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MALIK GABDULLIN — HERO OF THE SOVIET UNION

The XX century showed the Kazakh batyrs in great war of 1941-1945. The Hero of the Soviet Union
Malik Gabdullin before war is a graduate student, in war — the political leader, at defense of Moscow
headed a company of submachine gunners. Underwent all war in the 8th Guards rifle division of a name
of the general famous for the whole world I.V. Panfilov. The youth has to know about feats of the He-
roes. Archives opened, new documents began to be studied. On materials of the Central Archive of the
Ministry of Defence of the Russian Federation and Central State Archive of the Republic of Kazakhstan
the author wrote this article.

The theoretical and practical importance of a subject is also necessary as new calls of time during an
era of innovative technologies allowed to open the world for all and independently. Unfortunately, the
trend of a mythologization of history or concealment of these or those facts is planned recently.

Methods: Methodology of a comparative-historical research, methodology and technique of a so-
ciological research, etc.

Results of a research can be integrated into educational and educational processes. Materials can be
included in manuals and textbooks of history of the XX century, journalism and other socio-humanistic
disciplines.

Conclusions: The example of Malik Gabdullinas military life shows the study of national history by
local authors.

Key words: Malik Gabdullin, war of 1941-1945, Kazakhs, the 8th Guards rifle division of a name of
the general 1.V. Panfilov.

AxmeTtoBa A.C.
T.F.A., npodeccop, an-Papabu atbiHaarbl Kasak, yATTbIK, YHUBEPCUTETI,
KasakcTaH, AAMaThl K.
e-mail: I.s.akhmetova@gmail.com

Manik Fabayaann — Kenec OaafbiHbiH, baTbipbi

XX racbipabiH, 1941-1945 xbirpapAarbl ¥YAbl OTaH COFbICHI Kasak, GaTbipAapbiH TaHbITTbl. KeHec
OaarbiHbiH, baTbipbl MaAik FaBAYAAMH COFbICKA AEMIH — aCMMPaHT, COFbIC KE3IHAE — Casich >KeTeKLi
(noAnTpyK), MackeyAiH KopFaHbIC WwebiHAe aBToOMaTunKTep poTachiH 6ackapAbl. CoFbICTbiH, GacbiHaH
asrbiHa AeniH OYKiA aAemre atbl MoAiM reHepan WM.B. [MaHdMAOB aTbiHAAFbl 8-li rBapAMSIAbIK,
aTKbILITAP AMBM3BMSICbIHBIH, KypambIHAA Xypin eTTi. Kasipri >kactap e3 eAiHiH 6atbipAapbiH 6iAy Kepek.
MyparaTTap auibiAbIf, >kaHa Ky>KaTTap 3epTTeae 6actaabl. bya makasa Pecein Deaepaumscbl KOpFaHbIC
Mwunnctpairinin OpTtaablk, MyparaTtbl MeH Kasakcrtan PecniybamkacbiHbiH, OpTabik, MemaekeTTik
MyparaTtbl MaTepraAAapPbIHbIH, aBTOPAAPbIHA aPHAABIM >Ka3bIAAbI.

TakbIpbINTbIH TEOPETUKAAbIK, >KOHE MPAKTUKAABIK, KYHAbBIAbIKTAPbl >aHa 3amaH TaAabblHAAFbI
MHHOBALMSIAbIK, TEXHOAOTMSIAQD DAEM TapuXbiH 8pKiMre e3 OGeTiHle 3epTreyre MyMKIHAIK 6epeai.
OKiHilLKe Opar, COHFbI yaKbITTa TapUXTbl MU TAHABIPY HEMECE MYAAEM >KaCbIPy TEHAEHUMSChI NarnAa
6oAyAQ.

oaictepi: CaAbICTbIPMAABbI-TAPUXM 3E€PTTEYAEP METOAOAOMMSICbI, METOAOAOTMS XKOHE BAEYMETTIK
3epTTeyAep TexHuKachl kaHe T.6.

3epTTey HaTMXeAepi OiAiM, Topbue Gepy npouectepiHe GipikTipiareH. Matepraaap XX FacbipAbiH
TapuXM OKYABIKTApPbIHAAFbl aKMapaTTapAbl TOAbIKTbIPYbl MYMKiH. >KypHaAMCTMKA, OAeyMeTTiK-
rYMaHUTapAbIK, MOHAEPAE KOAAAHBIAAADI.
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KopbITbiHABL:  Maaik FabAYAMHHIH 8CKepM eMipi MblCaAbIHAA >KEPTIAIKTI aBTOPAAPAbIH YAT Tapu-
XbIH 3epTTeyi KepCeTiAreH.

Tyiin  cesapep: Meonik FabayaanH, 1941-1945 KbiapapAarbl
M.B. TaHpmA0B aTbiHAaFbI 8-1Ui rBAPAMSAbIK, aTKbILUTap AMBU3USIChI.

COFbIC, KasakTap, reHepaa

AxmeToBa A.C.
AM.H., npoeccop, Kazaxckmit HaUMOHaAbHbIN YHUBEPCUTET M. aAb-Dapabu,
KasaxcTaH, r. AAMathbl,
e-mail: |.s.akhmetova@gmail.com

Manauk la6ayaann — F'epoit CoBerckoro Coro3a

XX Bek MokasaA CMAY M BeAuuMe Kasaxckux 0atbipoB B Beankon sonHe 1941-1945 rr. [epoit
Cosetckoro Coto3a Maank FaBAYAAMH AO BOWMHbI — aCMMpaHT, B BOMHY — MOAMTPYK, MNpu 060poHe
MoCKBbI BO3rAaBASIA POTY aBTOMATUMKOB. BcCio BOMHY npolueA B 3HaMEHMTOM Ha BeCb Mup 8-oM
rBapAENCcKOl CTPEAKOBOM AMBU3MM MMeHU reHepana M.B. MNaHnduaosa. KasaxcraHubl AOAXKHbI 3HATb
0 noaBurax csomx [epoeB. CeroaHs OTKPbIAMCb apXMBbl, CTAAW M3Y4aTbCst HOBble AOKYMeHTbl. CTaTbs
ocHOBaHa Ha Matepuasax LleHTpaabHoro Apxmnea Munmcrepctea 060poHbl Poccurickon Meaepaumm n
LlenTpaabHoro FocyaapcteeHHoro Apxuea Pecnybamkm KasaxcraH.

TeopeTnyeckass M npakTMyeckas 3HAYMMOCTb TEMbl: HOBbIE Bbl30Bbl BpPEMEHM B  3MOXY
MHHOBALIMOHHbIX TEXHOAOTMIA MO3BOAMAM OTKPbITb MMP BCEM M CaMOCTOSATeAbHO. K coxkaAneHuwio, B
NOCAEAHEE BPEMS HaMeYaeTCs TEHAEHLUMS MUOAOTM3ALMN MCTOPUN AW 3aMAaAUMBAHNS TEX MAM UHbIX

chakToB.

MeTOAbI: MeTOAO/\OI’Mﬂ CPaBHUTEAbHO-UCTOPUYECKOIro MCCAEAOBaAHMSA, METOAOAOINA N TEXHMKA

COLIMOAOTMYECKOrO MCCACAOBAHMS U T.A.

Pe3yAbTaTbl MCCAEAOBAHMS MOTYT ObiTb MHTErPUPOBAHbI B 06Pa30BATEAbHbIN M BOCMMTATEAbHbII
npoueccbl. MaTepmaabl MOTYT 6biTb BKAKOYEHbI B yYeOHble Mocobus u yuebHMKM nctopumn XX Beka,
SKYPHAAUCTUKM M APYTUX COLMOTYMAHUTAPHbIX AUCLIUIAMH.

BbIBOAbI: Ha MPUMEPE BOEHHOrO MnepuoAa >KM3HM Maamnka [abAyAAMHA MOKa3aHO M3y4deHue
HAUMOHAAbHOM UCTOPUM OTE€UYECTBEHHBIMW aBTOPaMM.

KaroueBble caoBa: Maank [abayAAmH, BoiiHa 1941-1945 roaos, kaszaxm, 8 reapAeickas CTpeAKOBast

AMBU3MS UMeHU reHepana M.B. INaHdumaoBa.

Introduction

The graduate student of the Kazakh teacher
training college (KazTTC) named after Abay, Malik
Gabdullin with ready, but not protected yet, mas-
ter's thesis went on front to the 316th rifle division.
Through all war he was in the well-known Pan-
filovsky division which was proud of it and which
was glorified by it.

Documents on it were postponed in archives, li-
braries, the museums. In February, 2019 in National
library in Almaty there took place the presentation
of 11 of his books devoted to a research of the Ka-
zakh folklore, traditions, customs and history of the
Kazakh people, military sketches and memoirs. The
memory of it in Kazakhstan is sacred.

Main part

My article is devoted to his fighting feats in the
Panfilovsky division as it was.

In Soviet period our division was sung by the
famous writers, poets, cultural figures and arts, vet-
erans and politicians [Beck A.,1943 and etc.].

In the 21st century, the discussions got a differ-
ent perspective. About 316 shooting division — 8
Guards Rifle Division continue to write and speak
confidently and fiercely — in different ways, inter-
preting battles and exploits, putting different politi-
cal meaning of the events of that period, the most
dangerous during the great war — 1941. One of the
reasons is that almost all the participants of those
events have gradually left, and it is easy to say un-
kind to those who saved the Motherland at the cost
of their own lives. And our task — the children of
front-line soldiers — in the 21st century to fight back
against those who, by manipulating, for the sake of
their own glorification casts a shadow on our fathers.
I am proud that books and articles about the immor-
tal feat of the 316 shooting division in the defense of
Moscow have been written and co-authored [ Yazov
D.T., 2011 and etc.].

They study the defense of Moscow precisely
by the battles of the Panfilov Division in military
schools in many countries of the world, write books
and articles in the west about these great and fierce
battles, marveling and admiring the exploits of
fighters and officers [Joffe, D., 2011]. We need to
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study all this, to be professionals in the matter of
protecting the exploits of their great-grandfathers. It
is our duty.

One of the 11,347 soldiers and officers of the
316 shooting division who left Alma-Ata city’s 1%
railway station in August 1941 was political instruc-
tor Malik Gabdullin.

The first list, where he started military service
political instructor Malik Gabdullin, is a 15 battery
45 mm guns 1075 riffle regiment.

In the following list of 5% Company of 2" Bat-
talion of 1075 Rifle Regiment number two has a re-
cord:

— Gabdullin Malik — political instructor, call Al-
ma-Ata region, residence: KazSSR, Akmolinsk re-
gion, Zerendinskiy district [Central Archive of Min-
istry of Defence of Russian Federation, foundation
8 guards rifle division, inventory 2, case 14, p.45].

October battles of 1941 near Moscow

M. Gabdullin, who was at the time with lieuten-
ant Evstratov's platoon, occupying positions on the
river bank, writes about one battle on October 16:

"Before lunch it was sleet, it was quiet. In the
afternoon mortars and cannons on both sides start-
ed to speak, the ground trembled again. Wave after
wave fly German planes, dropping bombs and firing
machine guns ... The fight lasted about three hours.
Again, a disturbing silence was established over
Ostashevo... Time seems to have stopped. Suddenly,
somewhere in the distance, from the Germans, lis-
tened to the deaf burst humming of the engines —
there were tanks. On the other side of the river there
was about half of a company of Germans.

Fire! — I commanded.

The sound shot was hit by machine guns, dryly
cracked the rifle volleys. Fascists were panicking.
All three vehicles were burned by armor-piercing
bullets.

Tanks from the rear!

I looked back — three huge tanks were going
straight to our trenches. At first it seemed to me that
these are our Soviet tanks, because we did not re-
treat, did not give this shore, where here to appear
the enemy! But the tanks were coming at us, and their
crosses were ominously blackened on the armor.

— Prepare anti-tank grenades and flammable bot-
tles! — I commanded.

Tanks quickly approached the trenches, coming
from the right flank, on the move pouring us lead of
machine guns. The front tank was already approach-
ing the Shashko branch, and, clanging with caterpil-
lars, spun in one place, ploughing open and shower-
ing the trenches. VasilyShashko with two anti-tank
grenades ran forward and threw them heavily into

the engine part of the tank. And the armor immedi-
ately blazed, quickly and easily like a candle. Fas-
cists jumped out of the burning car, and got under
the bullets of our fighters. The other two tanks, see-
ing this position, turned back. At this time, Bzaubek
jumped out of the trench and threw a bottle of flam-
mable mixture into the nearest tank. This tank also
caught fire to the general celebration of the fighters.
The third tank managed to move away in the direc-
tion of Ostashevo.

Another autumn day covered with gunpowder
smoke...

Now there were 26 of us in the platoon. What
will Shoot (company commander — avt.) tell me after
such losses? 1 waited for his arrivals any minute.
Every night he appeared in our platoon... and if he
couldn't come, he would send a liaison. There was
none of them today. This alarmed me, and I sent two
liaisons to find out the situation.

More than an hour passed, and the messengers
did not return...

"Did our guys leave Ostashevo behind? —
Shashko asked quietly.

... Time stretched slowly, instilling increasing
anxiety. The messengers didn't come back. We
consulted with Shashko and decided to send two
more — Sergeant Kovalenko and Hasenov...

... Hasenov and Kovalenko returned at dawn on
October 17 and brought a seriously wounded fighter
with them.

Sergeant Kovalenko said:

"On the outskirts of the city, we came across our
messengers. They lay dead and undocumented. We
crawled towards the command post of the company,
located in the gardens, no one was caught there.
Everywhere there were cars, tanks and enemy
observers. On the way back we found a wounded
soldier.

The wounded man was a liaison battalion. He
said that the company had received the battalion's
order to leave. But the order could not be carried
out, the German machine gunners surrounded the
group of junior lieutenant Shoot, and he died.

After a brief exchange of views with the platoon
fighters M. Gabdullin decided at dawn on October
18 to start leaving the encirclement. After burying
the dead, under the cover of the morning fog, the
platoon fighters left the positions, taking the course
to Volokolamsk. Twenty-four fighters remained in
service. Fire strike force consisted, except for rifles,
two handguns and one machine gun.

On October 18, Malik Gabdullin's fighters,
advancing through the forest, met with a group of
37 Red Army soldiers, some of whom were heading
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east from the country's border. The eldest in the
group of 37 people was Sergei Sakhno. But only 12
people had guns. Sakhno's squad joined the platoon
of M. Gabdullin. The new fighters recognized him
as their commander. Barely the detachment moved
on, as soon as it was joined by another group of 54
people led by junior lieutenant Rubtsov.

October 20. M. Gabdullin's
continued to move east.

— We go slowly, with frequent stops. It's a tough
road. And the main lack of food for a few days affects
the fighters. At one o'clock in the afternoon we went
to the edge and stopped at the halt. Nearby lay quiet,
peaceful fields of the suburbs. And in approximately
two kilometers from the forest, on a hill, you can see
a small village.

M. Gabdullin held a meeting with the
commanders and sent scouts to the village. A few
hours later they returned and reported that there
were twenty Germans in the village. They guard
two military depots, one with food, the other with
weapons and ammunition. At the warehouses, two
soldiers are on duty, the rest sit in the houses and
wait for their duty.

M. Gabdullin selected 30 people, divided them
into three groups and ordered to enter the village
from three sides.

The fight did not last long. After opening the
warehouses, the detachment stocked up on food,
weapons and ammunition, then went into the forest
for several kilometers, and made a halt [Gabdullin
M., 1961, p. 29-37, 44-48].

October 21. After resting at 12 o'clock in the
afternoon, M. Gabdullin's detachment again went to
the compound with his troops.

— A distant artillery fire can be heard. It's slowly
approaching. The machine-gun fragment is clearly
heard to our ears.

We decided to send scouts. Two hours later
they returned and reported that the Germans were
marching in columns on the way to the front, and in
front of us there was a battle. Sergeant Kasymbekov,
sent to the right flank, met with the forester, but
the local forester did not make contact. Then M.
Gabdullin himself decided to go to the forester's
house. Only after seeing Malik Gabdullin in Soviet
uniform, the forester told about himself and said that
the front is 6 kilometers away, that the fighting is
going on here two days in a row near the village of
Spas-Ryukhovskoye. The forester noted that there is
no direct road around the swamp. But he agreed to
hold us on forest path. The movement took almost
all day and required a lot of force from the fighters,
who were carrying not only weapons and wounded,

detachment

but also dragged two-wheelers with ammunition
and machine guns [Vorobyov K., 2005, p.125-136
and etc.].

On October 22, the combined detachment of
M. Gabdullin entered the location of the 1075th
Regiment 316 Division. Thanking for the help of the
forester, the detachment moved to the headquarters
of the regiment.

— Not reaching Spas-Rykhovsky, we stopped at
the edge. Leaving Kovalenko for the elder, I, togeth-
er with Rubtsov and Bulyshev, went to the house
where the headquarters was located. He opened the
door and was confused by surprise — General Pan-
filov and Colonel Kaprov looked at me. I froze as if
were in line, with my arms outstretched at the seams.
Having quickly gathered my thoughts, I reported to
the general who I was and where I came from. Pan-
filov said hello to me, and, taking my hand, asked
me to sit down and tell him about everything that
had happened to us. I started to report in detail. The
general and Kaprov listened attentively.

- Now in my detachment together with the fight-
ers of the third platoon in service are one hundred
and forty-three people. All of them are ready for
battle.

"That's a good thing," the general said, and
a note of satisfaction could be heard in his voice.
"Thank you for your service. Well done! [Polevoy
B., Kazakhstanskaya Pravda, May 8, 1943].

"

November fights.

- November 11, 1941 Our company took up a
new defense northwest of the Dubosekovo junction.

It was on this day that Colonel Kaprov announced
to M. Gabdullin that he had been appointed
commander of the machine gunners company,
and he was entrusted with the task of forming this
company from the most powerful and courageous
fighters. But the unit commanders, on various
pretexts, refused to give their fighters because of the
heavy losses in the October battles.

M. Gabdullin testifies that he was the right
neighbor of the platoon D. Shirmatov in the
Dubosekovo region.

First, briefly about the company of machine
gunners.

On October 12, 1941, People’s Commissariat
of Defenceorder No. 0406 introduced a company of
machine gunners in the amount of 100 men armed
with submachine guns, with a company commander,
foreman and political instructor [https://ru.wikipedia.
org/wiki].

A group of machine gunners was created under
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General Panfilov during the defense of Moscow. At
that time, there was a catastrophic lack of people and
machine guns. Therefore, in a 1075 shooting regi-
ment, only a group of machine gunners was created
under the command of Malik Gabdullin, of which
there were only 13 people. They excelled in 1941. We
already talked about this in a book written together
with professor V.K. Grigoryev [Grigoriev V.K., Akh-
metova L.S.,2013. — 280 p.]. In general, the company
of machine gunners of 1941-1942 was a kind of
elite formation in the division, which provided an
offensive and a breakthrough, which we read about
in the memoirs of machine gunners and documents of
the headquarters of the regiment and division.

Having begun, by decision of Colonel Kaprov,
the formation of a company of machine gunners,
Malik Gabdullin and his political instructor arrived
at the regiment headquarters to receive an order for
further action [Gabdullin M., 1961, p. 53-58, 60].

On November 14, 1941, Malik Gabdullin
recalled that, fulfilling the decision of the regiment
commander to complete the company of machine
gunners, that day “arrived in the morning at the
headquarters of the first battalion, but besides
telephone operators and a clerk, I did not find
anyone. The clerk said that the commander of the
battalion and the commissar had gone to the front
line. Later it turned out that both the commander and
the commissar of the battalion did not want to give
up their fighters, given the shortage of companies
and platoons. But Gabdullin still took three people.
And in his "company" there were 13 machine
gunners with him."

Malik Gabdullin, fulfilling Kaprov’s order
to select soldiers in the company of machine
gunners, met with political instructor Klochkov. He
categorically refused to give his fighters. During
the conversation, they touched on the issue of
persistence. Klochkov said then:

— We still have little resilience. But we want to
show here how to fight the enemy. We have already
agreed on this with our fighters. There is nowhere to
retreat further ... I firmly decided —not a step back! —
repeated Klochkov. — Great Russia, but nowhere to
retreat. Where else to leave our dear land? Nowhere.

On November 16, machine gunners of the com-
pany of M. Gabdullin (13 people) took their position
at the edge of the forest near the village of Morozo-
vo. According to the plan, they must, having passed
the German tanks, cut off the German infantry fol-
lowing from the flank.

At dawn on November 16, sentinel Abdikari-
mov was the first to hear the rumble of motors.

— We looked at each other, listened. And indeed,

the roar of heavy vehicles was heard from Morozo-
vo. In less than five minutes, we saw German tanks.
One, two ... five. Bulky goofy monsters with huge
black crosses on armored towers inevitably crawled
along Moscow land in the direction of Shiryaevo.

The tanks passed by without noticing us. We
froze in our bush. Here the infantry is coming ... The
distance between us is decreasing more and more ...
When the unsuspecting Germans caught up with the
bush and came close to us, I gave the long-awaited
command:

— Fire on the Nazis!

... the battle began to boil. Soon the Germans
withdrew and gave a command from the rocket
launcher. And in minutes the earth came in a shaker,
boiled from thick and frequent mortar ruptures.

In this battle, they destroyed up to 200 fascists.

After another German rocket took off, we saw
that two tanks turned around and came at us. We
knocked out these two tanks. But we ran out of bul-
lets, and we left the bout area along the bottom of a
shallow ravine.

On November 18, M. Gabdullin’s machine
gunners, after leaving Shiryaevo’s area, which was
occupied by enemy tanks and motorized infantry,
headed east, establishing closer to night that the
regiment had moved to the Shishkino and Gusenevo
areas [Gabdullin M., 1961, p. 64-65, 67-68, 71-79].

During the battle near the village of Ryabushki,
part of the second battalion was cut off from all sides.
A company of the third battalion and a group of ma-
chine gunners led by M. Gabdullin were thrown into
a counterattack. At this time, tank, machine-gun and
mortar fire shot through the approaches, the Nazis
sought to prevent the connection of machine gun-
ners. The group commander was seriously wounded,
and M. Gabdullin was wounded. But the conscious-
ness that it is impossible to leave the group without a
commander, overcoming the pain of injury, he took
command over himself and did not leave the battle-
field until the task was completed. As a result, the
cut-off group with small losses regained its combat
capability [Central Archive of Ministry of Defence
of Russian Federation, foundation 8 guards rifle di-
vision, inventory 1, case 4, 1. 57-57].

On December 15, 1941, units of the 8" Guards
Rifle Division were withdrawn to the reserve of the
Supreme Command Headquarters [Daines V.O.,
2013, p.234 and etc.].

On January 5, 1942, the political instructor
of a company of machine gunners M. Gabdullin
was summoned to the headquarters of the 1075th
Guards Rifle Regiment. There he learned that to-
gether with the company commander, Art. Lieuten-
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ant Solovyov will be a member of the regimental
commission for the selection of the best fighters in
machine gunners. Replenishment from Kazakhstan
is coming soon.

It was then that the order of the People’s Com-
missariat of Defense on the formation of a full com-
pany of machine gunners was fulfilled.

On January 16, 1942, the division was sent to
the front. In the first echelon of the Panfilov’s rode a
battalion of captain Gundilovich and a company of
machine gunners. Political instructor M. Gabdullin
asked Gundilovich to come to the machine gunners
and talk about the feat of the 28 Panfilov heroes who
served in his battalion. For more than two hours,
the machine gunners listened with bated breath to
the captain’s story [Akhmetova L., https://zonakz.
net/2018/07/17/tulegen-toxtarov-panfilovec-avto-
matchik-1075-sp/].

February 6, 1942

When occupying the village of Novo-Svinuk-
hovo, a large role was taken by a group of ma-
chine gunners in the amount of five people led by
comrade. M. Gabdullin, who, having entered the
village from the flank and penetrated the center
of the village, raised panic among the Nazis. At
this time, the company of the second battalion ar-
rived in time, and the village was liberated. The
Germans left in a panic over 30 cars and trucks, 2
warehouses with clothing and grocery allowanc-
es. Comrade Gabdullin with a group of machine
gunners brought 12 captured Nazis, among whom
was one officer. Up to 50 German machine gun-
ners were destroyed.

February 9-10, 1942

The village of Borodino, which was repulsed by
the Germans in battle, was an important strategic
point from which a number of roads connected the
Germans with StarayaRussa. At our unit, located on
the border of the village of Borodino, the Germans
threw an SS regiment and the “Dead Head” com-
pound. To disrupt the German offensive, a company
of machine gunners, led by Comrade Gabdullin was
sent to strike from the right flank against the advanc-
ing enemy.

During the battle, which lasted about 7 hours,
comrade Gabdullin went on the attack five times
and counterattack with the slogans "For the Mother-
land!" For Stalin!” And four times repelled the Ger-
man attack, trying to get around our unit from the
flank. Destroyed the servants of the enemy machine
gun and captured the machine gun, thereby contrib-
uting to the success of the battle. During the battle,
the enemy, having lost more than 2,000 killed and
wounded, retreated.

The village of Borodino remained with us until
we received a new task.

A personal example of Comrade Gabdullina
inspired the fighters. The submachine gunner Tu-
legenTokhtarov, previously submitted for the title
of Hero of the Soviet Union, is a pupil of Comrade
Gabdullin [Central Archive of Ministry of Defence
of Russian Federation, foundation 8 guards rifle di-
vision, inventory 1, case 4, 1. p. 57-57].

To the title of Hero of the Soviet Union Politi-
cal instructor Malik Gabdullin was presented for the
January-February battles of 1942 in the Toropetsk-
Kholmsky offensive operation.

I am Kazakh, — Malik said proudly, accepting
the Order of Lenin and the Golden Star of the Hero
of the Soviet Union, — and I receive the high award
of the government of my homeland from the hands
of the Russian general. This significant fact is a usu-
al for us. He emphasizes that all the nationalities of
our great country are inextricably united in the fight
against a common enemy... | swear that [ will fight
even harder...

Thousands and thousands of sons of the Kazakh
people repeat this oath after Malik [Ritman M., Ka-
zakhstanskaya Pravda, May 1, 1943 and etc.].

The war will last more than two years, but the
senior political instructor thinks about the political
and military education of youth and his people on
the examples of the heroism of the batyrs of past
centuries and the present. February 24, 1943 M.
Gabdullin writes a letter to his friend Yeset:

- I wrote Comrade. Skvortsov (1% secretary of
the Central Committee of the Communist Party (b)
of Kazakhstan — author) long letter. It says this:

1. Each nation praises and exalts its hero. We
respect Edige, Koblandy, Torgyn, Syrym, Isatay,
Makhambet, Abay, Shokan, Kenesary-Navruzbay,
Amangeldy, Dzhambul. We take an example from
them. We acquaint the fighters with their deeds and
urge "to learn from them the cause of serving the
people." But there are no biographical materials
about these individuals. The works of themselves or
about them are poorly published.

At the front of World War II, many Kazakh
batyrs also advanced. Nothing is written about them.
The rear knows almost nothing about their heroic
deeds. Brochures and books must be written about
them.

2. We want to read works of art, songs of batyrs,
Kazakh literature. Batyr songs need to be removed
from the chests of the branch (Academy of Sciences
of the Kazakh SSR — author) and published. The
educational value of batyr songs is enormous.

3. It is necessary to conduct propaganda of mili-
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tary art among the Kazakh population. About the
war, about the army you need to publish more popu-
lar books. Need to write about the heroes. This is
necessary for the rear. It is necessary to distribute
portraits of heroes...

Yeset! We all talk and complain that there is no
Kazakh literature. Why do not we write it ourselves,
at least a little. Would it be right to leave for tomor-
row what you need to write about today?

Because of this, many events and stories are al-
ready beginning to disappear from memory. We don’t
even know the dates of the composition of some songs.
Even for a long time they could not establish the names
of the famous Shortanbai, Shozhe and others.

It is very shameful to assign fictitious surnames
to them out of a desire to justify their ignorance. Is
there a biographical sketch about the life and work
of at least one historical figure of Kazakh literature?
After all, no! If we write about them, we refer to
one or another of their work. Similarly, the Kazakh
theater has existed since 1926. Is there at least one
book about this? Why not write about the best art-

ists of the theater? Why are ways of their creative
growth not shown?

Conclusion

All this should flow from the question of the
Kazakh son and his real path. In my opinion, you
need to think about it [Central State Archive of the
Republic of Kazakhstan, foundation 1660 inventory
1, case 73, sheets 50-50].

Patriot, citizen, scientist Malik Gabdullin — Hero
of the twentieth century. We must know and remem-
ber the generation of war veterans — our fathers,
grandfathers, great-grandfathers. To study their
works, tell children and grandchildren about them,
be proud of them!

Hero's awards received in 1941-1945: Order
of Lenin and the Gold Star medal, the Order of the
Red Banner, the Red Star, the Great Patriotic War
1% Degree, medals For the Defense of Moscow, For
Victory over Germany in the Great Patriotic War of
1941-1945 and others.
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ON THE ISSUE OF THE IMPLEMENTATION OF UNESCO CORE PROJECTS
IN THE FIELD OF EDUCATION AND COMMUNICATION

The sphere of Edication and Communication in the modern dynamically developing world has a
great importance. Demand for education, especially in field of communication, is increasing. Therefore,
significant qualitative and quantitative changes are observed. This requires more profound knowledge
from educational services, corresponding to modern world trends and realities. The areas of online edu-
cation and exchange of experience with foreign experts are especially distinguished. Online education
allows you to get any information instantly. Unfortunately, unverified tools and information can cause
considerable material and moral damage.

Due to this reason, the main goal of this scientific paper is to research UNESCO core projects in
spheres of education and communication in dynamics.

In this project, the dynamics of implementation of UNESCO core projects on the example of the
UNESCO Chair, international journalism and media in the society of Al-Farabi Kazakh National Univer-
sity, are researched, evaluated and analyzed. The period of the research is from September 1, 2016 to
March 30, 2019.

The relevance of the study is the novelty of the information received on research in fields of educa-
tion and communication, and the designation of the dynamics of the work.

The results of this study will make a significant contribution to the spheres of education and com-
munications and can be used in the further implementation of UNESCO core projects in the fields of
education and communication.

Key words: education, communication, UNESCO, international profile projects, educational pro-
grams.

LLbiHFbIcOBa H.T.
d.F.A., npod., KOHECKO, xaAblkapaAbIk, >KypPHAAMCTMKA XKOHEe KOFaMAbIK MeAMa KadheApachiHbIH MEHrepyLUici,
an-MDapabu atbiHAarbl Kasak yATTbIK yHuBepeuTeTi, Kasakcran, Aamarbl K., e-mail: nazgul.shyngyssova@gmail.com

biAim xoHe komMmyHuKaums caracbiHAarbl KOHECKO-HbIH, 6eiiHAIK )xo6arapbiH
)Ky3ere acbipy MaceAeAepi

Kasipri KapkbIHAbI AaMbIM KeAe >KaTKaH dAeMAE GiAIM XKOHE KOMMYHMKALMS CaAaChl YAKEH MBHIe
ne. BiAiM aayFa AereH cypaHbiC, acipece KOMMYHMKALMS CaAacbiHAQ apTbin KeaeAl. OcbiAarilla, canaasbl
YK8He CaHAbIK e3repicTep 6iAiM 6epy canacbiHaH 3aMaHayu 9AEMAIK TPEHATEPre >KaHe 3aMaH ThiHbICbIHA
colKec KeAeTiH TepeH GiAiMAT TaAan eTeai. Ocipece oHAANMH-GIAIM Gepy XKoHe LeTeAAIK MaMaHAAPMEH
ToxXipnbe aamacy cananapbl epekiueaeHeai. OHAanH GiAIM KaHaAan Aa 6ip akmapaTtTbl XKeAeA aAyFa
MYMKIHAIK 6epeai. bipak TekcepiAmereH KypaaAap MeH aknapaTr MaTepuaAAblK, >K8HE MOPaAbABIK,
3aAaA akeAyi MymKiH. Ocbl ce6enTi 3epTTey XKYMbICbIHbIH, MakcaTthl GiAiM Gepy xaHe KOMMYyHMKaLmsl
canacbiHaarbl FOHECKO-HbIH 6eiiHAIK K06aAapblH >Ky3ere acbipyAbl 3epTTey GOAbIN TabblAaAbI.

ByA xymbicta aa-Dapabu atbiHaarbl Kasak, yaTTbiK yHuBepcuTeTiHi KOHECKO, XxaAbikapasblk,
KYPHAAMCTMKA >KOHE KOFaMAbIK, MeaMa KadeapacbiHbiH  MbicaAbiHaa KOHECKO-HbIH,  6eniHAiK
’K006aAapbIHbIH, >Ky3€ere acbipbiAy AMHAMMKAChl 3EPTTEAEAI, COHbIMEH KaTtap, OChbl KadeApaHbiH
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2016 >kblAAbIH 1 KbipkyreriHeH 6actan 2019 biAAbIH 30 Haypbi3biHa AEMIHTT >KYMbICbI GaFraAaHbir,
capanTtaAaAbl. 3epTTeyAiH ©3eKTiAiri — 6IAIM MeH KOMMYyHMKaLMsi CaAacbiHAAFbl 3epTTEeyAepPMEH
TOABIKTbIPbIAFAH aKMapaTTbliH >KaHALIbIAAbIFbIHAH, COHAAM-aK, >KY3ere acbIPbIAFAH >XYMbICTAPAbIH
AVMHAMUKACbIH KepceTyimeH 6aAaHbICTbI.

3epTTey HoTMxeAepi GiAIM Oepy >kKoHe KOMMYHMKaLMs CaAaCbiHa eAEYAI YAEC KOCaAbl >KaHe OCbl
canaparbl FOHECKO-HbIH GeniHAi x)kobaAapbiH 0AaH 8pi icke acblpy 6apbiCbiHA KOAAAHBIAYbI MYMKIH.

Tyrin cesaep: 6inim Gepy, kommyHukaums, KOHECKO, 6eiiHAIK XaAbikapaAblk, >kobaAap, OKy
GaraapAaManapbi.

LUbiHrbicoBa H.T.
A..H., npod., 3aB. kadh. KOHECKO, MeXXAYHapPOAHOM >KYPHAAMCTUKM U MeAMA B 06LLIECTBE,
Kazaxckuit HauMOHaAbHbIN yHMBEpcUTeT uM. aab-PDapabu, KasaxcraH, r. AAMarbi,
e-mail: nazgul.shyngyssova@gmail.com

K Bonpocy o peaamsaumnu npocpuabHbix npoektos KOHECKO
B 06AacTM 06pa3oBaHMsl U KOMMYHMKALLMU

Cdpepa 06pa3oBaHmst U KOMMYHUKALLMIA B COBPEMEHHOM AMHAMMYHO PA3BMBAIOLLEMCSI MUPE MMeeT
KoAOCCaAbHOe 3HaveHne. Cnpoc Ha o6pa3oBaHue, 0COGEHHO B Chepe KOMMYHMKALMIA, YBEAUUMBAETCS,
TEM CaMbIM MPOM3BOAS 3HAUUTEAbHbIE KAYECTBEHHbIE M KOAUYECTBEHHbIE 13MeHEeHMs. DTo TpebyeT oT
06pa3oBaTeAbHbIX YCAYT 6H0Aee TAYHOKMX 3HAHMIA, COOTBETCTBYIOLLMX COBPEMEHHbIM MUPOBbIM TPEHAAM
n peaansim. OCoBEeHHO BbIAEASIOTCS 06AACTH OHAQMH-06pa30oBaHMsl 1 OOMEH OMbITOM C 3apy6esxxHbIMM
cneupmasnctamm. OHAaMH-06Pa30BaHNE MO3BOASIET MOAYUUTH Ty UAM MHYIO MHDOPMALIMIO MIHOBEHHO.
Ho HenpoBepeHHble WHCTPYMEHTbl W MHAOPMaLMs MOTyT TMPUHECTM HEMaAblii MaTepuaAbHbI M
MopaabHbli yuiep6. 1o AQaHHOM MPUUMHE LEABbIO UCCAEAOBATEAbCKON PabOThbl SIBASIETCS M3y4yeHue
peaam3aumu npomabHbix npoektoB KOHECKO B 06AacTi 06pa3oBaHmnsi U KOMMYHUKALIMU B AMHAMMKE.

B aaHHOM paboTe MCCAEAYETCS AMHamMKa peaAmsaumm npoduabHbix npoektos KOHECKO Ha
npumepe kadeaspbl KOHECKO, MexAyHapoAHOM >KYPHAAMCTMKM M MeaMa B obwectse Kasaxckoro
HALMOHAABHOTO  yHUBepcuTeTa umeHn aAab-Dapabu, OLEHMBAETCS M AHAAMBMPYIOTCS  MEepPUOA
paboTbl kadeapbl ¢ 1 ceHTa6ps 2016 roaa no 30 mapta 2019 roaa. AKTYyaAbHOCTb MCCAEAYEMOM
paboTbl COCTOUT B HOBM3HE MOAYUYEHHON MH(DOpMaLmK 06 MCCAeAOBaHUSX B cdhepax 0oO6pa3oBaHus m
KOMMYHMKaUMK 1 0603HaUEHNM AMHAMMKU MPOAEAAHHbIX PaboT.

Pe3yAbTaTbl AQHHOMO MCCAEAOBAHMSI BHECYT 3HAUMMbIM BKAAA B ob6AacTi obpasoBaHusi 1
KOMMYHUKAUMIA U MOTYT ObITb MCMOAb30BaHbl B AAAbHEWLIEN peaAm3aumu npoUAbHbIX MPOEKTOB
IOHECKO B chepax 06pasoBaHms M KOMMYHMUKALIMK.

KatoueBble caoBa: ob6paszoBaHue, kommyHukaumsi, KOHECKO, npoduabHbie MeXAYHApOAHble

NPOEeKTbl, yuebHbIe NPOrpPamMMbi.

Introduction

The study was conducted to identify shortcomings
and offer new opportunities in the development of
the strategy for 2019-2022 period. The duration of
the experiment in this type of working and scientific-
educational organization where UNESCO projects
are implemented was chosen based on research.
One month is too short time to implement global
projects; one year will not give a complete picture
of the dynamics by year. For this reason, a term of
more than two and a half years was chosen, that is,
a term of five academic semesters. In the future,
we plan to use the data obtained from these years
in conjunction with future research and implement a
research experiment with a term of 10 years, that is,
20 academic semesters. Here we present the analysis
and implementation of core projects during the
experiment of involvement in the project of scientific

and teaching staff of the department. Special attention
is paid to the establishment of new agreements with
universities and institutes both in Kazakhstan and
abroad (USA, Japan, China, Russia and others).

UNESCO Chair in Journalism and Commu-
nication (The al-Farabi Kazakh National Uni-
versity) works in the scientific, methodological,
educational areas in close cooperation with the
UNESCO and ISESCO National Commission in
the Republic of Kazakhstan, with the UNESCO
Cluster Office in Almaty, with international orga-
nizations, government, public and business struc-
tures (MFA, 2018).

Within the framework of South-South and
North-South cooperation, the Chair closely coop-
erates with the UNESCO Chairs from Uzbekistan,
Kyrgyzstan, Ukraine, and Russia. During the period
from September, 2016 to December, 2018, 5 col-
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lections “PR and media in Kazakhstan. Collection
of scientific papers” (Ne 11 -16), where were pub-
lished articles of authors from Russia, Kyrgyzstan,
Uzbekistan, Ukraine, Switzerland, Turkey, Hun-
gary, — were published. Researchers from different
countries spoke about the activities of UNESCO in
their countries. This collection of scientific works
is published twice a year. In 2017, the Ne 13 and Ne
14 of collections of scientific works were devoted
to the anniversary of UNESCO in Kazakhstan and
the Sustainable Development Goals (Google Drive,
2018).

Within the framework of the UN Project
“International Decade for the Convergence
of Cultures”, members of the department
actively work in international and republican
organizations. For example, Professor L.S.
Akhmetova is a member of the Assembly of the
Peoples of Eurasia, she is also an expert of the
PF "Eurasian Commonwealth"; PF "World of
Eurasia", project "Central Asia"; Ministry of
Culture and Sports in Citizenship. Associate
Professor A.A. Niyazgulova is an academician of
the International Eurasian Academy of Television
and Radio (Russia). Professor N.T. Shyngyssova
— current expert, member of the Council of “PF
Center for Supporting Journalists "Minber", PF
"Foundation of Turkic-speaking journalists”. In
2018, the department implemented an internation-
al project of the UNESCO / UN IPDC “Strength-
ening the curriculum on gender journalism in Ka-
zakhstan”, 2-3 November, 2018 (Vteme, 2018).

The Chair holds regular consulting meetings
with international organizations and domestic
partners: the UNESCO Cluster Office in Almaty
around Kazakhstan, Kyrgyzstan, Tajikistan and
Uzbekistan, the UN Department of Public Infor-
mation, INTERNEWS, the international non-profit
organization, the “Adil Soz” international fund for
the protection of speech, the PF center support of
journalists “Minber”, the Union of Journalists in
Kazakhstan, the International Center for Journal-
ism MediaNet, PF “Foundation of Turkic Journal-
ists”, etc.

Lecturers, who have received an international
educational scholarship of the President of the Re-
public of Kazakhstan "Bolashak" are working at the
Chair. The availability of scholarships allowed them
to complete one year and three-year internships at
leading foreign universities: Oklahoma State Uni-
versity, Columbia University, Reading University,
Boston University, University of Newcastle upon
Tyne, University of Nottingham, A. Mickiewicz
University. (Poznan, Poland), etc.
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Workshops, brainstorming sessions, contests,
student competitions were conducted by well-
known media professionals, employers, heads of
government agencies, commercial enterprises,
consulting structures, exhibition companies, as well
as foreign teachers from Europe, USA, Turkey,
winners of state and public awards and prizes, holders
of the title "The best teacher of Kazakhstan." There
is a constant correlation of educational practice with
the latest global trends; academic mobility in the
CIS countries and far abroad.

During the reporting period, about 100 trainings
and master classes were conducted. The following
trainings have received high apparaisal from the
experts:

* September 8, 2017. Master class of the

President of the media corporation Radio
Free Europe / Radio Liberty Thomas Kent.

e September 12, 2017. Master-class of the
professor of the Faculty of Humanities of
the University of Senshu (Japan) Hiroaki
Ito.

*  September 6, 2018. Master class of Korean
professor, chairman of the World Association
of Journalists Shin Dong Kim.

e November 15, 2016. Master class of
the Director of the American University
GirneOrhanHasanoglu.

e November 24, 2016. The master class of
the Doctor of Social Communications,
Kati Lehtisaari (University of Helsinki,
Alexander Institute).

e April 19-24, 2017. The seminar of the
PhD doctor, Helen Michkeevich. Duke
University.

e April 29, 2017. The master class of the
member of the Parliament of Afghanistan
Nahid Farid.

e March 10-24, 2018 Seminar of the professor
Eric Friedman. University of Michigan

e August 22-24, 2018. Master class by
Professor Nello Barile (Italy) and etc.

* International projects:

» Strengthening the curriculum on gender
journalism in Kazakhstan, 2-3November
2018, the head of the project: Doctor of
Philology, Professor, N.T. Shyngyssova
(Qazaq Universiteti, 2018).

IPDC priority area: Gender in media, Journalism
curricula review/improvement in formal schools of
journalism;

The project considered the priority area of the
IPDC on gender equality through the media and
enhancing the competence of teachers of the specialty
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journalism in this field. UNESCO Department
of Communications KazNU (Al-FarabiKazNU,
2018c). Al-Farabi demonstrated the possibilities of
the Gender and Media curriculum, which includes
the main aspects of strategic gender analysis in
journalistic production and education. Immediate
objective: to ensure familiarity with gender issues
not only in society, but also in the content of news
and other materials provided by the media based
on the UNESCO Model Curriculum in Journalism
(2017), by conducting a two-day training seminar
among teachers from 15 universities in Kazakhstan
in the library of al-Farabi in Almaty. The selection
of candidates for participation was carried out
directly by the participating universities, taking into
account the need for equal representation of men
and women. The representation of the participants
of the training included heads of the departments of
journalism, coordinators of educational programs,
managers of the educational process, who may
have a greater impact on the introduction of gender
equality in the curricula in journalism in the country
(Academic Impact, 2018).

The project allowed teachers of journalism to
reduce the stereotypical perception of the role of
women and men in society, gender stereotypes and
gender bias in accordance with international practice.
Professional training for journalists in Kazakhstan,
taking into account the gender balance presented at
the training seminar, should provide students with the
skills to select relevant information based on gender-
sensitive media indicators. A preliminary agreement
was reached on the intention to introduce the course
“Gender and Journalism” of the faculties and depart-
ments of journalism of Kazakhstan.

The training allowed expanding the range of
understanding of the role of gender in the society
and information space of the country and expanding
the perspective of a gender-objective information
approach in Kazakhstan. The date — 2-3 November
2018 — was timed to coincide with the International
Day against Impunity for Crimes against Journal-
ists. During the training, the following UNESCO
documents and publications were used: UNESCO
Journalism Training Program (model 2008, second
edition 2017), Gender-sensitive media indicators: a
system of indicators for assessing gender issues in
activities and content (edition 2012 ), UNESCO Ac-
tion Plan for the Priority “Gender Equality” 2014-
2021 (2014 edition). The training participants stud-
ied the qualitative content of the training program
"Gender and the media." The training seminar was
held in Russian and Kazakh languages (UNESCO,
2018a).

When selecting participants for a training semi-
nar on strengthening the curriculum on gender jour-
nalism in Kazakhstan, despite the efforts of the or-
ganizers, it was not possible to fully maintain the
gender balance due to the smaller number of men
working in the field of education, it was possible
to achieve the following representation: men — 5,
women — 10.

To determine readiness, an input questionnaire
was disseminated, which showed an understanding
of the importance of studying gender issues in the
media, but also, as participants pointed out, their
very low level of practical experience. All partici-
pants actively participated in discussions, solving
practical problems, competitions between teams and
in the work of small groups, presenting the answers
from an accounting gender balance.

During the training workshop, a strong belief
arose to ensure the transmission of gender-sensitive
approaches from the educational environment to the
media sphere of Kazakhstan, although there are seri-
ous patriarchal barriers in the country.

Improving the qualifications of teachers in the
framework of the IPDC activities and on the basis of
relevant UNESCO publications have begun activi-
ties to introduce gender-related topics and journalism
into educational programs of universities on journal-
ism. The experience and practice of the participating
teachers made it possible to understand in what as-
pect and how deeply the discipline “Gender and the
media” can be introduced in the journalism depart-
ments of the Republic of Kazakhstan. All participants
stated that they are aware that gender analysis should
be carried out at all stages of the development process
and one should always ask how much the influence of
a particular action differs from a gender perspective
(Qazagstantarihy, 2017).

Experience in implementing a training program
in gender journalism at the Faculty of Journalism of
the Al-FarabiKazNU for the freshers of year 2019.
The main curriculum — 6M051600 — International
Journalism. Course "Gender studies and Media"
(Gender Training, 2018).

2. IIT International Autumn PR School “Media
and Communication in conditions of sustainable
development"in the framework of the Global Week
of Media and Information Literacy (MIL), October
19-20, 2017 (Bilim al, 2017).

The International Autumn School was dedicated
to improving the literacy of population in the use of
digital technologies, as well as progress in the edu-
cation system and media literacy.

The school was attended by a wide range of
media researchers from various countries (USA,
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Afghanistan, Kyrgyzstan, Uzbekistan), mass media
leaders, editors, and journalists (Mail.kz, 2017).

Goals and objectives of the Autumn School:

— celebrate Global Media and Information Lit-
eracy Week;

—to acquire new skills and competencies in mat-
ters of media and information literacy, and achiev-
ing information equality.

Participants in total — 165: students, undergradu-
ates, PhD doctoral students and teachers of univer-
sities of Kazakhstan, Kyrgyzstan and Uzbekistan,
journalists of state and regional media outlets, web
editors and content editors of online media.

Results: Participants developed new approaches
in media and information literacy.

3. The joint project of the UNESCO Cluster
Office in Almaty and the UNESCO Chair in
Journalism and Communication of the Al-FarabiKa-
zNUII International Summer School “Media Infor-
mation Literacy. Media and Communication in the
Conditions of Sustainable Development ’(Almaty,
June 24, 2017) (Qazagstan, 2017).

Results: Aspartoftherefreshercourse, journalists
anduniversity students enrolled in journalism
fromKazakhstan, Kyrgyzstan and Uzbekistan (from
selected areas), acquired new knowledge and skills,
how to accurately and balancedly cover the media
in three topics on media and information literacy:
digital and news literacy, literacy on freedom of
information and self-expression.

4. The joint project of the UNESCO Cluster
Office in Almaty and the UNESCO Chair in
Journalism and Communication of the Al-Farabi-
KazNU in the framework of the UN Sustainable
Development Goals with the support of the Mu-
nicipality of the Almaty region IV International
Spring School "Media and Communications in
Sustainable Development". Taldykorgan, April 27-
28, 2018.Regional media journalists, web editors
and content editors of online media, students and
undergraduates of higher educational institutions,
PhD students,teachers and students of specialized
schools (Turkystan, 2017).

Results: Individual and group practical exercises
were conducted, as well as the presentation of new
projects, discussions, and professional consultations.

5. The joint project of the UNESCO Cluster
Office in Almaty and the UNESCO Chair in
Journalism and Communication at Al-FarabiKazNU
in the framework of the Global Week of Media and
Information Literacy with the support of the #MIL
CLICKS movement in social networks of UNESCO,
V International Autumn School "Media and
Communication: Strategy sustainable development.
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" Almaty, November 29-30, 2018 (UNESCO, 2017).

Representatives of the media and new media
from Kazakhstan and Kyrgyzstan took part in the
work of the Autumn Media School.

Goals of the Autumn School:

— to acquire new skills and competencies in
matters of media and information literacy, and the
achievement of informational equality;

— explore creative processes and laboratory
skills in developing communication strategies for
targetedaudience;

— listen to lectures by experts in their field,
leading professionals in the field of mass media.

7. Al-Farabi Kazakh National Universityin
collaboration with the Institute for Sustainable
Development Ban Ki-moon, with the assistance of the
UN Information Office in the Republic of Kazakhstan
in the framework of the initiative “Interaction with
Academic Circles (UNAI) of the Department of Public
Information, held the III International Summer School*
Communication Strategy for Sustainable Development
of Cross-Border Areas of Kazakhstan Altai ”, July 25-
27,2018. The creative potential and life values of future
journalists was studied (UNESCO, 2012).

Basic and applied scientific research in the field
of socio-economic and humanities of the staff of the
UNESCO Chair:

1. Project AP05135021 “Development of a
national model of Kazakhstani media education in
the context of upgrading public consciousness and
implementing the priorities ofMangylikel”, 2018-
2020 (PSU, 2018).

The goal of the project is to develop a national
model of Kazakhstan media education as the
basis for the integrated formation of basic media
competences at various educational levels and the
development of media creativity of young people
in the context of modernizing public consciousness
and implementing the principles of openness,
pragmatism and competitiveness.

2. 4438 / GF4 "Strategy, integrative mission and
methods of information support for the phenomenon
of"Kazakhstan Way "as a state ideology in the media
space", January 1, 2015 — December 31, 2017 (Qa-
zaq gazetteri, 2017).

Result: The conceptual apparatus of the
Kazakhstan Way phenomenon, national idea, public
consciousness, national cohesion, state ideology in
the media was studied

The factors of media impact during the formation
of'the political architecture of young Kazakhstan, its
priorities and values.

The mechanisms of introducing value priorities
of'the unique trajectory of the political development
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of the country — the Kazakhstan Way — through
the education system and the media have been
identified.

According to the results of the research,
reports were made at international and republican
conferences, a scientific article was published in
international scientific journals, indexed in the
Scopus database. Received 1 certificate of state
registration of registration rights to copyright. 2
collective monographs have been published (Al-
FarabiKazNU, 2018d).

3. Project 1774 / GF4 “The introduction of
UNESCO's international journalism standards in the
context of the implementation of the strategic priorities
of the Bologna process in Kazakhstan”, January 1,
2015 — December 31, 2017 (Ana tili, 2017).

Results: Summarized theoretical material,
revealing the essence of international standards and
principles in the field of freedom of the media.

International standards of journalism and
journalistic education were studied, a comparative
study was conducted.

Revealed and summarized are the bedrock
principles for regulating public relations related to
the creation and distribution of media materials.

A scientific and theoretical study of the
institutional forms of ensuring social responsibility
of the media was conducted.

The state of Kazakhstani mass media was
analyzed on the basis of a system of international
indicators and the development of recommendations
and proposals for the further implementation
of international standards in the Republic of
Kazakhstan in the field of journalism, freedom of
speech, legal regulation of the media, information
security of individuals and society, etc. teaching
materials in the Kazakh and Russian languages, a
textbook and a number of training programs

According to the results of the research,
reports were made at international and republican
conferences, a scientific article was published in
international scientific journals, indexed in the
Scopus database. Received 2 certificates of state
registration of registration rights to copyright. 1
author and 2 collective monographs were published.

4. Project 1833 / GF4 "Formation of media and
information literacy in the youth environment in the
context of national security and the implementation
of the State Program"Information Kazakhstan —
2020". January 1, 2015 — December 31, 2017 (Al-
FarabiKazNU, 2017a).

The empirical material describing the level and
nature of the development of the media space of
Kazakhstan is summarized.

A source study base has been prepared and a
study has been conducted of international experience
in the implementation of media education programs
in the context of its adaptation to the conditions of
the innovative development of Kazakhstani society.

Methodological and theoretical principles for
the formation of media literacy of various target
audiences were revealed.

The conceptual and methodological foundations
of media literacy were identified and characterized,
a theoretical and methodological basis was prepared
for further research on the priority areas of media
education in Kazakhstan.

Development of an updated concept of media
and information literacy of young people of Ka-
zakhstan and teaching materials on the formation of
media literacy adapted for integration into the sys-
tem of secondary and higher education in the con-
text of innovative development of social networking
technologies. Within the framework of the project,
educational materials in the Kazakh and Russian
languages, a training manual and a number of train-
ing programs were prepared for publication.

According to the results of the research,
reports were made at international and republican
conferences, 2 scientific articles were published
in international scientific journals, indexed in the
Scopus database. Received 2 certificates of state
registration of registration rights to copyright. 1
author and collective monograph were published.

During the reporting period, the department
held more than 35 round tables, conferences and
workshops. Most of them:

1. On December 11, 2018, a round table was
organized dedicated to the 70th anniversary of the
adoption of the “UN Universal Declaration of Hu-
man Rights”. The jubilee event was organized by:
UNESCO Chair in Journalism and Communication,
UNESCO Chair in Sustainable Development, In-
stitute for Sustainable Development. Ban Ki-moon
Institute at Al-Farabi Kazakh National University
(Al-FarabiKazNU, 2018b).

In the presentation of ArinaMyasoed, specialist
of the social and humanities sector of the UNESCO
Cluster Office in Almaty, she thanked the UNES-
CO Chair in Journalism and Communication, the
UNESCO Chair in Sustainable Development, the
academic staff of the Al-Farabi Kazakh National
University, and colleagues from the UN Sector for
Sustainable Development for their tireless attention
to the problems and rights of young people. Vlas-
timilSamek, representative of the UN Department
of Public Information in Kazakhstan, made a video
conference. He noted the special significance of the
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70-year existence of the “Universal Declaration of
the United Nations Human Rights”.

Results: The agenda of the round table was rel-
evant, which found expression in the interested and
enthusiastic presentations of the participants, they
also expressed themselves when discussing the prob-
lems of the UN activities on the implementation of
the principles of the “UN Universal Human Rights
Declaration”. The work of the round table was si-
multaneously broadcast on the international com-
munication platform G-Global and was available
to listeners online. The discussion was attended by
heads and representatives of the Ministry of Foreign
Affairs of the Republic of Kazakhstan, the United
Nations, UNESCO, UNDP, UNAI in Almaty, young
scientists, undergraduates and doctoral students of
universities of Kazakhstan.

2. On December 12, 2017, the UNESCO Chair
in Journalism and Communication at Al-Farabi
Kazakh National University and the UNAI Global
Hub on Sustainable Development together with the
UN Office in Almaty and universities, and the UN
Academic Influence program members held a round
table on the “Role of peacekeeping forces in Peace
and Human Rights: the 70th anniversary of the UN
Charter on Human Rights ”, which was broadcast on
the international communication platform G-Global
(UNAI Hub, 2018).

Roundtable participants: UN Representatives
in Almaty; Representatives of consulates and
embassies in Almaty; representatives of the Ministry
of the Armed Forces of the Republic of Kazakhstan,
representatives of the scientific community of
the university; participants in the UNAI program
(UNAI Hub, 2019).

Results: The agenda addressed major issues
of the UN peacekeeping missions, the role of
such UN organizations as Academic influence
in addressing human rights and security issues,
the contribution of UNAI to Al-Farabi KazNU in
sustainable development, the activities of youth
structures like the UN Model — New Silk Road in
strengthening peace and human rights in Central and
South Asia. Scientists of universities of Kazakhstan
and representatives of the Center "Partnership for
Peace" of the Ministry of Defense of Republic of
Kazakhstan analyzed the problems of regional
security, the role of Kazakhstan as a non-permanent
member of the UN Security Council in supporting
UN activities (Ana tili, 2017a).

The discussion was attended by representatives
of foreign consulates in Almaty, young scientists,
undergraduates and doctoral students of universi-
ties in Kazakhstan, discussed the latest trends and

18

achievements of UN peacekeeping activities on hu-
man rights, and also expressed support for key is-
sues of human rights protection.

3. On April 10, 2018, the UNESCO Chair in
Journalism and Communication of the Al-Farabi
Kazakh National University, with the support of
the UNESCO Cluster Office in Almaty, held the III
International Scientific and Practical Conference
"Training Models for International Journalism
for Sustainable Development". The conference
is designed to become a high-quality scientific
platform for achieving high standards of education
and organizing dialogue and interaction between
the academic community of different countries
and international organizations for sustainable
development. During the conference, master classes
of leading experts in the field of international
journalism were organized. The conference was
also attended by media leaders, editors, journalists,
representatives of the UN Public Information
Department in Kazakhstan, representatives of
embassies and consulates of foreign countries,
scientists and researchers of mass communications
from the United States, Russia, lecturers,
undergraduates and doctoral students.

4. On November 29-30, 2016, the department
together with the National Commission of the Re-
public of Kazakhstan for UNESCO and ISESCO,
the Association of University Libraries of Republic
of Kazakhstan held the International Scientific and
Practical Conference "Promotion of media and in-
formation literacy to improve the information cul-
ture of society in Republic of Kazakhstan".

The conference was devoted to the problems
that in the modern world of information risks are
becoming increasingly relevant, and mostly about
improving media and information literacy, and the
development of media education among the popu-
lation. The following issues were addressed at the
conference:

— main goals and objectives of media education;

— main subjects of media and information lit-
eracy;

— methods for measuring and evaluating media
education(UNESCO, 2014).

5. On April 7, 2017, the UNESCO Chair in
Journalism and Communication at the Al-Farabi
Kazakh National University, with the support of
the UNESCO Cluster Office in Almaty, held the II
International Scientific and Practical Conference
"Training Models for International Journalism for
Sustainable Development (TM1J)" (UNESCO, 2017a).

The conference was also attended by media lead-
ers, editors, journalists, representatives of the UN
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Department of Public Information of Kazakhstan,
representatives of foreign embassies and consulates,
scientists and researchers of mass communications
from the United States, Great Britain, Poland, Tur-
key, Russia, teachers, students, undergraduates and
doctoral students.

6. March 5, 2018 at the Faculty of Journalism
of theAl-Farabi Kazakh National Universityhosted
the first student press conference from the UN
Model series. New Silk Road, dedicated to gender
equality. The event was timed to the celebration of
International Women's Day, on the eve of which the
topic of gender discrimination becomes particularly
relevant. Students from two countries presented their
works: Kazakhstan and India. (students from India
were at the university on an exchange program).

7. February 24-25, 2017, Model UN Conference
— New Silk Road dedicated to the 25th anniversary
of the accession of Kazakhstan and Central Asian
countries to the UN.During the reporting period,
more than 11 collections of scientific papers and
presentations were published, in which abstracts and
speeches of members of the UNESCO Chair were
published (Al-FarabiKazNU, 2017).

Interuniversity Exchanges/Partnerships.
Agreement with Columbia University.

The group of master students studying sustain-
able development (MDP) of the UNESCO Chair in
Journalism and Communication of the Al-Farabi
Kazakh National University. was invited to New
York to witness the historic speech of the President
of Kazakhstan. President Nursultan Nazarbayev de-
livered a report on the non-proliferation of nuclear
weapons in the UN Security Council in New York
on January 18, 2018. Students participating from
the Al Farabi Kazakh National University came to
New York as part of the educational process, specifi-
cally the exchange program coordinated by Colum-
bia University, SIPA. During the ten-day visit, they
were engaged with leading practitioners and schol-
ars in several disciplines (Al-FarabiKazNU, 2019).

Work on the agreement with Ukraine. At the
beginning of 2018, on the initiative of the UNESCO
Chair, a cooperation agreement was signed between
the Al-Farabi Kazakh National University and the
public organization "All-Ukrainian Assembly of
Doctors of Science in Public Administration":

— Al-Farabi Kazakh National University
has become the official partner of the public
management professional public administration,
prof. L.S. Akhmetova joined the editorial board of
the collection;

—1in each Chair’s collection “PR and mass media
in Kazakhstan. Collection of scientific papers".

Issues 12-15. — Almaty: University of Kazakhstan,
2017-2018 articles of Ukrainian colleagues were
published;

— President of the International Academy of
Literature and Art of Ukraine — Dzyuba Sergey
Viktorovich, joint projects on cross-cultural
communication, assistance in publishing articles of
Kazakhstani authors in magazines of Canada and
Ukraine. Author of Aykap magazine, expert and
translator;

— The article of Akhmetova L.S., Shorokhov D.P.
was published in Ukraine. Media and Information
Literacy: Addressing Civic Position Development in
Kazakhstan — Public management/Public Uryadvan.
— Neo 3 (13) -May 2018. Kiev: Subsidiary enterprise
“Vidavinchiy Dim* Personnel - 2018 — 226 s. / 14-
27 /- we exchange information and publish it on our
websites, pages on social networks, etc.

Cooperation with UNESCO Headquarters, Field
Offices

Since its inception, the department has been in
constant contact with the UNESCO Cluster Office in
Almaty. During 2017-2018 the department receives
regular consulting assistance from the Director of
the UNESCO Almaty Cluster Office, Christa Pikkat,
a specialist in the Communication and Information
Division of the UNESCO Cluster Office in Almaty,
Karpov S.A., Specialist of the SocialScience and
Humanities Sector of the UNESCO Cluster Office
in Almaty Myasoed Arina and the Department of
Public Information VlastimilSamek, Head of the
UN Information Office in Kazakhstan, Abdurahim-
Muhidov.

Almost all issues are resolved jointly with the
National Commission for UNESCO and ISESCO
and the UNESCO Cluster Office in Almaty.

In 2018, the department took part in the UNES-
CO / UNDDC competition and won the Project In-
ternational Program for the Development of Com-
munication.

UNESCO gender issues in the activities of
UNESCO department:

— professor Shyngysova N. and professor Akh-
metova L. are members of the Union of Crisis Cen-
ters of Kazakhstan;

— work with women and men in conflict situa-
tions;

— work with children on educational and media
programs;

— consultation on the topics of theses and sci-
entific works in the field of gender issues (Aiqyn,
2018).

With the support of the Information Office of the
Republic of Kazakhstan, students had the opportu-
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nity to broadcast news on the UN radio in Kazakh
language and voice educational video tutorials on
UNESCO's journalism models.

Kazakhstan has embraced globalization as part
of its economic policy and also as part of its edu-
cation development strategy. Thus, the country’s
higher education institutions have begun to experi-
ment with the internationalization of education,
updating curricula and applying innovate teaching
methods.

Teaching  Global  Citizenship  Education
(TGCE) is something new at universities at Kazakh-
stan, including Al Farabi Kazakh National University
(KazNU) where it is teached on UNESCO of Jour-
nalism and Communicationdepartment. It is impor-
tant for Kazakhstan and other Central Asia to provide
knowledge about global trends and TGCE to the new
generation of students, as globalization and interna-
tionalization of education impact the communities in
every corner of the region (UNESCO, 2018b).

Implementation of the Sustainable Development
Goals, especially Goal 8 (good jobs and economic
growth), is of great importance for the national gov-
ernment of Kazakhstan, whose officials believe that
sustainable economic — and especially energy-de-
velopment is the only path toward progress in reduc-
ing dependency on export of commodities, notably
oil (Gender Training, 2018).

The management of KazNU has identified that
integration of case study projects into the educational
process is one effective way of developing better
practical skills among students. The UNESCO of
Journalism and Communicationdepartment has
been selected as an implementation entity to ensure
inter-faculty collaboration and involve external
partners to work on a range of case study projects.
Its core principle in developing and implementing
the new education program on TGCE is to focus on
developing open dialogue with graduate students
(Al-FarabiKazNU, 2018a).

This program’s team places great emphasis on
developing independent critical and creative think-
ing in the classroom environment. The experience
of the past few years suggests that one of the most
effective ways to achieve this goal in the education
setting of Kazakhstan is a participatory approach,
inviting students to brainstorm and choose the topic
for the independent case study for the global citizen-
ship course.

One of the challenges in introducing the course
on TGCE has been finding linkages between practical
skills, the educational environment and labour mar-
ket needs in Kazakhstan. The students are always in-
structed to make the projects as practical as possible,

20

contributing to solving local problems and addressing
the challenges that local communities face.

So far, the UNESCO of Journalism and Commu-
nicationdepartment’s team has accumulated a rich
experience in incorporating the case study approach
into the educational process on global citizenship.
The next step is to conceptualize and disseminate
this educational method by organizing a series of
training seminars at the home university across the
country (Al-FarabiKazNU, 2018).

The strategic plan of the department provides
for the implementation of 6 strategic areas:

1. Improvement of the quality of educational ac-
tivities;

2. Development and improvement of the quality
of research and innovation activities;

3. Expansion of international cooperation;

4. Improvement of educational and social work,
involving young people in the socio-economic de-
velopment of the country;

5. Development of infrastructure and the intro-
duction of new information technologies;

6. Improvement of the efficiency of financial
and economic activities.

Conclusion

The study revealed the strengths and weaknesses
of the data of specialized educational programs with
the support of UNESCO. Based on the results of
the study of the dynamics from 2016 to 2019 of
specialized projects in the field of education and
communication of the UNESCO Chair, international
journalism and public media at Al-Farabi Kazakh
National University, we propose a strategy for
the development and implementation of relevant
projects of this type for 2019-2022.In this regard,
the UNESCO Department of Journalism and Com-
munication in the years 2019-2022 plans:

1. Establish a training-consulting center “Gen-
der Balance and the Media” within the framework
of the continuation of the project “Strengthening
the training program on gender journalism in Ka-
zakhstan” with the support of the UNESCO / UN.

2. Introduction to the educational program of
Journalism such courses as: “Media and Sustainable
Development” and “Gender and Media”.

3. Within the framework of the UN project
“International Decade for the Rapprochement of
Cultures”, organize an International Forum on the
theme “Quality Education: the Experience of Cen-
tral Asia and Kazakhstan”.

4. Within the framework of the Center for Ad-
vanced Studies and Certification of Public Relations
Personnel and PR Press Services, it is planned to
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organize an international seminar with the depart-
ments of journalism from Kyrgyzstan, Uzbekistan
and Tajikistan on the theme: “Educating Journalists:
New Challenges”.

5. To incorporate quality information about the
Sustainable Development Goals into the content of
educational programs on journalism, create a work-
ing group to organize the translation of UNESCO
documents and other researches in the field of media
education and media literacy into Kazakh and Rus-
sian languages.

6. In the direction of "UNESCO and the Seven
Facets of the Great Steppe" it is proposed to orga-

nize an interdisciplinary expedition "Communica-
tion support and self-education in the study of the
material heritage of UNESCO in Kazakhstan" with
the involvement of students from republican univer-
sities to promote world heritage.

7. To take part in UNESCO and ISESCO com-
petitions, Participation Program 2020-2021; ap-
plying for the UNESCO-Japan Prize 2020 for
outstanding projects on education for sustainable
development, etc .

8. Conducting international schools in the frame-
work of Media and Information Literacy Week.
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The article is an extended review and analysis of the main trends in the field of processes of aca-
demic publications, the latest phenomena and initiatives that have appeared in the field of science and
publishing abroad and are of significant interest also for Kazakhstani scientists. The initiatives of Euro-
pean scientific foundations and organizations have a great positive charge and are aimed at solving a
number of extremely urgent and humane tasks to open up access to scientific knowledge to a wide range
of scientists, entrepreneurs, practitioners and other people. Science should not be elitist, closed, and the
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AKaAeMUSIAbIK, DaCKapyAarbl XKaHa XaAblKapaAblK, 6acTamasap

Makana akaAemMMSIAbIK, >KapuMSIAAHbIMAQP TMPOLECIHIH, Heri3ri TeHAEHUMSAAAPbIHA, FbIAbIM MeH
weTteaae 6acna FbIAbIMbIHAQ MaiAa OOAFAH COHFbI KyObIAbICTap MEH GacTaMaAapFa KEHEMTIATEH LLIOAY
>KoHe TaAAay GOAbIN TabblAaAbl, COHbIMEH KaTap Ka3aKCTaHAbIK, FaAbIMAAP YLLIH YAKEH KbI3bIFYLIbIAbIK,
TYAbIpaAbl. Eyponaablk fblAbIMM KOpPAAp MEH YbIMAAPAbIH OGacTamarapbl YAKEH OH HaTWXKere ume
JKOHE FaAbIMAAP, KOCIiMKepAep, NMpPakTUKTepP, COHbIMEH Katap, 6acka Aa TYTbIHYLIbIAAP YLLUiH FbIAbIMM
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KasakcTaHHbIH aKaAEMUSIAbIK, )KYPHAAAAPbIHbIH MOCEAEAEPiH KapacTbipaAbl.
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HayKM M M3AATEAbCKOrO AeAQ 32 PYOEXKOM M MPEACTABASIOLLMX 3HAUMTEAbHbIA MHTEPEC TaKXKe AAS
Ka3aXCTaHCKMX y4eHbIX. MHULUMATVBbI EBPONENCKMX HAYUHbIX (DOHAOB M OpraHmM3aLLmii MMeoT GOAbLLON
MO3UTMBHBIN 3apgA W HarpaBAeHbl Ha peLleHWe psSiAQ KparHe akTyaAbHbIX M FyMaHHbIX 3aAay Mo
OTKPBITMIO AOCTYMA K HAYYHbIM 3HAHUSIM LUMPOKOMY KPYTY YUeHbIX, MPeANPUHMUMATEAEN, MPaKTUYECKMX
pabGOTHMKOB M Mpoumx notpebuTeaeit. Hayka He AOAXKHA ObiTb SAMTAPHOM, 3aKPbITON M PE3YAbTaTbI
Hay4HbIX MCCAEAOBAHWI, BbIMOAHEHHbIE Ha AEHbIM HAAOTrOMAQTEABLUMKOB, HE MOTYT MPOAABaTbCS UM
Xe Mo TOW MPUYMHE, YTO OHU OblAM OMyOGAMKOBAHbI B TPYAHOAOCTYMHbBIX PEATMHIOBbIX >KYPHAAaX.
OAHaKo He BCe 1 He BCeraa rotoBbl MPUHSTb 3TU M3MEHEHMS NMO3UTUBHO. AAS 3TOMO €CTb PSA MPUUMH.

ABTOp paccMaTpuBaeT W Apyrve npoOGAeMbl, CBS3aHHble C CUCTEMON pPeLEeH3UMPOBaHMs,
(pMHAHCMPOBaHKS, KpUTEpUEB 0TOOPA, a TakxkKe MPOBAEMbl aKaAeMUUecKMx >KypHaaoB KasaxcTaHa,

KOTOpble CTPEMSTCS MOAHATb CBOM CTATYC AO ME>KAYHAPOAHOIO YPOBHS.
KAtoueBble cAoBa: akapeMMUecKoe M3AATEABCTBO, MHAEKCUPYEMbIE >KYPHaAbI, OTKPbITbIA AOCTYT,

peueH3npoBaHue.

Introduction

The two main trends dominate today in the
academic publishing world — the abandonment of
the paper format of scientific journals in favor of
electronic versions and the abandonment of paid
subscription periodicals in favor of open access
journals. While scientists in Kazakhstan, especially
young researchers, and doctoral students, are
concerned about the problems of publishing articles
in foreign journals with a high impact factor, their
colleagues in Europe are immersed in problems of,
so to speak, the opposite nature.

The factis thatthe European scientific community
is actively discussing the so-called “Plan S”, which
was developed by Science Europe, an association of
European research funding organizations (RFO) and
research organizations (RPO), with the participation
of the Center for European Political Strategy of the
European Commission and a group of managers
of national research funders. This plan proposes to
publish the scientific products of young scientists,
obtained as a result of government funding of their
research only in open access journals and platforms.
The plan, supported by the Bill and Melinda Gates
Foundation, will be implemented from January
1, 2020, in 15 EU countries and should eliminate
financial problems in paying for publications of
young researchers.

The initiators of the project also believe that
it is time to change the approach to the evaluation
of scientific research and authors, deeply rooted in
many conservative structures, when hiring young
PhDs focuses on where their articles were published
and not on the real value of their publications.
Moreover, science should be open and unrestricted,
they believe, more daring in their findings and
assumptions than allowed by strict, unwilling to
risk editors and reviewers of reputable subscription
journals. Moreover, to whom, they say, if not the
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advanced European science to begin this fruitful
new movement?

The project initiators appealed to the relevant
academic institutions of the United States and Asian
countries with a request to support this initiative.
To be fair, it should be noted that for some of these
countries, the problem of tight binding of a scien-
tist’s success to publication in journals from the
SCOPUS or Clarivate Analytics (Thomson-Reuters)
database has never been relevant.

Main part

However, not all European scientists positively
evaluate the Plan S. Many young people are fright-
ened, on the one hand, by the lack of academic free-
dom in choosing a journal for publication and, on
the other hand, by the risk of losing their job in those
countries or universities for which publications in
traditional indexed journals are a prerequisite for
career advancement. Participation in international
projects with obligatory publication in special jour-
nals may also be problematic for scientists. Some
researchers even intend to move to another country,
not affiliated in terms of Plan S. Some groups of
scientists are concerned about privacy and security
interests, as well as intellectual property rights and
the economic competitiveness of the EU, and sug-
gest taking a more balanced and selective approach
to provide access to research data.

The situation with the publication of books looks
even more dramatic. Publishers often charge authors,
so-called production fees, even for a fully peer-re-
viewed, conscientious academic publication. Cath-
erine M. Rudy, a professor of art history at the Uni-
versity of St. Andrews, reports that the editor of the
Canadian university press requested a production fee
of CAD 48,000 before he sends it to reviewers. Brill
Publisher received 8,750 euros for the production of
her book in 2017, which a private donor kindly paid
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for her. Open Book Publisher is asking for £ 3,500
for each published title. Because of all these costs,
the more the author publishes, the poorer he becomes.
If universities really want and are encouraged to ad-
vance research in the humanities, they need to align
funding with costs [Rudi, K. 2019].

In January 2019, one of the most prestigious
international journals “Proceedings of the National
Academy of Sciences of the United States of Amer-
ica” (PNAS) announced the termination of its ex-
istence in the print form and the transition to the
electronic format [Pells, 2019a]. The editorial board
explains this step by the fact that sales of printed
academic publications have sharply declined in the
context of the rapid development of digital technol-
ogies, and the limitation of circulation leads to their
appreciation. Considering that the number of arti-
cles published annually in this journal exceeds three
thousand, a reduction in printing costs will obvious-
ly lead to a more flexible publishing policy in terms
of the size of articles that were previously strictly
limited and, as the academic community hopes, a
reduction in the cost of their publication for authors.

The financial aspects of publishing high-ranking
journals are extremely sensitive not only for authors
but also for university libraries around the world.
Thus, according to the latest data, a subscription to
academic journals costs the leading universities in
the UK an average of almost £4 million per year,
and in other countries of the world, from $350,000
to $ 9 million, depending on the institution. It turns
out that most of these costs are usually allocated to
five major academic publishers — Reed-Elsevier,
Springer, Wiley-Blackwell, Taylor & Francis and
SAGE [Pinfield, 2016]. It is particularly noticeable
how significantly fees have increased over the past
four years, up to 19%. In this case, a strange situ-
ation arises. Researchers write articles, paying for
their publication, and provide free peer-reviewing
and expert reviews to publishing corporations that
receive significant profits. Then, after publication,
these corporations charge for products of academic
research from researchers themselves. Besides re-
searchers, there are other readers and organizations,
taxpayers and sponsors, on whose money research
was carried out. And they have to pay for access
to information. According to the annual report of
the RELX Group, Elsevier’s revenue for 2016 was
£2.32 billion [Macdonald and Eva, 2018].

However, the problem here is not only finan-
cial, but also ethical. It is precisely on its solution
that the initiative we mentioned above - “Plan S”,
the European Open Access Initiative - is aimed at.
The European Commission and three charitable

foundations actually forbid researchers working
with government money from publishing their re-
sults in top-rated publications, including Nature
and Science, which are not yet accessible. In addi-
tion, publishing in hybrid open access magazines
will also be banned, although a transitional phase
will be undertaken. However, Plan S has now come
up against sharp criticism of publishing corpora-
tions, as opponents claim that it will destroy the
scientific publishing industry, undermine academic
freedom, limit the capabilities of young research-
ers and disorientate academic communities [Pells,
2019b].

In addition, here we turn to the second trend,
which is gradually growing in the global academic
space. Open access journals have been around for
about a decade, and the scale of these publications
makes it possible to call them mega-journals, the
most famous of which today is considered to be
PLOS One with 31,509 articles published in 2013,
a record year for it. Unlike most other journals spe-
cializing in certain sciences, it accepts articles in
many scientific fields that are Life, STEM, and even
social sciences. Today there are other mega-journals
that publish approximately 2,000 articles per month,
and this list includes Scientific Reports, BMC, BMJ
Open, AIP Advances, SpringerPlus, Peer], SAGE
Open, F1000 Research, FEBS Open Bio. Revenues
of journals consist of article processing charges for
publication (APC), and, under these conditions, the
more articles are accepted, the higher the income of
the journal is, so the rejection rate is quite low —
30-35%. The only selection criterion is the scientific
validity of the article, and the review is made in a
light format [Pells, 2018].

Leading traditional subscription journals pride
themselves on rejecting most of the articles they
receive. However, we all remember how grotesque
the criteria of methodological complexity and high
analytical ability turned out in the situation with the
publication of the fake articles by James Lindsay,
Helen Plakrouz and Peter Bogossian [Kennedy,
2018]. In fact, this fake project debunked the for-
mality of the peer-review system that indexed jour-
nals are so proud of and generally called into ques-
tion this system in its modern version.

However, papers of mega-journals are avail-
able for community-based open peer review involv-
ing online annotation, discussion, and rating. And,
by the way, they receive the impact factor, which
in 2017 was, for example, 2.766 at PLOS One, and
2.413 at the BMJ Open [BMJ Open, 2017].

It should be noted that progress in the open ac-
cess movement has not been developing rapidly
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since its inception, although the number of such
journals increased from 4,800 in 2009 to 9,500 in
2017, and now about 30% of all published scientific
works are available free of charge through open ac-
cess platforms [Pells, 2019b].

Experts believe that the presence of high-yield
mega-journals allows publishers to maintain their
high-rating traditional journals, which, because of
the small number of articles accepted for publica-
tion, do not cover all costs of the publication. In
such a situation a relatively recently emerging mod-
el of publishing policy, “cascading peer-review”,
emerged, where manuscripts rejected by premium
titles are transferred to moderate rejection-rate jour-
nals of the same publishing house, which, in turn,
redirect rejected manuscripts down to a journal of
the broadest scope possible, whose article process-
ing fees are lower to encourage an author [Davis,
2010]. This situation mostly suits authors, and pub-
lishers reinforce their monopoly in this way, squeez-
ing competing journals from the market.

Under these conditions, a number of university
publishing houses are decisively moving to an open-
access platform, since, apart from the above-men-
tioned commercial and ethical aspects, this issue be-
comes a distinct social one. For example, University
College London (UCL) is believed to be the first in
the UK to launch an open access-publishing platform,
as scientists are trying to move away from traditional
scientific journals. The editorial board promises that
the publication time will be reduced, published ma-
terials will be available to anyone with an Internet
connection, and new review methods will make the
assessment more transparent. UCL Press has already
published about 50 open access research monographs
that have been downloaded more than 650,000 times
as of November 2017. Its transition to publishing ar-
ticles was also preceded by the launch of open access
platforms by several research sponsors, including
Wellcome Open Research, launched in October 2016,
and the Bill and Melinda Gates Foundation, which
launched not just open, but free access on the Gates
Open Research website in the fall of 2018. The foun-
dation proceeds from the position that every person
deserves the opportunity to lead a healthy and pro-
ductive life, and one of the ways to achieve this goal
is open access to high-quality research in the field of
health care, education and economic development for
society [Gates Open Research, 2018].

The New York Times article, published in 2015
after the Ebola pandemic in Liberia, Sierra Leone,
and Guinea, in particular, confirms the need for
open access. As it turned out, back in 1982, Euro-
pean scientists in the subscription journal Annals
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of Virology warned of a possible Ebola epidemic.
If African health officials had read it in free ac-
cess earlier, appropriate measures could have been
taken, and the virus might not have killed at least
10,000 people. Open access would allow scientists
in developing countries to become more involved in
global scientific discourse, and governments of all
countries to develop more effective solutions to so-
cial problems. Experts suggest that easier access to
scientific discoveries for business and industry will
also stimulate innovation and economic growth.
Plan S is gradually joined by funding agencies in
North America, Asia, and Australia, and research
institutes in Germany and Sweden have terminated
contracts with Elsevier.

It is quite natural that the largest academic pub-
lishers such as Springer have perceived this plan
negatively. Springer Nature publishers claim that
using their own professional editors and a high fail-
ure rate mean that article costs range from €10,000
to €30,000, and the availability of versions of open
access articles elsewhere will jeopardize Springer
Nature’s ability to support these investments. Al-
ternatively, they offer, firstly, that academics have
a choice — to continue publishing in hybrid jour-
nals, which makes some articles freely available in
exchange for a processing fee, and others for paid
access, and, secondly, that very selective publica-
tions could go to this model. In addition, they want
to use six-month embargo periods before articles in
highly selective journals become free, and to keep
subscription for peer-reviewed content.

In this situation, the review question gets a few
different interpretation. Many scholars believe that
if there is no evidence that the income of indexed
journals is used to support academic activity, then
they are more likely to refuse peer reviewing.

The event that took place last summer in the
field of academic publishing deserves attention as
the first, but perhaps not the last, occurrence of such
kind in the international academic space. “The Re-
view of Higher Education”, which is one of the ma-
jor high-impact journals included in the Clarivate
Analytics database with Impact Factor 1.297 (2017)
and 2.439 (Five-Year Impact Factor) suspended the
receipt of manuscripts for consideration. The reason
was, as indicated in the message on the journal web-
site, “a large number of high-quality manuscripts
received to date”, in other words, the editorial board
cannot cope with the flow coming from the authors
of the articles, many of which have been submitted
two years ago. It should be noted that “The Review
of Higher Education” is one of the most prestigious
journals in the field of higher education and the of-
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ficial journal of the Association for the Study of
Higher Education.

The reasons for such an extraordinary phenom-
enon can be different — objective and subjective.
First, the Review is published four times a year and
each issue contains no more than five articles, which
is less than 10% of applications. The journal has an
online platform, but not open access. In addition
to the limitation in the number of articles, the sec-
ond reason may be a problem with the search for
reviewers, perhaps the most acute for today, and, as
it turned out, not only for this journal. The experi-
ence of the editors of other foreign scientific jour-
nals also shows that it is a very serious problem to
find a qualified specialist in the required field, espe-
cially for interdisciplinary issues, who will agree to
sacrifice his or her time completely free of charge.
Especially if you consider that the reviewer should
not only make a verdict — publish or not publish, but
also give a professional and constructive review for
the author. Peer review of journals is one of a series
of collegiate activities for which academics do not
receive remuneration, but which they do to maintain
the academic ecosystem. For the most part, these
academic teams are returning their share of revenue
back to the academic ecosystem. For example, the
Sociological Review Foundation uses it to fund ac-
tivities for aspiring scientists, including a postdoc-
toral scholarship, as well as a wider investment in
the sociological community. Other journals, how-
ever, channel a significant portion of their income
into the pockets of their owners.

The growing volume of manuscripts, combined
with the growing pressure of time for scholars, means
that most of them must be abandoned if you want to do
your own work. Finding the right balance is not easy.
As one of the University of Auckland’s professors
said, “The academic review process is both a blessing
and a curse. Reviewing can be a noble and generous
act when you share your wisdom and experience -
usually without compensation - with fellow scientists
you may, you do not even know. This includes con-
structive feedback, thereby supporting and enriching
our own field of research. If everything is done well,
this can contribute to the development of collegiality,
encouraging fellow scientists and students create and
publish their best work.” Peer review: how to be a
good referee [Ankeny et al., 2018]. Nevertheless, it is
strange that the entire academic publishing industry
rests on this volunteer service. Further challenges for
peer review are related to speeding up the use of pre-
print servers. Preprints are published after a minimal
check by the "affiliates" who check only the scientific
nature of the article.

Whether journals in such a world will continue to
conduct peer-reviewing before publication remains
a question, if only because reviewers will have less
incentive to participate. After all, if access to the
manuscript can be obtained via the Internet imme-
diately after submission, reviewers will no longer
be able to get a preview of the latest research. Pay-
ing reviewers could compensate, but it would bring
other problems, such as conflicts of interest. Instead,
journals may decide to rely on peer review after us-
ers publish the archive. Sites such as PubPeer open
the peer-review process to a much wider audience,
crowdsourcing to evaluate an article. There is a spe-
cial opportunity to combine peer-reviewing of this
type after publication with publication in the pub-
lic domain, and it becomes obvious that academic
scientific publication is developing in this direction
Most preprint servers allow you to add comments
and subsequent corrections. While it seems unlike-
ly that many people will be motivated to provide a
comprehensive overview, usually presented during
today's pre-publication process, there is probably
the hope that enough people will want to comment
briefly on some aspects of the article that are par-
ticularly striking.

How will these trends affect academic activities
of Kazakhstani scientists? Considering that Kazakh-
stan’s science today is not a major player in the glob-
al academic community, that it is concerned about
the long process of transformation and research, and
also taking into account the relatively limited market
for academic publishing services within the country,
these trends are unlikely to be actively discussed in
scientific circles. At the same time, the inevitable in-
volvement in the world scientific space in the 21
century and the growing requirements for research
ratings still require adjusting the internal publishing
policies of universities and research centers in ac-
cordance with the current situation. Digital publish-
ing is simply the most effective and cost-effective
way to spread ideas in the world. We need to fully
legitimize the digital, online, peer-reviewed publi-
cation and make it the norm.

Editors of Kazakhstani scientific journals also
face this problem. Even with a large editorial board,
few of its members are willing to constantly read
and analyze numerous manuscripts, preferring to
devote this time to their own research. In addition,
given the new requirements for domestic academic
journals that orient them towards the gradual entry
into foreign indexed databases, about 30% of
articles accepted for publication should be written
in English, which creates additional difficulties for
reviewing.
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Conclusion

The specific problems of Kazakhstani journals,
especially those affiliated with universities, include
the need to publish articles of Master and Ph.D
students who must publish in scientific journals in
accordance with the requirements of their educational
programs. University journals, in turn, are obliged to
accept these articles, since they share responsibility
with their university for the implementation of these
educational programs. Perhaps, editors should take
a tougher stance on this issue, since the abundance
of student work significantly affects the overall level
and quality of the journal. However, the problem of
“oversaturation”, as in the case of the Review, is
hardly possible in Kazakhstan’s academic space,

which faces a reverse situation. Because of the
constant pressure on scientists and the requirement
to publish in high-ranking foreign periodicals, many
young and talented researchers prefer not to publish
their materials in domestic journals, but to “storm”
journals from the top list.

In particular, it is necessary to expand open
access to scientific journals for all interested
individuals and organizations, to revise the strong
commitment of official structures to high-rating
journals and orientation to publications in indexed
periodicals, and, finally, to pay for peer reviews of
experts in domestic academic journals, which will
increase their responsibility for the work performed
and, accordingly, the quality of scientific articles
published in Kazakhstani journals.
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MMMEPCHUBHAS XXYPHAAUCTUKA:
TBOPYECTBO, TEXHOAOIMUN, UHAYCTPUSA

MccaepoBaHME TEOPETUUECKOrO acnekTa MMMEPCUMBHBIX TEXHOAOTUI B Cepe >KYPHAAUCTUKMU
ABASIETCH aKTYaAbHbIM C TOYKM 3PEHUS PACLUMPEHUS BO3MOXHOCTEN COBPEMEHHOM XXYPHAAMCTUKU B
3MOXY Hay4YHO-TEXHMYECKOTro nporpecca. [pobAema 3aKAIYaETCs B TOM, YTO Ha AQHHOM 3Tare heHOMeH
LUM(PPOBON MMMEPCUBHOM >KYPHAAUCTUKM HE MCCAEAOBAH B Ka3axcTaHe Mo BCEM €ro HarnpaBAEHUSIM, a
OTCYTCTBME M3YyUYEHHOCTM TEOPETMYUECKON 0Oasbl CKasbiBAe€TCs Ha aHAAM3E MPAKTUYECKOrO MPUMEHEHMs!
MPOAYKTOB MMMEPCMBHOM >KYPHAAUCTUKM B CUCTEME MACCOBbIX KOMMYHMKAUMM. 2KypHaAnCTCkue
MaTepuaAbl, CHATbIE, K MPUMEpPY, MaHOPAMHbBIMM KamMepamm, He MOAYUYMAM MAaCCOBOrO PACnpPOCTPaHEeHM
CcpeAmr NpoecCMOHaAbHbIX >KYPHAAMCTOB MO PsiAy CYyObeKTMBHBIX MpUUMH. Bmecte ¢ 3Tum akcnepTbl
yKasblBalOT Ha OAHY M3 FA@BHbIX MPOOAEM — COOAIOAEHME NMPOdPECCMOHAABHOM 3TUKM MPU MPUMEHEHNMN
MIMMEPCMBHbIX TEXHOAOTUI B XXYPHAAUCTUKE.

LleAb HayuHOM CTaTbM — pacckasaTb O UMPPOBOM MMMEPCMBHOM >XXYPHAAMCTUKE, €e POAU B
o0LecTBe, nokasarb HEKOTOPbIE 0COBEHHOCTN MOMYASPHbIX (DOPMATOB >KYPHAAMCTUKM «[TOTPY>KEHWUS»,
B TOM UMCAE BUAEOCHEMKY B 360 rpaaycoB. MeTOAbI MCCAEAOBAHUS BKAIOUAIOT aHAAM3 CYLLLECTBYIOLLMX
TEOPETMUYECKMX U MPAKTUYECKMX HaNPaBAEHMI B paCCMaTPUBAEMOI 0OAACTH, COLIMOAOTMHECKMIA OMPOC.
Pe3yAbTatbl NPOBEAEHHOTO MCCAEAOBAHMS MPU3BaHbl aKTYaAM3MPOBaTb TEMY NMPUMEHEHMS UUPOBbIX
VIMMEPCMBHbIX TEXHOAOTUIA B COBPEMEHHOM >XYPHAAUCTUKE M MPOAEMOHCTPUPOBATb NMEPCNEKTUBbI ee
pasBUTUS B OAVIKAMLLIME TOABI.

KAroueBble cAoBa: MMMEPCMBHAs >KYPHAAMCTMKA, MOrPy>XEHWEe, BUPTYyaAbHAsd pPeaAbHOCTb,
UMPpPOBbIE TEXHOAOTUN.
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Mmmepcusri XKYPHAAUCTUKA: LLblfapMallbIAblK, TEXHOAOIUS, eHepKacin

JKypHaAMCTMKA caAacbiHAAFbl MMMEPCMBTI TEXHOAOTUSIAAPAbBIH, TEOPUSIAbIK, aCMeKTIiCiH 3epTTey
FbIABIMU-TEXHMKAABIK, MPOrpecc A8YipiHAeri Kasipri 3amaHfbl >KYPHAAMCTUKAHbIH, MYMKIHAIKTEPiH
KEHENTY TYPFbICbIHAH 63eKTi 60AbIN TabbiAaabl. Kasipri keaeHae UMPAbIK, UMMEPCUBTI XKYPHAAMCTUKA
eHomeHi KasakcraHaa 6apablk, 6aFbiTTap GOMbIHLLIA 3ePTTEAMEreH, TEOPUSIAbIK 6a3aHbIH, >KeTicneyi
UMMEpPCUBTI  XKYPHAAMCTUKA OHIMAEPIHIH 6GyKapaAblk KOMMYHUKAUMS >KYMECIHAE MNPaKTUKAAbIK,
KOAAQHBIAYbIH TaAAQYFa BCep eTyi GipKaTap MaCeAe TYAbIPaAbl. MbICaAbl, MAHOPAMAAbIK, KaMepaAapMeH
TYCIPIATEH XXYPHAAMCTIK MaTteprasaap, GipHelle kacibm cybbekTuBTi cebenTepre GanmAaHbICTbl KoCiOn
>KYPHAAMCTEpP apacbiHAA KeH TapaaMaAbl. CoHbIMEH KaTtap, capariubiAap 6acTbl npobaemarapabiH Gipi
— KYPHAAUCTMKAFAa UMMEPCUBTI TEXHOAOTUSIAAPAbI KOAAQHYAQ KBCiOM 3TMKA epexxeAepiH cakTayAbl
arTan KepceTTi.

FbIABIMM MaKaAaHbIH, MaKcaTbl: LMMPAbIK UMMEPCUBTI >KYPHAAMCTUKA, OHbIH, KOFAaMAAFbl POAI
TypaAbl 8HriMeAey, TaHbIMAaA MMMEPCUBTI KYPHAAMCTMKA popMaTTapbiHbiH Kenbip epeklieAikTepiH
KOPCEeTY, COHbIH iliHae 360 rpaaycTbiK, OeiMHeTacnara TyCipyAi kepcery.

3epTTey aaicTepi Kasipri TEOPUSIAbIK, KOHE MPAKTUKAABIK, GaFbITTapAbl TAAAAYAb! KAMTUAbI XKOHe
cayaAHama >KaCaAfaH.

3epTTey HaTuxkeAepi UMMPPAbIK, UMMEPCUBTI TEXHOAOTMSAQPAbI 3amaHayu >KYpPHAAMCTMKaAQ
KOAAQHY TaKblIpPblObIH ©3EKTi €Tyre >XoHe OHbIH, Tasy XXbIAAAPAAFbI AaMy MEPCreKTUBAAAPbIH KepceTyre
aQpHaAFaH.
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Immersive journalism: creativity, technologies, industry

The study of the theoretical aspect of immersive technologies in the field of journalism is relevant
from the point of view of expanding the capabilities of modern journalism in the era of scientific and
technological progress. The problem is that at this stage, the phenomenon of digital immersive journal-
ism has not been studied in Kazakhstan in all its directions, and the lack of knowledge of the theoretical
base affects the analysis of the practical application of immersive journalism products in the mass com-
munication system. Journalistic materials shot, for example, with panoramic cameras, were not widely
distributed among professional journalists for a number of subjective reasons. Along with this, experts
point out one of the main problems - the observance of professional ethics in the application of immer-
sive technologies in journalism. The purpose of the scientific article: to talk about digital immersive jour-
nalism, its role in society, to show some features of the popular immersion journalism formats, including
360-degree video filming. Research methods include analysis of existing theoretical and practical direc-
tions in the field in question, a sociological survey. The results of the study are designed to actualize
the topic of the application of digital immersive technologies in modern journalism and demonstrate the

prospects for its development in the coming years.

Key words: immersive journalism, immersion, virtual reality, digital technologies.

BBenenue

NmMMmepcrBHaAs SKypHaJIHCTHKA TECHO CBs3aHa
C KOMIBIOTEPHBIMH TCXHOJOTHUSMHU, MHHOBAIHOH-
HbIMH JOCTH)KCHUSIMU U TIOMCKaMU HOBBIX (OpPM
nepeqadn  coodmenwid. Ilpu co3manmm KypHa-
JINCTCKOTO MaTepHhayia, KOTOPBIM HaIleJCH «IIOo-
IPy3uTh» 3pUTEIsT B MH(POPMALMOHHOE COOBITHE,
Hapsiy ¢ TpodeccHOHATBbHBIMU JKypHAINCTaMH,
OTBCUAIONTUMH 32 BHYTPEHHIOIO COCTABIISIFOIIYIOCS
MEIHMAIIPOAYKTa, TPEOYOTCS TaKKE CICIHAIUCTHI,
oOaarorye 3HAaHUSAMHU B OOJIACTH CTIENU()UKH BH-
Je0CheMKH B 360 rparycoB, aHIMAIIIH, TEXHOJIOTHH
nporpamm paboThl B BUPTYadbHOW U JIOTIOJTHEHHOM
peanbHOCTH. OKOHYATEIBHBIN MPOAYKT UMMEPCHUB-
HOH JKypHAJIMCTUKH, IpejiaracMblii ayIuTOpHUU,
CTAHOBUTCSI CBOETO POJla CHHTE30M COBPEMEHHOM
KYPHATUCTUKHU W A(POBBIX TEXHOJIOTHI.

OnHako B WMMEPCHUBHON IKYPHAIMCTHKE HE
BCE TaK OAHO3HAYHO. MaJO4MCIICHHBIE HCCIIEIO-
BaTEJIN DTOM OOJACTH CXOASATCS BO MHEHHH, YTO
He Bce e¢ (opMaThl TMOIYUMIH IMAPOKOE PacIpoc-
TpaHenue. [IpoOimema Kpoercs B JIOpPOTOBU3HE
o0opy/oBaHUs, KOTOpOE TPUMEHSETCS TP TOA-
TOTOBKE W JCMOHCTPAIlUU MPOMYKTA, STUUCCKHUX
U TICHUXOJOTMYECKUX AaCMEeKTaX pacHpoCTpaHEHUs
JAHHOTO BHJA XypHanucTuku [benenkosa, 2018].
Mexay TeM, eciii (DUHAHCOBBIC 3aTPaThl BO3MOXK-
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HO CHH3UTH 3a CYET pa3paboTKu Ooiiee ICIIeBO-
ro JeMOHCTPAallMOHHOTO 00OpyIOBaHHUs, a IIaru B
9TOM HaIPABIEHUH AaKTUBHO MPEAIPUHUMAIOTCS, TO
aCIeKT, 3aTParvBalONINil ITHUYECKYIO M TICUXOJIOTH-
YEeCKYIO0 CTOPOHBI, OyJeT MpOXOJDKaTh OCTaBaTbCs
aKTyaJlbHBIM elle Joiroe Bpems. OTaenpHoi TeMoi
CIY’)KHT W TIOATOTOBKA JKYPHAJIMCTOB, CIIOCOOHBIX
MPOM3BOANUTH KOHTEHT HOBOTO LIU(poBoro opmara
[M6paesa, 2017].

OOBEKTOM HCCIEIOBAHUSA B CTAThE SBISETCS
MMMEPCHBHAS )KypHAJIMCTUKA KaK HOBas IiaTgopma
uQpoBoil )xypHamucTUKH. [Ipeamer — akTyaibHbIe
TEOPETHYECKHE M TPAKTHYECKHE ACHEeKThl MMMep-
CUBHOM ’KypHAJIMCTUKH, UX POJIb B CUCTEME CPE/ICTB
MacCOBON KOMMYHHUKAIUH.

Llenp wmccrnenoBaHus — aHaIN3 NPUMEHEHUS
(hopMaTOB UMMEPCHUBHOMN >KypHATUCTUKU B MEAHA-
NPAaKTUKE BEAYIIUX 3apyOeKHBIX M OTEUECTBEH-
HbIX MEAMAOPTraHu3aluil. ABTOpPbI CTAaTbU TaKKe
nIpuHUManu ydactue B uccaenosanun [IWPR
(Pernonanpubiii ohuc MHCTHTYTA TIO OCBEIICHHUIO
BOWHBI W Mmpa B LleHTpampHOW A3Wn) MpOEKTa
npu  (HUHAHCOBOM TONAEPIKKE NPaBUTEIHCTBA
BemukoOputannn B Keiprencrane — «PasButne
HOBBIX Meaua W IHU(PPOBONH KYypHAUINCTHUKH B
HentpanbHol A3umy.

Mertonmonorust  MccIeoBaHUsT — AHKETHBIN
OTpocC, TIyOWHHBIE MHTEPBBIO, CO3IaHUE KOIHPO-
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BOYHBIX TaONUI BeAYIUX Meaua cTpansl. [Ipu noa-
nepkke IWPR Obuta cozmana amkeTa aiis ompoca
aynutopuu ot 14 10 65 et u pacnpocTpaHeHa npu
y4acTUM COABTOPOB JaHHOM CTaThbu B IpoOrpamme
SurveyMonkey mo Bcem permonam Kazaxcrana.
Kpome Toro, wuccrnemoBaTeNd ydacTBOBAIU B
00paboTKe TMONy4YeHHBIX MJaHHBIX. K mpume-
py, Tombko 1o crpaHaM lleHtpanbHOil A3uun
OBLIO cCOOpaHO 00jiee 6 THICSY AHKET, B TOM YHC-
ne no Kaszaxcrany okono 2200. ABTOpBI Tak xe
y4acTBOBAJIM B COCTaBJICHWW KOIMPOBOYHBIX ITH-
cTOB Beaymux Meaua Kazaxcrana, mpoBOAWIM TITy-
OMHHBIC MHTEPBBIO C BEAYIIUMH Ka3aXCTaHCKHMH
MeIna’KCIepTamMy, 3aTeM paciu(pOBBIBATN WX
JUIsT KaOWHETHOTO aHajiu3a C IIeNIbI0 ONPEeAeTUTh
CTCIEHb BOCTPEOOBAaHHOCTH ayIUTOpUEH CTpaH
entpanbHoit A3uu u Kazaxcrana HOBoCTeH, MOJI-
TOTOBJICHHBIX C HCIIOJB30BAHUEM MCTOAOB MMMEP-
CUBHOMW KYPHAITUCTHUKH.

l'umore3sl  wWccnenoBaHWs:  MMMEPCHBHAS
JKypHAJIMCTHKA — 3TO HOBas 00JacTh B COBpEMEH-
HOW >KypHAaJHCTHUKE, HO O KOTOPOW yXe 3HaeT psi-
JIOBOM MOJIb30BaTENb OHJIAWH MEIUA; €€ JKU3HECIIO-
COOHOCTh HEpa3phIBHO CBs3aHa ¢ HU(ppOBU3AIHCH
MEIUaoTPaciii; COBEPIIEHHO HOBBIN (hopMmart, KOTo-
PBI TI0 CPaBHEHUIO C TPAIUIIMOHHBIMHA (hOpMaMHU
JKYPHAJIMCTUKK  IJTyO’Ke TOTpy’KaeT BHHUMaHHE
MOJIb30BATENs B )KYPHAIMCTCKHNA MaTepHai; Tpedy-
eT Mpo(heCcCHOHATHLHOTO UCCIIEIOBAHMUS C TOUKH 3pe-
HUS IICUXOJIOTHYCCKOI'O BIIMAHHKSA Ha YCJIOBCKA.

MyabTHMeaAniiHas cpefa AJisi MMMepPCHUBHOM
JKYPHAIUCTUKH

C KaxIpIM TOJIOM B MHUpPE BO3pPacTaeT YHCIIO
MOJIb30BATENICH, KOTOpPBbIC Y3HAIOT HOBOCTU WIIU
YUTAIOT )KYPHATUCTCKUE MaTepuaibl B OHJIAWH pe-
xkume. Ilo mamapM 0030pa WAN-IFRA, B 2016
rofly KOJUYECTBO JIIONEH, MPEIOYMTAIONIUX
OHJIaliHOBBIE ~Menua yBenuwuwisoch o  40%
[WorldPressTrends, 2016]. IlpakTuka mmoka3sIBaer,
YTO M3JIATENIN 1IeJICHAPABICHHO TPATAT OPOMHBIC
CPeICTBa Ha CO3JaHKMe IU(PPOBBIX BEPCUU CBOUX
cpenctB MmaccoBoil mH(popMmaruu. B CIIA 1ud-
pOBOI KOHTEHT mpeamnouyntaroT 80% HaceneHwus, B
Kanane u Actpanuu — cbie 70%. [Ipu sTom 3a
MOCIIE/IHEE BPEMS THPAXKH TEYATHOW TMPOIYKIIHU
3HAYUTCIIbHO YIIAJIM: B eBpOHeﬁCKHX CTpaHax — Ha
4,7%, B CeBepHoit Amepuke — Ha 2,4%, B A3uu u
Ha bmmwxaem Boctoke — Ha 2,6%. 3HauuTEIbHOE
HaacHue THpa)Keﬁ rasceT 1 XXypHaJIOB OTMEYACTCA U
B cocemner Poccuu, rae mo JaHHBEIM AccolMalliu
pactpoctpanuTeneii neuatHoi nmpoxykuuu (APIIIT)
nagenue cocrabmio 14% [Newreporter, 2016].

Poct mpuBnekaTtenbHOCTH OHIAMH — Meaua
g mynbtuMenauitieix  CMMUM  BbI3bIBaE€T  HO-
BYI0O TapaJurMy B BONPOCE PACIPOCTPaHEHUs
KypHanuctkoil — uH(popmammu.  CoBpeMeHHBIC
penopTaku BCE MEHBLIE UCHONb3YIOT BepOanbHbIE
(dbopMBI, a cTaparoTcsi OKYHYTh MYJIBTHMEIUHHO-
ro TOJb30BaTeNisl B IIyOb HCTOPHUH, TOJHOCTBHIO
OBJIAJIETh €ro BHUMaHHMEM. HHOBauMOHHBIE TeX-
HOJIOTHU TIO3BOJISIIOT BBINTH M3 PeajIbHOTO MUpa U
BOMTH B MHpP BUPTYAIbHBIA, MPU 3TOM COXPaHss
HE TOJIBKO OILYLICHHUS 3pUTEIbHbIE M CIYXO-
Bble, HO elle W TakTuibHble. Cpeau NpuMepoB
MokHO mpuBecTH NpoekT ABC «Buytpn Cupun
VR». CornacHo CIOKETy 3pHUTENb OKa3bIBAaeTCs B
Jlamacke, Tie HaXOTUTCSI CPEU apXeoJIOTOB, KOTO-
phIe 3aLUIIAIOT MaMSTHUKA MUPOBOW apXUTEKTYPBI
peruoHa, IZ€ CTOJIBKO JIET IPOINOJKACTCS BOEH-
HBIH KOHQIUKT [[ypman, 2015]. Orcroma Mox-
HO cliesiaTh BBIBOJ, 4TO IHM(POBas MMMEpPCHBHAs
KYpHAIUCTHKA, IPUOEraroias B CBOMX MaTepuanax
K CpelCTBaM BUPTYaJIbHOW pealbHOCTH, UCTIOTHSIET
PSI IONMTHUKO-COUMAIBHBIX (DYHKLMH.

udpoBas  MMMepcuBHas  KypHAJINCTHKA
HEPa3phIBHO CBsI3aHa C BUPTYyaJIbHOM PealbHOCTHIO.
Ho Hackonbko COBpEMEHHOE TMOKOJIEHHE JIO-
Jeil 3HakoMO C 3THM mnoHsATHeM? HMccnenoBaHue
uHcTUTyTa ['2mtana 3a 2016 rox cpeam sxkutenein
ABCTpHM TOKa3bIBaeT, uTo cBeime 50% pecron-
IeHToB (B ompoce, mpoBoxuMoM uepe3 VHTepHer
U B JMYHOM HHTEpPBbIO, NMPHUHIM ydacTne 1574
YeNoBeKa crapiie 16 JIeT) UCTIONB3YIOT M 3HAKOMBI
C TaKUM IOHITHEM KaK «BUPTyaJibHasl PEaIbHOCTbHY
(VR). TepmuH «BUpTyaJIbHas pEATbHOCTHY PECTIOH-
JICHTBI OTIPEIEISUIN KaK aBTOMaTH3UPOBAHHYIO, I'e-
HEpUPYEMYI0, TPEXMEPHYIO CPEAY C BU3YaIbHBIM U
AKyCTHUYECKUM TOTPYKEHHUEM, BBI3BIBAIOIIIM OIIY-
LICHUE MPUCYTCTBHS B JPYTOM HE PEatbHOM MHUPE.
Cpenu UHBIX ONpElEICHUI TepMUHA 3ByYall TAKUE
KaK «KH3Hb B MUPE CHOBY», KIIOOET OT pealbHOCTH,
«mapajensHast )ku3Hb B MaTepHeren. 54% ompo-
LICHHBIX MPU3HAINCH, YTO UHTEPECYIOTCS BO3MOXK-
HOCTBIO TIOTPYXKEHUSI B BUPTyalbHble MUpPHL. Jlis
33% Takoe Mmorpy;KeHue CKopee MHTepecHO, a 21%
PECIIOHAEHTOB Ha3bIBalOT VR-mOrpyXeHHe O4eHb
uHTepecHbIM. CTOUT OTMETHTD, 4TO 9% ompolieH-
HBIX YK€ MMEIOT OYKH BHPTYaJbHOH peasbHOCTH,
14% mpoOoBa ¥ XOTAT WCIOIB30BaTh, 17% Mo-
ryT ceOe IpelCTaBUTh, KaK TAKHE OYKH JICHCTBYIOT.
KonnyecTBo Tex, KTo cuMTaet, uto nHTEpec K VR
TEXHOJIOTUAM OyIeT TOJIbKO pactu coctasisieT 40%,
gto Ha 20% Oombine mo cpaBHeHuto ¢ 2015 rogom
[GschwendtnerJulia, Bakk. Phil., 2017].

Takum o00pa3om, Mbl BHIUM, YTO IOIYJSpP-
HOCTb BUPTy&IbHOH PEAIBHOCTH KaK HOBOH
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nH(OPMAIIMOHHOW TUIAT(GOPMBI  HapacTaeT ToJ
OT roja. JTO OOBSICHAETCS PSAJIOM HPUYHMH TeX-
HOJIOTMYECKOTO,  COIMAIBbHO-TIOJIUTUYECKOTO U
poecCHoHambHOTO  (Cyry0o  KYpPHAIUCTCKOTO)
Xapakrepa.

BupryassHas peanbHOCTL U MMMEPCUBHAasI
JKypHajaucTHKa: Bpems ocmbicieHus?

«ImaBHBIN MIIOC BUPTYadbHOW pPEaTbHOCTH —
910 3Qdexr morpyxeHus. Brnewarnenus ot Toro,
4T0 ThI OyKBaJbHO TONall B Oydylee, HACTOIBKO
CWJIBHBI, YTO TMOJI30BATENIN MPOIIAIOT HEKOTOPYIO
CBIPOCTH amnmapaTHOW TUIaTGOPMBI U KOHTEHTA»,
— mumet Jmutpuii bes3a. [besza, 2018]. B
HaCTOsIIee BpeMsl TeMa BUPTYaJIbHOH pPEallbHOCTH
TyOOKO paccMaTpuBaeTcs Kak 3apyOeKHBIMH, TaK
1 OTE€YECTBEHHBIMH Y4eHbIMH. MccnenoBanus Be-
JyTCs BCECTOPOHHE, BE/Ib 3TO OTHOCUTEIBHO HOBBIN
WHCTPYMEHT B WH(GOPMAIMOHHBIX TEXHOJOTHAX.
Opnaxo He Bce yueHble ennHOoro MHEeHHS 0 VR. Poc-
cuiickuii cnenuanuct I'pasnosa E.B. ormeuaer, uto
W3-32 pa3HOYTEHUS TEPMUHA BOSHUKAET NCKAKEHIE
cMmeicna [[ps3uoBa, 2016]. Ilcuxomornyeckasi KOH-
LENIHs BUPTYAIbHOM peasbHOCTH, 110 €€ MHEHHUIO,
OTOXKIECTBIISIET MOHATHS «BUPTYAITbHOE) U «CyOhEK-
TUBHOE», & B COLINOJIOTUH «BUPTYaTbHOE» 3aMEHSIET
«couuanbHoe». B wrore Takas ¢uiocopckas
Kateropus  KaKk  «HIealbHOE»  IOIMEHEeHa
«BUPTyaIbHON peanbHOCThIO». Ilo cioBam I'psz-
HOBOM, mH(popMaIoHHas KoHmemnus VR BbIsB-
JISeT pa3iauyHble (EHOMEHBI TCHXOJIOTHYECKOTO,
COLIMAJIBHOTO M TEXHUYECKOro MHpOB. Maciosa
B.M., naBas tpu npencrasieHus o VR, ormeuaer,
YTO BHPTyallbHAs PEabHOCTb MOXKET CIY)KUTh
«OrrKaiIei 1 OKOHYATEILHOM LIEIbIO YeTIOBEUECTBAY
[Macnos, 2018]. bonpoB A.A, paccmaTpuBaromuit
(mnocodckue aceKThl BUPTyalIbHOW PEaNbHOCTH,
MOJYEPKHUBAET, YTO Ha (OHE PE3KOrO pPa3BUTHUS
WHPOPMAIMOHHOTO O00IIecTBa BCE, UYTO CBSI3aHO
C BHUPTYaIbHOH peasbHOCTHIO, CTAHOBUTCS CIIOXK-
HBIM COIHMaTbHBIM (DEHOMEHOM, KOTOpBI HMEeT
3HAYUTENPHOE BIMSHHME Ha JlalbHENIIee pa3BUTHE
coBpeMeHHOW mmBMim3aruu [boxpos, 2007]. Ilo
€ro MHEHHIO, Pa3HOOOPa3HOCTh HH(OPMALTMOHHOTO
MPOAYKTa MpPEACTABIsAET BO3MOXHOCTH CO37aTh
WHANBHUTyAJTbHOE WH(POPMAITMOHHOE mnoJe,
YUUTBIBasi COOCTBEHHBIE WMHTEPECH W IPEIIouTe-
nus. [Ipu sToM MaccoBoe co3HaHWE YHHPULIUPY-
eTcs, TaKk Kak Io0ann3alus BIWSET Ha CTEIEeHb
(hopMUpPOBaHUS CO3HAHUS.

To ecTh, MBI BUUM, UTO HapsAQy C MOHSATHEM
«HPOPMAIMOHHOE O0IIECTBO» B HAITY JKU3HBH BO-
e TEePMUH «8upmyanvHoe coobujecmseoy. Uc-
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KyCCTBEHHO CO3/IaHHasl pEaJlbHOCTh MOCTENEHHO
CTaHOBHTCS HaIlleH TIOBCEAHEBHOCTHIO.

Tax 4To ke 3TO Takoe BUPTyalbHas peabHOCTh?
TyT MBI OBl XOTENIM BepHYThCA K padbore bomposa
A.A. «BupryanpHas peaJbHOCTb Kak KOTIHH-
TUBHBIH ¥ COIMOKYJIBTYpHBIH (EHOMEH», Tae
JTAeTCsl CHUHTETUYECKOE OINpEAEICHUE JaHHOMY
SBIICHUIO KaK KOMIUIEKCY METOJOB, MPHHIIUIIOB
U TEXHHYECKUX CPEACTB, OOECIIEUMBAIONINX BO3-
MOXXHOCTb ~ KOMIIBIOTEPHOTO  MOJCIMPOBAHUS
peaslbHOTO MHpa W WHTEPAKTUBHOTO BO3JICHCTBUS
Ha HEro IoJyib30BaTesid. B coOTBETCTBUM ¢ TakuM
BUJICHHEM BHUPTYyaJIbHYK) PEalbHOCTh  MOXHO
OTIpE/IETINTh KaK TPEXMEPHYI0 HWHTEPAKTHBHYIO
rpauKy, KOTOpas B COCIUHCHHU C TEXHUYECKH-
MH CPEICTBAMH PEaTMCTUYECKOTO OTOOPaKCHUS
MTO3BOJISIET TIONB30BATENI0 B pEATbHOM MaciuTade
BPEMEHU IOIPY3UThCS B MOJEIUPYEMBIH HA KOM-
MBIOTEPE MHUP M HENOCPEICTBEHHO JEHCTBOBATH
B OTOM CO3JJaHHOM CHHTETHYECKOM Mupe. Tex-
HOJIOT U BHpTyaJIBHOﬁ PCAJIBbHOCTH BKJIIHOYACT B
cebsi co3maHhe BBICOKOKAYECTBEHHBIX CPEACTB
CTEepPeOn300paKeHU, CO3MaHUE CPEICTB BO3ICH-
CTBHA Ha APYrue, IOMUMO 3pCHUA, KaHaJlbl IOCTY-
TUICHUsT UH(POPMAIMKA B YEIOBEYECCKHH MO3T TpH
COOTBETCTBYIOIINX OOPATHBIX CBA3AX U Pa3pabOTKy
MPOrpaMMHOTO  OOECHeYeHHsI,  IO3BOJISIOIIETO
(hopMHUpOBaTh HEOOXOAUMBIE O0pa3bl B PEeabHOM
Macmtabe Bpemenm» [boapos, 2007].

HpI/I 9TOM MBI OOJDKHBI MMETh B BHAY, YTO
nuppoBas MMMEpPCHUBHAs IKYPHAIUCTHKA — 3TO
JUIIb YacTb OOJBIIOTO MHpa CTAPBIX W HOBBIX
Menua, HO, TeM He MeHee, OHa YK€ JaeT o cebe
3HaTh. [IpyM TpaBUIBLHOM MPOTHO3UPOBAHHH IIEp-
CTIIEKTUB Pa3BUTHS TEXHOJIOTHH OHA MOXET 3aHAThH
JIMIUPYIOLIUE MO3UIUU B OymyIneM. ITO IPOUCXO-
muT Onarojapst MHTepHeETY, TO €CTh COLMAIBHBIM
cetsiM W WH(MOPMAIMOHHBIM pecypcam, TOoH00-
HeIM YouTube, ynemieBICHHIO TEXHOJIOTHYECKUX
YCTPOHCTB, POCTY MX AOCTYHHOCTH Uil OOJIBIIOTO
Kpyra morpeduteneil u apyruM npuanHam. OmHO-
BPEMEHHO C JTHM aKTyaJIU3UPYeTCsl BOMPOC O
BIIMSITHUM UMMEPCUM Ha CO3HAHUE W KOTHUTHUBHBIC
XapaKTEePUCTUKN ayITUTOPHH.

Tak uTo M3 cedsl MpeACTaBIsIET UMMEPCUBHAS
KypHanicthka? — VIMMepcHBHas KypHaIUCTHKA
(immersivejournalism) — 3To Tak Ha3bIBAEMBIN (-
(eKT MorpyKeHHs B KypHAIMCTCKUN KOHTEHT TIO-
CPEACTBOM Pa3IMYHbIX cI0co00B. [IpuHnnnmansHo
WHas CTPYKTypa MaTepuaia, MOCTPOCHHAs Ha TOM,
9T0 371eCh co3naercs APQPEeKT MPUCYTCTBUS. Ay-
JMUTOPHIO TIOTPYXAIOT B BHUPTYAIbHYIO Cpedy, U
MPOIECC JODKEH TI0-HACTOSAIIEMY 3aXBaThIBATh
nonp3oBaTens. [lonb3ysch TMONHOPKPAaHHBIM pe-
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JKUMOM, YHUTATeNb WM 3PUTEIh TOTPYKACTCS
B COINEpEeXWBaHWE, €My TIPEAJaraloTcsi poId —
0o HaOmrofarens, JuOO JCHCTBYIOIIErO JIMIIA.
[loBecTBOBaHME MOXKET OBITh KaK JIMHEHHBIM,
TaKk M HeJIUHEWHbIM. OueHb BBICOKA CTEIEHb
HMHTCPAKTUBHOCTH, NPUCYTCTBYET CUMYIIALIUA OLLY-
uienuit [Kaukaesa, 2017].

B ocHOBHOM 1101 UMMEPCHBHOM Ky PHATUCTUKOMN
581051 JKYPHAJIUCTUKON HOTPYKEHUSI/ TIPUCY T-
CTBUSl TOJPa3yMEBAOT TNPUMEHEHHUE TEXHOJIO-
ruil BUpTyanbHOU (virtualreality, VR) u pomon-
HeHHOU (augmentedreality, AR) pealbHOCTEH,
a TaKKe CO3JlaHhe TMaHOPAMHOTO BHUJIEO 3a CYET
crienyaibHOM  Buaeokamepbl. dopmar cheMKH
B 360 rpamycoB B cpaBHeHumn ¢ VR/AR momy-
g OoJiee MIMPOKOE PACIPOCTPAHCHHUE CPEIU Kak
poheCCHOHATBHBIX )KYPHAJIMCTOB, TaK U MPOCTHIX
oObIBateneit, OmorepoB. [lomynasipHOCTH JaHHOTO
¢dopmaTa cBsizaHa ¢ (PUHAHCOBOW JOCTYITHOCTBIO
Ha pBIHKE TIOPTATUBHBIX KaMmep, CHHMAIOIIUX
naHopamHoe Buzaeo. VccnemoBaTenw OTMEYAlOT,
YTO HMMMEpPCHsI, JOCTUTaeMas MaHOPAMHBIM BH-
JIe0, HE HACTONBKO TIIyOoKa, Kak B popmatax VR/
AR, ofHaKO 1151 )KYPHAIMCTCKOTO MaTepHaia 3TOro
BITOJTHE JIOCTATOYHO YTOOBI AaTh 3PUTEITIO OIYTHTh
ce0s B rieHTpe coObITHs |betinencon, 2018].

TexHONOrun  KYPHAIUCTCKOIO  TMOTPYIKe-
HUSl 3pUTEIIS, YUTATeNs W CIyIIaTels W3y4aroTcs
JTABHO, OJHAKO COBPEMEHHBIE peanuu Tpeody-
IOT HOBOIO IOJXOJa B OTOM HampaBjieHud. B
HacTosIee BpeMsl HaONroIaeTcs HEA0CTATOYHAs
BOCTPEOOBAaHHOCTh MEIUANPOAYKTa JTOTO BHUJA
JKYPHAJIUCTUKH. 3anajHbie MCCIIEZIOBATENN
OTMEYAIOT, YTO WMMEPCUBHAs KYPHAIUCTKA WC-
MOJIB3yeTCsl JIMIIh B OKCIIEPUMEHTAIBHBIX Ile-
JSIX M3-32 JOPOTOBHM3HBI MPOM3BOJICTBA KOHTEHTA.

HGCMOTpH Ha TaKou moaxoa, JKYPHaJIUCTCKUC
Mar€pualbl, IIOATOTOBJICHHBIC C IIPUMCHCHHU-
€M  HMMMCPCHUBHBIX TCXHOJIOI‘I/IFI, IIPUBJICKAIOT

BHUMAaHHUE CBOEW OJM30CTHIO K UCTHHE, HACTOSIIICH
npaBzae. Takoro yTBEpXKIEHUS HPUIEPKUBACTCS
Houuu ne ns IleHbsi, u3BecCTHas aMepUKaHCKasi
JKYPHAJIUCTKA, CIICHUATU3UPYIONIAsICS Ha CO3IaHUU
penopraxkei C HCHOJb30BAHMEM BUPTYaIbHOU
peanpHOCTH [3amkoB, 2017]. OcHoBatenbHHUIIA
Menuariat@opmel  «KypHanmucTuka — morpyxe-
HUsD» OBIBIIHI KOppecrmoHaeHT Newsweek u aBTop
razersl The New York Times Houuu ne nsa Ile-
HbSI B CBOEM BBICTYIUIeHHH Ha KoH(pepeHuun TED
pacckasbIBacT, YTO €€ JAaBHO HMHTEpecoBaja TeMa
copmeniennst VR u xyprHamuctuku [Honuu ne ns
[Tenpss, 2015]. Onuumu u3 nepBeix VR-IPOEKTOB,
co3ngaHHbix komanaoi Hounu ne st Ilensu B 2012
rony, Obutu «lomom B Jloc-Anmxkenece» u «Cu-

pusi». OHM 3amuChIBaNy 3BYKH, CHUMand (OTO U
BH/JIEO C MECT COOBITHH, UCTIONB3YS MTOTOM M B TOY-
HOCTH BOCCO3/1aBasi HCKYCCTBEHHYIO DPEaJbHOCTh
C TIOMOILBIO KOMIBIOTEpHOH Trpaduku. BaskHbIM
(hakTOpoM NIST aMEPHKAHCKOM IKYPHAIUCTKH SIB-
JSIeTCsl TIOJHOE TOTPYXKEHHE TOJIb30BaTeNs B Tak
Ha3bIBaEMOE PO COOBITHS, YTOOBI OH CMOT OIIly-
TUTh W TIPOYYBCTBOBAThH BCIO €r0 CHITY. TONBKO IT0-
TOM UHPOpMAIHS IeHCTBUTEIHFHO OYIET UMETh 0CO-
0oe 3HayYeHHE, U 3pHUTENb MOHMET BCIO Ba)KHOCTh
npemiaraeMoi mpooaemMel. B coBpeMeHHOH Tpak-
tuke CMU VR-dopmar nonaun nHpopmaum BBO-
ouTes mocteneHHo. [lo MHeHHMIO uccnemoBatesis
3amkoBa A., KypHalIUCTCKUH VR-KOHTEHT — «3TO
«HACTOJIbHAS» MOJIENTb COOBITHH, TPEOYIOIHX MPHU-
CYTCTBHS B ITOJICBBIX HJIM SKCTPEMaJIbHBIX yCIOBHU-
SIX: PEMOpPTaKEH M3 TOPSINX TOYEK (BOCHHBIX ICH-
cTBUii, OencTBuil)» [3amkoB, 2017]. BooOie 1ens
KayeCTBEHHOH JKypHAMCTUKHU BCETIIa 3aKI0vaiach
B TOM, 4YTOOBI CO3/aTh TECHYIO CBS3b MEXIY
ayoutopueil m uctopueit. Co3mgaHme TakoW CBs-
3 C MOMOILBIO Pa3sHBIX CPEACTB JABHO CUMTAETCS
njeanoM B )KypHamuctuke [Bmaros, 2017].

K mmocam  umudpoBoid  UMMEpCHBHOU
KYPHAIUCTUKH MOXXHO OTHECTH IIOJTHOE WIIH
YaCTHUYHOE TIOTPYKEHHE B HCTOPHUIO, OOBEKTHB-
HOE TIpellocTaBleHre WHpOpManuu Oe3 ydacTus
TPEeThUX M. 3PHUTENb JIydylle €€ BOCIPUHUMAET
Y WCIBITHIBACT OIpeIesIeHHbIe AMonuu. MmeH-
HO TE€ S3MOIMH, KOTOPHIE MOJATAJIKHBAIOT €ro Ha
COIepeXKNBaHME, K YeEMY U CTPEMHTCS KaueCTBEHHAs
COBpeMeHHasl KypHAJTUCTHKA. J[pyruMu clioBamu,
KOHTEHT HMMeeT IIIy0oKoe BO3IEHCTBHE — JIIONU
3ayMBIBAIOTCs O Mpobieme, VR nmomoraer nepenarsb
atMocdepy BOKPYT JeHCTBHS.

Ha pgauHdbplii MOMEHT OCHOBHOHM ILIOLIAAKOH
IKCTIEPUMEHTUPOBAHNUS CBUPTYAJIbHON peaibHOCTHIO
SIBIISIIOTCS. ITPOBBIE M pa3BIIeKaTeIbHbBIE Chephl fes-
TeNbHOCTU. HekoTophie MpOBUHYTHIE KYPHATHCTHI
JKCIIEPUMEHTHPYIOT ¢ VR, oOpamas ocoboe
BHUMaHue Ha VR-ycrpoiicTBa, 4YTOOBI TOHSTH
NpeAbSBIsIEMblEe TPEOOBAHHUS K KOHTCHTY, a TaKKe
MOTPY3UTHCSI B TEXHOJIOTMYECKHE BO3MOKHOCTH U
OTpaHWYECHHS BUPTYAILHOTO OOIICHHUS.

Mbl  yke yIOMHHQJIM, 4YTO TaHOpaMHas
BHUAeOCheMKa B 360 rpaaycoB XOTh U UMEET MEHb-
i 3QPEKT MOTPYKEHUS C TOYKH 3PEHUS IMMep-
CHBHOM JKypHaJIMCTUKH, HO SIBIISIETCSl HaunboJee 1o-
MYJISAPHBIM CHOCOOOM B CHIIy CBOEW JOCTYIHOCTH
B TUIaHE TMPUMEHEHHUS W OKCIUTyaTallud METOJOB
Buieoukcanmu. [laHopaMHas BHIEOChEMKa TO-
3BOJISICT YBHMJETh NPAKTUYECKH BCE, YTO IPOMC-
XOIIUT BOKPYT W TIOTIAJaeT B TOJIE 3PEHUST KaMephl,
cauMaromer B ¢opmare 360 TpamycoB. Mox-
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HO CKa3aTb, YTO JaHHasg TEXHOJOTHs cTana OObI-
JICHHBIM SIBI€HWEM B cdepe HWHAYCTPUH Macc-
Menua JHTepTeiiHMeHTa Onarojapsi MpPOCTOTe
WCTIOJIb30BaHMsl U MEHBIIMX (DMHAHCOBBIX 3aTpar.
Kontent 360 rpamycoB npUMEHSIETCS U B CUCTEME
CMK. K mpumepy, KadeCTBEHHOE BUIEO B 3TOM
¢dopmare mpemyiaraer poccuiickuii tenekanan RT
[[puropres, 2017]. C Touku HOBOCTEH OH WHTEpE-
CEH TeM, YTO MIOKa3bIBaeT T€ MECTA, B KOTOPBIX 3pU-
Tenu (pU3NUecKu MoosIBaTh He cMoryT [Kimmkuna,
2017]. IlomymsapHoe aMEpWKAHCKOE HW3IaHHE
«The New York Times» mnyOauKyeT Marepuasibl
B ¢opmare 360°. Onno u3 momyssipHbIXx — «The
Displaced» («BbiTecHEHHBIE»), MTOBECTBYIOIIEE O
JIETSIX, OCTABIIUXCS 0€3 JKMIIbS M3-3a TPAKITAHCKUX
BoiH. Takxke ectp npunoxenue NYT VR, rme
KaKIBIH ToJTb3oBarellb cMapTdoHa Ha 6a3e i0OS u
Android MOXeT caMOCTOSITEIbHO H3Yy4YUTh TOA00-
Horo poxa Buaeo. «Contrast VR» - HOBast Mmeaua-
cTynust Mmenuaxonauura Aub-Jlxasupa, rae ocy-
IIECTBISETCS MPOU3BOACTBO VR-kouTeHTa ¢ 2017
roga. Ha caiire roBoputcsi, 4To OA0OHBINH KOHTSHT
MIPOM3BOMIUTCS YIS TIepelayn BCel MacmTaOHOCTH
npobnemsr (ucropun): «Contrast VR co-produces
and distributes immersive content transporting
audiences deep into the depthofeach story». V¥
poeKTa ecTh kKaHai Ha YouTube, r1e ormyOnmkoBaHO
oonee 40 Bumeo B popmare 360 rpamycos. Kaxmoe
W3 HHUX IOBECTBYET O OBITE W KYJIBTYpe HapOIOB
Mupa, ux npoodnemax. CaMblil U3BECTHBII BHUIEOPO-
vk «Inside a Rohingya Refugee Camp» («BuyTpn
narepst OS)KEHIIEB POXUHBS ), TIIe MTOKa3aH OBIT JIfo-
JIel, UX yCJIOBUS KM3HU B baHmaneu - mecre, Kyaa
UM Tpuiuiock Oexarts. [lomynsphas B Amepuke
TeJeBU3MOHHAs KoMmmaHus American Broadcasting
Company (ABC), B yacTHOCTH ee Tofpa3neiacHue
ABC News, Taxke BbITycKaeT mepenadn B VR.
Hampumep, «Walkdownthe 2017 Oscars red carpet
with a 360 view» («IIporynaka mo KpacHOU KOBpO-
Boit opoxke. Ockap 2017») unu «Dancing with the
Stars» («TaHITeI cO 3Be3MaMm» ).

HNMmmepcuBHas :xKypHaaucTHKa: Bugeo-
cbemka B popmare 360 rpagycos

[Tanopamublii ¢GopMaT B KYpPHAIMCTHKE IIO-
3BOJISIET MAaKCHUMAJbHO IOTPY3UTh 3pPUTEIS B CO-
obitre. YouTube wu Facebook wu3o0unytor Bu-
neo B ¢opmate 360 rpamgycoB (My3bIKalbHBIC
KJIAITBI, (DYIIBMBI, Pa3IMYHbIC BHACOPOIUKH), Cpe-
AW KOTOPBIX MOXHO BCTPETUTH W KAaYC€CTBCHHBIC
KYpPHaIMCTCKUE Martepuanbl. Bumeo B Takux
(dopmatax mpocMarpuBaeTCs ¢ MPUMEHEHHUEM OY-
KOB BHUPTYQJIBHOM PEAIBHOCTU WU KOMIIBEOTEP-
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Hoii Mpimu. [lonmbp3oBaTens MOXKET MepelIBUTATh
MBITIKOH (Ha cMapT(OHAX ATO JETACTCS ITaIbIIEM)
BUICOKAPTHHKY B Pa3HbIe CTOPOHBI U BUJIETh, UTO
0CTaJIOCh 3a KaJpoM, €CiIH Obl 3TOT Marepuan Obul
OBl CHAT CTAaHIAPTHOW KaMepol M CMOHTHPOBAH
TPaJUIIHOHHBIM CIIOCOOOM.

JKaHpOBBIH cIIeKTp MPUMEHEHUS] TAHOPAMHOTO
BHJEO TOKa €Ile He TaK IMUPOK. B OCHOBHOM
B HMMMEPCHUBHOU JKypHAJIUCTUKE Ipeolnagaror
HEKOMMEHTHPOBAHHbBIC PEMOPTAXH W 3apUCOBKU.
OpHako yXe JaBHO CYIIECTBYeT NOTPEOHOCTH
npeiaraTh ayJUTOPUN TMOJHOLEHHBIE PETOpTaXu
360 rpamycoB Ha 37000AHEBHBIC TeMbL. Mexay
TPaJIUIINOHHBIM PETOpTaXeM Ha TEJIEBUICHUHA U
pernopTraxemM, CHATHIM C TOMOUIbIO MaHOPAMHOM
KaMepbl, €eCTh CYUICCTBEHHbIE pazauuus. B
CpPaBHEHUH C TPAJAUIMOHHBIM pernoptax 360
rpaaycoB Oonee ornepaTuBeH. J{Jist HEro HY»HO Bce-
r0 HECKOJIbKO T1aHoB. OH He TpeOyeT crenuaibHO
MOJJOOPaHHOTO  paKypca. [TanopamHbIii  OXBaT
KaMepbl IO3BOJISIET  CYIIECTBEHHO COKpaTHUTh
BpeMsl ChbEeMKHU. J[pyrum BaKHBIM MOMEHTOM SIB-
JsieTcs TO, YTO CbheMKy B 360 rpaaycoB MOXET
BECTH caM JKypHAJIUCT-OIepaTop 0e3 IMOMOIIN
TPaJIULIMOHHOTO OmepaTopa. JTO, B CBOIO OUEPEb,
COKpamiaeT pacxoibl Pelakliy Ha MITaTHYIO €IH-
HULy, KOUM ollepaTop siBisieTcs. Takoi BUJ CbeMKHU
He TpeOyeT JOMOIHUTEIBHOTO NPO(ECCHOHATBHOTO
oOpa3oBaHHg I HAYMHAMOMIETO KYPHAIUCTA
— mpocto O6epu u cHumail. C Japyroil CTOpOHSHI,
penoprax 360 rpamycoB MOrpyXkaeT 3pUTENs B
LEHTP COOBITHS, TIOATOMY BBIOOp TEMBI W TO, YTO
OyZleT HaxomUTbCsS B KaJpe, OYCHb BaXKHO C ITH-
4eckoil TOYKM 3peHus. OOBEKTHBHOCTH B TAaKOM
CiIy4ae 3allKaJIiBaeT W MOXKET MIOKHPOBATH 3pH-
tens. llpm sTOM monb30BaTeNb MMEET BO3MOXK-
HOCTh CKOHIIGHTPUPOBAaTh CBOEC BHUMAaHHE Ha TeEX
MOMEHTaX, KOTOpBIE, BO3MOXKHO, IUII peroprepa
CUMTAIOTCS] HANMEHBIINMH 110 3HaueHu1o. [loBepHyB
TOJIOBY B MHTEPECYIOIIYIO CTOPOHY, €CIIU 3pUTEINb
CMOTPHUT PEMOPTaXK B BHUPTYAIBHBIX OYKaX, MOXK-
HO 3aMETHUTh TO, YTO HE 3aMeTui pernoprep. Takum
00pa3oM, 3pHUTENb PernopTaxa, CHITOTO Ha Kamepy
B 360 rpamycoB, HanOoiee OJM30K K OOBEKTHBHO-
CTH, YeM 3PUTENb TPAJUIIMOHHOTO TelIepernopTaxa.
Hebonbime pa3Mepbl HaHOPAaMHOM KaMephl TT03BO-
JISIOT JKYPHAIUCTY TIEPEHOCHTH ee 0e3 KaKuX-1r0o
3arpygHeHui. OTOenbHBIA Pa3roBOp — KadyeCTBO
Buaeo. He Bce kamepsl 360 rpamycoB mpeiararor
HE3aMEeTHOE CIIMBAHHUE KaJpPOB, YTO OTPAXKAETCS HA
MIOJTHOTE YyBCTB. MeXy TeM, Ha PhIHKE TOSBISIOT-
sl KaMephbl, KOTOPBIE B 3TOM BOIIPOCE MPUOIN3UIHNCH
K «30710TOM cepeauHe». ClIMBaHUE KaJpoB B HUX
MIPaKTUYECKN He3aMeTHO. Takke ecTh NMpeTeH3UH
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K KadecTBy 3Byko3amucu. CTEpeo3ByKH U IIIyMbI B
pernopTaxe Ba)KHBI TaKXKe, Kak U KapTuHKa. Bee 310
BKyIIE CJIeJIaeT KYPHAJIMCTCKUI MaTepHa IMOJIHbIM
Y HACHIIIICHHBIM B TUTAHE UMMEPCUBHOCTH.

1 «esxeTHEBHOTOY» TIOTPY>KEHHS B MOOMITEHYTO
cpeny VR nocraroyHo ncnonb3oBaTh cMapTHOH U
TUTAHIIET C IOCTYIIOM B IHTEepHET, I/Ie M0JIb30BaTelb
MOXET OKYHYTBbCS B BHPTYAIbHYIO PEAIbHOCTD.
Hapslz[y C OTUM B HACTOALICC BpPEMA CTOAT MU OIIpeC-
JICJICHHBIC OTPAaHUYCHUS HA HCIIONB30BAaHHUE TEX-
HOJIoTHH VR Kak TEXHUKO-IKOHOMHYECKOIO, TaK
U ncuxou3nueckoro xapakrepa. OrpaHUYeHUs
TEXHUKO-IKOHOMUYECKOTO YPOBHS SIPKO BBIPAKCHBI
— 2TO HaJIMYUE W TOTPEOHOCTH B JOPOTOCTOSIINX
pa60q1/1X CTaHIUAX, CHeHI/I(bI/ILIeCKI/IX OKOHCYHBIX
YCTPOMCTBAX, KAUECTBEHHOW ONTUKE U CKOPOCTHBIX
KaHallaXx CBS3HW. DTH MPOOJIEMBI, 10 KpaliHel Mepe
Ha TEXHUYECKOM YPOBHE, CBOHCTBEHHBI JIHOOOH
pasBUBaroLIeHcs (emerging) TEXHOIOTHH U B TIPUH-
ITUTIE PEIIAeMBl.

Ha mexayHapoHoii apeHe cero/iHs TEXHOJIO0T U
VR yxe SIBISIOTCS JOCTaTOYHO PACIIPOCTPAHCHHOM
MIPaKTUKOM B  MeAManpocTpaHcTBe. Bepymue
I/IH(i)OpMaIII/IOHHLIe aréHTCTBa MW KAa4YCCTBCHHBIC
W3JIaHUS ~ UCITIOJIB3YIOT  BO3MOXXHOCTH — MMMEp-
CHUBHOW JKYpHAINCTHUKH JJII CHEMKH BHIECO B
dopmare 3D, mna nmyOnukanuu 360-rpaayCHbIX
naHopamubIX cieH (AssociatedPress, ABC News,
CNN, TheNewYorkTimes, Guardian u ap.). Tax

Tabmmma 1.

xe, miatdopmbl nox VR pa3pabaThiBaloT Takue
KpymHeimme kopropanuu, kak Google, Samsung,
Facebook, Sony u mHOTHE ApyTHE.

OnmHMM U3 IIaBHBIX BONPOCOB, CTOSIINX TEpes
pa3paboTyuKaMd W PACIPOCTPAHUTEISIMH  HOBO-
ro TMpOAyKTa, SBISETCS TMpodiieMa COONIONEHHS
podecCHOHANBHBIX 3THYECKUX HOPM M IPaBUI B
paMKax UCIOIb30BaHUSI TAKUX TEXHOJIOTHIL. DKcrep-
Thl CHUTAIOT, YTO «BUPTyaJibHasd p€ajibHOCTb MMECCT
OonbIyI0 CHITY, 00aasi MOIIHBIM HHCTPYMEHTOM
yACpXKaHUsl YUTaTelNedl M WMesl BIMSHHE HAa HUX.
Ho ecmm mpomrocepsl cocpemorodarcsi TOJIBKO Ha
ONTHMH3ALMHN TEXHOJOTUH WIIM CO3JAHHUSI SMIIATHH
JUISL MX TIEPCOHAXEH, KYpHAJIMCTCKAs PpeITyTarus
OKaXkeTcs 1ot yrpo3oii» [[looposunosa, 2019].

PeSyJILTaTbI HCCJIeA0BaHUsA

ABTOpBI 3TOW CTaTbu MPOBENM AaHKETHBIN
OIIPOC, PE3YJbTaThl KOTOPOTO IOIHHUMAIOT TEMY
MMMEPCUBHOCTH W 3aTpParuBaioT HMMEPCUBHYIO
KYpPHAJIMCTUKY. DTO HOBoe s Kazaxcrana sBie-
HUE U (PAKTUYECKU CYILECTBOBAJIO IIPEACTABICHHE,
YTO ayJUTOpUs HE 3HAEeT HUYEero 00 MMMEPCHBHBIX
TEXHOJIOTUAX B XKypHanmuctuke. OIHAKO JaHHBIA
AHKETHBIN ONPOC MOKa3aJl, IYTO OIIPEACICHHAs YaCTh
ayIuToOpuIo 3HaeT 3(PQEeKThl WMMEPCHBHOCTH U
Jla)ke CMOTPHUT HOBOCTH Ha 3TOW TEXHOJIOTHYECKH-
HMHHOBALIMOHHOM IUIOIIAAKE.

Kakwue »j1eMeHTBhI HOBOCTHBIX MaTtepuaJjaoB Bb1 npeanoyurTraeTe 0oJiee Bcero?

Kakume snemeHThl HOBOCTHBLIX rMaTepranoes Bbl NnpeaanodiTaeTe Bonee Bcero?

(OUEeHITE, NOXXAaJIVIACTAa, KaDK/[bIA DremMeHT Mo WwWKasie oT 1 no 5, rne 5 -
HabGonee NpearnoYniraemesiii, a 1- HarnmeHeaes NnpennoYnirTasmsiin)
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Tabauua 2.

®parmeHT AaHHBIX: Buaeo ¢ Bo3Mo:kHOCTHIO 0030pa B 360 rpagycos (VR Buieo) u oHIalH-TPaHCISIIASA

v BWIEOC
BO3MOXHOCTBHO
ob3aopa s 360
rpagycos (VR
B1aeo)

¥ OHNaWH
TPAHCNALMKO

Krumauranua 141

Kak noka3pIBalOT JaHHBIC, KaXIbId 3JIEMEHT
KOTOPBIX HaZ0 OBUIO OLIEHHUTH IO IIKaje oT 1 10 5,
rae | HamMeHee, a 5 — Haubosee MpenmoYNTaeMbIi
ayautopueil. Kak u ciieioBano 0xujaTh, COrIacHO
Hallel TUIoTe3e, YUCIO OCBEAOMIIEHHBIX O HOBOM
miatdopme kKak Buaeo ¢ 0030pom B 360 rpamaycoB u
MIPEMOYUTAIONTNX CMOTPETHh BHIEO HIMEHHO B 3TOM
(hopmate npeBbICHIIO 00111 YUCIIO OTPAIIUBACMBIX.
COOTBETCTBEHHO NPEANOYUTAIOIINX HOBBIE LHUQ-
posble Tuiatdopmbl wim nuppe 5 — 23,23%, He
MMOHUMAIOIIUX HOBBIE TEXHOJOrHU Wiu mudpe 1 —
18,64 %.

Ecnu paccMoTpeTh «BO3MOXXHOCTH CMOTPETH
OHJIAIH TPAHCIIALMIO», TO YUCIIO MPEINOYUTAIOLINX
CMOTpPETb HOBOCTH B TakoM (opMaTe COCTABUIIO
Oonee BbICOKMI MporeHT. COOTBETCTBEHHO ITH(]-
pe 5, Xenamummx CMOTpeTh B (opmare OHJaiH
Tpancysinuu — 33,88%, mudpe 1, He kenarommx —
11,72%.

OTu [Ba MOKa3aTessd CBHUJETENIBCTBYIOT, YTO
B LleHTpanbHON A3uM HECMOTPS Ha CYLIECTBYIO-
IIFe MHEHUS, YTO 3TO OTCTajJblii PEervoH B IJIaHE
UU(pPOBU3ALMHU, YTO JKUTEIH €ro He YCIEBalOT
32 COBPEMEHHBIM HHHOBAIlMOHHBIM IIPOTPECCOM,
MOJTyYeHHbIE JIAaHHbIE TIOKAa3bIBAIOT, YTO TPEThA
4acTh OIPOILEHHBIX B Kypce HOBLIECTB B 00JIaCTH
nHGOPMALIMOHHBIX TEXHOJIOTHH M B OyayIieM 3Ta
ayIUTOpHUS TOTEHIMAIBHO CTaHeT XOopolled oc-
HoBo#l st BHeapenus B CMU undopmaunu u
KOMMYHHKAIlUd Ha OPUTHHAJBHBIX TEXHOJIOTHYE-
CKHX HOCHUTENSX.

BriBoaBI

N3 Bcero cka3aHHOrO MOXKHO CJENaTh BBIBO-
o6l — UUQpoBas HMMEPCHBHAS IKypHAJIMCTHKA
KaK TIepCIEeKTUBHBIA BUI OTpaciu Tpedyer Ooiee
IIMPOKOTO ~ TeopeThdeckoro wu3ydeHus. [Ipose-
JICHHbIC HaMM WCCJICJOBAaHUs MOATBEPXKIAIOT He-
00XOAMMOCTh JTATBHEHTIETO TITyOOKOTO aHaln3a
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10,84%

MHPOBOIO OIIBITA Ha IMpHUMEpax HE TOJIBKO KpyIIl-
HBIX MeJuaopraHu3aluii, HO W MHIUBUIYaIbHBIX
KYPHAJIHMCTOB, MCIOJb3YIOIINX HOBBIC IOIXOIBI B
cOope U pacrnpocTpaHeHHH HHGOPMAIMK MOCPE-
cTBOM LU(POoBBIX Meaua. [TockonbKy nMMepCHBHAs
KYPHAINCTUKA — 3TO MHCTPYMEHT IIIyOOKOro IMo-
Tpy>KEHHsI 3pUTelis B COOBITHE C TPUMEHEHUEM TEX-
HOJIOTMM BUPTYaIbHOW U JOIIOJHEHHOW PEAIBHOCTU
(VR/AR), a yueHsle yke JaBHO COTIIACHIINCH C TEM
(hakTOM, YTO BUPTyaJbHAs PEabHOCTh CTAHOBHUTCS
HEOTHEMJIEMOW YacTbiO IIOBCEAHEBHON IKH3HH
YermoBeka W OOIIecTBa, OHa TpPeOyeT Cephe3HOTro
HUCCIICAOBAHUA B 4aCTU BO3)Z[€I7[CTBI/I$I Ha 4YCJIOBCYC-
CKyI0 NCUXMKY. Tak, K mpuMepy, OIUH U3 dKCIIEPH-
MEHTOB C JIOTIOJTHEHHON PeaIbHOCTBIO ITOKa3all, YTO
YEeJIOBEK HE Cpa3y BBIXOAWT U3 BO3AEHCTBHUS AR,
Ha 3T0 Tpelyercs ompeneneHHoe Bpems. Orciona
BO3HHMKAET aKTyaJIbHOCTh COOJIONCHUS ITHUYECKHX
HOPM M TIPABUJI JIJIs1 )KypPHAIIMCTOB, OOpaIaromnXcs
K HWMMEpPCUBHBIM TexHonorusaMm. Kpome Toro,
Ba)XXKHBIM, 110 MHEHHMIO aBTOPOB, SIBJISICTCSI BHEIpE-
HUE MEINAIPOAYKTa UMMEPCUBHOM KYPHAIMCTHKU
B TpodecCHOHAIBHYIO JKYPHAIUCTCKYIO Cpeny,
YTO MPHUIAACT UMIIYJbC TBOPUYECKOMY MBIIIJICHUIO
MPAKTUKYIOMIUX  OTCUCCTBCHHBLIX JKYPHAJIMCTOB.
Hns sroro ecte Bce mnpennochuiku. llockonbky
MIPOBECHHBIH B PaMKax MCCIECAOBAHMS COLMOJIO-
THYECKUH OMPOC TIOKa3bIBAET, YTO ITOJIb30BATENN
crpaln llentpansHoit Asum u Kaszaxcrana mmeror
IpeAcTaBicHe 00 MMMEPCHUBHOH >KypHAJIMCTHKE
M TOTOBBI IMOJTY4YaTb KOHTCHT, HO]IFOTOBHGHHBIﬁ C
WCIIOJIb30BAHNEM TOJOOHBIX TEXHOJOTHH, B TOM
YHUCIIE CHATHIX HAa KaMepy B 360 rpagycoB. 31ech CTO-
UT OTMCTHUTDH, YTO OYKH BHpTyaHBHOfI pPCaIbHOCTH
iy cMapToHBI, 6€3 KOTOPHIX B HACTOSILEE BpeMs
HEBO3MOXHO «IIOTPY3HUTHCS» B COOBITHE, CO BpEMe-
HeM OyIyT 3aMeHEeHbl IH(POBBIMU JIMH3aMH, YTO
caenaeT NpoayKT HIMMEPCUBHOM )KypHAIIMCTUKH 00-
Jiee JOCTYITHBIM U MHTEPECHBIM ISl [10JIb30BaTEIICH.
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3AMAHAYMU KITAIT WWbIFAPY MEH KAPXbIAAHADBIPYADIH,
XXAHA MOAEADBAEPI

bacna ici AambiFaH cambiH KyH TOpTiGiHEH Tycren KeAe >KaTkaH MaCeAe — KiTanTblH OKbIAYbI,
3epTTeAyi, TapaAybiMeH Gipre, KiTan LiblFapyAblH, >kKaHa MOAEAbAEPIH AAMbITY >KOAAAPbIH OMAACTbIPY.
Kitan HapblfblHa LWOAY, KA3aKCTaHABIKTAPAbIH aKrapaTTblK, KAaXKETTIAIKTEPIH 3epTTey MeceAeci Ae
OYTiHri KYHHIH TaAabbl.

MakaaaHbIH MaKcaTbl — KiTar LbIFAPy CaAaCbl MeH OHbl Kap>KbIAQHABIPYAbI XXETIAAIPY TOCIAAEPAI
SKYMeAern TaAAdyFa apHaAFaH.

3epTTey >KYMbICbIHbIH FbIAbIMM >KOHE MPaKTMKAAbIK, KYHAbIAbIFbIHA KiTan 6acy CaAacCblHbIH TYpi,
6acrna caAacblH YMbIMAACTbIPY KOAAAPbIH KapacTbIpbIAybiHAA. PecrybGAmnka 6acna caraCbiH MEMAEKETTIK
KOAAQY >KOAAAPbI, «MaAEHM Mypa», «DAEOMETTIH SAEYMETTIK MaHbI3Abl TYPAEPIH 6achin LblFapy»
6GarAapAamMaAapbl TypaAbl, KiTamn 6acbiAbIMAAPbIHbIH aCCOPTUMEHTIHE Cep eTETiH >KaFAanAap TypaAbl
OM XKMHaKTaAaAbl. Kitan iCiH >KeTiAAIPYAE HOPMATUBTIK-KYKbIKTbIK, 6a3aHbl KETIAAIPY, Kap>KbIAQHAIPY
>KOAAAPbIH OMAACTbIPY 6acna iciH AambiTyFa 6acTait aAaAbl AEFEH TY>KbIPbIM >KacalAbl.

TakbIpbINTbl TAAAQY YLLIH cMMaTTay, 6akbiAdy XKOHE CAAbICTbIPY CUSIKTbl SMMMPUKAABIK, TOCIAAEPMEH
Karap, LWEeTeAAIK FaAbIMAAPAbIH €eHOEKTEPIHAEr aKCMOMaAapFa CYMEHreH TeOpMSIAbIK, dAicTep
KOAAQHBIAABI.

fbIAbIMM MaKaAaHblH 6acTbl HOTMXECI OYTiHM KYHAE Kall MeMAeKeT GOACBIH KiTan 6acy caAacbiH
KAP>KbIAQHABIPYFa 38pYy €KEHIH AAeAAeY. MaKaAaAa KOPbITbIAFAH TY>KbipbIMAAMa OCbl CaAQAQ SAEMAIK
ToXipubeAeri >KaHaAbIKTap, ThIFbIPbIKTaH LIbIFY XXOAAAPbI KapacTbipbiAFaH. bacna caaacbl Gecekere
KaObIAETTI BOAY YLIIH KOFaMHbIH Ad GEACEHAIAITIHIH >KOFapbl GOAybl, GYTiHIT KyHi MaHbI3Abl €KEeHiH
AYPbIC @XKbIPaTblIr, aHbIKTayFa KOHIA OOAIHIEH.

MakaAaHbIH KYHADBIAbIFbl — KOFaMAQ YKAPUSIABIAbIK, AEMOKPATUSABIK, MPUHLUMITEP ipre TernkeHHeH
KeriH pecnyOAMKaHbiH 3KOHOMMKA, FbIAbIM, MOAEHMET, XaAblK, LUAPYaLUbIAbIFbl CaAaAaPbIHAAFbIAAN
6acna opraHAapbl MeH KoCiMopblHAApPbHAA Aa OypbiH GOAMaraH MYAAEM >KaHa KbI3MET Ke3eHi
6GacTaAFaHAbIFbIHBIH CapanTaAybiHAQ.

YKorapbl MEMAEKETTIK OpraHAapAbiH, 6acna KbI3MeTiH AEMOKPaTMSIAGHABIPY TypaAbl, 6acnarapAbiH,
6acrnaxaHaAapAbIH KYKbIH KEHENTY, ©3AIrMEH XKYMbIC iCTey, ©3iH-63i Kap>KblIAaHAbIPYFa 6Ty TypaAbl
LIELIMAEPIHIH, >KY3€ere acbipbIAyblH TaAAayFa OGarbiTTasraH. KasakcraHAarbl Casic, OAEYMETTIK XKoHe
eMipAiH 6acka >kakTapblHAAFbl e3repicTep 0OacrnaAaH LWbIFATbIH KiTan eHIMAEPIHIH TakblpbiObIHa,
Ma3MyHbIHa, KOAEMIHE >KeHe carnacbiHa ecep eTeTiHi TaAAQHFaH.

Ty#in cesaep: Kitan ici, Kap>KbIAQHABIPY, MOAEHM Mypa, KpayAdaHaur, Kickstarter, Unbound,
Pubslush, Pentian, 6acrnaaap, MemMAekeTTik GaraapAaManap.
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New models of book publishing and financing
With the development of the book industry, such important topics as the readability of the book,
its study, distribution, creation and development of new methods for publishing books require study-
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ing. Thus, the topic of the study of the book market, as well as the information needs of Kazakhstanis is
relevant today.

The purpose of the article is to analyze the book publishing industry and systematize methods for
improving its financing.

The scientific and practical value of the research is to consider the types of publishing industry and
methods of organizing the book industry. Public support provided to the book business through pro-
grams such as “Cultural Heritage” and “Publication of socially significant literature” directly affects the
range of book products. According to the author, compliance with the regulatory framework and spon-
sorship of the publishing industry is an important factor in improving the entire book industry.

Along with empirical methods as a description, control and comparison, theoretical methods based
on axioms in the works of foreign scientists were used for the subject analysis.

The main result of a scientific article is to show the importance of sponsoring the book publishing
industry for all countries of the world. The article summarizes the global experience in this field and ways
to overcome difficulties. The emphasis is on the active participation and interest of the society in making
the publishing industry competitive.

The value of the article is to consider a completely new period of activity in such areas as economy,
science, culture, national economy, as well as in the fields of publishing and entrepreneurship, which ap-
peared after the establishment of public and democratic principles. Analyzed the implementation of the
decisions of the highest state bodies on the democratization of publishing, the empowerment of publish-
ing houses and printing houses, self-employment and self-financing. The impact of changes in political,
social and other aspects of life in Kazakhstan on the topic, content, volume and quality of manufactured
books is considered.

In the framework of this study, the author studied ways to increase the work of existing publishing
houses by adopting large programs by the state and by implementing a tender. According to these pro-
grams, despite the fact. The programs that are developed by the state to improve the book business are
“Publication of socially significant literature” and “State program for the development and functioning of
languages for 2011-2020".

Key words: book business, financing, cultural heritage, crowdfunding, Kickstarter, Unbound, Pub-
slush, Pentian, publishing house, government programs.

MykaTtaesa K.", Meprex6aeBa K.?
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HoBble MOAEAM KHUTOM3AAHUSA M (PMHAHCUMPOBaHUS

Tema MCCAEAOBaHUS KHUXKHOMO PbIHKA, a Tak>Ke MH(OPMaLMOHHbIX NMOTPeOHOCTEN Ka3axCTaHLeB
SIBASIETCSl Ha CErOAHSILUIHUIA A€Hb akTyaAbHOM M BocTpebGoBaHHOM. C pasBUTMEM KHMXKHOWM OTPACAM
Takue BaXKHble Pa3AeAbl, Kak YUTAaeMOCTb KHUMM, e€ M3yyeHne, pacrnpocTpaHeHme, Co3AaHme U pa3BuTme
HOBbIX METOAOB MO BbIMyCKY KHUI TPEOYIOT BHUMAHMS YY€eHbIX 1 0OLLECTBEHHOCTY.

LleAblo cTaTby 9BASIETCS aHAAM3 COBPEMEHHOIO COCTOSIHMS KHUIOM3AATEAbCKOM OTPACAM M
CcMcTeMaTM3aumnsg METOAOB MO YAYULLEHMIO eé (DMHAHCUMPOBaHWS.

HayuHas w npakTMyeckas LEHHOCTb MCCAEAOBAHMS 3AKAIOHAETCS B PAaCcCMOTPEHMM BMAOB
KHMIrOM3AaTEAbCKOM OTPACAM MMETOAOB OPraHN3aLIMM KHMXKHOM OTPacAM. [0CyAQpCTBEHHAS MOAAEPIKKA,
OKasblBaemasi KHM>KHOMY AEAy MOCPEACTBOM 3amnycka TakuX nporpamm, Kak «KyAbTypHoe Hacaeame»
n «M3paHMEe OOLLECTBEHHO 3HAUMMOM AMTEPATYPbI», HAMPSIMYIO BAMSIET Ha aCCOPTUMEHT KHWXKHOW
NpoAyKuMn. 1o MHEHWMIO aBTOPOB, COOAIOAEHME HOPMATMBHO-MPABOBONM 06a3bl M CMOHCUMPOBaHWeE
KHUIOM3AQTEAbCKOM OTPACAM IBASIOTCS BKHbIMM (PAaKTOPaMM B YAYHLLEHUM BCEN KHMXKHOM OTPACAM.

Hapsay € aMnMpuyecknmm METOAAMM Kak OMMCaHMe, KOHTPOAb M CPABHEHME, AAS MPEAMETHOIO
aHaAM3a MCMOAb30BAAUCh TEOPETUYECKME METOAbI, OCHOBaHHbIE Ha akCMOoMax B paboTax 3apybHeskHbIx
yYeHbIX.

[AaBHbIN pe3yAbTaT HAayYHOM CTaTbM — MOKa3aTb BaXKHOCTb CMOHCMPOBAHWMS KHUIOM3AATEAbCKOM
OTpacAM AAs BCEX CTpaH. B cTaTbe MpMBOASTCS MTOMM MMPOBOMO OfMbITa B 3TOM 06AACTM U MyTH
NPE0AOAEHMS CAOXKHOCTEN. AKLIEHT AEAQeTCS Ha aKTMBHOE y4acTue M 3aMHTEPECOBAaHHOCTb OOLLecTBa
B TOM, YTOObl KHUFOM3AATEAbCKAsl OTPACAb OblAQ KOHKYPEHTOCTOCOBHOM.

LleHHOCTb CTaTbM 3aKAIOYAETCS B PACCMOTPEHMM COBEPLUEHHO HOBOTO MEpUoAd AESTEAbHOCTU
B TakuMx 0OAACTsX, Kak 3KOHOMMKA, HayKa, KYAbTYpa, HapOAHOe XO03sMCTBO, a Takxke B cdepax
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M3AATEAbCTBA M MPEANPUHMMATEAbCTBA, KOTOPbIA MOSIBUACS MOCAE YCTAHOBAEHMS MYyOAMYHBIX M
AEMOKPATUYECKMX MPUHLMMOB. AHAAMBMPYETCS pPeaAm3almsi PELIeHMA BbICIUMX TFOCYAAPCTBEHHbIX
OpraHoB M0 BOMPOCaM AEMOKpaTM3aLmm M3AATEAbCKON AEITEAbHOCTU, PACLLMPEHNS NPaB U3AATEAbCTB
M Tunorpacmii, CaMo3aHSATOCTM M camOogMHaHCMpPOBaHMs. PaccmatpuBaeTcs BAMSIHME M3MEHEHMI
B MOAMTMYECKMX, COLMAAbHBIX M APYIMX acrekTax >Ku3Hu B KasaxcraHe Ha TemaTtuky, COAep>KaHue,
00bEM M KaueCTBO BbIMyCKAEMOM KHUKHOM MPOAYKLMM.

KAloueBble CAOBa: KHMXKHOE AEAO, (PMHAHCMPOBAHME, KYAbTYPHOE HacAeAme, KpayAdaHAMHI,
Kickstarter, Unbound, Pubslush, Pentian, nsaateAbCTBO, rocy AQpCTBEHHbIE MPOrPaMMbl.

Kipicne

OTKEeH TapUXBIMBI3IBI €CKEe TYCIpCeK, KeHec
JIoyipi Ke3eHIHJEe MEMJICKET TapallblHaH KiTall
0achlIBIM TYPJIEPIH PETTEN OTHIpaThIH OacmaHbIH
TaKBIPBINTHIK KOcTapiapsl OonateH. On opHHE,
Oacria  calachlHBIH  IIBIFAPATBIH  OHIMJIEPIHIH
ACCOPTHUMEHTIH, OachUIbIM THPaKbIH, OKBIPMaH
CYPaHBICHIH  KaHAaFaTTaHIbIPyFa  OarbITTANIBI.
MewmiekerTik Oacma  komwureTi  ([ockommznar)
cajlacblHa KapalTbIH Oacmanap 63 >KocmapiapbiH
Oackapymisl KOFapFbl MEKEMEHIH VCHIHBICHIHA
opainacteipblll xkacan OThipabl. CoHBIMEH Oipre
KeHec Joyipi Ke3iHzeri Kitam penepTryapbiH
KaJIBINITAaCybIHA 9CEp €TETiH Mmenymr (HakTop o
HeH3ypaZaH oTiln OThIpybl. bipme-0ip OachuibiM
«JIuToHBIH» PYXCaThIHCHI3 IIBIFAPBLUTMAYHbI.
JluToma HeETI3TT KapajJaThlH Mocelle  aBTOPIBIH
KiTabbl Ma3MyH MEH MarbIHACHI JKarblHaH KEHEC
YKIMETI MEH MapTUSHBIH CasCaThblHA JIANBIKTHI
Oomyra tmic. COIMANMCTIK KOFaM KYPBUIBICBIHBIH
JKYHeciHe colikec Oacrajapra KOFapFbl JKaKTaH
ocnapiap OekiTirinm  Oepininm  OTBIpABL, COHBI-
MeH Oipre, Oacmamap OapibIK >KaFbIHAH MEMITe-
KeT TapanblHaH KapKbUIaHABIPbULIbl.  COHBIH
apKacelHAa OacranapiblH >KYMBICHI YHEMi XKykemni
TYpIe KYPTi3LTi OTBIPIBL.

Marepuajgap MeH FBUIBIMH TIcCiJaep

Keiiiari xputmapsl ¥ITTBIK MEMJICKETTIK KiTarl
MAJAaTAChIHBIH KbUI CafbIH IIBIFAPBIN OTHIPATHIH
«Kazakcran PecnyOnmukacheiHBIH Oacmiacesi: cTaTHc-
THKQJIBIK KWHAFBIHAY» KYTIHCEK, KiTam Oachl-
JIBIMBIHBIH KYHENl TypJe JaMblll OThIPFaHbIH
Oaiikaiimbi3 (Kazakcran PecrryOnukaceiabiy Oacma-
CO3i: CTAaTUCTUKAIBIK XKHHAK — 2017)

Tarpl Oip epekIIeNeHETIH Karnal, o1 Ke3zie
OacrmanapaplH OpKANHCBHICHIHBIH ©31HIIK MIBIFAPaThIH
onedmerTepi OOJIBI, MEMIICKET TaparblHAH TaKbl-
PBINTBIK  KOcCHapiapbl — OeKiTUICTIHIIKTeH, Oip
Oacrma ekiHImIi OacmaHblH OachUTBIMBIH KalTaiay
MYMKIiH eMec OOJaThIH. OPKIiM 63 KOCTapbIMEH
JKYMBIC ~ JKaCaWTBIHABIKTaH  OOCEKeJecTiK  Te
Oonran koK. bacmamapaplH arayplHa Kapad op

OacmaHblH OAaFeITBIH  OLTIM  OTBHIpyFa OoOJaipl.
Mbuicansl «Ka3akcTan» 0acrachl — KOFaMJIbIK-CasiCy
Kitanrapsl, «Ka3ymben — kepkem oneduet, «Mek-
TeI» — OKYJBIKTap, «FBITBIM» — FRUIBIMHU KiTamTap,
MoHorpadus, «KaiiHap» — aybul MIapyanibUIbIFbI
onedueti, «OHep» — OeliHeney eHepi MEH MOJCHU
oneobmertepmi, «KameiH» — Oamamap MEH jKac-
ecIipiMepre apHalfaH oJIeOUeTTepl NIBIFapIbl.
Kitanm penepryapbl oOcbuIaii KaJBINITACHII, KOC-
apiel Typae namseir oTeipabl (ILlanrerabaeBa XK.).

Byrinri xynme Oyn Oacnanmap e3 aTTapbiH,
TaKBIPBINTHIK OAFBITTAPBIH KOFAITHAFAHMEH, TaKbI-
pBIT TaHIAyAa MEKTEYIep KOK, KiTalm HapbIFBIHAA
Kaii 0achUIBIMFA CYPaHbIC 0achiM 00JICa, COJI CallaHbl
mbirapa amanael. COHFBI  KepCeTKill OOWBIHINA,
Kazakcranma 290 Oacma »xoHe Oacma iciMeH
afiHaAJBICATBIH MeKeMe — YITTBIK MEMIIEKETTIK
kitanm mamataceiHma  TipkenreH  (Kazakcran
PecniyOnmukaceiHbIH =~ Oacmacesi:  CTaTHCTHUKAIBIK
kuHakK — 2017)

Oed0neTKe MOy

Maxkanaasl JlalbIHJayFa KOJIJJaHbUIFaH
oneOueTTepaiH TONBIK Ti3iMi 31 eHOEKTEH Typasbl.
CTaTHCTUKAIBIK, OMOTMOTPAPUSITHIK Tajmay,
JepekHaMa ke3ziepiH i3gecripyne — «Kazakcran
PecriyOnukaceiHblH, ~— Oacracesi:  CTaTHCTUKAIBIK
xkuHak — 2017» enberi men «lleuats crpan
CHI' B uudpax» >KUHAKTapbl MalaagaHbUILIbL.
Byn enOekrepne oprypnmi Oacnaja IMIbIFapbUIFaH
eHIMACPIIH  OpHBI  OofibiHmIa,  PecmyOnmka
aliMaKTapbIHJIa KiTall ICIHIH KapKbIHBIH KOPCETETIH
Juarpammanap jkoHe kectelep Oepineni.

by KyHIBI AepeKkHaMa Ke3IepiH TalbIHIan THIH
Kazakcran PecnyOiukachl ¥JITTBIK MEMJICKETTIK
KiTan nanaracel. JKuHaKTa KiTamn ici MaMaHIaphIH,
JKOFaphl OKY OpBIHJAp  OKBITYIIBUIAPHl MEH
CTYJICHTTEPiH )KOHE TYyTac KOFaMmJIbl KiTall HIbIFapy
iCiHIH Kal-KyHi Typajbl akmapaTTaHIbIpy Makca-
TBIHIA, pPECIyONUKaMbI3[a IIBIFATHIH  Oacra
OHIMJIEpiHIH ece0l MEH capanTaMmachl, KiTanrap
MEH KiTammanapablH TaKbIPBIITHIK OeIiMIepi,
MakcaThl, Kal TUIJe [IBIFAPBUIFAHBI, KAHPBI,
HibIFaprad 0acra, 0acrna yibIMIaphl Typaibl )KOHE
T.0. MomiMerTep kentipineni. CTaTUCTHKAIBIK
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KUHAaKTa Oacra eHIMAepiHiH Oacka Typiepi —
HOTAIIBIK, KapTorpadusiblK KoHE OeifHeney
eHepl OachUIBIMAAPBI, MeEp3iMIi KOHE JKajFac-
manbl  OaceUIBIMIAp Typajbl Ja akKmaparrap
KamThuTanbl. Kazakctan PecryOnmukachiHBIH Y IIT-
TBIK MEMJICKETTIK KiTall ImajaTtachl — Oacma KoHe
aKMapaTThlK KBI3BMETTEP CANACHIHBIH  FBIIBIMH
opranbeiFel, MemitekeTTik bacmaces Myparathl.
KiTan manaTachlHBIH MIHAETI — HHTEIUICKTYaJBIK
JKOHE aKMapaTThIK MOTEHIHAIIABl apTTHIPY, YIIT-
TBIK MOJIEHUET, O11iM, FBUILIM, Oaciia MeH OuOIno-
rpadusIIbIK ICIHIH JaMybIHa MEMJICKETTIH MY/I-
JIeCiH KaMTaMachl3 eTy. Kitar namataceiHbIH Oacma
OoHIMIEp KOopiapsl MEH MojJiMerTep Oa3zamapsl,
MEMJICKETTiH MYyJIKi OOIBINl ecemTeNiHeni e,
oHbIMEH Kopramanel. Kazipri ke3me bacmaces
MyparaTeIHIa Oacria eHIMICpiHIH 5 MWIITHOHHAH
acTaM JaHachl cakranyna. Kitanm manmaTachblHBIH
HIbIFapaThiH  OacklIbIMAAphl  Oacmace3 eHiMzepi
Typasibl 3epTTeyliep/iec OacUIbUIBIKKA allbIHATHIH
eHOekTepaiH Oipi Oosbin ecenrteieni. CoHbIMEH
oipre XK. lllanreiabaesa, b.C. Ecenvkun, b.B. Jlen-
ckuii, M. CopceHOaeBTBIH 1a €HOCKTEPi, FHIIIBIMHU
TYKBIPBIMJIAPbI CAIILICTHIPMAIIBI TYPJIE 3€PTTEITEH.
Makanaja naigajanbuUIFrad aFbUIIIBIH TUTIHIET1
KOITeTreH FhUUIBIMU €HOEKTEp/Ii capanTayiaH oTKizy
apKBUIBI 3EPTTEYII 63 KO3KapachlH, OW-TOIFam/ia-
PBIH JoMIeNAeyTe HAKThI )KOHE AYPbIC IEPEKKO3ACP i
tagnarad. International Literary Market Place,
Publishers, Distributors & Wholesalers of the U.S.,
Lindsay White Engineering Workshop Oxford
University Press — onem 0acra iciHeH MaFiymaTTap
nepekkesi Oosca, Eisenstein, Elizabeth L. The
Printing Press as an Agent of Change (in 2 vols.
Cambridge: Cambridge University Press,1979,
Anderson, Charles B., and G. Roysce Smith. A)
Manual on Bookselling; How to Open and Run
Your Own Bookstore — eHOekTepiHeH KiTall iciHe
0aliIaHbICTBl KYHIBI IEPEKTEP allbIH/bI.

Herizri 6esiMm. OiiTaakbl

Byrinri KyHIe eremMeHai en OonraHHAH KeHiHTI
Kitan Oacy casicaTbl, KiTam penepTyapbl Kajan
KaJIBINITACKIIN JaMbIll Kejesi. JKanmbel craTucTikara
cyiieHcek, pac, Kazakcranma kitam Oacrma cajachl
xenen nampin keneai. OraH onmen KiTam AYKeH-
NIEpiHIH  CcepelepiHae OpTYpili  TaKBIPHITITAFBI
JKaiiHam TypraH kitantap. JKbL1 caiiblH - KiTam
HapbIFbIHA OPTYpHi OacnanaplaH KeNTereH KiTarl
OacwlTBIMIApHI Kenin Tyceni. CoHbIMEH Oipre, anbic
JKOHE KAKBIH IIETEIIJICH KEJIIM TYCETIH KiTanTapIblH
caHbl Jla a3 eMec EKEHIH Kepim Kypmi3. Ocipece
kerr OaceutBIMmap Peceil emiHeH kenemi. OpuHE,
KiTalnl HapbIFbIHAA OKBIPMAaH CYPaHBICBIH KiTall
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0aCBUIBIMBIMEH KaHaFraTTaHIBIPHIN KATKAaHBIMBI3Fa
coe3 KoK, Oipak Oyrinri kyHzme, KazakcTaHHBIH
JKaHa Ke3eHi OacranraHHaH Oepri yakeiTTa 013
Ka3aKCTaHIbIK KiTall 0aChUTBIMIAPBIHBIH O1piHIIIIICH
SNIMI3MIIH PyXaHU OalIbIFbI, EKIHIIIJCH VIITTHIK
casicaThIMBI3[Bl JKY3€re achIpyIlbl Jpi emiMi3ziH
SKOHOMHUKAJBIK JCHTeHIH KoTepeTiH Talbbic Ke3i
peTIHIEer] KaKTapbIHBIH KaHJal JIeHrehae eKeHiH
Tarr OachIT alTHINT Oepe aTMaiMBbI3.

byrinri kyHzme Kitanm (YHKUMSCHI —apTThI
KiranteiH OimiM  OGepy MeH TopOHeNiK MoHI
arikprHnanael. Kasipri kommberorep MeH skahaHnaHy
KE3CHIHJIE KiTall ©3 PeiH KOsjbl, Kitam Oacra
ici epicreMelii ereH Ko3KapacThlH OpHBIHA, 013
KaliTa Oacma cajlaCchIHBIH TeK OI311H ejae FaHa
eMec, oJieMJIe Kelel KAapKbIHMEH JaMbIll KeJie
JKaTKaHBIHBIH Kyoci 0okl oTeipMbI3. KiTam Oyrinri
KOFaM/Ia JKaHa CTaTyC aJi/Ibl.

PecrmyOnnkaHbIH SKOHOMHKA, FHUTBIM, MOJICHHET,
XaJIbIK TIapyallbUIBIFbl CallajlapbIH/aFbIIall Oacma
VHBIMIApBl MEH KOCITTOPBIHAAPBIHAA Ja OYPBIH
OoyMaraH MyJIJIEM JKaHa KbI3MET Ke3eHi 0acTalIbl.

JKorapel MeMJICKETTIK oOprasaapiabiH Oacma
KBI3METIH JeMOKpaTHsJIAHABIPY Typalibl, Oacma-
nap/bIH, 0acnaxaHajgapIblH KYKbIH KEHEHTY, O3/iri-
MEH JKYMBIC iCTey, ©3iH-031 Kap)KbUIaHIBIpYyFa
oTy Typasibl TWICHIIMJAEPl IKYy3ere achIPbUIIBIL.
3amaHayd Ka3aKCTaHJIBIK KiTall pernepTryapbiH
KaJIBIIITACTBIPY ~ CasiCaThbIHBIH ~ JKaHAa  Ke3eHi
Oactanapl. YKIMET TapanblHaH OFaH YIJIKEH KOHIN
6emiuani (Yxa3 Ilpesmmenta PK «O HeoTIOXHBIX
Mepax I0 3alUTe CPEJCTB MAaCCOBOM MH(pOpMAIHK
OpPraHoOB TOCYIApPCTBEHHOW BIACTH W YIIpaBIEHUS,
TOCYIapCTBEHHOTO  KHUTOM3/IaHUS B  IEPHOJ
MePEex0/ia K PhIHOYHBIM OTHOIICHUAMY).

KazakcTanmarbl casicu, ONEYMETTIK IKOHE
eMipiiH 0acka )kaKTapbIHAAFbl ©3repicTep, bacnangan
IIBIFATBIH ~ KiTall  OHIMIEPIHIH  TaKBIPHIOBIHA,
Ma3MYHbIHA, KOJEMIHE JKOHE calachlHA ocep
€TKEHIH aTall 6TKCH YKOH.

byn xeszennme 30-50 xpuigap Koram Kaiipat-
KepJepi, 3usiIbl KaybIM OKUIIepiHiH eciMepi KaiTa
KapbIKKa MIBIKTHL. Ka3zakcTaHHBIH OYpPBIHFBI allbiC
JKOHE Kaszipri »KakblH KypAeni mpoOiemManapbiH
3epTTey JKOHIHAETI OachUIBIMAAPABIH CaHBI JKaHA
FBUIBIMU  TY)KBIPBIMJIAp, Ke3KapacTap, MiKipiep
TYPFBICBIHAH  JKaHAIla  TYCIHAIPLIIN,  YJIKEH
KOFaM/IBIK KBI3BIFYIIBUIBIK TYFBI3/IbI.

KazakcTaHHBIH TOYyENCI3MIK allFaH  aJIFalliKbl
KBUTIAPBIHAA KOIMIUITT TapuXd TaKBIPBITITAFbl
OacbutbiMuap Oosael. ComaH KeWiHTi IKbLIAapnaa
ICKepIiK, OKYIBIK OachUTBIMIAPHI apTHI, KOPKEM
oneOueT, FBUIBIMH TaKbIPHINTaFbl  oEeOHeTTeD,
aHbIKTaMa 0aCBHIIBIMIAPEI MECH Oananapra apHaIFaH
0achUIBIMIAPFa KSH YKOJI alllbUIJIbI.
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DOKOHOMHUKAHBIH OipTiHIET KaKcapybl, TEXHH-
KaJaplblH JaMmybl IIBIFAPBUIATHIH KiTANTAP.IbIH
camnachblH KOTEepyre Jie bIKIal eTTi.

AN MeMJICKeT TaparblHaH KiTall pernepTyapbiH
KaJIBIITACTRIPY/IA KaH Al Iapanap KaibIITacThl Je-
CeK, OJ1 YIIKeH Oariapiaamanap/ sl KaObliaar, TeHaep
JKapusiay apKbUTbI 0apITbIK Oaciaiap/IbIH KYMBICHIH
skaHmauaapipabl.  Ocel  Oarmapiamanap OONBIHIIIA
Oacrma uWeciHIH MEHIIK TypiHE KapamacTaH, 63
MYMKIHIIKTEepiHE Kapail OapibIFel 1a TEHAEpTe
KaThICa OTBIPHII, KiTall IIbIFapy calachlHa OeJceHe
apajacyra MyMKIHIIKTepi MOJI OOJIIbI.

ConblH imIHAE KiTan IIbFapy cajachlHga ai-
TapJIBIKTAl 13 KIIBIPFaH YIIKSH OarmapiiamMaiapIbiH
0OipiH aiiTa kercek, on Kaszakcran PecryOnukachIHbIH
Tyarbin [lpesugenti H.O. HazapGaesremn 2004
KeUTFBI 13 KaHTapmarbl JKapibFeIMeH OEKiTiIreH
2004-2006 >xpuimapra apHamFaH «MomeHu Mypay»
MeMJIEKeTTiK Oafapiamachl KazakcTaHHBIHMOICHUET]
MEH PYXaH! KYHJIbUTBIKTAPbIH THHAMUKAIIBIK JAMBITY-
JIBIH TAPUXU-MOJICHH JKAIFACTHIFBIH JKY3€re achpyra
OarpiTTasmbl - (2004-2006  kpULHApFa  apHaJIFaH
«MonieHr Mypa» MEMITIEKETTIK OaFaapiaaMachl TypalTbl
KP Ipe3unenrinin sxapibirbl: 2004 sxbuibl 13 KaHTap
Nel1277//KP Ilpesunenti men KP YkimeriniH akriizep
JKUHAFBI).

EnGacer  OarmapnmamaHblH —~ iCKe  achIPBUIY
MEp3iMiH Y3apThI, VI KEe3eHMEH KaOBUIIAHIBI.
2007-2009 >xputnapra apHaJiFaH SKiHII Ke3CHIHIH
kaHa Oarnmapinamacel o3ipnenin, on Kazakcran
PecrryOmukacer  Ykimerinin 2007  sxpurrsl - 10
enTokcanaarbl KayneickiMen OekiTinai. Kemeci
ke3eH 2009-2011 »xeumapra apHanran «MojeHH
Mypa» CTPaTeTHsUIBIK YIITTHIK KOOACHIHBIH TY)KbI-
peiMaamachl Oekitinmi. XKaamel «MomeHu Mypay
OarmapinamaceiMern 2004-2013 kb1 apanbIFbIHIA
500-re Tapra KiTam OacBUIBIMBI JKAapBIK KO,
oJIapJIbIH TaKBIPBIIT perepryapbl  opaiyaH 00J-
mel  (Kasakcran PecryOnukaceiHblH — Oacnacesi:
CTAaTUCTHUKAJBIK KHHAK — 2012).

Kemeci Memiieker TapamblHaH —KiTam iCiH
KETUIIIpy/e JKacajbll KeJle )KaTKaH Oargapiamanap
Ol «ONeOMETTIH SJeYyMETTIK MaHBI3IBI TYpPJEpPiH
Oacein mibirapy» xoHe «Kazakcran PecnyOmukacs
Tiagepai KoiamaHy MeH nambityabiH 2011-2020
KBIIIapFa apHAIFaH OarIapiamMach.

Byn OarmapnamamMeH IIBIKKAH —KiTanTapblH
COHFBI €Ki XKbUIbIHA KapacaK MbIHAH AW KOPCETKIIITI
OaifKaiiMbI3.

2016 KbUTbI MEMJICKETTIK TAIIChIPHIC OOWBIHIIIA
IIBIKKAH KiTanTap MEH KiTamimaiap

bargapmama aTaysr Kiramrap cansl Tapamsver
ap Y P (MBIH aHa) Kenewmi (MbIH)
. . . 231 472,07 10208,23
ONeONETTIH QJIEYMETTIK MaHbI3/IbI TYPJIEPiH OAachII MIBIFapy
KP Tinnepai xonnany men gaMmbITyasiH 2011-2020 xbingapra 2 33.15 604,19
apHasiFaH OargapiamMachl
"bi3 MekTemnke 6apambiz” 64 539,88 3396,33
"3epek Oana" 57 279,50 1503,68
AJFALIGH KARaM . 13 6,30 27,34
OarapiaMachl (MEKTeNKe AeifiHri cabuiep ToObI)

Aranran Oarmapnama OoiibrHma 2016 KBUTBI
231 kiTanm MIBIKKaH. backuibiMmapabiH —0OackiM
Oemiri kepkeM onebuerrep (155 kiram — 67,1%)
MewmnekerTik Tinai skeHe Kaszakcranma TypaTbhiH
XaJIBIKTap TULEPIH Hacuxarray MakcaTeiHa «KP
Tingepni xommany MeH aambityasiH 2011-2020
KpUIJApFa apHajdfaH OaFmapiiaMachkl», COHBIMEH
Oipre, MojieHHET XOHE CIOPT MHHHUCTPIITIMEH
Kap KbUTaHIBIPHUIATEIH MEMIIEKETTIK OaFaapiama
asicerama 2016 >xpuTe 22 KiTal MIBIFapbUIIbL. backim
KOMNIIUITIH  aHBIKTAMAJIBIK  (HIMKIIOTEIUsIIAP,

SHIMKIIOTIEIUSUTBIK  CO3/IIKTEDP, TEPMUHOIOTHSITBIK
CO3MIKTEpP) KOHE OKY Kypajaapbl (OKYJIBIKTap, OKY
oMicTeMeNiK Kypauaapbl, TECT >XWHAKTaphl T.0.)
Kypanmasl.

KP binim »xone FeuthiM MuHHCTpIIITT Kazakcran
PecnyOnukaceiHna OumiM Oepyi koHE FBUIBIMIIBI
mameitynbiH  2016-2019  xputmapra  apHaIFaH
«AnFamkpl Kamam», «3epek Oama», «bi3 mekren-
ke OapambI3» ymI OuTiM Oepy MeMIleKeTTik Oarmap-
JaMacs! 6oiibIHIIa — 134 KiTam MIbIFapbUTIbL.

Ocpnl Oarnapiamanap oovibiama 2016 sxputer KP
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Kiran nanaraceina kemin TyckeH Kitan 443 atayast

KYpauibl.
2017 KbITbl MEMJICKETTIK TAIICBIPBIC OOWBIHIIIA

IIBIKKAH KiTanTap MEH KiTammalapbsl KelTipcek,
HeOopi eki Oarmapmamamen 210 OacbUIbIM FaHa
IIBIKKAHBIH KOPEMI3.

Barmapnama araysr Kiranrap canst TapassiMbl Kenewmi (MbIH)
(MBIH JaHa)
OneOneTTiH oNeyMETTIK MaHBI3ABl TYPJIEpiH OachIn 144 700,29 59.279
LIBIFApY
KP Tinmepni kommany MeH pambiTyasiH 2011-2020 66 1192 16,718
KBUIJIApFa apHaFaH OarapiaMacsl.

(Kazakctan PecmyOnukachiHeIH — Oacriacesi:
CTaTUCTHUKAJIBIK kuHaK — 2017)

KazakcranuelH OapiblK Oacranapbl OCbIHIAN
MEMJIEKeTTIK ~ Oarfgapramanapra  KaTbica  OTHI-
pBIN, ©3 pernepryapiapblH KajblITacTeipca, Oacka
na OachUIBIMAApAbl ILIbIFApyra  Ma3sMyHbl MEH
TaKBIPBIN TaHAayda TOJBIK epKiHmikTe. O HapbIK
CypaHbICbIHA OalNaHBICTBl KaHAall TaKbIPBINTA
LIbIFapaM Jiece A€ ©3iHiH KapiKbl )KarJaliblHa ColKec
JKYMBIC aTKapa ajansl. byTiHTi KyHIIEe Ka3aKCTaHIbIK
Oacmarepiep o3 Oacma penepryapiapblH KajibllTac-
TBIPYBIHAAFBl 0acCThl EpPEeKIIeTIKTepl HapBIK oJIeMi-
MEH COUKEeCTEHIIIPY, OKbIPMaH CYPAHBICHIH KaHAFaT-
TaHJbIpa OTHIPHII, O9ceKere KadineTTi 0oy cascaTbiH
ycraHanbl. byn opuHe Oi3miH JKETICTITIMI3 Jecek
Te Oomamel. Kitam ici alfHamacelHOA >KETUTIIPETIH
cajajap QJemJeri CHSKTBI 0i3ae Ae MIelryiH KyTil
TYpFaH IIapajap XETKUTKTi. «... OCJEIHHE TOJBI
MBI MHOTO H JIOJITO PACCyXIIATM O HEOOXOAUMOCTH
CO3aHMs 3aKOHA I KHMDKHOTO JIesia WM 3aKOHA
0 TIeYaTH, WIN 3aKOHA 00 M3ATEIbCKOM Jele, JI10o
0 11e5Ieco00Pa3HOCTH OOHOBIIEHHS 3aKOHA O KYJBTY-
pe. [ToHATHO, YTO cCHCTEMY KHMXKHOTO Jiefia HeNb3sl
paccMarpuBaTh JIMILIb TO3ULUH KOMMEPLUATH3ALIH:
OHA BKJIFOYAaeT UCKYCCTBO KHHUTH, KYJIBTYpPYy KHHTO-
W3aHus, KYJABTYPY pAaclpOCTpaHEHHs, KYJIBTYpY
yreHus... Ho, B poccuiickoM 3aKOHOIATENIbCTBE HE
0003HAUeH Jl@Ke CTaTyC KHUTH, HE OIpEICIICHO
MIPaBOBOE MOJIOKEHUE YYACTHUKOB, HET MEXaHH3Ma
peryIMpoBaHysl B3aMMOOTHOIICHUH aBTOPOB, U3J1a-
TeNeW, pacmpoCTpaHuTeNnel, Oubmuorekeped u
ap.» (Ecenpkun B.C.) HIT «I'mnbausi KHUKHUKOBY»
npesunenti b.C. EceHpkuHHIH aliTKaH Oy mikipi
Oi3miH KiTall caJlachlHAA Ja IICNIyiH Tajam eTil
TYpFaH cypakTap, Oi3re /e 6acna cajgacblHa KaTbICTBI
JKOFapblaa aTablll KETKEH callajlap/iblH apachlHIaFbl
aTKApBUIATBIH JKYMBICTAPABI PETTEHTIH KYKBIKTHIK
3aH KepeK JIeCeK KaTeecnenmis.

Keneci ce3 6omateia Macerne Oyrine 613 OieTiH,
IYHUEXKY31H]Ie TaOBICHI )KOHIHEH TOPTIHINI OPBIH]IBI
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aNaThlH, aIaM3aTThIH PyXaHU OalJIbIFbI MEH a3bIFbIH
JadbIHal anaThlH Oacria iCiHIH JaMy OapbICBIH
€CKepe OTBIPHII, KAPKbLIAHIBIPY MOCEIECIH TeK
YKIMETTeH FaHa KYTIEH, Kamai >KeTUIIipe aJambI3
JeTeH Cypak Tyybl OpBIHABL. bip Hopce aHbBIK
eKeHIH MOMbIHIAYbIMBI3 Kepek. Kirtanm mbrapy
CaJIaChlH  Kap KbUIAHJABIPYIbIH OYpBIHHAH —Kelle
JKaTKaH MOJIEJIbIepi OYTiHTT KYH/IE a31IbLIBIK STEI.
3amaHayn Oacma cajachl jKaHa WHHOBALMSUIIBIK
Kap KbIIAHIBIPY JKOJIJAPBIH Taall eTeIi.

Onemaik Taxipubere cyiieHcek, Oyrinri 0i3aiH
KOJIAAHBIIT KYPTeH Kap>KbUIAHIBIPY >KOJAApbIHAH
Oacka ma Toxipudenep O6ap exeH. CoHbIH Oipi —
KpayadaHIuHr meTeN K KiTan OM3HeCiHAer1 KaHa
arbiM  (Knwxknast ungyctpus). OKbIpMaHAAPIbIH
Kap)KbUIAHJBIPYBIMEH — IIBIFBINT  KAaTKaH  OyJl
JKaHa arbIM Oacrmarepiep MEH aBTOpFa jKaHa KO-
Oajapapl  Kacayra  JKOHE  KapiKbUIaHIbIpyFa
MYMKiHIIUTiKTep Oepeni. by sxaHa arbimMuibl 013 Pe-
ceil GacbUTBIMIApBIHAH Ja KOPIiM OTHIPMBI3.

Kpayndanauar tepmuHi (aFbUIIIBIH - TiTIHEH
ayfgapraHiia) — KONIIUIIK KaybIMMEH Kap KbIJIaH-
Iplpy ((DUHAHCUPOBAHUE TONIOW) JEreH YFbIMIbI
Oeperti, 01 XKalbl OM3HEC-dJIeMiH e KOJIAAHBLIAbI
eKkeH. AJ kitanm Ou3Hec-aneMmiHne KpayadanauHr
— KiTanTel 0achlll IIBIFAPY YILIIH OKbIPMaHIAPBI
CITOHCOpP OONIyFa TapTy KOJIIAPBI JECeK Te OOJaabl
(International Literary Market Place R.R. Bowker
Company).

KpayndanauHr WHTEpHET apKbUIbl  apHaibl
Kpayndannuarrik — miardopmanapia icke  ackl-
poutanel.  JKymbic Kyileci MbIHaHZald KOJIMEH
Oactramanel. KonbiHaa OacbulbIMFa JaiibIH, KOJI-
»ka30ackl Oap Oacrarep Hemece KiTaObl JaiiblH, HE
KiTam ’Ka3yFa HJesiCbl 0ap aBTOp OCHI KOOaHBI icKe
acplpy YLIH >KYMCaJaThlH Kap>KbIHBIH K00AacChIH
CalTKa >KapusIaiapl. bipiHi KyHHEH OacTarn Kelim
TYCKEH Kap>Kbl KOPBIH Ke3 KeJII'eH aJlaMHBbIH CaiTKa
Kipin Kepim OTbIpyFa MyMKIHIT1 OOJIa IbI, SIFHH, AIlTbIK
Typaexyprizineni. Erep caiitka kiprenae Oy1 KitanTsl



Mykaraesa K., Mepren6aesa K.

OKYFa, aJlyFa HAET OUIIiPreH OKbIpMaH OO0JICAaHBI3 Ke3
KEIITeH MeJIIIepe KapKbl ayJapyblHbI3Fa OOoJajibl.
Bip eckepte KeTeTiH Xaraii, aBTOp He Oacrmarep cisre
LIBIFATBIH KITAIITHIH UACSCHI, MaKcaThbIMEH, O13I1HIIIe
aliTKaHJa TOJIBIK AHHOTAIUSCHIMEH OKBIPMaHBIH
QJIJIBIH aJla TAHBICTHIPBIT KOskl KiTam ImbIkKaHHaH
KeHiH, OCBl KITalThIH IIBIFYBIH KapKbUIAHIBIPFaH
Ke3 KENreH OKbIPMaH ChIMIBIKCHI3  KajdMaibl.
OHbI opTYpJi JKOJIMEH iCKe achlpaabl. AymapraH
Kap)KBIHBI3FAa Kapal, KITanThIH ©3iHIH OipHeme
JlaHachl, He OolMaca PIEKTPOH/BI BAPHAHTHI ChINFa
TapThUIabl. bonMaca, KapKbl JKaFbIHAH KOMAaKThI
CyMMa ayJapraH aJaMHBIH aThl-)KOHI KITaIlThIH TH-
Tynapl OeTinae xkepcerineni. by sxom 6i3ne, OyriHTi
KiTaln MIbIFapyaa KapKbulail KeMeK KepCeTKeHIepi
KiTarTa aBTOPBIH HE OacmarepaiH aJFbICBIMEH Koca
oepineni. by Toxipude 6i3e ne 6ap. OKbIpMaHHBIH
TiJIETIMEH aBTOPMEH Ke3lecyiep YHWBIMIAcybl a
MYMKiH.

bynmaii KapXpUTaHABIPY KIMre Kepek, oIl
Oacmarepre e, »Kasyllblfa nga Oipaedl Kepek.
Bacmarepnepre ceHimai KiTam mbIFapyFa, ail jkaszy-
HIbUIapra  Kapkel epkingirin Oepeni (Publishers,
Distributors & Wholesalers of the U.S)

Ileren ToxipubeciHe k63 calicak, MbIHAHIAW
KpayadaHIUHTTIK UIaTdhopManap onemre Oenrisi
0OJBIT, ©3IHAIK OpPHBIH  KaJbIITACTHIPHINTHI.
Kickstarter, Unbound, Pubslush sxone Pentian— 6y-
nap Oacmarepiep MEH aBTOpIap/bl, KoOici TaHbIMal
aBTopyap OOJNBINT KeJeJi eKeH, OKbIpMaHJapbhiH
Tikesnel Oip KiTanThl KapKbUIaHABIPYFa YHACHII.
JKorappima alTKaHBIMBI3NAN OJ1 HalbIH KOJDKa30a
Ja 60ybl MYMKiH, HEMECe aBTOpAA Ka3y KOCHaphl
JAWbIH, TEK OKBIPMAHJBI KbI3BIKTHIPCA, KapiKbl
JKarpl ILIEIiice, >Kas3yabl OacTayra JailblH €KeHiH
KapHsUTaiibl.

OcoinbiH immiage Kickstarter—oaeOu sxo0anap/isi
iCKe achIpy/ia QJIeM/IeTi €H TaHBIMAJ KapKbIITaHIBIPY
Kopbl. OubIH Heri3i 2009 xbutet AKIII-Ta anmpiis,
Oacria »xo0ajapblH Kap)KbUIAaHIBIPYABl OacTaraH.
OneMm Oacrace3iHiH aiTyblHa ceHcek, on 2012
KbUTBI 19,5 MWITHOH noyutap  KapKeIMEeH — Oip
JKappIM MBIH Oacna ko0anapblH iCKe acCBIPBINTHL
2014 xpurrbl  TUTATGOPMAHBIH KUHAFAH KAPIKBICHI
48.7 MUIIHOH J0Ju1ap OOJBIT, aJITHl MBIHHAH acTaM
Oacria xxo0asiapbIH KapKbUiaHAbIprad. OHBIH iIITH/IE
Oip >kapbIM MBIHHAH acTaMbl YIKEHIEPTe apHallFaH
KOPKEM 9JIcOHET, YIKSHACPTe apHAIFaH 9IeONETTIH
Oacka Ja TypJepi JkoHe MbIHFa Tapra Oananap
onebueti. CoHbIMEH Oipre KiTanThlH KOMUKC TYpiHE
29 MWIIHOH JOJJTapMeH €Ki MBIHHaH acTaM Ko0a
JKy3ere ackaH. OpHHe, Kapal OTHIPBII KbI3bIFACHIH,
9pi oilylaHaCHIH.

Exinmi ©Oip bpuranneik Unbound cepsuci.
OHBbI yHBIMAACTBIPFaH YII Xa3ylibl — J>xkoH Mut-
ynHcoH, Jlxactun Ilomnapn xone Jlpn Kupan.
Omnapably aiTybl OOMbIHIIA OYPBIHFBI Ka3yIIbl MEH
Oacmarep apachIHIaFbl KApbIM-KaThIHAC OYTIHT1 KYH
Tasa0bIH OpBIHIAMaN/IbI, Oacnarepiep >ka3ylnbIMeH
TiKeNel KYMBIC icTey ToyekeliHe Oapa Oepmeii,
cebcbi Oacrmarepiaep  IIBIFApFaH OacCBUTBIMBIHBIH
KaHIIAJIBIKTBl ~ THIMII ~ OOJIATBIHBIHA  Ke37epi
KETHewai, com ceOentTi HAPBIKTBIH CYPaHBICHIH
eckepMell Kitam mbFapyra Oapa Oepmeiimi. JoH
KupanneiH mikipi  OoifbIHIIA KpayaQaHIuHT
JKOOACBIHBIH HOTHXKEINI OOJIybI, OJ JKa3yIIbIHBIH
KAHIIMAIBIKTHl TaHBIMaJl OONybIHA Ja OalIaHBICTHI.
Erep >xa3ylibl aknapaT aiJIbIHbIHIA OCITiIl ©31HIH
O0ip Omorel Oosica, Hemece Oip calTTapma >Kui
JKapUSJIaHBIN KYPTeH 3aMaHayH Ka3yIlbl OoJca,
OJ1 YIIIH KapiKbl JKUHAI ajly aca KUbIH OOJIMaiubl
nereH mikip aitamel. Unbound cepBuci ocChIHfai
aBTOpJIApMEH — O31HIH J¢ IIBIFapMachlH KUl
YKapusiIan, e3rere Je MiKip alThII KYpeTiH OesnceH i
aBTOpJIAPMEH JKYMBbIC icTeiai. bip KbI3biFbl aBTOp
oyeli ©3iHiH 0i-)k00achlH FaHa KapHsJIalIbl, O
KiM/JTl KbI3BIKTBIPAIbI, COJI KAp Kbl ayapa OacTaiibl.
Byn xobanman aBropnap KiTam OachbUIBIN IIBIKKAH
coH KipiciHiH 50 MaWbI3BIH amambl, OYJI Kap>Kbl
oJlapFa ASCTYpii OacmanapMeH KYMbIC jKacaraHHaH
repi THiMIi Jen ecenTteli jko0a menepi. OpuHe,
KiTaIr HapbIFbIHA KYJIaK CAJIBIIT OTHIPATHIH MIETENIIK
Oacmarepiiep MyHzuad >xo0aHbl OipieH KaObuIIar,
oOputannblk Faber& Faber Oacmacer OipmeH kitar
eTin OaceIn mBFapyasl Oactaiinel. OmapasiH Oy
obOanmapbl  OoibiHIIa 55-60-TaH actam  KiTam
0achUIBIMBI TIBIKKAH, OHBIH KapXBICKI OIp MWJI-
mioH ¢(yHT crepauHr Kyparad. (Lindsay White
Engineering Workshop Oxford University Press).

Unbound  cepBucinen Pubslush cepBucinin
allBIpMAIBUIBIFBI, OyJTap TaHBIMAl €MeC aBTop-
JapMEH KYMBIC Kacaiapl. byl aMmepukaibiK
CEpBHCTIH HETI3IiH KajaraH Kocimkepnep XeineH
koHe Awmanma bapOapamap. By cepBHC COHBI-
MeH Oipre Oacmarepiepre e KOMEKTIH 9op TYpiH
kepcereni. TamkaH TaOBICTAPBIHBIH  KAPTHICHIH
QJIeMJIeT] cayaTCBI3IBIKIICH KYPeCy JKOJbIHA KYM-
CalThIHIAPBIH alTaIbl.

Pentian wmcnaHaplK KpayA]aHAMHTTIK TUIAT-
(hopma. OHBIH HeTi3iH yII Oacmarep Kypaiabl. bizmin
Oyt riaTopMaHbl KypraHarbl HEr3ri MaKCaThIMbI3
— Ka3ylIbUIap/bIH TiKeleH 63 OKbIpMaHIapbIHAH
Kap)KbUTBIK Koyjay Ta0y — aediai Pentian Herisin
canyubiHblH, Oipi DHpuke [lapwmra. Kitan mibik-
KaHHaH KeHiHr1 Kapykel Oeiy >KarblH ojap Obuiai
TyciHmipeni, 40 maifp13 aBropra, S0 maibI3sI OKBIPMaH-
crioHcopiapra, 10 maiiei3el Pentian opTasibiFbiHa
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Oemineni. by cepsuc Mcnanusina o3 ke3merin 2014
JKBUTBI FaHa OacTaraHbIHA KApaMacTaH, OChI KbULIbIH
e3inge-ak AKII kitanm HapbIFbIHA IIBIKKAHIAPbIH
MaKTaHBIIITICH aifTa aaJibl eKeH.

Kp3MeTTiH OyT TYpiH capaianm KapacaHbI3 Ke3
KeJIreH ajaM, OU3HECTiH Oip Typl peTiHue aiHasbica
aNaThlHBIH  Kepemi3. OHbl Oacrarep, Ja3yllbl,
KOCIIKep YHUBIMIACTHIPFAHBIHAH KOPIIT OTBIPMBI3.
Byn kaHa KapKbUTaHABIPYIBIH OOJIAIIaFbl KaHai
JIETEH CYpaK Tyybl MYMKiH. Te3 KapKbIHMEH JaMBbIIT
KeJIe )KaTKaHbIHA Kapalrt, 9J1i I JaMH TYCE/Ii IeTeH Ol
KOpbITyFa Oonazibl. KpayndanauHrrin OyTiHTi KYHTI
KOHIIETIUACH: aBTOp (Oacmarep) — OachUIBIMHBIH
UJIESCHI — OKBIPMaH 0o0Jica, SKCIIOPTTAp/bIH aWTyhI
OOMBIHINIA KEJICIIEKTe — OKbIPMaH-)KaHA KITalThIH
UAesChl — aBTOp OOJBIN ©3repesi JIereH OoynKam
aitreuanel. Coria KpayadaHIuHT KiTanTeiH Oenrii
Oip TypiepiH IIbIFapyFa, OJEYMETTIK TaIChIPhIC
KaJIBIITACTBIPYFa BIKIAI €T€ OTHIPHIN, OKBIPMaH
TEK KaHa CIOHCOp FaHa €MeC, KiTal  TaJFaMbIH
KaJIBIITACTHIPY/Ia Ja MY TyJIFa Ooa anazpl. by
ocipece KepkeM ojcOMeTTep eMeC, aHBIKTaMaJIbIK
0achUIBIMIIAD MEH OKYy KYpalJapblH IIbIFapyia
OerceHIi pelt aTkapybl MYMKIH.

bi3 opuHe MyHmail >KaHAIBIKTapABIH JKETiC-
TiKTepiH Kepimri Peceil kiTam HapbIFBIHAH i3MEH-
Mi3, comapiblH ToXIpuOeciHe Ke3 callaMbl3.
Omnaii Oonca Peceiine me onpail miatdopmanap
Oap exeH. Mprpicamel Planeta sxonme Boomstarter
KpayadaHIuHITIK matdopmanap e3 KYMbICTapbIH

Kyprizyzae. by icti 6actaran aynapmausiiap MEeH
xa3ymbiiap. CoHbIMEH Oipre Kitam TyKeHIep
KyHeci Je 63 OKbIPMaHAAPBIHBIH Kap KbICHIMEH
KiTaln [bIFapy iciH OactanTel. ©Onemzae OOoJbII
KaTKaH KiTan 0acyibl KapKbUIaHABIPYAa, KiTalThIH
OKBUTYBl MEH TapalybIHIarbl JKaHa CepIiiicTep
Ka3aKCTaHJBIK Oacra iciHe jae ayagail Kaxer 0o-
nei Typramaii. Cebebi, emip e3reperi, OKbIpMaH
TaJFaMbl OCE/Ii.

KopbIThIHABI

KopeiTa aiitkanaa, Kasakcran Oacra cajiachiH
JaMmbITyda, Oacma eHiMAepiH Taparyna OyriHge
KOFAaMHBIH, OKBIPMAHHBIH OCJICCHIUTIN TOMEH.
OJeM Taxipubecineit, kepii Peceit 6acma caiachia
JAMBITYa aTCAJBICHIN KATKAH KOFAMJIBIK KOpJap,
yileiMaap, Twibaaiap, kiayorap Kazakcranma
KOKTBIH Kachkl. Erep koram Oencenpiniri aprnaca,
OKBIPMaH MOJICHHETI JambIMaca, TeK KaHa MeEM-
JICKET TapanblHAH >KacalbIll )KATKaH IIapajapMeH
KiTarm Oacma icl oIeMIIK JeHreiaeH KaabICIai,
JlaMy JKOJBIHAA Oomanel ney Oekepiriiik. CoHbI-
MeH Oipre aybIC *aKbIH ImeT Memiekerrepae, TM /]
SIJIEPIHAC  Ka3ylIbUIAP/bIH KiTaTapblH OachIll
HIBIFApYFa aTCABICHIN KYPreH 9/1e0M areHTTEep/IiH
KBI3METI JIe OVJI KYHIIE »KaKChl HOTHKEIepiH Oepim
Kyp. JKasymbl MeH Oacra, OKbIpMaH apachiHia
JKYMBIC aTKapaThlH 9/IcOU areHTTEeP/IiH J¢ KbI3METIH
0i31iH HapbhIKKa €HTi3y Ae OYTiHrl KYHIe Ke3eK
KYTTIpMEHTIH 11apa OOJIBII TYP.
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MOAUTUYECKUIA MOPTPET TOCYAAPCTBEHHbIX AESITEAEMA
AKYTUU B MACC-MEAUA

B cTaTbe npeAcTaBAeHbI MpeABapUTEAbHbIE pE3YABTaTbl ICCAEAOBaHMS COBPEMEHHOM MOAUTUYECKOM
SKYPHAAUCTMKM B KpyrnHeiiwem pervoHe Poccuiickonn Meaepaumm — Pecnybamke Caxa (SkyTus).
PaccMoTpeH >kaHp MOAMTMYECKOro MopTpeTa roCyAapCTBEHHbIX AMAEPOB, a TaKXKe OTAEAbHbIE acreKThbl
Pa3BUTUS MOAUTUYECKOM >KYPHAAUCTMKM B MacC-MeAna SAKyTUm.

ABTOp Ha OCHOBE >XYPHAAUCTCKMX MaTEPUAAOB MPUXOAMT K BbIBOAY, UTO pPeErvoHaAbHbIMM
>KYPHAaAMCTaMM aKTUMBHO MCMOAb3YEeTCS >KaHp TMOAMTMYecKoro noptpeTta. Bmecte ¢ Tem aBTOp
BblpaXkaeT 06€CMOKOEHHOCTb TeM, YTO MaTepuaAbl HecyT B cebe Bce npu3Haku PR-TekcTa, CBSI3aHHble C
MOCTaBAEHHbIMM LIEASIMM CTaTel, a UMEHHO, KaK MOABEAEHWE UTOrOB MOAMTUYECKOI U FOCYAQPCTBEHHOM
AESITEABHOCTM B CBSI3U C OMPEAEAEHHbIMM AATaMM MAM Hecylimmu B cebe pasbsiCHeHWe Mo3uLMiA
Mo akTyaAbHbIM BorpocaM. CraTbsi OCHOBaHa Ha pe3yAbTaTax MPOBEAEHMS KaueCTBEHHOro KOHTEHT-
aHaAM3a MOMYASIPHbIX MHTEpHeT-pecypcoB SkyTum, Takmx kak NewsYkt-HoBocTtu Skytum (aomeHHoe
ums https://ykt.ru/) n ceteBoe nspatme Sakhalife (aomeHHoe nms https://sakhalife.ru/).

BbIBOAbI M pEKOMEHAALMM MOTYT ObITb MCMOAb30BaHbl XKYPHAAMCTaMM, PABOTAIOLLMMM B Pa3AMUHbIX
Macc-MeAMa, U CTYAeHTaMK, 00yYaIoLLMMKCS MO CMELMAAbHOCTH «KYPHAAUCTUKAY.

KAtoueBble cAoBa: noAMTMYecKas >XYPHAAMCTMKA, MOAUTUYECKMIA MOPTPET, MHTEPHEeT-pecypchbl,
Pecnybanka Caxa (Akytus), Taaa pecny6ankn, Ma AapxaH, NewsYkt-HosocTtn SkyTtum, Sakhalife.

Sidorov O.G.
North-eastern Federal university named after M.K. Ammosov,
Sakha (Yakutia) Republic, Russian, Yakutsk, e-mail: ilin_s@mail.ru

Political portrait of statesmen of Yakutia in mass media

Article is devoted to results of a research of political journalism in the largest northeast region of
Russian Federation - the Republic of Sakha (Yakutia). Distribution of a genre of a political portrait of the
state leaders of Yakutia and also some aspects of modern political journalism in the region is investigated.
The subject reveals on studying of some examples of political journalism in mass media of Yakutia.

The author on the analysis of journalistic materials for 2017-2019 comes to a conclusion that jour-
nalists of RS(Ya) actively use a genre of a political portrait. At the same time the author expresses con-
cern that most of publications are more PR-texts than analytical ones. The consideration based on the
qualitative content analysis of articles from popular Internet resources of Yakutia: News Ykt-Novosti
of Yakutia (the domain name https://ykt.ru/) and Sakha Life online media are taken (the domain name
https://sakhalife.ru/).

Conclusions and recommendations of the publication can be used by the journalists working in vari-
ous mass media and the students studying in "Journalism" departments.

Key words: political journalism, political portrait, Internet resources, Sakha (Yakutia) Republic, Head
of the republic, Il Darkhan, News Ykt-Novosti of Yakutia, Sakha Life.
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M.K. AMmocoB atbiHAaFbl COATYCTIK-LUbIFbIC heaepanabl yHMBepcuTeTi,
Caxa Pecnybankacsi (Skytus), Pecen, SKyTck K.,
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SAkyTUs MemMAeKeT KarpaTkepAepiHib, BAK-Tarbl casicu noprperi

Makanapa Pecein DeaepaumscbitbiH eH ipi eHipi — Caxa PecnybamnkacbiHaa (SIkyTuns) 3amaHaym
CasiCM >KYPHAAMCTMKAHbIH, AAQMybIHA >KYPri3iAreH 3epTTeyAiH aAAblH aAa HOTWMXKEAepi KeATIpiAreH.
MemaekeT 6aclblAapbIHbIH, Casic MOPTPETI XKaHpbl, COHAAM-aK, Skytms BAK-TapbiHAarbl cascu
>KYPHAAMCTMKA AaMYbIHbIH, XEKEeAereH acreKTiAepi KapacTbIpbIAAAbI.

ABTOp >KYPHAAMCTIK MaTepmaspapFa TaAAdy >Kacal OTbIpbIM, 6HIPAIK >XYPHaAMCTep cascu
MOPTPeT >KaHPbiH 6EACEHAT KOAAAHAABI Aen TY>KbipbiMAarabl. CoHbIMeH Gipre, aBTOp MaTepraraapAa
MaKaAaAapAblH MakcaTbiHa cam PR-maTiHiHIH 6apAblk, GeAriaepi 6Gap eKeHAIriHe aAaHAQYLIbIAbIK,
GinAipeai. Atan anTkaHAa, 6eAriai 6ip e3ekTi MeceaeAep GOMbIHLLIA CAasgCH >KOHE MEMAEKETTIK KbIBMETTIH,
HOTUXKEAEPiH KOPbITbIHABIAQY Ke3iHAE alKbIH aHFapblAaAbl. Makasa SIKYyTUSIHBIH TaHbIMAA MHTEpPHeT-
pecypcTapbiHbiH, MbicaAbl, AkyTusaarbl NewsYkt-News-TiH (AomeHaik atbl https://ykt.ru/) >xene Caxa
emipiHiH (https://sakhalife.ru/ AOMEHAIK aTbl) MHTEPHET-pecypcTapbl CamnaAbl TaAAQy HOTMXKEAepiHe

Heri3AeAreH.

3epTTey KOpPbITbIHABIAAPbI MEH YCbIHbICTapbIH 8p TYPAi BAK-Ta »KyMbIC iCTETIH XXypHaAuCTep MeH
JKYPHAAMCTMKA MaMaHABIFbIHAQ OKMTbIH CTYAEHTTEP KOAAAHA aAaAbl.

Ty#in cesaep: casicu XXypHaAMCTuMKa, cascu noptpet, MuTtepHet-pecypcrap, Caxa Pecny6ankacsl
(Skytns), Pecnybamka 6acubicbl, A AapxaH, NewsYkt-SkyTus xxaHaabikTapbl, Sakhalife.

BBenenue

Yro wu3 cedst mpencTaBiasieT IMOJUTHYECKas
KYPHAIUCTHKA B COBpeMeHHOM Mupe? O1HO3HAYHO,
YTO MOJUTHYECKasl XYpPHAJIMCTHKA TECHO CBsA3aHa
CO BCEMH COLHANBbHO-TIOINTUYECKUMH, KYIBTYp-
HBIMH TIPOLIECCAMH, TPOUCXOMALINMH B CTPaHE U
MHpe. DTo coolmmaronmecs cocyasl. B cratbe HaMu
MPENpPUHATA MOMBITKA HW3YyYUTh PETHOHAIBHYIO
CUTYalIMI0 C TIOJUTHUYECKON >KYPHAJIUCTUKOM Ha
npuMepe OTOOpa)KeHHsl TOJIMTHYECKOTO MOpTpeTa
JUIEpPOB, a TaKXkKe IMOKa3aTb COBPEMEHHBIH
PErvMOHAJIbHBIM aCHEKT Pa3BUTHs IOJUTHYECKON
JKYPHAINCTHKH.

HecMmoTps Ha TO, 4TO €CTh MHEHMSI N3BECTHBIX
KYPHAIUCTOB, YTO TOJWTHYECKas >KypHAJIMCTHKA
B Poccum aronmsupyer, u4Tto «ymepia» U T.J.
(Fananonbekuit M. u ap., 2006; AdanaceeBa E. u
np., 2009; [Iporacesuu P., 2013), Ho, Ha HAIIT B3I,
OHa BCe €Ilie He cJJaeT CBOM Mo3uIuH. Jla, ycunumiacs,
MPONAaraHANCTCKas  COCTaBISAIOMAs  MOIUTHYE-
ckoil >kypHamuctukun B CMU, mpeacTaBisrommx
rOCy/IapCTBEHHBIC MHTEPECHl MIH (pUHAHCHpYEeMBbIe
OJM3KUMHM K TOCYIapcTBY OM3HEC-CTPYKTypaMH W
KOMIIaHUsIMH. BMecTe ¢ TeM, ecTh Takwe W3AaHus
kak «HoBas razera», poCCUINCKUN KPYIIIOCYTOUYHBII
MH(POPMALIMOHHBIN TelekaHanl «0XKab», HHTEepHET-
m3naane «Menys3a», TO3MIHMOHHpYIOIUE cebs
HE3aBHCHMBIMH PECYPCAMHU.

C npyroil CTOpOHBI, KaK OTMEYAOT HCCIIE0Ba-
TeNH, «HAmOoJee 3pUMO IS OOIIeCTBa, Kak W JUIS

camux coTtpynunkoB CMU, B3aMMOCBSI3b MPECCHl U
MOJIATHKH BBIPAXKAETCS B OCBELICHUH MOIUTHYECKON
xmam» (Kopronocenko I, 2015). Ilomuruueckas
YKYPHAJTUCTHKA TPAJUIIMOHHO JIOHOCUT JI0 ayAUTOPUH
COCTOSIHUE BHEIIHEH U BHYTPEHHEH IIOJIUTHKH,
pacckasblBacT O JIESATEIBHOCTH T'OCYJApCTBEHHBIX
OpraHoB BJIaCTU M YIPABJICHUS B KOHKPETHBIN Mepu-
o BpeMeHH. C 3TOH TOUKHM 3pEHHs, MOIUTHUYECKAsS
JKYPHAITICTHKA, HECMOTPS Ha BCE M3MEHEHHS B 00IIIe-
CTBEHHO-TIOJIMTUYECKOM JKU3HM CTpaHbl, OCTaeTcs
BOCTpeOOBaHHOM  OOIIECTBOM.  3amedaTesbHbIC
00pasibl TPOW3BEACHUN TONUTHYCCKON >KypHAIIHIC-
TUKM MBI HaxOUM HE TOJIBKO B YKa3aHHBIX BBIIIE
CMU, HO U B pETMOHATIBHBIX U3JAHUSX.

W mpas H. I'ynsOnHckuii B HemaBHEW CBoOeW
cratbe B «HesaBucumon rasere», KOHCTaTUPYsL:
«o011ecTBO, B KOTOPOM HE CYILECTBYET KaueCTBEH-
HOM TIONWTHYECKON IKYPHAJHCTUKH, TOA00HO
OpraHu3My, B KOTOPOM HE (PYHKIHOHHUPYET HEpB-
Hasi cHCTeMa W KOTOPBI HE YyBCTBYET OOJH,
MPEAYIPEXTAOLIEH €ro O PA3IMUHBIX HENOIAAKaX»
(I'ynsounckuii H., 2019). To ecTb, monutuueckas
KYpPHaINCTHKA — HEOOXOOMMasi COCTABISIOIIAs U
MTOKa3aTelb 37I0POBbS OOIIIECTBA.

ITonuTHnueckuii MOPTPET rOCYIAPCTBEHHBIX JiE-
sTenelt SAkyTuu

W3 Bcero obunmsi TpOM3BEACHWN MOJUTHYE-
CKOH JKypHQJINCTHUKH OJHUM U3 TOMYJISPHBIX U
YUTAEMBIX OCTAETCSA MOJIUTHYECKUH MOPTPET, KO-
TOPBIA BBIPAKAETCS B IKYPHAIUCTHKE B CaMBIX
Pa3NMYHBIX )KaHPaxX: OT KOMMEHTapHUs U (ebeTOHa
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JI0 TENEBU3NOHHBIX «UCTOPHAX XU3HU». DTO IIy-
OJMIIMCTUYCCKHI JKaHp, KOTOPBIN BKIIOUAET B ceOs
rH(MOPMAIIHIO O IUAEPE U CO3/IAeT ITyOIIHMYHBIN 00pa3
MTOJTUTHKA. 3aMETUM, YTO B IIEJTIOM UMUK TIOJTUTHKA
CKJIaJIbIBACTCS. U3 MHOTOYMCIICHHBIX (h)ParMeHTOB,
LIEJICHAITPABIICHHO HJIM CIIOHTAHHO OTPaYKAIOIIUXCS
B pa3HBIX (opMax MacCOBOW KOMMYHHUKanuu. B
JAHHOW CTaTh€ MBI PACCMOTPHUM >KYPHAIIUCTCKHE
MaTepuanbl KaK OCHOBHOW HHCTPYMEHT CO3JaHHS
AMUIKA 1 00pa3a monutuka. [lopTpeTsl monnTHKoB
— IITPUXHU K TOPTPETY MOXH, B KOTOPOM JCHCTBOBAIT
U AEHCTBYET 3TOT NONUTUK. C Apyroi CTOPOHBI, 110-
JUTHYECKUNA TIOPTPET — 3TO M TIPOTHO3 BO3ZMOYKHBIX
JEHCTBUM 3TOHM TMYHOCTH B Oy/IyIIEM.

Hackonpko BocTpeOoOBaH B HHTEPHET-pecypcax
Sxytum monmutudeckuii mopTtper? KakoB compe-
MEHHBIH MOJUTHYECKUH TopTpeT? MBI B3sM i
aHalln3a CTaThU W3 TaKUX MOMYISPHBIX WHTEPHET-
pecypcoB Skytnu kak NewsYkt-HoBoctu Sxkytnm
(momennoe umst https://ykt.ru/) u cereBoe uzganue
Sakhal ife (momenHOe ums https://sakhalife.ru/).

IlepBhiif  xapakTepHbIi  MaTepuand  >KaHpa
MOJIUTUUECKOTO TIOpTpeTa — MHHTEPBBIO C IKC-
npejiceiaTenieM mpaBuTenbcTBa Skytnn CemMeHOM
HazapoBbim «Mosi MeuTa — MOCTPOUTH MOCT 4epe3
Jleny», omybnukoBaHHoe 25 nexabpst 2017 1. Ha
NewsYkt (NewsYkt-HoBoctu Sxyruu, 2017).

Bropoit Tekct «HoBasi crunucThka BIAcTd
Aticena HuxonaeBa» onmyonukoBaino 28 mast 2019 .
cereBoe m3nanue Sakhalife. 3neck aBrop A. Uept-
KOB aHAIM3HUPYET MEPBBINA T0]] pabOTHI B JOKHOCTH
I'maBe1 PecniyOnuku Caxa (Sxytus) — Ui Jlapxana
A.C. HuxonaeBa nocne Haznauenus Ilpesuaentom
P® B. IlyTMHBIM HCTOJTHSIIONIAM OOS3aHHOCTH B
Mmae 2018 ropma (SakhaLife, 2019).

[Ipex e ueMnpoaHaTM3uPOBATHITH MaTEPHUAIIBI,
BBIETTUM THI TIOJMUTHYECKOTO TIOPTpPEeTa, dYTO
TPaJUIIHOHHO OTMEYaeTCs UCCIIEA0BATENIIMU. DTO:

*  TIOJHMTUKO-UACOIOTUYECKUH (ITOTUTHKO-MH-

POBO33PEHUYECKHI) TOPTPET;

*  MOJUTUKO-TICUXOJOTHYECKHI MOPTPET;

*  HCTOPUYECKHUH MOPTPET;

*  ToMUTHYECKas Onorpadusl.

O6a matepuana, B3sTble HAMM JJI PAacCMOT-
pEeHUs, OTHOCATCS K THITY MOJUTHUKO-HEOIOTHYE-
ckoromopTpera. BmecTe ¢ TeM, MaTepuatbl BRIXOIAT
3a paMKH OTPEJENICHHOT0 TUIIA, YTO XapaKTepHO B
LIEJIOM JIJIsl COBPEMEHHOMW JKYPHAITUCTUKU. Tak Kak
nHTepBhio ¢ CemenoM HaszapoBbIM, 3aHMMAaBIINM
B 1990-2000-x rr. AOMKHOCTH BHIC-TIpEMbEpa,
MUHHCTpPA  CTPOUTENBCTBA M  APXUTEKTYPHI,
MHUHHCTpAa BHYTPEHHUX JeJ, TpelacenaTes
npasButenbcTBa PecnyOnukn Caxa, nMeeT Bce
aTpuOyThl UICTOPUYECKOTO MOPTpeTa. B HHTEPBBIO
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OH BCTIOMHHAET T'OABI pa0OTHI HA 3THX JTOJDKHOCTSIX
B 1990-2000-¢ rr. 3amaBmuchk BompocoMm «Kax
CIy4MJIOCh, UTO B cepenune 80-x roJoB MpocToi
APXUTEKTOP-TIPOSKTUPOBIIUK BIIICS B OOJBIIYIO
nonutuky?» CemeH HukonaeBu4 pasMbIIUISET O
BpeMeHu 1990-2000-x, aHaJIM3UPYET CBOIO IOJH-
THYECKYIO B TOCYIapCTBEHHYIO Kapbepy. 31eCh Ke
OH BBICKa3bIBA€T CBOIO OLIEHKY OOIIECTBEHHO-IIO-
JIUTUYECKAM COOBITUAM B pecnyOnuke. JKypHamucT
E. SIpoBukoBa ymeno BemeT Oeceny, MOATATKUBAs
cobecelHUKa K OTKPOBEHHOCTSIM O TEPUIETHSIX
ero kapwepbl. C. HazapoB naer oObscHEeHHE, TO-
YeMy OH yIIed U3 MOJUTHUKH W BEPHYJCS K CBOEH
npoeCcCUOHATBHON JICATEIBHOCTH CTPOMTEINS:
«llomuTHKa — 3TO MYIPOCTh peuiaTh MPOOIEMBI
pecryOauKy, K 3TOMY HaJ[0 TOTOBUTBCS, — CHUTAET
Cemen Hazapos. — 1 Hajio BOBpeMs yXOIUTh, KOT/Aa
THI CBOE JIeNIO cjenai. Most Mo3ulius — MHE OYEHb
MTOBE3J10, YTO S IMOIajg B rTopHmIO 90-X TIT., MBI J10-
CTOWHO OTTYyZa BBIIUIM M Tepenaiu dctadeTy Ho-
Bo# Biactu. B 2007 roxy s NpuHAI OKOHYATENbHOE
perieHne naTh AOPOTy Ooiiee MOJIOIBIM H YHTH
paboTath Mo cBOell crmenuanbHOCTH. BykBambHO
4yepe3 HECKOIBKO JIHEW IOCje 3aBepIICHHs] MOeH
paborsr B AK "AJIPOCA" s BCTpeTHJI CTaphixX
npy3ei co BpemeH bAMa. OHu NpUTIacUiIu MEHs
mopadoTarth K ceder.

MBI MOXXKEM KOHCTaTHPOBATh, YTO B ATOM HH-
TEpBBIO OTOOpaxkaeTcs MCUXOJIOrMYECKUN TIOPTPET,
JIEUCTBYSI 1 UMUK PEATBHOTO MTOJIUTHKA B PYKOBO-
murens Cemena Hazaposa. I'epoit moman kak aud-
HOCTbH CO CBOMMH B3IVIsIaMHU Ha MMOJIUTHYECKYIO JeHi-
CTBUTEIILHOCTh, PACKPBIBACTCS €r0 OOIIeCTBEHHAS
3HaYMMOCTh U POJIb 3TOM JTUYHOCTH B OOIIECTBEH-
HO-TIOJIMTHYECKOM pa3BUTHH SKyTHH, HE 00OHaeHa
BHMMaHUEM U €r0 JINYHAs, CeMEWHas )KU3Hb.

B wmHTEpBBIO clenmaHbl aKIeHThl Ha ONpe/esieH-
HBIX acrekrax >xusHenesrensHoctn C. Hazapoga,
KOTOpBIE COOTBETCTBYIOT IENISIM M 3afadaM Iop-
TPETHON TUArHOCTHKH. B ToM dmcie momoOpaH u
COOTBETCTBYIOIIUI 3arojloBOK, KOTOPBIH MOYKHO
MIPUHATHh KaK TPEIJIOKEHUE W ISl PyKOBOJICTBA pe-
CIyOJWKH IO OIHOMY W3 CaMbIX aKTyaJlIbHBIX H
IO0ATPHBIX MPOEKTOB — CTPOHMTENBCTBA MOCTa Ye-
pe3 Jleny. Peamuzamms storo mpoekra mpuoOperna
¥ TIONUTHYECKOE 3HAa4YeHHe, KaK HEKWH HK3aMeH
JUISl PYKOBOJICTBA PECITyOJIMKH: BOTIPOC O TOM, BBI-
MOJHAT JM cBoe obOemanne InaBa-ln Jlapxan
E. bopucoB Bcerna CTosu1 B IOBECTKE JIHSI BCE TOABI
€ro HaxOXJIEHWs BO BJACTH, a MOCJIE€ €ro OTCTaBKU
3TOT BONPOC CTAJ aKTYaIbHBIM U JUI HA3HAYEHHOTO
HCHOJHAIOMMM obs3anHocT B Mae 2018 1, a ¢
centsiOps 2018 1. s BceHapomHO HM30paHHOTO
A. Huxonaega.



Cupnopos O.I.

ABTOp HEOONBLIIOTO TO O00BEMy TEKCTa O
nepBoM rozme paborel A. HwukomaeBa Ha moOCTy
I'maBbl pecnyOnuKu BBIOpal HHTEPECHBIN MOAXO.
Hcnonb3oBanbl  ¢ororpaduu, pacKpblBaromue
3aMBICeNl MaTepuayia W T00aBIAIOIINAE IMTPUXU K
o0pa3dy W HMHUIKY DPYKOBOTUTEINS PECITYOIUKH.
B3sTel kanpsl, rae Alicen CepreeBud Ha BCTpedax
C SIKyTSIHAMH, B LIEPKBHU, C CEMbEIl. YMeI0 pucyercs
yenoBeueckuit moptpet [masel-Mn Jlapxan. ABTop
A. YUepTKoB, M3BECTHBIN XKYPHAJIUCT U MHCATEINb,
PYKOBOIWTENh  KPYIHEHIIET0  HM3AaTelbCKOTO
xonauHra SAxkytun «CaxaMenuay Tak OmpeenseT B
nepBoM ad3arie 3aMbicell cBoero Matepuana: «Cpe-
o oOommusa 1Udp W MporpamMm, PacKPHIBAFOIINX
nocTwkeHust Aiicena HukomaeBa 3a MUHYBIIUN
rofl, YTO OH HAXOAMTCA HA IOCTY IJIaBBl PECITy-
Onmuku, Xo4uy OOpaTUTh BHHMaHHE Ha JPYrou
acmekT ero Oe3ycioBHOTo obperenus. OH mMeeT
m1yOOKHE KOPHH U CBSITO oOeperaercsi B KyJIbType
SKYTCKOTO, PYCCKOTO W MHOTHX JIPYTUX HapooB,
MPOXXKMBAIONIMX B HAIlleM CEBEPHOM Kpae. Peub
UAET O HApOIHOCTH, TAPMOHHYHOM BOCHPHUATUH
(GUTYpHI TIEPBOTO JIUIA PECIYOIIMKH MMEHHO Kak
HApOJHOTO JIWJepa. DTOMY HEJIb3s OOYYHUTHCS Y
CaMbIX KPYTBIX MMHDKMEHKEPOB U HE KyNHTh HU
3a Kakue JIeHbru. Takme KauecTBa BIUTHIBAIOTCS
C MOJIOKOM MAaT€pH, BBIIICCTOBLIBAKOTCA KYJIBTYP-
HOW cpenoil, B3pallMBalOTCs Ha HCTOPHUYECKHX
npuMmepax. W, 0Oe3yclOBHO, 3TO OTrpoOMHas BHY-
TPEHHSISI exXeJHeBHas paboTa Hasl cOOO YeIoBeKa,
B3BAJIMBIIETO OTPOMHBIA TI'py3 OTBETCTBEHHOCTH
3a cyap0y camoro Oombimoro pernoHa Poccumy.
31ech Takke aBTOPOM MPOBOJUTCS IMOPTPETHAs
JUAarHOCTHKa B HMH(OPMAIMOHHOM, LEHHOCTHOM
ctune: «Jltogn co3umaHus W WHTEIUIEKTYalIbHOTO
pocta 3a 3toT roa Wn Jlapxana oOpenu 3Ty «Oy-
OYITHOCTBY», CTalM OTYETIMBEH MOHMMATh, Kyna
M Kak OymeT pa3BHUBAThCS peciyOiauKa». ABTOD,
BBICTyNast KakK OKCIEpT, JMaeT TOJIOKUTEIbHYIO
OLICHKY JesTenbHoCTH A. Hukomaesa.

BriBoabI

Hamu paccMotpensl ocTaromuecs MOMyJIspHbI-
MH B pErHOHAJBHBIX Macc-Me[ua JIBE >KaHpPOBEIC
(hopMBI — UHTEPBBIO U 3apHCOBKA. TakuM 00pa3om,
IpU  COCTABJICHUH  MOJUTHKO-UJCOJIOTHUECKOrO
MOpPTpETa BaKHO NPOCIEIUTh OCHOBHBIE JTAITBI
Kapbepbl JHJACPAa KaK BE€XHM HWHCTUTYIIMOHAJIbHO-
MTOJIUTUYECKOTO  O(POPMIICHHUSI €r0 MHPOBO33pPEH-
YeCKOW TMO3WIMH, YTO MBI BHIUM B II€PBOM
matepuasie o C. Hazapose. Bo BTOpOoM matepuane
PACKpBIBACTCSl  «HAPOAHOCTH»  MHUPOBO33PECHUSA
A. Huxomaesa (110 OmpeneNicHWIO aBTOpa CTaThH),
KOTOpast CTaHOBUTCS OCHOBOU MOIUTHKH U TIIprUHA-
TUS KOHKPETHBIX pelieHud [7aBbl Mo coluanbHO-
SKOHOMHYECKUM BoIlpocaMm pa3BuTusi Skytuu. le-
pOM paccMaTpUBAEMbIX HAMH MAaTEPHAIOB MTOKA3aHBI
KaK TIOJIMTHKH, UMEIOIIIUE TBEP/IbIC YOSIKICHUS U HE
COBEpIIAIOIINE HISONIOTHIECKAE METaHUs JUAEPHI,
YTO SABJIICTCA B COBpCMGHHOfI IIOJIMTUKE HE TaKUM
YK U YacTHBIM SIBIIEHHEM. ABTOpPBHl MaT€pPHAajOB B
TIEPBOM CITydae C MMOMOIIBI0 CAMOTO Teposi, a BO BTO-
POM — ¢ moMo1IbI0 poToMaTepraIoB U KOPOTKOTO, HO
€MKOI'0 TEKCTa HCHOJIb3YIOT METOJ aHATUTUYECKOH
HHTEPIIPETAINN Onorpaduecknx NaHHBIX, OTpEee-
JICHHBIX JIEWCTBUH, YTOOBI MPOUIUTIOCTPHPOBATD T10-
JUTUYECKYIO AKTUBHOCTH MOJIUTUKOB.

ABTOpBI CTaTeH, UCTIONB3YS MHPOPMAITMOHHBINA 1
UJICOJIOTUICCKUI PSIBI, COOTBETCTBYIOIIUE KPUTEPH-
sIM ONEPATUBHOCTH, JOCTOBEPHOCTU U IOJHOTHI CBE-
JICHUH, MOABOIT K OLIEHKE NOJUTHYECKOU AEsATENb-
HOCTH Teposi, JAIOT OOBSICHEHHE TIOBEJICHHIO JIUJIEPA.
C npyroil CTOpOHBI, Ha MpPUMEPE PACCMOTPEHHBIX
MPOU3BEACHUHN MOTUTUYECKON KYPHAIMCTUKNA MOXKEM
KOHCTaTUPOBATh, YTO MATEPUAITBI HOCSIT BCE MPU3HAKI
PR-tekcTa, cBsI3aHHBIC C MOCTABICHHBIMH ILEISIMU
cTaTeil, a IMEHHO, KaK TIO/IBEJICHIE WTOTOB TOJIUTH-
YECKOH M TOCYJapCTBEHHOW [EATEIBHOCTH B CBSI3U
C OIpE/ICIICHHBIMH JaTaMH WM HECyIMMH B ce0e
Pa3bSICHEHFIE TTO3UIIMH TT0 aKTYaJIbHBIM BOIIPOCAM.
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MODERN MEDIA EDUCATION IN KAZAKHSTAN

The development of mass communication is carried out in the era of the global digital revolution.
Innovative technologies and globalization mutually reinforce each other, giving acceleration and scope.
Modern advances in the development of the Internet, mobile telephony, cable satellite TV, digital broad-
casting are changing the course of development of world communications, the information landscape of
countries and regions. New technical advances of the information revolution are complemented by new
mass media capabilities: interactivity, multimedia, personalization of information, globalization, convec-
tion, mobility, etc. The XX1 century came, it brought with it modern media technologies: the Internet,
flash drives, CDs and DVDs, cell phones, smartphones, email, new media. Currently, digitalization of
all aspects of human activity. First of all, it concerns the media of communication. With the new media
came another media culture that changes our consciousness, our tastes, requests, changes information
consumption, communication guidelines, opens up new information resources, expands new horizons of
the media education. Mass media not only translate the existing system of values, but also actively form
a new cognitive information space. The rapid development of information technologies, new media: the
blogosphere, social networks, the transition to digital broadcasting in the XXI century - necessitated the
understanding of information and educational processes in Kazakhstan.

Key words: media education, information technologies, modern journalism, Kazakhstan, mass com-
munication, new media.
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TapUX FbIABIMAAPbIHBIH AOKTOPbI, Mpodeccop,
an-Dapabu atbiHAaFbl Kasak yATTbIK, yHuBepcuTeTi, KasakcraHn, AAmartbl K.
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>Kannam 6aiAaHbICTbiH,  AaMybl >kahaHABIK, LMQPAbIK, PEBOAIOLMS ABYIPIHAE OpPbIH aAaAbl.
MHHOBAUMSABIK, TEXHOAOTMSIAQP MeH >kahaHAaHYAbl )KEAEAAETY MeH KeAaem bepe oTbipbir, 6ip-6ipiH
@3apa HblFanMTaabl. MHTEPHETTIH, YSIAbl TEAEDOHMSHBIH, KabGeAbAIK CMYTHUKTIK TeAeAMAAPAbIH,
UMPABIK Xabap TapaTyAblH 3aMaHaym XXeTiCTIKTepi 9AeMAIK GaiAaHbICTap MEH EAAEPAIH, aliMaKTapAbIH
aKnapaTTblK, AaHAWAMTbIHLIH - AaMy OGaFbiTbiH  ©3repTyAe. AKMapaTTbiK PEBOAIOLMSAAFbI  >KaHa
TEXHOAOTUSABIK YKETICTIKTEP MEAMAHbIH YKaHa MYMKIHAIKTEPIMEH TOAbIKTbIPbIAQAbI: MHTEPAKTUBTIAIK,
MYAbTUMEAMS, aKnapaTTbl Aapaay, kahaHaaHy, KOHBepreHums, yTKbIpAbIK. OHbiMeH Gipre 3amaHaym
MeAMa-TexHoAorusaap: MHTepHet, dasw-anckiaep, CD xeHe DVD auckinepi, ysiabl TeaedoHaap,
CcMapTgOHAAP, SAEKTPOHABIK, MOLITaAap >K8He >KaHa Meama napa OoaraH XX Facblp KeAai.
Kasipri yakpiTTa aaaMm KpI3MeTiHiH 6apAblK acrekTiAepiH UMdPAAHABIPY XXYprisiayae. bipiHuiaeH,
O6yA OaiiAaHbIC KypaAsapblHa KaTbiCTbl. JKaHa MeAMaHbiH Mnanaa 6GOAybIMEH 6i3AiH CaHaMbI3AbI,
TaAFaMbIMbI3Abl, KaXKeTTIAIKTepiMi3Al, aknapaTt TyTbiHYyAbl, 6aliAaHbIC epeXkeAepiH e3repTeTiH, >kaHa
aKMapaTTbIK, PECYPCTapAbI aLLATHIH XXOHE MeAMa-0iAIMHIH >KaHa KOKXKMEriH KEHEMTEeTiH TaFbl 6ip MeAMa
MaAeHMeTi nanaa 60AAbl. BAK KOAAaHbICTaFbl KYHABIAbIKTAP >KYMECiH ayAapbin KaHa KOWMaiAbl,
COHbIMeH 6ipre, >kaHa TaHbIMAbIK, aKnapaTtTblK KEHICTIKTi 6eACeHAl TYpAe KaAbINTacTblpaAbl.
AKMNapaTTblK, TEXHOAOTUSIAAPAbBIH, >KaHa MeAMaHbliH KapKblHAbI AamMybl: OAorocdepa, aAeymeTTik
keninep, XXI racbipaarbl caHAbIK, xabap Tapartyfra kewy — KasakcTaHaAarbl aknapaTTbiK, >koHe OiAiM
6epy npouectepiH TYCIHYAI KaXKeT eTTi.

Tyuin ce3aep: Meama Ginim Gepy, aknapaTTbiK, TEXHOAOIMSIAAP, Kas3ipri XkypHaAncTmka, KasakcraH,
6yKapaAbIkK, KOMMYHMKaLMs, >KaHa MeAma.
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CoBpemeHHoe meaunaobpasoBaHue B Kasaxcrave

Pa3BuTHE MAacCOBOM KOMMYHMKALLMM OCYLLECTBASIETCS B 3MOXY FAOGAAbHOM LMPOBOI PEBOAIOLIMM.
MHHOBaLMOHHbIE TEXHOAOTMU 1 TAOGaAM3ALMS B3AUMHO YCUAMBAIOT APYr APYra, AaBasi YCKOpeHWe U
pasmax. CoBpeMeHHble AOCTMXKEHWS B pa3BuTUM MHTepHeTa, MOOWAbHOM TeaedhoHUM, KabeAbHOro
CMYTHMKOBOIO TEAEBUAEHMS, LM(MPOBOro BELLAHMS MEHSIOT XOA Pa3BUTUS MUPOBbIX KOMMYHMKALIMIA,
MH(OPMALIMOHHDBIN AQHALLAAT CTPAH M PperMoHoOB. HoBble TexHMYecKme AOCTUXKEHMS MHOPMaLMOHHOM
PEBOAIOLMM  AOMOAHSIOTCS  HOBbIMM  BO3MOXHOCTSIMM  CPEACTB  MacCOBOM  MHOpMaLmu:
MHTEPaKTMBHOCTb, MYAbTUMEAMA, MepcoHaAmsaums UHdbopmaumm, raobaansaums, KOHBEKUMS,
MOGWALHOCTb 1 T.A. Hactynua XXI Bek, KOTOpbI NpuHecC ¢ coboi COBPEMEHHbIE MEAMATEXHOAOTMM:
MuTepHeT, pasww-Hakonutean, CD u DVD, MOGUAbHbIE TEAEOHbI, CMAPTOHbI, IAEKTPOHHAs MOYTa,
HOBble MeaMa. B HacTodlee Bpems OCYLLECTBASETCS LUMMPOBM3ALIMS BCEX ACMEKTOB YEAOBEYECKOM
AesTeAbHOCTU. [pexxae Bcero, 37O KacaeTcs CpPeACTB KOMMyHMKaumm. C NOSBAEHMEM HOBbIX
MeAMa MOSIBUAACh APYras MEAMAKYAbTYpa, KOTOpasi MEHSIeT Halle CO3HaHWe, HaluM BKYCbl, 3anpochbl,
M3MeHsieT noTpebAeHre MHOPMALMKY, PYKOBOASLLME MPUHLMIBbI KOMMYHMKALLMKM, OTKPbIBAET HOBbIE
MHOPMALIMOHHbIE PECYPCbl, PACLLMPSIET HOBbIE FOPU3OHTbI MearaobpasoBaHus. CPEACTBA MACCOBOM
MH(POPMALIMM HE TOAbKO NEPEBOAST CYLLECTBYIOLLYIO CUCTEMY LIeHHOCTEN, HO M aKTMBHO (hOPMUPYIOT
HOBOE MO3HaBaTeAbHOe MH(OPMaLMOHHOE MPOCTPAHCTBO. bypHoe pas3BuTHe WHMOOPMALMOHHbBIX
TEXHOAOTMIA, HOBbIX MeAMa, Kak: 6Aaorocdepa, coLMaAbHble CETU, MEPEXOA K LM(POBOMY BeLLaHUWIO B
XXI Beke 06ycAOBMAM HEOBXOAMMOCTb NMOHMMAaHMS MH(OPMALIMOHHBIX M 06Pa30BaTEAbHbIX MPOLLECCOB

B KasaxcTtaHe.

KatoueBble  cAoBa: MEAVIaO6pa3OBaHl/Ie/

MH(OPMaLIMOHHbIE

TEXHOAOIMNH, COBpeMeHHa4d

XKYPHAAUCTHKaA, Ka3aXCTaH, MacCCoBble KOMMYHUKaLIMN, HOBblE MeAUa.

Introduction

New media technologies contributed to the
transformation of journalism in the beginning of the
XXI century, as a result of which network, Internet
journalism, Internet media appeared. In journalism,
new media reveal five main technological functions
of new media: the collection, storage, processing,
distribution and display of information. There are
many powerful digital storage devices. Many de-
vices are widely used by journalists, communicolo-
gists, for example, digital cameras, mobile phones,
PDAs, etc. In the context of new media, information
is disseminated using digital telecommunication
networks, including the Internet, digital television,
other wireless networks or digital media. Comput-
ers, mobile phones, MR players, handheld devices
are the most common tools, devices used in the jour-
nalism of new media.

In the XX1 century for the media, the main trend
has become - convergence, which means the merging
of all types and media carriers into one in order to trans-
fer various content in a digital format to the user. The
term “convergence”, in the opinion of M. Castells, will
allow “by our team to open a global window of unlim-
ited possibilities of interactive communication in video-
audio and text formats(M.Castells, 2004).
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Another characteristic feature of modern con-
vergent journalism is the active use of infographics.
It is created using drawings, photographs, diagrams,
diagrams, paintings and other illustrations. Visibil-
ity of infographics attracts web users, mobile com-
munication, causing greater confidence in the infor-
mation received.

The concept of "multimedia" means "many en-
vironments", as a policy environment consisting
of products and services that simultaneously con-
tain information of different types (for example,
audiovisual: auditory and visual) and types: text,
graphics, animation, speech, music. This is a phe-
nomenon of human culture that emerged in the dis-
tant pastwith the advent of synthetic art forms and
actively developed during the period of informati-
zation of modern society. Thanks to the simultane-
ous influence of audiovisual, graphic information
in multimedia communication, mass communica-
tion, possessing a large emotional charge, is ac-
tively used in the information, telecommunica-
tions, broadcasting industry, in entertainment, in
home entertainment, etc. The social and cultural
influence of multimedia technology to media edu-
cation, to society as a whole, and to an individual
in particular.
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Materials and methods

A paper should contain the description of your
study and should be structured in different sec-
tions such as: Abstract, Introduction, Methodology,
Results, Conclusions, Acknowledgements (if ap-
plicable) and References. Please note that title and
authors list should be coincident with the accepted
abstract.

Sources of research are works, monographs, ar-
ticles of Kazakhstan and foreign researchers on new
information and communication technologies, on
new media, social networks, on the development of
the modern media education in Kazakhstan.

The actual materials of the study are: statistical
data, a sociological survey conducted by the author
to identify the attitudes of the younger generation
to the Internet, to social networks, that affect me-
dia education, information preferences, and priori-
ties of young people of the 21st century. The article
analyzes the works and articles of Kazakhstani and
foreign scientists on the development of journalism
education in Kazakhstan in the era of globalization.

The main research methods are: the principles of
historical, dialectic, complex and system analysis,
the basic concepts of media development, a synthe-
sis of informational phenomena that act as the main
factors of communication-educational processes.

Literature review

The Internet, new media and new digital tech-
nology have revolutionized the educational process
of training future journalists. Disciplines began to
appear that correspond to the new age of the digi-
tal era, such as: “Digital journalism,“Convergentjo
urnalism”,“Internetjournalism”,“Modern media te
chnologies”,“Multimediajournalism”,“Audiovisu
al and digital media”,Media education ” , “Media
Literacy” and others.

Atpresent, various trainings, factories webinars,
data journalism, etc. are being held. Communication
and Information Specialist of the UNESCO Cluster
in Almaty, Sergey Karpov, at round tables and con-
ferences presented to communication specialists and
teachers new teaching models, educational plans, in
particular, “ Model curriculum in journalism "where
there are sections dedicated to the global academic
culture of journalistic education, specialized jour-
nalism literacy, training plans s on: "Gender and
journalism," "Science journalism and bioethics",
"journalism intercultural dialogue" "Data journal-
ism" and etc.

Professor LS Akhmetova notes that recently a
number of researchers in Kazakhstan have begun
to use the concept of media education instead of
journalistic education. “In this issue, as she points

out, there are two approaches: media and informa-
tion literacy and media education. Media education
has been actively developing since the middle of the
last twentieth century. This term means not only the
skills and abilities to prepare media texts, but the
skills of a critical attitude to information obtained
from various sources; distinguishing truthful and
objective information from inaccurate information
and propaganda, as well as skills and abilities to
work with sources of information, search for neces-
sary information ”(E.Dudinova, 2018).

Recently, in the Media Net, Internews-Kazakh-
stan, at the Faculty of Journalism of the Kazakh Na-
tional University named after Al-Farabi, seminars
and trainings were held on the topic “Factchecking”
- “factchipping”. Gradually, this topical issue be-
comes a separate discipline, which is already being
studied by students of journalism faculties. Now, as
never before, this item is in demand, since a large
volume of false, unreliable, unverified information
that harm society, undermining the foundations of
civil society institutions, is thrown into the informa-
tion space of modern media. Such information may
also affect national security. Information environ-
ment requires careful attention, continuous further
development, improvement.

Thanks to the digital broadcasting equipment,
the Teleradiocomplex MK Barmankulova at the
Faculty of Journalism of the Al-Farabi Kazakh Na-
tional University allows you to train digital journal-
ism specialists who are able to work in multimedia
mode, both in traditional and in convergent media.

Many graduates of the faculty of journalism
of the Kazakh National University named after al-
Farabi work in specialized Internet portals, sites of
which there are more and more of them in the coun-
try, and some of them are also SMM specialists, i.e.
social media managers who help many companies
and organizations to declare themselves, present and
work in close cooperation with the activities of so-
cial networks that help them find partners, markets,
establish various contacts.

To strengthen contacts with the audience of the
media editorial, as well as various organizations,
companies to promote their products, services, es-
tablish contacts, collaborate, and inform using social
networks that have a huge network of users. Hence
the activity of SMM-activity, SMM-specialists in
the development of new communication channels.

Using information resources of the Network in
the creative activities of a journalist involves the fol-
lowing tasks:

1. Acquisition of media text analysis skills.

2. The development of cultural, in particular re-
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gional, knowledge, the formation of socio-cultural
and civic competence in the process of dialogue of
cultures.

3. Development of the culture of communica-
tion, education of the culture of thinking.

4. Formation of sustainable motivation for inno-
vation based on the systematic use of relevant mate-
rials, discussion of pressing issues of concern to all
(B.Mizonzhnikov, A.Teplyashina,2018).

Review and discussion

The journalist in the modern period becomes a
designer, a producer, an operator, a sound engineer,
and a director. He should be able to work with a
large amount of information, find it, process, ana-
lyze, find the main thing, be able to own modern
digital technologies: take pictures, video, record on
a tape recorder, mount, own oratory, know how to
communicate with different audiences, own literary
in short, to be psychologically prepared for unfore-
seen, stressful situations, to possess knowledge on
a specific subject, for example: economics, finance,
politics, education, health care, culture, sports, etc.
So, for example er, "Summer School on financial
journalism" since August 2016. It was organized
by the Unified Accumulative Pension Fund to help
journalists writing on financial and economic top-
ics to understand this sphere, the mechanisms of the
pension system, and be competent in this field. In
July 2018, the Summer School theme is dedicated to
the 20th anniversary of the funded pension system
in Kazakhstan for media representatives, bloggers
and journalism students.

The phenomenon of the universal journalist was
described by David Randall. The combination of
roles is called "broad specialization." I will give an
example from a meeting of students of the faculty
of journalism of the Kazakh National University
named after Al-Farabi with the leading documen-
tarian, director, producer, art historian and teacher
Valery Kartun in the republic.

V. Kartun shared a story about art journalism,
about environmental journalism and showed his
documentary film “Water area of common inter-
ests”, where he was a scriptwriter and producer.
And what is interesting, the cameraman of this film
was from Ust-Kamenogorsk, the announcer, the pre-
senter from Tashkent, the screenwriter and the pro-
ducer from Almaty. The main work was carried out
through the Internet, the film was created thanks to
new information technologies, connecting creative
people from different cities and countries. To the
students' question, “What position does V.Kartun
position himself more?”, Our guest replied that at
the present time in a multimedia period a journal-
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ist should be able to write, shoot, edit, promote and
advertise his work, therefore Valery Kartun owns in
perfection many creative professions, which com-
bines the modern convergent journalist in the digital
age.

In art, in music, painting there are various direc-
tions of activity, and in journalism there are different
directions of it, it all depends on the goals and objec-
tives that it pursues, to which it focuses its activity,
the specifics of the work, for example:

— News journalism (news releases, news of the
day).

— Information and entertainment (where infor-
mation is used to produce the show).

— Author's, personalized journalism (where the
author-creator of the material plays a big role, the
author's name dominates).

— Analytical journalism.

— New journalism (it is just beginning to take
shape in Kazakhstan, an exploded restoration of the
event takes place, a phenomenon on behalf of an
eyewitness, a participant in this event).

— Convergent journalism (it is based on the mul-
timedia presentation of content and its distribution
on various media platforms).

— Multimedia journalism (it combines audio,
video, photos, test materials).

— Digital journalism (this area of journalism is
directly related to the Internet and the use of Internet
platforms).

— Network journalism (it is also called Web-jour-
nalism, Internet journalism, it is characterized by in-
teractivity, information redundancy, it combines all
types of mass media, hyperlinks. Online journalism,
not bound by the framework of time and space, of-
fers a completely new collection model processing,
presentation and transmission of information).

— Citizen journalism (it is also called “popular”
journalism, which includes both the blogosphere
and social networks).

— Service journalism (where they use various
tips, advice, recipes).

From the development of these areas in jour-
nalism, communicators themselves receive a certain
specialization, hence the new names of journalists:
multimedia journalists, mobile, backpack jour-
nalists, Web-reporter, Web-editor. The web editor
plans, edits and formats articles, controls all materi-
als for the network, Internet versions, manages cor-
respondents, journalists who create content for the
site, portal. Mobile journalists prepare non-editorial
materials using smartphones, audio, video equip-
ment, and cameras. Backpacking journalists have
absorbed the skills of several professions: video
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operator,director, sound operator. They shoot video
on a digital camera, prepare photo materials, write
articles, work with a voice recorder, laptop, mobile
phone, transfer materials via satellite. A multimedia
journalist prepares texts in various media formats, a
multimedia editor, a producer is engaged in prepar-
ing audiovisual material for the site, portal.

In connection with these trends, the demands
on modern journalists have increased. They must
create content for different media, be able to write
texts competently, it is interesting to express their
thoughts, be able to argue, persuade, communicate
with any audience, establish contact with future “he-
roes” of articles, programs and programs, be able to
prepare materials for different media platforms, own
modern digital technology: to mount audio and vid-
eo materials, not only to cover different topics, but
also to know well a certain field of activity, certain
problems, for example, economics, politics, finance,
culture, health care, sports t, science, and others.

Currently, the media are actively working in
social networks, they create their own pages there,
where they browse news, find new topics for mate-
rials, new characters for articles, videos, engage in
promotion, attracting the attention of the audience,
interacting with it.

New media change journalism in the following
areas:

1. Changing ways of journalistic work. The
specificity of reporter work has changed: journalists
use the Internet as a tool for searching for differ-
ent information, e-mail for communication, mobile
phones for communication, contacts with sources of
information, for communication with editors.

2. Technology of new media leads to the restruc-
turing of journalistic organizations. Online tech-
nologies, powerful computers led to a revolution in
modern edition. Editorial staff began to produce me-
dia products, content in digital form. Media materi-
als began to be created for any kind of media: print,
electronic, audiovisual, network. Virtual edition
makes good use broadband wireless capabilities.

3. The number of new forms of media content is
growing. Technology leads to the emergence of new
forms in journalism. Journalism of new media can
exist in all forms of human communication. There
are online, online publications, news sites, portals,
specialized services, blogs, podcasts. Blogs, as rep-
resentatives of “popular, civil” journalism, have be-
come the most popular genres of journalism for new
media.

4. There is a restructuring of relations between
journalists, media organizations and the audience.
The most significant changes have undergone re-

lations between the media and the audience, con-
sumers of the mass media. They began to actively
participate in discussions, talk shows, interactive
projects, in communication with journalists, public
figures. Sites, Internet portals, digital media made
communication, contacts with the audience acces-
sible, practical, effective. Media consumers have
also become active creators of media products. With
the help of blogs, social networks, text messaging,
video messaging, the relationship between the me-
dia and the public became interactive, more trusting,
friendly.

In the modern period, the genre structure of the
media has changed, which serves as an indicator
of a specific time, epoch. The genre with which a
journalist conveys information should help to more
easily and objectively convey the facts, the phenom-
ena of life to the audience. Thus, during the Soviet
period, radio shows, radio films, television essays,
television shows, journalistic investigations, news-
paper feuilletons that required reflection, reflection,
analysis, spiritual feeling, aesthetic perception from
what they saw, read, heard were popular. Currently,
these listed genres are rare on the air in electronic
and print media. Today more prevail: interviews, re-
ports, the dynamics of life requires information rich-
ness in newspaper and broadcast materials, in video
clips, in which information fits in 30-40 seconds.

If, in the olden days, journalists had to travel of-
ten to gather materials, to meet with future heroes,
work with archives, in libraries, nowadays there is
enough computer, mobile phone and the Internet for
journalists to prepare printed or broadcast material
for sending to the editor. which in a few minutes will
broadcast it or publish it in the publication.

Changed methods for creating news releases, in-
formational messages in connection with the advent
of the Internet. This was manifested in the follow-
ing, as researcher O. Lashchuk notes:

1. News materials are created, edited and per-
ceived by the consumer mainly in electronic form,
which allows the use of multimedia features:

— the combination of different content types,

— hypermediacy,

— interactivity,

— lack of technical restrictions on the amount of
content,

— multiple (secondary) editing.

2. The number of sources of news has increased
rapidly, it became easily accessible (O.R.Lashchuk,
2015).

In April 2018, the Al-Farabi Kazakh National
University hosted the International Conference
“Models of International Journalism Education for
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Sustainable Development”, where media experts
analyzed the development of modern journalism
and also spoke about the problems of the profession.
One of them is the growing competition between
traditional media and new media (especially Inter-
net media and social networks), leading to chang-
es in the media system, the clip structure of texts,
minimization of analytics and the growth of enter-
tainment material. The second is an increase in un-
verified, fake information, custom-made materials,
information wars, which leads to a drop in the level
of trust in the mass media. The third is to reduce the
level of security and safety of journalists, toughen-
ing their working conditions. All these factors affect
the public sphere of the country. Therefore, the role
of journalism faculties that educate future commu-
nicologists, moderators, and correspondents is in-
creasing in connection with the listed issues relating
to the media space.

Over the last decade, the media consumption of
the people of Kazakhstan has changed. On the one
hand, the globalization of the information space and
the intensive development of new media platforms
have significantly expanded the country's media
market. On the other hand, multi-vector changes in
the socio-cultural image of the media audience. So
the older generation prefers traditional media, and in
particular, television. As D.Naysbit notes, “the most
significant intrusion of technology into life turned
out to be television, which is much more lively and
much more time consuming than radio and tele-
phone (D.Neisbit,2003).

In the country, according to the Kazakhstan In-
ternet Association, at the beginning of 2018 more
than 12 million Internet users. The three most popu-
lar social networks include: “VKontakte” - 6 million
users, “Instagram”-5 million users, “Facebook -1
million, Twitter-0.3 million users (S.Sabirov, 2018).

Among the messengers - in the leaders of What-
SApp -2.5 million, Telegram - 2 million and Viber
- 1 million people. Cellular subscribers in the coun-
try exceeded 32 million people (the population of
the Republic of Kazakhstan for 2018 is 18.4 million
inhabitants). In 2009, 45 members of the Internet
Association were registered in Kazakhstan, which
is actively involved in social projects and works in
three languages: Kazakh, Russian and English, and
since 2013 has been a member of the IHOPE-Foun-
dation.

The information resources of the society are
now becoming a determining factor in its develop-
ment, both in the scientific and technical, social and
spiritual development of young people. Increas-
ingly, the young generation is being talked about as
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“digital youth”, as a qualitatively new type of media
audience. Born in the late 1990s - early 2000s. In
the period of widespread digital media technologies,
they demonstrate certain features of media behavior
that distinguish it from other generations.

A survey among the younger generation showed
that young people use the Internet every day, social
networks and more than 2-4 hours, i.e. they receive
all the necessary information from new media, al-
most no use of traditional means of mass commu-
nication. Mainly use information and entertainment
sites and portals. In the educational process, new
media also play an important role for young people,
without which students do not manage in the educa-
tional process. Among social networks, the prefer-
ence of young people is given to the “Instagram”
that is gaining momentum due to the availability,
efficiency and quality of the incoming information.
Video, video news on YouTube, according to the
younger generation, are presented in a livelier, more
natural format than traditional television channel
coverage. YouTube is interactive, communication
between the information provider and the audience
is two-way, which attracts young people. This video
portal has its own newsmakers who specialize in so-
cio-political, economic news, and the infotainment
industry.

The number of users of social networks in the
country reached -8 million. More than 90% of young
people born in the 1970-1990s are social networks.
The young generation of the 21st century, grow-
ing up under the conditions of the “third wave”, is
quickly assimilating the new mass media formats,
since they contribute to the individualization and de-
massification of both the individual and the culture.
If in the twentieth century information was treated
as a commodity, then in the twenty-first century it
refers to information - as a stimulator of creative
forces, applications and searches.

Results

There is a transformation of the communicative
space in the digital age and the influence of the latter
on the basic skills and personal qualities of people.
Digital identity - self-identification with the image
- is becoming a new psychological norm of modern
man.

The development of electronic media is carried
out in the era of the global digital revolution. Mod-
ern advances in the field of digital broadcasting are
changing the modern journalism, which is becoming
digital, multimedia.

The information age has changed the pro-
fessional journalistic environment, in which the



Barlybayeva S.Kh.

important factors of development are intellectual,
creative abilities, creative approach and skills, pos-
session of new digital technologies. The peculiarity
of journalistic activity lies in the personal approach
of the communicator to reality. The modern infor-
mation environment makes new demands on the
preparation of multimedia journalists, which are
correlated with the goals and objectives of modern
journalism.

Currently, the competition between traditional
and new media, network media communities has
intensified. Increasingly, print and electronic media
use the digital technologies of new media and the
social networks themselves in their activities. A new
function of media is becoming more and more ap-
parent - as a form of community organization, social
networks confirm this, WhatsApp, there has been a
turn towards digital creativity in media.

The digital media environment creates the con-
ditions for meaningful transformations of forms
and ways of realizing authorship. There is a need to
study the nature of changes in journalistic activities.
The structure of media consumption has changed,
and journalistic content has been transformed on the
Internet, in a mobile environment.

Changes occurring in the modern social space
have a significant impact on the nature, content,
trends and direction of communication processes.
The multipolarity of the modern world has revealed
new problems aimed primarily at the cultural and
communication sphere of the social life of society. It
should be said about the topics covered by media is-
sues and problems that form the agenda of the news
day, generate media discourse and create the entire
socio-cultural information background.

Each time period has its own culture of rela-
tionships between people, in the workplace, in life,
which is also characterized by its media culture,
which depends on the development of society as a
whole, on information technologies and the media.
They, in turn, absorb it, absorb it and reflect it in
their communication channels. And what is interest-
ing, if in different countries culture and mentality
are different, there is a specificity, then media cul-
ture smoothes this difference, it becomes standard,
universal under the influence of information and
communication technologies.

Conclusion

According to modern philosophers, the follow-
ing features are characteristic of the culture of the
new millennium: “a global polylogue, encompass-
ing all of humanity in perspective”, “a dialogue of

the viewer with® soft ”text of a computer screen”, “a

screen-dynamic dialog modeling”, “building com-

plex integrating, but easily visible dialog boxes ”,
three-dimensional thinking ~of the final screen ”,“
fundamentally different poetics - not narrative, on
which practically all traditional written culture rests,
but of dialogue turning into a polylogue,” okkupnost
of communication between all people and cultures
"(past, present and future)", "new languages of dia-
logue", "problems of the emerging philosophy of
dialogue, intertext and polylogue" (A.V.Prokhorov,
K.E. Razlogov, V.D.Ruzin,1989).

According to researcher O.G. Filatova, “there
is a globalization of the media and communication,
the whole structure of human communication expe-
rience is being transformed. Mass communication
becomes not only a “magic window” through which
we look at the world, but also a “door” through
which ideas penetrate our consciousness. This ap-
plies to all MMC and, above all, to the World Wide
Web ”(0.G.Filatova, 2004).

The mass media in the rapidly changing modern
world is becoming an increasingly important factor
in the existence and influence on society, countries,
continents, and in the first place, on the younger gen-
eration. It is very important in the pursuit of time,
mobility and comfortable conditions not to lose their
originality, national identity, cultural identity, tradi-
tions, and the spirit of their people in the period of
standardization of thinking and lifestyle in the era of
communication globalization.

The priorities in the development of the knowl-
edge society in Kazakhstan have changed against
the background of the rapid introduction of new
information technologies. And it is important here
to take into account the national specifics, cultural
identity of the society, the specifics of communica-
tion development in the republic in the period of
globalization.

In communication between civilizations, as is
known, significant results are achieved in the ex-
change of spiritual, scientific achievements. In the
modern world, there is an intensification of infor-
mation communication, requiring knowledge of the
communication specifics of each country, the devel-
opment of principles of interaction on a national, re-
gional and global scale, where intellectual potential
and human capital play an important role.The main
challenges of the XXI century in the development of
the information society will be solved not so much
in the political and economic spheres, but rather in
the field of culture and education.

At present, the task is to raise the general cul-
ture to a higher level, to develop the spiritual po-
tential of Kazakhstan’s society. The task through
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the media and new media to intensify the need to
improve their own level and broaden their hori-
zons. The implementation of such a cultural and
educational mission is carried out through mass
communication. The modernization of a country

can be successful if society maintains its identity
in the context of globalization, which is achieved
through a certain balance between external and in-
ternal circumstances, between external impulses
and the internal potential of society to improve.
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TPAHCMEAUAADBIK TEXHOAOTUAAAP: TEOPUAADIK HET3AEPI
MEH KOMMYHUKALUUAADBIK OPTAAA KOAAAHDbIAYDI

AKNapaTTblK, TEXHOAOTMSAAP KAPKbIHAbI AAaMbIFAH FacblpAd MeAMaapaAblK, CTpaTernsAapAbl
3epTTey, OAApPAbIH TabuFaTbl MEH ePEKLIEAIKTEPIMEH TaHbICY LUMMPAbIK, MEAMAAAPADBIH KbIBMETIHAETI
TEHAEHLMSAAPAbI TYCiHiMn, 6oAallarbiH 60AXKAY YLIiH MaHbI3bl XKOFapbl TakbIpbInTap.

MakaAaHbIH MaKcaTbl — OTaHAbIK, MEAMA KEHICTIKTEri TpaHCMEAMAAbIK, OasiHAQY MOCEAEAEPIH AYPbIC
aHbIKTar, TaAAQY apKbIAbl TYMIHAI MOCEAEPAI Lely XOAAAPbIH YCbIHY. AKMNApaTTbiK, TEXHOAOTMSAQP
MEH >KaHa MeAMaAaPAbIH, XKYMECiH XXEeTIAAIPYAEri POAIH capanTay.

3epTTey >KYMbICbIHbIH FbIAbIMM  >K&HE MPaKTUKAAbIK ~KYHAbBIAbIFbIHA  LMQPAbIK  ABYIpAETi
TPaHCMEAMAAbIK, CTpaTerMsaAapAbiH MaHbI3ABIAbIFbIH @HbIKTAyAbl, OHbIH TY>KbIPbIMABIK, HerisaepiH
3epTTeyAl xKaTkbidyra 60Aaabl. KOMMYHMKATUMBTIK TEXHOAOTMSIAGD CAaAAChIHbIH, XKaHa caraAbl AamyblHa
6anAaHbICTbl MEAMAAAPABIH AAMy TPEHATEPIH AYPbIC GOAXKAY KYPAEAI MBCEAE.

Makana TakblpbiOblH TaapdyFa cunattay, 6GakbiAdy >KOHE CaAAbICTbIPY CHSKTbl 3MIMPUKAAbIK,
TOCIAAEPMEH KaTap, Ky)KaTTapAbl capanTtay, >XYMeAey >KoHe COLMOMETPUSIAbIK, TOCIAAEP, LLETEAAIK
FaAbIMAQPAbIH eHOEKTEPI CyMeHreH TEOPUSIAbIK, aKCMOMATUKAABIK, TOCIAAEP KOAAAHBIAADI.

fblAbIMM  MakKaAaHbiH 6acTbl HoTuxeci — KasakcTaHHbIH MeAMa KeHiCTIriHAEri MeAMaapanbik,
CTpaTernsanapabl  3epTTey, KOMMYHMKAUMSABIK — KOPIHICTEPAIH epeKLIeAiKTepPIMEH  TaHbICTbIPY;
TPaHCMEAMAAbIK, CTPATErnsiHbIH  MaHbI3AbBIABIFbIH aHbIKTay, TPaHCMEAMaAbIK, 6asiHAQy, KOMMYHMKa-
LMSIABIK, >KYMEHIH eAIMI3AIH TYPaKTbl AAMYbIHA TUTi3€TiH 8CEepPiH aHbIKTay.

MakanaHbIH, KYHABIAbIFbI — MaKaAaAa XaAblKapaAblK, AEHrerMAeri Meama caaacbl MamMaHAAPbIHbIH
TpaHCMeAMa, TPAHCMEAMAAbIK, CTOPUTEAAMHT CMSKTbl YFbIMAQP TYpaAbl aHbIKTaMaAapbl TaAAQHbIM,
KOPbITbIAbIM, Ka3akcTaHHbIH aKnapaTTbiK-KOMMYHMKALMSABIK, AaMy Ke3eHAEpiHe KaTbICTbl >KYMeAi
capanTayAap >kacaafaH. >KaHa MeAMa MeH akmapaTtTblK, KOMMYHMKALMS MOCEeAeAepi, MeAuma,
KOMMYHUKaLUMSIABIK, TY>KbIPbIMAGP TYPaAbl YFbIMAAP, XKaHa MeAMa GOWbIHLLA FBIAbIMU A@PUMHULIMSAAP,
>KaAMbl TYCiHIKTep 6epiAreH.

ABTOp 9AEMAETi CasiCn >K8He KOMMYHMKATMBTIK YPAICTEPAIH AaMy >KOAAAPbIH epKiH aHbIKTar,
6GoAXKayFa KaXKeTTi FbIAbIMM SAICTEMEAEPAl KOAAAHFAH. MakaAa TPaHCMEAMAAbIK, CTOPUTEAAMHI
TEXHOAOTUSIAAPbIHBIH, FbIAbIMU HEri3AepiH Mrepy apKblAbl aKMapaTTbIK-TEXHOAOTMSABIK, 3BOAIOLMS
3aMaHblHAQ YATTbIK, CaHambl3 OeH GOAMBICBIMbI3AbI CakTamn KaAy YLIiH, MEMAEKET MeH KOfamHbIH
AaMybIH KaMTaMachbi3 eTy TakblpbInTapbl 60MbIHLLA )XaHA FbIAbIMM i3AE€HICTepre KeMeriH TUrizeAi AereH
HMETIEH >Ka3bIAFaH.

TyiiH ce3aep: MeAMaapaAblkK CTpaTernsaAap, UMMPAbIK, MEAMAAAFbI TEHAEHLMSAQDP, TPAHCMEAMA,
TPaHCMEAMAAbIK, CTOPUTEAAMHT, TPAHCMEAMAABIK, GasiHAQy, TPAaHCMEAMAAbBIK, CTPATErunst, MCUXOAOTMSIAbIK,
6ypmanay, >KEHIAAETY KOHLIENUMAIChHI.

Yessenbekova U.M.
cand. sci (philology), associate Professor,
L.N. Gumilyov Eurasian National University, Kazakhstan, Astana
email: ultmudde@mail.ru
Transmedia technologies: theoretical foundations
and use in a communication environment

In the era of rapidly evolving information technologies, the study of strategies of different media with
their nature and features has great importance for understanding the trends in the functioning of digital
media and predicting their future development.
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The purpose of this article is to identify and study the problems of transmedia storytelling in the do-
mestic media space. Analysis of its role in the development of information technology and new media
systems.

The scientific and practical value of the study is to determine the importance of transmedia strategies
in the digital age, the study of its conceptual foundations. It is becoming difficult to predict the trends
in the development of new media, since the digital content of the communications technology is hap-
pening too quickly.

In the course of the analysis of the designated topic, along with such empirical methods as descrip-
tion, control, and comparison, theoretical approaches based on the axioms of foreign scientists were
used.

The main results of a scientific article are: analysis of transmedia strategies in the media space of
Kazakhstan, familiarization with the features of communication phenomena; identifying the importance
of transmedia strategies and transmedia storytelling, their influence through the communication system
on media development.

The value of the article. The article analyzes and systematizes the scientific concepts of internation-
ally recognized experts in transmedia technologies and transmedia storytelling. The stages of develop-
ment of the information and communication sphere of Kazakhstan are also analyzed.

The author used various scientific methodologies necessary for the effective identification and pre-
diction of political and communication processes in the world. The article was written with the aim of
promoting research on the development of the state and society, the preservation of national identity in
the era of information and technological transformation.

Key words: transmedia strategies, trends in digital media, transmedia, transmedia storytelling, psy-
chological manipulations, concept of simplification.

EcenbekoBa Y.M.
KaHAMAQT (PUAOAOTMYECKMX HAYK, aCCOLIMMPOBAHHBIN npodeccop,
EBpasuiickmii HaumoHaAbHbIN yHMBepeuTeT M. A.H. I'ymnaesa, KasaxcraH, r. ActaHa
e-mail: ultmudde@mail.ru

TpaHCMeAMﬁHble TEXHOAOIN'MU: TeopeTnvieckmue OCHOBbI
U UCNOAb3OBaHUE B KOMMYHMKall,MOHHOﬁ cpeae

B 2noxy 6bICTPOPa3BMBAIOLLMXCS MH(OPMALIMOHHBIX TEXHOAOTMIA MCCAEAOBAHME PA3HbIX MEAMA,
M3yueHue WX MPUPOAbI M OCOBEHHOCTEN MMEIOT OOABLIOE 3HAYeHUE AAS MOHUMAHWUS TEHAEHLMI
(hyHKLMOHMPOBaHUS LMDPOBbIX MEAMA M MPOrHO3MPOBAHMS MX OYAYLLEro PasBUTMSI.

LleAblo HaCTOSILLEN CTaTbW SIBASIETCSl OMPEAEAEHME M WMCCAEAOBaHME MPOOAEM TpaHCcMeAMma
CTOPUTEAAMHIA HA OTEYECTBEHHOM MEAMIMHOM MPOCTPAHCTBE. AHAaAM3 €ro POAM B  Pa3BUTMK
MH(OPMALIMOHHbIX TEXHOAOTMIA 1 CUCTEM HOBbIX MEAMA.

HayuHo M MNpakTM4YeCKOM LEHHOCTbI0O WMCCAEAOBAHUS SIBASIETCS OMPEAEAEHME BAXKHOCTU
TPAHCMEAMMHBIX CTPATErni B LMQPOBYIO 3MOXY, UCCAEAOBAHME €€ KOHLENTYaAbHbIX OCHOB. CTaHOBUTCS
CAOXHbIM MPOrHO3MPOBATh HAMPaBAEHUSI TEHAEHLMII Pa3BUTMSI HOBbIX MEAMA, TakK Kak LMppoBoe
HarnoAHeHue cepbl KOMMYHUKALMOHHbBIX TEXHOAOTMIA MPOUCXOAUT CAMULLKOM BbICTPO.

B x0A€e aHaAM3a 0603HaYEHHOM TeMbI HAPSIAY C TaKUMM SMIMPUYECKUMU METOAAMU, KaK OMNMCaHME,
KOHTPOAb M CpaBHEHWE, CUCTEMATU3aLMs U U3YUeHME AOKYMEHTOB, COLIMOMETPUYECKME METOADI, ObIAM
MCMOAL30BaHbl TaKXKe M TEOPETUYECKME aKCMOMATUUECKME MOAXOAbI, OCHOBAHHbIE HA MCCAEAOBAHUSIX
3apy6eXKHbIX YUeHbIX.

OCHOBHbIMM pe3yAbTaTaMy Hay4YHOM CTaTbW SBASIOTCS: aHAaAM3 TPAHCMEAMMHbLIX CTpaTernin B
MeamanpocTpaHcTBe KasaxcraHa, O3HAaKOMAEHME C OCOBEHHOCTSIMM KOMMYHUKALMOHHbBIX SIBAEHWI;
BbISIBAEHME BAXKHOCTM TPAHCMEAMIHBIX CTPATErnii U TPAHCMEAMACTOPUTEAAMHIA, MX BAMSIHWE Jepe3
KOMMYHMKALMOHHYIO CMCTEMY Ha PasBUTHE MeAMa.

LleHHOCTb cTaTbu. B cTaTbe MpoaHaAM3MpOBaHbl M CUCTEMATM3MPOBAHbLI HAYUHbIE KOHLIEMLUMM
MEXAYHAPOAHO MPU3HAHHBIX 3KCMEPTOB MO TPAHCMEAMMHBIM TEXHOAOTMSM U TPAHCMEAMACTOPUTEA-
AMHTY.  Takoke aHaAM3MPYIOTCSl 3Tarnbl  Pa3BUTUS  MH(DOPMALMOHHO-KOMMYHUKATUBHOM  Cpepbl
KasaxcraHa.

ABTOPOM MCMOAB30BaHbl PasHble HayuHble METOAOAOIMM, HEOOXOAMMbIE AAS 3(EEKTUBHOIO
BbISIBAEHMS M MPOrHO3MPOBAHUS MOAUTUYECKMX M KOMMYHMKATMBHbIX MpoueccoB B mupe. Cratbs
HaMMCcaHa C LLeAbIO COAEMCTBUS Hay YHbIM MICCAEAOBAHMSIM 0 BOMPOCAM Pa3BUTHS 0OLLECTBA, COXPaHEeHUs!
HALMOHAABHOM MAEHTUHYHOCTM B 3MOXY MH(OPMALMOHHOM M TEXHOAOTMUECKOM TPaHC(OPMaLMN.

KAtoueBble CAOBa: TpaHCMEAMIHbIE CTpaTernu, TEHAEHUMM B UM(POBbIX MEAMA, TPAHCMEAMA,
TPAHCMEAMACTOPUTEAAMHT, MCUXOAOTUUECKME MAHUITYASILMM, KOHLEMLUMS YIPOLLEHUS.
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Kipicne

AKMapaTThlK  TEXHOJIOTHSUIAD  KapKBIHJIBI
JAMBIFAH FachIpJia MEINAapalIblK CTPATETUsIIAP.IbI
3epTTey, OJIap IbIH TAOUFATH MCH CPEKIIICIIIKTEPIMECH
TaHbICy UUGPIBIK MeIUalapIblH KbI3METIHJIET1
TeHICHITUSIApALl TYCIHIN, OoJaImarblH Oonkay
YIIiH MaHBI3bl KOFaphl TaKbpIpbIITap. TeopHsIIBIK
TYKBIpBIMJIApFa CyHeHin emipzae OoJbIn >KaTKaH
Meara TporecTepain cebedi MeH KoFamFa, ajaMFa
TUTI3eTIH Tainacel JKoHE Kepi ocepiepi OyriHze
©3€KTi MocesieNiep KYH TOpTiOiHe MIbIFapbuTya.

MakanaHblH MakcaTbl — OTaHJbIK Meaua
KEHICTIKTET1 TpaHCMETNAITBIK OasHAay MoceseNnepin
JIYPBIC AHBIKTAIl, Taljay apKbLIbl TYHIHAI Moce-
JepAi [y JKOJNJAapbhlH  YChIHY. AKIapaTThIK
TEXHOJIOTHSIAp MEH KaHa MeIuanapAblH KyHeciH
JKETUIIPYAET] POTiH capamnray.

ABTOp oeMJIeri cascH KoHe KOMMYHHUKATHBTIK
YPAICTEpAIH JaMmy JKOJJapblH €pKiH aHBIKTAIl,
OomkayFa  KaXKeTTI  FBUIBIMHA  9JlicTeMelNepi
KOJIZIaHFaH. Makasna TpaHCMeTHaTbIK CTOPUTEITHHT
TEXHOJIOTUSUTAPBIHBIH FBUIBIMU HETI3/IEPIH HIepy
apKbUIbl  AKMAPATTHIK-TEXHOJIOTUSIIBIK  IBOJIOLIUS
3aMaHbIH/Ia VJITTHIK CaHAMbBI3 MEH OOJIMBICHIMBI3-
JIbl CakTan Kajy YIIiH, MEMJIEKeT NeH KOFaMHBIH
JIAMYBIH KAMTaMachI3 €Ty TaKbIPBIITAPBI OONBIHINA
»KaHa FEUTBIMH 137ICHICTEpre KOMETIH TUTI3eIl IeTeH
HUCETIICH Ka3bUIFaH.

Marepuajigap MeH FbUIBIMH TICIIEp

Makanajga 1weTenaiKk OacbulbIMIap/a KapHs-
nanraH 31 JEepPeKKO37CH TYPaThIH FaIbIMIap MCEH
MeIua MaMaHIapAbIH 3epTTEyNepi capanTaibil,
aBTOPJIBIH JKYPTi3TeH TajjayblHa OalIaHBICThI

tagman  anblHAel. Ocbl  OmOnmorpadusHbIH
HETI31HIE CYpPBINTANFaH, XYHEICHIN IpiKTeNTeH,
TEOPUSUTBIK ~ YCTaHBIMJAp MeH KOHTEHT-

capamnTay/iaH ©TKeH MAJIIMETTep KOPbl KOPBITHIHIbI
TYKBIPBIM JKacayra KOJIAaHbUIAbI. TpaHCMeIuaIbiK
TEXHOJIOTUSJIAp MEH TpaHCMEAHANbIK OasHIay
KYOBUIBICHIHBIH MeJHa CajaFa BIKIAIBIH 3epTTey
OaprIiceiHIa Makana aBTophl Jenkins H., Phillips A.,
Scolari C.A., Woodside A., Gambarato R., Long
G.A. CHSAKTBI aMEPUKAIIBIK )KOHE 0ATHIC €ypOTIAIBIK
TEOPETHK FaJIbIMIAPIbIH KYMBICTAPBIHIAFbI 0aCThI
TUIIOTE3aJIap/ibl Ka3aKCTaH/IbIK KOFaM JKarJalibIHa
JIOJ KOIIpiM KoJJIJaHyFa OOJIMaNHThIHBIH KOPCETTI.
TpaHcMenuanblK CTpaTerusjiap Meaua caja-
ChIHJIa aKmapat aiMacy IiaropMacel FaHa
eMec, COHBIMEH Oipre, e3iHiH e3remeniriMmeH
KOHE ocep €Ty THIMAUIITIMEH epeKIIeIeHEeTIH
Fakaiipll oprara alHanmein Keneni. Kapamaiibim
ajiaM FaJlaMJIbIK JKeJliie KOMMYHUKAIWsl OHIM/IEPiH

JKacaMThIH OeJNCeH[l TyiFara aifHamapl. backarna
aiiTcak, aKkmapaTThl KaObUTIAYIIIBI eMec, KepiciHie,
aKnapaTThl, KOHTCHTTI OHAIPYIIi OOJBINT TYPICHII
(Jenkins H., 2006; Phillips Andrea, 2012; Scolari
C.A., 2009; Gambarato R., 2017).

By — agaM TapuxbIHAAFbl €H FalamarT KOMMY-
HUKAIMAJIBIK  PEBOJIOUMSHBIH ~KepiHici. Kasipri
KOMMYHUKAIHS CaJlaChIHIAFbl TIPOLIECTEP/IIH aaM-
Jlapra, Koramjapra »KoHe YITTapra Mmaiaackl MEH
KayinTepiH, caijapblH oii emkiM Oomkam Oine
anMayza. JIocTypii KOHTEHT )KacalThIH CyObeKTiep
MEH KOCiOM JKypHAIUCTEPIiH, OYPBIHFBI aKmapar
KaOBUTAAYIIB  ayTUTOPHUSHBIH Jla (YHKIUSIAPHI
e3repreH. byHBIH 0opi KOMMYHHKAIMSIHBIH MaK-
carrtapbl MEH MiHJETTEepiH, MICHICTIH MaceJenepiH
Kaiita Kapayasl Tanan etyae (Farris Paul W., 2007,
Shanton Karen, Goldman Alvin, 2010; Gazzaniga
Michael S., 1989; Phillips Andrea, 2012).

3epTTey TaKbIpHIOBIH Tajjjayfa CHUIATTay,
0aKpUIay KOHE CANBICTBIPY CHUSKTHI IMITUPUKAIBIK
TOCUIIEPMEH KaTap, Ky’KaTTapbl caparnray, xykheney
KOHE  COLMOMETPUSUIBIK  TOCUIep,  LIETEeNIIK
FANBIMIAPIBIH  C€HOCKTEPI CYMEHIEH TEOPHSUIBIK
AKCHOMATHKAIIBIK TOCUIACP KOJIIAHBLIIbL.

O/iedueTKe MOy

ABTOpJIBIH ~ MakajlaHbl ~ d3ipiey  OapbIChIHIA
TaHJAN ajfaH FBUIBIMH ojieOMeTTepiH caHbl 31,
OHBIH OapJIBIFBI aFBUINMIBIH  TUTIHIETI JKYMBICTAp.
TpaHcMenualblK TEXHOJIOTUSIAP MEH TpaHCMEIua
CTOPUTCIUIMHT  OOWBIHIIIA TEOPHSUIBIK SKaFbIHAH
JKaKChl TYXKBIPBIMIQIFAH FBUIBIMA  KYMBICTapIbI
Makajga aBTOpbI Jypbic ipikTed amraH. Onapisiy
immage, Jenkins H., Phillips Andrea, Scolari
C.A., Pratten R., Rutledge Pamela, Lambert J.,
Phillips A.A., Shankar A., Goulding C., Dickert S.,
Slovic P. cbiHmBI FanpIMIap MEH capariiibl MaMaH-
JIap/IbIH €HOEKTEPi MEH 3epTTEYIEpiH aTayFa Oomapl.

Onemueri  OapiblKk  ipl  MeIMaXOJUHITED
TpaHCMEIHMAIBIK TEXHOJOTHSIAD MEH TpaHCMeIua
CTOPUTEIUTMHT  OOWBIHIIIA 63 CTpaTerusIapbiH
aHBIKTayFa KeHUT Oemyme. Mbicajibl, Oenrii
0aTBICTHIK caparmbLUIapabH OomKamIapsl
OOMBIHIIIA TPAHCMETUANBIK CTPATETHSUIAPBIH TYPHIC
Kacall anraH Meiua OipIecTIKTepIiH PeHTHHT1 MEH
TaObIchl coHFbI 10 xbutna 30% aprkan (Weaver W.,
1979; Ataman M. Berk, Carl F. Mela and Harald J.
Van Heerde, 2008; Norman Kent L., 2017).

By makanana KonJaHbIIFaH ayKbIMIIbI FEUTBIMH
onmebmerTep MEH JKapHsUTaHBIMIAPIbI —capamnTait
KeJie, oJlap aBTOPABIH THUIOTE3aJapbiH JQJICIICYTe
HaKThI XoHE AYPHIC TaHAIl AIBIHFaH JIen Oaranayra
OoJtabl.
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Herizri 6egim. TankbLiay

«AKIapaTThl IKETKIZy», «MEIHapallbIKy Je-
TeH TEPMHUHACPAI 3epTTEyIIi-FaasiMmap OyTiHIe
«TpaHCMe[Ua» YFBIMBIMEH Oipjeit  KaObuijar,
KonjmaHyna. Menua 3epTTeyliiep «aKIaparThl
JKETKIZY»  TIPKECIH Ka3ipri  «CTOPHU-TEITHHTY
CO3IMEH aJIMaCTBIPBINT Ta KoJaaHamwl. «CTopH-
TEJUTUHT» aFbUINIBIHHBIH «CTOPU» (OKHFa, XHKas)
JKOHE «TEITHHTY (OastHmay, aifTy) AereH eKi Co3iHIH
OipiryiHeH jkacajfaH TCPMUH.

AnppiMeH 0i3 «TpaHCMeAHMa» MEH «TpaHC-
MEHNAaJBIK OasHAAY» YFRIMAAPBIHBIH aHBIKTAMAJIBIK
HETi3/IepiHe TOKTaJalbIK. AMEPHUKAIBIK (QHUIIO-
cod xoHe MoneHHeTTaHymbl [eHpu JeHKHHC
TpaHCMEMa YFBIMBIH «TPaHCMEIUANBIK OasHIay»
JIETEeHIMI3 — KaH/ai 1a Olp OKUFaHbI 3JICMEHTTEPIe
Oeutinn opTYpil MeaMa apHajap apKbUIBI KOPCETy»
nen TyciHmipemi. OChl Typii MeaWamapmarsl die-
MeHTTep OipiH-Oipi KadTanmamaiabl. Conm aie-
MeHTTep OipiH-0ipi TOJBIKTBIpA OTHIPBII KYILEHIIT,
OKUFaHBl AyIUTOPUSHBIH JKaKChl KaObUIIaybIHA
MYMKiHIiK Oepeni. I'enpu JIxenkuHc OHTYCTIK
Kamudopuust ~ yHuBepcuTeTiHiH — mpodeccopsl,
KOMMYHHKAIWS, KYPHAIUCTHKA >KOHE KHHOOHEP/I
3epPTTEYIII FaJIbIM.

Tpancmenuanblk  OasHAaydblH  Tarbl  Oip
EPEKITIeITiri — OHBI KOMAAHYIIBI aBTOPJIAp MEH IPO-
JIOCEpIIep ayJAUTOPUSHBIH «OKHUFaHBl KaObUIIAy
ocepiH o3 KaxeTiHlle Oackapa anauby. « OKuFaHbI
KaOpUIIay ocepiH 3 KaKeTiHImie Oackapy» OereH
TIPKECTIH MaFbIHACHI — TPAHCME/IMA HE YIIIH KaXKET
JIETeH CYpaKThIH jkayaObIMEH opaiirac. AKmapar
TapaTymgarbl  MEIHAapallblK  TOCUIAEp  apKbUIBI
ajlaMra, ayJIUTOPHUsIFAa KYINTI 9cep eryre Oojajpbl,
agaMJpl KOpIIaraH aKnapaTThlK XaoCTa OHBIH
KOHUTIH OapbIHIIA ©3iHEe aymaphill ajmyra OoJambl
(Jenkins H., 2006; Phillips Andrea, 2012; Long
G.A., 2007).

Kebinece TpaHcMeOWaNbIK CTOPHUTEIUTHHTTI
Kpocc-iaT(GopMasblK  YFBIMBIMEH —IATACTHIPHII
xatanel. byn — mypeic emec. Kpocc-miathopma —
KaHa TEXHONOTHIBIK TpeHa. Kpocc-mmatdopma
aKMaparThl KOJJIAHYIIBIFA Ke3 KEJITeH KOHTCHTTI
©31HIH KOJbIHAA O0ap KypajMeH Kepil, KojgaHa
ajmaTelH MYMKIHTIK Oepemi. SIFHM, axKmaparThl
KOJIJIAaHYIITbI MEH KOHTEHTTIH apachlHa CIIKaHIai
TEXHOIIOTHUSUIBIK Ke/IepTijiep O0IMayblH KO3/IeH .

Kpocc-mnardopmanslk KypanaslH HEMEce TeX-
HOJIOTHUSUTBIK MYMKIHIKTIH KOMeTriMeH 013 He icTei
anamb3? Mplcanbl, MaycbiM ailblHga Peceiinge
OTKCH (PyTOOTAH OJieM YEMITHOHATHIH TEJICAUIap
ApKBUIBL, TUIAHIIETTI KOMIIBIOTEP/ICH, CMapTHOHHAH
HEMece KOMITBIOTEp/IeH Kepe ayiaMbi3. MHTepHeT
3aTTap MaMbIFaH JI9yipae, MYMKiH, eHl 2-3 KbUTIaH
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KeiiH com ¢yrOon oWbIHAAapbIH, (UIBMAEPII
TOHA3BITKBINITAH J1a Kepyre Oomap. TOHA3BITKBIIT
HNutepHeTke KOChLICA, TOHA3BITKBIIITA AUCIUIEH
Oosica, OyFaH CIIKiM Jie TaH KaJIMaWThIH IIBIFap.

JKanma nmoyipmeri aKmaparThlH —~ TaOWFATHIH
OCUHENEeUTIH  MEAMa-MOTIHACP  TEXHOJOTHSUIBIK
JNAMyIbIH ~ KOMETIMEH  calalblK  e3repicTepre
ymbipayna.  Famamaplk — okemine  Meama-MoTiH
BepOanabl (aybisiia), BU3yansl (Ke30eH KOpEeTiH),
aynuo (neiObicien OepineriH) ¢opmana Oepineni.
Typai ¢opmama OepinreH Meawa-MOTIHII agamaap
e3/IepiHe BIHFAMIBI KYpayigap apKbUIbl KaObLIIAI,
KoyjaHaael. Menua TimiMeH adTcak, Kpocc-Meana
(dhenomeni emipre xenmi (Jenkins H., 2009; Chandon
Pierre, J. Wesley Hutchinson, Eric T. Bradlow and
Scott H.Young, 2009; Burns Kelli S., 2017).

Menma eHiM OipHeme IUIaTdopManapaa
e3repicci3 taparbuiaabl. OHBIH KOJIeMi 1€, Ma3MYHbI
na esrepicciz kamanmbl. OcbhlHIAH Meanaapalbik
HeMmece TpaHcMmenuanblk TexHosorusap AKII
nen Eypoma ennepinnme, Onrycrik Kopes wmen
JKamoHusia KBI3BIFYIIBUTBIK TY/BIPBII, 3€PTTEIIN
kenemi. Kazakcranra «TpaHCMETUANBIK OasHIay»
QJIi KEJITEH JKOK, OFaH JIEreH KhI3BIFYIIBUIBIK Ta
teMmeH. Kasipmie, 0i31iH KoFaMJa KOMMYHHUKAITHS
calachlHIAFbl KOMIIAHWSJIApAaH Oacka TpaHC-
MEIHMAJIBIK TEXHOJIOTUsIApAbl OM3HEC KYPhUIbIMIAD
KOJIJTaHOaN bl OJNIEMIIK TPaHCMEIHUAIIBIK YPIIiCTED
0i3miH enre 4-5 )KpUTIAH KeHiH Kenesi en Oomkam
xkacayra 0osazibl. TpaHCMETHABIK TEXHOIOTHsLIIap
aNBIMEH Ka3aK KWHOCBIHBIH TIPOJFOCEpIepl MEH
cepwan  JKacaymibl — TPOMIOCEpIIEp  TaparblHaH
CypaHbIcKa ue 00Iybl MYMKIH.

TpancMmemuanelk  OasiHIAY TEXHOJOTHSIIAPHI
KaHJal canajiapja KoJilaHbliaabl? TpaHcMeauanbiK
OastHIay TEXHOJIOTHSUIAPbl OMBIH-CAYyBIK HHIYCT-
pUSCBIHAA, OHBIH INIiHAC, KUHOOHIIpPIC TIeH
MIPOIAKIITH/IA KOFaphl CYPAHBICKA HeE.

TpaHncMmenualbIK OastHIay TEXHOJOTUSIIAPBIHBIH
KeMETiMEH NPOJaKIlH eHIMIepAiH Oac keiinkepiepi
MEH CIOKeTi KHHOJPKpaHHAaH cepualfap MeH
KiTanrapra, KOMIIBIOTEpPre, BHJCO-OWBIHJApFa,
My3bIKa MEH >KapHamara Keulipimim, Oarnanap
OMBIHIIIBIKTApbIHA JIEHiH KOJIIAHBUIBIN, KOPepMEH i
o31HE eIIKTIpiN, 63 «dJeMiHe OaThIpBI» YCTayFa
teipeicanel  (Jenkins H., 2003; Shannon C.E.,
Dickert, S. & Slovic P., 2009).

AKmaparTap arblHbl JKaH-)KaFbIHAH KOpIIAr, 3
BIDKbIHA KOHIPETIH KOMMYHHUKAIMSUIBIK —OpTaja
amaMmmap O3iHIH TYIFAIBIK KAaCHETTEePiH YMBITa
Oacraiinpl. Kelene, yHUBEpCUTET MEH MEKTENTE
cMmapTdoHHaH | MEUHYT Ta a)KbIpail anMaiThIH skacTap
O3/ICpIHIH  «aKMapaTThIK KYIABIKKa»  OaiIaHBII
KaJIFaHbIH ce30eil Kanazpl. O3iH Jie, ®aKbIHIAPbIH 12
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ymbITa Oacraiinel. Onap «akmaparTsl 013 KOJJIaHBII
OTBIPMBI3» JCM OWIaMmbl. AJ, IIBIH MOHICIHIE
aKmapar KoHe COJI KOHTCHTTI yKacayIlibuiap jkactap-
JIBIH CaHACBhIH 0AacKapbIll, ©3iHe KAKETTI MIeIIimMaep
KaObLIIAaTaIbl, ©3/IepiHEe KAXKETTI TaHIay KacaTabl.

Ocbuiaiiiia caHacel aklaparka Toyel/Ii, aJackan
aJlaMJIap/IbIH CaHACHIH TYPJIi TICHXOJIOTUSIIBIK aliia-
TOCUTACP apKBUIBI OacKapydblH THIMII OmiCTEepiH
I3/IETeH MEIUAICUXOJIOTHsI MaMaHJapbl CaH allyaH
TEXHOIIOTUSIIAp YChIHYAA. Byn TexHomorusiapaby
acepiH 3eprrey MakcatbiHma PR, jxapHama MeH
MPOMAKIIH OarbIThIHIA SKCICPUMEHTTEp Kacai
Oactanel. bBi3miH Tanman OThIpFaH TPaHCMEIUATBIK
OastHIAy TEXHOIOTHSJIApHI, acipece, KopepMeHIep
AyJIUTOPHUSICHIH ~ YJalbl ©31HIH FaKallblll KU
QJIEMiH/IE YCTayFa YMTBUIFaH KHHO ITPOAFOCEPIICP/IiH
CYpaHbICbIHAH  TybIHAAAbl.  COHIBIKTAH  JIa,
TPaHCMEINAIIBIK OasiHay TEXHOJIOTUsIAPHbI
aNFalibiHIa KUHeMaTtorpadus YIIiH IKacallbIH/IbI
(Rutledge Pamela, 2011; Lambert J., 2003; Phillips
A.A., 2017).

Tpancmenua KyObUIBICHIH 3€PTTEYII aFbUIIIBIH
MaMaHbI Pobept [IpaTTeHHIH TYKBIPBIMBIHA COMKEC
TpaHCMeIUaHbIH 0acThl 3 Typi TOMEHJEri Kpure-
puiiziep OOMBIHIIA KUHAKTAIA/IbL:

® HapPaTHBTIK KCHICTIKTIH MOJIIIepi, CaHbl
(yakpIT, KEHINKepIiep, JOKaIUsI HEMeCe OpHaAIaCKaH
xepi);

®  wmenuaratGopmanapabliH CaHbl MEH oJap-
JIBIH BIKIIAJIACY TACLIIEPI;

° AyJIUTOPUSHBI KBI3BIKTHIPYIBIH JI9PEKeCi
meH typrnatel (Pratten, R., 2011. Getting Started
in Transmedia Storytelling: A Practical Guide for
Beginners. —Seattle: CreateSpace, — p.13-15).

Kazipri ke3me TpaHCcMeamWanblK —OasHIAy
TEXHOJOTUSIIAPBl HUQPPIBIK JOYipAiH MYMKIHIIK-
TEpPIMEH KapyJlaHBI, OapiblK MPOJAKIIH KOMIIa-
HUSUTApZBIH ~ KBIBMETIHJIE epeKIIe OpbIHFa He
O6omyma. Ocpuaiiia: TpaHCMEOHANBIK —OasHIAy
Kall cajamapja KOJJAaHBUIAIbl JETeH CYpaKka
OMBIH-CayBIK HMHIYCTPHSCHIH/AA, OHBIH INIiHJE,
KWHOOHJIIpIiC TeH MpOJaKIIHAa Jen jkayarn Oepe
aaMebI3.

KuHoeHiMIep TpaHCMEIHATBIK TEXHOJOTHSI-
JIapJIbIH KOMETIMEH OWBIH-CAybIK MHIYCTPHUSICHIHIA
Oaceimyibikka ue Oonyna. Ocbutaiiina (UIBMHIH
Oac keiimkepiaepi MeH (DHIBMHIH CIOXKETI KHHO-
JKpaHHAaH cepuajjap MEH KiTanrapra, Oajaiap
OMBIHIIIBIKTAPBIHA, KOMITBIOTEPTE, BUJICO-
OMBIHIApFa, My3bIKa MEH >KapHaMara KeITipiJIiIl,
KOpepMeH/Ii ©31HE eJTIKTIPIIl, 63 «dJIeMiHe OaTBIPHIIDY
ycrayra Teipbicannl (Gambarato R., 2017; Shankar,
A. and Goulding, C., 2001; Teixeira, Thales, Michel
Wedel, and Rik Pieters, 2010).

XKorappina aiiTeurran  opOip  miardopma
(hUITEMHIH OKHMFachl MEH KeHiNKepiepiH Oackaria
KbIpBIHAH TaHyblHA MYMKIHAIK Oepeni. bacTbr
tanan — Oyn menauanap OipiHiH KOHTEHTIH Oipi
KalTamaMail, OKWFa Ma3MYHBIH TOJIBIKTBIPBIIL,
JIOTHKAJIBIK OaiIaHBICHITT TYPYHI THIC.

Tpancmenuanslk OassHAAY TEXHOJIOTHSUIAPBIH
«lappu Ilorrep» dunpminer kepyre Oorambl.
@unbM  arblUIMIBIH Kasywbickl J[xoaH PoynuHr
XaHBIMHBIH pOMaHbl Oo#bIHIIA TYCipinai. Poymuar
xaHbIMHBIH ["appu [loTTep Typanbl KiTanTapsl aiaem
TapUXbIHJA €H KOl caTburaH Kitam Oomubl. KiTam
400 MunnmoH naHameHn catsulibel. T'appu Ilorrep
MEH OHBIH J0CTapbl OMbIH-CAYbIK MHIYCTPHUSICHIHIA
€H Kol KOJIJaHbUIFaH JjKapHama OOBbEeKTiepiHe
aitnannel. OnapneiH  OeiiHecin  ¢yrOonkanapna,
[IOIITa MAapKachlHAA, cararTap MEH Kopanrapiaa,
OpTYpNi OHBIHIIBIKTAp/A Kepyre Oomamasl. MiHe,
TpaHCMeIuaJbIK OasHIayIbIH Oip KepiHici ochIHAaN
(Pratten R., 2011; Tellis, Gerard J., Rajesh Chandy
and Pattana Thaivanich, 2000; Phillips A., 2012;
Scolari C.A., 2009).

Kazipri TinMeH a#TKaHga TpaHCMEIUATBIK
OasiHIay BHUPYCTHI MapKeTHHTKE YKcaiiibl. Bupyc-
Thl MapKEeTHHI JEreHiMi3 — Kasipri jkapHamana
KOJTAaHBUIATHIH TeXHOJIOTHs. bip caiiTta opHaiac-
KaH KOHTEHTTI VIHTepHEeT ayIuTOpUSHBIH 631
aneymertik matdopmanap (Temerpamm, ['ymmur +,
Jluaken, ®eiicOyk, TBuTTep) apkpuibl Oip-OipiHe
tapata Oacrtaiiipl. Ocpliaiiina OipHelle MHUHYTTHIH
IIIHE JKaHAFbl KBI3BIKTHI KOHTEHTTI KOPYIIiJep
caHbl OipHeIle MUJUTMOHHAH achlIIl KaTabl.

TpancMennanbelk xodanapaa ayaIUTOPHUSHBIH
OeJICeHANirT MeH KHWSUIBIH bIHTANIAHABIPY YILIiH
OKUFAHBIH  (QparMeHTTEPIHIE KOpEepMEHICPMEH
Kepi OaiflaHblc MeXaHW3Mi JKYMBIC iCTEHIi.
Mpicanel, KenTereH sxodanapaa «aaybic OepiHi3»,
«KaTBICBIHBI3Y, «CI31H IMiKipiHi3 013 YIITIH MAHBI3IBDY
JIeTeH YKapHaMaJIbIK YHJEYJep KUl YIIbIPAThIIAIbI.
Kepepmen ocbutaiiima TpaHCMeIuanblK >koOara
Kateicymel  Moprebecine xonm xkerkizemi (Tellis,
Andrea., 2012. A Creator’s Guide to Transmedia
Storytelling: How to Captivate and Engage
Audiences across Multiple Platforms. New York,
NY: McGraw-Hill. Kindle Edition).

Tpancmenua mMenua eHIIPY CEKTOPBIHBIH €peK-
me oOBekTici Oojla Typa esremie TaOWFaTKa He
KyObutbIC. [Tpomtocepiiik OaFbITTa KOJAAHBUIATHIH
KOHTEHTTIH OipHeme TypiH Oinmemi3: cepuamnuap,
dbumeMaep, KiTanTap, BHOCO OWBIHAAP, MOOMIBIL
KoceiMIasiap. Jlanm ockl Tizimzeri miatdopmanap
TpaHCMequalbIK OasHaayna Oackamia TYKbIPbIMIA
KOJTaHbUIaAbl. OpOip 1aT@opMaHbIH TaOWFATHIH
ecKepiI, aBTopiap OKUFaHbIH OastHIATybIH MYKHST
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Kocmapnamn, TYpPJICHTIn oTelpagsl. OKHUFaHBIH
(parmentrepin opranacteipy aa JHxedd ['omec men
Ienpu JI>KeHKHHC KacaraH KaruaanapblHa CYHEHiI
xKacanapl.

XIX FaceIpIablH KIIACCUKTEpI aFbUIIIBIH Ap-
typ Konan Jloiin («Illepmok XomMmcTbiH OachbiHaH
KeIIKeHAepi») koHe (paniy3 Anekcanap [lroma-
okeci («YII HOSH») TYBIHIBUIAPBIHAA aBTOpPJIAp
o/l KanaplpraH kymOak TycTtapel Oap. 1844
KBUIBI eMipre KeireH «YII HOSH» pOMaHbl MEH
1888 xpimer  Oactamran  «lllepmok  XOIMCTHIH
OachIHaH KeIIKeHepi» 4 TOBECTh MEeH 56 oHrIMeIeH
Typansl. bynap TpancMenunansik sko0anap TypiHae
Meana HapbIKTa o7l 1e emMip cypyae. Ocel 2 TybIH-
JIbl TOHIPETIH/IET] )KaHa alllbIIFaH KYUsuiapra (oap
IIBIH OOJICHIH, KUSUIIaH TyFaH OOJCHIH) OipHere
YpIiaK KbI3bIFYIIBUIBIFBIH )KOFAITKAH eMec. OJeMIe
JIOHJOHABIK Jkeke JerekTuB Ilepnok XoJMCThI
OlTMelTiH ajam, OHBIH CIIKIM aHFapa OepMeWTiH
ycak JieTajbJiapra Kapam aJaMHBbIH Kelleri MeH
OYTiHT1 eMipi Typajbl MOJ aKapaT auThIn OepeTiH
KaOiseTi Typasbl OIIMEHTIH agaMaap a3 HIbIFap.

Ocpinaifia, aTaKkThl Ka3yIIbl 9/Ieii KalIbIpFaH
ykyMOakTap KyHi OyriHre AeiiH agaMaapibl ©3iHe
TapTHIN, KbI3BIKTHIPBIN OTHIpabl. TpaHCMeaHabIK
TEXHOJOTUSUIAP/IBI  KOJIAHYIIBUIAP/IbIH ~KO3/CTeH
O0acThl MakcaThl Jla — ayJIUTOPHUSHBI ©3iHIH
BIKAJIbIHAH KiOepMel, OKUFaHBIH OpTachbIHIA
ycray.

Byrinme  akmaparThlK — A9yipaeri  Oapibik
OpeKeTTep JKapHaMaHBIH BIKIAN €Ty HIeHOepiHeH
mpFa  anMayna. «KapHama — caynmaHblH - KO3-
FaNTKBIIIBI» JereH adopusMHiH aBTopbl — XX
FaceIp/IbIH OacbiHIa Mackeyae anFalikpl )KapHaMa
KaOBUTMAaWTEIH pupMa amkaH JlrogoBuk Merens
JISTEH PEeCeiJIiKk KaCImKep JereH jkopaman Oap
(Shankar, A. and Goulding, C. (2001). Interpretive
consumer research:two more contributions to theory
and practice. Qualitative Market Research: An
International Journal, 4 (1), pp. 7-16).

bizgepni kopmaraH TpaHCMEAWAIBIK TEXHO-
JIOTHSIIAp CUSIKTHI OYTIHT1 ajaM eMipiH KapHaMachl3
enectere anMaiiMb3. JKapHama anmamzabl HIBIp-
MaybIKTall KOpIIaN ajfaH: KelleJae YJIKeH OaH-
Hepiep, TENeBU3Usl MEH pajHo, IKapHaMalbIK
napakrapra TOJBl YHIMI3IIH MOIITa >KOIIIKTEpi
apKBUIbL. DJIEKTPOHJIBI TOIITAMBI3 KapHAMAIBIK
cnamaapnad  Oocamaca, MHrepHer OerrepiHe
*KaOBICBIIT anFaH OaHHepNep JKyHKere cajimax
tycipeni. Ocblnaiiima agaMHBIH OMipi KapHAMAaITbIK
KEHICTIKTE OTIII JKaThIp.

Tpancmenuanslk sxo0anapabl skapHaMalalThIH
hopmanap ete kern. OHBIH 0opi aJTaMHBIH CaHAChIHA
ocep ereni. ApHaiibl OarmapiaManap apkbuibl MH-
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TEpPHET KOJJAHYIIbIJIapFa JKammail >KapHamallbIK
KBICBIM Kacanajpl.

Ludpnelk  noyipaeri THIMII  KapHaMalbIK
(dopmara mpomakT-TuIedcMeHT kaTtaabl. [IpomakT-
IDICHCMEHT Jen — JKachIphIH JKapHaMa TOCITiH
ataiinpl. Byn Tocin duiabmaepae, TEIEBU3USIBIK
OarnapiaManapia, KOMIBIOTEPIIiK OWbIHAApAa, Oel-
He OasHAapna, KiTamrap MeH Ta3eT-KypHalgapaa
xwui kesneceni (Dickert, S., & Slovic, P. (2009).
Attential Mechanisms in the Generation of
Sympathy. Judgment and Decision Making, 4(4),
297-300).

PelTHHTTIK KOMIaHUSIAPABIH MOIIMETTEpiHe
cyieHcek, jkapHama Oepymrinepain 63% mponaxT-
IUIEMCMEHTTI KomiaHaabl. OChI )KapHamMa KeJIeMiHiH
80% Tenexxobanapra THECII €KeH.

En anramkel mpomakT-TUICHCMEHTTI OcitHeney
OHEepiHe KOJIJIJaHFaH MiKipiep Oap. NUmnpec-
CHOHM3M OaFbITHIHBIH HETI3iH KaJlaylibl (hpaHiry3
cypermici DOmyapn Manenin «®onu-bepxepaeri
0ap» arThl KapTHHACBIHIA MPOJAKT-TUIEHCMEHT
omicin kepemi3 (Teixeira, Thales, Michel Wedel
and Rik Pieters., 2010. «Moment-to-Moment
Optimal Branding in TV Commercials: Preventing
Avoidance by Pulsing», Marketing Science, 29 (5):
p-783—804).

AtakTel cypeTuriHiH Oy kapTuHachl 1882
JKBUTBI JKa3bUTFaH. KapTuHama AasiiibHBIH allIbIHA
TYpFaH IIBIHBUIAPIEIH IITiHEH COJI Ke3/1e eH ipi chIpa
HIBIFAPYIIbl  KOMITAHUSHBIH ~OHIMJIEPIH KepeMmis.
AHBIK TaHBUIATHIH KBI3BUT YIIOYPHII 3JI€MEHTI 0ap
MIBIHBIIAP VIIH CYpeTHIi MpOAaKT-TUIEHCMEHTTI
KOJIJIaHBINl aKpl anybl Aa MyMKiH. Hemece Mane
KapTHHAJA WIBIHAWBUIBIK OOSyBIH KYIICUTY YIIiH
OCBIHZIAM KajilaMFa 6apybl Ja MyMKiH Foil. KaliTkenie
JIe CypeTIIire TYPTKi O0FaH ceOenTiH HaKThI CapbIH
013 ywin Oenrici3. bipak, com xeipapasiy e3iHae
MPOIAaKT-TUIEHCMEHT Taciii OeifHeney ©oHepiHe
KOJIZIaHblIa OacTaraHblH Kepemi3. bip KbI3bIFHL,
KbI3bU1 YIIOYpBIIT (hOPMACHIHAAFB! TayapiibIK, Oeiri
OyriHTe MeiiH KOJIaHBUTBI KeTeT.

Kunodunbemaepaeri MPOAAKT-TICHCMEHTTIH
0ip epekeniri — Oip MopTe FaHa aKbl TeJEHIIN,
TayapiapblH )KapHaMachlH dKpaH/la MOHTLIIK Kall-
IBIpyFa MYMKiHAIK Oap. Bip per Tenenren xap-
HaMaJIbIK KaMITAHUSHBIH FYMBIPBI IIEKTeyCi3 0o-
JBITI, (PEITBMMEH Oipre eMip cyperi.

ExiHmi epexmemnikTi nupiablK TEXHOIOTHSIIAD
yChIHAABI. KOMITBIOTEPITIK TEXHOIOTHSLIIAP TIPOJIAKT-
IDICHCMEHT YIIH MOJ MYMKIHIIK YCBIHA ajlajbl.
Ludpnbik MOHTaK OEH KOMITBIOTEPITIK TpaduKaHbIH
KOMETiIMEH KWHOKaIp/Ae Ke3IeCeTiH OpeHITepaiH
Ka3yblH, TaHOACHIH ©3repTyre Oojaabl. Op eIiH
epexuIesirine 0aianbICThl IPOAIOCEPIIEp MPOAAKT-
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TUICHCMEHTTIH Oip TYpiH eKiHIIi TypiHE anMacThIpa
aaspl.

TpaHcMmenua TEOpPUSCHIHBIH HETI3iH Kanay-
mbuapAsiH,  0ipi  amepukanslk  ¢uiocod [en-
pu JDxenkuHc. OHBIH TpaHCMEIHAHBI JKIKTEYiH
TpaHCMEIUaNbIK  KoOalapiblH  KIACCHUKAJBIK
yirici neyre Oomansl. 2009 sxbuiel  JIkeHKHHC
TpaHCMEIWaHbIH OacThl CHIATTApBIH  YCHIHJBL:
JKAHBUIFBIIITHIK, Y3IIKCI3IK, CepUSIIBIK,
KOpPEpMEH/Ii OKUFa dJIeMiHE SHTi3y, ©3iHe TapTaThiH
«FaraMJIBIK OKUFa» UICACHIH Taly, CyObEeKTHUBTLIIK,
aynuTopusiHbl - KbI3BIKTHIPY (Jenkins, H., 2009.
The Revenge of the Origami Unicorn: Seven
Principles of Transmedia Storytelling — URL: http://
henryjenkins.org/2009/12/the revenge of the
origami_uni.html).

Kaszipmig e3inge mpomrocepiep o3 koba-
napeiHAa JKEHKMHC alTKaH TpaHCMEIUaHbIH
7 cunatbiHa KeHII Oellirn, OWBIH-CAaybIK HWHIYC-
TPUSCHIHBIH OOJalIarsl TpaHCMETUANBIK OasHuay
TEXHOJIOTHsUIAPbIHA TAYENi OONATHIHBIH JKAKCHI
TyciHyzne. Byi TeXHONOTrHs FBUIBIMH KOHE KociOm
opTazia «TpaHCMENWaJbIK OasHOay», «MYIBTH-
ruiaTopManblK OasHIay» HEMece «KaKcapThUIFaH
OasHzay» Iem OpTYpJl aHBIKTANbIN Keyieai. Ol
ne Oyl TEeXHOJOTHSIHBI aHbBIKTayzna Oipi3miimik
OalikamMaraHMEH, OHBIH TPOJAKIITH OaFbITHIHIAFHI
OHIMJIEp YIIIiH MaHbI3bI 06JICK SKeHIH FallbIMIap Ja,
MaMaHJap J1a MOibIHAAYyAA.

lenpu JI>KEHKMHCTIH TYXKBIPBIMBIH JTAMBITKaH
KaHa Meauanapabl 3eprreymi faiusiM JDxeddpu
JloHr TpaHncMenManbK OasHAAymbl 3 THIKE OO
Kapay/bl YChIHABI.

BipiHmmi, «KaTTe» TpaHCMEAHWANBIK OasHAy.
byn tunke OackiHaH OacTam TpaHCMEAHANBIK TEX-
HOJIOTUSIHBL ~ KOJIJAHy  JKOCIapiiaHfaH >ko0anap
JKATKBI3bLIFaH.

Exinmmi, «kyMcak» TpaHCMETUANBIK OasHmay.
Bacranpin  Koliran xo0aja KOCBhIMIIA PETIHJIE
TpaHCMEIUAIBIK OasHAAy KOJIaHbLUIAIbI.

YuriHmn, TpaHCMEOWAIBIKTEIH —epeKIie Typi
«y3aK OWJIaHy[bl KaXeT eTeTiH» jxobamap. by
JKOOAHBIH aBTOpJIAphl OacTamkplga e37epi  Je
OalfkamMaii TpaHCMEIHMANBIK TEXHOJIOTHSIAP VIIiH
yK00a]1a alIbIK aJlaH1ap KaJIIBIPBIT KeHiH TpaHCMeIna
TOCUIJIEpiH eHri3yre miemiM Kaobuimaranaap. Ockl
THIITEPI TYPJi KelcTep apKbUIbI 3epTTereH Jxed-
¢pu JIoHT ©31HIH TPAaHCMETUAITBIK TEXHOJIOTHSLIIAP/IbI
Konpany oaicremecin yeeinran (Long, G.A. (2007).
Transmedia Storytelling — Business, Aesthetics and
Production at the Jim Henson Company. Master
Thesis. Cambridge).

TpancMmennansik 6assHIAYIbIH KaHaai hopmana,
KaHmall canmaja THIMIUTIK  JI9pexeci KOFapbl

OONIATHIHBIH AHBIKTAy[a Ja OHBl KOMIOHEHTTEp-
re Oeuir, opOip KOMITOHEHTTI capamnTay HOTHIKENi
Oomamel.  TpaHCMeOUANBIK ~ KOMMYHHUKAIIUSHBIH
HET13r1 KOMIIOHEHTTEPiH a)KbIpaTy YIIiH MapKETHHT -
TIK TEOpHsFa JKYTiHTeHIMI3 mypeic. Jloctypii
ozicTeMeriepre CyWeHirn, onap/sl 03 TaiJaybIMbI3Fa
Oeitimzielt anambi3. TeOpUANBIK TYPFbITA KOMMY-
HUKalUSHBIH TUIMJIUITIH aHBIKTAy YOIiH OHBIH
KOMITOHEHTTEPIH JKIKTEIl, PEIeBAHTThLIBIFBIH TaJj-
Jay Kaxer.

KomMyHUKalMs — akmaparThlK XabapiamaHbl
tapary mporeci. [IpomuectiH camajiblk gopexeci
— KaObumaymsl  MeH — KiOepywliHiH — TYCiHY
neHreinepine OanmansicThl. Exi )KaKTHIH 1a KaObLI-
Jlay MEH TYCIHY JCHIeiJiepi ®orapbl 0oyca, OHJa
KOMMYHHUKAIMS TaObICThI Jien OaramaHajabl. SIFHH,
KOMMYHUKAIHUSIIBIK JKEIIep apKbUIbl TapaliFaH
aKIapar e31HiH aJipecaThlH TAIIChIH JISCEK aKIapaTThl
JKacaylIbIHBIH J1a, OHbI KaOBUIIAYIIBIHBIH A2 OLTiM
MEH TaHBIM JeHreii Karapimac Ooiybl mapT. by
TE3UCTI JKapHAMaJIblK KOMMYHHUKAIMSAFA KAThICTBI
KOJNJIAaHCAaK, OHJa OpeHJ TeH ayJUTOPUSHBIH
apachIHJIaFbl KOMMYHHKANHA Oip TUIAE Xypyl THiC
JIeTT aiiTa ajgaMbl3.

KomMmyHUKaMsHBIH OOBEKTICIHIH 5 KOMIIOHEH-
TIH TPaHCMEIUATBIK KOMMYHHKAIIUSHBIH EpeKIIe-
JIKTepiHe Kapall OeWiMIeiTiH OoJicaKk TOMEHJETi
3NIEMEHTTEP/IiH KUBIHTHIFBIH aJlaMbI3:

® Openy— Oy Tayap HeMece KbI3MET KOpCeTyIIIi
KOMITaHUsI HeMece eHipymi. JXKapHaManbK xabap-

JamMa KacaWpl, TapaTaTblH KaHAJJbl TaHJAIl
Kibeperi.
° KOJI — JKapHaMaJblK XabapiaMaHbIH

¢dopmatel. Oxn Gacna Typinae, Buaeo, Gporo Hemece
0acka MyIbTHMEIHAIBIK popMaTTap OOIyhl MYMKIH.
TpancmeaunanblK KOMMYHHMKALUS JKaFJalbIlHAa KOJ
ner — Oip skapHaMallblK HayKaHHBIH ilriHe OipHernie
YKapHaMaJTBIK (POpMaTThI aiiTaMbI3. TpaHcMeaHaITbIK
OastHmay (yHKIMsIChIHA xaOapiiaMaHbl OapbIHIIA
KONl JKoHE opaiyaH Qopmarrap apKbUIbl KETKi3y
JKaTaJlbl.

o kaHai. TpaHcMeauasblK >K00aIapabIH
HETI3r1 KpUTepHilyiepiHe Kem-KaHalabl OOIybIH
KaTKpI3aMbI3. JKapHamanblK HayKaHa Oip-OipiHeH
Tayesci3 OipHelle KaHaI[ap KOJIaHbLIa bl

®  xabObumaymbsl — Oy OpeHATIH MaKCaTThI
aygutopuscel. Onap xabapimamanbl KaObUTTAHIBI,
Ma3MYHBIH caparTaii/ibl )koHe Kepi OalaHbIC OpHa-
Tazapl. TpaHCcMena bk HayKaHaap/ia 19J1 OChl KaHA
MEH KOJTap MaKCaTThl ayIUTOPHSHBIH CHUIATHIMEH
0aliIaHBICTHl AHBIKTAJIAIBI.

® (aKIMapaTThIK ITybUD» — aKIIapaTThIH [IIaMaJlaH
TBIC KOMTIll AayIuTOPHSHBI TyphIC OarbITTaH
aJ1aCThIPBII, OHBIH XKayar Oepy KaOUICTIH IIeKTeH 1.
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AKIapaTThIH KeJIeMi YIIFaibIl, OFaH KOJDKETIMILTIK
OCKEH CaiblH, aKmapaT — KEHICTIKTi aybIpiaThlI,
KYHCBI3/IaHbII ayIUTOpUsIFa sxeTreiai. TpancMenna
TEXHOJIOTUSICBIH ~ KOJAAHYIBIH THIMJIUTITT KO
JKOHE «KaHA» CHAKTBI 2 KaTeropusiga Kepi-
Hell, «OpeHI» JKOHE «ayIUTOPHs»  CHSIKTHI 2
O0OBEKTIMEH aHBIKTANAJbl. TpaHCMEIUANBIK K0o0a-
Jarbl  OpeHATepIiH KaTeropusiapel MEH ayIau-
TOPUSIHBIH CEIMEHTIH alKbIHAAy XOHE Tajay —
TpaHCMeOHaJbIK OasHaay (OpMaThIHBIH OapibIK
apTHIKIIBUTBIKTAPEI MEH MYMKIHIIKTEPiH KOJAaHyFa
JKOJT aIlajibl.

Tpancmenuanblk OasHAAYABIH AIIEMEHTTEPIiH-
JIeT1 uIes, Ipoarocepiiey MOHEpi MEH CIICHAPHIITIK
JKYMBICTAP/IbIH CaIlachl )KOFaPbI IJIIKIICH KacaTybl
mapt. JKapHaManblK KOMMYHUKAIUsAa WISsAIaH
Oacka opOip ce3, opbip OciHEKkopiHIC KbBIMOAT
OaranaHajpl. TeleBU3MSAArbl IMPOJAKIIHHBIH €H
0acThl aKTHBI — ajamap, HUETTECTep KOMaH/IACHI,
OJIAPJIbIH MBIMBI.

OJIeMIIIK JICHrelJe TpPaHCMEIUANbIK TEXHO-
JOTHsUIapFa  JITEH  KBI3BIFYIIBUIBIK  JKOFapBhI.
busHecTiH mpomakmiH OarbITHl TapalbIHAH TpPaHC-
Menuara YIKeH YMIT apThUIbIT Kenedi. YJIKeH
MEPCIIEKTUBACKI 00JIa Typa TPAaHCMETUAIIBIK TEXHO-
JIOTHSIIAPIBIH TCOPHUSITBIK HETI3Mepi oIl J1e FRIIBIMA
3eprTeyiepre 3opy Oombin  Typ. TpaHcMmenua
(benomeHiHe FabiMuap coHFbl 10-15 xbinma KeHIT
Oeminm keiemi. byn KyOBUIBICTBIH aHBIKTaMaJIbIK
anmapaTthl Ty3UIMereH. bByHBI yakbITIIa OpPBIH
ajgfaH KEMIIUIIK A€l KaObulgaraH »xeH. OWTKeHI,
TpaHCMEia  WHTEPAKTHUBTI OMBIH-CAyBIKTHIH
JKaHa JKaHpbl FaHa eMec, TpaHCMEeAua KeHII-
KOTEpy WHAYCTPUSACHIH YUBIMIACTHIPYIIBLIAPIBI
OMITaHIBIPATHIH 11, 93ipIIIe, KYMOaK KYOBUIBIC.

AJlaM TICHUXOJIOTHACHI ©T€ KYPHEINi 3epTTeyaepi
KaXXeT eTeTiH )xymOak ayHue. Kazipri mequa cananst
caparnTayIibl IICHXOJIorTap OYTiHTi KOFaM MyTesepi
MeH 20-25 Kbl1 OYPBIHFBI KOFaM aJdaMIapbIHBIH
apachlHJArbl Oip aWBIPMAIIBUIBIKTEI AHBIKTAFaH.
Erep OypbeHFBI KOFaMapaa amamaap aklaparThl
i31en TalyIIbl «aHIIbLIapy 0oJica, OYTiHI1 agaMaap
aKnapatThl *uHaysl 0osbin e3repred (Long G.A.,
2007; Dickert S. & Slovic P., 2009; Pratten R., 2011;
Miller C.H., 2004).

BypeiHFBI  KOFamjapia Here agamMjaap/sl
aKmapaTThl 137IeylIi «aHIIbUIap» Jen aTaraH?
OiiTkeHi, akmapar a3 OosraH. AKIapaTThl

i3men, Taby KublH Oosiabl. Kaszipri amampmap Here
aKMapaTThlXKUHAYIIBI Jien cunartanasr? [{udpibik
TEXHOJIOTHUSIAp OT¢ KON aKmapar YChIHAJbl, OHBI
Taly, )KMHAY eIl KUBIHABIK TyAblpMaiasl. byrinri
aAyAUTOPHs JPTYPJIi KOMMYHHUKAIHS KO3/IepiHEH
©3/ICPIH  KBI3BIKTBIPFAH aKMapaTThl KE3IKTipirl,
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oJapibl
OoireHeni.

JKMHaKTarII, TOJIBIKTBIPBITT paxaTKa

KopbITBIHIBI KOHE HITHIKETIEP

XKana Jpoyipme aknapatr TYTBIHYIIBI — ©T€
tajgramna3. OraH (QUIbMHIH, MY3bIKaHbIH HEMece
0acka MpOJIaKIH OHIMICP/IiH aTTapblH FaHA YKA3bIIL,
KBICKaIlla jkapHama Oepy eTkimikciz. Omap com
OHIMHIH opOip OedueriH, ycak-TyHeriH, Tycipiity
aJlaHpIHA YHLTIN, 0ac KeHiNKepiH 3KpaHHAH ThIC
oMipiHe KaHBIKKBICHI KEIIe/i.

Erep mnpoarocepiep KepepMEeHHIH TallFaMbIH
KaHaFaTTAaHIBIPATBIH  aKNapaTrThl  OOJIIeKTeTl,
OpTYpJII Meamanap apKbUIbl JKyHelen TapaThi
OThIpCa, ayIUTOPHUs O31HIH aJFbICBIH OlIIipeai.
dunpMHIH HeMece OeiHe Y3IKTiH Tapaity ayKbIMbI
ecil,  OHBIH  aBTOpJIapblHA  JYKOHOMMKAJIBIK
JKarblHAH YJIKeH TaObic okenei. OChIHBIH 09piH
JKy#enen kacay YIIIH ¢ TPaHCMEIUAIBIK
OasiHmay TexHoJorHsuapbl KaxeT. COHABIKTAH
Jla, aMEpHUKaJbIK JKOHE 0aThIC SypoOIajblK Meaua
3epTTEYUILIep TPAHCMEANAIBIK TEXHOIOTUSTIap IbIH
KOMMYHUKAIMSUTBIK OpTafia KOJAaHy THIMILUTITIH
ecipy YIIiH OHBIH TEOPHUSUIBIK HETi3/iepiH OapbIHIa
TOJIIBIK KacayFa KyII cayia.

FeuteiMu  MakanmanelH  0acTBl  HOTHIKEIICpiHE
MbIHAJIAp/bl KATKbI3aMbI3: MEIHaapaliblK CTpaTe-
THSUIApIbl  3€PTTEY, KOMMYHUKAIUSUTBIK KOpiHiC-
TEpIiH epEeKIIeTiKTepiMEeH TaHBICYAbl OTAHJBIK
KYPHAJIUCTHKA FBUIBIMBIHBIH ~ 0acThl MaKCaThl
eTIM KOK KAXKET, TPAaHCMEIHAIBIK CTPATETUSHBIH
MaHbI3/IbUTBIFBIH AHBIKTAY, TPAHCMETUAITBIK OasH 1Ay,
KOMMYHHKAIMSUIBIK KYWEHIH eTIMI3IIH TYPaKThI
JlaMyblHa THUTI3€TIiH OCEpiH aHBIKTAyIbl FHUIBIMU
3epTTey  YHBIMIApHl MEMIICKETTIK — aKIapaTThIK
XOJJIMHTTEpPMEH Oipyiecin Kypridyl THIC; »KaHa
KOMMYHHKATHBTIK TOCIIIEP/Ii KOJIIAHBII, TTUPPIBIK
TEXHOJIOTHSIIIAPIBIH THIMIUTITIH 3epTTey,
MHTEPAKTUBTI Meauajiapiarbl KOMMYHUKAIUsIIAP,
ONIApJBIH  JJIEKTOpaTKa ocepi MeEH OJICyMETTIK
aCHeKTUIepiH  FBUIBIMH  TYpPFBIIA  capajay/sl
MEMJICKETTIK  TalChIpbIc ~ €CeOiHEeH  FBUIBIMHU
OpTaJIBIKTapFa KYKTEIeH OpPBIHABI;, OyKapaibIK
KOMMYHUKAIMSJIAp MEH JKaHa Meaualapiarbl
TPaHCMEIUANIBIK ~ TEXHOJOTHSUIAPIbI  KOJJIaHY
SPEKIEeTIKTePiH aHBIKTAY/IbIH MaHBI3bIH OTaHJIBIK
Mera MECHEIDKMEHTIHE TYCIHAIPY KaKeT.

MakanaHblH KYHJIBUIBIFBI — Makajiajga XaJibIK-
apalibIK JICHIeH/IeT] Mera cajlachl MaMaH/IapbIHbIH
TpaHCMe[Ua,  TPAHCMEIUANBIK  CTOPUTEIUTUHT
CHUSIKTBI YFBIMJIAP TyPaJjibl aHbIKTaAMAaJIaphl TAJIJIAHBIII,
KOPBITBUIBIT, Ka3zakcTaHHBIH — aKMapaTThIK-KOM-
MYHUKAIMSUIBIK ~ JIaMy  Ke3eHJIEpiHe  KATBICTHI
KyHeni capanTayiap kacanraH. JKaHa meana MeH



EcenbexoBa ¥.M.

aKnapaTThIK KOMMYHHMKALUsl Moceiesepi, MeAMa,  aKmapaTThlK KOMMYHHUKATHBTIK — FBUIBIMIAPIBIH
KOMMYHUKAIUSUIBIK TYKBIPBIMAAP TypajIbl YFRIMIAp,  JaMyBIHIAFBl KYpHeNli TpOIecTepAi Tajjiar, Oi-
JKaHa Menua OOMBIHINA FRUIBIMH JNeDUHHLMSUIAD,  TYKBIPBIMAApD  JKacayFa  KaKeTTI  TEOPHSIIBIK
Kanmbl TyciHikTep Oepinren. CoHbIMeH Oipre,  Heri3aep YChIHBUIFaH.
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SMART MEDIA: FORMATION OF AN INFORMATION CULTURE
THROUGH PR AND MEDIA

The article examines the relationships between public relations and the media and the use of this
information in the communication, identifying the most important tasks of both.As you know, by provid-
ing the right information, we can build a culture of society. The main link between public relations and
media is information. Therefore, the article provides an effective way to manage information, its selec-
tion criteria and time dependence, novelty character more described in detail.Similarity and differences
of PR specialists and media representatives that participated in the media convention, as well as ways to
improve their cooperation and relationship is the main part of this article that based on Russian scientists'
research.Based on the information presented in the article, public relations professionals understand the
importance of paying attention to what they are working on with the media, the ways in which they can
be used effectively, and the factors that may hinder them, and the importance of connecting with the
media.

According to the analysis made in the article concept of marketing communications, promotion
products in public relations the concept has been defined. Also formulated the basis of effective commu-
nication in the media relations and its importance, how to handle media and how to use the information
correctly.

Key words: Public Relations, media relations, interaction with the media, communication, informa-
tion management, journalist, PR-information, forms of media relations.
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Smart Media: PR xoHe BAK, apKbIAbl 6aliA@HbICTbI KAAbINTACTbIPY

Makarasa korammeH 6GaraaHbic neH BAK 6GariAaHbIChIH Jk8He OCbl KapbiM-KaTblHAC 6apbiCbiHAA
aKmapartTbl KOAAQHYbIH 3epTTer, eKeYiHiH MaHbI3Abl TYCTapblH ankblHAQY Ke3aeAreH. Korammed
6arAaHbIC >xaHe BAK apacbiHaarbl 6aiAaHbICTbIH, 6acTbl AdHekepi — aknapart. Coa cebenTi, Makarasa
aknapartTbl 6ackapyAbiH TMIMAT KOAAAPbI, OHbl iPIKTEY KPUTEPUIAEPT MEH OHbIH, YaKbITKA TOYEAAIAIri,
YKAHAABIKTbIK, cuMaThbl, T.6. TypaAbl GasHAaAFraH. MeamapuaeiiuH3 6anAaHbICbiHA KaTbiCaTbiH PR-
MamaHaapbl MeH BAK ekiaaepiHiH YKCacTbiFbl MeH aiiblpMALLbIAbIKTapbl, COHbIMEH Gipre, 0AapAbIH
©3apa bIHTbIMAKTACTbIK, OPHATbIM, KAPbIM-KATbIHACTAPbIH >KaKCapTy >KOAAAPbI PECENAIK FAAbIMAAPADIH
3epTTeyiHe HerisAeAreH ocbl MakaAaHbiH, 6acTbl 6OAIrH Kyparnabl. Makaraaa 6asiHAAAFAH MOAIMETTED
HerisiHAe KoFammeH 6anAaHbiC MaMaHAapbl BAK-neH >kymMbiC 6apbiCbiHAQ He HapCere KeHiA 6OAY KaxeT
€KEeHiH, aKmapaTtTbl YTbIMAbI KOAAAHY >KOAAAPbIH XK8He ofaH Keaepri 60Aybl MyMKiH (DakTOpAapAbI,
BAK-neH 6aiiAaHbIC OpHATy MaHbI3AbIAbIFbIH TYCIHE aAaAbl.

Makanaaa >KyprisiAreH aHaAmM3 O6OWbIHLIA, MApPKETUHITIK KOMMYHWKALMSI YFbIMbl, KOFaMMeH
6aiAaHbICTbIH, TayapAb! >KbIAXbITY KbI3METiHiH TYCiHiri aiikbliHAaAAbI. COHAAM-aK, MEAMAPUAENLLH3TET|
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TUMIMAI  KOMMYHMKaUMS HETI3AEPi >KOHE MaHbI3AbIAbIFbI  TY>XKbIPbIMAAABIM, OyKapaAblK, aknapar
KYPaAAQPbIMEH >KYMBIC iCTey casicaTbl MEH aKmapaTTbl AYPbIC KOAAAHY XXOAAQPbI aHbIKTAAFaH.

Tyiin cesaep: KorammeH 6arAaHbic, MeamapuaenwHs, BAK-neH 6aiAaHbIC, KOMMYyHMKALMS,
aknapaTTbl 6ackapy, KypHaAncTt, PR-aknapart, MeAMapmAeiLH3 nitwiHAepi.
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Smart Media: chopmupoBaHre KOMMyHHKaLLUK
yepe3 PR u meamna

CraTtbsl HanpaBAeHa Ha uccaepoBaHue oTHoueHun CMK 1 CO, ucnoab3oBaHue MHpopMauumn m
onpeAeAeHre KAIUYEBbIX AeTaAel B AQHHbIX MpoLieccax. OCHOBHOE CBS3yioLLee 3BEHO MEXAY CBSI3SIMM
C OO6LWEeCTBEHHOCTbIO M CPEACTBAaMM MAcCCOBOM MHGopMaumu - 310 mHdopmaums. Kak mn3secTHo,
NPEeAOCTaBASIS MPABUABbHYIO MH(OPMALMIO, MOXHO (hOPMMPOBaTh KyAbTYpY 06LecTBa. Takm 06pasom,
cTatbhst obecneunBaer noapobHoe onucaHue 3HEKTUBHbIX CNOCOBOB yrnpaBAeHUs MHGOPMaLMENn,
KpuTepru UHGOPMaLMOHHOrO 0T6OPa, 3aBMCUMMOCTb OT BpemeHM, HOBM3HblI M T.A. CXOACTBO M
pasAMuMe CMEeuMaAMCTOB MO CBS3SIM C OOLECTBEHHOCTbIO U npeacTaButeaein CMU, yuacTBytoumx
B MEAMApUAENLLIH3, TakXXe WX B3aMMHOE COTPYAHWMYECTBO, MyTU YAYULLEHWUsS OTHOLUEHWI - TeMmbl
OCHOBHOW YacTu ctaTbu. Ha 6ase nHgopmaumm, NpeACTaBAEHHOM B CTaTbe, CMELMAAUCTbI MO CBA3SM
C 06LIEeCTBEHHOCTbIO MOHMMAIOT, HA YTO CAeAyeT 0OpaTuTb BHUMAHME BO Bpemsi paboTbl co CMU,
BaXXHOCTb YCTAaHOBAEHUSI KOHTAKTOB C HMMM, U OMpPeAeAsioT (haKTOpbl, KOTOPble MOryT MomeLlaTb
3TOMY MpoLeccy, cnocobbl 3PMEKTUBHOro MCMOAb30BaHMS UHGOPMaLMK.

CoraacHo npoBeAeHHOMY aHaAM3y, GbIAM ONPEAEAEHbI MOHSTUS MAPKETUHIOBOM KOMMYHUKALIMK 1
KOHLeNuum NpoABMKEHMS TOBAPOB B CBA3SX C 00LIECTBEHHOCTbIO. CraTbsl TaKKe ONPEAEASeT OCHOBbI
M BaXXHOCTb 3(P(HeKTUBHOM KOMMYHMKaUMM B CPEACTBaX MacCOBOWM MHoOpMauum, AaeT 3HaHUS O

NMPaBMAbHOM MCMOAb30BaHNN MH(POPMALIMOHHOM MOAUTUKM B CPEACTBAX MAaCCOBOM MHDOPMaLIMK.
KatoueBblie caoBa: CMU, PR, MeamapmAeiilH3, cMapT MeaAMa, CpeACTBA MAaCCOBOM KOMMYHUKaLMN.

Introduction

Reputation is a concept that cannot be influ-
enced by qualitative and quantitative influence on
any aspect of life. Reputation in Kazakh- bedel(kk.
wikipedia.org/wiki). In the era of our ancestors,
many disputed issues were resolved by a reputable,
confident, confident person. Even when a problem
arises, the people often heed the advice of the elders
or prestigious individuals. In today's world, reputa-
tion has not lost its significance. Therefore, when we
are ill, we choose to consult with our acquaintances
which polyclinic is good, and choose a public poly-
clinic, with a great pleasure. After all, the clinic is
prestigious. Likewise, our funds are credited with
the well-known banks, which are commonly known
and popular. To do this, we can explore the Internet
and explore different opinions. Similarly, choices
in other areas also change to a stronger object. We
can explain the qualitative impact of the foregoing
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reputation as if it were strong, the public accepting
the quality of service or product at a high level. And
quantitative influence is observed in the increase of
the number of consumers based on strong reputa-
tion.

One of the most important concepts in the field
of public relations is the idea of authoritative au-
thorship in the Wikipedia : "In a broad sense, the
influence of a well-known person or organization
in various fields of public life, based on knowledge,
experience, and human dignity; in the right sense,
one of the ways to exercise power. " The reputation
or reputation of the French translation of the term
"reno" is a definite idea that is specific to a particular
person or organization (Jlaynuurl'pam, 2003).

In the explanatory dictionaries, reputation is de-
fined as a common opinion regarding the advantages
and disadvantages of any object or person formed
between the public. Prior to the middle of the twen-
tieth century the notion of authority was used to de-
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scribe an individual in the same sense as "honor",
"dignity". At the moment, the meaning of this con-
cept is expanding and is being used in association
with a person.

In the West in recent years, the notion of "reputa-
tion" has come to be associated with the concept of
"social responsibility" and "social mission." Imag-
ery and reputational mechanisms are similar to each
other. These include consumer relations, collective
politics, place of company position in the market,
psychological comfort within an organization, level
of professionalism and competence of the organiza-
tion's employees, experience of work, financial sta-
bility, organization's development, participation in
socially significant events, scientific and intellectual
potential of the organization (LLlapkos®.U., 2017).

The reputation of any structural system is called
collective reputation. Australian-renowned profes-
sor, practitioner Graham Dauling explains, "col-
lective, authoritative, descriptive characteristics
that arise in the face of collective image." These
characteristics include truthfulness and honesty, re-
sponsibility and education. These characteristics are
crucial to protecting the organization. Responsible
person or company's conscience cannot be pur-
chased before the Company. Therefore, it is impos-
sible to create a positive reputation without feeling
the social responsibility (http://sre.mnogosmenka.
ru/sre0391/sre0398.htm).

Doctor of Social Sciences, Professor of Russian
Philosopher Sh. describes it as a reputable "specific
product" in its textbook. According to him, reputation
is a specific product of the society, ie a special prod-
uct consumed by the target audience. An authoritative
customer of the target audience may at any time mod-
ify the existing approach to the characteristics of the
reputed subject. In turn, reputation can not only dis-
appear from the "virtual reality", but also start to de-
velop dynamically (Collins J.C. and Poras J.I., 1994).

The authority of the organization is largely de-
pendent on the management layer. It depends on or-
ganizations of any scale. It ranges from small orga-
nizations to leading government agencies. Sharkov
F.I. In Napoleon's instruction, "a temporary depar-
ture from politics for politicians is often beneficial:
it does not allow them to lose themselves in a battle,
and their reputation does not diminish, but on the
contrary, they are uprooted." . De Gaulle used this
advice in times of crisis. After France was forced to
give up its independence in Algeria, the president
became a bad horse, and the political controversy
began to rise, and the state was close to the civil war.
On the basis of political controversies, Gol has been
charged with treason against national interests. In

that case, he went to a step that was incompatible
with the practice of public administration. Nobody
suddenly got off the helicopter and dropped out of
the presidential palace in an unknown direction.
Knowing this, the French people could not compre-
hend anything, because they did not even say hello
to their assistant. Moreover, he did not delegate his
powers to anybody, nor did he give any orders of
authority (Abrahams J.). The disappearance of the
leader has caused a great shock to the French people,
especially when it comes to being unaware of what
happened and what has happened. Finally, the jour-
nalist community reported that de Goal was heading
to the German Chancellor's residence. Everything is
negotiating with the Chancellor, and he is thinking
about why he is in such a situation. Thus, the dispute
over the rule of the head of the government began to
frighten away from the uncertainty ahead. The rea-
son is that the people did not know how the actions
of officials would go when the Goal departed, and
how the situation would be discussed.

In fact, Gol did not negotiate, negotiated with
the Chancellor, just fishing and resting(Hu H.,
1944). After a week of returning to the presidency,
the people were glad to meet. Even after the feeling
of a crisis over the head of state, Gol's non-demor-
alizing action was generally accepted in a positive
way. The public began to see themselves as a posi-
tive, confident person. Thus, the calm of state power
and civilian life has been restored (www.prstudent.
).

Depending on the circumstances, some proper-
ties may be offset by public consciousness, but in
some cases, they can also be described as competi-
tive advantages. They may be supported by the pub-
lic or may have controversial views. Generally, in
the classic version, the leader should behave accord-
ingly. Not only in the case of the current situation,
but also on the expected changes in the near future.
In this case, the opportunities for gaining strong rep-
utation will increase.

The urgency of promoting good governance
depends on the future emotional repercussion caused
by a sense of vulnerability of the object. According
to Sharkov, despite the scientific and technological
achievements, the modern man has not changed
significantly psychologically antique, from the
first people. The rapid growth of the information
range, the discovery of new laws and laws, and the
inability to explain many phenomena and processes
make the feeling of confusion and confusion about
their knowledge and capacities(I'onpamrreiin I'. S,
Karae A.B., 1999). People are looking for ways
to convey the knowledge they find insufficient.
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Reputation as well as legends regulates human
action when it is insufficient to provide objective
information for forecasted gains or losses, or to
assess the availability of available information.

Because of the lack of evidence and evidence,
reputations often form the basis for the beliefs of
the people on the basis of figurative beliefs. A repu-
table manager for a reputable asset includes a long
process consisting of additional, detailed informa-
tion gathering, processing, and evaluation related
to decision making. Prior to making a decision,
the manager must first of all rely on his experience
and knowledge, and then trust confidence and in-
tuition. In turn, non-unique professionals intuition
are forced to satisfy themselves. The psychological
mechanism of the promoted activity is often based
on a belief or religion psychology. When the buy-
er chooses a prestige product, he begins to believe
that he is buying not only the technique, but also
the whole story about it. Almost every prestige story
is legitimate, with little fairy tale of fairy tales. The
most reliable and stable reputation is the reputation
that is based on the fact that the person is objective
information about his actions in the previous peri-
od and that he will continue to do so in the future.
The good reputation of the product is formed by the
long-term confirmation of its true consumer proper-
ties. Customer self-evidently confirms or denies the
consumer (/[.H. Bacunbena, 2015).

Methods

The company and its products can be accessed
by simple methods of increasing popularity. The re-
puted person acts as a form of communication be-
tween man and the environment (E.I1. Augpuanosa,
2013). Waiting for the expression of social responsi-
bility from the rude person is a pre-charge of target-
ed audience. It is important to bear in mind that good
governance can create a reputation for the same in-
formation about one person. Especially if there is a
disproportionate relationship between the audience.
For example, Osama bin Laden's reputation in the
world is not unilateral, as the US authorities desire.
The reputation of the world's most renowned terror-
ist is rewarding for millions of Islamists, because
the chosen mission corresponds to the established
audience's values. At the same time his actions are
reflected as social responsibility. Taking this into
account, well-known leaders in the criminal world
often use elements of a social mission in the process
of building their image. Thus, they form a positive
outlook on the reputation of citizens who are law-
abiding outside the criminal world (ITypmensM.U.,
2009).
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To be honest, reputation management should
carefully consider the following: if one object is
favorable for a particular social group, it may have
an adverse effect on another group. The behavior of
a particular individual may seem bewildered in the
group of people if it seems to be acceptable to any
audience. Motivation for action and corresponding
assumptions may also be related to the situation in
one person (http://sci.aha.ru/ARC/d12.htm).

Reputation management is responsible for the for-
mation and maintenance of the prestige. Reputation
management - is the process of changing the image of
reputation and managing the process of delivering this
feature to the target audience. No organization, even
having the largest market share, can not secure 100%
of the crisis and conflict. In its turn, it is clear that
any negative information will have a negative impact
on the company, even if the consumer's complaints,
mistakes and mistakes of supervisors and attempts to
compete with them and natural disasters. That is why
today one of the most promising directions of modern
management is reputable management. After building
a positive image of the Organization, it is desirable
to stabilize its stability. At the same time, reputation
management is a set of prestigious formulation, con-
servation and protection measures that are targeted at
the future development of the organization, based on
its true accomplishments. It is one of the technolo-
gies involved in communication management. The
basic concepts of "BEDEL" and "IMIG" reputation
management (AdanaceeBl’., 1996). The concepts
used in one concept go into the semantic field of the
second concept. Therefore, the concept of image and
reputation is often used together. However, it is im-
portant to distinguish some differences. Image is a
combination of rational and emotional perspectives
on an object. These attitudes arise from the compari-
son of the internal and external characteristics of the
object, personal experience and various expectations.
The concept of "image" was introduced by famous
American public figure Edward Borneis. Edward Br-
enees used the term "image" to describe the process
of authoritative formation in the book Engineering of
consent. Accordingly, the purpose of the image is to
highlight the subject and to draw attention to it. Well,
reputation is a public opinion about the disadvantages
and advantages of the subject. Being part of the pres-
tige image, it is based on relatively straightforward
actions and facts. For example, the reputation of an
organization among professionals may not be in line
with its image among an expanded audience. How-
ever, the reputation of the reputation is closely related
to image issues: the promotion of new products and
services, protection of the organization from compet-
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itors' actions, and attraction of trustworthy partners
(3aiiieBA.A., 2006).

From the mid-70s of the 20th century, authorita-
tive management has become a major part of strate-
gic planning. Once the global market has been bal-
anced with similar goods, the value of the entity's
intangible assets or new factors has come to the
forefront. These factors include: business reputa-
tion of the organization and its management, brand,
qualitative planning, effective communication with
target audience, etc. As one of the prominent com-
petitive advantages is considered to be one of the
three factors that influence its formation and man-
agement,

— Quality of the product (service), behavior of
employees, level of customer service;

— Identifying the mission of the organization: a
socially significant idea, based on the service;

— The assessment of the media related to the ac-
tivities of the organization, the leadership position
and the attitude of the state structures to the orga-
nization.

There are three distinctly coordinated three di-
mensions in prestigious management (Figure 1):

— Formation of prestige (business practice,
changes in the decision-making mechanism, etc.);

— Good reputation (a complete set of positive
information, including branding, collective culture,
employee motivation, volume of financial circula-
tion, market segmentation, weakening competitors,
etc.);

— Preventive protection (creation of a new le-
gal information system and reducing business
costs) (Crusen [leJlaKactpo, Anany BaiinbsiHataH,
Kapruk Illankap, 2016).

Practically all three directions are performed
at the same time. Good governance is like com-
munication management, public relations, that
is, with all the tools of public relations. It does
not just cover the press releases, waiting for the
emergence of the crisis, and helps to establish an
in-depth connection with the target audience. The
constant awareness-raising aspect is part of the
public relations business. That is, the openness of
information is the key issue that can solve public
relations. The problem of information transpar-
ency can arise on the basis of: corruption, judi-
cial system, economic policy, accounting stan-
dards and disclosure, normative adjustments, etc.
Declaration is the most valuable property. Over
the last 15 years, the share of prestige rose from
18% to 82% in the total value of Western orga-
nizations. That is, if the total cost of the orga-
nization is $ 40 million, its reputation is $ 32.8

million. And 1% increase in reputation increases
the company's share price by 3% (https://www.
business2community.com/seo/successful-digital-
pr-tactics-wont-break-bank-01801137).

Collective mission is a socially significant char-
acter, the social role of the organization. The mis-
sion can be viewed as a strategic tool. It uniquely
identifies the business, the target market, or the core
business of the organization. Establishment of the
mission is reflected on the front page of the annual
report, in the booklet, in the catalogs, by the speech-
es of the heads of the organization. The mission al-
lows the employees and managers to track the or-
ganization's activities from the height. This, in turn,
ensures long-term competitiveness. In addition, the
collective mission serves as an advertisement for
consumers, shareholders, suppliers, and plays an
important role in external and internal communica-
tion (https://kk.wikipedia.org/wiki).

J Collins and J. According to Porras, a good col-
lective mission is characterized by:

— Absence of ending points, indicating achieve-
ment of goals;

— He must be ambitious and true;

— Setting time limits. It should be achieved
by the employees, but should be sufficiently short
(www.nationalbank.kz).

Collective missions and slogans can be stated
in the organization's official papers. For example,
"Reporting Sacrifice," "Purpose, Purpose Identifica-
tion," "Mission Statement", Credo, or Charter.

The corporate loan should define the integrity of
the organization and the integrity of its image. For
example, Abraham says Johnson & Johnson's cred-
its include:

— Important groups of collective audience in-
clude: doctors, nurses, patients, their children and
parents, suppliers (distributors), distributors, em-
ployees, society, shareholders;

— The main features of the reputation of the or-
ganization: high quality products, safe working con-
ditions, ethical principles, environmental protection,
fair taxes, etc.

— Social responsibility that shapes the positive
image of the organization: enhancing human health
by meeting the needs of patients, nurses and doctors
(https://referattar.kazaksha.info).

Recommendations

The formation of the concept of trust manage-
ment will recommend based on the "self-dissemina-
tion" of the information product targeted to the target
audiences. The reputation mechanism is similar to the
mechanism of spell-checking. Humor is a common
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occurrence of "self-propagation” in the audience if
the audience is in demand. Similarly, a reputational
character should also attract its target audiences and
encourage them to share that information with others.
The predominant characteristics and characteristics
of the author must be sufficient to form a full-fledged
image of the subject of the author. Providing repu-
table characteristics that are intriguing to the target
audiences, which do not give rise to an active reac-
tion, is equivalent to waiting for "self-propelled" an-
ecdotes, which would be ineffective.

The status or status of the organization can be one
of the coordinated reputational characteristics. As
collective reputation architecture is based on its own
values, it is recommended that the following charac-
teristics be considered as components of the organi-
zation's status: ethics, honesty, maturity, sincerity, re-
sponsibility, evaluation of socio-cultural values, etc.

These prestige features cannot be enforced on
target audiences. Consumer is looking for specific
characteristics from the subject of honor. In some
cases, consumers do not exist in the subject, but they
include the descriptions that are in their insights. In
some cases, these properties are evaluated to be low-
er or higher than their actual levels.

Good governance is achieved through the fol-
lowing actions:

— Formation of information base of the fund;

— formation of a positive image of the organiza-
tion and its management;

— Identify the mission of the organization, form-
ing collective ethics and culture;

— Increasing the career of key individuals within
the organization;

— Construction of internal and external commu-
nication channels;

— access to information space, promotion in
mass media;

— Increase awareness and awareness of the orga-
nization and its brand;

— promotion in government, government, busi-
ness, public and professional communities;

— Anti-crisis management.

These actions are based on the following trends:

— Identify the target audience and identify their
needs. At this stage, the target audience will be de-
termined. Depending on the reputational nature of
the audience, the outlook is expected.

— measuring the characteristics of the affected
entity. The promoter manager needs to identify the
main characteristics of the subject that creates a true
model of authority.

— Determine the system of methods aimed at
improving the prestige. Expected reputation charac-

78

teristics and realistic features are identified by the
need to be matched and improved. Then measures
will be taken to ensure that all necessary resources
are available for implementation.

— Organization of work to improve the image of
the affected entity. First of all, selective work will be
done to improve the key characteristics. This is the
work that influences the ability of target audiences
to achieve the desired level.

— Spin-doctorate process in target audiences.
Changing wrong attitudes (correction, "rehabilita-
tion") of the reckless subject, focusing on the opin-
ion leaders, and revealing the new facets of the sub-
ject, which is still unknown to the main part of target
audiences.

— Monitoring of the status of promotional char-
acteristics and the viewpoint of the target audience.
Systematic Measurement of Distributors (Predator
Entities). Use of regulatory actions and measures in
case of disclosure that the differences in the descrip-
tion are below the required level(http://www.pro-
ductguide.ru/products-1532-1.html).

Without a doubt, all types of descriptions will
influence the formation of a "good name", a positive
attitude to a particular organization or person, and
their reputation. Even the appearance or appearance
of the appearance may be the basis or obstacle to the
prestige formation of the preceding stage. However,
reputation characteristics are, first of all, a business-
friendly quality based on credibility, commitment to
commitment, and professional competence.

Predictions

Predictable assessment of the target audience is
the credibility of the subject matter, its value, mo-
rale, and so on. social characteristics. The promo-
tional characteristics are significantly closer to the
true properties of the object being analyzed than im-
age or appearance. In order to form a positive image
of the company, it is important to have a clear under-
standing of the aspects of collective communication,
which builds confidence in strategically important
groups. Because of the high number of these groups,
the reputation of the organization may be more ver-
satile. Although the integrity of the cash flow al-
lows you to optimize the costs and labor, it does not
make sense to spend time with the interested groups
and spend resources on the company(https://works.
doklad.ru/view/xOW YroeseaY/all.html). We need
to work productively to identify the strategic value
of any group and to form the necessary reputation
in the set group. First of all, it is necessary to de-
termine who or what (leadership, team, product,
achievements or financial performance) is the basis
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of the company's reputation in the development of
communicative and anti-crisis strategies.

At the moment of solving the problem of sur-
vival of business, the issues of sustainable develop-
ment and growth will increase, competitiveness and
investment attractiveness will be the main indicator
of company's success in the market. In this case,
product quality is not a competitive advantage - it
is a necessary condition for survival. Competition
among companies is based on the level of product
(trust, profit, expectation, attitude towards work,
etc.) from the product level (price, quality, etc.).
According to Harvard University Business School,
worldwide earnings for the past 11 years have in-
creased revenue by 682%, earning 756% and staft-
ing by 282%.

It is easy to explain that the such a strong im-
pact on the company's performance: thanks to the
Internet and the media it is easy to find information
about any company, and the choice of investment
and product choices is increasing year after year for
market globalization. And it is time to retain the com-
mitment of the stakeholder group in the company. In
a wider range of choices, they need more than just a
partner's offer. It is important for any person, such as
a physical person or an organization representative,
to make sure that choosing a company for any form
of a future partnership does not only bring material
benefits, but also positively affects the relationships
with key individuals and organizations. These peo-
ple and organizations include partners, friends, fam-
ily, government, management, employees, media,
etc. included. The company and its products can be
accessed by simple methods of increasing populari-
ty. For example, with advertising. However, the con-
stant recognition of the reputation of the company is
not the only recognition because it can be expressed
in a different color - from a pleasant perspective to a
neutral, or even a disadvantage. Also, popularity can
not guarantee the growth of interest and enthusiasm
for spending money. Many companies' market offer-
ings are much wider than their products. It involves
both technology and workflow, and the confidence
of partners and consumers, expert information,
management level, and so on. too. While all of these
factors influence the company's product promotion,
it is not enough for the target group to "expose" the
latest information about the company to fix them. It
is necessary to establish relations with them, taking
into account the interests and problems of the group
(https://vlast.kz/biznes/pr_kakie akcii_provodjat
kazahstanskie banki-9495.html).

Corporate Reputation - systematic perception
of employees, consumers, partners, competitors,

the media and the company's values and mission,
business strategy, products and services. The affec-
tive or emotional response of these audiences to the
organization is corporate reputation. The ability to
manage the process of receiving the award-winning
features is limited and fully dependent on the em-
ployees of the company. The employee should be
able to directly control the performance of the com-
pany's reputation, and maintain close contact with
the main audience. In addition, the reputational
manager should monitor the impact of gossip and
other unconfirmed facts on targeted audiences, and
ensure that interested parties - analysts or journal-
ists have timely information needed to maintain and
protect them.

The reputation of the company is multifaceted
and complex. All of them are interrelated and can
only provide a consistent approach to the company.
Each employee can participate in the corporate rep-
utation separately and together with all parts of the
company. Due to the scope of service, the propor-
tion of different components varies. And, there is a
lack of balance between the components described
below, or some of the workloads in the workplace,
reducing the return on work due to company reputa-
tion. It is important to determine who is the basis
of the company's reputation today to develop an ef-
fective strategy when determining the components
of the company's reputation. In other words, when
talking about a company, it is usually necessary to
know who or what to think about.

The reputation of the organization is based on
the following six components, mainly focused on
the company, in the formulation of a sustainable vi-
sion of the company (Figure 3):

Emotional attractiveness. This factor is espe-
cially important for companies offering a wide range
of goods and services. In the first case, the purchase
decision is made when you see the product. At this
point, we remember the information and the feelings
of information that had been linked to this product.
At the same time, their sincerity and validity are not
important at all, and most importantly, they are con-
vinced of these emotions.

Service consumers feel the result soon, not soon
after. But you must pay for the service immediately.
In this case, the buyer will begin looking for some
characteristics of the "harmony" and "inconsistency"
associated with the company to make the right deci-
sion. This decision can affect everything. It does not
matter if it is directly related to the company's activi-
ties, it can have a general impact on the relationships
with the company, such as the rhythm, the office ef-
fect, the information that has recently been heard on

79



Smart media: formation of an information culture through PR and media

the Internet or heard from the "trusted person", the
employees who think that no-one knows them.
Product Quality. The comment itself does not
need either. Without it it is impossible to find a place
in the market today. The fate of the organization that
produces unhealthy products has already been de-
cided. This only leads to a recession. Partnerships
with partners. This includes external partners, in-
cluding suppliers and employees. When the latter
are dismissed, they and others become part of the
outside world, which writes and writes about the
company. Given that project partners and suppliers
are acquainted with the company's rarity with con-
sumers and the media, which are not reflected in the
advertising, it is impossible to overestimate the role
of interacting with external partners. The work of
companies that have insufficient attention to com-
munication with external partners is equal to their
reputation as they put in an "overdue explosive".
Because partners with lung cancer are more likely to
find a "clear cause" if the relationship is deteriorated
or broken. If the company does not work with the
ultimate customer, the role of employees and part-
ners in creating its reputation increases. The abil-
ity to perform tasks in the emerging markets in the
conditions of instability and to achieve success or
minimal losses from the unstable situation is espe-
cially appreciated. After all, the decision to buy B2B
is not just a matter of one person, but a long-term
partnership and a considerable loss. The quality of
such partnerships affects the work of the company
- both the purchaser of the product and service, and
the risk level should be minimal. If the relationships
between employees and partners do not comply
with the declaration, this will necessarily affect the
end-users and the company's effort to move it for-
ward. Authority reputation. Taking into account the
level of economic development of many post-Soviet
countries, which are still in transition from capi-
tal accumulation to professional management, the
public is regarded as the "face and the back" of this
company, regardless of the actual level of owner-
ship or managerial authority of the company (https://
www.banker.kz/banks/bank-tsentrkredit/).

Conclusion

Finally, it should be noted that the PR-services
used in the banking organizations are of great im-
portance. By demonstrating its social responsibil-
ity on the basis of the PR actions, banks can build
their reputation and overcome the consumer's trust.
It also stays firm in the market and successfully
performs its business. They use PR tools, such as
media contact, online communication, various So-
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cial, charity, business activities, to attract consum-
ers' attention. Forming and reputing the reputation
of the bank is made up of very complex processes
and requires a great deal of work (https://www.bcc.
kz/.). This process consists of three important steps:
formulating the notion of "bank reputation”, reputa-
tion formation, reputation preservation. The reputa-
tion plays an important role not only in the banking
system, but in any business. The reason is that the
reputable organization is convinced that it has a lot
of consumers, strong investors, and employees are
self-confident and hardworking. Hence, this organi-
zation can be successful and productive. A company
that uses this strategy is considered to be right when
it comes to responding to each or all of the same and
having some brands with a separate manager, which
provides relationships with the targetaudience. At
the same time, this strategy is supported by many
employees of the company, such as in the retail busi-
ness, when every day the public is in contact and at
the same time the reputation of the company is sup-
ported by tens and thousands of employees. There is
always a chance to get information about the com-
pany, even if there is not one of the most important
people when the balance of communication and
trust is coordinated between several people. The dis-
advantage of the "team is our pride" strategy is the
inconsistent coordination of public opinion among
the company's face-readers. As a result, one or more
of them are known as "surfaces of the company". If
the conversation is about a group of leaders, then the
decision may be delayed. For this, members of dif-
ferent teams can suffer from different relationships
with different target groups. Strategy "Product is
our pride". Without looking at its business and prod-
uct, one can see that the company can not deal with
the outside world (https://psycho.ru/library/1124).
However, the key focus in promoting the strategy of
the company's products and services is to shift the
company's other achievements in the shade and to
market its products. The advantage of this strategy
is the ease of product quality checking. And the new
product will be sold faster in case of trust in the mar-
ket. Also, the most important consumer and expert
opinion can be used in favor of the reputation of the
company. The company's reputation is thus formed.
For example, in the international hotel business, ev-
ery hotel network is well-known for its advantages
over its competitors. Once the newly acquired hotel
is branded JW Mariott, with no change in hotel busi-
ness, the flood of new rooms at the new JW Mari-
ott line will increase by 100% before the owner can
invest any money on the new asset. Many similar
brands, such as Procter & Gamble, Unilever, Kraft
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Foods, Nestle, use similar strategies. Taking into ac-
count that there are more than 100 brands in such
companies, it would be too difficult for these holders
to "download" interested groups with information
about their company's other advantages, along
with their names and descriptions. Also, the prod-
ucts offered by such companies have a wide range
of consumers, convenient to use, and can quickly
determine its effectiveness based on advertising
and many promotions. Due to the wide choice - if
you do not like the product you can throw it out and
buy another product that has similar qualities. The
disadvantage of this strategy can be attributed to
the "inconsistency" of the product as a communi-
cation object. Its location is filled with the change
of reputation management strategies. Taking into
account the prestige of the company, feedback is
crucial for the effective management of informa-
tion and market research, the key issues and needs
of the target group of consumers (https://manage-
menthelp.org/publicrelations/media-relations.
htm). Achievement is our pride. It basically ap-
plies to other strategies. This strategy stems from
the success of the company's communications
achieved over the years (market life expectancy,
productivity indicators, etc.). This strategy is of-
ten used by companies that provide technological
solutions. The reason is that the number of their
experiences and successful projects on the mar-
ket is more important than the reputation. There
are companies that use a combination of multiple
team-building strategies and team-based strate-
gies, such as SAP and IC (reporting and manage-
ment systems integration). Once you have formed
a positive image of the Bank, it is necessary to
keep it intact. This is part of the 3rd stage. The
three main steps to maintain the reputation of the
Bank are as follows:

—keep in mind all information about the Bank. It
is necessary to systematically monitor, analyze and
process the media and the Internet and other spatial

information and its content;

— oversight of the Bank's judgments. This step is
aimed at identifying negative thoughts and opinions
and organizing corrective actions. Where necessary,
statements may be made to refute negative informa-
tion;

— establishing a positive image of the Bank.
At the same time it is necessary to provide stable
communication between the bank and the audience
(the investor, the consumer, the employee). It can
be used for information reasons, special events,
PR campaigns, duplication and other PR methods
(http://www//evartist.narod.ru/text16/019.htm.).

In general, the organization's reputation model
is built. Audience, purpose, mission is defined.
The reputation and reputation of the organization
are created through PR-tools. Measures to
preserve, improve, and take advantage of the
reputation of the market (http://www.advertology.
ru/article21104.htm). By demonstrating its social
responsibility on the basis of the PR actions,
banks can build their reputation and overcome
the consumer's trust. It also stays firm in the
market and successfully performs its business.
They use PR tools, such as media contact, online
communication, various social, charity, business
activities, to attract consumers' attention. Forming
and reputing the reputation of the bank is made up
of very complex processes and requires a great deal
of work. This process consists of three important
steps: formulating the notion of "bank reputation”,
reputation formation, reputation preservation. The
reputation plays an important role not only in the
banking system, but in any business (https://www.
thebalancecareers.com/public-relations-specialist-
career-information-524873).

The reason is that the reputable organization
is convinced that it has a lot of consumers, strong
investors, and employees are self-confident and
hardworking. Hence, this organization can be
successful and productive.
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How the journalism community in Kazakhstan
views journalism education

The main objective of this study is to analyze journalism education in the context of the former
Soviet Union Republic of Kazakhstan. Although many studies already exist globally about journalism
education, Kazakhstan is one of the many developing countries that are largely absent from academic
knowledge. Specifically, this study seeks to understand widely perceived outdated journalism educa-
tion curriculum and its implications for the profession of journalism in this Central Asian country. The
proposed broad research question: What substantive changes (if any) do journalism stakeholders see the
need to insert in journalism programs in the country?

To answer this research question, authors conducted in-depth qualitative interviews with 24 work-
ing journalists, editors and students of journalism across the country. The interviews were undertaken in
February-May, 2019.

Some recent developments highlight the urgent need for such study. For example, there was a public
call for closure of all journalism programs at universities in part because the Kazakhstan universities are
said to be failing to prepare knowledgeable journalists who can shoot, edit and undertake journalistic
tasks. Many local editors publicly describe college and university graduates as lacking skills to be able to
work in journalism. The main problem of journalism is similar to the problems in the technology indus-
try - it changes too quickly. In addition, universities are generally not well equipped with the necessary
equipment, on which students could work or practice. The findings are discussed in relation to practical
implications for journalism education in the context of Kazakhstan.

Key words: journalism education, journalists, professionalism, students of journalism, Kazakhstan.
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KaszakcraHAafbl XKypHaAMCTHKA BirimiHe Ke3Kapac

fbIABIMM-3epTTeY >KYMbICbIHbIH, Heri3ri Mmakcatbl — KeHec YkimeTi Kke3eHiHaeri KasakctaH
>KYPHAAMCTHMKA CaAaCbIHbIH HiAiMiHE caparnTama XXyprisy. OCIAIHAE, XKYPHAAMCTMKA CaAacChbiHa KATbICTbI
TYPAI 3epTTey >KYMbICTApbl >KYPri3iAreHi aHblK. AAanAad, KasakcraHaa ABA OCbl CaAaAd AaKAAEMMSIABIK,
GiAIM TOAbIKTbIPbIAMaraH. ByA 3epTTey >KYMbICbIHbIH Heri3ri 6GarbiThl €CKipreH OKy >KOCrapblHbIH
OAKbIAbIFbI MEH OHbIH, KaCiOM >KYPHAAMCTMKAFa bIKMAAbIH >KaH->KakThbl KapacTbipy. CoHbIMEH KaTap,
KOCiOM MamMaHAapAbIH MiKipiH Herisre aaa oTbipbin, «EAiMi3Aeri >KypHaaucTmka 6iAiMiHe KaHaam
6araapAamaHbl eHri3reH AypbIC?» AereH cypakka ><ayan antbiaabl. Ocbl cayaa 6GoiblHILA 3epTTey
>KYMbICbIHbIH aBTOPAapbl 24 aAamMMeH Ccyx6aT >KyprisreH. ATan anTkaHAQ, >KYPHAAUCT, PEAAKTOP XKeHe
JKYPHAAMCTMKA (hakyAbTeTiHIH CTyaeHTTepi aTtcaabickaH. Cyx6at 2019 XKbIAAbIH, aKMaH-Mamblp abliHAA
SKYPri3iAai.

ByriHri TaHAaFa XKypHAAMCTMKA CaAacCbiHAA OOABIM >KaTKaH TYPAI ©3repicTep MeH anTyAbl OKMFaAap
3epTTey >KYMbICbIH XKYPrisyre Heriz G0AbIN OTblp. ONTKeHi, GyFaH AeMiH >XYpHaAMCTMKA haKyAbTETIH
>kabyra KaTbICTbl 6ip TOM KoFam 6eAaceHAiAepi aAay keTepreH eai. OAapAbIH MiKipiHLLE, eAIMI3AIH XKOFapbl
OKY OpbIHAAPbI KaAPAApPAbl KOCiOM TypFblad ©Te TOMEH AEHrenaAe AarblHAaMAbl. TinTi, Teaepasmo
CaAaCbIHbIH, KabblpFachbiHAQ >KYPreH Ken TiAwiAepre oAl ae canabl 6iAiM MeH Taxipnbe KeTKiAIKCi3.
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OWTKeHi OYriHri XXypHAAMCTMKA KyH caHan e3repyae. AA 6iAiM opaasapbl OyriHre AeriH TOAbIKKaHAbI
KQKETTI KypaA-KabAbIKTapMeH KamTamacbl3 ete aaMai oTblp. OHbIH CaAAapbiHaH CTYAEHTTEp 63
GinimaepiH TaxipnbemeH yuiTactbipa aamayaa. CoA cebenTi, »ac mMamaHAapra TeopusaaH OypbiH
Toxiprbe xxeTKiAiKCi3. COHABIKTaH 3epTTey XKYMbICbIHbIH HOTUXKECIHAE KaCiOn MamaHAap MeH BoAatuak,
>KYPHAAUCTEp XKOFapblAQ alTbIAFaH ©3eKTi MBCEAEAEPAI LLelLly XXOAAAPbIH YCbIHABI.

Tydiin ce3aep: >XypHaAMCTMKA GIiAIM, XXYPHAAMCT, KOCIOU >KYPHAAMCTMKA, CTYAEHT->KYPHAAMCT,
Ka3akcTaH.

3apunosa I.", Kypambaes b.?
'MarmncTpaHT kaeapbl Meara U KoMMyHMKaumin Yaueepcnteta KMMOT, KasaxcraH, r. Aamarsl,
e-mail: gulnaziya.zaripova@kimep.kz
2aoueHT Kadeapbl CMU 1 kommyHmkaumin Yameepcnteta KMMITI, KasaxcraH, r. AAmarsl,
e-mail: b.kurambayev@kimep.kz

Kak >xypHaaucTckoe coobuiectso B KazaxcTaHe oueHMBaeT BbiCLLEE XXYPHAAUCTCKOE
ob6pa3oBaHue

OCHOBHOWM LeAbI0 AQHHOTO MCCAEAOBAHMS SIBASIETCS @HAAM3 >KYPHAAMCTCKOrO 0OpasoBaHus
Pecny6ankm KasaxcraH B koHTekcTe 6biBluero CoBetckoro Coto3a. XoTs BO BCEM MUPe YKe CyLLeCTBYeT
MHOXECTBO UCCAEAOBaHWI B 0OAACTU XKYPHAAMCTCKOro o6pa3oBaHms, KaszaxcraH SIBASIETCSl OAHOM 13
MHOMMX Pa3BMBAIOLLMXCS CTPaH, KOTOPble B 3HAUMTEAbHOWM CTENeHW OTCYTCTBYIOT B aKaAeMUUeCKMX
3HaHMsIX. B 4aCTHOCTU, 3TO CCAEAOBAHME HAMPABAEHO HA TO, YTOObI MOHSTH LLIMPOKO PACTIPOCTPAHEHHYIO
yCTapeBLUylo y4ebHyi0 MPorpamMmy no XXypPHAAMCTUKE U ee BAMSHME HAa NPOECCHIO XKYPHAAUCTUKM B
3TOM LLeHTPaAbHOA3MATCKOM CTpaHe. [peaAaraembii LWMPOKMIA MCCAEAOBATEAbCKMIA BOMPOC BKAIOYAET:
KaKMe CyLLEeCTBEHHble M3MEeHEeHWs (ECAM TaKOBble MMEIOTCS), MO MHEHUIO 3aMHTepPEeCcOBaHHbIX CTOPOH B
SKYPHAAUCTMKE, HEOOXOAMMO BKAKOUMTH B MPOrPAMMbl XKYPHAAUCTUKM B CTpaHe?

YT06bl OTBETUTH HAa 3TOT BOMPOC MCCAEAOBaHUS, aBTOPbI MPOBOAAT MOAPOOHbIE KAUeCTBEHHbIE
MHTEPBbIO C 24 pabOoTAOLLMMM >KYPHAAUCTAMM, PEAAKTOPAMU U CTYAEHTaMM (haKyABTETOB XKYPHAAUCTUKM
Mo Bcen cTpaHe. MHTepBbio ObiAM MpoBeAeHbl B dheBpare-mae 2019 roaa.

HekoTopble 13 MOCAEAHWMX COObITUIA  MOAYEPKMBAIOT OCTPYID HEOOXOAMMOCTb B Takom
nccaepoBaHmn. Hanpumep, 6biA MyOAMUHBIA MPM3bIB K 3aKPbITUIO BCEX MPOrPaMM >KYPHAAUCTUKM B
YHMBEPCUTETAX, OTHACTN MOTOMY, YTO, Kak FrOBOPSIT, Ka3aXCTaHCKME YHUBEPCUTETbI HE FOTOBSIT 3HAIOLLMX
>)KYPHAAMCTOB, KOTOPble MOFYT CHWMaTb, PEeAAKTMPOBaTb W BbIMOAHSATb >KYPHAAMCTCKME 3aAauu.
MHoruve mecTHble peAakTopbl MyOAMUYHO TOBOPSIT, UTO BbIMYCKHUKAM KOAAEAXEN U YHUBEPCUTETOB
He XBaTaeT HaBbIKOB AAS PaboThbl B XypHaancTuke. OCHOBHasi MPOOGAEMA XKYPHAAMCTUKM MOXO0XKA Ha
NPOBAEMbI B TEXHOAOTMUECKOM OTPACAM - OHA MEHSIETCSI CAMLLKOM ObICTPO. Kpome Toro, yHuBepcuTeThbl,
Kak MpPaBMAO, HEAOCTAaTOYHO OCHalleHbl HEOOXOAMMbIM 0OOPYAOBAHMEM, UTOObI CTYAEHTbI MOIAM
paboTaTb MAM MPaAKTUKOBATLCS. [1OAyUeHHble pe3yAbTaTbl 0OCY>KAJIOTCS B CBSA3M C MPaKTUUYECKUMM
MOCAEACTBUSIMU AASI XKYPHAAMCTCKOro 06pa3oBaHms B KoHTekcTe KasaxcraHa.

KAtoueBble cAOBa: >XypHaAMCTCKOe 06pa3oBaHue, XKYPHAAUCTbI, MPOMECCUOHAAM3M, CTYAEHTbI
dhakyAbTETa XKYPHAAMCTMKM, KasaxcTaH.

Introduction

On July 4, 2019, the news website Today.
kz reported, citing KazInform, that Kazakhstan
President Kasym-JomartTokaev suggested an
urgent need to improve quality of education in
Kazakhstan. He said that 70 percent of Kazakh-
stani employers are not satisfied with the skills
of Kazakhstan university graduates and that the
quality of education in the relevant educational
institutions is still low. The president suggested
creating 180 colleges and 20 innovative universi-
ties in the country within the coming three years
to further modernize the higher education system.
Although journalism was not singled out in this
President’s statement, there was a public sug-
gestion and discussion in 2017 about potentially
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closing all journalism programs at universities in
Kazakhstan except Al-Farabi Kazakh National
University (KazNU), citing that journalism grad-
uates have not learned the basics of the profession
or the core principles of journalism. Given such
recent context in Kazakhstan, there is a scholarly
urgency to re-visit the journalism education qual-
ity in the country.

Although much work has been done about jour-
nalism education in wider Asia and elsewhere, this
study is distinctive. First, this study is undertaken at
a time of heightened concern in Kazakhstan about
the quality of journalism education. Second, this
study involves the broad journalism community,
such as journalists, editors, and students, while pre-
vious studies focused on either journalists, faculty
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members or students alone. Third, authors had di-
rect access to journalism practice and journalism
education. Specifically, the first author is a working
journalist for one of the Kazakhstan state news out-
lets while the second author is a faculty member at
a university in Kazakhstan. And finally, understand-
ing how journalism teaching is perceived by other
stakeholders of journalism community is important
for understanding professional expectations and
how they fit into the larger worldview of journalism
education in Kazakhstan and wider Central Asia. To
contribute to ongoing debates about the quality of
journalism education and how to move forward to
better prepare future generations of Kazakh journal-
ists, this study aims to analyze perceived practical
gaps in classrooms and in newsrooms through the
views and words of working journalists, editors, and
students of journalism programs.

This study drew on in-depth qualitative inter-
views with 24 professional journalists, editors and
students of journalism of Kazakhstan to understand
how members of the journalism community per-
ceive journalism education in the country. The au-
thors examine the perceived quality of journalism
education from newsroom to classroom perspective.
This paper begins by exploring in more depth the
context of journalism and journalism education in
Kazakhstan and then explains how education relates
to professional journalists.

Literature Review

Today, journalism education in Kazakhstan is
available in higher education, media institutions,
and non-governmental organizations. There are cur-
rently 22 public and private universities in Kazakh-
stan that offer journalism education with the first
journalism program in Kazakhstan being introduced
in 1934 at Al-Farabi Kazakh National University
(KazNU). These journalism programs are offered
generally in Russian, English, Kazakh or a combina-
tion of these languages. Outside of formal university
programs, journalism training can also be obtained
by attending private short-term courses or training
and seminars organized by various international and
local media organizations. These include Interna-
tional Center, MediaNet Journalism, Training Cen-
ter “ZhanaZhol,” Kazakhstan’s School of Actors
#1 and news anchoring courses from TeleZhuldyz
Center. Some international and local media develop-
ment organizations offer regular trainings on jour-
nalism skills, such as Internews Network Kazakh-
stan, Legal Media Center and others. Some courses
are available on a paid basis. However, university
journalism programs remain the main educators for

future journalists. Therefore, this study generally fo-
cuses on university education.

In the past, limited attention is paid to scholarly
examination of journalism education in Kazakhstan
and wider Central Asia. One such research that stands
out the most is Gross and Kenny (2008), which de-
scribed challenges and opportunities in journalism
programs across Central Asia. Freedman (2007)
also examined journalism education in the context
of Kyrgyzstan and whether the Tulip Revolution in
2005 brought any changes to journalism education
in the country. Skochilo, Toralieva, Freedman and
Shafer (2013) analyzed whether the western model
of journalism education could be transplanted into
Central Asia. In their work, Freedman and Schafer
(2012) argued that Soviet curriculum still impairs
preparation of future journalists in Kazakhstan in
part because of technological changes occurring in
society and in the profession. In addition, Nemecek
and colleagues Ketterer, Ibrayeva and Los (2011)
surveyed Kazakhstani journalism educators and
identified that university programs are failing to
match the current realities of the industry. Specifi-
cally, they emphasized the need to create new curri-
cula to prepare new generation of professionals that
will better serve the public.

Other existing literature suggests that some
news outlets re-train journalism graduates because
freshly graduated journalists are perceived to be
poorly trained during their college years. IREX
(2019) argued that such poor perception of journal-
ism education has led to the creation of the Alma
Mater of Journalism Club, involving heads of jour-
nalism departments, practicing journalists and me-
dia managers. The goal of the club is to upgrade
educational programs in journalism. Curriculum
may vary from institution to institution, but many
courses generally focus on the impact of journal-
ism on society and some emphasize practical skills
such as writing, shooting and editing. Many other
reports describe the urgent need to include multi-
media reporting in curriculum and develop an ethi-
cal approach. This is because there are widespread
ethical lapses among journalists, including biased
reporting, frequent violations of privacy, plagia-
rism of each other’s work and unsubstantiated and
unsourced accusations or reliance on single source
reporting.

The IREX (2019) report noted that traditional
universities do not meet actual media market de-
mands. This may be one of the reasons that Ka-
zakhstan’s “Media Alliance” co-founder Arman
Shurayev suggested in 2017 the closing of all jour-
nalism programs in Kazakhstan except Al-Farabi

85



How the journalism community in Kazakhstan views journalism education

Kazakh National University (KazNU). He said uni-
versity programs are not producing qualified jour-
nalists and that journalism skills can be obtained
in “real journalism world,” not in classrooms. “For
four years of journalism study, we read books only.
We had outdated books about how to do interviews,
how to write news leads, and about different genres.
We studied everything but we did not have practical
tasks...There is huge hole in what they learn at uni-
versity journalism programs and the real profession-
al world. Harshly to say, universities do not teach
anything. Graduates come to us and they know noth-
ing. They do not know how to write news articles,
they do not know,” said one of the working editors
in Kazakhstan.

The media industry generally expects that jour-
nalism programs and schools provide young journal-
ists who have the determination to pursue journal-
ism (Josephi, 2004) and that graduates have critical
thinking and technological skills. Hannis (2017)
argues that schools generally cannot fully satisfy
the media industry’s expectations in part because
of high costs, such as hiring qualified faculty mem-
bers and purchasing advanced technologies such as
drones for reporting, expensive software and hard-
ware for shooting and editing broadcast, advanced
recording studios, and others. It seems impossible to
accomplish for most universities in Kazakhstan and
elsewhere in Central Asia because they are general-
ly underfunded”. In addition, very few Kazakhstan
journalism students seem to be interested in pursu-
ing a serious type of journalism such as doing inves-
tigative journalism to serve public interests. In their
recent research article, Brown and Ibrayeva (2019)
argued that Kazakhstan journalism students prefer
TV journalism, but a high percentage also prefer
the online environment to do journalism. They also
concluded that some students choose journalism be-
cause of the traveling involved in journalism. Also,
dynamic and lively work factors played a role in
students’ decision to pursue journalism as a profes-
sion, while other students indicated that they study
journalism because of potential to influence public
affairs and for the opportunity to be creative.

Education may not be the only factor for the
perceived poor quality of journalism graduates.
Kenny and Gross (2008) argue that journalism may
become a victim of economics where journalists re-
ceive low salaries. Journalists receive “starvation
pay” (Mould& Schuster, 1999, p. 204) that has not
changed much. This leads them to act unethically,
including reporting paid content as news and others.
“Regarding paid stories from politicians and other
people, such paid content do not generally have dis-
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claimers by news outlets. There are some friends
among journalists who are engaged in propaganda
works in journalism. They serve certain groups of
people, certain groups of politicians,” said one of
the working journalists. In its latest report on Ka-
zakhstan media environment, IREX (2019) reported
that journalist salaries are falling and that the num-
ber of reporters is also decreasing in the media mar-
ket of Kazakhstan. The report said that the average
salary of a journalism graduate is less than 100,000
KZT but it is important to acknowledge that salaries
vary greatly depending on the region and financial
health of media organizations. Whenever there is
low salary for journalists, highly qualified journal-
ists tend to move to other related professions such
as public relations or work in international organi-
zations where salaries are much higher. Skochilo
and her colleagues (2013) noted that in such con-
text, journalism as a profession is left in the hands of
those who could not find jobs elsewhere or in other
professions. Most media outlets ignore ethics or vio-
late ethics guidelines, which leads to low trust from
people, in turn leading the public to use more social
networks as a source of information (IREX, 2019).
Given this context of Kazakhstan journalism, this
study aims to address the following research ques-
tion: What substantive changes (if any) do journal-
ism stakeholders see the need to insert in journalism
programs in the country?

Methods

To answer the above-mentioned proposed re-
search question, this study employs in-depth inter-
views with journalism students, full-time working
journalists, and editors of various news outlets.
The interviews were held between February 2019
and May 2019. The research participants worked
for TV, radio, online news outlets, and print news
outlets. Interviews lasted about 25-30 minutes on
average. The participants included seven male and
17 female participants, with a total of 24. Ages of
research participants ranged from 18 to 40 years old.
No one under 18 was invited to participate in this
research. Interviews were recorded with permission
of research participants. Authors utilized convenient
and snowball sampling to reach out to research par-
ticipants. They were recruited by social media an-
nouncements via Facebook and through personal
networks of authors.

Although some critics may argue that quali-
tative in-depth interview may be subjective, this
study aims toward getting closer to understanding
the journalism community's experiences and under-
standings of their own professional context. So, the
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goal of this research is not to generalize but rather an
attempt to understand the views of Kazakhstan jour-
nalism stakeholders about the quality of journalism
education. The interviews were held in combination
of Kazakh and Russian languages as Kazakhstan is
a bilingual country. Some interview questions in-
cluded basic demographic questions as well as de-
tailed questions, for example: (1) How much are fu-
ture journalists prepared to immediately work in the
journalism field? (2) How did you prepare yourself
for the profession? (3) Does today's university cur-
riculum meet today's journalism reality? (4) What
skills should future journalists have? Other ques-
tions were also asked. Exact numbers of questions
differed because the varying detail in responses.

Results/Findings

This study explored journalism education in Ka-
zakhstan by interviewing journalists, editors, and
students of journalism in the country. Analysis of
interviews reveals that students of journalism pro-
grams in Kazakhstan have limited specialty courses
that could improve their journalistic skills. The ma-
jority of respondents said that they are not satisfied
with the learning quality of the journalism faculty.
They primarily cite two reasons, that the faculty
members lack sufficient professional experiences in
journalism that affects quality of teaching and learn-
ing, and that available textbooks at universities are
very old textbooks. Students in general argue that
they lack practical experiences during the study
years and that universities lack studios, computers,
and other essential equipment needed for develop-
ing journalistic skills. Editors and working journal-
ists offered similar arguments.

For example, one undergraduate student from
Buketov Karaganda State University M. M. said,
“I don’t like what they [professors] teach us. Not
enough practice. A lot of unnecessary items. And
I even doubt that after graduating from university
I can find a job in my specialty.” Another student
from a university located in Astana said, “I can say
that future journalists are taught incorrectly. A lot
of unnecessary items and why ...they do not under-
stand. Practical lesson take place only once a week.
To become the best you have to attend [additional]
trainings and courses." Further similar opinion was
expressed by another respondent of this research.
The student is currently studying at a university in
Almaty: “To be honest, there are a lot of minuses.
But the most important thing is [lack of] practice.
Since journalism is a creative profession, I think
future practice is more important than practice than
theory. Two years of training is enough. Four years

for theory is a lot. I worked at a news site from the
first year, then as a SMM-manager, | went to train-
ings for journalists, now [ work in a newspaper.”

One female student said, “I started working in
journalism when [ was studying in sophomore year
(second year at the university). The first year passed
with adaptation period but beginning second year
I already felt bored because the university did not
give me knowledge any more. The university did
not me new knowledge already by the second year.
Of course, we had theories. Of course, we had some
practical assignments in some courses. I do not
want to say bad things about my university but our
university did not provide any basic knowledge of
practical journalism.” Meanwhile, another student
said, “The major problem of our journalism educa-
tion is that the faculty consists of teaching members
who never worked as journalists themselves. They
are theorists. This is why unfortunately ... that more
and more short-term journalism courses are being
offered outside of formal university settings for
those who would like to develop their journalistic
skills. Some journalists run such small scale busi-
nesses by saying, 'Nowhere else you can learn these
skills ....only through our courses.” Another stu-
dent said, “Time is changing but we still study from
Soviet journalism textbooks.”

View of Editors and Working Journalists

One of the working journalists with 15 years of
experience in profession said, “Today, young jour-
nalists come to the [TV] channel very raw [unpre-
pared]. They do not know how to write text and so
on. And it was even in our time. For example, we
had the subject 'Kitaptanu Negizderi.' It was not use-
ful to me in life at all. And there are a lot of such
items.” An editor currently working for a state TV
channel with at least 10 years of experience shared
her own opinions. She said, "I think that the Faculty
of Journalism does not give specific knowledge for
students. They seem to be walking around. Students
come to our channel every day to do an internship
and learn something. I personally trained 10 students
again. All of them were from the universities of [...]
and [...]. Students cannot write their thoughts cor-
rectly at the very basic level. Not to mention that
they don’t know how to interview, make stories, or
write any journalistic material. And it is sad because
students pay a huge amount of money for knowl-
edge. All students go back for courses and trainings.
And this is a waste of money."

An editor of Evening News of the Channel One
Eurasia shared his opinion. He said, “Different stu-
dents come to our practice every month. I know
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from my great experience that out of 100 students
only 1 percent can write and know exactly what they
want. All trainees, 95 percent are not prepared for
journalism, especially for news. They have very nar-
row knowledge and skills that are not at all neces-
sary. And we have to teach them everything from the
beginning, in this regard, we do not accept young
journalists to work.”

A news website editor agreed with above-men-
tioned views. He said, “In the 1-2 years you need
to study general journalism and then divide by eco-
nomics and business, etc. And I would suggest to
open an elective for all universities. To be honest,
the journalism department is not managed by jour-
nalists but by philology. And unfortunately, these
people have never worked as a journalist, and at the
moment this is the main problem." He also added,
“Unfortunately, I did not receive a feedback re-
sponse from university professors. They do not give
sufficient feedback citing to the lack of time.” An-
other editor said, “You may spend five years or six
years at a university but in one month in news room
you learn more.”

Although some shared positively about journal-
ism education, they still ended up with responses
that expressed some dissatisfaction. For example,
one journalism student currently doing an internship
at a state news outlet said, "All the literature we read
from Soviet times. And when you come to practice
in any media you understand that you learn ...[that]
you do not need it at all. We also have old equip-
ment, and a lot of them have not been working for a
long time. If all this changes it would be very cool."
Another student shared, "The disadvantage is the
fact that we learn in several languages at once. I be-
lieve that a journalist should specifically define for
himself his professional language. And many appli-
cants on admission wanted to be Kazakh language
journalists and had great potential for this. Knowl-
edge of several languages turned out to be useful,
but not for all, because specifically one language
was not given due attention.”

What Needs to be Done?

The editor-in-chief of one of the state TV chan-
nels said, “When we hire, we primarily look at work
experience. It is most important. But if this is a stu-
dent who has just graduated from a higher institu-
tion, respectively, they have no work experience,
then we look at their abilities. Can I write the text,
whether the plot is built and so on. In general, about
1,000 students graduate from the journalism depart-
ment every year...But only 10-15 people get a job
in their field. There is no need for separate depart-
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ment of journalism but journalism courses should be
offered...And once again, the most important thing
is experience. Higher institutions must enter into
contracts with television channels, magazines, and
websites and provide students with experience..."
Another suggestion included one from experi-
enced editor and blogger who said, “Now there are
a lot of questions: do you really need to study as a
journalist? I believe that it is not necessary to spend
years on it when you can just learn the courses. Be-
cause now I’'m looking at students who come after
graduating from the journalism department even with
red diploma [honorary diploma], but in the end they
don’t know anything...Therefore, it is necessary to
increase practical exercises. The faculty of journal-
ism is everywhere, even in the medical university
in Shymkent. I believe that it is necessary to change
the structure of training journalism. From the first
course the student must be 'in the battlefield." And
we must give students more opportunities. Higher
educational institutions should be in close contact
with television channels and newspapers and maga-
zines. And TV channels, in turn, should take on
work from the first year, give opportunities to stu-
dents. Secondly, the future of journalists should not
only study journalism, but also finance and so on... ”

Discussion/Conclusion

Although this study may seem of scholarly con-
cern to only a small group of researchers invested
in journalism education in Kazakhstan and wider
Central Asia, it should in fact concern for anyone
who cares about journalism in a society. This study
explored how working journalists, editors and stu-
dents of journalism perceive journalism education
quality in the context of Kazakhstan. This study
was important for a number of reasons. This study
was undertaken with a heightened concern about
the quality of journalism education, including when
there was a public call to close all journalism pro-
grams at universities in the country. Although he
did not single out journalism, the President of Ka-
zakhstan cited that the majority of employers are not
satisfied with education quality in the country, sug-
gesting broader concern about the quality of higher
education. Understanding journalism students’ and
working editors' attitudes toward journalism educa-
tion is important knowledge because how journal-
ism teaching is perceived by other stakeholders of
journalism community will shape how to upgrade
journalism education to better prepare future gen-
erations of Kazakhstan journalists.

Drawing on in-depth interviews with 24 jour-
nalists, editors and students of journalism programs,
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the study seeks to understand journalism education
through people's own words and experiences. Some
findings are in line with other existing studies that
argue that students, working journalists and editors
have a generally low opinion about journalism stud-
ies. They cite that some of the faculty members may
have little or no practical experiences themselves in
the subjects they teach. Another finding was that uni-
versities focus heavily on the theory of journalism
and fail to provide hands-on experiences to students
(CIMA, 2007). Everyone agrees that "journalism is
changing and requires new educational models that
value critical and creative thinking skills while pro-
viding practical experience and strong links to in-
dustry" (Brown &lbrayeva, 2019, p. 40). This is not
a unique situation to Kazakhstan. Toraliyeva offers
similar argument in the context of neighboring Kyr-
gyzstan, where faculty members teaching journal-
ism have backgrounds as historians, linguists, or are
from other academic disciplines (Toralieva, 2014).
It may be explained by the fact that journalism pro-
grams historically were included within philological
departments that traditionally included areas such as
literature, philological studies, Russian and foreign
languages (Lukina& Vartanova, 2017).

Practical Implications

As the results showed, journalists in Kazakh-
stan strongly urge for more practical assignments
in courses, more multimedia reporting courses, and
an emphasis on practical skills more than theoreti-
cal. The major finding of this study that is in line
with existing literature is that curriculum should be
updated to meet current realities of journalism. It is
possible that the current generation of journalism
students have higher expectations from journalism
programs because they are emerging into a world

of new technologies and the internet. In addition,
this is the generation who participate in exchange
programs with European and American universities
and, upon return, they expect a higher quality of cur-
riculum after being exposed to top university facili-
ties and programs. In essence, as findings strongly
suggest, as noted by Claussen (2019), journalism
programs need to fix (update) what they are teach-
ing and, in some cases, who is teaching.

The issue of journalism education quality par-
ticularly takes on an urgency when the journalism
community globally faces many other troubling
signs such as growing distrust from the public, fake
news, propaganda, and that journalism is weakened
already by disruptions to its traditional business
model. Media freedom is globally declining to its
lowest (Center for International Media Assistance,
2018). In such context, it is important that journal-
ism educators bear some responsibility for improv-
ing the standards of teaching journalism in Kazakh-
stan. It is also important to do so in discussion with
various professional stakeholders such as media
owners, academic institutions, journalists’ unions,
and others to pay urgent attention to the quality of
professional standards of working journalists and
future generations of journalists who will play a vi-
tal role in keeping public informed about essential
happenings in society so they make informed deci-

sions as citizens.
Limitations

There are several grounds for critique of this study. First,
the sample is relatively small and does not include faculty mem-
bers. A second limitation is that the study relied on the words of
journalists and students of journalism programs. It is possible
that they may not have been honest in evaluating journalism ed-
ucation programs. Future studies should involve faculty mem-
bers and expand sampling to involve more research participants.
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Car innovations & autopilot:
perception through the media in Kazakhstan

Due to the high cost of cars with autopilot in Kazakhstan (from 22 million tenge), personal reviews
and comments on social networks about it are not common. Therefore, media texts remain the main
source of information about self-driving cars. These texts are creating a defined communication environ-
ment on the topic. To date, public perception formed under the media influence has a bias towards nega-
tive. With the help of content analysis | have studied journalistic texts about car autopilots, published in
domestic electronic media. According to the final results of the research: Kazakhstani mass media rarely
publish materials on this particular topic; they can not maintain neutrality when covering the topic of
autopilots (only 16%);domestic journalists more often resort to the use of words with negative labeling
(55%); in a positive light the topic is gives only by business media; the audience under the media influ-
ence and in the created communication environment gradually forms a negative attitude towards to the
autopilot system.

Key words: mass media, new technologies, cognitive perception, self-driving car, journalistic text.
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ABTOMOOMAbAK MHHOBaLMSIAQD XKdHe aBTOMMUAOT:
KaszakcraHaafbl BAK apkbiAbl Kabbiapay

KasakcTaHAQ aBTOMMAOTIEH >KYPETiH aBTOMOOMAbAEPAIH KbIMOATTbiFbiHA 6GalAaHbICTbI (22
MMAAMOH TeHreaeH 6acTar), 9AeyMETTIK >KEAIAepAe OCbl TakbIpbin GOMbIHLIA BUMAEOAAP, MiKipAep
MeH TYCiHiKTeMeAep KeH TapaaMarabl. BAK MeTiHaepi kapanaibiM a3amaTTapAblH, KOnwiAiri yiiH
ABTOMMAOTIIEH XKYPETIH KOAIKTEP TypaAbl HEri3ri aknapar ke3i 60AbIn Kaaa 6epeai. AdA 0Cbl MBTIHAEP
GeAriAi 6ip TakbIPbINTbIK, KOMMYHMKALIMSIAbIK, OPTACbIH >KacanAbl. byriHri TaHaa GykapaAablk, aknapar
KYPaAAAPbIHbIH bIKMAAbIMEH KAAbINTACKAH KOFaMABIK, Mikip Tepic 6arbITTa alTapAbIKTan apTbiKWbIAbIKK A
me 60Aaabl. Ocbl Makaraaa 6i3 KOHTEHT-TAAAQYAbl KOAAAHA OTbIPbIM, eH TaHbIMaA (DENTUHT BOMbIHLLA)
KA3aKCTaHAbIK, IAEKTPOHAbBIK, BAK-Ta >kapusAaHFaH aBTOMUMAOTTAP TypaAbl >KYPHAAUCTIK MBTIHAEPAI
3epTTeaik. COHbIMEH, 3epTTeYAIH KOPbITbIHABI HOTVXKeAepi BombiHWwA: 1) KasakCTaHAbIK, OyKapaAbIk,
aKnapar KypaAAapbl OCbl Takblpbin GOMbIHLIA MAaTEPUAAAAPAbI CUPEK >KapusAaiAbl; 2) OHbl KaMTy
KesiHAe GenTapanTbik, CakTaAMaiAbl (OkaAnbl TaHAayAa 16%); 3) aknapaTtTbik, MOTIHAEPAI >Ka3dy Ke3iHAe
OTaHABIK, KXYPHAAUCTEP >KaFbIMCbI3 OOSyMEH CO3AEPAI XKMi KOAAAHAAbI (KaAmnbl TaHAayAa 55%); 4)
TaKbIPbINTbI >KAKCbl XKaFblHAA TEK iCKepn MeH 613Hec BAK-Tap ycbiHaabl; 5) KazakCTaHAbIK ay AUTOPMSE
OGyKapaAblK, aknapaT KypaAAapblHblH ©CepiHeH >K8He KAAbINTaCKaH KOMMYHMKALMSAbIK, OpTaAa
GipTIHAEM aBTOMUAOT TyPaAbl XKaFbIMCbI3 KAaTbIHACTbI KAAbINTACTbIPAADI.

Tyiin cesaep: MacCc-MeAMa, >KaHa TEXHOAOTMSIAAP, TaHbIMABIK KaObIAAQY, ©3AIrHEH >XYpeTiH
ABTOKOAIK, MyOAMLMCTUKAABIK, MOTIH.
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ABTOMOOMAbHbIE MHHOBALMM U aBTOMUAOT:
Bocnpustue Yyepes CMU

M3-3a BbICOKOM CTOMMOCTM aBTOMOOMAEM C aBTONMMAOTOM B KasaxcTtaHe (0T 22 MAH. TeHre) OT3biBbl
M KOMMEHTapun B COLIMAAbHBIX CETIX MO AQHHOM TemMaTWKe He MMEIOT LUMPOKOro pacrpocTpaHeHus.
MeamarekcTbl OCTAlOTCS OCHOBHbIM MCTOYHMKOM MHQOPMauMnm 006 aBTOMOOMASIX C aBTOHOMHbIM
yrpaBAEHMEM AAS BOABLLMHCTBA PSIAOBbIX TPaXKAaH. MIMEHHO 3TW TEKCTbI M CO3AAIOT OMPEAEAEHHYIO
TEMATUYECKYID KOMMYHMKALMOHHYIO CpeAy. Ha CeroAHsiHuMin  AeHb  OOLLEeCTBEHHOE MHEHWe,
cchopmupoBaHHoe Mnop BAMsHUeM CMM, nMmeeT 3HAUMTEAbHbIM MepeBeCc B HeraTMBHYIO CTOPOHY.
B pamkax AQHHOMO MCCAEAOBaHMS MPU MOMOLLUM KOHTEHT-aHaAM3a ObIAM M3Yy4UeHbl >KYPHAAMCTCKME
TEKCTbl 06 aBTOMMAOTaX, OMyBAMKOBAHHbIE B CaMbIX MOMYASIPHbIX Ka3axXxCTAHCKMX SAEKTPOHHbIX CMI.
MTaK, COrAaCHO MTOrOBbIM pE3yAbTaTaM MCCAEAOBaHMS: 1) Ka3axCTaHCKME MeAMa PeAKO MyOAMKYIOT
MatepuaAbl MO AQHHOW Teme; 2) He BbIAEPXKMBAETCS HenTpaAuTeT npu ee ocselleHnn (16% wu3
o06uen BbIGOpKK); 3) OTEUYECTBEHHbIE >XYPHAAMCTbI MPU HanMcaHMM MHAOPMALIMOHHbBIX TEKCTOB Jallle
npuberaioT K ynoTpebAeHUIO CAOB C HEeraTMBHOM oKpacko (55% 13 o6Len BbI6OpKM); 4) B MO3UTUBHOM
CBeTe Tema MnoAaeTcs TOAbKO aeAoBbiMM CMMU; 5) kazaxcraHckas ayanTopms noa BAnsiHuem CMI m
B CO3AQHHOM KOMMYHMKALIMOHHOM CpeAe NnocTeneHHo (bopMupyeT HeraTMBHOE OTHOLLEeHWE K cucTeme

ABTOIMUAOT.

KaroueBble caoBa: Macc-MeAMna, HOBble TEXHOAOTMN, KOTHUTUBHOE BOCNPUATHUE, CaMOyI'lpaB/\ﬂeMbIVl

ABTOMOOMAD, KYPHAAUCTCKUIA TEKCT.

Introduction

As C. Happer and G. Philo said, the media play
a central role in informing the public about what
happens in the world, particularly in those areas in
which audiences do not possess direct knowledge or
experience (Happer& Philo, 2013). A car autopilot
system is exactly such area for the country.

According to official statistics 3,848 thou-
sand passenger cars are registered in the Republic
of Kazakhstan for the first half of 2018. Also,
according to the data, there are 19.9 units of private
cars per 100 people of the permanent population in
the Republic (http://stat.gov.kz/official). Statistics
on the number of cars with autopilot does not exist.
But, following the results of the first half of 2018, the
most sold cars in Kazakhstan were Lada, Toyota and
Hyundai (Russak, 2018). None of the mentioned car
brands use the autopilot system. From the above, it
follows that the journalistic texts are one of the most
powerful sources of information and the system of
influence on the formation of views and assessments
in this particular area. This is what dictates the
choice of the research topic.

If we get consolidated results on the evaluation
criteria of media texts, we will receive data on public
opinion formed under the media influence.

In this research I consider electronic media, in
particular, domestic information and news Internet
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portals, as well as websites of famous media in the
country. The choice of research material is dictated
by its readiness and the ability to assess the level of
popularity of articles on the AD (automated driving).

The term “autopilot” has been used for decades
within the aircraft industry, enabling pilots to
reduce their cognitive load by allowing an aircraft
to practically fly itself during “cruising” portions
of the trip. The same is now happening as cars
with autopilot are rapidly turning into autonomous
vehicles, allowing drivers to let the cars drive
themselves on certain portions of the trip, like
freeways (Autopilot review, 2018).

Nowadays scientists define automated driving
(AD) as driving in which at least some aspects of
the dynamic driving tasks occur without driver
input. AD has evolved rapidly due to advances in
microprocessors, sensors, geodetic information
systems,  telecommunications and  related
technologies (Noy et.al.,, 2018). With the other
words, we will speak about cars, which can drive
themselves, but they are not fully independent.

Cars of this type exist and are sold in
Kazakhstan (https://astanatesla.kz), but compared
with neighboring Russia (where cars with automatic
control systems that will drive on public roads in
Moscow and Tatarstan will receive a special sign
with the letter “A”, meaning "Autonomous driving"
(Gronsky, 2018)), there no one official document,



Zaripova G.1, Kurambayev B.2

law or by-law on such cars in the Republic (http://
online.zakon.kz).

According to X. Krasniqi and E. Hajrizi, the
major transformation that is happening now from
vehicles driven by humans to vehicles driven
by themselves will have a long term impact on
society (Krasniqi&Hajrizi, 2016). So, this article
aims to explore the influence of journalistic texts
about autopilot car systems on the public opinion.
I will give an objective quantitative assessment of
used positive/neutral/negative keywords in media
publications on car innovations & autopilot.

Literature review

In the scientific literature, the spectrum of
problems of using autopilot is widely reported.

First of all, the introduction of automated
vehicles to road traffic is motivated by several
predicted beneficial outcomes (Maurer et.al., 2015;
Stanton & Young, 1998), such as mitigating the
negative effect of routine drives on drivers’ health
and compensating the negative effects of predicted
increase in passenger traffic by increasing traffic
efficiency (Payre et.al., 2014; Roberts et.al., 2011).
It is assumed that fully automating the driver’s
tasks will reduce human error, such as speeding or
distraction, and, thereby, the number of fatalities
further still (Korber et.al.,2018).

Cars today already include many semi-
autonomous features, like assisted parking and
self-braking systems. And completely autonomous
vehicles - able to operate without human control
- are rapidly becoming more of a reality... What
technology makes self-driving cars possible? It’s
really three technologies: sensors, connectivity,
and software/control algorithms. A good overview
of European progress in this field of research gives
the European roadmap smart systems for automated
driving (Dokic et.al., 2015).

Two of the most talked about self-driving
advancements come from Google and Tesla. They
take different approaches: Google is using lidar (a
radar-like technology that uses light instead of radio
waves) sensor technology and going straight to cars
without steering wheels or foot pedals. Tesla has
rolled out a software system called Autopilot, which
employs high-tech camera sensors as a car’s “eyes,”
to some of its cars already on the market (Gupton,
2017). Other car trademarks are also moving in
the direction, for example, “nuTonomy”, “Uber”,
“BMW”.

A key technology for autonomous driving
is the real-time high-definition (HD) map. This

technology covers three main challenges for
autonomous driving. The first challenge addressed
is the capability of a vehicle to localize itself
with high precision in relation to its environment.
The second challenge is to solve the problem of
recognition and reaction to events appearing on the
road beyond the reach of onboard sensors, in a range
of more than 200 m ahead or around corners. The
third challenge concerns the vehicle’s capability to
drive in accordance with the needs of passengers
and other traffic participants (Redzic&Rabel, 2015).

As can be seen from the short review of
literature, no scientific work specifically concerns
media coverage of this topic. From the above
follows the scientific novelty of this work, not only
for Kazakhstan.

Material and method

As a main method in this research I will use
the content analysis. The following interpretation
of this method will be used: content analysis is a
research technique used to make replicable and
valid inferences by interpreting and coding textual
material. By systematically evaluating, qualitative
data can be converted into quantitative data. The
method has been used frequently in the social
sciences (https://www.terry.uga.edu), specifically
here for media & communication research.

The following statement also contributed to the
choice of this research method: content analysis
is a class of research methods at the intersection
of the qualitative and quantitative traditions. It
is promising for rigorous exploration of many
important but difficult-to-study issues of interest to
organizational researchers in areas as organizational
cognition, behavior, human resources, social-issues
management, technology and innovation (Duriau et.
al., 2007). After all, the human perception of the new
technology through the media will be discussed.

As the material of the study domestic journalistic
texts, published in the media in the public domain
were selected. The sample was made based on the
rating, i.e. popularity of content on a particular
topic (car autopilots). The popularity of a text was
determined by the position of the link to the source
according to search engine data on a query by
keywords: Kazakhstan, autopilot, car. Data valid on
July, 2019. In this study, only text data on Russian
language since 2018 were used, excluding video and
photos, materials on other languages.

The calculation also did not include materials that
were borrowed from other foreign media or translated.
Only author's journalistic texts are considered.
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Results and discussion

The most popular electronic media in Kazakhstan
were reviewed. Not all of them publish information
on this concrete topic. Media, which for 2018
published articles on autopilot were: Tengrinews.kz
(news portal), Zakon.kz (informational portal), Ktk.
kz (commercial TV channel), Kapital.kz (business
portal), 24.kz (round-the-clock news channel).

All of the above media are popular according
to Kazakhstani rating. Internet statistics service
(https://www.zero.kz) and have a different focus.

The choice of keywords from the text was made
using a computer program. Evaluation of words and
phrases was made at the expense of their cognitive
component.

The main results of the research are presented in
the Table 1.

Table 1 - Data of content analysis of Kazakhstani media texts on the car autopilot

The name of edition Positive

Negative Neutral

Tengrinews (Tengrinews.kz) | intellectual car computer sys-

tem

liability for traffic violations | technical operation

the driver does not get tired
while driving on the highway

lack of direct legal prohibi- | combined machine control

tion

moving independently in traf-
fic jam

the same cruise control Test Drive

distinguishes road markings

need to correct movement

number of keywords 4

4 3

Zakon
(zakon.kz)

modern technologies

driving license deprivation active mode

special parking place motion sensors

"pressed" to the roadside

number of keywords 1

3 2

Ktk
(ktk.kz)

criticized  the  autopilot

system

drove into a car standing
next to the place of another
accident

autopilot does not make the
car completely autonomous

emergency

similar accident

the driver died

sensors do not recognize the
white truck in sunny weather

number of keywords 0

7 0
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Kapital keep itself in the chosen lane the new system is still limited | auto control technology
(kapital.kz) in its capabilities
maintain a speed limit based on | the driver will have to keep | several onboard cameras
traffic signs his hands near the wheel
stop at traffic lights serious restrictions central server
serial autopilots requires touch to the steering
wheel
Safe  Vehicle Management
Technologies
several major concerns
Pedestrian and cycling
detection system
help to prevent collisions
pedestrian recognition system
will warn the driver about the
danger
will stop the machine in
dangerous situation
number of keywords 11 4 3
24Kz can correct car course or use | banned the sale of devices electronic assistant system
(24 kz) brakes
not designed to work without
human intervention
confuse
you need to keep your hands
on the wheel and be ready to
take control
illusion
driver distraction
unacceptable
risk for owners and other
road users
disables an important defense
mechanism
criticized
cars equipped by it more than
once got into accidents
in fatal accident
oftenignore
recommendations
accused the media of
excessive attention
number of keywords 1 14 1
Total: 17 32 9

95



Car innovations & autopilot: perception through the media in Kazakhstan

So, according to results Tengrinews.kz uses an
equal number of positive and negative words and
phrases when covering the topic of autopilots. The
number of neutral keywords differs only by one unit.

Zakon.kz prefer brevity when covering this
topic. The ratio of keywords with different estimated
markers does not vary greatly.

Ktk.kz for the period under review, published
one material about the collision of self-driving car
with another vehicle. The material used only words
and phrases that are negative.

Kapital kz. In the publication of this newspaper
clearly prevails positive presentation of material on
the autopilot system. We can assume that this is due
to the fact that the media is aimed at businessmen,
from whom publishers can attract investment in this
segment of the Kazakhstan car market, which is not
developed.

24.kz. Here there is an absolute prevalence of
negative material. Compared to positive and neutral
labeling keywords, negative ones are used much
more often.

When writing such materials, journalists should
adhere to objectivity. Moreover, they know about the
increased interest from the consumers of information
and the paucity of materials on this topic.

Objectivity means that when covering news,
reporters don’t convey their own feelings, biases
or prejudices in their stories. They accomplish this
by writing stories using language that is neutral and
avoids characterizing people or institutions in ways
good or bad (Rogers, 2018). But in this study, it is
casy to distinguish between materials where the
autopilot system is described on the positive side
and where it is described on the negative.

In essence, journalists themselves give an
assessment of this system or events related to it (for
example, car crashes). Media workers do not use the
comments of specialists or experts. Of course, one
of the reasons for this is the lack of such specialists
in Kazakhstan. But, on the other hand, in the era of
globalization, it is not so difficult to find an expert
on autopilots abroad and agree with him on a
telephone remote interview, for example. Or, as an
option, invite him to a TV or radio studio, paying for
the transfer. This will entail certain costs from the
editorial office, but at the same time the rating of the
media will grow.

There are many so-called traps, because of which
journalists who strive for objectivity, all the same,
express their attitude to the described technology.

One trap beginning reporters fall into is the
frequent use of adjectives. Adjectives can easily
convey one’s feelings about a subject (Rogers,
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2018). When conducting a content analysis on
the selected material, the following adjectives in
journalistic texts were recorded: intellectual, direct,
combined, modern, active, special, similar, new,
serious, central, dangerous, electronic, unacceptable,
important, fatal. This once again confirms that the
authors of the text somehow express their personal
point of view.

If we will talk about ethical requirements,
journalists also need to follow fairness.

Fairness means that reporters covering a story
must remember there are usually two sides - and
often more - to most issues and that those differing
viewpoints should be given roughly equal space in
any news story. When reporter writes his story, he
should convey both arguments in a neutral language,
giving both sides roughly equal space (Rogers,
2018). In the materials that were analyzed as part of
this study, news about autopilot cars were covered
without a clear gradation between the two points of
view.

In the analyzed materials, keywords and phrases
that are divided into positive and negative can also
be an example of using a loaded language.

Loaded words are a persuasive technique and
have also been called emotive language, high-
inference language, or loaded terms. Often, loaded
language exists as a substitute for other words or
phrases, one more negative or positive than the other
depending on the circumstance. A loaded word is
chosen because the speaker or writer believes it'll
be more persuasive than an alternate neutral word
(Your Dictionary, 2018). It turns out that the author
of the text does not seek to inform the audience as
much as possible, but simply tries to convince the
readers of the correctness or incorrectness of using
the new system. This is confirmed by low rates of
using neutral vocabulary in selected journalistic
materials.

While loaded language may have a tendency
toward brainwashing (or persuasion), it's not
always intended to sway the audience. Sometimes,
the speaker or writer is merely trying to inform or
motivate an audience. This is known as rhetoric.
Rhetoric uses language that appeals to emotions
but the main goal is to share logic or values (Your
Dictionary, 2018). Indeed, the author, using,
for example, the phrase “serious restrictions”,
appeals more to the emotions of the readership. In
this situation, journalist could simply list all the
limitations and give the audience the opportunity to
decide how serious they are.

According to the final results of the
research:Kazakhstani mass media rarely publish
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materials on this particular topic; they can not
maintain neutrality when covering the topic of
autopilots (only 16%);domestic journalists more
often resort to the use of words with negative
labeling (55%);in a positive light the topic is gives

only by business mediajthe audience under the
media influence and in the created communication
environment gradually forms a negative attitude
towards to the autopilot system.

Results as percentages are shown in Diagram 1.

W positive

55%

Percentage ratio of keywords

ive keywords

® nuetral keywords

Diagram 1 - Percentage ratio of keywords of different estimated labeling.

This study is limited; firstly, on a territorial basis
(Kazakhstan), secondly, on the format of the ma-
terial under consideration (text), thirdly, language
restriction (Russian), fourthly, it has a time limit
(2018). The received results can also not be distrib-
uted to all Kazakhstani mass media.

Personal assessment is reduced as much as pos-
sible through the use of computer programs and

apps.
Conclusion

Big car manufacturers and players in other in-
dustries have now announced their intention to in-
troduce fully automated cars within the next 10
years (Seif& Hu, 2016).

Let's give some examples: A) Uber is active-
ly testing unmanned taxis. B) Residents of one of
the villages near the German city of Mannheim are
served by the EZ10 electric self-driving bus of the
French company Ligier (Batalov, 2017). C) Ameri-
can concern Ford intends to invest a billion dollars

in the development of cars with autopilot in the next
five years (Arosev, 2017). D) KamAZ conducted
tests of the first Russian truck with autonomous con-
trol in NaberezhnyeChelny. The prototype is based
on the serial KAMAZ-5350 (Raspopova, 2015). E)
Self-driving car "Odyssey" assembled on the basis
of a diesel truck. The machine is equipped with four
types of sensors: video cameras, radars, lidars and
sonars (Karasev, 2018).

Simply listing these facts already means that the
autopilot system in the car is our real future. What
will be the views of ordinary citizens on this future
reality depends largely on what “notes” (negative or
positive) sound in today’s journalistic texts.

Due to the high cost of cars with autopilot in
Kazakhstan (from 22 million tenge), personal
reviews and comments on social networks about
it are not common. Therefore, media texts remain
the main source of information about self-driving
cars. And what these texts will be look like, will
affect the perception of media consumers. This
will create a defined communication environment.
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If we get consolidated results on the evaluation
criterion of media texts, we will receive the data on
public opinion formed by the media. To date, this
perception has a bias towards negative.

Pursuing this study, another problem surfaced
- in Kazakhstan there is no journalist who would
highlight this topic on an ongoing basis. Highly
specialized reporters are generally rare; editorial
offices strive to hire universals who can write
about everything: from politics to economics,
from ecology to new technologies. And this trend
is characteristic not only for Kazakhstan, it’s
becoming global.

For example, member of Tesla Motor Club from
Cambridge are also asking to recommend good

objective journalist who are knowledgeable about
autopilot (Autopilot & Autonomous/FSD, 2019).
This search did not end with success.

In order to write on topics related to engineering
and technology, it is necessary not only to keep
abreast of new developments, communicate with
experts, but also to understand how the introduction
of these developments can affect the economic and
social situation. This list of skills goes on... The way
out of this situation may be additional education for
journalists in the form of trainings or seminars.

The results of this study can be used for such
journalist’s trainings, further research in this area,
as well as in studying the part of the Asian’s mass
media content.
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