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This article is about to open three different issues: first of all, historical development of modern market 
economy that brings existence of particular social elites that have significant impact on culture and mass 
media. Secondly, the definition of modern cultural framework; the last one is the discussion of the role of 
mass media in defining the strategies of integration of democracy to the present cultural doctrine. The 
primary reason for the exploration of historical development of modern market economy is the significant 
impact of financial issues on the authority of social elites that have enough power to establish certain 
culture in society by direct influence of mass media that is absolutely the best way to spread new trends 
that in further time will become a culture. Furthermore, it is better to clearly define the framework of 
modern culture that changes from place to place and from one historical period to another. Finally, in 
order to have balance on the verge of political trends and cultural doctrine, it is essential to correctly 
utilize the power of mass media, and this article will briefly explain the strategies of power utilization. 
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А.Б. Кәрiбаева
Мә де ниет тің жал пы тұ жы рым да ма сы:  

та ри хи да муы жә не де мок ра тия лық БАҚ-та ғы рө лі

Бұл ма қа ла үш түрлi мә се ленiң көзiн аш пақ: ең ал ды мен за ма науи на рық эко но ми ка сын жә не 
оны мен бiрге қо са ке летiн қо ғам да ғы дег дар аза мат тар жә не олар дың қо ғам да ғы мә де ниет ұғы
мы на, оған қо са БАҚқа әсерi. Екiншi қоз ға ла тын мә се ле, за ма науи мә де ниет iрге та сы жә не соң ғы 
бөлiгi БАҚтың де мок ра тия ұғы мын за ма науи мә де ниет доктри на сы на енгiзу ст ра те гияла ры. За ма
науи на рық тың та ри хи да му ын зерттеу се беп терiнiң бiрi – қар жы мә се ле лерiнiң қо ғам ның дег дар 
мү ше лерiнiң абы рой ына тiке лей әсер ететiндiгi. Ал қо ғам да ғы дег дар мү ше лердiң өз ке зегiнде ке
ректi дең гей дегi мә де ниеттi өзiнiң абы ройы ар қа сын да енгiзе алуы жа ңа за ман үрдiсiн қа ла ға нын ша 
жал пы әлеу меттiң са на сы на енгiзе алу мүмкiндiгiне ие бо ла ала ды. Оны мен қо са, не гіз гі көз дейт ін 
мін дет тер дің бі рі – за ма науи мә де ниет тү сі ні гі нің ай қын анық та ма сын анық тау, өйт ке ні ол де ге ні міз 
түр лі та ри хи ке зең дер мен оқи ға лар ға бай ла ныс ты қо ғам ішін де өз ге ріп оты ра тын құ бы лыс. Со ны
мен соң ғы мә се ле, саяси тен ден ция лар мен мә де ни доктри на лар дың аражі гін бір дей ұс тау мақ са
тын да БАҚ кү шін сауат ты қол да ну. Бұл ма қа ла қа зір де әлем бой ын ша қол да ны ла тын мы сал дар ға 
қыс қа ша тоқ та лып ке те ді. 

Түйін сөз дер: за ма науи на рық эко но ми ка сы ның да муы, қо ғам ның эли та сы, мә де ниет жә не 
БАҚ, за ма науи мә де ниет ір ге та сы, жа ңа за ман үр діс те рі, за ма науи мә де ниет тү сі ні гі, БАҚ кү ші. 

А.Б. Ка ри баева
Об щая кон цеп ция культу ры:  

ис то ри чес кое раз ви тие и ее роль в де мок ра ти чес ких СМИ

В статье рассмат ри вает ся ис то ри чес кое раз ви тие ры ноч ной эко но ми ки, дает ся оп ре де ле ние 
сов ре мен ной культур ной ба зы. Ав тор от ме чает, что од ной из ос нов ных це лей раз ви тия яв ляет ся 
чет кое оп ре де ле ние ра мок сов ре мен ной культу ры. Что бы иметь ба ланс на гра ни по ли ти чес ких тен
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ден ций и культур ной доктри ны, важ но пра вильно ис пользо вать влия ние СМИ. В статье дает ся крат
кое со дер жа ние эф фек тив ных ми ро вых ст ра те гий.

Клю че вые сло ва: ис то ри чес кое раз ви тие сов ре мен ной ры ноч ной эко но ми ки, со ци альные 
эли ты, культу ра и СМИ, но вые тен ден ции в культу ре, рам ки сов ре мен ной культу ры, ми ро вые ст ра
те гии. 

Culture is simply an assimilation of common 
sense, belief and attitudes of certain nations. 
However we remember that culture has more 
aspects such as language, ideology, customs, taboos, 
traditions and so on, but today we will discover the 
other side of the broad concept discussed above. 

In order to establish certain beliefs in any society, 
there has to be some generally accepted values that are 
approved by most powerful part of the community. 
I would call this part as «dominant figures». 
Nonetheless, history shows that beliefs or behavior 
of people change through time with adjustments to 
trends of corresponding times and places of societies. 
According to social observations, the «dominant 
figures» are usually an active and economically stable 
part of the society. In other words, I would call them 
as «elites». People are usually accepted as «elites» 
when they have enough power to change the path 
of already established systems. However in today’s 
standards the power means money [1]. 

Together with the beginning of hierarchy and 
social class terms in mankind history, the concept of 
«Rat race» has also got its existence [2]. As things 
go on we see that every individual seeks to reach 
the high welfare level, but not everyone achieves 
this goal. However people are amazing. They never 
stop moving forward, so the world economy. As 
significant share of people work hard to reach good 
social conditions, the average welfare of people 
also improved from ancient period. Therefore the 
living standards establish the position and give 
certain power to people. Usually higher standards of 
living are highly valued and respected; hence there 
is a point in trying to reach higher social positions. 
Those who already achieved higher standards of 
living usually called «elites». According to social 
observations, the «elites» have some common 
characteristics. They usually try to impact on public 
opinion; thus it is not a matter of surprise if «elites» 
try to get in hand mass media sources[3]. 

Now let’s figure out whether mass media reflects 
the reality of the world in a broad sense or filtered 
out by elites owning the mass media sources. First 
of all, mass media in politics do not seem to be 
colored but reflect only the truth, as politics are not 
generally accepted as «positive» figures whom it is 

not necessary to have reliance on. However, if we 
consider general population as politics, then most of 
the time mass media distorts the real view of what 
is happening. Moreover, we more often witness the 
wry picture of the causes of crisis, or of any negative 
incidents that involve different sections where elites 
are somehow related. Therefore, we cannot totally 
believe that mass media provides us with the right 
information. However, despite the fact of knowing 
about some distortions, the general audience does 
believe what media tries to explain them. As we see, 
elites can have enough power to establish certain 
culture on public minds. 

The second thing I wanted to discuss is the 
modern cultural framework. Nowadays we live 
in a sophisticated world of highly developed 
technology. Obviously this is the effect of chain 
reaction that started in twentieth century with the 
beginning of market economy that was continued 
with growth economy. We have to admit that the 
results of market economy impact on lifestyle 
of people are extremely big. Right now anyone 
can easily contact any friends locating in other 
continent within a few seconds or any Kazakhstani 
can reach to any part of the world with the help of 
developed transport system and so on. All of these 
are the results of sophisticated technology that leads 
mankind to a new era. However, the other side of 
the coin is the extinction of uniqueness of certain 
characteristics pertaining to nations living on 
various part of the world. I would call this process 
as «culture homogenization»[4]. Today there are 
many examples of culture homogenization process, 
such as people are doing almost alike job even 
being in two different parts of the world, cities are 
almost alike with huge skyscrapers and business 
centers, iPhone and Android users having the same 
applications utilized in everyday life, even buying 
the same brands of shoes in the same type of malls. 
This phenomenon could be discussed from various 
aspects, however I definitely agree with one thing: 
huge step towards technology development brought 
to globalization that makes the world as a huge 
international market that destroys the concept of 
unique culture established within thousands of 
years of humankind history. 
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Today we rarely see traditional communities 
and their cultures and the funny part of this issue 
is that even real descendents of corresponding 
traditional communities are surprised when they 
see the customs of their predecessors. I think, such 
funny things happen because people become the part 
of huge mass culture market established by washing 
the minds of young generation and converting them 
to «global» citizens [6]. Basically this is the general 
framework of modern culture. 

Finally, by assuming the factors mentioned 
above we came up with an opinion to make some 
changes in society, especially in mass media. 
However, before starting to make any further step 
it is better to make a strategic plan. The strategic 
plan is based on a solution of a problem of power 
concentration in an ownership of mass media 
sources that is obviously located on the hands of 
social elites. Therefore the primary goal of the 
strategic plan is the equal distribution of power 
among citizens. Yet not any of regular citizens 
can manage mass media, but still those who can 
manage properly should be in charge and work 
on fair distribution of any public news. The next 
strategy is the creation of the state power, which in 
turn means the centralization of mass media power. 
According to this strategy everything is regulated by 
government. This approach was practiced in human 
history, but in today’s realms this is not an accepted 
version. And the last strategy is the creation of 

autonomous media source that does not belong to 
anyone. Today, such sort of media sources began to 
appear on Internet. For instance, www.reddit.com 
and I think such trends are getting pretty popular 
among modern Internet users. 

All in all, the positive effect of high living 
standards gives more incentive to people in 
reaching to the higher level of social hierarchy 
pyramid. Therefore, the top of the pyramid or in 
other words, elites have more power. Most common 
practice among utilization of elite’s power happens 
through the help of owning mass media sources. 
Therefore sometimes mass information is distorted 
towards the benefits of elite owners of the media 
sources. 

Moreover, today the concept of modern culture 
is a way different than it used to be described in 
prior centuries. The realms of today’s opportunities 
are getting to the limitless with the existence of the 
new era in technology. This is the main reason why 
the world became as a huge mass market where 
there is no place to traditional customs or cultures. 
There has to be only one thing, Global culture. 

It has been quite a long time since socially 
active people try to fix distorted media sources. I 
also tried to give some of my opinions (in forms 
of strategies) about the ways of changing the 
power distribution in media ownership. However, 
strategies I mentioned are already existing ones, but 
still might be somehow informative for the reader. 
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