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THE EVOLUTION OF MEDIA CULTURE STUDIES:
A COMPARATIVE BIBLIOMETRIC APPROACH USING SCOPUS
AND WEB OF SCIENCE (2000-2025)

This study presents a comprehensive bibliometric and content analysis of global research on me-
dia culture from 2000 to 2025, based on data retrieved from Scopus and Web of Science. Using the
keyword “media culture”, over 53,000 records were examined to identify publication trends, prolific
authors, dominant disciplines, geographic distribution, document types, and thematic clusters.

The methodology included quantitative aggregation, keyword co-occurrence mapping via VOS-
viewer, and theory-driven interpretation. Results showed a marked increase in research output after
2010, correlating with the rise of digital platforms and participatory media. Four key thematic areas were
identified: (1) science communication and journalism, (2) health and crisis communication, (3) media
effects and identity, and (4) social media and influencer culture. The field remains rooted in social sci-
ences and humanities, yet reveals growing interdisciplinarity and contributions from the Global South
and East Asia. The study provides a comprehensive knowledge map of media culture research and con-
tributes to the theoretical and methodological advancement of media and communication studies. The
findings confirm the hypothesis that media culture has evolved into a transdisciplinary field shaped by
digital transformations and global shifts in journalism. This research lays a foundation for future empirical
inquiries, policy-relevant media research, and theory development.

Keywords: bibliometric analysis, media culture, Scopus, Web of Science, VOSviewer.
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Meana maaeHueTTi 3epTTeyAiH 3BoAouMsicbi: SCOPUS xaHe
Web of Science AepekkopAapbl HerisiHaeri
CaAbICTbIPMaAbl 6UBAMOMETPUSADBIK, Taraay (2000-2025)

byA 3eptTey Scopus >xeHe Web of Science aAepekkopAapbiHaH aAblHFaH MOAIMETTEPre HerisaeAe
oTbipbin, 2000 birnpaaH 2025 >KbIAFa AEMIHM MeAna MaAeHMeTi BombliHLA >kahaHABIK, 3epTTeyAepre
KeleHAi 6MOAMOMETPUKAABIK, JKOHE Ma3MYHAbIK, TaAAdy >KYPriseai. «<Meama MoAeHMETI » KIAT cesi
apkbiAbl 53 000-HaH acTam as3ba KapacTbIPbIAbIMN, XXapUsSAaHbIM YPAICTEpi, OHIMAI aBTopAap, 6acbim
neHAep, reorpadusAbIK, TapaAy, Ky>KaT TYPAEpi K8He TaKbIPbINTbIK, KAACTEPAEP aHbIKTAAAbI.

OAiCTeMe CaHAbIK >XMHakTayabl, VOSviewer apkbIAbl KIAT CO3AEPAIH KOCapAaHa Ke3pecyiH
KapTaFra TYCIpYAl >XOHe TeopusiFa HerisAeAreH WHTepripetaumsiHbl KamTbiabl. Hetmxkeaep 2010
>KbIAAAQH KEMiH 3epTTey KOAEMiHIH afTapAbIKTan ©CKeHiH KepceTTi, OyA UMMPABIK MAaThopMasap MeH
KaTbICYLIbl MEAMaHbIH, KOTEPiAyiMEH OaiAaHbICTbl. TOPT HEri3ri TakKbIpbINTbIK, 6arbIT alKbIHAAAADI:
(1) FBIABIMM KOMMYHMKALIMS >KOHE >KYPHAAMCTMKA, (2) AEHCayAbIK, MeH AaFAAPbIC KOMMYHUKAUMSChI,
(3) MeaMaHbIH 8cepi MeH CaKecCTiK, (4) aAeyMeTTiK MeAMa >XeHe MHpAoeHcep MaaeHueTi. bya caaa
BAEYMETTIK >XOHE N'YMAaHUTAPABIK, FbIAbIMAAPFA HEM3AEATeHIMEH, MBHAPAAbIK, CUMATbl 6CIN KeAEA YKaHe
Fanamabik, OHTYCTiK neH LUbiFbic A3MsinaH yAeCTEPAIH apTkaHbl 6aiikaraabl. bya 3eptTey meama
MOAEHMETI CarachbiHAAFbI BIAIMHIH KelleHAl KapTacbiH YCbIHbIM, MEAMA MEH KOMMYHUKALIMSIHbI 3epTTey
CaAaCbIHbIH, TEOPUSIABIK, XKBHE BAICTEMEAIK AaMyblHa YAEC KOCaAbl. HaTuxkerep Meara MBAEHMETIHIH,
UMPABIK, TpaHCopMaLMsAap MeH XahaHAbIK, XKYPHAAMCTMKAAAFbI ©3repicTep apKblAbl KAAbINTaCKaH
TPaHCAMCLMINAMHAPABIK, CaAaFa aHaAFaHbl KOHIHAEr rMnoTesaHbl pacTanabl. bya 3eptrey 6oaaluak,
3MMMPUKAABIK, CascaTka KaTbICTbl MEAMA 3ePTTEYAEPIHE XXOHE TEOPUSHbI AAMbITYFa Heri3 KaAaniAbl.

TyjiiiH ce3aep: GUOAMOMETPMKAABIK, TaAAQY, MEAMA MOAEHMETI, Scopus, Web of Science, VOSviewer.
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DBOAIOLMSA UCCAEAOBAHMI MEAMAKYALTYPbI:
CPaBHUTEAbHbIH OUBAMOMETPUYECKHI MIOAXOA
Ha ocHoBe AaHHbIXx SCOPUS u Web of Science (2000-2025)

AaHHoe 1UCCAeAOBaHME NMPEACTABASET COOOM KOMIMAEKCHbIN 6M6AMOMeTpVILIECKI/Il7[ N KOHTEeHT-aHa-
AM3 TAODAAbHbIX HayuHbIX MyOAMKALMI MO TEME MEeAMaKYAbTYPbl 3a neproa ¢ 2000 no 2025 roa Ha
OCHOBE A@HHbIX, MOAYYeEHHbIX 13 6a3 Scopus u Web of Science. C ncrnoAb3oBaHMEM KAIOUYEBOTO CAOBA
«MEAMAKYAbTYpa» GbIAO MpoaHaAM3npoBaHo 6oAee 53 000 3anmcen C LEAbIO BbISBAEHUSI TEHAEHLMIA
ny6AMKALMOHHONM aKTMBHOCTH, HauboAee NPOAYKTMBHbBIX aBTOPOB, BEAYLLIMX HAYUHbIX AUCLMIAMH, reo-
rpadmny4eckoro pacnpeseAeHms, TUNoB AOKYMEHTOB M TEMATUYECKNX KAACTEPOB.

MeToAOAO NS BKAIOHAAQ KOAMYECTBEHHYIO arperaumio AaHHbIX, KAPTUPOBaHWE COBMECTHOM BCTpe-
YaeMOCTM KAIOYEBBIX CAOB C nomolbio VOSviewer, a Tak>ke MHTEPrpeTaLmMio, OCHOBaHHYIO Ha Teope-
TUUYECKOM MOAXOAE. Pe3yAbTaTbl MOKa3aAn pe3kmini poCcT KOAMYECTBA MCCAeA0BaHMI nocAe 2010 roaa,
4YTO KOPPEAMPYET C PacnpoCcTpaHeHnemM LUMQpPoBbIX MAATOPM M BOBAEUYEHHOCTbIO MOAb30BATEAEN B
MeAManpon3BOACTBO. bbiAM Bbla€AeHbI YETbIPE KAIOUEBblE TeMaTuyeckme obAaacTu: (1) HayuHas Kom-
MYHUKAUMS M SKYPHAAMCTHKA, (2) KOMMYHMKaLMS B 0OAACTM 3APABOOXPAHEHMS U B YCAOBMSIX KPU3UCOB,
(3) MEAMABO3AEMNCTBUE M MAEHTUYHOCTD, (4) COLMaAbHble MeAMA U KyAbTypa MHDAoeHcepoB. OBAaCTb
MCCAEAOBAHMI COXPAHSET CBOM KOPHW B COLMAABbHbBIX M T'YMAHUTaPHbIX HayKaxX, OAHAKO AEMOHCTPUPY-
eT yCMAMBaloLeecs MHTEPAMCLUMNAMHAPHOE B3aMMOAENCTBME M PACTYLLUMIA BKAQA MCCAEAOBATEAEN M3
I'ro6anbHoro KOra 1 BoctouHoi Asun. MccaepoBaHre hopMupyeT BCECTOPOHHIOK KapTy 3HaHWIA B
006AaCTN MEAMAKYABTYPbI 1 BHOCUT BKAQA B TEOPETUYECKOE M METOAOAOrMUYECKOE pa3BUTHE MEAMA- U
KOMMYHMKALMOHHbIX MCCAEAOBAHWI. [TOAyUYEHHble AQHHble MOATBEPXKAQIOT FMMOTe3y O TOM, UTO Me-
AMaKYAbTYypa TPaHCOPMMPOBAAACh B TPAHCAMCLMIAMHAPHYIO 06AACTb, (DOPMUPYEMYIO MOA BO3AEN-
CTBMEM LMQPOBbIX M3MEHEHMIA U TAOBAAbHBIX CABUIOB B XKypHaAMUCTHKe. PaboTa 3akAaablBaeT OCHOBY
AAS BYAYLIMX SMITUPUYECKMX MCCAEAOBaAHUIA, aHAAM3A MEAMA, PEAEBAHTHOTO AAS Pa3paboTKM MOAUTH-

KM, @ TaK>KE AASI AQABHEMLLIETO TEOPETUUECKOTO Pa3BUTMUSI.
KatoueBble cAoBa: GMOAMOMETPMYECKMIA aHaAM3, MeAMakyAbTypa, Scopus, Web of Science,

VOSviewer.

Introduction

The expansive growth of media culture research
reflects profound transformations in communica-
tion, technology, and journalism during the past
quarter century. As social media platforms have be-
come pervasive since the early 2000s, scholars have
increasingly examined their cultural, behavioral,
and societal implications (Bashar et al., 2024).

Bibliometric methodologies, particularly net-
work visualisation tools like VOSviewer, offer a
systematic lens for mapping such intellectual land-
scapes (van Eck & Waltman, 2011).

Bibliometrics—first ~ established in  the
mid-20th century—continue to shape how research-
ers quantify scholarly output, domain growth, and
knowledge structures (Wikipedia, Bibliometrics).
VOSviewer, widely used for co-occurrence and
co-citation mapping, enables the detection of the-
matic clusters and actor networks (van Eck & Walt-
man, 2011).

Recent bibliometric works in domains like social
media marketing and engagement provide method-

ological frames applicable to media culture studies
(Shaheen, 2025).

Despite the proliferation of bibliometric studies
in adjacent areas, a comprehensive, cross-database
mapping of media culture—spanning journal articles,
books, theses, and proceedings—remains underex-
plored. This paper addresses that gap by analyzing
53,000+ records from Scopus and Web of Science
(2000-2025), using keyword co-occurrence to re-
veal core thematic trajectories and the theoretical
foundations underpinning them.

To achieve this goal, the following objectives
were set: quantify and analyze publication trends
over time, identify leading authors, institutions,
and countries contributing to the field, examine the
disciplinary distribution of media culture research,
map thematic clusters using keyword co-occurrence
analysis, compare and contrast findings from Sco-
pus and Web of Science databases

The study employs a mixed-methods approach
combining quantitative bibliometric analysis with
qualitative content interpretation. The primary
methods include data mining, statistical aggrega-



The Evolution of Media Culture Studies: A Comparative Bibliometric Approach Using Scopus and Web of Science

tion, network analysis using VOSviewer software,
and theory-driven thematic interpretation.

The working hypothesis posits that media cul-
ture has evolved into a transdisciplinary field influ-
enced by social media, digital communication, and
global shifts in journalism, with increasing contribu-
tions from non-Western scholars and diverse meth-
odological perspectives.

This research contributes to the theoretical and
methodological advancement of media and com-
munication studies by providing a comprehensive
knowledge map of the field’s evolution. It offers
valuable insights for researchers, policymakers, and
practitioners navigating the complex landscape of
contemporary media culture.

Literature review

Media culture theories have evolved signifi-
cantly over time, reflecting the changing landscape
of media technologies and their impact on society.
The encoding/decoding model, originally developed
by Stuart Hall, has been applied to both mass me-
dia and social media studies (Li et al., 2023). This
model explores how cultural meaning is constructed
through media production and audience reception.
In the context of social media, it reveals how con-
tent creators encode cultural narratives and how
audiences decode and engage with this content in
diverse ways, including pleasuring, reflective, em-
pathic, and questioning interpretations.

Interestingly, there are contradictions in how
different theories approach audience agency. While
some focus on the active nature of audiences, others
emphasize the influence of cultural and technologi-
cal factors in shaping media consumption. For in-
stance, a study found that language and geographic
similarities are more powerful predictors of audi-
ence overlap than hyperlinks and genre similarity,
suggesting that cultural structures play a significant
role in shaping global media use (Taneja & Webster,
2015). However, despite extensive theorizing, some
models remain limited in addressing the nuances of
audience resistance and the complexity of interpre-
tive communities, indicating a need for more granu-
lar empirical examination.

Media culture theories increasingly recognize
the complex interplay between audience agency
and external factors in interpreting media content.
The uses and gratifications approach, for example,
explores how audience needs and gratification ori-
entations mediate media effects (Blumler, 1979).
Similarly, recent research on self-transcendent me-

dia consumption investigates how personality traits
and viewer characteristics are associated with media
choices and their potential prosocial impacts (Raney
et al., 2018).

It is important to note that the development of
media culture studies is not limited to theoretical
and global bibliometric analyses but also deeply en-
gages with local contexts and empirical case stud-
ies. Television advertising in Bangladesh shapes
women’s consumer orientations while simultane-
ously reproducing traditional gender roles. In urban
areas, advertising is perceived as a space of personal
freedom, whereas in rural settings, it functions as a
normative standard. This work highlights the sig-
nificance of incorporating regional specificity when
mapping the evolution of the discipline (Chowd-
hury, 2024).

At the same time, bibliometric studies offer
macro-analytical insight into the structural evolu-
tion of media culture studies as a field. Using the
PRISMA methodology, two core analytical axes
have been identified in recent media studies—critical
cultural theory and political communication—along
with emerging themes such as “digital religion”,
“datafication”, and the “public sphere”, which re-
flect a shift from textual interpretation toward struc-
tural power dynamics (Govindaraju & Muniandy,
2024). An extensive bibliometric review of 3,585
publications on framing confirms this transforma-
tion, revealing dominant clusters in political dis-
course, crisis narratives, and digital identity move-
ments such as #MeToo and BLM (Song, 2024). Yet,
these large-scale mappings often overlook localized
media practices and socio-economic disparities that
shape media engagement unevenly across global
contexts, suggesting a significant gap in integrating
micro-level dynamics.

Beyond bibliometric reviews, thematic studies
illustrate how media culture studies are expanding
towards analyzing the digital transformation of tra-
ditional practices. The wedding rituals of the Igbo
people have become embedded within the algorith-
mic logic of platform X (formerly Twitter), trans-
forming sacred ceremonies into aestheticized digital
narratives. This mediation embodies a dual nature—
balancing preservation and consumption, cultural
authenticity and marketing construction (Nwagbara,
2025).

This approach bridges critical leadership models
with critical media analysis to provide new insights
into media storytelling, production, and distribution.
Identity, as a key analytical dimension of media cul-
ture, has become more nuanced in recent studies. In
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addition to cultural and discursive aspects of media
environments, several studies underscore the role of
digital communication tools in transforming internal
organizational processes. The use of social media in
workplace contexts is analyzed in relation to percep-
tions of organizational support, job satisfaction, and
employee engagement (Mohiya, 2025). Based on
social exchange theory, the study demonstrates that
the effectiveness of social media tools is influenced
not merely by their technological nature but by the
organizational culture context. A bibliometric syn-
thesis of over 18,000 publications revealed a para-
digmatic shift in identity studies—from individualist
notions of self-concept toward frameworks centered
on intersectionality, migration, and race (Ismail et
al., 2025). Digitalization has been conceptualized
as a cultural-political force influencing both global
representational regimes and the sustainability of
local heritage and identity (Judijanto et al., 2024).
Nevertheless, current frameworks insufficiently ac-
count for power asymmetries embedded in digital
infrastructures, which may perpetuate exclusion
even as identities are reconfigured.

Recent research has deepened the understanding
of digital identity by examining the emotional and
cognitive underpinnings of polarized micro-identi-
ties shaped by media environments (Kossowska et
al., 2024). Their study demonstrates how frustra-
tion of basic psychological needs in media-saturated
societies can trigger radicalization and social dis-
integration. This mechanism of group formation
through digital narratives adds a crucial psychologi-
cal dimension to the structural and representational
shifts identified in recent bibliometric mappings.

Transformations in media ecosystems are evi-
dent in how multi-platform engagement enables
users to co-construct both branded and personal
identities within participatory digital spaces such as
TikTok and Instagram (Maharani et al., 2025). This
evolution from MySpace to algorithm-driven plat-
forms reflects not just technological advancement,
but a cultural reconfiguration of media agency and
value-making.

One manifestation of media culture studies’
expansion is the growing interest in the emotional
and cultural effects of digital content. While this
emerging focus advances understanding of affective
media experiences, it remains underexplored how
these emotional dynamics intersect with broader so-
cio-political conditions. The impact of short martial
arts videos on adolescent motivation is examined
through the lenses of visual aesthetics, emotional
stimulation, and cultural identification (Zeng, Yao,

& Ma, 2024). Using the S-O-R model, the authors
show that aesthetic engagement, a sense of control,
and pragmatic usefulness of the videos contribute to
the formation of flow states, encouraging the learn-
ing of martial arts practices.

In parallel, concerns about media manipulation
and its psychological effects have gained promi-
nence. The intensification of algorithmic content ex-
posure among adolescents has raised concerns about
growing cognitive vulnerability, leading to propos-
als for enhanced media literacy and policy-based in-
terventions (Pellegrino & Stasi, 2024).

These theories highlight the complex interplay
between media, culture, and society. They empha-
size the importance of considering multiple perspec-
tives, from production to reception, and the need
to adapt theoretical frameworks to account for the
evolving media landscape and its societal impacts.

Methodology

This study applies a bibliometric and content
analysis approach to examine global research trends,
authorship patterns, thematic structures, and disci-
plinary anchoring in the field of media culture from
2000 to 2025. The analysis draws on datasets re-
trieved from two leading academic databases—Sco-
pus and Web of Science (WoS) —using the keyword
“media culture” as the primary search term. The
material is characterized both quantitatively (record
counts, document types, country contributions, dis-
ciplinary distribution) and qualitatively (keyword
networks, thematic clusters, author prominence),
ensuring methodological rigor and replicability.

Research Question — What are the structural
characteristics, dominant research areas, and the-
matic directions in academic publications on media
culture from 2000 to 2025, as reflected in Scopus
and Web of Science databases?

Hypothesis — 1t is hypothesized that the concept
of media culture has evolved into a transdisciplinary
field influenced by social media, digital communica-
tion, and global shifts in journalism, with increas-
ing contributions from non-Western scholars and
diverse methodological perspectives.

The corpus consists of bibliographic records in-
dexed under the keyword “media culture” in Sco-
pus and WoS from 2000 through 2025. In quantita-
tive terms, over 36,000 documents were identified
in Scopus and over 17,000 in WoS. The materials
include journal articles, books, book chapters, re-
views, conference papers, dissertations, and editori-
als. Table formats were created in Microsoft Word,
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and figures were generated using VOSviewer (ver-
sion 1.6.19), a leading tool for bibliometric visual-
ization. The temporal span (2000-2025) allows us
to identify long-term trends while controlling for
indexing gaps in the latest year.

The research proceeded through six sequential
stages. Data collection involved exporting biblio-
metric records from Scopus and Web of Science
using the keyword “media culture” for the period
2000-2025. In the data cleaning phase, entries were
standardized for author names, document types, and
country labels to ensure consistency across sources.

Next, quantitative analysis was conducted to aggre-
gate publication metrics by year, country, author, re-
search area, and document type. This was followed
by network analysis, in which a keyword co-occur-
rence map was generated using VOSviewer to iden-
tify thematic concentrations. The thematic interpre-
tation stage mapped these clusters to established
theories in media and journalism studies, providing
conceptual depth. Finally, a comparative evaluation
of the Scopus and WoS datasets allowed for triangu-
lation and highlighted differences in indexing scope
and disciplinary emphasis (Figure 1).

Data Collection — Export of bibliometric records from
Scopus and WoS using the keyword "media culture".

Data Cleaning — Standardization of author names,
document types, and country labels.

Quantitative Analysis — Aggregation of publication
counts by year, country, author, research area, and

document type.

Network Analysis — Construction of a keyword co-
occurrence map using VOSviewer.

Thematic Interpretation and comparison — Mapping of
clusters to media and journalism theories. Cross-database
comparisons (Scopus vs. WoS) to identify differences in
coverage and thematic focus.

Figure 1 — Stages of the Study: Bibliometric Workflow
for Media Culture Research (2000-2025)

The methodological framework of this study
consists of four complementary components. Bib-
liometric analysis was used to quantify trends in
publication output, authorship, disciplinary focus,
and geographic distribution, enabling longitudinal
tracking and the identification of macro-level pat-
terns in media culture research. Keyword co-occur-
rence mapping, conducted using VOSviewer, re-
vealed four dominant thematic clusters: (1) science
communication and journalism, (2) health and crisis
communication, (3) psychological and behavioral
media effects, and (4) digital platforms and partici-
patory culture. These clusters were then subjected
to content-based interpretation, where each thematic
group was anchored in relevant theoretical frame-
works from journalism and media culture studies,
including public sphere theory, framing theory, plat-

form theory, and uses and gratifications theory. Fi-
nally, a cross-database comparison between Scopus
and Web of Science added methodological depth by
allowing triangulation, reducing database-specific
bias, and enhancing the robustness of conclusions.

Results and discussion

The results reveal a marked and sustained growth
of scholarly interest in media culture from 2000 to
2025. Authorship patterns highlight the dominance
of Anglo-American and East Asian scholars, while
disciplinary distribution confirms a strong anchor-
ing in the social sciences and humanities, alongside
expanding interdisciplinary engagement. Country-
wise and document-type analyses further demon-
strate the field’s global diffusion and methodologi-
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cal diversification, underscoring media culture as a
dynamic and transdisciplinary domain.

Figure 2 illustrates the annual publication trends
for the keyword “media culture” indexed in Scopus
and Web of Science (WoS) from 2000 to 2025. Both
databases demonstrate a steady growth in scholarly
interest, particularly after 2010, with WoS showing
a sharper increase and peaking in 2024. This upward
trend correlates with the rise of social media plat-
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forms and their increasing influence on communica-
tion, journalism, and cultural production. The surge
in publications reflects growing academic attention
to the transformative role of digital media in shap-
ing public discourse and media practices. The sharp
decline in 2025 is likely due to incomplete indexing
data for the current year. Overall, WoS consistent-
ly reports higher output than Scopus, highlighting
strong interdisciplinary engagement with the topic.
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Figure 2 — Annual Publication Trends on “Media Culture” in Scopus and Web of Science (2000-2025)
Note — compiled by the author based on the Scopus and Web of Science

The analysis of document types (see Table 1)
reveals that journal articles dominate media culture
research in both Scopus (26,886) and Web of Sci-
ence (16,996), underscoring the centrality of peer-
reviewed scholarly communication in this field.
Scopus shows greater diversity, with a notable pres-
ence of book chapters (6,975) and books (5,247),
suggesting broader engagement with long-form,
theoretical contributions. In WoS, dissertation the-
ses (2,084) and conference proceedings (1,685) are
comparatively more visible, reflecting academic
training and dissemination forums. Reviews, edito-
rials, and early access articles further contribute to
the discourse, while retracted publications, clinical
trials, and corrections remain marginal. The data
highlight the dominant formats for knowledge pro-

duction and dissemination, while also pointing to
differences in coverage scope between the two da-
tabases.

Table 2 presents the most prolific authors
on the topic of media culture according to Sco-
pus, Web of Science (WoS), and combined au-
thor counts. In Scopus, the top contributors are
Jin D.Y. (27 publications), Goggin G. (26), and
Couldry N. (24), all of whom are known for foun-
dational work in digital media, cultural globaliza-
tion, and communication theory. WoS highlights
Kim S. (37 publications) and Lee S. (24) as domi-
nant figures, reflecting strong representation of
East Asian scholars in media studies. The com-
bined author frequency shows significant presence
of scholars with common East Asian surnames
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(e.g., Kim, Lee, Li), suggesting regional cluster-  expanding scholarly community, with both West-
ing and a possible linguistic or cultural trend in  ern and Asian researchers shaping the discourse
authorship. These results underline a diverse and  on media culture in digital society.

Table 1 — Document Types in Media Culture Research Indexed in Scopus and Web of Science

Scopus WoS
Document Types Record Count Document Types Record Count
Article 26886 Article 16996
Book Chapter 6975 Dissertation Thesis 2084
Book 5247 Meeting 1685
Review 2453 Review Article 1163
Conference Paper 934 Other 576
Editorial 397 Editorial Material 484
Note 162 Early Access 207
Erratum 69 Clinical Trial 25
Conference Review 38 Retracted Publication 25
Short Survey 12 Book 22
Data Paper 7 Case Report 18
Retracted 6 Letter 15
Letter 4 Correction 14

Note — compiled by the author based on the Scopus and Web of Science

Table 2 — Most Productive Authors in Media Culture Research According to Scopus and Web of Science

Scopus WoS Authors
Jin, DY 27 ChenJ 17
Goggin, G. 26 Chen X 15
Couldry, N. 24 ChenY 15
Hjorth, L. 23 Comunian R 12
Rowe, D. 23 GillR 12
Iwabuchi, K. 21 Gorman S 18
Kellner, D. 19 Huang Y 13
Kim, Y. 19 Huhtamo E 12
Giroux, HA 17 Kim H 13
Parikka, J. 17 Kim J 24
Abidin, C. 16 Kim Joo Yun 13
Buckingham, D. 16 Kim M 14
Mellado, C. 16 Kim S 37
Thorpe, H. 16 Lee H 13
Flew, T. 15 Lee Hk 13
Fuchs, C. 15 Leel 22
Lemish, D. 15 Lee S 24
Cover, R. 14 LiH 17
Hepp, A. 14 LiJ 21
Hobbs, R. 14 LiX 21
Kanai, A. 14 LiY 15

Note — compiled by the author based on the Scopus and Web of Science
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The distribution of research areas (see Table 3)
confirms that media culture is primarily rooted in the
Social Sciences, with 36,272 publications in Scopus
and 13,001 in WoS. Arts and Humanities follow
closely, indicating the field’s strong conceptual and
critical underpinnings. WoS further highlights sig-
nificant contributions in Sociology (7,521), Cultural
Studies (3,239), and Communication (3,119), under-

scoring the centrality of interpretive and discourse-
based approaches. Meanwhile, Scopus reveals a
broader interdisciplinary reach into Psychology
(2,596), Computer Science (2,571), Business (2,561),
and Economics (1,544). These findings illustrate the
cross-cutting nature of media culture research, bridg-
ing humanities, social inquiry, and applied domains
in both theoretical and empirical scholarship.

Table 3 — Distribution of Media Culture Publications by Research Area in Scopus and Web of Science

Scopus WoS
Research Areas Record Count Research Areas Record Count
Social Sciences 36272 Social Sciences Other Topics 13001
Arts and Humanities 21104 Arts Humanities Other Topics 12377
Psychology 2596 Sociology 7521
Computer Science 2571 Cultural Studies 3239
Business, Management and Accounting 2561 Communication 3119
Economics, Econometrics and Finance 1544 Psychology 3027
Medicine 1488 Business Economics 2232
Note — compiled by the author based on the Scopus and Web of Science

The country-wise distribution of publications
(see Table 4) demonstrates that the United States and
the United Kingdom are the leading contributors to
media culture research in both Scopus (11,990 and
5,749 records) and WoS (4,329 and 2,728, respec-
tively). Other consistently high-ranking countries
include Australia, Canada, Germany, China, and
India, indicating their central role in shaping the
global media studies discourse. Emerging scholarly

activity is also evident in countries such as South
Africa, Malaysia, and Turkey, reflecting the field’s
increasing internationalization. Notably, WoS uses
alternative country labels (e.g., “USA,” “ENG-
LAND,” “PEOPLES R CHINA”), which may affect
record aggregation. Overall, the data suggest a dom-
inance of Anglo-American scholarship, while also
highlighting growing contributions from the Global
South and East Asia.

Table 4 — Top Contributing Countries in Media Culture Research According to Scopus and Web of Science

Scopus WoS
Countries/Regions Record Count Countries/Regions Record Count
United States 11990 USA 4329
United Kingdom 5749 ENGLAND 2728
Australia 2629 PEOPLES R CHINA 1495
Canada 1932 AUSTRALIA 1224
Germany 1672 CANADA 1099
Spain 1421 UNITED STATES 885
China 1359 NETHERLANDS 662
Russian Federation 1049 GERMANY 625
Italy 917 PORTUGAL 509
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Continuation of the table

Scopus WoS

Countries/Regions Record Count Countries/Regions Record Count
India 870 JAPAN 500
Netherlands 810 SPAIN 438
Sweden 730 INDIA 402
Indonesia 659 SWEDEN 401
South Africa 631 SOUTH AFRICA 337
Brazil 600 ITALY 325
France 599 CHINA 306
New Zealand 531 SOUTH KOREA 306
Poland 530 DENMARK 290
Malaysia 490 RUSSIA 278
Turkey 487 SCOTLAND 277
Japan 486 TURKEY 271

Note — compiled by the author based on the Scopus and Web of Science
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The keyword co-occurrence map reveals four
main thematic clusters, each corresponding to dis-
tinct theoretical strands within media culture and
journalism studies:

Red cluster (science communication and jour-
nalism) — Keywords such as science, scientist, jour-
nalist, media coverage, framing, debate, and politics
indicate a strong focus on how science is mediated
through journalism. This cluster aligns with public
sphere theory (Habermas) and framing theory (Ent-
man), highlighting journalism’s role in shaping pub-
lic understanding of science. It also reflects theories
of science journalism, particularly in contexts of un-
certainty and public debate.

Blue cluster (pandemic, health, and perception)
— Central terms include pandemic, vaccine, accep-
tance, risk perception, trust, and public health com-
munication. This cluster corresponds to health jour-
nalism and risk communication theory, focusing on
how media influence public perception and behavior
during health crises. Relevant approaches include
the cultural cognition thesis and source credibility
models in public health communication.

Green cluster (psychological and behavioral
dimensions) — Featuring keywords like exposure,
effect, behavior, self, adult, youth, and gender, this
cluster draws from media effects theories (e.g., cul-
tivation theory, uses and gratifications theory). It
reflects a behavioral turn in journalism research,
where audience psychology, identity formation, and
media influence are central concerns.

Yellow cluster (social media platforms and in-
fluencer culture) — With terms like social media plat-
form, twitter, youtube, instagram, post, and hashtag,
this cluster reflects the rise of platform journalism
and participatory media cultures. It relates to theo-
ries of digital media culture, including media land-
scapes (Couldry) and audience agency, where tra-
ditional journalism intersects with user-generated
content and algorithm-driven influence.

Overall, the map illustrates how media culture
in journalism is structured around four dominant
trajectories: institutional science journalism (red),

health and crisis communication (blue), behavioral
media effects (green), and platform-based participa-
tory culture (yellow).

Conclusion

This study provides a comprehensive biblio-
metric and content-driven examination of media
culture research from 2000 to 2025, based on data
from Scopus and Web of Science. Through sys-
tematic analysis of over 50,000 records, it identi-
fies clear trends in publication output, authorship
patterns, disciplinary distribution, and thematic
clustering. The findings confirm the hypothesis that
media culture has evolved into a transdisciplinary
field shaped by the rise of social media, digital
communication platforms, and global transforma-
tions in journalism.

The dominant research output remains concen-
trated in the social sciences and humanities, with
significant contributions from psychology, commu-
nication, and cultural studies. Keyword co-occur-
rence mapping revealed four core trajectories: sci-
ence communication and journalism; health and risk
communication; psychological and behavioral me-
dia effects; and digital platforms with participatory
cultures. These clusters reflect the field’s theoretical
richness and its responsiveness to both technologi-
cal change and societal needs.

The study also underscores the growing con-
tribution of East Asian and Global South scholars,
highlighting an ongoing diversification of intellectu-
al leadership. Moreover, the comparative approach
between Scopus and WosS reveals important distinc-
tions in indexing practices, disciplinary emphasis,
and document types, strengthening the validity of
the results through methodological triangulation.

Taken together, this research offers a reliable
knowledge map of the evolution of media culture
as an academic field. It lays a foundation for future
empirical inquiries, policy-relevant media research,
and theory development in journalism, communica-
tion, and cultural studies.
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