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HOW LOCAL RADIO STATIONS IN KAZAKHSTAN
ARE USING SOCIAL NETWORKS

The formats of digital broadcasting significantly influence the development of the entire sector of
Kazakhstani media, including electronic media. The media market transmitted to online. Over the past
quarter century, domestic radio broadcasting has been seriously modified. After gaining independence,
broadcasting in Kazakhstan developed in two directions: as a private business and as a government
agency with state radio programs, supervised by the Ministry of Information and Communication.

The purpose of the article is to study the transit forms of domestic radio broadcasting, the features of
the transition from classical to digital formats. The author of the study examines the concept and forms of
digitalization of online radio stations, as well as options for using radio stations for social networks, such
as Twitter, Facebook and Instagram. The results of the research showed that commercial radio stations
specializing in music content more systematically and actively use social networks, while state stations
specializing in news content do not actively use the potential of social networks. There is also a similarity
of the situation with the advertising product, which is more actively represented on commercial radio
stations.

Key words: Kazakhstan, local radio station, digital format, social networks, audience.
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Ka3akcTaHAaFbl XKEePriAiKTi paAMOAApPAbIH,
OAEYMETTIK XXeAiAepAi KOAAAHYbDI

Lindpablk, xabap TapartyabiH opmMaTbl Ka3akCTaHAbIK, MEAMAHbIH, COHbIH ilIiHAE 3AEKTPOHAbI
akmapar KypaAAapbiHblH AaMmyblHa epekile acep eTyae. Meamna-Hapbik OHAaMH >kyrere 6GipTiHaen
kewyae. COHFbl OHXKbIAABIKTA OTAaHABIK, PAAMO Xabap TapaTy KbI3MeTi e3repirn, KaHa AeHreire WblKTbl.
EA ToyeAci3airiH aaraHHaH KeniHri XXbiaaapbl KasakcTaHaarbl paamo xabapAapbliH Tapaty eki 6arbiTTa:
KOMMEPUMSIABIK, >kaHe AKMapaT >KoHe KOMMYHMKaLMsS MWHUCTPAIriMeH 6akblAaHaTbiH MEMAEKETTIiK
xabap TapaTty peTiHAE KaAbINTacTbl.

MakaAaHblH MakcaTbl — OTaHAbIK PaAMO xabapAapbiH TapaTy ()OpPMaAapbliH, COHbIH, ilIiHAE
paAMOCTaHUMSAAPAbIH KAACCUMKAABIK, Xxabap TapatyaaH umMdpAbIK, hopmaTtka kellyiH 3eptrey. Makaa
aBTOPbl OHAQMH-PAAMOAAPABIH, KaFuMAaAapbl MeH dopmanapbid >kaHe Twitter, Facebook, Instagram
CeKiAAI BAEYMETTIK >KEAIAepAl MaiaanaHyblH KApacTblpaAbl. 3epTTeyAiH HOTMXECIHAE akMapaTTbIk,
paAMoOAap  ©3AEPiHiH,  ayAMTOPMSAAPbIH  >KaHAAbIKTapMEH KeHIHeH KamTaMacbi3 eTy  apKblAbl
TaHbIMAAAbIKKA Me GOACA, My3blKaAbIK PAaAMOCTAaHUMSIAAD SAEYMETTIK >KeAirnepae Kebipek >kapHama
Kacanabl. SFHU My3bIKaAbIK, xabapAap TapaTyFa MamaHAQHFAH KOMMEPLIMSIABIK, PAAMOAAP SAEYMETTIK
JKEAIAEPAI MEMAEKETTIK apHaAapfa KaparFaHAa >KyMeAi TypAe MalAaAaHaabl. AA, MEMAEKETTIK
paanoAapaa kKebiHece JKaHaAbIKTapFa >KaHe aknapaTTbiK Ma3MyH 6acbiM GOAATBIHbI JKOHE DAEYMETTIK
Keainepae BEACEHAIAITI TOMEH eKEHAIM alKbIHAAAAbI.

Tynin cesaep: KasakcraH, >KepriAikti pasMoCTaHuMsi, CaHAbIK, (hopMaT, SAEYMETTIK MEeAMa,
ayAuTopms.
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Kak AOKaAbHble PaAUOCTAHLLIUU B KaszaxcraHe UCMOAbL3YIOT
COoUuMaAbHbIE CEeTU

dopmatbl UMMPOBOro BELLAHUS CYLLECTBEHHbIM 0OPa3OM BAMSIIOT Ha pas3BMTME BCEro CeKTopa
KazaxctaHckmx CMMW, BKAOYAsi dAEKTPOHHble. MeAMapbiHOK MepexoAMT B OHAaMH. 3a MOCAEAHYIO
YeTBEPTb BEKa CEPbE3HO MOAMMDULMPOBAAOCH OTEYECTBEHHOE paamoBellaHmne. [locae obpeTeHus
He3aBMCUMOCTM paamoBelllaHue B KasaxcTaHe pa3BMBAAOCb MO ABYM HampaBAEHMSIM: KakK YaCTHbIN
OM3HEC M KaK NMPaBUTEAbCTBEHHOE YUPEXKAEHME C FOCYAAPCTBEHHbIMM pPaaMonepesadamm, Kyprpyemoe
MuHUcTEpCTBOM MHOPMALIMM U KOMMYHMKALMM.

Lleab cTtaTbm — M3yueHMe TPaH3MTHbIX (POPM OTEUYECTBEHHOrO PAAMOBELLAHMSI, OCOOEHHOCTEN
nepexoAa OT KAACCMYECKMX K LMppOBbIM (hopmaTam. ABTOP MCCAEAOBaHMS pacCMaTpMBaeT KOHLIENLMIO
1 hopmbl UMb pOBU3aLMIM OHAAMH-PAAMOCTAHLIMIA, @ TAKXKe BapUaHTbl MCMIOAb30BaHMS PaAMOCTaAHLMSIMM
COLUMaAbHbIX CeTeil, Takmx Kak Twitter, Facebook u Instagram. PesyAbraTbl MccAeAOBaHMSI MOKa3aAu,
4YTO KOMMEPYECKME PAAMOCTAHLMM, CMEUMAAMBMPYIOMECS Ha My3blKaAbHOM KOHTEHTe, 0Ooaee
CUCTEMHO M aKTMBHO MCMOAb3YIOT COLIMAAbHble CETM, B TO BpPemsl Kak roCyAQpCTBEHHble CTaHLMM,
crieumaAmM3mpytoLliMecs Ha HOBOCTHOM KOHTEHTE, He AOCTAaTOUHO aKTMBHO MCMOAb3YIOT MOTEHLMAA
COLMAAbHbIX CeTen. Takyke 0TMEYAETCS CXOXKECTb CUTyaLMM C PEKAAMHbIM MPOAYKTOM, KOTOPbIN 6oAee
aKTMBHO MPEACTaBAEH Ha KOMMEpPYECKMX PaAMOCTaHLMSX.

KaroueBble cAoBa: Ka3aXCTaH, MeCTHasd pPaAnOCTaHUMA, U,VI(i)pOBOVI (bopMaT, COUMaAbHbIE CETH,

ayAuTOpMUS.

This study discusses how radio in Kazakhstan
developed since independence in 1991 and chal-
lenge by the radio station into a digital format, which
is suitable for transmission over the Internet. This
study examined the way in which 34 radio stations in
Kazakhstan are using the social media such as Twit-
ter, Facebook and Instagram. Radio stations in Ka-
zakhstan developed partly as a private enterprise and
partly as a government entity with government radio
operations controlled by the State Television and Ra-
dio Broadcasting. Results of the study revealed that
news stations provided more news items for their au-
diences while music stations had more promotional
in social media.

According to the Networked Readiness Index
for 2014, it ranked 38 out of 148 countries (up six
places from 2013). Among media and ICT plat-
forms in Kazakhstan radio remains the most widely
available, reaching directly into more than 70 per-
cent of adults’ homes in the country. Despite the
claims by some, radio continues to remain one of
Kazakhstan's two ongoing favorite media sources,
second only to TV. Radio in Kazakhstan since in-
dependence in 1991 changed and market developed
partly as a private enterprise and partly as a gov-
ernment entity with government radio operations
controlled by the State Television and Radio Broad-
casting Corporation.

This study set out to establish the impact of
new media on radio broadcast through a case study
of Kazakh Radio. It was guided by five objectives
that focused on the extend of the use of New me-
dia platforms by Kazakh Radio and identifying the
challenges faced by Kazakh Radio in its use of New
media. The study applied the survey research design.
The population included the employees of Kazakh
Radio and the listeners especially in Almaty City and
Astana. The target population was the management
and staff of the new media department as they were
the ones directly involved with the new media. The
listeners were sampled purposively to get as much
relevant data as possible. Data was collected by
use of a questionnaires and oral interviews for each
group of respondents. If a listener indicated from the
onset that they listened to another radio station, they
would not be given the questionnaire but would give
to the next respondent. The data collected revealed
that a majority of listeners of Kazakh Radio were
well versed with new media. The study results show
that as a result of accepting and adopting the new
media technologies the benefits have been immense;
increase on advertising revenue, growth of audiences
due to the variety provided on the website like pod-
cast, music downloads, news and You-tube videos.
Kazakh Radio has been quick to adopt new media
through its all-interactive website, which caters to
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listeners all over the world. The younger genera-
tion listens to radio using their mobile phones. One
can access Kazakh Radio website to get the relevant
news anytime instead of waiting for primetime news.
Kazakh stations are successful; the radio market in
Kazakhstan is dominated by Russian radio. Finally,
the research group organized all information of Ka-
zakh radio, which we used in our research. Internet
media has its own specific tools (their amount is
higher and they are more modern than casual media).

Historically, radio came to Kazakhstan in the
1920s as it did to the rest of the world. Kazakh Ra-
diosy began broadcasting in 1921 under the direc-
tion of the Soviet government. By 1927 the station
broadcast its earliest programs in the Kazakh lan-
guage. Kazakh Radiosy was under Soviet ideological
control until the fall of the Soviet Union, and Kazakh
radio came under the control of the Kazakh govern-
ment (Brown, Yerkimbay, Myssayeva, 2017).

According to the research study about the “Radio
and the Development of Kazakh as a National Lan-
guage” (Brown, Yerkimbay, Myssayeva, 2017) there
are three broad approaches scholars use to classify
radio broadcast organization. One approach is com-
mercial radio which is profit driven, has a consistent
and stable format, and today is likely part of a net-
work of corporate owned stations. Another approach
is public service radio. This approach is driven by a
need to serve the public rather than generate profit.
Public service radio takes a variety of forms from
national professional organizations such as the BBC
to community radio stations staffed by local volun-
teers (Lowe and Bardoel, 2009). The last approach is
government radio which is sponsored and funded by
a government. This approach is used to enhance na-
tional prestige, promote national interests, indoctri-
nate the population, and develop cultural ties among
otherwise divergent people (Clark, 2012). Most of
Kazakhstan’s radio history is government sponsored
radio and is tied to the legacy of Russian broadcast-
ing. The Soviet Union was one of the early adopt-
ers of a ‘government radio’ approach to broadcasting
and this extended to the use of radio in Central Asia.
Radio was an important tool used to spread Soviet
ideology in Central Asia, and use of the Russian lan-
guage was a key part of this effort (Yudin and Keith,
2004).

Today Kazakhstan has two of the three forms of
radio. State sponsored radio continues to operate. Af-
ter Kazakh independence state radio continued broad-
casting as the newly formed Kazakhstan Radio and
Television Corporation (KRTC), but audiences were
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low. Four state radio channels currently broadcast
in Kazakhstan. The channels include: Kazakh Ra-
diosy, Shalkar, Astana, and Classic. Kazakh Radiosy
is the traditional state channel with a long history
in Kazakhstan. It broadcasts the core programming
produced by the government’s corporation (Www.
kazradio.kz). Shalkar draws programming from Ka-
zakh Radiosy, but focuses on the Kazakh language
and broadcasts only in Kazakh (www.shalkarfm.kz).
Astana is a music and information channel (www.
astanafm.kz), and Classic features classical music,
particularly music produced by Kazakh musicians.
The channel is a project co-sponsored with the Kur-
mangazy Kazakh National Conservatory (www.clas-
sicfm.kz). Because Kazakh radio was part of the
Soviet ideological apparatus, there was a perception
that the state owned Kazakh radio was somewhat
inferior and not particularly sensitive to the needs
of audiences. State radio today struggles to connect
with audiences, in large part because of the authori-
tarian legacy of a Soviet approach to radio broad-
casting (Ibrayeva, Missayeva and Alzhanova, 2012).

Kazakh commercial radio is present but strug-
gles. Commercial Kazakh radio arrived in the early
1990s and by the mid-1990s competed for audiences
and advertising with transnational commercial radio
from Russia. Moscow was the center of Soviet ra-
dio’s ideological network, and serves as the center
for commercial broadcasting today that is exported
to a number of international markets. Russia entered
the Kazakh commercial market with an established
history of international broadcasting while Kazakh-
based radio was emerging with little market experi-
ence. This put Kazakh commercial radio at a disad-
vantage. Networks such as Radio Russia-Kazakhstan
and Europa Plus-Kazakhstan, both part of Russia’s
international media presence, are the most popular
radio channels (Ibrayeva, Missayeva and Alzhano-
va, 2012). Through the mid-1990s private Kazakh
commercial stations relied on advertising but faced
many challenges. First, there was little experience
with commercial radio. Advertising supported media
was a new concept. Second, there was pressure from
the state. Kazakhstan was an authoritarian state and
press freedom with audience-centered programming
had not been tested. Third, the infrastructure to train
broadcasters and deliver programs was not as ‘pro-
fessional’ as international imports, particularly from
Russia. Currently about 30 commercial stations op-
erate in Kazakhstan, some networked throughout the
country. For example, Auto Radio is one of the more
successful private commercial radio stations. It was
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organized in 1998 in Almaty and now broadcasts in
17 cities. It broadcasts an eclectic music format with
traffic and weather reports, and limited talk. The sta-
tion primarily targets a male audience (www.avtora-
dio.kz).

The third general form of broadcasting, an inde-
pendent public service radio, is absent from Kazakh-

stan’s radio landscape, with the exception of one
BBC channel in Karaganda. Government sponsored
radio stations offer public service and local program-
ming, but programs are developed under government
direction (Brown, Yerkimbay, Myssayeva, 2017).

1. Table Top 10 contains a list of the outputs of
the radio programs with the highest ratings.
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In just over the last 25 years, several develop-
ments have occurred that are challenging radio in Ka-
zakhstan. While radio began to accept and awkwardly
adapt to the new realities in the post—consolidation
and digital music era, the Internet experienced another
growth spurt in the form of Social media. In addition,
the satellite radio companies merged, and mobile op-
erating systems with music and radio apps began pro-
liferating on consumer hand phones and tablets.

Describing the relationship between radio and
social media is a lot more straightforward. The radio
industry’s reactions to the latest developments with
social media have been multifarious. How are radio
stations utilizing this new social media environment?
Are some applications a threat, or does radio see them
more as a tool and collaborator in reaching and main-
taining relations with listeners? What is the proper
way to create and manage a social media (Facebook,
Instagram) page? These are only some of the ques-
tions that are popping up in water cooler conversations
at radio stations the world over. As radio practitioners
and researchers, our study seeks to join the discussion
by exploring radio’s relationship with social media
platforms, specifically the Facebook and Instagramm.
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Along with the widespread adoption of the Inter-
net, users are now shifting from being passive media
recipients to active content creators on the social net-
works. Since acquiring and retaining a large—scale lis-
tenership is crucial to commercial station businesses,
especially because it depends on revenues from adver-
tising, they have started to discover the opportunities
that social network sites offer in terms of community
building. Consequently, we can draw conclusions on
the relationship between the traditional radio station
service and the radio station’s social software pres-
ence via Facebook and Instagramm.

Conclusion

The interviewees for this project provided a
snapshot of the relationship between radio and so-
cial media. This is a snapshot because the traditional
media landscape and social media use in Kazakhstan
is fluctuating.

The key direction of the forthcoming stage of
the republic’s development will be the creation of a
number of high-tech industries in the priority sectors
of the country. Currently, state programs are being
implemented: “Electronic Government”, “Informa-
tion Kazakhstan-2020”, “Digital Kazakhstan”.
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In the program “Information Kazakhstan 2020 it
is planned “by 2020 to increase the volume of televi-
sion production of Kazakhstan production to 60% of
the total airtime. The number of Internet sites in .kz
and .kaz domains should increase by 50% compared
to 2012, the number of Internet media will make up
95% of their total number (Kazinform, 2012).

The country has developed the State Program
Digital Kazakhstan, its main goal is the progres-
sive development of the digital ecosystem to meet
the challenges of sustainable economic growth and
enhance the country’s competitiveness in the inter-
national arena. In the course of the implementation
of this program. The main aim of this program is
the need for the development of a digital economy

in Kazakhstan using IAOD global network of eco-
nomic and social activities carried out through the
Internet, mobile and social networks.

The Internet, new media and new digital tech-
nology have revolutionized the educational process
for the training of future journalists. Disciplines cor-
responding to the new era of the digital era began
to appear, such as Digital Journalism, Convergent
Journalism, Internet Journalism, Modern Media
Technologies, Multimedia Journalism, Audiovisual
and Digital Media, and others. The development of
electronic media is carried out in the era of the glob-
al digital revolution. Modern achievements in the
field of social media change the modern journalism,
which becomes digital, multimedia.
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