quality and significance of
the content broadcast through mass communication
channels.

The new technological environment, the de-
epening of communication globalization has not
only changed media development, our perception of
time and space, they have also changed our daily
life and our culture, have created multiple chain
reactions of people connected to mobile networks
that have become even more mobile. Mass media
not only broadcast the existing system of values,
but also actively form a new cognitive information
space.
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