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THEMATIC PROGRAMS (TELEVISION) AND
PERIODICALS ABOUT THE CULTURE OF THE PERIOD
OF KAZAKHSTAN'’S INDEPENDENCE

The relevance of the topic of this scientific work lies in the fact that in the context of globalization
the national media in Kazakhstan will have to solve the problem of consolidating society by preserving
the cultural identity of the Kazakh people with its rich cultural heritage and potential. Analysis of the ac-
tivities of media resources and the problems of the industry will make it possible to improve the cultural
policy of the state and make culture an effective tool for the formation of national ideology and value
orientations of citizens. The purpose of the study is to formulate trends and features of the development
of Kazakh mass media about culture in the post-Soviet period. The methodological basis of scientific
work was built based on a combination of such methods of cognition as comparative, historical, forecast-
ing, structural-functional and classification. The main results of the research work consist in analyzing the
process of creating qualitatively new media in Kazakhstan in the post-Soviet period, assessing the influ-
ence of Kazakh media resources on the formation of cultural priorities of citizens, formulating prospects
for improving the industry press in the context of recognizing culture as a factor in the development of
society. In addition, the work examined the mechanisms for forming the state’s cultural policy, among
which one of the key places is the widespread use of information technologies in the field of culture, and
also studied the main topics of television programs and the genre diversity of cultural periodicals. The
materials of the work can be applied in research fields: the work can be useful for scientists whose areas
of interest include the development of journalism in Kazakhstan in the post-Soviet period, as well as for
civil servants of the country implementing policies in the cultural sphere.

Key words: cultural policy; mass media; art journalism; national identity; globalization; information
space.
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KaszakcraH TayeAci3Airi ke3eHiHiH, MBAEHHETI TypaAbl
TaKbIPbINTbIK, 6aFAapAamanap (TeAeBU3USIABIK) XKoHe
mMep3imAai 6acbiAbIMAAP (Ma3MyHbI, OAAPAbI KAAbINITACTbIPY TaCiAAEPi)

>Kahanaany >xaraaibiHaa KasakcraHaarbl yATTbIK, BAK-Ka ©3iHiH 6ai1 MOAEHM Mypachl MEH SAEYETI
6ap Kasak XaAKbIHbIH MOAEHM €PEKLLIEAIriH CaKTai OTbIPbIr, KOFaMADI LLIOFbIPAAHABIPY MOCEAECIH LUeLLy
MIHAETI Typ, MiHE, OCbl MBCEAE aTaAFaH FbIAbIMM eHOEKTIH ©3eKTi TyCbl. MeAMapecypcTap MeH caAa
NpoOAEMaAapbIHbiH KbI3METIH TAAAQY MEMAEKETTIH, MOAEHM CasCaTbliH XKETIAAIPYre )KOHE MOAEHMETTI
€A azamaTtTapbiHbiH YATTBIK MAEOAOIMSICbl MEH KYHABIAbIK, GaFAapAapbiH KAAbINTACTbIPYAbIH TUIMAI
KYPaAblHa alHAAABIPYFa MYMKIHAIK OGepeai.

3epTTeyAiH MakcaTbl — MOCTKEHECTIK Ke3eHAETN i MOAEHUET TypPaAbl Ka3aKCTaHAbIK, MacC-MeAMaHbIH,
AAMY  epeKLIeAIKTePi MeH TEeHAEHUMSAAPbIH MarbiIMAQY. FbIAbIMM >KYMbICTbIH 8AiCHAMaAbIK, Herisi
CaAbICTbIPMaAbI, Tapuxu, 0GOAXKaAY, KYPbIABIMAbIK-(DYHKLIMOHAAABIK, >XOHE >KIKTeY CUSKTbl TaHbIM
dAiCTepiH BipIKTIpy HEri3iHAE KYPbIAADI.

fbIAbIMM-3epTTey eHOeriHiH Herisri HoTMXXeAepi MOCTKEHECTIK keseHAe KasakcraHaa canaabl
>kaHa BAK Kypy npouleciH TarAdyAaH, Ka3akCTaHAbIK MeAMapecypcTapAbiH a3aMaTTapAblH MBAEHM
6GaCbIMABIKTapbIH KAAbINTACTbIpyFa ocepiH 6ararayAaH, MOAEHMETTI KOFamM AaMybiHblH, (DaKTOpBbI
PeTiHAE TaHy KOHTEKCTIHAE CaAaAblK, 0ACMace3Ai >KETIAAIPY MepCrnekTMBaAapbiH TY>KbIPbIMAAYAAH
Typasbl. CoHbIMEH KaTap, >KYMbICTa MEMAEKETTIH MOAEHMET CasficaTblH KAAbINTACTbIPy TETiKTepi
KapPacTbIPbIAAbI, OHbIH, illIHAE MOAEHMET CaAaCblHAQ aKMapaTTbiK TEXHOAOTMSAAAPAbI KEHIHEH KOAAQHY
6acTbl OpPbIHAAPAbIH 0ipi, COHbIMEH KaTap MOAEHMET TypaAbl TeAebarAapAamMaAapAblH  Herisri
TakpIpbINTapbl MEH MEP3iMAI 6aCbIALIMAAPADIH, >KaHPABIK, €PEKLLIEAIKTEPI 3EePTTEAAI.
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3epTTey MakaAacbiH FbIAbIMM-3EPTTEY MEH KOAAAHOAAbI CaraAapAa, atan anTKaHAQ, aTaAMbILL XKY-
MbIC MOCTKEHECTIK Ke3eHAEri OTAHABIK, >KYPHAAMCTUKAHbIH, AQMy MBCEAEAEPIH 3epTTENTIH FAAbIMAQPFA,
COHAQM-aK, MOAEHMET CaAaCblHAQ CasiCaTTbl >Ky3ere acbIpbin XKaTKAH €AAIH MEMAEKETTIK KbI3MeTKepAe-
pi KOAAQHA aAaAbl.

Tyiin ce3aep: MBAEHM casicaT; MacC-MeAMa; apT->KYPHAAMCTMKA; YATTbIK, Oipreiaik; xahaHaaHy;
aAKMapaTTbIK, KEHICTiK.
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Temarunuyeckue nporpammbl (TeA€BM3UOHHDIE) U MEPUOAUYECKUE U3AAHUS
0 KyAbType nepuoaa HezaBucumoctn Kasaxcrana
(coaepxxatue, cnocobbl ux hopMUpPOBaHUS)

AKTYaAbHOCTb TEMbl AQHHOIO Hay4HOro TPyAa 3aKAIOYAeTCsl B TOM, UTO B YCAOBMSIX rA0BaAm3aLmm
HaLMOHaAbHbIM CPEACTBAM MaccoBoi MHdopmMaumm B KazaxcTaHe NpeaCToMT pellaTh 3aAayy KOHCO-
AVAQLMM OBLLECTBA MyTEM COXPAHEHMSI KYAbTYPHON MAEHTUYHOCTM Ka3axCTaHCKOro HapoAa ¢ ero 6o-
raTbIM KYAbTYPHbIM HaCAEAMEM U MOTEHLUMAAOM. AHAAM3 AESTEAbHOCTU MeAMApecypcoB M MPoOAem
OTPACAM MO3BOAUT YCOBEPLLEHCTBOBATb KYAbTYPHYIO MOAUTUKY FOCYAAPCTBA M CAEAATb KYAbTYPY 3ch-
(PEeKTUBHBIM MHCTPYMEHTOM (DOPMMPOBAHMS HALMOHAABHOM MAEOAOTMU U LLEHHOCTHbIX OPUEHTUPOB
rpaxkAaH.

LleAb nccaepoBaHust — CHOPMYAMPOBATb TEHAEHLMM UM OCOOEHHOCTM Pa3BUTUS Ka3axCTaHCKMX
Macc-meama B 06AaCTU KyAbTYpPbl B TOCTCOBETCKMI Neproa. MeToaoAormyeckas 6asa HayuyHoro Tpyaa
CTPOMAACh Ha OCHOBE COYETaHUS TaKNX METOAOB MO3HAHWS, Kak CPaBHUTEAbHbI, MICTOPUYECKMIA, MPO-
rHO3MPOBaHUS, CTPYKTYPHO-(PYHKLMOHAAbHBIN M KAACCUDUKALMS.

OCHOBHble pe3yAbTaTbl HayUHO-MCCAEAOBATEABCKOrO TPYAQ COCTOSIT B aHaAM3e MpoLiecca co3aa-
HWMS KayeCTBEHHO HOBbIX CPEACTB MaccoBOW MHopmaumn B KasaxcrtaHe B MOCTCOBETCKMI MEPUOA,
OLEHKe BAMSHWMS Ka3axCTAHCKMX MeAMapecypcoB Ha (hopMMPOBaHME KYAbTYPHbIX NMPUOPUTETOB MpaXk-
AaH, (DOPMYAMPOBaHMM NEPCNEKTMB COBEPLIEHCTBOBAHMS OTPACAEBOM MPECChl B KOHTEKCTE NMPU3HAHNS
KYAbTYPbI KaK hakTopa pa3suTus obuiectsa. Kpome Toro, B pabote 6GbiAM pacCMOTPEHbI MEXAHU3Mbl
peaAn3aLmm KyAbTYPHOM MOAUTUKM FOCYAQPCTBA, CPEAM KOTOPbIX OAHO M3 KAIOYEBbBIX MECT 3aHMMaeT
LLUIMPOKOE NpUMeHeHNe MH(OPMALIMOHHBIX TEXHOAOTUIA B Cpepe KYAbTYPbI, & TaK>Ke M3yYeHbl OCHOBHble
TEMbl TEAEBU3MOHHBIX MPOrPamMM U >KaHPOBOE pa3HoOOpasue NepuoAMYecKmX M3AAHUI O KYAbTYpE.

Marepuanbl TpyAa MOXKHO NMPUMEHUTb B HAayUYHO-MCCAEAOBATEABCKOM U MPUKAAAHOM cdepax: pa-
60Ta MOXKET BbITb NMOAE3HOM AAS YUEHbIX, B C(DEPY MHTEPECOB KOTOPbIX BXOAMT NpobBAemaTHKa passu-
TUS >)KYPHaAUCTMKM B Ka3axcTaHe B MOCTCOBETCKMI MEPUOA, @ TAK)Ke AAS TOCYAQPCTBEHHbIX CAY>KaLLMX
CTpaHbl, PEAAU3YIOLLMX MOAUTUKY B KYAbTYPHOM cchepe.

KaroueBble caoBa. VIHTepHET-M3AAHMS, MPecca, HayUYHO-KYAbTYPHbIN npoLecc, heHOMeH Kasax-

CKOWM KYAbTYPbI, 2y AMOBM3YaAbHblE NMPOrpamMbl.

Introduction

Mass media covering cultural topics in the mod-
ern world have become an integral part of the cul-
ture of the country, a conductor of thoughts, feelings
and images from the creators to society. This means
that thematic materials and their distribution must
be of a high level. The state of journalism in the field
of culture in printed periodicals and on Kazakhstan
national television can be assessed as unsatisfactory,
since there are a number of unresolved problems in
the industry (Nyarko, 2022). Therefore, to improve
the quality of cultural media, a deep analysis of the
activities of the mass media in Kazakhstan from the
moment the country gained independence to the
present is necessary. These circumstances determine
the relevance of the topic of this research work.

In a globalized world, the reason for the devalu-
ation of the spiritual and moral values of society was
the crisis of the information space. In this aspect, the
role of mass media in intercultural dialogue is sig-
nificant, promoting the integration of values and the
formation of a single mental space (Kaldybayeva,
2018). The influence of the press on the public con-
sciousness of citizens creates the foundation of the
spiritual world of the individual; therefore, informa-
tion in the culture-forming function of the media at
this stage of historical development is especially
relevant and requires deep scientific understanding.

Scientists from post-Soviet countries do not
carefully study the problems of the influence of the
media on the transformation of sociocultural values
of society. Western and Asian scientists, in turn, pay
attention to the general problem of the impact of
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mass media on various spheres of public life. And a
comprehensive consideration of the topic of forma-
tion and development of periodicals and television
programs in Kazakhstan in the context of interaction
between media and culture is being carried out for
the first time.

Thus, scientists Sh. Kaliazhdarova and S. Ashe-
nova consider the historical features, the concept of
formation and the structure of the media from the
point of view of their social significance and respon-
sibility that they should have towards the audience
(Kaliazhdarova, 2018). However, researchers study
the problem as a whole, without focusing on the de-
velopment of cultural journalism in the Republic of
Kazakhstan.

G. Akseiit considers the current state of the Ka-
zakh media. The researcher concludes that the tra-
ditional press and new media actively influence the
life of the Republic of Kazakhstan, reflecting the
processes taking place in it and shaping public opin-
ion. However, there are problems in this area that
require solutions from the state and the journalistic
community. We are talking about a drop in newspa-
per circulation, the absence of a unified strategy for
the development of the national media space, and
others (Akseiit, 2021). At the same time, the author
does not study the problems of the functioning of
cultural media.

B. Petrov, A. Yesdauletov and A. Saidikarimov
carry out the analysis of Kazakh-language media
content as a factor in strengthening national iden-
tity. Scientists report a lack and low quality of me-
dia content in the state language. This negatively
affects the self-identification of Kazakhstanis and
the formation of Kazakhstani national identity as a
whole (Petrov, 2023). However, the authors do not
focus on how cultural media content influences the
strengthening of the sociocultural identity of Ka-
zakhstanis.

R. Kertayev, D. Baigozhina, G. Amangeldiyeva,
S. Takhan and S. Duisengazy study trends in the de-
velopment of television in the Republic of Kazakh-
stan after the declaration of independence. The au-
thors are inclined to think that modern information
and communication technologies have significantly
increased the effectiveness of television, which has
become the center of the ideological, social and po-
litical component of the state. In this regard, its role
in the context of cultural education of society has
also increased (Kertayev, 2023). However, in their
work, the researchers do not provide specific exam-
ples of such an impact.

The purpose of this scientific work is to for-
mulate the features of the development of Kazakh
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media on cultural topics from the moment of inde-
pendence to the present period. To achieve the goal,
the following tasks were set: to consider the con-
ditions for the formation of Kazakh cultural media
in the post-Soviet period; to formulate the stages of
development of periodicals and industry television
programs; to highlight the main topics of programs
about culture on Kazakh television; to characterize
the functions of the mass media in the context of
their influence on the value orientations of society;
to formulate industry development prospects for the
coming years.

The object of the study is Kazakhstani journal-
ism in the field of culture. The subject of scientific
work is the current state and problems of develop-
ment of cultural media in Kazakhstan.

Materials and methods

The methodological basis of this research work
was built on a qualitative combination of theoretical
and empirical methods of knowledge. This provided
a comprehensive analysis of the research subject.
In its process, such methods of cognition as clas-
sification, historical, comparative, forecasting and
structural-functional were used. However, the basis
of the work was an integrated approach, which made
it possible to analyze media texts and television con-
tent of the Kazakh media. Within its framework, the
genre diversity of five periodicals about culture and
art (“Amanat” (Entrusted for safekeeping), “Tamyr”
(Root), “Eurasia”, “Book lover” and “Médeniet”
(Culture)) and three television channels (Médeniet,
“Bilim” (Knowledge), “Bilim jine Médeniet” (Ko-
nowledge and Culture)) were considered, which fea-
tured programs on cultural topics over the years.

Thus, the historical method made it possible
to formulate the stages of the formation of cultural
media in Kazakhstan after the country gained in-
dependence and to determine the reasons for their
fragility in conditions of the socio-economic crisis.
The emphasis was placed on the difficulties of de-
centralizing the press after the collapse of the USSR,
the difficulties of functioning of new industry televi-
sion channels and periodicals, as well as the condi-
tions for the formation of the press as an instrument
through which society preserves, transforms or in-
creases its ideological positions and knowledge.

Using the comparative method, it was possible
to identify common and distinctive features of me-
dia activities about culture in different periods of
historical development (the end of the 20th century,
the first decade of the 21st century and the present
stage), as well as determine the impact they had on
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Kazakh society. Particular attention was paid to the
period of the early 90s, when the authorities of Ka-
zakhstan directed efforts to combat the economic
crisis, and the cultural sphere was given minimal at-
tention at the state level.

The classification method was used for a com-
parative examination of the essential features, con-
nections, functions, levels of organization of ob-
jects, namely the mass media of the Republic of
Kazakhstan. Among the typological characteristics,
the following were identified: the nature of the audi-
ence, purpose, subject-thematic focus and frequency
of release. This made it possible to determine the
place of cultural media in the general media system
of Kazakhstan.

The forecasting method was used to determine
the main and most likely paths for the development
of cultural journalism in the Republic of Kazakhstan
in the coming years, as well as to formulate the pros-
pects for liberalization of the press, including in the
field of culture. It also made it possible to formulate
the reasons for the crisis of traditional media in the
context of digitalization of various spheres of public
life, when materials on cultural topics are distrib-
uted through social networks and blogs, and the role
of the journalist in this is reduced to a minimum.

The structural-functional method has become
the basis for studying modern problems of the mass
media of the Republic of Kazakhstan in terms of
their cultural and educational function, as well as
for formulating ways to optimize the mass media in
accordance with the needs of the audience and in or-
der to increase the general cultural level of Kazakh-
stani society. The emphasis was placed on the fact
that the media perform not only their main, educa-
tional task — familiarization with the achievements
of culture and art, but also help society understand
the need for cultural continuity and strengthening of
national cultural identity.

Literature review

One of the developing branches of the mass me-
dia is cultural journalism, in which public opinion is
formed based on the representation of problems of
culture and art, which ultimately makes it possible
to satisfy the information needs of society. There-
fore, this issue in its various aspects is in the field
of view of researchers around the world. However,
the foreign scientific discourse does not reflect the
topic of the formation and development of the Ka-
zakh media system about culture in recent history,
which dates back to the collapse of the USSR and
the creation of independent states in its place.

To begin with, in the context of this research
work, there is a need to distinguish between cultural
journalism, journalism in the field of culture and
art journalism. Thus, Turkish researcher C. Buyuk-
baykal puts forward the thesis that cultural journal-
ism and journalism in the field of culture influence a
mass audience, and the purpose of information mes-
sages in this area is to disseminate data about phe-
nomena, processes and events in the field of culture.
Art historians, in turn, create texts in the field of art
journalism, and the target group is a narrow circle of
art connoisseurs and experts in this industry. Cultur-
al journalism is aimed at “translating” various cul-
tural codes into the language of the average viewer
or reader, art journalism is an elitist phenomenon,
addressed to a competent reader capable of indepen-
dently interpreting texts that are complex in their
content (Buyukbaykal, 2016).

Thus, in Western science, J. Hovden and N.
Kristensen pay attention to the topic of the develop-
ment of cultural journalism. Researchers study the
phenomenon of cultural journalism not at the na-
tional level, but on a global level, and consider the
features of work in this industry in contrast to other
areas of journalism. They conclude that the profes-
sional activity of a cultural journalist is guided more
by an aesthetic logic than by a news logic. In addi-
tion, such specialists must have special character-
istics, because they influence the spiritual develop-
ment of society (Hovden, 2018).

M. Brown and G. Ibrayeva formulate trends in
the development of Kazakhstani journalism in the
context of promoting national cultural values. Sci-
entists are inclined to think that in the Republic of
Kazakhstan the younger generation of journalists
expresses their readiness to develop the information
field of their country, its national values and cultural
priorities. At the same time, they realize the need for
a constant and systematic learning process in the age
of information technology. And this, in turn, makes
them competitive in the global information space
(Brown, 2019).

F. Hanusch analyzed the relationship between
journalism, culture and society (Hanusch, 2016).
Also, this issue is considered by foreign researchers
as M. Jaakkola, W. Kustiawan, H. Efendi, K. Arfah,
M. Shah and Y. Huang, Q. Lv, J. Lin and R. Jacobs.
The authors agree that journalism is a phenomenon
that contributes to the formation of human culture,
contributing to education, enlightenment, ethical,
aesthetic and other creative development of soci-
ety. In addition, journalism is able to resist negative
trends emerging in society and carry out its cultural,
educational and upbrining missions (Jaakkola, 2022;
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Kustiawan, 2022; Huang Y1i, 2021; Jacobs, 2016).

X. Liang, Y. Lu, J. Martin and M. Johannessen,
Oy. Saebo, L. Flak study the influence of social net-
works, as one of the types of mass communication
via the Internet, on the development of communica-
tion between society and its cultural heritage. These
works provide an understanding of how the media
can use modern information technologies to dis-
seminate and popularize materials on cultural top-
ics. For example, this is especially true in the case
of young people who have found an alternative to
television in social networks (Liang, 2021; Johan-
nessen, 2016).

The cultural mission of television content at the
present stage of historical development is studied in
their works by such foreign authors as T. Tirasawas-
dichai, B. Obrenovic, H. Alsharif and M. Kitsa, M.
Kul, as well as T. Cheng. The researchers conclude
that television needs to play an active role in sup-
porting the development of the cultural, intellectual
and educational potential of society. However, these
works did not take into account the experience of
Kazakhstan. The authors carry out the analysis of
TV shows on cultural topics either in general or by
the example of other states (Tirasawasdichai, 2022;
Kitsa, 2021; Cheng, 2003).

Results and discussion

1. The formation of the media in Kazakhstan
in the post-Soviet period and their typology

After the collapse of the USSR, the process
of demonopolization of the media began in Ka-
zakhstan. The first independent newspapers, tele-
vision channels and radio stations were created in
the country. The broadcasting format and topics of
materials changed, new sections appeared, and ad-
vertising began to develop. Conventionally, we can
distinguish six stages in the formation of the media
in Kazakhstan. The first stage (1991) is the post-
Soviet period, when independent media have not
yet formed. The second stage (1992—1996) was the
adoption of legislation regulating the activities of
the media, the creation of the first Kazakhstani me-
dia, which began to work according to the rules of a
market economy and in a competitive environment.
The third stage (1997-1999) — transition from public
to private funding, development of the advertising
market, creation of the first electronic mass media.
The fourth stage (2000-2006) is the development of
freedom of speech, the active creation of electronic
versions of printed publications and television chan-
nels. The fifth stage (2007-2011) is the ousting of
weak media from the market and the formation of
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media holdings. The sixth stage (2012—present) is
the development of professional Internet journalism
and web television, expanding the diversity of net-
work media and growing advertising revenues.

As of January 2023, over 5,400 media outlets are
registered in the Republic of Kazakhstan, of which
3,779 are periodicals, 194 television channels, 85
radio stations and more than 1,000 news agencies
and online publications (www.gov.kz, 2023). Ev-
ery year the number of media in the country is only
growing, which indicates the active development of
the industry. The territory of distribution of mass
media is gradually expanding, as well as the vari-
ety of languages of publications, which are available
not only in places of compact residence of a particu-
lar nationality, but throughout the entire state.

As noted by Sh. Kaliazhdarova and S. Asheno-
va, the process of formation of the media in Kazakh-
stan is almost complete. The country’s mass media
have gone through a stage of restructuring under the
influence of objective factors in the development of
the socio-political system of Kazakhstani society.
At the same time, the structure of society is always
in a moving state, experiencing various kinds of in-
fluences associated with a complex of reasons of a
socio-political, technological, aesthetic, cultural and
psychological nature (Kaliyazhdarova, Ashenova,
2018).

Kazakh media have their own typology, which
has been formed over the years. By the nature of the
audience, we can distinguish: national and repub-
lican; interregional; international; publications of
ethnic communities; Mass media of territorial com-
munities; for professional groups; for social groups;
for age groups; for parents. According to the subject
and thematic focus, the following are distinguished:
on issues of culture, literature and art; sports; medi-
cal; economic; environmental; on industry and con-
struction; on transport; on agriculture. By periodici-
ty, media can be classified as follows: daily, weekly,
monthly, quarterly and published as material accu-
mulates.

In this regard, researcher G. Akseiit concludes
that the media market of the Republic of Kazakh-
stan has entered a phase of stable growth. In the
information space of the state, an integral system
has emerged where institutions and media practices
interact with each other, creating their own media
environment (Akseiit, 2021). At the same time, new
social and media technologies are developing dy-
namically, and in the public space, the media are in-
creasingly influencing the life of the state, reflecting
the processes taking place in it and shaping public
opinion.
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2. Subjects of Kazakhstan periodicals about
culture

With the collapse of the USSR in 1991, a unique
cultural space of its kind ceased to exist. Although
contacts between cultural figures have been pre-
served, at the official level the situation is different.
State policy in each of the newly formed countries
focused on the revival of national history, language
and traditions. For creative individuals, in essence,
an information crisis has arrived. This was explained
by the fact that the editorial offices of all the largest
publications in the USSR were located in Moscow.
As a result of decentralization, these media acquired
exclusively Russian status.

Publications of the former Soviet republics
could not fully fill the devastated information niche.
Therefore, there was a need to create a new special-
ized press in the Republic of Kazakhstan (RK). But
the main problem was that the government, focused
on getting out of the political and socio-economic
crisis, paid almost no attention to culture and the
media covering this topic. The maximum lifespan
of many newspapers and magazines is two to three
years. In addition, many projects are initiatives of
private individuals that have not been supported by
the country’s authorities.

It should be noted that after the declaration of
independence, Kazakhstan began to rely on cultur-
al tradition as the most important indicator of the
preservation of positive social values from the past,
but at the same time the country was open to liberal
trends from the outside. The combination of liberal
values and traditionalism in state policy served as
support for the equal and free development of tradi-
tions, languages and cultures of ethnic groups living
in the Republic of Kazakhstan. And this is impos-
sible without the presence of industry media.

The process of creating media about culture in
Kazakhstan intensified at the beginning of the 21st
century. The year 2000 was proclaimed by the Gen-
eral Assembly of the United Nations (UN) as the
International Year for the Culture of Peace. There-
fore, in the Republic of Kazakhstan it was held as
the Year of Support for Culture. Although no seri-
ous changes occurred in the lives of cultural and ar-
tistic figures, this time became a turning point in the
consciousness of the creative intelligentsia. Namely,
the issue of forming the cultural policy of Kazakh-
stan began to be discussed at the state level. With
the growing prosperity of citizens in the Republic
of Kazakhstan, new publications appeared, and they
began to pay more attention to culture than in the
90s. Some publications established during this pe-
riod continue to be published today.

For example, “Tamyr” is a literary and philo-
sophical magazine created in 1999. It was intended
for the humanitarian intelligentsia, students and high
school students. Publication frequency: four times a
year, quarterly. In 2005, the “Tamyr” website ap-
peared — a copy of the paper version and a separate
online version “Tamyr-Dialogue”, the creators of
which set themselves the goal of quickly covering
current events in the cultural life of Kazakhstan and
foreign countries. In the same year, the presenta-
tion of the English-language version of the maga-
zine took place, which made it possible to open the
most complex philosophical, cultural and art texts
of Kazakh authors to the world. The publication of
the magazine was suspended for several years due to
lack of funding. An electronic version of the maga-
zine has been operating since 2014.

The world literature magazine Amanat, founded
in 2000, also continues to be published. It is released
in English, Kazakh and Russian. Each issue is dedi-
cated to the literary heritage of a particular state, its
poetry, prose and journalism. This allows the audi-
ence to become better acquainted with examples of
literature and understand the national cultural char-
acteristics of different countries of the world. At the
same time, Amanat pays attention to the promotion
of works of Kazakh literature. At the end of each
issue, the “Bookshelf” section talks about new prod-
ucts on the book market and publishes excerpts from
works of the adventure genre.

The socio-political and literary-art magazine
“Eurasia” was founded in 2001. This is a popular
publication about current problems of socio-polit-
ical life, culture, art and literature of Kazakhstan.
Among the authors, along with scientists and cul-
tural figures, at the initial stage were students and
graduate students of Kazakhstani universities. The
“Book Lover” publication was also created in 2001.
Its pages feature new items from the book market,
excerpts from works, reviews, creative portraits of
writers, and cultural news. Also on the pages of
“Book Lover” the problems of lack of demand for
books by Kazakh authors are raised and the reasons
for the crisis of some genres of literature are dis-
cussed.

During these same years, the magazine “Maéde-
niet” was launched. It began publication in Decem-
ber 2006. The creators of the publication stated that
Kazakhstani youth are moving away from their
native culture and are being influenced by West-
ern cultural expansion. Therefore, “Médeniet” was
aimed at bringing the younger generation closer to
the centers of spiritual wealth, teaching them to ap-
preciate and love their national and cultural origins.
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The magazine is published once a month in Kazakh.
Currently there is an electronic version of “Méde-
niet”.

Publications such as “Kinoman”, “Ait”, “Ka-
merton”, “Territory of Cinema” and many others
were also created in the first decade of the 2000s,
but soon closed, having existed for only a few years.
Among the main reasons are a lack of funding, lack
of support from the state and lack of demand among
the Kazakh audience.

Scientists M. Aimagambetova and A. Sadyko-
va conclude in this regard that Kazakh traditions,
which constitute the essence of the national culture,
directly contribute to the formation of a national
code that is supported by the public and disseminat-
ed through the media. This, in turn, helps strengthen
the national-cultural identity of society, which is
especially important in the context of globalization
and universalization of culture (mutual influence of
cultures, the formation of new cultural norms, val-
ues and symbols common to most cultures of differ-
ent countries of the world) (Aimagambetova, 2024).

However, at the same time, one can agree with
the point of view of culturologist G. Tampaeva that
the cultural press of the Republic of Kazakhstan is
united by such characteristics as small circulation,
lack of stable funding or its deficit, narrow distri-
bution circle and lack of frequency of publication
(Tampaeva, 2018). As for non-specialized mass
media, the attitude towards covering cultural events
in Kazakhstan and the world on these platforms is
not always at a high level. The situation, largely,
depends on the information priorities of the edito-
rial office of a particular socio-political newspaper
or magazine.

3. The role of television in covering the cul-
tural life of Kazakhstan

In the modern world, television channels inde-
pendently shape, create and transform culture, and
have a serious impact on the development of society.
According to A. Koksegenova, thanks to its audio-
visual attractiveness, the television industry has be-
come an effective tool for raising the level of culture
of society. If previously the entertainment function
of television was the main one, now the industry
has begun to pay more attention to information and
educational programs, posing serious competition to
periodicals (Koksegenova, 2022).

However, cultural topics on Kazakh television
have their own difficult retrospective. Just 15 years
ago, almost every national television channel had its
own programs dedicated to culture. All of them had
a small but stable audience. TV programs on cultur-
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al topics varied in level, but they existed, as a rule,
for a short time and were produced with sponsorship
money. A special place was occupied by documen-
taries, in which an attempt was made to show not the
biography of personalities significant for the whole
of Kazakhstan, but demonstrated the very formation
of a person (writer, scientist, artist or musician).

The same situation has developed with industry
television channels. Most of the Kazakh cultural and
educational channels existed for several years due to
low ratings. For example, the “Médeniet” TV chan-
nel was launched in 2011, but stopped broadcast-
ing in 2014. Its mission was stated to be educational
and cultural activities with the aim of preserving the
cultural values of the people and developing the Ka-
zakh-speaking language environment. The resource
introduced the audience to the world of high culture,
promoting the revival and preservation of traditions.
However, the main disadvantage of broadcasting
was the constant repetition of programs, which was
caused by a lack of personnel. As a result, the cul-
tural and educational channel turned out to be un-
claimed by viewers due to its highly specialized,
monotonous content, so it was reorganized.

The same fate befell the “Bilim” TV channel,
launched in 2012. The fundamental mission of the
resource was to educate Kazakhstani youth, and its
programs were aimed at promoting universal human
values. An important place was given to socially
significant formats: programs dedicated to the pres-
ervation of family values, the moral state of society,
problems of personality formation and many others.
In total, the channel aired over 30 programs of dif-
ferent genres.

In November 2013, the channels “Bilim” and
“Maédeniet” merged. The updated resource was
launched at the beginning of 2014 on the basis of the
Khabar news agency. The channel was on the air for
about three years, until market laws and government
decisions closed it down. The tendency towards
documentary film cycles, the lack of talk shows and
the lack of dynamics and interactive communication
with the audience have alienated the audience with
the monotonous presentation of the material. A huge
percentage of young viewers who were interested in
more dynamic educational projects were lost. At the
same time, for three years, “Bilim jine Médeniet”
was among the top 10 most popular channels in Ka-
zakhstan.

Currently, Kazakh television needs to solve the
problem of consolidating society by preserving the
cultural identity of the Kazakh people. An analysis
of the broadcast network of the national channel
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“Khabar” demonstrates that 50% of the broadcast
consists of American or Latin American films, 30%
— Chinese, 15% Russian or Soviet, and only 5% —
Kazakh.

At the same time, the number of people who
speak the Kazakh language is growing every year.
Therefore, the popularization of the Kazakh lan-
guage provokes demand for Kazakh-language pro-
grams and shows. For television to stay afloat, it
needs to satisfy the needs of new generations while
not forgetting the previous ones. For example, many
channels duplicate their programs on websites and
video hosting sites, using both Kazakh and Russian
languages. This allows you to expand the channel’s
audience and attract new viewers. This is a universal
principle that is suitable not only for channels cov-
ering cultural topics, but also for other information
resources.

Conclusion

A review of the activities of the Kazakh media in
the period from 1991 to the present time has shown
the dynamics of serious growth in the information
market of the newly formed state. It manifests itself
both in the increase in the number of industry publi-
cations and television channels, and in genre diver-
sity. The process of formation of mass media in the
Republic of Kazakhstan is almost complete; in ad-
dition, the media have successfully passed the stage
of reform under the influence of objective factors in
the development of the socio-political system of Ka-
zakhstani society. However, the cultural sphere in

journalism has not yet been fully formed taking into
account the interests of the mass audience.

Over the years of independence, dozens of pe-
riodicals and TV channels on cultural topics have
been created in Kazakhstan. However, most of them
were closed due to low ratings and lack of demand
in the information market. At the same time, in the
context of globalization and the blurring of national
identity, culture should be an integral part of pub-
lic life and be covered on an equal basis with such
industries as economics or politics. Therefore, it is
necessary that the information field within any na-
tional media system be formed on the principles of
parity for all spheres of life, not forgetting culture
and art.

The cultural mission of the media should be
aimed at helping bring peoples closer together, fos-
tering a culture of interethnic communication, as
well as contributing to spiritual enrichment and rais-
ing the cultural level of society. To do this, journal-
ists need, while preserving the best of their accumu-
lated experience, to use the advantages of modern
information technologies to popularize content in
the cultural industry and develop the audience’s
need to become familiar with examples of high cul-
ture.

The prospect of further scientific research on this
topic is to consider the experience of other coun-
tries of the world in the context of the functioning
of the media about culture and art. In addition, this
research work can serve as a guideline for studying
the problems of the work of mass media in Kazakh-
stan and the prospects for their solution now.
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