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EXPLORING MEDIA COVERAGE
OF ENVIRONMENTAL PROTECTION IN EASTERN ETHIOPIA

The study explored the coverage of environmental protection in Harari Mass Media Agency. It used
exploratory design focusing on quantitative content analysis and qualitative textual analysis methods.
A purposive sampling technique was used to selectively gather data pertinent to the study’s objectives.
The findings of the study revealed that Harari Mass Media Agency has given little attention to problems
of environmental conservation. This is due to the fact, that the media didn’t focus and considered the
importance of these in the contemporary media discourse. In addition, the study indicated that nature
protection issues are not included and conspicuously absent in the editorial policy of Harari Mass Media
Agency. In addition, the source of news in the above-mentioned media was mainly from higher govern-
mental officials. The media highly prioritizing government official narratives over expert perspectives.
Thus, this contributed to a distorted representation of environmental articles. The study found out that
the limited diversity in news sources hampered the media’s ability to portray and provide an impartial
and comprehensive coverage of nature problems. Moreover, the study revealed that the media does
not have professional journalist who can do it. This deficiency significantly contributed to the minimal
coverage of environmental issues in the media reporting. The study acclaims that the media should
provide adequate coverage. Lastly, the study strongly recommends that the media should take proactive
measures to enhance environment coverage by revising its editorial policy to incorporate it as a key focus
area in the media.

Key words: ecological balance, editorial guidelines, public authorities, The Harari Mass Media
Agency, media reporting.
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LUbiFbic Dchbronusasarbl KOpLLIAFaH OpPTaHbl KOPFay MacCeAeAepiHiH,
6yKapaAblK aKnapar KYpaAAapbIHAA XXapUSIAAHYbIH 3epTTey

ByA Makanaaa «Xapapu» GyKapaablk aknapart areHTTiriHiH KopliaFraH opTaHbl KOPFay TakblipblObiH
KaMTy MaceAeci 3epTTeAai. MyHAQ MOTIHAI TaAAayAblH CaHAbIK, MAa3MYHAbIK, TAAKbIAQyAApbl MeH
canaAbl 8AICTEpiHE HEri3AEATeH 3epTTey BAICi KOAAAHBIAABL. 3epTTey MaKcaTTapblHa COMKeC KeAeTiH
AEPEKTEPAI XKMHAY YLiH MaKCcaTTbl ipikTey dAiCi NnarnaasaHbliAAbl. 3epTTey HaTuxkeAepi Harari Mass
Media areHTTiriHiH, KopluaraH opTaHbl KOpFay MaceAeAepiHe a3 KeHiA 6eAeTiHiH kepceTTi. Cebebi,
OGyKapaAblK, aknapart KypaaAapbl Kasipri Meama AMCKYypCTa OYA MOCEAEHIH MaHbI3AbIAbIFbIHA Ha3ap
ayAapManabl KaHe >KaH-XXakKTbl KapacTblpMarabl. COHbIMEH KaTap, 3epTTey KopluaFaH OpTaHbl
Kopray MaceAeAaepi Harari Mass Media areHTTiriHiH, pesakumsAbIK, cascaTbiHAQ KaMTbIAMaFaHbIH
JKOHE aHblK, TYPAE >XKOK, eKeHiH KepcCeTTi. AreHTTIKTiH >aHaAbIKTap Ke3i Heri3iHeH >OFapbl
MEMAEKETTIK Kbi3meTkepaep 6oaabl. BAK apHaiibl capaniibirapAbiH, MiKipiHe emec, YKIMeTTiH
pecmn xabapAamasapbiHa 6acbiMAblK, Oepeai. Ocblaaiia, GYA 3KOAOTUSIAbIK, MpoBGAeMarapAbIH
GypMaAaHyblHa bIKMaA eTTi.

3epTTeykaHaAbIKTap KO3AEPiHiH WekTeyAi 6oAYbl GyKapaAblkK aknapaTtKyparAaPbIHbIHIKOAOTUSAbIK,
MaceAeAepAl GerTapan >KoHe >KaH-)KaKkTbl KamTy KabireTiHe Keaepri KeATIpeTiHiH aHbIkTaAbl. Tafbl
6ip aita KeTepAairi, BAK-Ta 3KOAOTMSABIK, MOCEAEAEPA] KAMTUTbIH KOCIBU >KYPHAAMCTEPAIH, >KOK,
eKeHi Ae aHbIKTaAAbl. ByA KeMILiAIKTep aknapar KypaAAapbiHAQ 3KOAOMMSIAbIK, MPOOGAEMaAap TypaAbl
MaTepuaAAapAbl 6Te a3 >KapusAayFa alnTapAbIKTan biknaa eTTi. 3epTrey OyA 6arFbITTa areHTTiKTiH HaKTbl
DKOAOTMSIABIK, MOCEAEAEPAI TUICTI KaMTy Kepek ekeHiH kepceTeai. CoHbIMeH, aBTOpAap GYA areHTTiKKe
KOplUaraH opTaHbl Koprayabl BAK KbI3MeTiHiH Heri3ri 6arbITTapbliHblH, KaTapbiHa KOCY MakCaTblHAQ,
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PeAAKLMSIAbIK, CasicaTTbl KanTa Kapay apKblAbl 3KOAOTMSIAbIK, MPOOAEMaAAAPADI XKapUSAayAbl KEHENTY
6oiibiHLLIA 6eACeHA] WapaAap KabbiapayFa KeHec bepeai.

Ty#iH ce3aep: SKOAOTMSIAbIK, TeNe-TEHAIK, PEAAKLIMSABIK, YCbIHbICTAp, MEMAEKETTIK OMAIK OpraHAa-
pbl, «Xapapu» Bykapaabik aknapar areHTTiri, BAK-Ta >xapusiaay.
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AcnekTbl ocBeweHusi B CMU Bonpocos
OXpaHbl OKpY>KatoLei cpeabl B BoctouHoi Dcuonum

B AaHHOM MCCAeAOBaHMM M3yYeHa MpPAKTMKA OCBELLEHWS TeEMbl OXpaHbl OKPY>Kalollen cpeAbl B
areHTCTBe MaccoBo nHpopmaumum Harari Mass Media. ABTOpbl COCPEAOTOUMAMCH HA MCCAEAOBATEAb-
CKOWM KOHUEMUMN C aKLLEHTOM Ha KOAMYECTBEHHbI KOHTEHT-aHAaAM3 U KauyeCTBEHHble METOAbI TEKCTO-
BOrO aHaAM3a. AAS TOYEUYHOrOo M3Y4YeHUst U BbIBOPOYHOro cO0pa AaHHbIX, COOTBETCTBYIOLIMX LIEASIM
MCCAEAOBAHUS, MCMOAb30BAACS METOA LieAeHarnpaBAEHHOW cerMeHTaumm. Pe3yAbTaTbl MCCAEAOBAHMS
rnokasaAm, 4To areHTcTBO Harari Mass Media yAeAsieT HEAOCTATOYHO BHMMAHMS BOMPOCaM OXPaHbl
OKpYy»KatoLei cpeAbl. ITO CBI3aHO, MO MHEHUIO aBTOPOB, € TeM, 4To CMI peako (hOoKyCHPYIOT BHUMa-
HUE ayAMTOPUM Ha BaXKHOCTM BOMPOCOB OXPaHbl OKPY>Kalolllel CpeAbl B COBPEMEHHOM MEAMAANCKYP-
ce. Kpome TOro, nccaepoBaHue nokasaao, YTO BOMPOCHI OXPaHbl OKPY>KatoLen CpeAbl He BKAIOYEHbI U
SIBHO OTCYTCTBYIOT B PEAAKLIMOHHOM NMOAMTMKE areHTcTBa Harari Mass Media. Kpome Toro, mCTouHnkom
HOBOCTen B areHTCTBe Harari Mass Media cTaHOBSITCSI, B OCHOBHOM, BbICLLIME MPABUTEAbCTBEHHbIE UM~
HOBHMKM. CMW yalle oTAQIOT NpUopuTeT OMLIMAAbHBIM COOOLLEHMSIM NMPABUTEALCTBA, a HE MHEHMAM
3KCnepToB. TakMm o6pasomM, OPMUPYETCS HEKOPPEKTHOE MPEACTABAEHME O PEAAbHOM MOAOXKEHUM
AeA B chepe IKOAOTUH.

MccaepoBaHMe Takyke MOKa3aA0, YTO OrpaHMYeHHOe KOAMYECTBO MCTOYHMKOB HOBOCTEN MpensiT-
cteyetr CMW 6ecnpmnctpacTHO M BCECTOPOHHE OCBELLIATb 3KOAOrM4Yeckme rnpobaembl. Kpome Toro, B
XOAE MCCAEAOBAHMS BbISICHUAOCH, YTO B CMI BocTtouHor Dhronuu HeT npoecCUoHaAbHbIX >KypHa-
AMCTOB, OCBELLAIOLLIMX SKOAOTMYECKME MPOOBAEMbI. DTOT HEAOCTATOK B 3HAUYMTEALHOM CTEMEHU Croco6-
CTBOBAA MMHMMAAbHOMY OCBELLIEHMIO 3KOAOTMYeckux npobaem B CMU. MccaepoBaTean noavepkmnsa-
0T, uTo CMWM AOAXKHBI 06eCcrneunTb aAeKBaTHOE OCBELLEHME AAHHbIX NMPOOAeM. M HakoHel, aBTopbl
pekomeHAYoT CMU NpuHSATL aKTUBHbIE YCUAMS MO PACLUMPEHMIO OCBELLIEHMSI SKOAOTMUYECKMX MPoBAEeM
nyTem rnepecmMoTpa peAAKLMOHHOM MOAUTUKM C LIEAbIO BKAIOUYEHMS OXPaHbl OKPY>KatoLel CpeAbl B Unc-
AO OCHOBHbIX HanpaBAeHni aesTeAbHocT CMU.

KAroueBble cA0Ba: 5KOAOrMYecKmin 6araHC, peAaKLIMOHHbIE PEKOMEHAALIMM, OPTraHbl FOCY AAPCTBEH-
HOI BAACTM, AreHTCTBO MaccoBoi MHdopmaumm Harari Mass Media, ocsewerne 8 CMUA.

Introduction

Precipitably,  environmental issues  has
become the concerns of every country nowadays.
According to Roba (2012), people should have a
common understanding of reducing environmental
deterioration. Everyone has a responsibility of
protecting the environment through cooperation and
active participation in making the earth pollution-
free. The media have a social responsibility in
establishing and crafting an agenda on environmental
issues, and they should pay attention to raising
awareness among people and saving lives. The
main function of the media is as a tool for public
information and awareness. It plays a crucial role
in promoting public opinion and policy on issues
that have a significant impact on people’s lives
(Teklesilase, 2015).

Nowadays, it is known that every country in the
world is affected by environmental problems. Most
advanced countries became prosperous at the cost
of the environment. Thus, the issues of environmen-
tal protection needs action at the global level. These
countries’ concerted efforts to pursue sustainable
socio-economic development through the protection
of the environment are integrated at local, regional,
and international levels (Roba, 2012). They also
highlighted that discussion about global warming,
deforestation, and pollution of the oceans is disturb-
ing attitudes related to economic growth and devel-
opment at local, national, and international levels.

This study aimed to address the gaps within
Harari Mass Media Agency, particularly focusing
on the obstacles in media coverage of environmental
protection issues. Henceforth, this study to answer
the following research questions:
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- What are the primary challenges faced in
reporting on environmental protection?

- Has the Harari Mass Media Agency set
environmental protection issues as one of the major
topics on the public agenda?

- Has there been sufficient attention devoted to
environmental protection issues in media coverage?

Literature review

In Ethiopia, the mainstream media has not
given due attention to environmental protection
issues (Teklesilase, 2015). Teklesilase further states
that the quality and quantity of media coverage
on environmental protection issues seem under
expectations. For instance, Content analysts typically
find gaps in media coverage due to episodic coverage
of dramatic events, and to focusing superficially
on human interest and economic impacts, while
overlooking systemic concerns. Shanhan (2011)
notes that media coverage of environmental issues
remains disproportiantely low compared to the scale
of the problem. Scholars in Ethiopia claims that
there is insufficient representation of environmental
issues in grassroots media and community outlets.
In addition, there is a lack of research investigating
the media’s role in raising environmental awareness,
unlike studies on other development and political
topics. Even though, the media have a significant
role in disseminating environmental information
and creating public awareness, little is known
about their contribution and impact mainly in
Ethiopia. Therefore, investigating the coverage of
environmental issues in media warrants attention.

Griffin (2006) suggests that the media plays
a significant role in shaping our perceptions of
importance by emphasizing certain issues over
others. As a result, audiences often prioritize these
highlighted issues, considering them more significant
due to the influence of the media. Additionally, the
media constructs the meaning of these issues by
presenting a framework for interpretation, which
involves choosing, highlighting, omitting, and
expanding on specific aspects of the news content.
The media’s role is not only to report the facts but
also to frame them in a certain way. In addition,
Griffin noted that media affects how people
perceive some issues as more relevant than others.
In addition, people pay more attention to those
issues and consider them more important because
the media influence our thinking. It is stated by
various researches that the media has not given
due attention and neglected the environmental
protection issues. Although certain media are

covering environmental issues, the contents of
the media lacks of thorough investigation (Wyss,
2018). According to Teklesilassie (2015), the media
portrayal of environmental concerns in Ethiopia are
susceptible to personal opinions and bias. A recent
research conducted by Gerrath et al. (2024) notes
that message warmth virtual influencers are more
reliable sources to promote pro- environmental and
sustainable behaviour.

The use of the Agenda-Setting Theory in this
research aids in establishing a robust perspective on
the influential impact of mass communication and
the media’s role in setting agendas. McCombs and
Shaw (1995) stated that the mass media determines
what is important in people’s minds. The agenda-
setting theory suggests that the prominence
of issues in the mass media can influence the
importance attributed to those issues by the media
audience, such as newspaper readers. It implies
that audiences may perceive issues with the same
level of significance as portrayed by the media. This
theory posits that the media indeed have a cognitive
impact. The media can tell the public what to focus
on. People with higher education levels are more
prone to the agenda-setting effect (Craig, 1995).
People who have a high need for orientation on
a certain topic are also more likely to be affected
by the media. The media may also influence each
other, as well as be influenced by public relations
and public opinion. The interactions between media,
the public, and policymakers are characterized by
mutual influence across various channels. The
public impacts both the media and policymakers,
while policymakers influence policy, the media,
and the public. This dynamic interplay underscores
agenda-setting as a social phenomenon involving
active, simultaneous, and multidirectional roles of
policymakers, news sources, media platforms, and
the audience. The relationship between media and
society is very immediate and widely discussed.
Trivedi et al. (2018) highlighted that the media has
been seen not only in influencicng political opinions
but also it also works on environmental concerens
and attitudes. And, this study explores the effects
of agenda setting on environmental protection
issues and how the media influences public opinion
regarding environmental protection issues.

Research methods

This study employed both quantitative and
qualitative approaches including content analysis,
audio textual analysis, and interview instruments
were used in a step-by-step progression, which is
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termed a sequential approach in mixed methods
(Morse2010). First, the researchers collected and
analyzed the stories from the selected recorded
audio through content analysis used quantitatively.
Then, by setting some criteria, the researchers
continued to select some stories from those already
collected from the recorded audio by using the
nested sampling technique in which the samples are
a subset of those participants chosen for the other
investigation in the same study (Onwuegbuzie et al.
2007 & Moges,2017). This step was undertaken to
conduct audio and textual analysis.

Finally, the researchers interviewed four
editors and senior reporters who have experience
in reporting and editing environmental issues in
the Harari Mass Media Agency. Using different
instruments in a single piece of research makes both
the data collection and analysis strong, and it narrows
the limitations of each method used across the study
(Tashakkori, Teddlie, 1998). These scholars have
reasoned that employing a single method alone
may be both broad and thorough. There are other
advantages when using multiple research methods.
“All methods have inherent biases and limitations,
so the use of only one method to assess a given
phenomenon will inevitably yield biased and limited
results” (Greene et al, 1989).

In research conducted on assessing the scope
of coverage regarding environmental protection
in Harari Mass Media Agency, content analysis
was employed to count the breadth of coverage
concerning environmental protection. It did not give
answers to questions about how the stories were
framed and why this extent of coverage was given
to the issue in content analysing. Of course, this is
the drawbacks of content analysis. Also, it does not
tell how and why something is covered (Wimmer
& Dominick, 2006). To address these gaps, audio-
recorded analysis examined how stories were
framed, while interviews with key informants from
HMMA aimed to explain the framing and coverage.
These interviews were crucial for understanding
how environmental protection stories were crafted
in the selected media. By using multiple instruments,
the study aimed to complement each method’s
limitations, ensuring a comprehensive analysis. The
combination of qualitative and quantitative data
offers a thorough understanding of environmental
protection reporting in HMMA.

Content analysis is a method used to evaluate
how environmental protection issues are covered in
HMMA. It primarily involves analyzing the media
reports within the study. Berelson (1952) asserts
that content analysis focuses on what is being

communicated rather than the subjective nature of
the content or people’s reactions to it. This means
that the content analyst codes the stories only as they
appear, not as what they are intended to be or what
they are intended to mean. As one of the first steps
in this study is identifying what was reported in the
selected programs, content analysis becomes very
important.

Scholars have argued (Weber,1990 2010;
Wimmer & Dominick, 2006) that content analysis
can help to offer broader implications to given
content and can reach valid results that are based on
the observed values. This may be the best instrument
used to collect broader data quantitatively.
Henceforth, with an interest in collecting broader
data systematically and making general inferences,
the content analysis tool was employed here. The
researchers followed the ensuing steps to manage
the content analysis of environmental protection
stories, code them, and process the data) and to
collect the relevant data from HMMA within a
specific sampling time and systematically. These,
in turn, became useful in maximizing the reliability
of the data. The data were gathered within three
months, from the time May 1, 2020- July 30, 2020.

The primary aim of this research is to assess
both the volume and caliber of environmental
topics addressed within HMMA. However, due
to constraints such as time and resources, it isn’t
practical to analyze every Eastern Ethiopian media
outlet. Consequently, HMMA was chosen as a key
focus of the study. This decision was based on its
substantial audience reach within the West and
East Hararghe Regions, as well as its extensive
geographical coverage. The study involved the
participation of four individuals, including two
editors and two senior reporters from HMMA.

Archived radio news files and newspapers
were used as the main sources. A coding book
was prepared to collect relevant data used for the
study. Coding was carried out by the researcher
and one reporter from HMMA. Besides, in-depth
interviews were held with editors and reporters
working in the newsrooms of target media outlets
to gather qualitative data used to back the findings
of the quantitative data. Content analysis of in-depth
interviews were held with editors and reporters.

In the content analysis, the themes, subjects, or
issues to be studied can be categorized into different
subcategories. In this study, the researchers have
defined categories to analyze significant content.
This is because every unit should not be analyzed
unless it has some sort of importance or relevance
to the aim of the research. Based on this technical
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assumption, the researchers have developed a coding
sheet consisting of 7 major content categories which
were applied for the coding of sample news editions
in general and environmental stories in specific, too.
The content-coding categories are enumerated and
explained as follows.

Kinds of Environmental Theme(S) the News
Story Deals with- this content-coding category
was meant to gather data used to know about the
thematic focus of news coverage by the media
studied regarding various environmental issues
categorized as:

- News stories categorized under “Environmental
problems/Challenges” pertain to topics discussing
the causes or consequences of environmental issues,
such as deforestation, soil erosion, pollution, and
global warming/climate change.

“Environmental  Protection/Conservation”
content category encompasses news articles
concerning activities aimed at preserving the
environment, such as tree planting initiatives, river
basin development projects, and soil and water
conservation practices.

- “Environmental events & campaigns”
content category comprises news articles covering
environmental initiatives or celebrations, such as
World Environment Day or World Biodiversity Day
ceremonies and campaigns.

- Environmental Research Findings, Innovations
& Solutions: This category encompasses news
articles highlighting recent scientific discoveries,
technological advancements, and innovative
solutions related to environmental issues, such as
projects focused on green energy development.

- Others: This category includes environmental
news stories that do not fit into any of the predefined
environmental issue categories.

- Placement of environmental stories: This
coding category examines where environmental
issues are positioned within news editions. It aims to
gather data on the level of attention, significance, or
priority given to environmental stories by the media.
For radio news, this is categorized as either among
major news stories or among common/inside-page
news stories. For newspapers, it refers to whether
the stories are featured on the front page or inside
pages.

- Origin of Environmental News Stories: This
content-coding category is designed to track the
origin of environmental news stories covered by the
media. It categorizes stories as either originating
from local/domestic sources or from foreign sources.

- News sources: This content-coding category is
utilized to collect information regarding the primary

sources relied upon by the media for environmental
stories. These sources can include government
officials, community members, NGOs, experts,
documents, conducted research, internet sources,
etc. Understanding the predominant sources used by
the organization aids in assessing source diversity
and credibility. News sources are categorized as
Government officials, Experts/scholars, Community
members, Environment Groups/NGOs, private
companies, Press Releases, and New Research
Findings/Reports.

- Nature of environmental news stories: This
content-coding category is employed to gather data
about the characteristics or types of environmental
news stories covered. These stories are categorized
as investigative when they are well-researched and
delve deeply into environmental issues with high-
quality reporting, or event-oriented when they
cover meetings and related programs focusing on
environmental issues. Additionally, stories are
classified as either solution-oriented or problem-
oriented, and can also be classified as advocating,
informative, or both advocating and informative.

- Major types of environmental protection efforts
in Ethiopia include: Soil conservation, tree planting
initiatives, water pollution control, air pollution
mitigation, noise pollution management, etc.

Following data collection, researchers conducted
an analysis tailored to the methodology employed.
Quantitative data pertaining to most topics were
subjected to analysis using descriptive statistics
and percentages. Qualitative data, acquired through
interviews, underwent analysis by interpreting
participant responses within the framework of
theories concerning the factors influencing media
coverage of environmental protection efforts.

Result and discussions

The study was mainly intended to investigate
the coverage of media on environmental protection
news in the HMMA. The description has been made
on the quantitative and qualitative news coverage of
environmental issues of the selected media: HMMA.
A total of 90 days of news editions from May 01,
2020, to July 30, 2020, were collected from Radio
programs. A total of 266 news stories produced
with different issues have been found from the news
editions of the radio. The task of content analysis
begins first by sorting the environmental issues
from the other news content issues. By finishing the
sort of environmental issues, 47 news stories were
found to be environmental. These news stories were
also analyzed to gather data used to answer the rest



H.K. Tekare et al.

research questions pertinent to the quality or nature
of the news coverage that the media studied gave to
environmental issues.

First, the quantitative data would be considered
as the main data of the study which are presented
in the tables displaying figures of frequency and
percentage. Second, their results are described and
substantiated by the qualitative data gathered from
in-depth interviews that were made with editors and
senior reporters.

The extent of the media content on the
coverage of environmental protections

Under the specific objectives, the study identified
the amount of environmental news coverage that was

given attention by the media. And every news story
found in the sampled daily news editions has been
collected and categorized into the issues they dealt
with. The result of the data collected concerning
news coverage given to environmental stories is
presented as follows:

The coverage of news stories about
environmental protection issues within three
months in the media.

The study has assessed three months of media
coverage on environmental protection. In this
section, it is intended to show how much the media
has emphasized it within these three months. See the
table below:

Table 1 — The rate of news about environmental protection issues in the media within three months

) The coverage of news about environmental protection issues
Namf):l)tfl‘ i\t/[edla Frequency within three months made in the media. Total
May Jun July
Harari Mass Number 7 14 26 47
Media Agency Percentage 17.07 34.14 47.89 100%

According to the above table, 47 percent with
a frequency of 26 was the coverage of news about
environmental issues in July, 34.14 percent of
environmental news was made in June, and in May,
only 17.07 percent with a frequency of 7 news of
environmental issues were covered. According
to the above result, in July the media gave gross
attention.

In general, the study understands that the HMMA
did not give enough coverage to environmental
protection issues relative to the quantity of news
stories covering other topics, how many news stories
related to environmental issues were broadcasted
in the mass media over the past three months.
This finding is similar to the study conducted
by Teklesilase (2015) on Ethiopia Broadcast

Table 2 — The prominence of environmental protection coverage

Corporation (EBC). The assertion is at odds with the
country’s policy and the Environmental Protection
Authority (EPA) Proclamation No 9/1995. The
proclamation  empowers the Environmental
Protection Authority to develop environmental
protection policies and legislation, as well as to
establish directives and frameworks essential for
the assessment and oversight of the environmental
impacts of socio-economic development projects.
Additionally, the EPA is tasked with monitoring and
supervising the implementation of these initiatives.

Prominence of environmental stories

The data were gathered to identify the
prominence of the environmental protection issues
stories in their main headline news editions. The
data are presented below:

) Prominence of environmental news
Name of Media Frequency - - - - Total
Main Stories Inside stories
Harari Mass Media Number 9 38 47
Agency Percentage 19.15% 80.85% 100%
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According to the result of the above data, 80.85%
of the stories (inside stories) were not found to be a
prime time, it was in the inside stories. Only 19.15%
(main stories) of the stories were given on the daily
prime time. Based on the quantitative gathered data
environmental protection issues were not given
priority in the daily news. On the contrary, based
on the document analysis, the media house does not
have any articles that mention environmental issues
and does not inculcate environmental protection.
Besides, based on the response of editors, both Ed1
and Ed2 there is no attention given to environmental
protection issues.

According to above data, environmental
protection issues received less priority in the media
compared to other topics.This does not correlate
with the Ethiopian government’s policy and
strategies that follow the policy of green legacy
and the Ethiopian government strongly supports
environmental issues protection. In addition, the

Table 3 — Types of the news Stories of environmental protection

constitution established by the Ethiopian People’s
Revolutionary  Democratic  Front (EPRDF)
mandates both the government and the citizens of
Ethiopia to uphold responsibility for conserving
natural resources and sustaining ecological
equilibrium. Moreover, various proclamations and
accompanying regulations have been enacted to
enforce environmental protection and management,
aligning with the fundamental principles outlined
in the Constitution (EPA, 2008 cited in Gessesse,
2010)).

Types of news stories of the environmental
protection

The data were collected to show which
environmental protection issues have gotten
attention. It has been focused on mainly planting
trees, soil conservation, and water pollution issues,
based on the context of the media.

Name of Media Types of the news Stories of environmental protection Total
outlet Frequency Soil conservation Planting tree Water pollution
Harari Mass Media Number 6 39 2 47
Agency Percentage 13% 82.97% 4.25% 100%

The data collected from HMMA produced,
82.97% of news stories were about planting trees,
13% were about soil conservation and 4.25%
of news was about water pollution. As shown
from the data above most of the aired news about
environmental protection is about planting trees.
Even these are contrary to the governmental policy
of Ethiopia which emphasizes on green policy. The
informants, E1, E2, and R1 also stated that the media
coverage on environmental protection is not enough
even about planting trees. The media presents in
news form. Most of the time coverage of news on
planting trees is also presented by the invitation of
governmental officials and experts in agriculture in
the areas.

Media plays an influential role in assigning
importance to public issues. Due to the agenda-
setting function of the news media, audiences

10

not only learn facts about the “environment”, but
they learn too how much importance to attach
to those facts based on the emphasis placed on
them by the media. People must gain awareness
and understanding of environmental protection to
protect the environment from pollution and preserve
it for the next generation. So, to make this awareness
media must prepare programs that give information
about what are the consequences of environmental
pollution on human health and its surroundings,
and how to prevent pollution. Continual awareness
creation must be given to the people to protect and
preserve the environment for the next generation.

Kinds of environmental themes of news stories
dealt with

The table below shows four thematic
environmental issues on how HMMA amplify
awareness of environmental issues.
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Table 4 — Kinds of news coverage given to different environmental themes and issues

Kinds of environmental themes issues
. _ Environmental
Namzt?tler? e Frequency Environmental | Environmental | Environmental lljiilsdeiirgc? Total
problems Protection Campaigns Innova tions’ &
Solutions
Harari Mass Number 5 26 0 47
Media Agency Percentage 10.63 34.04 5531 0 100%

As the above data presented, from the total
number of 47 environmental issues, 55.31 percent
with the frequency of 26 news were focusing on
environmental campaign issues. Approximately
34.04% of the news focused on environmental
protection matters, while the remaining 10.63%
addressed environmental problems. The data
suggests that the majority of news stories pertaining
to environmental issues revolve around topics such
as environmental protection efforts and campaigns.
Especially it only focuses on protecting trees from
cutting for different purposes for household services
and fire.

On the other hand, environmental problems and
environmental research and findings did not get
attention. Teklesilase (2015) emphasized that the
above points, climate change, and ozone depletion
are often reported using traditional reporting

styles, surfacing as specific and discrete events,
rather than gradually connected developments.
This emphasis on the event and not the underlying
issue undermines the importance of the issue,
while simultaneously implying an infrequency that
is simply untrue. Today, journalists who report
on environmental issues encounter difficulties in
adjusting conventional reporting approaches to suit
the beat. They face constraints such as limited space,
tight deadlines, and other demands while striving to
meet the expectations outlined by Bourassa et al. in
2013, as referenced by Teklesilase in 2015.

Main news sources of the media on
environmental protection issues

This research is also aimed to highlight the
origins and affiliations of the chosen media outlets
in sourcing and disseminating news and information
concerning environmental matters.

Table 5 — Main news sources of the media on environmental protection issues

Sources
Namg of Govern- Com- Environ- new
media Frequency ment Experts/ munit ment Private press research Total
outlet . scholars Y groups/ | companies, | releases findings/
officials members «
NGOs"s reports
Harari | mber 27 13 3 1 - 4 2 47
Mass
Media
Agency Percentage 56.25 27.08 6.25 2.08 - 8.33 4.11 100%

The above data shows, that 56.25 percent of
the frequency of 27 environmental news sources
of the media were from Government officials.
27.08 percent of with the frequency of 13 the news
from experts, and the remaining from NGOs, press
releases, community members, and new research
findings.

The informants also agree with the result
of the quantitative data. From the in-depth
interviews conducted with reporters and editors, it
became evident that a significant portion of their
environmental coverage, especially stories centered
around events, predominantly feature key messages
from senior officials. During the interviews, they

11
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expressed frustration over the difficulty of securing
cooperation from experts and obtaining current
research data in the field. The proper source of
information is very significant for any media in
creating awareness of the societies on environmental
issues. Several researchers examining environment
journalisms in various geographical contexts also
reflect that powerful political and business interests

Table 6 — Origin of Environmental News Stories

exert influence on environment news coverage,
particularly at the national level (Teklesilase et al,
2015).

Origin of Environmental News Stories

The data was collected in an attempt to show the
proportion of domestic environmental protection
stories in comparison with the foreign ones.

Name of Media Origin of Environmental News Total
outlet Frequency Local National International
Harari Mass Media Number 40 5 2 47
Agency Percentage 86.9 10.8 4.2 100%

According to data gathered from the above
table indicates, the majority of the origin of
environmental news 86.9 percent with a frequency
of 40 was from local news, and 10.8 percent of
environmental news was from national news.
The remaining 4.2 percent of the news is from
international. Therefore, we can understand that
from quantitative data results, HMMA gave
more coverage to local environmental protection.
Moreover, the majority of local stories focused on
environmental preservation efforts, specifically
activities like tree planting, soil conservation,
and addressing water pollution. Allocating more
coverage to both proximity and relevance to the
audience’s interests is crucial, as these are key
principles guiding news selection in the media.
However, both national and international news also
play a significant role in raising awareness among

Table 7 — Functions of environmental news stories

the audience. In Ethiopia, a substantial portion
of news stories revolved around topics such as
greenhouse gas emissions, global warming/climate
change, and their impacts on Earth’s ecosystems,
including the melting of polar ice caps and rising
sea levels etc. In this study, how much the medium
would emphasize the local news? All respondents
(E1, E2, R1, and R2) stated that the strong part of
their organization is balancing both sides of the
stories that were covered by the medium. Most
importantly, they would give focus to the coverage
of local news.

Environmental news stories and functions

The key principle of the media is to produce and
disseminate news to people. Therefore, it is intended
to show how the environmental issue news was
gathered and disseminated to the audiences.

Functions of environmental news stories
Name of E Soluti Probl Total
Media outlet | Frequency Investigative Vv ent oAutlon- roblem- Advocating | Informative
Oriented oriented oriented
Harari Mass Number 1 36 1 1 1 47
Media o
Agency Percentage 2.12 76.59 14.90 2.12 2.12 2.12 100%

According to the data gathered, the majority
of the nature of environmental issues was event-
based. 76.59 percent with a frequency of 36 were
from event-based news natures. 14.90percent of

12

the nature of environmental news stories were
solution-oriented. And, the other nature of news
was very limited, and almost a minimum of them
from it.
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R1 and R2 informants gave responses as
follows: “Most of the news sources were from higher
officials. As a result of this, the news stories lack
an explanation of the issues of environmental they
dealt with. Even, if they were not soured properly,
they lack credibility and substances.”

The study understands that the natural sources of
environmental news are officials and governmental
bodies. This and other reasons were affecting the
quality of the news. This might affect the credibility
of the news medium. On the other hand, if there is
an intervention of government highly, experts in
the fields might be excluded. As a result of this, the
contents of the news lack an audience. Buell (2005)
supports the preceding arguments by noting that
environmental news reporting often lacks detailed
scientific explanations and fails to provide proactive
environmental mobilization information. Instead, it
tends to focus on crises and events.

Challenges encountered in reporting on
environmental protection issues within the
Harari Mass Media Agency

There are no professional journalists who took
training on environmental protection issues and
working with them. Because of this, most of the
journalists including me, do not have the concept of
doing on the issues of environmental news. Also, to
report on this issue, there needs to be art and training
continuously. The other thing that I have been faced
is lack of committement and interest in (Ed, Jul 25,
2020, 1,). Correspondingly, Ed 2 added in our media,
there is no concern about issues of environmental
coverage. Even though environmental protection is
very sensitive and critical for our country, no one
gives attention and concern about environmental
problems, solutions, and camping. Even, in our
editorial policy, no article can state it. The other
remaining two senior reporters (R1 and R2) explain
that HMMA, they are working by planning and
no one goes out of plan. They just run to fulfill
their plan, and no one can give up on the issues of
environmental problems. The issues by itself are not
interesting. The other thing, they are facing is the
coverage is more event-based. As a result of this,
they might not have included it in our daily tasks
and included in our plan. Besides, they did not have
training on this issue, and because of this, they are
not confident to develop stories on environmental
issues. Even, our editor did not appreciate us in
covering environmental issues.

The FDRE Constitution stipulates that the
government shall endeavor to ensure a clean and

healthy environment as an objective and recognizes
the right to a clean and healthy environment as a
basic right of the Ethiopian people (Art 92.1 and 44.1,
respectively). In order to guarantee the entitlement
to reside in a pristine environment, it is imperative
that the populace is educated about environmental
conservation, as they are the primary contributors to
pollution. A key focus for the Ethiopian government
is the implementation of the Climate-Resilient Green
Economy (CRGE) strategy, aimed at fostering the
country’s development by mitigating greenhouse
gas emissions within the business-as-usual scenario
by 2030. The CRGE strategy revolves around four
main pillars: enhancing agricultural practices for
increased food security and farmer income while
minimizing emissions, preserving and restoring
forests for their economic and ecological benefits,
including carbon sequestration, and scaling up
renewable energy production to meet domestic
and regional energy demands.To accomplish the
governmental strategy people, have to get awareness
through different media.

Environmental issues are neglected and
excluded from most media. Shanahan (2011)
highlights that despite the magnitude of
environmental challenges, media coverage of
environmental issues remains disproportionately
low compared to other topics. Environmental
reporting is marginalized within news coverage.
Additionally, Banterer (2002) concludes from
their global study that while lip service may be
paid to environmental concerns, the breadth and
seriousness of these issues are often not adequately
addressed. This superficial acknowledgment
detracts from the overarching focus of reporting,
which tends to be one-sided and minimally focused
on environmental matters. In my view, journalists
working in the media should actively address these
challenges and factors. Environmental issues are
fundamentally about the survival of humanity of
earth. Conversely, editors hold sway over reporters
in determining which news stories to cover. As
noted by Shanahan (2011), numerous journalists
express a desire to cover climate change topics
but encounter difficulties persuading their editors
of the newsworthiness of such stories. Moreover,
Shanahan points out that many editors perceive
climate change as primarily an international
issue, leading them to deprioritize local reporting.
Consequently, they often rely on stories from
Western news agencies or simply reprint press
releases without incorporating any local context or
additional information.

13
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Conclusion

This study reveals that the Harari Mass Media
Agency (HMMA) allocates minimal attention to
covering environmental protection issues compared
to other topics in the media. Additionally, HMMA’s
editorial policy lacks inclusion of environmental
protection-focused  issues, which contradicts
Ethiopia’s Environmental Protection Proclamation
No 9/1995. Despite the proclamation emphasizing
the joint responsibility of the government and citizens
in maintaining ecological balance, the media fails to
provide sufficient coverage of environmental issues.
Moreover, the media lacks professional journalists
dedicated to reporting on environmental topics.
In addition to this,the study shows that journalists
exhibit a deficiency in effectively portraying
environmental issues. It underscores the importance
of possessing skills such as comprehending scientific
terminology and methodologies, being informed
about past environmental occurrences, staying
updated on environmental policy developments
and the initiatives of environmental organizations,
having a broad understanding of contemporary
environmental issues, and being capable of
communicating this information to the public in a
clear and accessible manner, despite its intricacies
(UNEP, 2006). The media also used government
officals as main sources. Because of this and other
factors, the content of the news they were shallow
and not attractive since they were politically affiliated
and not specialized in the field of environmental
science. On the other hand, journalists did show an
interest in the environmental issues. If journalists
do not have an interest in covering environmental
issues, they may distort the news content. Roba
(2012) pointed out that discrepancies, distortions,
and misinterpretations of data have the potential to
impact how environmental issues are covered by the
media.

Journalists of the Harari Mass Media Agency
believe that the media does not pay attention to
environmental protection issues. In this regard,
Environmental depletion is one of the challenges
Ethiopia is facing (EPA, 2008) and has been given
little attention. It has the power to loom both
physical and economic existence. The degradation
of environmental resources in Ethiopia has the
potential to diminish the capacity to produce
biomass for food, feed, and household energy.
Given that the livelihoods of rural Ethiopians are
intricately linked to land, water, and biodiversity
resources, the decline in these resources directly
jeopardizes their survival., and the consequences of
severe degradation of these resources are manifested
through widespread food insecurity and poor quality
of life. It also undermines prospects for fighting
poverty and achieving sustainable development
(EPA, 2008).

Recommendation

The following recommendations are forwarded
to enhance reporting of environmental protection in
the HMMA: The media should be concerned about
the following points:

- Since environmental issues are the main agenda
for the country, it should be prioritized by the media.
The media should provide professional training for
journalists about environmental science.

- The media should work collaboratively with
the Federal Government of Environmental Authority
and Non-Governmental Organizations which work
on Environmental Protections

- The Harari Government should collaborate
with the media and work on environmental
protection issues.

- Harari Mass Media Agency should have a
program on environmental protection issues.

- The media editorial policy should include
articles related to environmental issue.
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EXPECTATIONS OF KAZAKHSTAN PR AGENCIES
FOR PR GRADUATES’ SKILLS

The study addresses the lack of comprehensive research on whether recent PR graduates in Kazakh-
stan meet industry requirements. The research aimed to explore PR professionals’ satisfaction levels
and opinions on the competency of PR graduates, highlighting key issues in PR education in Kazakh-
stan. Adopting a pragmatic worldview, the study used qualitative methodologies, including document
analysis and structured interviews with chief executive officers of PR agencies experienced in hiring
entry-level graduates. Findings provide insights into PR agencies’ expectations of Kazakhstani universi-
ties, specifically addressing the skills needed in the market. Soft skills: PR representatives emphasized
responsibility, collaboration, initiative, stress management and time management. Effective communica-
tion and collaboration were particularly noted for their impact on customer service outcomes. Technical
skills: Essential competencies include data analysis, photo and video production/editing, data manage-
ment, and search engine optimization (SEO). Professional skills: Key skills identified were copywriting,
creating social media content, developing media relations materials, and making informed decisions
based on quantitative and qualitative data. However, the study revealed a gap between PR agencies’
expectations and the actual skills of entry-level PR graduates. Noted deficiencies included a lack of
practical experience and internship opportunities, as well as a shortage of qualified educators with rel-
evant industry experience, contributing to graduates’ perceived inadequacies in practical PR skills. The
study also explored PR agencies’ attitudes toward the ability of Kazakhstani universities to prepare PR
graduates. Interview results indicated generally positive attitudes, with confidence in universities’ ability
to develop technical skills. Collaboration between universities and PR agencies was seen as crucial for
producing well-trained PR professionals.

Key words: public relations in Kazakhstan, PR skills, Kazakhstani PR agencies, entry-level PR gradu-
ates, PR education in Kazakhstan.
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KaszakcrtaHAblk, PR-areHTTiKTepiHiH,
PR-TyAekTepiHeH KYTeTiH KaCibu AarAbirapbl

byA 3eptTey KasakcraHaarbl PR-mamanaapabiH, arHn KOO TyAekTepiHiH, 0Cbl KacCibu caraparbl
3aMaHayM TaAanTapFa COMKEC KEAETIHAIM TypaAbl >KaH-)KaKTbl 3epTTEYAEPAIH >KOKTbIFbIH eckepe
OTbIPbIN >acaabin OTbip. 3epTrey KasakcTtaHaarbl PR-6iAiM Gepyain Herisri npobaemMasapbiH 6aca
KepceTe OTbIpbIM, KOFaMMeH 6arAaHbIC XOHIHAEr MaMaHAAPAbIH KaHaraTTaHy AEHreriH >KoHe
PR-kOMMaHUSIAQPABIH,  TYAEKTEPIHIH KY3bIPETTIAIN TypaAbl MikipAepiH 3epaeAeyre 6GarbiTTaAFaH.
OAeMre rnparMaThKaAblK Ke3KapacrieH Kapaw OTbIpbin, 3epTTey carnaAbl 8AiCTEMEAEpAl, COHbIH,
iWiHAE Ky>KaTTapAbl TaAAayAbl >koHe 6acTarnkbl AEHFeMAEri TYAEKTEPAl >kKaaapay Texipubeci 6ap
PR areHTTiKTepiHiH 6acliblAapbIMEH KYPbIAbIMABIK, CyX0aTTapAbl KOAAAHABI. AAbIHFaH HOTUXKEAEp
Ka3aKCTaHAbIK, YHMBepcUTeTTepAeH PR-areHTTIKTepAiH KyTeTiH kaciOu kabiaeTTepi TypaAbl, artan
anTKaHAQ, eHOEK HapbIFbIHAA KAXKETTi AaFAbIAAP TyPaAbl TYCIHIK Oepeai.

KorammeH GarAaHbIC MaMaHAAPbl >KayanKepLiAiKTiH, bIHTbIMAKTACTbIKTbIH, GacTamMallbIAbIKTbIH,
CTPECCTI XXoHe YaKbITTbl 6aCKapyAblH MaHbI3AbIAbIFbIH aTan eTTi. TuiMai 6ainAaHbIC NMEH bIHTbIMAKTACTbIK,
KAMEHTTEPre KbI3MET KepceTy HaTUXKeAepiHe acepi YLWiH epeklle KaxkeT. TeXHUKaAbIK, AaFAblAAp:
Heri3ri Ky3blpeTTepre AepekTepAi Taaaay, (POTOCYpeTTEp MeH GEMHEAEPA] OHAIPY/OHALY, AEPEKTEPAI
Gackapy >XoHe i3aey >KymeciH oHTarAaHabipy (SEO) kipeai. Kocibu aarablAap: Herisri aarAblAap
KOMUPAMNTUHI, BAEYMETTIK MeaMa Ma3MyHbIH Kypy, BAK-neH e3apa epekeTTtecy ylliH MaTeprassapAbl
93ipAeYy XKOHE CaHAbIK, >KOHE CaraAblK, AEPeKTepre Heri3AeAreH LWewiMAaep KaObiapay GOAAbI.
AereHmeH, OyA 3epTTey PR areHTTIKTepiHiH KyTyAepi MeH 6acTankbl AEHreMAeri TYAEKTEPAIH HaKTbl
AAFAbIAAPbl apPaCbIHAAFbI AALIAKTBIKTbl aHbIKTaAbl. ATaAFaH KEMLUIAIKTEpre npakTUKaAblK, Toxipnbe
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M.N. Filipov

TaFbIAbIMAAMaAAH 6Ty MYMKIHAIKTEPiHiH GOAMaybl, COHAAM-aK, TMICTi caraaa Taxipmbeci 6ap GIAIKTI
OKbITYLLbIAAPABIH, >KETiCreyLiAiri Kipai, OyA TyaekTepaiH, PR caaacbiHAaFbl ToXXipMOEAiK AaFAblAapbl-
HbIH, >KETKIAIKCI3AITiHEe >KoHe KaXKeTTi KabiAeTTepAai urepyiHe biknaa eTtTi. 3epTreyae aBTopAap PR-
areHTTIKTePAIH Ka3aKCTaHAbIK, YHMBEPCUTETTEPAIH KOFaMMeH OaiAaHbIC OOMbIHLLA TYAEKTEePiHiH Aa-
MbIHAQY AEHreiiHe biknabiH 3epTTeai. Cyx6ar HaTMXKeAepi CTYAEHTTEPAIH 63 >KYMbICbIHA >KaAMbl OH
K©3KapacreH KapamTblHbIH >KOHE YHMBEPCUTETTEPAIH TEXHUKAAbIK, AAFABIAAPABI AAMbITy KabiAeTiHe
CeHIMAI ekeHiH KepceTTi. YHuBepcuteTTep MeH PR areHTTiKTepi apacbiHAAFbI bIHTbIMAKTACTbIK, KOFa-
pbl AEHIenAe AarbIHAAAFAH KOFaMMEH 0aiiAaHbIC MaMaHAAPbIH AAsipAay YLUiH wetlyii pakTop 6OAbIM
CcaHaAaAbl.

Ty#in ce3aep: KasakcraHaarbl KoFrammeH 6Garaanbic, PR aarAbiAapbl, KadakcTaHAbIK, PR areHTTik-
Tepi, 6acTankpl AeHreraeri PR tyaektepi, PR Giaim.

M.H. ®uaunos

Ynueepcuter KMM3I, KasaxcraH, r. AAmathbl
e-mail: mfilipov@kimep.kz
O)KM,A,aHMFI Ka3axctaHckux PR-areHTCcTB
OT HaBblkOB PR-BbINyCKHMKOB

AQHHOE 1CCAeAOBaHME HaMNpPaBAEHO Ha OTCYTCTBME BCECTOPOHHMX MCCAEAOBAHMIM O TOM, COOTBET-
CTBYIOT AW HEAQBHME BbIMyCKHMKM PR-cnieumaamcTos B KaszaxcraHe TpeboBaHmsam oTpacam. Lleab nccae-
AOBAHUS — U3YUYUTb YPOBEHb YAOBAETBOPEHHOCTU PR-npodeccnoHanoB 1 Mx MHEHME O KOMMEeTEeHTHO-
CTU BbIMYCKHMKOB PR-crieumaAbHOCTEN, BbISBUTb KAIOUEBbIE NpoOAembl PR-o6pa3oBatms B Kasaxcrae.
[Mpuaep>kmBasch NparMaTMYeCcKoro MMpPOBO33PeHKs, B MICCAEAOBAHMM MCMIOAb30BAAUCh KaUeCTBEHHbIEe
METOAMKM, BKAIOYAS aHAaAM3 AOKYMEHTOB U CTPYKTYPMPOBaHHbIE MHTEPBbLIO C reHepaAbHbIMU AMPEKTO-
pamm PR-areHTCTB, MMEIOLLMMM OMbIT HaliMa BbIMYCKHMKOB HAaYaAbHOIrO YPOBHS. [ToAyUYeHHble pe3yAb-
TaTbl AQIOT MPEACTaBAe€HME 00 OXmAaHMsX PR-areHTCTB OT Ka3axCTaHCKMX YHMBEPCUTETOB, B 4acT-
HOCTM O HaBblKax, HEOOXOAMMbIX Ha pbIHKE TPyAa. Msirkme Haebiku: [1peacTaButean PR noavepkHyAm
OTBETCTBEHHOCTb, COTPYAHMYECTBO, MHULMATMBHOCTb, YNPABAEHWE CTPECCOM M BpemeHeMm. ek~
TUBHas KOMMYHMKaLMA U COTPYAHMYECTBO ObIAM OCOBEHHO OTMEYEHbI 3a MX BAUSIHME Ha PE3yAbTaTbl
0OCAYXKMBaAHMS KAMEHTOB. TEXHUYECKME HABbIKM: K UMCAY OCHOBHbIX KOMMETEHLIMIA OTHOCSTCS aHaAM3
AQHHBIX, CO3AaHME/PeAaKTUPOBaHME POTO- M BUAEOMATEPMAAOB, YIIPABAEHME AAHHbIMM M MOMCKOBas
ontummzaums (SEO). MNMpoheccrmoHaabHble HaBblku: KAlOUeBbIMM HaBblkamu BbIAM Ha3BaHbl KOMMpan-
TUHI, CO3AAHME KOHTEHTa AAS COLMAAbHbIX CeTeit, pa3paboTka MaTepranoB AAs cesizen co CMU un
NPUHATME 0OOCHOBAHHbIX PELLIEHWMIA Ha OCHOBE KOAMYECTBEHHbIX M KayeCTBEHHbIX AaHHbIX. OAHAKO
MCCAEAOBaAHME BbISIBUAO Pa3pbiB MEXAY OXXMAAHMSIMM PR-areHTCTB M peaAbHbIMKW HaBbIKamM BbIMyCK-
HMKOB Ha4aAbHOIro ypoBHs B 06AacTM PR. Cpean HEAOCTAaTKOB OTMEYAETCsl OTCYTCTBME NPaKTUYECKOro
OrbITa M BO3MOXXHOCTEN AAS CTaXKMPOBKM, a Tak>Ke HexBaTka KBaAM(UUMPOBAHHBIX MpernoAaBaTeAen C
COOTBETCTBYIOLLMM OTMbITOM paboTbl B OTPACAM, YTO MPUBOAMT K TOMY, UTO BbIMYCKHMKM CUATAIOT, YTO
Y HMX HEAOCTATOYHO MPaKTUYECKMX HaBbIKOB B 06AacTn PR. B MccAeAOBaHMM Takke M3y4aaoCb OTHO-
weHne PR-areHTCTB K CnoCcoBHOCTM Ka3axCTaHCKMX YHUBEPCUTETOB FOTOBUTb BbIMYyCKHMKOB B 00AACTM
PR. Pe3yAbTaTbl CTPYKTYPUPOBAHHbIE MHTEPBbIO MOKA3aAU B LIEAOM MOAOXXUTEAbBHOE OTHOLLEHME K 3TO-
My BOIMPOCY, a Tak>Ke€ YBEPEHHOCTb B CMTOCOOHOCTM YHUBEPCUTETOB PasBMBaATb TEXHUYECKME HABbIKM.
COTpPYAHMYECTBO MEXAY YHMBEpPCUTETaMM M PR-areHTCTBamm ObIAO MPU3HAHO Ba>KHEMLLMM YCAOBMEM
NMOAFOTOBKM XOPOLLIO NMOAFOTOBAEHHbIX CMELMAAMCTOB MO CBA3AM C 00OLIECTBEHHOCTbIO.

KaroueBble caoBa: KasaxcraHckue cBg3m ¢ obuiectBeHHOCTblo, PR-HaBbikm, KasaxctaHckue PR-
areHtcTBa, PR-BbinyckHukn, PR-ob6pasoBanme B KasaxcraHe.

Introduction

In recent years, most fields that support vital
societal functions have experienced significant de-
velopmental changes due to increased consump-
tion and high internet penetration. Public relations
(PR) is one such field. The primary catalyst for this
change was the need to adapt to complex conditions,
such as the quarantine imposed due to COVID-19.
Although the digitalization of various sectors was
already underway before the lockdown, the inability

to leave homes highlighted the critical importance
of this process for maintaining global societal func-
tions. Nonetheless, certain elements remain constant
over time, such as the skills required to enter the PR
field. According to the Annenberg Annual Report
[2016], global PR agencies prioritize hiring gradu-
ates with skills in writing (89%) and verbal com-
munications (80%).

Statement of the Problem

While media outlet representatives express dis-
satisfaction with the knowledge and skills of the
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new generation, no research has been conducted to
determine whether PR graduates meet the industry’s
requirements. Thus, it is necessary to explore the
satisfaction levels of PR representatives and their
opinions on the competency of PR graduates, which
will, in turn, highlight the main issues in PR educa-
tion in Kazakhstan.

Background and Rationale

Kazakhstan, a Central Asian country situated
between Russia and China, has a relatively small
population close to 20 million people despite its
vast land area, making it one of the least densely
populated countries globally. Kazakhstan has the
ninth-largest landmass worldwide, with nearly half
of its population (41%) under the age of 25 (United
Nations, 2019). According to the Constitution of the
Republic of Kazakhstan (Art. I), Kazakhstan is a
secular democratic republic with a presidential sys-
tem.

Kazakhstan is the most economically stable
post-Soviet country in Central Asia. It transitioned
from a lower-middle-income to an upper-middle-
income country in less than two decades by 2006
(Rahardja & Agaidarov, 2019). Deloitte Research
Center in CIS defined the leading economic sectors
of Kazakhstan’s economy for 2019 — trade (17%),
oil and gas production and processing (15%), and
other manufacturing industries (11%). The banking
sector comprised 28 banks, with half having foreign
stakeholders Deloitte Research Center of in CIS
(2019, p. 6].

PR in Kazakhstan

Bekbolatuly and Karaulova (2019) stated that
the development of the PR industry in Kazakhstan
began in the 1990s after the collapse of the Soviet
Union. It emerged due to the development of civil
society and the authorities’ desire to establish dia-
logue with citizens. Before the 1990s, information
dissemination was vertical and controlled, with me-
dia serving as an official means of reducing social
tension. Three main industries in Kazakhstan use
PR as a tool for reputation creation: the financial and
banking sectors, the oil and gas industry, and the IT
sector. The establishment of organizations like the
National Association for Public Relations in the Re-
public of Kazakhstan and The Club of Kazakhstani
PR experts PR-shy marked a turning point.

PR Education in Kazakhstan

Twenty universities in Kazakhstan offer public
relations programs, with eleven private and nine
public institutions. Half offer both undergraduate
and graduate programs. Journalism undergraduate
programs are available in thirteen universities, with
six offering graduate programs. Instruction is pro-
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vided in Kazakh and Russian in eighteen universi-
ties, with half offering English instruction. Five uni-
versities offer mixed-language instruction, and one
offers Turkish instruction.

Purpose of the Study

This study aimed to assess the preparation level
of graduates entering the PR market. It qualitatively
explores Kazakhstani PR agencies’ expectations of
universities in preparing graduates and their profes-
sional competency in the PR job market.

Materials and methods

This study adopted a pragmatic worldview and
methodologies appropriate for its paradigm. As
outlined by Creswell (2014), pragmatism empha-
sizes actions, situations, and outcomes rather than
focusing solely on antecedent conditions. Pragma-
tist researchers prioritize the research problem and
employ diverse approaches to achieve a comprehen-
sive understanding. This qualitative study utilized
document analysis and structured interviews. Data
were collected through structured interviews con-
ducted with chief executive officers of public rela-
tions agencies experienced in recruiting entry-level
graduates.

Instruments

The study used extensive document analysis sys-
tematically reviews and evaluates various informa-
tion sources. This method involves examining and
interpreting data to elicit meaning, gain understand-
ing, and acquire empirical knowledge (Creswell,
2014). It also used structured interviews use an in-
terview schedule with a list of repeated questions
in the same order and wording (Corbin & Strauss,
2008). These interviews typically include questions
with limited answer options, suitable for comparing
data across a large sample. However, they can be
inflexible and lack depth. In contrast, unstructured
interviews allow for improvisation, leading to more
natural conversations and unexpected answers. The
purpose of the interviews was to assess the compe-
tency level of entry-level graduates and evaluate
how public relations representatives perceive the
universities’ ability to prepare future practitioners.
Both closed and open questions were used.

The study used purposive sampling, selecting
interviewees based on their experience working
with or mentoring entry-level practitioners. Partici-
pants included 16 representatives from public rela-
tions agencies in Almaty and Nur-Sultan, chosen for
their experience with entry-level practitioners. Inter-
viewees were contacted via email using a database
of Kazakhstani public relations agencies. Interview
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questions were sent in advance to ensure clarified
responses. Initially constructed in English, the ques-
tions were translated into Russian. A pretest was
conducted before the main interviews.

Interviewees profile

Sixteen interviewees from Kazakhstani PR
agencies participated in the structured interviews.
Among the respondents, 5 (31.3%) were owners, 3
(18.8%) were account managers, and 4 (25%) were
managing partners and CEOs, respectively. Re-
garding industry experience, 5 participants (31.3%)
had worked in public relations for 10-15 years, 4
(25%) for 5-9 years, 3 (18.8%) for 16-20 years, 2
(12.5%) for over 25 years, and 1 participant (6.3%)
had 1-4 and 21-25 years of experience, respectively.
In terms of agency size, 6 participants (37.5%) de-
scribed their agencies as small (10 to 49 employees),
5(31.3%) as micro (4 to 9 employees), 3 (18.8%) as
medium-sized (50 to 249 employees), and 2 respon-
dents (12.5%) as large (250+ employees).

Literature review

The research employed educational standards
from various countries and skills requirements from
a global perspective. It examined three types of
skills—soft, technical, and professional—to assess the
development of public relations (PR) education in
Kazakhstan and the competencies of its graduates.
The literature review is centered on the evolution of
PR education in Kazakhstan. The first section dis-
cusses studies on the skills needed by entry-level
graduates in the global PR market, the second sec-

tion discusses PR in Kazakhstan and the third sec-
tion focuses on PR education in Kazakhstan.

Skills Required in the Global PR Market

In The Professional Bond (2006), the Commis-
sion on Public Relations Education outlines the rec-
ommended courses for undergraduate and graduate
curricula. It also presents data indicating the essen-
tial skills expected of entry-level graduates, as iden-
tified by PR educators and practitioners. The 2006
research findings highlight the need for PR profes-
sionals with writing skills, critical thinking, and
public communication abilities.

The USC Annenberg Center for Public Rela-
tions (2016) in its 2016 Global Communications Re-
port examined the global communications industry,
analyzing trends in talent, structure, compensation,
and diversity. This report identified the most need-
ed skills indicating writing (89%) and verbal com-
munication skills as more significant than analytics
(62%) and SEO (41%). Curiosity, creativity, and
critical thinking were also emphasized as crucial
skills by industry leaders. The report indicated that
writing, verbal communication, and critical thinking
remain essential in the PR market over time.

The following year the USC Annenberg Center
for Public Relations (2017) presented the findings
from a comprehensive survey of over 800 PR ex-
ecutives worldwide in the 2017 Global Communica-
tions Report. The report also included insights from
nearly 700 PR and communications students. This
report highlighted the integration of PR and market-
ing fields and illustrate the skills deemed significant
for the future growth of PR graduates.

Strategic Planning

Social Media

Verbal communications

Media relations

Search Engine Optimization

Primary Research

Media Buying e

0% 20%

40% 60% 80% 100%

(Source: USC Annenberg School of Communications and Journalism, 2017)

In 2019 the PR: Tech the Future of Technol-
ogy in Communication Report, the USC Annenberg
Center for Public Relations (2019), examined the

impact of emerging technologies on the future of the
PR industry,” examined the. PR professionals, PR
students, and over 200 business leaders in the
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United States, representing small, mid-size, and
large organizations were surveyed. Social media and
online influencers (shared media) took the lead with
38%, slightly surpassing the company’s proprietary
communication channels (owned media). Tradition-
al media coverage (earned media) was ranked third,
with 14% of participants favoring it, while adver-
tising (paid media) was deemed the most valuable
communication channel by 12% of respondents.

Technical skills were anticipated to become
increasingly important for future communications
practitioners. Despite machines handling much of
the analysis, there would still be a need for profes-
sionals who can translate data into actionable in-
sights. According to the 2019 Report big data ana-

lytics (65%), video production (59%), and search
engine optimization (59%) would be critical techni-
cal skills for future PR professionals.

The 2017 Fast Forward Report of the Com-
mission on Public Relations Education (2017)
offered a comprehensive review of the PR educa-
tion, including the skills expected from entry-level
graduates. The most important skills in PR in 2017
were writing, communication, social media man-
agement, research and analytics, and editing. The
survey utilized the Knowledge, Skills, and Abili-
ties (KSA) approach, asking practitioners to rate
the desirability of specific skills on a scale from
1 to 5 (where 1 means not desired and 5 means
highly desired).

Skills Skills Entry-Level practitioners Skills Entry-Level practitioners Do
Should Have (M/SD) Have (M/SD)
Writing 4.87/.42 3.04/0.95
Communication 4.75/.56 3.29/0.89
Social media management 4.33/0.81 3.79/.92
Research & analytics 4.07/.99 2.69/0.94
Editing 4.16/0.98 2.55/0.95

(Source: Commission on Public Relations Education, 2017)

Public Relations in Kazakhstan

Bekbolatuly and Karaulova (2019) outlined
the development of public relations in Kazakhstan,
identifying factors that led to the establishment of
the communication field. According to the authors,
public relations emerged in Kazakhstan due to the
development of civil society and the authorities’ de-
sire to engage in dialogue with the population. The
socio-political transformations of the 1990s played
a significant role in creating a new communication
system. During this period, the first PR departments
were established in government agencies profes-
sional PR tools transformed the relationship be-
tween the government and society. Key information
and PR activities were centered in the Presidential
Administration, the government, both chambers of
Parliament, and national companies. Press services,
press centers, and public relations centers were also
established in regional executive and legislative
bodies.

The emergence of PR in Kazakhstan as a pro-
fessional, applied, and scientific activity was driven
by the development of social relations, civil soci-
ety institutions, and socio-economic market mech-
anisms. The democratization and transition to a
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market economy changed the nature of communica-
tions in Kazakhstan. Before the 1990s, information
dissemination was vertical and controlled, with the
media serving as an official means to reduce social
tension. However, post-independence, a new hori-
zontal communication model replaced the vertical
one, providing a choice of information sources. The
media shifted from reducing social tension to some-
times provoking it. Thus, an organized and system-
atic introduction of PR services at all levels and
training specialists became necessary, coinciding
with the democratic transformations and market re-
lations establishment in Kazakhstan. As for the PR
education in Kazakhstan, Esenbek (2013) noted that
PR services began to be established in 1992. The
Al-Farabi Kazakh National University was the first
to open an undergraduate program in PR in 2000
and a graduate program in 2009, with over 1,000
graduates (Bykov et al., 2019). However, there were
challenges in PR education, such as the lack of local
textbooks and training provided by local practitio-
ners.

The development of PR in Kazakhstan mirrors
the global (especially American) evolutionary pro-
cess but on a much shorter timeline. Foreign ex-
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perience and adaptation to Kazakhstan’s realities
played a crucial role in this development. Despite
the challenges, PR in Kazakhstan has evolved dy-
namically, significantly impacting social process-
es, political culture, the economy, and spiritual life,
indicative of the democratization of socio-political
processes and the development of civil society in-
stitutions.

Kazakhstan’s PR has unique features but func-
tions similarly to public relations in the developed
countries. Each country’s PR practices are adapted
to local conditions, reflecting the universality of
the public relations system in democratic societies
with market economies. Jalalli (2019) found that
86% of PR agencies identified Digital PR (Social
Media Management) as the most relevant direction
for 2019-2020, followed by crisis communications
(80%), media relations (60%), internal communica-
tions, and work with influencers (46%). Other ar-
eas included corporate social responsibility, content
marketing (33%), investor relations (26%), event
management (20%), and government relations
(13%). Respondents indicated that digital PR and
Internet marketing tools, such as social media pub-
lications, targeted advertising, and contextual ad-
vertising, would be most popular. Offline tools like
outdoor advertising and TV/radio advertising were
considered less relevant. Integrated promotion, so-
cial network work, PR campaign development and
implementation, event organizing, and crisis com-

Table 1 — Universities of Kazakhstan, teaching Public Relations

munication services were the most commonly or-
dered services.

The study also predicted an increase in the Ka-
zakhstan PR market volume by 10-40%, though
some respondents expected a decrease. There were
varying opinions on the market size, with estimates
ranging from less than $1 million to $30 million.
The majority of respondents did not anticipate bud-
get cuts for outsourced PR services, though some
expected reductions. The main challenges identified
were limited budgets and the provision of effective
PR services. PR is increasingly seen not just as a
tool for building company image and reputation but
also for increasing sales and awareness.

In another study, Jalalli (2020) examined the
global state of public relations and its impact on Ka-
zakhstan’s market. A survey by PR Week in early
May 2020, revealed that the coronavirus pandemic
led to budget cuts and postponed communication
campaigns. The Kazakhstani market experienced
similar trends, with reduced budgets, personnel
changes, and suspended campaigns. However, the
pandemic also strengthened certain areas like crisis
communications, internal communications, govern-
ment relations, digital communications, and work
with influencers.

These studies highlight the dynamic and evolv-
ing nature of public relations in Kazakhstan, empha-
sizing the need for continued research and develop-
ment in both practice and education.

. . Program Academic Language of
University name | Bachelor program | Master program title unit instruction
Al-Farabi Kazakh o o Public Relations Faculty of Kazakh, Russian,

National University y M Journalism English
Almaty . . School of Law and | Kazakh, Russian,
Management yes no Public Relations .\ .
. . Politics English
University
Faculty of
Central Asian o o Tournalism Education, World Kazakh, Russian,
University y Languages and English
Humanities
llyas Zhansugurov . Faculty of English, Russian,
Zhetysu State yes no Journalism - .
T Humanities Mixed
University
. Department
Innovative of Laneuages
University of yes no Journalism . £UaEeS, Kazakh, Russian
. Literature and
Eurasia .
Journalism
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Continuation of the table

. . Program Academic Language of
University name | Bachelor program | Master program title unit instruction
International Business Department
. . Journalism, SMM of Media .
University of . . Kazakh, Russian,
. yes yes and PR/Digital Communications .
Information . . Mixed
Technologics Media and Data and History of
g Visualization Kazakhstan
Karaganda State
University named Public Relations/ . . .
after Academician yes yes Journalism Philological Faculty | Kazakh, Russian
E.A. Buketov
Kazakh University
of International Faculty of
Relations and o o Public Relations Management and Kazakh, Russian,
World Languages y Y International English
named after Abylai Communications
Khan
Journalism/ .
KIMEP University yes yes International Faculty of Social English
. Sciences
Journalism
Kostanay State
University o o Journalism Law and Economics | Kazakh, Russian,
named after A. y Y Institute Mixed
Baytursynov
L. N. Gumilyov Faculty of
Eurasian National yes yes Public Relations Journalism and Kazakh, Russian
University Politology
M. Kozybayev . Law, Economics Kazakh, Russian,
North-Kazakhstan yes yes Journalism and Historv Facul Enelish
State University Yy ty &
S. Amanzholov Falilﬁlitl};lzf H;sé((;ry,
East-Kazakhstan yes no Journalism gy Kazakh, Russian
. . International
State University .
Relations
S. Toraigyrov . Facu}t.}l of Kazakh, Russian,
Pavlodar State yes yes Journalism Humanities and .
. . . . Mixed
University Social Sciences
Shalfarln? State . . . Kazakh, Russian,
University of yes no Journalism Philological Faculty Mixed
Semey
Siileyman Demirel os os Journalism Faculty of Law and | Kazakh, Turkish,
University Y y Humanities English
.T araz State . Facu} t.y of Kazakh, Russian,
University named yes no Journalism Humanities and Enelish
after M. Dulati Social Sciences g
Turan University yes yes Public Relations Faculty of I.“?W and Kazakh, Russian
Humanities
University of
Foreign Languages . Faculty .Of Kazakh, Russian,
. yes no Journalism Pedagogical .
and Business . English
Sciences
Careers
University of Faculty of
International yes no Journalism Humanities and Kazakh, Russian
Business Social Sciences
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Results and Discussion

Results

The interview asked PR practitioners to iden-
tify the soft, technical, and professional skills they
expect entry-level graduates to develop during their
university studies.

Soft skills

Interviewees highlighted three soft skills as the
most important for entry-level graduates: responsibil-
ity (13 participants, 81.3%), collaboration (12 partici-
pants, 75%), and initiative and stress management (9
respondents, 56.3%). Additional responses included
“all listed skills are important” and “proactivity”.
The motivations behind these choices were primar-
ily based on the “observation” and “experience” of
public relations practitioners. Notably, some respon-
dents described graduates as a generation that dislikes
routine and stressful conditions, which they believe
is a common characteristic of the younger workforce
in the public relations field. Most interviewees cited
“professional experience” as their main motivation
for their choices. However, one participant attributed
their motivation to a “generation gap,” explaining

13
12
I I |

Responsibility Collaboration

Initiative

that the current generation lacks patience and disfa-
vors daily routines. According to the evaluation of
Kazakhstani universities’ ability to foster soft skills
in their students, the majority of respondents (9 in-
terviewees, 56.3%) showed a tendency to “partially
agree.” A smaller number of participants (3 inter-
viewees, 18.8%) affirmed their “agreement,” whereas
a minority (2 interviewees, 12.5%) expressed “partial
disagreement,” “disagreement,” or “complete dis-
agreement.”

The soft skills that a graduate typically lack the
most were responsibility, initiative, collaboration,
and proactivity. Additionally, the skill of “multi-
tasking” was also suggested.

Technical Skills

Regarding technical skills, more than half (9
interviewees, 56.3%) of respondents identified pro-
ficiency in extensive data analysis as the most es-
sential skill for graduates to master. Moreover,
“photo and video production and editing” and “data
management” were mentioned by 43.8% (7 inter-
viewees) of PR practitioners, while “search engine
optimization” was highlighted by 37.5% (6 inter-
viewees).

9
I |
Stress Time
management management

Figure 1 — Preferable soft skills by Kazakhstani PR agencies

SMM

Writing skills and literacy

Data management

Search engine optimization
Photo and video production and..

Big data analysis

Figure 2 — Preferable technical skills by PR agencies
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On the contrary, 56% of respondents find it
somewhat true that Kazakhstani universities effec-
tively educate graduates to develop their technical
skills. Additionally, 12.5% of participants each in-
dicated “True of what I believe” and “Somewhat
untrue of what I believe,” as depicted in Figure 4.

Professional Skills

The interview also explored the professional
skills prioritized by PR agencies. The top three
professional skills identified were ‘“copywriting”
(68.8%; 11 participants), “creating social media
content” (56.3%; 9 participants), “developing me-
dia relations materials” (37.5%; 6 participants), and
“making informed decisions based on quantitative
and qualitative data” (37.5%; 6 participants). The
majority of respondents justified their choices based
on “professional experience” and “client demands.”
However, one participant provided a detailed per-
spective: “Content creation skills are essential for
PR professionals, yet few graduates possess pro-
ficient copywriting and content analysis abilities.
Swift data retrieval and adaptation to client requests
are critical.”

In contrast to soft skills, respondents exhibited a
higher level of confidence in Kazakhstani universi-
ties’ capacity to enhance students’ technical skills.
43.8% of respondents believed it was “Somewhat
true of what I believe,” while 18.8% considered it
“True of what I believe.” Additionally, 12.5% ex-
pressed “Somewhat untrue of what I believe” and
“Untrue of what I believe.” Unfortunately, universi-
ties inadequately prepare students for entering the
PR market.

Areas of Theoretical Knowledge

The interview further explored the expected ar-
cas of theoretical knowledge for Entry-Level Grad-

Social media theories and models

Business and management theories
and models

Social sciences theories and models

Public relations/Mass media theories
and models

I

uates. The top three expected areas were: “Public re-
lations or mass media theories and models” (93.8%;
15 participants), “Social media theories and mod-
els” (68.8%; 11 respondents), and “Business and
management theories and models” (62.5%; 10 par-
ticipants). The data are illustrated in Figure 7.

Participants justified their responses citing “pro-
fessional experience” and “experience with young
professionals.” Unique responses included: “A PR
specialist must have a robust theoretical founda-
tion to facilitate continuous learning and a broad
perspective to devise optimal solutions and strate-
gies for clients,” and “While practical experience is
crucial, theoretical knowledge is essential for career
and managerial skill development.”

Considering the importance of theories in de-
veloping effective communication experts in the
Kazakhstani PR market, most respondents held
positive views. 37.5% believed it was “True of
what I believe,” and 25% indicated it was “Very
true of what I believe” or “Somewhat true of what
I believe.” Furthermore, participants elucidated
their reasons for prioritizing applied theories in
professional practice in Kazakhstan. Responses in-
cluded: “Not every practitioner possesses theoreti-
cal knowledge, impacting the quality of strategic
communication documents they create,” “Unfortu-
nately, our market lacks specialists with appropri-
ate education in this field. While communication
is predominantly practical, theoretical knowledge
provides a foundational understanding,” and “The-
oretical knowledge, coupled with industry trends,
enhances one’s positioning as a specialist, facili-
tates client negotiations, strategic brand develop-
ment, and justifies recommendations while antici-
pating industry evolution.”

1
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4

2 4 6 8 10 12 14 16

Figure 3 — Theories PR graduates are expected understand
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Graduates from other fields meeting PR profes-
sion needs in Kazakhstan

Participants in the interview were asked to iden-
tify areas in which graduates from other fields could
contribute specialized expertise to the PR profes-
sion in Kazakhstan. The most frequently chosen
areas were: Marketing and advertising (81.3%; 13
participants), Business administration (43.8%; 7
participants), and IT and Engineering (31.3%; 5
participants).

Participants primarily justified their choices
based on their professional experience. However,
one participant provided a unique response: “In ad-
dition to marketing knowledge, specialists need a
grasp of general business processes: communica-
tion, business correspondence, and stages of en-

Marketing/A dvertising
Business administration
IT/Engineering

Law

Journalism

gagement (contract, execution, accounting docu-
ments).”

Regarding the necessity of Entry-Level Gradu-
ates from other fields, the majority of responses were
positive. 50% of participants believed it was “Some-
what true of what I believe,” and 31.3% considered
it “True of what I believe.” “Somewhat untrue of
what I believe” and “Very untrue of what I believe”
were less common at 12.5% and 6.3%, respectively.
Figure 10 displays these results.

Furthermore, participants were asked to explain
how entry-level graduates from other fields contrib-
ute to the growth of their communications agency.
Some respondents noted that graduates from other
fields fulfill their need for specialized expertise and
assist with technical aspects of the work.

Figure 4 — Needed specialized expertise of the PR profession in Kazakhstan

Specialized Applied Knowledge

Participants in the interview were queried
about their views on the specialized applied knowl-
edge expected from Entry-Level Graduates in
Journalism or Public Relations. The most promis-
ing areas identified were: Persuasion and Negotia-
tion (81.3%; 13 participants), Social listening and
analytics (62.5%; 10 participants), Business acu-
men and savvy (50%; 8 participants), and Client
management (50%; 8 participants). Participants
predominantly justified their selections based on
their professional experience. Regarding the un-
derstanding of Kazakhstani universities’ require-
ments for specialized knowledge in the PR mar-
ket, respondents’ views were less definitive. 31%
of participants believed it was “Somewhat true of
what I believe,” and the same percentage indicated
“Untrue of what I believe”. Additionally, 25% of
respondents considered it “Very untrue of what
I believe”. Figure 12 presents these results. The
interview also explored which areas Entry-Level

graduates need to expand their practical knowledge
to meet the demands of the PR profession in Ka-
zakhstan. Primary responses included “computer
literacy” and “digital marketing and communica-
tions”.

Respondents were asked to select the most an-
ticipated abilities to be developed by Entry-Level
Graduates. Consequently, the following abilities
were identified as the most favored ones: Creative
thinking (62.5%; 10 participants), Analytical think-
ing (56.3%; 9 participants), and Solution finding
(50%; 8 participants). Figure 13 depicts these find-
ings. Participants primarily justified their choices
based on their professional experience.

Furthermore, participants were also queried
about their level of confidence regarding Kazakh-
stani universities’ capacity to enhance these abili-
ties. 56.3% (9 participants) rated it as “Somewhat
true of what I believe”, while 18.8% rated it as
“True of what I believe”. “Very untrue of what I
believe” and “Untrue of what I believe” received
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lower endorsements, at 12.5% each. Participants
also characterized the cognitive approach of Entry-
Level Graduates as predominantly “surface think-

Persuasion/Negotiation
Social listening and analytics

Client management

Marketing research

Financial literacy

ing”. Moreover, the effectiveness of graduates’ per-
formance was assessed as “low”, impacting work
quality and meeting deadlines.

—
L¥5]

Business acumen/savvy

Marketing communications

Figure 5 — Specialized knowledge expected
from Journalism/Public Relations entry-level graduates
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Figure 6 — Expected abilities from entry-level PR graduates

The interview also investigated the initial roles
of Entry-Level Graduates within their communi-
cations agencies. 87% (14 participants) described
these roles as “assistant”, while 12.5% (2 partici-
pants) identified them as “account manager”. Pub-
lic relations supervisors expressed a moderate level
of satisfaction with the professional competencies
with which universities in Kazakhstan prepare their
graduates.

Discussion

This qualitative study aimed to explore Ka-
zakhstani PR agencies’ expectations regarding the
professional competency of Entry-Level (EL) PR
graduates and their readiness to enter the market.
Additionally, it sought to assess industry representa-
tives’ perceptions of Kazakhstani universities’ capa-
bility to prepare future PR practitioners.

26

Findings from document analysis and inter-
views suggest several insights into PR agencies’ ex-
pectations from Kazakhstani universities, answered
the first research question What soft, technical, and
professional skills do PR agencies expect entry-lev-
el PR graduates to have? PR agencies prioritize the
development of specific skills they deem essential in
the current job market:

- Soft Skills: PR representatives highlighted re-
sponsibility, collaboration, initiative, stress manage-
ment, and time management as crucial soft skills.
Effective communication and collaboration are par-
ticularly emphasized, influencing customer service
outcomes.

- Technical Skills: Key technical competencies
identified include extensive data analysis, photo
and video production/editing, data management,
and search engine optimization (SEO). These find-
ings align closely with a survey by USC Annenberg
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Center for Public Relations (2019), underscoring the
industry’s demand for digital skills and the ability to
derive actionable insights from data.

- Professional Skills: Essential professional
skills identified include copywriting, creating social
media content, developing media relations materi-
als, and making informed decisions based on quan-
titative and qualitative data.

The study also answered the second research
question What attitudes do Kazakhstani agencies
hold regarding the ability of universities to prepare
PR graduates for the job market? Interview results
indicate generally positive attitudes among PR
agencies towards Kazakhstani universities’ capacity
to equip PR graduates with necessary soft, techni-
cal, and professional skills. Respondents expressed
confidence in universities’ ability to develop tech-
nical skills in their students. Collaboration between
universities and PR agencies is seen as crucial to
producing well-trained PR professionals, benefit-
ing both sectors. However, most of the interviewees
indicated an existing gap between PR agencies’ ex-
pectations and the actual skills of EL PR graduates,
the study reveals deficiencies in practical experience
and internship opportunities during students’ educa-
tion. Participants also noted a lack of qualified edu-

cators with relevant industry experience, contribut-
ing to graduates’ perceived inadequacies in practical
PR skills.

Conclusion

The study revealed a gap between PR agencies’
expectations and the actual skills of entry-level PR
graduates. Noted deficiencies included a lack of
practical experience and internship opportunities, as
well as a shortage of qualified educators with rele-
vant industry experience, contributing to graduates’
perceived inadequacies in practical PR skills. The
study also explored PR agencies’ attitudes toward
the ability of Kazakhstani universities to prepare PR
graduates. Interview results indicated generally pos-
itive attitudes, with confidence in universities’ abili-
ty to develop technical skills. Collaboration between
universities and PR agencies was seen as crucial for
producing well-trained PR professionals.
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THE GENDER BALANCE OF NEWSPAPERS IN KAZAKHSTAN:
A CRITICAL CONTENT ANALYSIS

The article is devoted to the study of the current problem of gender equality in Kazakhstan’s print
media. Given the need to pay attention to the public opinion formation, a diagnosis of dominating me-
dia agenda and journalists’ messages to the audience was carried out in order to achieve the 5th goal of
the UN Sustainable Development Goal on gender equality. The purpose of the study is to approve and
outline further work to consolidate the commitment of Kazakhstan to implement international conven-
tions that ensure women’s rights.

The balance of gender information in media study, a quantitative assessment of gender balance of
journalists, as well as determining the volume of materials with gender characteristics is a priority for
UN, UNESCO, UN Women, UNICEF, which pay close attention to the issue of gender coverage in the
media, as well as the status and economic nature of men and women in journalism. To achieve the
study objectives, according to the specified methodology, 13 of the largest printed media in Kazakhstan
(245 issues), with an audience coverage of more than 400,000 people, were reviewed using the criteria
of gender balance by genre breakdowns of material, visual content, as well as materials generated by
women.

The information genres content dominance over analytical ones was revealed during the study of
journalistic materials balance in traditional media. At the same time, problems in women image forma-
tion were identified: the role of women in society is mostly represented in business and entertainment,
but not through analytical and journalistic materials. In addition, disproportions in visual accompani-
ment of the content were found.

The study was conducted in Kazakhstan for the first time. As a result, it turned out that the pre-
ponderance in media discourse is not on the side of women — the difference is 23 percent. This fact
indicates a problematic link in the information policy of media. The significance of research findings is
demonstrated by specific problematic data, while the identification makes possible to adjust and detail
the areas of work to ensure equality both in print media policy and in the information/communication
area as a whole.

Key words: gender, popular press, newspapers, genre groups, media, journalism in Kazakhstan.
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KasakcTaH raserrepiHAeri reHAEpPAIK TeHrepim:

CbIHM MA3MYHADIK, TaAAQY

Makana KasakcraHHbiH 6acra 6acblAbIMAAPbIHAAFBI TEHAEPAIK TEHAIKTIH ©3eKTi MaceAeciH
3epTTeyre apHaAfaH. KoramAbIK MiKipAi KaAbINTaCTbipyFa KOHIA BOAY KaXKETTIAIrH eckepe OTbIpbir,
BAK aMckypcbiHAQ 6acbiM OpbIH aAaTbiH KyH TOpTiOiHE XoHe BbYY-HbiH reHAEPAIK TEHAIK >KeHiHAeri
5-wi TypakTbl AaMy MakcaTblHA KOA >KETKi3y YLIiH >XYPHAaAUCTEPAIH ayAMTOPUSAFA >KETKi3eTiH
xabapAamasapbiHa AMarHO3  KOWbIAAbL.  3epTTeyaiH Mmakcatbl  Kasakcran Pecny6AmkacbiHbIH
aMeAAep KYKbIKTapblH KamMTamacbl3 eTeTiH XaAblKapaAblK, KOHBEHLMIAAPAbBI iCKe acblpy >KOHIHAEri
MiHAETTEMeAepiH BeKiTy BOMbIHIIA 0AQH 8pPi )KYMbICTbl HAKTHIAQY XX8He KepCeTy GOAbIN TabbIAAAbI.

bykapaablk aknapar KypaAAapbiHAA (COHbIH, illiHAE Mep3iMAI 6acracesAe) reHAEPAIK aknapaTTbiH
TEHrepiMiH 3epAeAey, XYPHAAUCTEPAIH FrEHAEPAIK Terne-TeHAIrH CaHABIK TypFblaaH 6arasay, COHAAM-
aK, FeHAEPAIK epeKLUeAiKTepAl eckepeTiH MaTeprarAapAblH KeAeMiH aHbikTay bYY, IOHECKO, bYY-
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aneapep, KOHMCED cnakTbl XaAblkapaAblk, YbIMAAP YiLiH 6ACbIMABIK, GaFbiT GOAbIM TabblAaAbl XKOHE
orap BAK-Tarbl reHAEpAiK xabapAay MOCeAeciHe >KaHe >KYPHAAMCTMKAAAFbl ePAEP MEH SMEAAEPAiH
MapTebeci MeH 3KOHOMMKAAbIK, TabMFaTbiHA epeKklle Hasap ayAapaAbl. 3epTTeyAiH MakcaTTapbl MeH
MIHAETTEpIH icKe acbIpy YLWIiH ocbl daicTemere carikec 400 000-HaH actam ayAMTOPUSHbI KAMTUTbIH
KasakcraHaarbl eH ipi 13 6acnaces 6acbiAbIMAAPbI (245 HEMIP) MaTepPUAAAbIH >KaHPAbIK, GOAIHICTEpI,
KOPHEKI Ma3MyH >KoHe aMeAAep >KacaFraH MaTepuasAap reHAEPAIK Terne-TeHAIK Kputepuiiaepi 6ombIH-
LA KapacTbIPbIAAbI.

AacTypai BAK-Tarbl >)KypHaAUCTIK MaTeprarsapAbl 6epy Tere-TeHAIrH 3epTrey 6apbiCbiHAQ aK-
napaTtTbiK, >KaHPAAFbl KOHTEHTTIH aHAAMTMKAAbIK MasdMyHHaH 6acbliM TyCeTiHi aHbikTaAAbl. COHbIMEH
KaTap BAK apkbiAbl 8eA MMUAXKIH KAAbINTAaCTbIPYAAFbl TOMEHAETIAE MOCEAEAep aHbIKTaAAbl: KO-
FaMAQFbl OMEAAEPAIH POAI AHAAUTUKAABIK, XXOHE XYPHAAUCTIK MaTepuassap apkblAbl eMec, kebiHece
LWOY-6M3HEC XKHe OMblH-CayblK, CAaAaAAPbIHAQ KOPCETIAEAI XKOHe ra3eTTepAiH Ma3MyHbIH KOPHEKIiAiK
TYpFblaaH GE3eHAIpYAE A€ AMCTIPOMNOPUMSAAP TAObIAAbI.

byA 3epTTey KasakcTaHaa aAFall peTt yprisiAin oTblp. HaTuxkeAep Meamna AMCKYPCTa apThIKLWbl-
AbIK, BMeAAEDP XKaFblHAQ eMeC eKeHiH KepCeTTi, aTan eTepAiri, aibipMaLlbIAbIK, 23 Marbi3Abl KYPaiAbI.
byAa aepek Kaszakcranaarbl BAK-TbIH aknapaTTbik casicatbiHAQ NpobAemMaHblH, 6ap eKeHiH KepceTeai.
Makanaaa 3epTrey KOpbITbIHAbIAAPbIHbIH MaHbI3ABIAbIFbI HAKTbI MPOOAEMAAbIK, AEPEKTEPMEH ADAEA-
AeHeAl, onapAbiH GeariaeHyi 6acnanbik, BAK casicaTbiHAQ AQ, SKAAMbl aKMapaTTbiK-KOMMYHMKALMSABIK,
canasa Ad TEHAIKTI KaMTamachi3 eTy GOMbIHLIA XXYMbIC GaFbITTapblH TY3€Tyre KoHe erken-TerkemnAi
KepceTyre MyMKiHAIK 6epeai.

Tyiin cesaep: KasakcraHaarbl reHAep, TaHbIMaA Gacnaces, rasertep, >KaHpAblk, Tontap, BAK,
>KYPHAAMCTHKA.
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leHAepHbIi 6araHc raser B KasaxcraHe:
KPUTUYECKMI1 KOHTEHT-aHaAM3

CraTbs MOCBSILEHA MCCAEAOBAHMIO AKTYaAbHOM MPOOGAEMbI FTEHAEPHOrO PaBEHCTBA B MeyvaTHbIX
CMM KasaxcTaHa B KOHTEKCTe peaAm3aumun 5-in ueam yctonumsoro passutus OOH. YuntbiBas Heo6-
XOAMMOCTb MOHUTOPUHIa (hakTOpoB POPMMPOBaHUS 0BLLIECTBEHHOrO MHEHMS, GblAa MPOBEAEHA AMa-
FHOCTMKA MOBECTKU, AOMUHMPYIoLLen B anckypce CMI, coobLueHnin 1 TEKCTOB, KOTOPbIE >KYPHAAUCTbI
AOHOCSIT AO ay AUTOPUM.

LleAab mccaepoBaHusi — CPOPMYAMPOBATb M OMMCaTb aArOPUTMbl MHGOPMALIMOHHOM PabOTbl MO
YKPEnAeHMio npuBep>keHHOCTH KasaxcTaHa BbIMOAHEHMIO MEXXKAYHAPOAHbBIX KOHBEHLUMIA, obecrevmnBa-
IOLLIMX MpaBa YKEHLLMH.

M3yueHne 6araHca reHAepHoOM MHOPMaLUMK B CPEACTBAX MAacCOBOM MHGOPMaLIMKM (B TOM YMCAe
nevartHbIX), KOAUYECTBEHHAsl OLieHKa reHAepHoro 6asaHca B cchepe npodeCcCMOHaAbHOM XKYPHAAUCT -
KM, a TaK>Ke ornpeAeAeHre 06bema MaTepuanoB, YUUTHIBAIOLIMX FEHAEPHbIE XapaKTEPUCTUKM, SBASET-
CSl MPUOPUTETOM AAS TAaKMX MeXAYHapoAHbIX opraHmnsauui, kak OOH, KOHECKO, OOH-XXeHwwmHbI,
IOHMNCE®, koTopble yAEASIOT MPUCTaAbHOE BHUMMaHWE BOMPOCY reHAepHoro ocselleHust B CMU, a
TaK)Ke CTaTyCy M 3KOHOMMUYECKOM MPUPOAE MY>XKUMH U >KEHLUMH B >KYPHAAUCTUKE. AAS peaamsaumnm
LeAU M 3aAa4 MCCAEAOBAHMS, COMAACHO BblOpPaHHOM METOAOAOIMM, BbIAM pacCMOTPeHbl 13 KpymnHei-
LUMX MeYaTHbIX M3AaHMi KasaxcTtaHa (245 Homepos), ¢ oxBaTom ayantopun B 6oaee 400000 yeroBek,
Nno KPUTEPUSM FreHAEPHOro 6AAaHCa, Mo >KaHPOBbIM Pa3GMBKAM MATEPMAAQ, BU3YAAbHOMY KOHTEHTY, a
Tak)ke MaTepuanam, CO3AAHHbIM >KEHLLIMHAMM.

B xoae onpeaeaeHunsi 6araHca MoAaum >KYPHAAMCTCKMX MaTePUaAoB B TpaanLMoHHbiXx CMI 6biA0
BbISIBAEHO AOMWHMPOBAHME KOHTEHTa MH(POPMALIMOHHbIX >KaHPOB HaA aHAAMTUYECKMMU. [1py 3TOM Ha-
3BaHbl MPOOAEMbI KOHLENTYAaAbHOTO PSiAd, B YaCTHOCTM M3YyYeHbl CTEPEeOTUMHbIE (DakTopbl (HOPMUPO-
BaHW$ 1 NMPeACTaBAeHHOCTH 06pasa xeHuimHbl B8 CMU: B 6oAbLLEI CTENeHN XKeHLLIMHbI aCCOLMUPOBaHbI
co chepamu Loy-613HeCa U pas3BAeveHuit. Takoke oBHapy>KeHbl AMCIPONOPLMKM B BU3YaAbHOM CO-
NMPOBOXXAEHMM COAEP>KaHMS ra3eT, KaHPOBOE MPEBaAMPOBAHME PA3BAEKATEAbHOIO KOHTEHTa B yluep6
AHAAUTMYECKUM U MYyDOAMLMCTUYECKMM MaTepmanam, NMoCBSILLEHHbBIM >KEHLLIMHAM.

AaHHoe nccaepoBaHue NpoBoamTCS B KaszaxctaHe BriepBble. Pe3yAbTaTbl aHaAM3a MeAMAANCKYP-
Ca AEMOHCTPUPYIOT NepeBec MEAMIMHOIO KOHTEHTA Ha CTOPOHE MY>UMH (23 %). AaHHble yKa3biBaloT
Ha Npo6AeMHoe 3BeHO B MHopmaLmoHHon noantrke CMI. 3HauMMOCTb pe3yAbTaTOB UCCAEAOBAHMS
NMOATBEPXKAAETCS KOHKPETHbIMU AQHHbIMU; BbiBA€HWE (haKTOPOB reHAEPHOM AMCMPOMNOpPLMM MO3BO-
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ASIET CKOPPEKTMPOBATb M AETAAM3MPOBATb HampaBAeHWs paboTbl Mo 06GecrnevyeHnio paBeHCTBa Kak B
noAnTrkKe nevatHbix CMM, Tak 1 B MH(POPMaLMOHHO-KOMMYHWKALIMOHHOM Cepe B LLEAOM.
KAloueBble cAOBa: reHa€ep, MonyAspHasg nNpecca, raseTbl, >kaHposble rpynnbl, CMW, >KypHaAmMcTrka

B KasaxcTaHe.

Introduction

Kazakhstan is a country where Western and
Eastern realities combined, so the country positions
itself Eurasian. However, the solution to the gender
issue is largely twofold. In relation to family-home
realities East prevails, while Western gender tradi-
tions prevail in the workplace.

The purpose of the work is to study how much
gender-balanced information is shown in print me-
dia — the country’s leading newspapers.

This issue is reflected in the Sustainable De-
velopment Goals, which are a kind of call to action
emanating from all countries. It aimed at improving
the well-being and protection of our planet.

Goal 5: the Gender equality and the empow-
erment of all women and girls, states that gender
equality is not only a fundamental human right, but
also a necessary foundation for peace, prosperity
and sustainable development. The outbreak of coro-
navirus exacerbates existing inequalities for women
and girls in all areas — from health and the economy
to security and social protection (United Nations,
2020).

On the agenda of the UNESCO International
Program for the Development of Communication in
2012, the report of the Director-General of UNES-
CO on ensuring the safety of journalists and com-
bating impunity submitted to the Intergovernmental
Council of the UNESCO International Program for
the Development of Communication for consider-
ation (UNESCO, 2012).

Ways to overcome gender prejudices in the me-
dia were considered at the UNESCO Global Forum
Gender and Media in Bangkok on December Fourth
2013. The Global Alliance on Media and Gender
was another strong step forward in the campaign to
end inequalities in the media, in both the employ-
ment of women and the way women and girls are
portrayed, said Dr. Javad Mottagi, Secretary-Gener-
al of ABU (UNESCO, 2014).

However, despite growing interest in the field,
there is still a lack of information on gender and
news coverage in English outside of Western coun-
tries. Future studies should look at these topics in
nations where research is still absent. (Geertsema-
Sligh, 2018).

Kazakhstan was the first among the countries of
Central Asia to establish a national body designed
to ensure gender equality in all spheres of society —
the National Commission under the President of the
Republic of Kazakhstan on Women’s Affairs and
Family and Demographic Policy.

In terms of gender indicators, according to the
Report on the Global Gender Gap Index of the
World Economic Forum, Kazakhstan ranks 52 out
of 144 (The Global Gender Gap Report, 2017).

The main legislative act in the field of gender
policy is the Law “On State Guarantees of Equal
Rights and Equal Opportunities for Men and Wom-
en” adopted in 2009.

Kazakhstan has ratified a number of fundamen-
tal international acts, including the UN Convention
on the Elimination of All Forms of Discrimination
against Women (New York, 18 December 1979),
the Beijing Declaration and the Beijing Platform
for Action, the Convention on the Political Rights
of Women, the Convention on the Nationality of
the Married Woman, the six conventions of the In-
ternational Labor Organization (ILO) and the 2030
Agenda for Sustainable Development.

Despite that, there is still a gender imbalance
in the provision of employment, career opportuni-
ties and wages. The pay gap is everywhere: in 2016,
women in Kazakhstan earned on average 31.4% less
than men. In 2016, women accounted for 56% of
all administrative civil servants, but held only 10%
of political positions in the civil service, 22% of
seats in parliament and 24% of senior positions in
the banking sector (Republic of Kazakhstan. UN
Women, 2017).

It is noteworthy that these figures practically re-
peat those of the Soviet Union in the 1980s. Wom-
en’s wages in the USSR were 70% of men’s wages
in 1984 and 73% in 1989 (69% in Kazakhstan).
This ratio was significantly higher than that of most
Central European countries. At that time, the ratio
of women’s wages to men’s wages in the socialist
countries was the result of: a) greater access to tra-
ditionally male professions (engineers, doctors, law-
yers); b) the extremely high participation of women
in the labor force, especially in younger years; and
¢) longer duration of employment (Konstantinova,
2019).
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Gender as an interdisciplinary category, gener-
ally insufficiently disclosed in relation to the forms
and content of journalistic discourse and media.

Undoubtedly, scientists have done a lot of work
in this direction. Western academic thought drew
attention to sexist stereotypes in media content as
early as the late 1960s and early 1970s. In the late
1970s, there was a lot of talk about how women were
portrayed in the media, and about the consequences
of this image for the further social self-realization of
women (Tuchman, 1978).

For several decades, the scientific community
has drawn attention to the nature of gender and so-
cial inequality.

Social order is based on established dichoto-
mies, including culture/nature, mind/body, reason/
emotion, objectivity/ subjectivity, public/private, in
which the second element of the pair is always con-
sidered worst and related to women (Castano, 2005).

Special attention is paid to the issue of gender-
based violence, which is most often portrayed in the
media not as a structural phenomenon for which the
government should be responsible, but as a person-
al/domestic problem (Vega Montiel, 2014).

Another study found that men make up 64.9 per-
cent of news workers with women making up the
remaining 35.1%, results that mirror those of the
GMMP. The study found that men make up 73 per-
cent of top management jobs, compared to women
at 27%. According to the report, most women work
at the level of senior professionals (41%), indicating
a glass ceiling at this level. The report also found
that 66.7% of men are employed on a full-time regu-
lar basis, while 33.3% of women are similarly em-
ployed. This means women’s employment in news
organizations is more precarious that those of men
(Byerly, 2011).

Based on the above, it is quite clear that gender
stereotyping of the media can serve as an obstacle to
women’s participation in politics (Falk 2008), and
that, in general, women politicians are treated unfa-
vorably by the media (Ross et al. 2013).

The news representation of women in politics
in different countries is another area of study Typi-
cally, research shows that the news media focus on
the appearance of female politicians, including their
hairstyles and clothes, instead of on their stances on
important issues. (Raicheva-Stover et al. 2014).

The influence of the mass media on the forma-
tion of gender stereotypes remains an urgent prob-
lem even in countries with developed democracies,
where women deputies, due to quotas, are represent-
ed in parliament on an equal basis with men. How-
ever, such a balanced representation in the authori-
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ties does not at all guarantee the absence of a biased
attitude towards women deputies on the part of the
media. According to Belgian research, women dep-
uties are much less likely to appear on television and
get less time to speak than their male counterparts.
Gender bias persists even when the political sys-
tem guarantees equal representation through quotas
(Hooghe et al. 2015).

Scientific research emphasizes the diversity of
scientific problems that arise with the increase in
the number of women journalists, as well as the in-
crease in media literacy among various segments of
the population. At the end of the 20" century inter-
national research shows an increase in the number
of women studying in journalism and communica-
tion schools, but its consequences for the profes-
sional world are not sufficiently studied (Theus,
1985). The author emphasizes that now that these
schools give diplomas to classes in which more
than 60% are women, it is important to analyze
and interpret this phenomenon. Another research
focuses on creating a course to study the changing
nature of information and debunk the myth of its
neutrality by combining the principles of informa-
tion literacy, basic feminist principles and critical
theoretical approaches (Broidy, 2007). A criti-
cal approach to finding information in the field of
women’s research in order to improve it and make
it more effective is shown in another work (Gil-
ley 2007). The use of media literacy to develop
critical thinking in women’s research and feminist
curricula was investigated (Radeloff et al. 2009).
The significant differences in the benefit of male
students compared to their female counterparts in
relation to information competencies and digital
culture are found (Baro et al. 2009). The ways to
attract media and information literacy to promote
gender equality in and through the media were pro-
posed (Grizzle, 2017).

In the context of all of the above, it is extremely
important to examine how gender equality issues are
presented in key mass media, how balanced the pre-
sentation of informational messages is and how the
media agenda corresponds to what has been adopted
at the political level.

Materials and methods

Today traditional newspapers are fading into
the background, giving way to online publications
and blog journalism, as well as all kinds of quasi-
journalistic phenomena of social media. Meanwhile,
large publications have not yet completely aban-
doned the printed versions.
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In general, now all attention is paid to the social
networks. They do form public opinion, but it is too
early to dismiss traditional media as well. This is
another argument in favor of the fact that this con-
tent should be studied. It is necessary to study how
the facts presented from the position of the gender
issue, and also in what thematic and genre context
this happens and by whom this content is generated.
For now, let’s dwell on the tasks that were set in the
course of this study.

1. In order to deal with the gender balance of
content, it is important to understand how the pre-
sentation of materials is balanced from a journalistic
point of view in the traditional sense. Is there a bias
between informational, analytical and artistic-jour-
nalistic genre groups? The harmonious combination
of genre content solves the global problem of meet-
ing the threefold complex needs of the audience — in
obtaining information, in the ability to find cause-
and-effect relationships, and to satisfy the aesthetic
need.

2. After the picture of genre balance has been
determined, it will be necessary to proceed to the
definition of gender balance in these genre groups.
If with a disturbed genre balance we encounter a
situation where in some genre group the proportions
of presentation of materials by gender are violated,
then it will be possible to find new problem areas
and draw appropriate conclusions. If, in terms of
genre, gender harmony is achieved among all three
groups (informational, analytical, and journalistic),
then the emphasis will have to be placed on the
overall picture — in what proportion materials about
women and men are presented.

3. Particular attention should be paid to how the
theme of women is revealed in analytical genres.
The fact is that in this genre group the expert opin-
ion is widely represented and the most significant
problems for the development of society are touched
upon. Accordingly, on this basis, one can adequate-
ly perceive the real role of women in political and
economic issues at the stage of decision-making and
their implementation.

4. The next task concerns the study of visual ac-
companiment, that is, photographs: if there are more
female images than male ones or the opposite case. It
is also important to focus on the thematic and genre
context of these photos. How often, for example, are
female photos found in analytical materials relating
to serious issues?

5. And the last task that we set in this material
is to determine the amount of content that women
generate. If there is a gender bias and the bulk of
the content is formed by men, then this means that

men simply dominate and set the tone in shaping the
agenda. If women write the same number of materi-
als as men, or even more, and the gender imbalance
of content continues to exist, then this interesting
point requires an independent qualitatively new un-
derstanding.

The solution of these objectives involves the
choice of publications and their number. The most
objective data is a total count of absolutely all publi-
cations and an analysis of all materials published in
Kazakhstan. Since it is almost impossible to do this
with the forces at our disposal, we settled on choos-
ing 13 most significant editions.

During all research, we analyzed the following
editions from January until May 2020:

(The number of copies of each issue of a news-
paper is not always a constant value. For an adequate
understanding below we round the data. In addi-
tion, one must also understand that the media often
overestimate the real number of copies, while at the
same time several people can read one newspaper).

15 issues of ‘Argumenti i facti. Kazakhstan’
[‘Arguments and Facts. Kazakhstan’]. Total area
— 1088413 sq. cm. (38,000 copies. Published since
1978)

‘Argumenti Nedeli’ — 15 [‘Arguments of the
Week’]. Total area — 201048 sq. cm. (Kazakh cir-
culation is about 20,000. Published since May 2006,
the total circulation in the CIS and Russia is about
500,000).

‘Caravan’ — 15. Total area — 568059 sq. cm.
(50,000. Appeared in 1991, in the best of times the
circulation reached 200,000)

‘DAT’ —15. Total area —197962 sq. cm. (12,000.
Opposition newspaper, launched in April 1998, has
a critical orientation).

‘Delovoy Kazakhstan’ — 15 [‘Business Kazakh-
stan’]. Total area — 189920 sq. cm. (10,000. Weekly
republican economic newspaper, published since
2006)

‘Express-K’ — 25. Total area — 322398 sq. cm.
(20,000. One of the oldest newspapers — founded in
1920, the former ‘Leninskaya Smena’ [‘Lenin Suc-
cessors’].

‘Kazakhstanskaya Pravda’ — 15 [‘The Kazakh-
stan Truth’]. Total area — 447180 sq. cm. (100,000.
National newspaper of Kazakhstan, the main source
of official and business information in the republic,
founded in 1920)

‘Komsomolskaya Pravda. Kazakhstan’ — 15
[The Truth of Comsomol. Kazakhstan]. Total area —
315112 sq. cm. (50,000. Published since 1925)

‘Kursiv’ — 15 [*Cursive’]. Total area — 175392
sg. cm. (8,000. Published since 2002)

33



The gender balance of newspapers in Kazakhstan: a critical content analysis

‘Novoye Pokoleniye’ — 15 [‘New Generation’].
Total area — 831246 sq. cm. (35,000. Published
since 1998)

‘Ogni Alatau’ — 15 [“The Fires of Alatau’]. Total
area — 1055082 sq. cm. (40,000. The oldest newspa-
per in Kazakhstan, published since 1918, in the best
of times the circulation reached 200,000)

‘Sarbaz’ — 15 [“The Warrior”]. Total area —
130188 sq. cm. (4,000. Republican military-patriot-
ic newspaper, published since 1992)

‘Vecherniy Almaty’ — 15 [‘Evening Almaty’].
Total area — 1963289 sq. cm. (38,000. Former met-
ropolitan newspaper, published since 1936)

Thus, the total audience coverage is about
400 000.

Total volume was 7485289 sq. cm. (or 245 is-
sues of newspapers). Editions submitted are multidi-
rectional, expected on different target audience that
gives the chance to get broader idea of the studied
question here. At summation of results, which are
presented in our tables all total figures were rounded
to the whole values as at serial calculation in doz-
ens of hundreds of thousands and even millions of
square centimeters, the 10" and 100" shares don’t
play any role.

To make it clear, different newspapers have
different formats and page sizes — the area of one
small page is usually about 1200 sq. cm, a large one
— 2400 sq. cm. In this way, about six thousand pages
were analyzed (since large-format newspapers are
produced less). In principle, the size of the pages
does not matter to us, since the calculation is in
square centimeters.

The next stage involved the separation of jour-
nalistic materials from non-journalistic ones. Usu-
ally, in addition to journalism, newspapers print ad-
vertisements, background information, horoscopes,
crossword puzzles, etc. Since it is journalistic con-
tent that interests us, it was necessary to isolate it
from the total volume of materials. Thus, we got
6467385 sq. cm., which amounted to 86.40% of the
total volume. In principle, this is a fairly good indi-
cator, indicating that the area of newspaper pages
is used for its intended purpose. We’ll take a closer
look at this aspect.

Therefore, information genres traditionally in-
clude reports, chronicles, notes, extended informa-
tion, informational commentary, interviews and
others. By the number of publications, informa-
tion genres dominate traditional newspapers, but
in terms of volume, they can give way to analytical
ones, since the latter are usually many times more
than the former. Analytical genre includes articles,
correspondence, analytical interviews, journalistic
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investigations and others. Finally, artistic and jour-
nalistic genres are a sketch, essay, feuilleton, image
(portrait interview) and others. Regarding the last
genre group, separately here the journalist’s creative
abilities manifested as vividly and relief as possible,
he not only interprets the facts and finds causal con-
nections answering the question ‘why do certain
social problems occur?’, but he is also looking for
an original artistic and expressive form of presenta-
tion, he is working on a syllable. Unfortunately, re-
cently this genre group relegated to the background,
although it most deeply affects the formation of
worldview aspects.

For this purpose, we will calculate the area of
each issue in square centimeters. Then we separate-
ly calculate how much newspaper space is devoted
to the materials of the information genre group in sq.
cm., how much analytical publications, as well as
how much artistic and journalistic. In addition, we
will pay attention to how much space allocated in
percentage terms to ads and advertisements, as well
as reference and entertainment materials. Reference
material refers to all dry information, not directly re-
lated to journalistic activities: for example, weather
forecast, television program, etc. Entertainment ma-
terials also mean near-journalistic publications, such
as horoscopes, jokes, crosswords, etc.

The study focuses on the gender orientation of
the materials, thus highlighting four columns for re-
cording data: materials on men, materials on wom-
en, gender-balanced publications and neutral mate-
rials. If the publication contains information about
a man or men, then accordingly the volume of this
material in square centimeters is included into the
first column. If about women, then in the second col-
umn. When both men and women mentioned in one
article, it classified as gender-balanced. Finally, the
last option is neutral information, when neither men
nor women mentioned in the material.

Special attention paid to the analytical genre
group. The analysis methodology is the same as for
all journalistic materials — the same four columns.
The expediency of a separate study of this genre
group is because traditionally the functional signifi-
cance of analytical genres given more importance,
since they reveal the deep causes of social problems.

In addition to the text material, the research
also studies visual, so the following table, which
also consists of four columns, contains information
about the volume of illustrations.

As for the analysis of genre groups, the situation
is more complicated. Firstly, we initially refused
to isolate specific genres, focusing on just three
groups, since otherwise a lot of controversial issues
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would arise. The genres are often very mobile and
adopt many features of each other, while researchers
in different countries classify these genres in com-
pletely different ways. Therefore, in order to avoid
further confusion in the process of interpreting the
data obtained, we limited ourselves to genre groups.
Information genres differ mainly in relatively small
volume, contain only facts and are distinguished by
efficiency. Analytical genres are much larger in vol-
ume, since their main task is to reveal cause-and-
effect relationships and answer the question of why
event happened and what needs to be done in order
to avoid recurring problems in the future.

Artistic and journalistic genres are as close as
possible to literary creativity, they are distinguished
by a special author’s style of presentation, they often
touch upon serious philosophical issues through the
prism of aesthetic understanding. This group also
includes all satirical works.

Finally, the information about the authors from
a gender perspective. There will be only three col-
umns: a) materials written by men, b) materials writ-
ten by women and c) materials provided by news
agencies, or reprints without indicating authorship.
These columns contain information on the volume
of publications in sq. cm. Thus, we will be able to
get an idea of who and in which genre group forms
content: men or women.

Results and discussion

There are several ways to measure printed mate-
rial — this is counting the area in sq. cm., counting
printed signs, counting lines, it is also possible sim-
ply to count the materials themselves. Since the for-
mats of different publications differ from each other
— some newspapers printed on A3, others on A4, and
then the volume calculation, of course, better car-
ried out in sq. cm. Some materials framed with large
headings, plus photos added to this and it seems that
the publication is quite a bit, although the text itself
may not be so much. In this case, we are not inter-
ested in the number of signs, but in how much space
the editorial board allocates to this publication,
thus determining its significance. Accordingly, the
reader’s attention attached to such materials more,
and therefore the effect of reading those increases.
Given the entire volume, we can adequately judge
the significance of the material.

Below, we will demonstrate how the content
analysis carried out, and then proceed to consider
the overall result of the summary table. For clar-
ity, take ‘Express-K’ #29 (19302) for February 18,
2020. The newspaper printed in A3 format and con-

sists of 8 pages. The total useful area is 12896 sq.
cm., of which 10869.25 sq. cm. make up journalism
materials — these are 37 copyright publications. The
large share of the material belongs to the informa-
tion genre — 9905.75 sq. cm., artistic and journalis-
tic — generally absent, and the analyst accounts for
—963.5 sq. cm.

Now we will decompose this content from a
gender perspective. The absolute majority are gen-
der-balanced publications — 3773.25 sq. cm., about
the same number falls on neutral information, where
neither men nor women are mentioned — 3652.75 sq.
cm. However, when it comes to gender-identified
publications, then the situation is changing. Infor-
mation about women is three times less than about
men — 838 sq. cm. against 2605.25 sq. cm.

As for the genre layout in the gender context, in-
formation content dominates mainly. There are very
few analytical materials and they presented mainly
in the form of gender-balanced information — 612.5
sq. cm. and neutral — 351 sq. cm.

In percentage terms, the picture is as follows —
journalistic materials account for 84.2% of the total.
This is a normal indicator for a news publication.
It is logical that there should be less reference and
advertising information in a traditional newspaper
than journalism.

On genre priorities a ratio of information and
analytics — 91% to 9%. Here we see a certain distor-
tion. The situation with art and publicist genres is
quite expected.

In gender aspect, the percentage looks as follows:
the gender balanced and neutral information — 34.7%
and 33.6% that in the sum makes about 68% that in
general is a good indicator. In addition, here between
materials where only men mentioned and only wom-
en are a certain difference — 24% against 7.7%.

Now we will address the situation with illustra-
tions. In total, photos borrow 3454.88 sq. cm. from
which 2443.88 sq. cm. (70.7%) — images of people.
Such deal is quite predictable and there is nothing
unusual. In this case, we will put neutral photos out-
side brackets and we will try to consider how from
a gender point of view there is a distribution of im-
ages. Photos with men only borrow 1466.63 sq. cm.
that from 2443.88 sq. cm. makes 60%. 22% or 535.5
sq. cm. are the share of female photos. At last, on the
gender and balanced images where there are men
and women, only 441.75 sq. cm. — 18%. The distor-
tion is obvious.

The last issue in the analysis of the newspaper
is gender accessory of authors. Here the attention
is paid not to how many men or women works in
newspaper editorial office, and how many places are
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taken by their publications, that is who wrote more.
From 10869.25 sq. cm., about 82% are the share of
author’s materials — only 1920.75 sq. cm. occupy
messages of informational agencies and a reprint
that in general shows the originality of content.
Male journalists borrowed 4688 sq. cm., female —
4260.5 sq. cm., thus in percentage 52% to 48% from
8948.5 sq. cm. What is quite acceptable result from
which it is visible that functional duties in general
are distributed equally.

We will sum up the small intermediate result.
First, it is necessary to tell that the example of the
content analysis given above has exclusively illustra-
tive character to show how the research conducted.

Considering the volume of initial material, we
cannot apply with guarantee for exhaustive reliabil-
ity of display of a full picture of gender balance in
a media discourse of Kazakhstan, as this segment is
extremely wide and it is difficult to capture it com-
pletely. However, the obtained data are quite enough
to reflect the top trends of modern Russian-language
traditional editions.

Table 1 — Gender balance of analytical materials as a percentage'

Analytical materials genre group belongs to
the category of serious, high-quality journalism. Its
functional purpose directly affects the formation of
fundamental, value-based guidelines of public opin-
ion and reflects in the mass consciousness. In this
regard, it is crucial to consider this segment at an
independent level from the perspective of gender
equality.

In general, the situation with analytical genres
is not good. Here, the alignment is about the same
as in the general analysis. Materials about men
account for 31.46%, which is quite comparable
to 32.49%. For materials about women — 6.65%,
which is almost three percent less than in the gen-
eral analysis. Finally, gender-balanced publica-
tions occupy 40.51%, which is almost 6% more
than in all genre groups. Thus, it seen that, de-
spite the relatively high gender-balanced content,
the difference between publications on men and
women increases by almost two per cent, which
means that there are very few analytical articles
directly on women.

Differentiation of material by gender in %
Newspapers Gender-identified materials
Gender-balanced Neutral materials
About men About women .
materials

Argumenti i facti 33,00% 8,12% 36,00% 22.88%
Argumenti nedeli 35,00% 4,00% 32,00% 29,00%
Caravan 21,89% 5,00% 42,00% 31,11%
DAT 28,85% 1,56% 36,54% 33,05%
Delovoi Kazakhstan 10,00% 8,04% 52,00% 29,96%
ExpressK 22,00% 11,14% 40,43% 26,43%
Kazal;lr‘:%“:kaya 1,86% 0,81% 2,20% 95,13%
P:x(‘;:"lg"zlz:igan 31,36% 13,00% 40,00% 15,64%
Kursiv 45,05% 2,96% 31,00% 20,99%
Novoye Pokoleniye 39,05% 15,00% 28,00% 17,95%
Ogni Alatau 12,97% 6,34% 42,00% 38,69%
Sarbaz 51,81% 3,00% 25,00% 20,19%
Vecherniy Almaty 39,52% 7,14% 48,00% 5,34%
total 31,46% 6,65% 40,51% 21,38%

! Tables are listed in alphabetical order.
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Table 2 — Gender balance of articles as a percentage

% of total journalistic material % Gender-
Gender-identified materials 1de1.1t1ﬁed
Newspapers . materials from
About men About women Gender-balanced | Neutral materials | 5y 5o nalistic
materials materials
Argumenti i facti 28.33% 7,61% 32,77% 31,28% 68,72%
Argumenti nedeli 41,04% 3,74% 20,48% 34,75% 65,25%
Caravan 24.83% 6,85% 33,91% 34,40% 65,60%
DAT 38,15% 1,92% 16,74% 43,20% 56,80%
Kzf‘ll‘(’;:t‘an 13,71% 10,04% 55,23% 21,02% 78,98%
ExpressK 26,27% 10,11% 40,43% 23,19% 76,81%
Kaza'ljlr';tvii“;kaya 31,87% 12,19% 44.23% 11,71% 88,29%
Komsomolskaya
Pravda. 41,36% 20,25% 20,23% 18,17% 81,83%
Kazakhstan

Kursiv 42,05% 3,96% 14,02% 39,97% 60,03%
Novoye Pokoleniye 39,05% 18,88% 16,95% 25,12% 74,88%
Ogni Alatau 16,26% 6,34% 34,40% 43,00% 57,00%
Sarbaz 62,43% 1,01% 12,58% 23,98% 76,02%
Vecherniy Almaty 39,24% 9,06% 43,44% 8,26% 91,74%
total 32,49% 9,58% 33,81% 24,12% 75,88%

75.88% on average fall to the share of the gender
identified materials, and it means that only a quarter
of publications contains neutral information and do
not mention men and women at all. Such ratio em-
phasizes anthropocentrism of media content that in
itself is the positive phenomenon.

Considering extreme points of indicators of
the gender-identified materials, it is visible that the
greatest running start in percentage value reached
by publications with a mention of men. The mini-
mum indicator at the “Delovoi Kazakhstan” edition
— 13.71%, and maximum at the “Sarbaz” newspa-
per — 62.43%. As for ‘Delovoi Kazakhstan’, the
prevalence of the gender and balanced materials is
typical, and values of publications about men and
about women are quite commensurable — 13.71%
to 10.04%. We observe different situation with the
military newspaper ‘Sarbaz’ where only 1.01% is
about women. It is very indicative and quite reflects
a situation with position of women in armed forces
of the republic.

For Kazakhstan, the situation that the Ministry
of Defense headed by the woman, such as in Eu-
rope, where in 2018-2019 the number of women

heading the Defense Ministries reached 19 people
is not imaginable yet. For example, in Norway for
18 years, the position of the Minister of Defense
belonged only to female and only in 2017 Frank
Bakke-Jensen managed to get there. In Switzerland
— Viola Amherd, in Netherlands — Jeanine Hennis-
Plasschaert and Ank Beyleveld (Nikiforov, 2020).

Returning to the gender identified materials
the comparable share with materials about men oc-
cupied by the gender-balanced publications with
2186568 sq. cm., or 33.81%. The difference of in-
dicators in this group if rather small: from 12.58%
at “Sarbaz” newspaper up to 55.23% at ‘Delovoi
Kazakhstan’. By the way, the fact that such serious
edition as ‘Delovoi Kazakhstan’ is so balanced from
the gender point of view approaches giving news
content — it is a good indicator. As well as the fact,
that in general the highest percent from all four col-
umns is the share of average value of the gender-
balanced publications.

The picture is seriously spoiled, unfortunately,
by a situation with indicators of publications about
women who borrow only 619342 sq. cm., or 9.58%.
By individual consideration, the lowest indicators
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at ‘Sarbaz’ (1.01%), and at the oppositional news-
paper ‘DAT’ (1.92%). The highest rates in this
segment at ‘Komsomolskaya Pravda. Kazakhstan’
— 41371 sq. cm. (20.25%) and at ‘Novoye Pokole-
niye’ — 151772 sq. cm. (18.88%). In addition, these
two newspapers if to consider an overall picture
then have a serious imbalance towards publica-
tions about men too. At ‘Komsomolskaya Pravda.
Kazakhstan’ the share of men is 41.36% whereas
all other indicators on average around 20 (20.25%

Table 3 — Gender balance of photos in %

women; 20.23% — the gender-balanced and 18.17%
— neutral). Approximately similar picture is about
‘Novoye Pokoleniye’: about men — 39.05%, about
women — 18.88%; gender-balanced — 16.95% and
neutral — 25.12%. Thus, we see that no newspaper
has completely harmonious and balanced approach
in submissions of information from a position of
gender equality. Optimal model would be where
about 25 percent would be the share of each of four
types listed by us.

Differentiation of photographic material by gender in %
Newspapers Gender-identified photo materials
- Neutral photos
Photos of men Photos of women Gender-balanced P
photos

Argumenti i facti 42,23% 6,77% 24.17% 26,82%
Argumenti nedeli 35,54% 6,33% 21,32% 36,81%
Caravan 34,78% 11,15% 19,66% 34,42%
DAT 53,36% 12,26% 23,80% 10,59%
Delovoi Kazakhstan 26,81% 7,23% 28,81% 37,15%
ExpressK 38,61% 16,87% 24,33% 20,19%
Kazal;lr‘:%“:kaya 25,52% 11,03% 17,93% 45,52%
P:;’ﬁ"g;‘;‘;;ﬁ:‘an 18,41% 11,06% 16,68% 53,85%
Kursiv 29,28% 6,29% 7,08% 57,35%
Novoye Pokoleniye 22,22% 1,93% 20,51% 55,34%
Ogni Alatau 30,09% 10,34% 21,02% 38,55%
Sarbaz 64,78% 4,57% 24.59% 6,06%
Vecherniy Almaty 28,84% 11,30% 49,39% 10,47%
total 34,07% 9,12% 23,54% 33,27%

The next stage of this research is the study of the
gender balance of photographs. Here the situation is
slightly worse than with directly journalistic materi-
als. The area of neutral images is larger. If in print
journalism this figure was 24.12%, then among pho-
tographs it is already 9% higher — 33.27%. The situ-
ation with gender-balanced images is worse, they
are 10% less than in the general analysis — 23.54%,
which in itself already disrupts the balance. Howev-
er, there are more photos with men — 34.07%. More-
over, let the discrepancy in the indicator compared
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to all printed materials of only one percent, the de-
crease in gender-balanced photos increases the im-
balance, due to which 9.12% of photos of women
further emphasize this difference.

Another point of research in the course of this
content-analytical study is the ratio of authors of
materials by gender. Interpreting the results, we
should note that despite the rather large runs be-
tween the individual editions for each indicator,
the result as a whole adequately reflects the global
picture.
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Table 4 — Gender ratio of authors

.Area Of_ all Materials, wrote by men Materials, wrote by women Materials of mform.a tional
Newspapers journalistic agencies or reprints
material in Area in sq. % Area in sq. % Area in sq. %
5q. cm. cm. cm. cm.
Arg}‘;gg“t‘ ! 742565 239595 32,27% 234641 31,60% 268329 36,14%
Arf:;‘;lei“t‘ 181705 143726 79,10% 10204 5,62% 27775 15.29%
Caravan 298724 90617 30,33% 150902 50,52% 57205 19,15%
DAT 181151 87470 48,29% 58614 32,36% 35067 19.36%
D;’;‘l’(vh"s‘t;a 179865 92658 51,52% 71917 39,98% 15290 8,50%
ExpressK 262690 129972 49,48% 91851 34,97% 40867 15,56%
i:;:kll,‘rsggz 442874 162712 36,74% 235274 53,12% 44888 10,14%
Komsomols-
kaya Pravda. | 204345 119113 58,29% 76015 37,20% 9217 4,51%
Kazakhstan
Kursiv 166365 100891 60,64% 32022 19,25% 33452 20,11%
N"V;’e-‘{lei;"ko' 803856 290943 36,19% 495693 61,66% 17220 2,14%
Ogni Alatau | 1035243 361012 34,87% 329604 31,84% 344627 33,29%
Sarbaz 126287 31060 24,59% 8335 6,60% 86892 68,81%
Vzcl';f;:‘y‘y 1841715 726930 39,47% 1003816 54,50% 110969 6,03%
total 6467385 2576699 39,84% 2798888 43,28% 1091798 16,88%

First, attention paid to the proportion of reprinted
materials or messages provided by news agencies.
This indicator reflects the originality of the content
of the publication and allows you to judge how inde-
pendently the editorial board determines the agenda
and forms public opinion. The most problematic link
in this regard among the analyzed newspapers is the
military edition “Sarbaz”, whose share of borrow-
ing reaches 68%. It is certainly a very bad indicator
that 2/3 of the newspaper is a complete compila-
tion. However, if we consider as a whole the total-
ity of the studied periodicals, then the result is very
good — 1091798 sq. cm., or 16.88%. This achieved
because there are many publications where the level
of original materials varies between 90% -98%. The
leader here is ‘Novoye Pokoleniye’, where borrowing
is only 2.14%. Good positions at ‘Komsomolskaya
Pravda. Kazakhstan’ — 4.51%, and others.

We also note a rather high variability of pri-
vate indicators: the run among men varies from

24.59% in ‘Sarbaz’ to 79.10% in ‘Argumenti
Nedeli’. The same situation for women, only in
mirror reflection. ‘Argumenti Nedeli” showed the
lowest value — 5.62% and ‘Novoye Pokoleniye’
the highest — 61.66%. Thus, despite differences in
the minimum and maximum thresholds, there was
almost no difference in the total run-off among
men and women. Men had the coverage between
the highest and lowest values 54.51%, and women
—56.04%. Which quite logically led to close final
aggregate indicators. As a result of the calcula-
tions and summation of all newspaper editions,
the following data were obtained. On average,
men wrote 2576699 sq. cm. (39.84%) of journal-
istic works, women slightly more than 2798888
sq. cm. (43.28%). Three and a half percent differ-
ence in favor of women. In this situation, one can
talk about the slight predominance of female jour-
nalists over male journalists in the professional
newspaper community.
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Table 5 — Ratio of genre groups to the volume of journalistic materials

Areaofall | Share of information genres | Share of analytical genres S.hare of.ar.tlstlc and
journalistic journalistic genres
Newspapers ials i
materials in | Areq in sq. o Area in sq. o Area in sq. o
sq.cm. Yo o Yo
cm. cm. cm.
Arg}‘a‘i‘t‘;“" ! 742565 584444 78,71% 154165 20,76% 3956 0,53%
Arf::;fi“" 181705 70258 38,67% 109913 60,49% 1534 0,84%
Caravan 298724 224152 75,04% 57819 19,36% 16753 5.61%
DAT 181151 127041 70,13% 52147 28,79% 1963 1,08%
D;:“l’{vh"s't;;a 179865 145680 80,99% 34185 19,01% 0 0,00%
ExpressK 262690 213952 81,45% 46195 17.59% 2543 0,97%
ﬁ;‘:‘kli‘:;jgz 442874 348274 78,64% 85705 19,35% 28895 6,52%
Komsomols-
kaya Pravda. | 204345 122635 60,01% 68140 33,35% 13570 6,64%
Kazakhstan
Kursiv 166365 88615 53.27% 67460 40,55% 10290 6,19%
N°eryllei;°k°' 803856 757521 94,24% 36755 4,57% 9580 1,19%
Ogni Alatau | 1035243 602953 58,24% 248974 24,05% 183316 17,71%
Sarbaz 126287 85440 67,66% 36515 28.91% 4332 3,43%
V:clllf::‘y‘y 1841715 1025580 55,69% 798160 43,34% 17975 0,98%
total 6467385 4396545 67,98% 1796133 27,77% 294707 4,56%

Here, the most common are publications of the
information genre group, which together occupy
4237365 square cm., or 67.98% of the total area of
all journalistic materials. The percentage run of each
individual publication here also varies significantly
— from 38.67% for “Argumenti Nedeli” to 94.24%
for “Novoye Pokoleniye”. This, as well as the ra-
tio of the total area of journalistic materials to non-
journalistic ones, is due to the editorial policy and
conceptual approach of the publication.

Analytical genres occupy 1796133 square cm.,
which corresponds to 27.77%. The data run here is
also significant from 4.57% for the “Novoye Poko-
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leniye” to 60.49% for “Argumenti Nedeli”. The sit-
uation with extreme values is understandable, since
they mirror each other in segments of information
and analytical genres.

Finally, the last genre group is art and journal-
istic materials. They account for only 4.56%, that
is, 294707 sq. cm. Here too, we can notice a run
from zero to 17.71%, but it is much smaller than the
previous two genre groups. As expected, in general,
the situation with this genre group is fully consistent
with the trend that has emerged over the past de-
cades. Artistic and journalistic genres are gradually
leaving the pages of traditional newspapers.
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Table 6 — Ratio of journalistic and non-journalistic material to total volume

Newspapers Total area in sq. Ratio of journalistic materials Ratio of non-journalistic materials
cm. Area in sq. cm. % from total area | Area in sq. cm. % from total area
Argumenti i facti 1088413 742565 68,22% 345848 31,78%
Argumenti nedeli 201048 181705 90,38% 19343 9,62%
Caravan 568059 298724 52,59% 269335 47,41%
DAT 197962 181151 91,51% 16811 8,49%
Kal;f.ll?;:tlan 189920 179865 94,71% 10055 5,29%
ExpressK 322398 262690 81,48% 59708 18,52%
Kazakhstanskaya 447180 442874 99,04% 4306 0,96%
Pravda
Komsomolskaya
Pravda. 315112 204345 64,85% 110767 35,15%
Kazakhstan
Kursiv 175392 166365 94,85% 9027 5,15%
Novoye Pokoleniye 831246 803856 96,70% 27390 3,30%
Ogni Alatau 1055082 1035243 98,12% 19839 1,88%
Sarbaz 130188 126287 97,00% 3901 3,00%
Vecherniy Almaty 1963289 1841715 93,81% 121574 6,19%
total 7485289 6467385 86,40% 1017904 13,60%

The data fluctuates from 0.96% (‘Kazakhstans-
kaya Pravda’) to 47.41% (‘Caravan’). Here every-
thing depends on the concept of the edition. For the
official publication, similar relation to advertising is
quite explainable for public financed ‘Kazakhstan-
skaya Pravda’, what commercial ‘Caravan’ cannot
afford. However, if to consider the general indica-
tors, then the ratio looks quite adequately — 86.40%
of journalistic materials to 13.60% not journalistic.
It means that newspapers aimed first at realization
of the priority functions that is informing audience,
but not receiving profits at any cost. It is possible
to discuss what ratio is optimum, but in any case,
non-journalistic materials should not prevail over
journalistic.

Conclusions

Summarizing the results of the analytical study,
let us highlight the following important points in ac-
cordance with and in the order of the tasks set in the
Methodology section:

1) The genre diversity is significantly dominated
by the information genre group. The weakening of
the artistic and journalistic genre groups speaks of
a trend of systematic pragmatism, where creative
searches for journalists are put on the back burner

and all attention is paid to the elementary interpreta-
tion of news reports.

If we were to conduct a quantitative calcu-
lation of the material, and not the area, then the
preponderance of informational notes by 68% of
the total volume would be quite natural, since, by
definition, informational genres most often take
up less space, but there are many of them. Articles
and correspondence are initially much larger. An
article can occupy one or even two pages, so the
rate of 27% is extremely low. At the same time,
only 4% of artistic journalistic genres testify with
a professional position about the degradation of
journalism as a full-fledged social institution. The
leveling of the artistic and the aesthetic aspect in
the traditional presentation of journalistic mate-
rials once again emphasizes the bias of modern
trends.

2) In the gender vein, all groups are character-
ized by the same trends. It is positive that gender-
balanced materials are quite high, which indicates a
balanced editorial approach in the selection of top-
ics. However, there are also serious imbalances in
the submission of materials. Unfortunately, women
are given almost three times less space in traditional
newspaper discourse than men do. This state of af-
fairs needs to be changed in order to construct pub-
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lic opinion to move towards overcoming gender
stereotypes and to achieve the necessary foundation
prosperity as it is mentioned in the UNO Sustainable
Development Goal #5.

3) The situation with analytical genres in the
gender aspect also does not contradict the overall
picture and leaves much to be desired. To form a
full-fledged image of a woman in the eyes of a mass
reader, end inequalities in the media, and ensure the
best way women and girls are portrayed, as it was
mentioned in the UNESCO Global Forum in 2013,
it is necessary that her role in society is not limited
only to the field of show-business and entertain-
ment, but revealed from the standpoint of serious
expert journalism

4) Analysis of visual support of printed materi-
als showed that in Kazakhstan newspapers photos
of men found three times more often than photos
of women. There are a lot of specialized women’s
publications where photos of women unambiguous-
ly prevail in terms of quantity over men’s images.
However, if we consider a socially significant con-
text of images, then the situation here is even a little
worse than just in the print newspaper discourse,

since the level of gender-balanced visual materials
also subsides slightly, which is seen when compar-
ing Tables 1, 2 and 3.

5) The role of women in the formation of tra-
ditional newspaper discourse is gradually growing,
which is evident for material they create. Of course,
the 4% difference in favor of women is not a signifi-
cant advantage, but it is also enough to fully achieve
gender equality in media content.

Our research and the results obtained can be used
for study not only by Kazakh and Russian-speaking
journalists and sociologists, but can also be useful
for Western colleagues, given the opinion of Mar-
garetha Geertsema-Sligh, who in her work rightly
pointed out the lack of any research on gender issues
in journalism outside Western countries.

The gender imbalance must be overcome by bal-
ancing, first by increasing the number of publica-
tions about women and then changing the discourse
at a qualitative level in order to consolidate the com-
mitment of Kazakhstan and its public to the imple-
mentation of international conventions of UN, ILO
and UNESCO, to protect and ensure the rights of
women.
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DEEP FAKES IN THE DIGITAL MEDIA AGE:
OPPORTUNITIES AND THREATS

The article is devoted to an urgent problem today — the technology of deepfakes in the context of the
information society. Thanks to modern technologies and digital tools, the rapid development of artificial
intelligence (hereinafter — Al), the problem of deepfakes is becoming more widespread, as their influence
on public opinion, political decisions and knowledge is only increasing. Deepfakes provide opportuni-
ties for spreading false information, exerting political influence, and even manipulating the image (using
photos, videos and audio) of celebrities.

The aim of the article is to understand these technologies, identify the challenges and threats associ-
ated with them, and develop countermeasures.

The hypothesis of the study. In the era of digital media, deepfakes are powerful tool that can be used
both to create positive innovations in various fields (for example, entertainment, education, marketing,
etc.) and to spread disinformation and manipulation in the media space, which poses significant threats
to public and information security.

The practical significance of the work lies in the fact, that research in the field of deepfakes can
contribute to the development of tools and methods for detecting and analyzing this kind of content.

Research methods include general scientific, special scientific and specific scientific methods (con-
tent analysis, generalization, comparison, etc.).

The results of the study may be useful in further research of technologies deepfakes in the informa-
tion space, as well as being useful in recognizing false Al-generated content.

Key words: deepfakes, Al, generated content, fake videos, digital environment.
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Lindopabik meama adyipaeri auncpeikrep:
MYMKIHAIKTEpP MeH KayinTep

byA Makaaa 6yriHri KyHHiH ©3eKTi MaceAeciHe — aknapaTTblK KOFaM KOHTEKCTIHAEri AMndenk
TEXHOAOTMSCbIHA apHaAFaH. 3amaHayu TEeXHOAOIMSIAAP MeH UMMPAbIK, KYPaAAAPAbIH, >KaCaHAbI
MHTEAAEKTIH (6yAaH opi — AM) KapKbIHAbI AaMYbIHbIH HOTUXKECIHAE TepeH dekTep NpobAemMachl KeH,
Tapana 6acTaAbl, ©MTKEHI OAAPAbIH KOFAMABIK, MiKipre, cascy wewiMAep MeH BGiAiMre acepi Tek Kyluere
Tyceai. TepeH (erkTep >KaAFaH aknapaTTbl TapaTyFa, CasCU bIKMaA eTyre, TiNTi aTakTbl aAaMAAPAbIH
UMMAXKIH ((DOTO, BUAEO XKOHE ay AMOHbI MarAaAaHy) MaHUMYASLMSIAAYFa MYMKIHAIK 6epeai.

BbyA MakaAaHbIH, MakcaTbl — OCbl TEXHOAOTMSIAAPAbI TYCiHY, OAapMEH 0aiiAaHbICTbI CblH-KaTepAep
MeH KayinTepAi aHblKTay >kaHe KapcChbl LapaAapAbl a3ipAey. 3epTTey rmnoTesachbl: UMGPAbIK MeAMa
ASYipiHAE TepeH (hernkTep apTYPAI CaranapAa (MbICaAbl, OMbIH-CaybIK, GiAiM 6epy, MapKETUHT >koHe T.0.)
OH, MHHOBaLIMSAAPAbI >Kacay YLIiH A€, KOFaMAbIK, XK8He akmnapaTTbIK, Kayincisaikke anTapAbiKTam Kayin
TOHAIPETIH MeAMa KEHICTIKTe >KaAFaH aknapaT NMeH MaHWMyAsSUMSIAApAbI TapaTy YLiH Ae MariAaAaHyFa
60AaTbIH KyaTTbl KypaA 60AbIN TaObIAAAbI.

PKYMBICTbIH, MPaKTUKAAbIK, MaHbI3ABIAbIFbI — AMMQENK 3epTTeYAEpPi OCbIHAAM KOHTEHTTI aHbIKTay
>KOHE TaAAay KyPaAAapbl MEH SAICTEPIH >KacayFa bIKMaA eTyi MyMKiH.

3epTTey sAiCTepi XaAMbl FbIAbIMM, apHaibl FbIAbIMU >KOHE HAKTbl FbIAbIMU 9AICTEPAi (Ma3MYHADI
TaAAQy, >KaAMbliAQy, CaAbICTbIPY >XOHe T.0.) KaMTWAbl. 3epTTey HOTMXKEAepi TEXHOAOIMSIHbI OAAH
opi 3epTTeyAe namaasbl GOAYbl MYMKIH aKknapaTtTbiK, KEHiCTIKTeri AMndenkrep, CoOHAar-aK, XKaAraH
>KaCaHAblI MHTEAAEKTYaAAbl Ma3MyHAbI TaHy Ke3iHAE ManAaAbl OOAYbI KEpek.

Tyiiin ce3aep: amnderktep, AU, >kacaaraH Ma3MyH, >XKaAfraH 6eiiHeAep, CaHAbIK, OpTa.
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Aundpeitku B anoxy unmdpoBbix meamna:
BO3MOXXHOCTHU M yrpo3bl

AQaHHas CTaTbsl NOCBSLLEHA aKTYaAbHOM HAa CErOAHSILLIHMIA AeHb MPOOAEME — TEXHOAOTUM AUNdei-
KOB B KOHTEKCTe MH(OpMaUMOHHOro obuiectsa. baaroaapsi COBpeMEHHbIM TEXHOAOTMSM U LMPO-
BbIM MHCTPYMEHTaM, CTPEMUTEAbHOMY Pa3BUTUIO MCKYCCTBEHHOTO MHTEAAEKTA (aaree — M) npobae-
Ma AMNENKOB CTAaHOBUTCS BCe GOAEe PacnpOCTPAHEHHOM, MOCKOAbKY MX BAMSHME HA OOLLECTBEHHOE
MHeHMe, MOAUTUYECKME PeLLeHMs M 3HAHUSI TOAbKO YCUAMBAeTCs. Annderku NpeAOCTaBASIOT BO3MOXK-
HOCTU AAS PACPOCTPAHEHMs AOXKHOM MH(POPMaLMM, OKa3aHUS MOAMTUUECKOrO BAUSIHUS U AQXKe MaHW-
MyAMPOBAHUS UMUAXKEM (MCMOAb30BaHMe (hOTO, BUAEO U ayAMO) 3HAMEHUTOCTEN.

LleAblo AQHHOW CTaTby SIBASIETCS MOHUMAHUWE 3TUX TEXHOAOIUI, BbISIBAEHME CBSI3aHHBIX C HYMMW Bbl-
30BOB M yrpo3 1 paspaboTka mep npoTrMBoaeicTBus. Tunoresa nccaepaoBaHms: B 3roxy LMpPOBbIX
MeAMna AUNenkn NPeaCTaBASIOT COO60M MOLLHbIA MHCTPYMEHT, KOTOPbI MOXET MCMOAb30BaTbCsl KaK
AAS CO3AQHUS TIOAOXKMUTEAbHbIX MHHOBALIMI B Pa3AMUHbIX 06AACTSX (Hanpumep, cepbl pasBAeUEHMI,
006pa3oBaHMs, MapKETUHIA U T.A.), TaK U AASl PACTIPOCTPAHEHNS AE3MHDOPMALIMM 1 MAHWUTTYASILIMIA B Me-
AMANpPOCTPAHCTBE, YTO MPEACTABASIET 3HAUMTEAbHbIE YIPO3bl AASI OOLLIECTBEHHON M MH(OPMALIMOHHOM

6€e30MacHOCTU.

r]paKTVILleCKaH 3HAYNMOCTb paGOTbI 3aKAKOYaeTCd B TOM, UTO NCCAEAOBaAHUSA B obAacTn AVIHCIDGVIKOB
MOryT Ccrnoco6CcTBOBaTh pa3pa60TKe MHCTPYMEHTOB 1 METOAOB 06Hapy>|<eHml M aHaAM3a Takoro poaa

KOHTEHTa.

MeToAbl MCCAEAOBAHUSI BKAIOHAIOT OOLLEHAYyUHbIe, CreLMaAbHO-HayYHbIE M KOHKPETHO-HAYy4Hble
METOAbI (KOHTEHT-aHaAM3, 06006LIeHMEe, CPAaBHEHME U AD.).

Pe3yAbTaTbl MCCAEAOBAHUSI MOTYT ObITb MOAE3HbI MPU AAABHEMLLNX MCCAEAOBAHMSAX TEXHOAOIMI
ANNDENKOB B MH(POPMALIMOHHOM MPOCTPAHCTBE, a Tak>Ke ObiTb MOAE3HbIMM MPU PACMO3HABAHMM AOXK-

HOro, CreHepmMpoBaHHOIo N KoHTeHTa.

KaroueBble caoBa: amndperiku, M, creHeprpoBaHHbIi KOHTEHT, AOXKHbIE BUAEO, LMPOBas cpeaa.

Introduction

Relevance of the research topic. Digital eth-
ics refers to the moral principles and standards that
define the ethical behavior and responsibilities of
individuals, organizations, and governments in the
digital environment. This includes considerations of
fairness, transparency, confidentiality, and security
of the impact of technology on individuals and so-
ciety as a whole. In today’s interconnected world,
where digital technologies such as artificial intel-
ligence, big data analytics, etc. Ubiquitous, digital
ethics play a crucial role in how we interact with
technology and with each other. The new digital re-
ality of recent years, in most technological solutions
of which artificial intelligence (Al) is the core, has
significantly distorted the human perception of the
difference between reality and fiction. One of the
main “erasers” of such a facet is deepfake technol-
ogy, which can be described as an automated tech-
nique, i.e. machine synthesis of audiovisual digital
content (images, audio, video, and even text) in
order to create modified and at the same time the
most realistic content (Kapitanov A., 2022, https://
russiancouncil.ru/analytics).

Deepfake technology can be used in some cases
for entertainment or artistic purposes, as well as for
malicious purposes. For example, fake videos of po-
litical leaders, celebrities, or other public figures can
lead to the dissemination of misleading news or ma-
nipulation of people. That’s why deepfake technol-
ogy is also causing legal and ethical problems and
attracting more and more attention. Today, interna-
tional standards of journalism play an important role
in the fight against disinformation and fake news, as
they allow us to establish rules of ethics and profes-
sionalism that help journalists identify and prevent
the spread of fake information. Deepfakes, that is,
fake videos or images created using artificial intel-
ligence technologies, are a serious threat to public
trust in the media. Modern media should follow the
principles of honesty, accuracy and reliability of in-
formation, which are enshrined in ethical norms and
international standards of journalism. Compliance
with these standards helps to strengthen trust in the
media and prevent the spread of misinformation. In
our opinion, journalists should be especially atten-
tive to the content they publish and carefully check
the sources of information in order to avoid mis-
information and help society distinguish real news
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from fake news. The problem of deepfakes is an in-
creasingly serious threat to society in the context of
modern digital media space. With the advent of deep
learning and artificial intelligence technologies, the
ability to create high-quality fake videos and audio
materials has become more accessible, which can
lead to the spread of misinformation, manipulation
of public opinion, violation of privacy and trust.
Today, fake news can be perceived not only from
a negative, but also from a positive side. The topic
of deepfakes in the era of digital media is extremely
relevant and important in the modern information
society, because with the rapid development of
technologies for creating and distributing content,
it has become possible to easily and quickly create
realistic videos, photos and audio recordings that
can be easily mistaken for reality. Thus, the study
of deepfakes and the development of methods for
detecting and combating them is becoming increas-
ingly necessary in the context of the modern infor-
mation space. We believe that the active coverage
of this problem in scientific publications contributes
to raising public awareness and contributes to the
development of effective strategies for maintaining
information security. The purpose of the study. The
purpose of this study is to study the technology of
creating deepfakes and their impact on the informa-
tion environment.

Research objectives:

- to analyze the literature on this topic;

- to study the basic technologies for creating
deepfakes;

- identify deepfake recognition methods;

- develop recommendations for recognizing
deepfakes.

The object and subject of the study. The ob-
ject of research is deepfakes, that is, fake media
content created using technology, special programs
and artificial intelligence. The subject of the study is
the causes of the appearance of deepfakes, methods
of their creation, as well as ways to protect against
them in the modern media space.

Research methods. To achieve the aim of the
study, a set of general scientific, special scientific
and specific scientific methods were applied. Also,
during the research, such methods as analysis, gen-
eralization, deductive, inductive, comparative, sys-
tem-structural, etc. were used. The practical signifi-
cance of the study.

Practical significance. This research has practi-
cal value for various stakeholders, including jour-
nalists, various media organizations and a wide
audience, as it helps to raise awareness, improve
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ethical standards and develop new methods to com-
bat deepfakes.

Literature review

Recently, technologies for creating fake photos
and videos have become widespread, which, using
a computer image synthesis technique based on ar-
tificial intelligence, transfer facial features from a
human image to a target photo (video recording)
with a high degree of verisimilitude. Despite the
fact that these images (videos) are fictitious, they
can be posted on the Internet as allegedly real. We
are talking about technologies called deepfake, this
term comes from English words deep learning (Rus.
— mryounrHoe o0yuenue) and fake (Dobrobaba M.B.,
2022).

Scientists all over the world are engaged in the
study of the problem of deepfakes. Let’s consider
different approaches to the interpretation of this
term.

«Fake news includes both misinformation and
denial of veracity, with the latter two differing in
their degree of veracity and intent. Disinformation
reflects the dissemination of false information that
is known to be false by the person disseminating
the information, and thus reflects lies and malicious
intent. Disinformation refers to the dissemination
of false information that is perceived by the sender
as true, thereby reflecting a lie and lack of malice»
(E. Aimeur, S. Amri, G. Brassard, 2023; N. Nour, J.
Gelfand, 2022).

Fake videos or deepfakes are audiovisual fakes
deliberately created to suggest that someone did or
said something that never happened (Chesney R.
& Citron D. K.; Nelson A.& Lewis, J. A., 2019).
It should be noted the exponential leap caused by
these manipulation mechanisms and their ability to
dramatically and shockingly distort reality. Added to
this is the possibility of rapid and widespread dis-
tribution and the fact that they can be used by users
who do not necessarily own a wide range of tech-
nologies. As a result, deep forgeries are becoming
more realistic and resistant to detection. Deepfakes
are synthetic videos that look very similar to real
ones. (Vaccari, C., Chadwick, A., 2020). As for the
history of the appearance of this phenomenon, it is
known that deepfakes appeared a long time ago, so
one of the most famous photographs of former US
President A. Lincoln, published after his death in
1865, is a distant ancestor of the modern deepfake.
In the picture, the head of the American president is
superimposed on a photorealistic engraving of 1852
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depicting the Vice President of the United States, J.
Calhoun, which was made on the basis of a previ-
ously painted portrait in oil (R. Chawla, 2019).

In December 2023, the Council and the Europe-
an Parliament reached an interim agreement on what
will be the first Artificial Intelligence Law within
the EU to guarantee safe and transparent Al. The
ultimate goal is to promote the introduction of reli-
able human-centered Al and protect health, safety,
fundamental rights and democracy from its harm-
ful effects (European Parliament, 2023). Among the
methods banned by Al for its intrusive and discrimi-
natory use, MEPs named the non-selective extrac-
tion of facial images from the Internet or images
from CCTV cameras to create facial recognition
databases. Fines for non-compliance with the afore-
mentioned law range from 35 million euros, or 7% of
the total turnover, to 7.5 million fines. The use of Al
in the dissemination of content through social net-
works and, in particular, in its application to audio-
visual materials is of particular relevance; Although
this new technology opens up opportunities in many
fields such as artistic, audiovisual and graphic cre-
ativity, it also presents a challenge for citizens who
need to create content (Francisco Javier & Ruiz del
Olmo, 2014: 2). Researchers Shahid et al. note that

most users lack the skills and desire to detect fake
videos and are unaware of the risks and harms as-
sociated with this type of forgery. In particular, in
countries such as India, where the named authors
conduct their research, the fact is emphasized that
even when users know that this is a fake video, they
prefer not to take any action and sometimes volun-
tarily share videos that do not correspond to real-
ity, but which contribute to their worldview (Sha-
hid, F., Kamath, S., Sidotam, A., Jiang, V., Batino,
A. & Vashistha, A., 2022). Recently, there has been
a change in the trend in the use and consumption
of online discourses, preferring or relying on audio-
visual discourse. The popularity of video platforms
such as TikTok, Instagram, or YouTube encourages
video consumption at the expense of text. Thus, the
growth of the video format is not only unstoppable,
it has already taken its place in the Internet space —
this is evidenced by the Digital News Report, which
says how in 2023 There has been a gradual decrease
in activity on traditional platforms such as Face-
book, while it has increased on TikTok and other
networks based almost entirely on the video format.
Video news consumption is also growing in abso-
lutely all markets (Neuman, N., Fletcher, R., Eddy,
K., Robertson, C.T. & Nielsen, R. K., 2023).

Figure 1 — An example of 19th century deepfake technologies
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Discussion and results

A review of the literature allows us to narrow
down the available interpretations of deepfakes,
thus it can be summarized that deepfake is a form
of artificial intelligence (Al) that generates video,
images and, often, audio that can change or create
images of people, events and objects in reality. Al

Table 1 — Types of deep fakes

can create or manipulate images, videos, and au-
dio that look and sound realistic. This is no longer
hypothetical, as more and more fake images and
videos of famous actors, politicians and influential
people are circulating on the Internet, not exclud-
ing Joe Biden, US President Tom Cruise, actors
Keanu Reeves or deceased stars such as Freddie
Mercury.

Type of deep fake

Description

Examples of using deep fakes

Facial deep fakes

Replacing or changing a face in an image
or video.

Fake videos with famous people, various
jokes and memes.

Voice deep fakes

Generating or changing a voice to mimic
another person’s speech.

Fake phone calls, using voices in
celebrities.

Text deep fakes

Creating a text that mimics the writing
style of another person.

Fake news, fake correspondence.

Deep action fakes

Replacing or changing the movements of
people in the video.

Creating unrealistic videos, for example,
videos with accidents, catastrophes

Deep fake scenes

Generate new scenes based on real videos
or images.

Movies, commercials.

Deep fake Images

Completely artificially created images
that look like real ones.

Creating fake profiles on social networks,
news.

Perhaps the first serious scandal with deep forg-
ery broke out in 2020 around the falsified Extinction
Rebellion Belgium video, in which Belgian Prime
Minister Sophie Wilm Als spoke about the relation-
ship between the coronavirus pandemic and climate
change. The artificial intelligence used to create
the video was able to manipulate a person’s facial
expression, facial expressions and voice. The fake
video was taken seriously by many, it caused a wave
of outrage and praise, emphasizing that the “post-
truth era” is unregulated and temporary, in which the
authenticity of media content, along with the role of
a media gatekeeper, has come to naught, and there
is nothing definite, even if we see it with our own
eyes. It is extremely difficult to detect and verify
explicit videos or fake photos, especially consider-
ing that they are mainly published on social media
platforms, which are inherently limited in modera-
tion and fact-checking capabilities. Deepfake tech-
nology is becoming more advanced every day and
is available to an increasing number of people who
do not require a high level of programming or video
editing experience. In theory, this technology can be
used for harmless purposes such as entertainment,
education, research or the arts, but it can also pose
a serious danger to the individual and society, such
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as spreading false information, influencing public
opinion, violating people’s privacy rights, damag-
ing reputation, etc. For example, on some Russian
websites, advertisements for weight loss pills often
flashed using photos of singer Rosa Rymbaeva, pro-
ducer Bayan Alaguzova. “Photos of the People’s
Artist of the Kazakh SSR, singer Roza Rymbaeva
appeared on advertising banners on various Russian
websites. In the pop-up photos, the singer allegedly
advertises a weight loss product. According to the
artist’s son Ali Okapov, the singer herself is current-
ly resting, but her family already knows about the
appearance of such photos on the Internet. He noted
that these are “fake” photos, and Rymbaeva does not
actually advertise weight loss products.” (https://
tengrinews.kz/show/reklama-sredstva-pohudeniya-
rozoy-ryimbaevoy-poyavilas-238670/).

Artificial intelligence will do a lot in the com-
ing years, and today we should expect a very seri-
ous coexistence of man and machine. Despite all
the advantages of Al development, today, unfortu-
nately, neural networks have also become a tool for
scammers. “Every third citizen of Kazakhstan sees
on YouTube invitations to participate in foundations
on behalf of the President of Kazakhstan Kassym-
Jomart Tokayev, our deputies. The worst thing is that
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many people believe this and, at least, follow the
link. Scammers also use the “faces” of famous Ka-
zakhstani bloggers, who allegedly share the secrets
of their success and attach links to dubious sites.
Another method of fraud using neural networks is a
voice message from a relative asking them to send
money to the specified account. It is very difficult to
distinguish the truth from a fake here. By the way,
scammers take the voice for such messages from
spoken videos on social networks and voice mes-
sages in personal dialogues and shared chats. Cre-
ating a fake voice message costs a fraudster half a
dollar. At the same time, neural networks can create
conflict situations in social networks (https://mk-kz.
kz/social/2024/02/14/ ).

Artificial intelligence today calls into question
the credibility of everyone and everything, and will
also affect what people believe to be true. How can
you protect yourself? When we consider how arti-
ficial intelligence can affect authenticity or what is
considered to be true, it is worth considering these
methods separately, and we need not only to assess
the current situation, but also to be prepared for ex-
pected situations in the coming months and years.
Dangerous technologies are readily available and it
is obvious that artificial intelligence with generative

LLlyTouHas necHsa npo Ockap Ha l'onybom oroHbke!
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language models is practically capable of creating
perfect text today, and it can also do this individu-
ally for each victim or company, automatically and
continuously changing the text material used. Today,
we interact with most people and even companies
through emails, messaging programs, and chats. It’s
worth checking how many types of messaging or
chat apps are installed on our devices. Therefore, it
is important to understand that if attackers want to
copy or use the authority of a person or company,
they can do so even using a text message sent by
artificial intelligence. Today, you can even commu-
nicate on behalf of a service provider or a dedicated
manager with any number of people, using artificial
intelligence, tirelessly, for 7-24 hours. When the
first programs for creating deepfakes became pub-
licly available in 2017, they were used mainly for
entertainment — surely you have at least once tried to
age yourself with a filter or checked how you would
look like the characters of Harry Potter or Soviet
comedies. Nicolas Cage is one of the most popular
characters in comic dipfakes. So, the author of the
YouTube channel “Battletoads Inc.” used a face-
swapping system to replace Cage’s face with all the
participants of the New Year’s TV show (https://vg-
times.ru/news/73934).
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Figure 2 — Deepfake using the image of Nicolas Cage

But it quickly became clear that, like any other
technology, deepfakes can be used for more destruc-
tive purposes. Let’s look at programs for creating
deepfakes that use machine learning and artificial

intelligence technologies to create realistic fakes of
video materials, images and audio recordings. These
programs can vary in complexity of use and func-
tionality.
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Table 2 — The best neural networks for creating deepfakes

Application Description
DeepFaceLab Description: One of the most popular and powerful tools for creating deepfakes. It is used mainly for video.
p Features: Allows you to create and edit deepfakes with high precision. It has many settings to improve the
image quality. Platform: windows.
Description: An open source project that allows users to share faces on videos or images.
FaceSwap | Functions: Supports multithreaded processing and provides various algorithms to improve the result.
Platform: Windows, macOS, Linux.
Description: A mobile application that has gone viral due to its ability to quickly and efficiently replace faces on
video.
Zao Features: Easy to use and instant results. The user uploads his photo, and the app inserts his face into the
selected video clips.
Platform: i0S, Android.
Description: An application that uses Al to style images and create deepfakes.
Deep Art Features: Applies various artistic styles to photos and videos, giving the impression that they were created by
Effects famous artists.
Platform: Windows, macOS, Android, iOS.
Description: An application for mobile devices that allows you to share faces in photos and videos.
Reface Features: Quick creation of deepfakes, a variety of available templates, the ability to share the results on social
networks. Platform: i0OS, Android.
MyHeritage’s | Description: An application that allows you to animate old photos, creating the effect of animated portraits.
Deep Nostalgia | Features: Animation of faces in photos, image quality improvement.

From the table, you can see that deepfake creation
programs provide users with the ability to create amaz-
ingly realistic videos and images, despite the fact that

their use raises

ers should be aware of the need to use these technolo-
gies responsibly to avoid potential abuse and negative
consequences. Next, let’s look at examples of the use

important ethical and legal issues. Us-  of deep fakes in the modern media environment.

Table 3 — Examples of using deepfakes in the modern media space

Example Description Using
Entertainment | Applications that allow users to replace faces with . . .
S . Personal entertainment, creating humorous videos.
applications videos, such as FaceApp and Reface.
Political Deepfakes used to create fake videos featuring i . . . . ..
) o Misinformation, manipulation of public opinion.
campaigns politicians.
Media and film Restoration of the appearance of actors who Creating special effects, restoring old frames, replacing
industry cannot participate in the filming. actors.
Pornographic Unauthorized videos with framed faces of . L .
deepfakes celebrities or individuals. Cyberbullying, blackmail, violation of privacy.
Educgtlonal Creating historical reconstructions using deep Historical reconstruction, educational materials.
projects fakes for educational purposes.

Fraud, social engineering (Social engineering is a
method of obtaining information that involves the use
of incompetence, unprofessionalism, negligence, fear
or greed of a person. During the attack, the fraudster

Fraud and Using deepfakes to create false videos in order to establishes contact with the carrier of the necessary
extortion extort money or information. information, disposes to himself, promises benefits or
misleads, trying to obtain information that he can use

for blackmail, theft of money or other assets. Social
engineering involves both the use of a computer and a

phone, mail correspondence, SMS, etc.)
Marketing and Using deepfakes in advertising campaigns to Increased audience engagement, creative advertising
advertising create unique content. solutions.
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1. An analysis of the Internet content shows that
deepfakes are used in a variety of fields, for exam-
ple: 1. The sphere of politics. Nowadays, cases of
using deepfakes to discredit election candidates by
creating fake videos where they make dubious state-
ments have become more frequent.

2. The sphere of cinema. One of the first ac-
tors to be “resurrected” on the movie screen was
the famous actor Bruce Lee. But computer graph-
ics did not exist in those years, at least in the sense
that there is in the world today. Then, in 1973, film-
makers used mirrors and photo cuts to “generate”
the right shots and complement the story with dia-
logue. In the movie “Rogue One: Star Wars. Sto-
ries” (2016) used a deepfake to recreate the image
of actress Carrie Fisher as the young Princess Leia.
To create a virtually rejuvenated Leia, the Organs
used CGI technology and Norwegian actress In-
gvild Deila, combining her game with images of a
young Carrie Fisher. The movie “Rogue One: Star
Wars. Stories” was released in 2016 — the same year
that 60-year-old Fisher passed away. A representa-
tive of the ILM studio responsible for digitalization
claimed that the actress saw this version of herself
and fully approved.

3. The porn industry. According to Bloomberg,
during the boom of artificial intelligence, the num-
ber of pornographic deepfakes created without
consent has increased dramatically — the number
of videos has increased nine times since 2019. In
May 2023 alone, about 150,000 videos appeared on
30 sites, which received a total of 3.8 billion views.
Most of these sites offer libraries of fake programs
with celebrity faces transplanted onto the bodies
of porn actors (https://adpass.ru/porno-s-bolshim-
intellektom).

4. The field of education. With the help of a
deepfake, you can conduct online lectures for stu-
dents. Students will be able to choose for themselves
what their teacher will be — with the appearance of
Cristiano Ronaldo or Einstein. The neural network
allows you to create animations with historical char-
acters for educational projects, such as a video with
a live image of Albert Einstein explaining the theory
of relativity.

5. Financial sector: Fraudsters have become
more active in using deepfakes in the financial tech-
nology sector. Today, the neural network has learned
to imitate the real voice of a person giving instruc-
tions to do something, and these are completely new
risks. Most of all, banks fear that scammers will be
able to use deepfakes to pass voice authentication,
used to verify customers and provide them with ac-

cess to their accounts. These examples demonstrate
both positive and negative uses of deepfake technol-
ogy in the modern media space. “Today, technol-
ogy is increasingly being used not only to create
fake news, but also in fraudulent schemes. In 2023,
cases of deepfake fraud increased 31 times world-
wide. With the help of deepfakes, attackers extort
money from ordinary people and corporations, cre-
ate pornography, and use technology to politically
discreditation” (https://factcheck.kz/metodika-fch/
kak-raspoznat-dipfeyk-video).

How to recognize a deepfake? Deep forgery can
seem so plausible that it is quite easy to believe ev-
erything that is shown or told to us. Despite the im-
pressive capabilities of deepfakes, with a little atten-
tion and common sense, you can avoid the pitfalls
of this kind of technology. What people should pay
attention to:

1. The sharpness of the voice. If there is a face
on the video but no sound, there is the first reason
for suspicion. The deepfake software uses audio re-
cordings pre-recorded using a mobile phone or com-
puter, which can be distorted with shades other than
the original voice. It is important to be wary if the
video lasts for several seconds.

2. Paying attention to non-verbal gestures. Fake
news creators usually use templates, which are then
overlaid with different faces based on the number of
hours spent on each creative. If there are failures in
the synchronization of sound with the movement of
lips, eyes or head, or even inconsistencies in speech,
it is more than likely that we are dealing with a deep
forgery.

3. The presence of imbalances. Synthetic faces
are almost indistinguishable from real ones, and
this can cause a false sense of authenticity. How-
ever, there are certain natural movements that the
algorithms have not yet been able to reproduce. If
the main character’s face is disproportionate to the
size of his head and body, or his facial expressions
do not match the poses he takes, perhaps we see a
deepfake.

4. Paying attention to the mouth and eyes. It is
possible to determine whether a person is a fake if
he blinks involuntarily or unnaturally, or if he does
it several times. Another aspect of reality that is dif-
ficult to reflect is the color of people’s lips and the
shape of their tongues and teeth when they talk. You
should also pay attention to the winking of the per-
son in the video. To determine if a video is a deep
fake, you can focus on the number of blinks. The av-
erage person blinks almost 10 times a minute. How-
ever, in some deep fake videos, this number can sig-
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nificantly exceed or fall below 10. Of course, many
people may not notice this when watching a video,
so by paying attention to a person’s blinking reflex,
you can determine whether the video is a deep fake,
thereby verifying its authenticity.

5. The use of specialized tools. Today, tech-
nologies are developing so rapidly that for every
malicious technology or software there is always a
counteraction, regarding deepfakes, several applica-
tions and programs can be named designed to detect
deepfakes, for example:

Deepware Scanner is a special application for
detecting deepfakes. Reality Defender is an online
tool for detecting deepfakes in images and videos.

Deepfake-o-meter is a service for analyzing vid-
eo content for deepfakes.

The artificial intelligence industry, led by com-
panies such as OpenAl, Google and Meta, is under
increasing pressure as the global public demands re-
sponsibility for the content created by its products.
Experts expect the industry to prevent users from
creating misleading malicious materials and offer
a way to track their origin and distribution. Today,
calls to trace the origin of content using artificial
intelligence are becoming increasingly desperate.
In recent months, audio and video materials have
already influenced political campaigns and voting
in Slovakia, Taiwan and India. The new OpenAl
forgery detector can help to cope with the problem,
although, in our opinion, it will not solve it com-
pletely.

Conclusion

The rapid development of artificial intelligence
and what it can and can do today is causing a lot of
discussion. All these innovations often delight peo-
ple, but they can go so far that people cannot always
understand what is real and what is the product of
artificial intelligence. We found out that Deepfakes
are fake or forged audio recordings, videos, or visual
effects, usually created using neural networks. For
example, a person’s video can be changed very real-
istically, making it look like he is saying something
completely different from what he is saying in the
video. In the same way, you can use various visual
effects to make it look as if a person is doing some
action that he did not do, or said something. All this
can be done very realistically using multiple images
or videos. In modern times, audio, photo and video
content generation technologies have reached a very
high level. At the same time, even a very well-pre-
pared deepfake can (for now) be distinguished using
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specialized technologies. More recently, deepfakes
were made for entertainment or to annoy someone,
but now they are beginning to be used in the interests
of various companies — television, cinematographic,
etc. Actors no longer even need to personally voice
the characters of films or cartoons — technologies al-
low synthesizing any words and phrases allegedly
uttered by the actor himself (tonality, pitch of voice,
etc. is synthesized very accurately). The relation-
ship between deepfakes and international standards
of journalism is an important aspect in the context
of the spread of falsifications and disinformation in
modern media. And although, in general, deepfakes
pose more of a threat (ethically and legally) and they
are more negative in nature, this technology should
also have positive aspects. For example, deepfakes
can be created to raise awareness of social problems
existing in the world and to disseminate medical in-
formation on a large scale, since it can be adapted
in any language, which will expand access to data.
In the field of medicine, research can be con-
ducted that does not require real patients. In turn, the
use of fake images will allow artificial intelligence
programs to be trained to recognize more anoma-
lies, which will eventually lead to greater accuracy.
In education, this can be an important aid in learn-
ing, since teachers, for example, have the opportu-
nity to use videos with historical discourse created
in order to make lessons more attractive to students,
but warning that its incorrect execution can damage
knowledge if it is implemented. Using incorrect in-
formation. This tool will also have artistic purposes.
For example, museums could hold video projections
about various deceased artists, and thus one could
hear the statements they made during their lifetime,
as if they were speaking today. However, such use
would entail discussion of broader issues such as
copyright and the threat of plagiarism to existing
works. Deepfake is a tool that is constantly evolving
and is available to many people who, in certain cas-
es, may use it for other purposes, so legal and ethical
regulation of this technology is necessary. As part of
the study, we found that deepfake, for example, can
be used to use a fake identity or to steal money or
information through access to databases. In general,
we came to the conclusion that in most cases the use
of this technology is inappropriate: 96% of deepfake
videos found on the Internet contain unacceptable
and unauthorized content. Anyway, deepfakes, as a
form of information manipulation, contradict the ba-
sic principles of international journalism standards.
The creation and dissemination of disinforma-
tion using deepfakes can seriously undermine public
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confidence in the media, as well as lead to negative
social consequences. It is important for journalists
and the media to adhere to the principles of interna-
tional standards of journalism when working with
information, especially in the context of deepfakes.
This includes the obligation to verify the sources of
information, the importance of the reliability and
objectivity of the material, as well as providing spe-
cific facts for a correct understanding of events.

The fight against deepfakes requires joint efforts
on the part of journalists, the media, governments
and civil society. International journalism standards
can serve as a basis for developing strategies to
combat disinformation and protect society from the
harmful effects of deepfakes. It is also important to
educate journalists and the public about deepfake
recognition methods in order to reduce the likeli-
hood of their impact on public consciousness.
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HOW ARE CONEFLICTS COVERED IN SOCIAL MEDIA?
THE CASE STUDY OF KAZAKHSTAN'’S TELEGRAM
CHANNELS «ORDA» AND «KAZINFORM»

The study examined the role of Telegram channels as an independent tool in disseminating infor-
mation and covering conflicting topics. An analysis of the content of certain Telegram channels ac-
complished, in particular, independently and in the state. The scientific work is aimed at identifying the
features of the content in the selected channels, the position that correspondents adhere to, language
features and style.

The main idea of the article is to studying how the messenger covers conflict situations. The purpose
of the study is to identify the specifics of information about conflicts on the Kazakh Telegram channels
of the independent “ORDA” and the state-owned “Kazinform”.

With the increasing demand for social networks, this research becomes relevant and important to
identify how much information on these channels affects public opinion and informs the audience. Tele-
gram has become available in Kazakhstan since its first launch in 2017 and has gained trust among users.

In order to analyze the coverage of conflicts on the social network using the example of these Tele-
gram channels, a qualitative method was used. Thematic analysis used to identify repetitive formats,
frames, and language features.

The findings of the study concern the characteristics of Telegram channels as an independent media
tool and their role in conflict coverage.

The results of the work distinguish the methods of covering and writing about conflicting topics.
Analyzing content it was found that independent channels broadcast diverse points of view, while state-
owned channels often avoided conflict-related topics and covered events from a positive perspective.

The study offers valuable information on approaches to writing and reporting on controversial top-
ics, thereby providing practical value for the academic community and practicing journalists.

The results of the study are of practical importance for interested groups of people, in particular, for
journalists, media experts, political scientists and social activists.

Key words: conflict, social network, content, Telegram, media, messenger.
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OAEYMETTIK XeAirepAe KaKTbIFbIC TaKbIpbIObl KaAak xapusiaaHaAbl?
KaszakcraHapbik, «ORDA» xoaHe «Kazinform» Telegram apHarapbl MbicaAbiHAQ

bya 3eptrey Telegram apHanapAblH aknapaTTbl TapaTyAaFbl XXOHE KaKTbIFbIC TaKblpbINTapbiH
KAMTYAQFbl TOYEACI3 KYpPaA PETIHAEN POAIH alKbIHAAMABI. ApHalbl TaHAAAFaH Telegram apHaAapAbiH,
aTan anmTKaHAQ, MEMAEKETTIK >KOHEe TOYEeACi3 apHaAapAblH Ma3MyHblHA TaAAQdy XKYPrisiAai. FbiAbiMu
>KYMbIC TaHAQAFaH apHaAapAaFbl KOHTEHTTIH, epeKleAiKTepiH, TIALIAepAiH YCTaHaTbiH MO3ULMSCbIH,
TIAAIK €peKLIEAIKTEPAI, CTUAIH aHbIKTayFa GaFbITTaAFaH.

MakaAaHblH Heri3ri naescobl 3amaHaym KasakcraHaarbl MeAMakeHicTikTeri Telegram peAiH aHbiKTay,
COHbIH, iLIiHAE KaKThIFbICTap TaKbIPblObIH KaAal KOTEPETiHiH 3epaeAey. 3epTTeyAiH MakCaTbl — TOYEACI3
ORDA >xaHe MemaekeTTik Kazinform kasakcraHablk, Telegram apHaAapblHAAFbl KK TbIFbICTAP TYPAAbl
aKnapaTTbiH epeKLUeAiKTePiH aHbIKTay.

OAEYMETTIK MeAMara CypaHbiC apTKaH TycTa GYA apHaAapAarbl aknapaT KOFamAblK, Mikip MeH
aAyAMTOPUSHDBI aKnapaTTaHAbIPYFa KaHLWAAbIKTbl acep eTeTiHiH BiAy yuwiH OyA 3epTrey e3ekTi api
MaHbI3AbI.

AnTa ketenik, Telegram KasakcraHaa aArall icke KOCbIAFaHHaH 6epi, aFHM 2017 SKbIAbl KOAXKETIMA
6oAsbl. OA 8pbip MnarMaasaHyllbl AepekTepiHiH, KayincisairiHe >ayan 6epeTiH (yHKUMSAAPAbIH
apKaCblHAQ KOAAAHYLLIbIAAP apacbliHAA CEHIMIe e BOAAbI.

AtaaraH Telegram apHaAap MblCaAblHAQ SAEYMETTIK >KEAIAEri KaKTbIFbIC TaKbIpblObiH Tansay
MaKCaTbIHAQ CanaAblK, BAIC KOAAAHbIAABL. TaKbIpbINTbIK TaAAQY KalTaAaHaTbIH hopMaTTap, hpenmaep,
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3epTTey HaTvxkeAepi Telegram apHaAapbiHbIH TOYEACI3 MEAMA KYPaAbl PETIHAEN cumnaTTamaAapbl-
Ha >XOHEe OAapPAbIH, KaKTbIFbICKQ KATbICTbl TaKbIPbINTapAbl KaMTyAaFbl POAiIHE HerizaeAreH. 2KyMbICTbIH,
HoTMXKeAepi KOH(MAMKT TaKbIPbINTAPbIH KAMTY >KOHE >Ka3y ©AICTEPIHIH, anblpMaLUbIAbIFbIH aHbIKTAAbI.
ApHaAapAbIH albiAybiHaH 6acTan 2024 >KbIAAbIH Haypbi3blHA AEMIHIT KOHTEHTTI capaAai KeAe, ToyeA-
Ci3 apHaAap 8pTYPAi Ke3KapacTap TyAblPaTblH KOHTEHTTI >KacahTbiHbl aHbIKTAAAbl, aA MEMAEKEeTTIK
apHaAap kebiHece KaKTbIFbICTapFa KATbICTbl TaKbIPbINTApAAH ayAak, BOAbIM, OKUFAAAPAbl >KaFbIMADI,
MO3UTUBTI €TIiN KepCeTeAi.

3epTTey KOHMAUKT OKMFAAAPbIH KaMThIFaH TaKbIPbINTAPAbI 5Ka3y »eHe xabapAay Taciasepi Typa-
Abl KYHADBI aKmnapaTTbl YCbIHAAbI YKOHE aKmapaT TapaTyAafrbl »KayankepLUiAiKTiH MaHbI3AbIAbIFbIH Kep-
ceteai. OcbiAaniia akaAEMUSIAbIK, MPOLECC MEH TaXKipUOEAi XKYPHAAUCTED YLIIH XKYMbIC MPaKTUKAAbIK,
TYPFblAQ KYHAbI Aeyre 60AaAbI.

3epTTeyAiH HOTUMXKEAEPi BPTYPAI OCbl CaAaFa Kbi3bIFyLUbIAbIFbI 6ap TyAaFaAap YLLiH, atan anTKaHAQ,
SKYPHAAMCTEP, MEAMA caparilblAap, casicaTTaHyLbIAAp XKoHe KOFamM GeACeHAIAEpI YLiH NPaKTUKAABIK,
MaHbI3bl 6ap.

Ty¥iH ce3aep: KaKTbIFbIC, DAEYMETTIK XKeAi, KOHTeHT, Telegram, MeAma, MecceHaKep.
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Kak ocBeLLaloTcsi KOH(PAMKTbI B COLMAAbHBIX Meaua?
Ha npumepe kasaxcranckux Telegram-kanaros «<ORDA» u «Kazinform»

B AQHHOM McCcAeaOBaHMU ObiAa paccMOTpPEHa PoAb Telegram-kaHaAOB B KauecTBe HE3aBMCHMMOro
WMHCTPYMEHTA B PacnpoCTpaHeHnn MHOPMaLMm 1 OCBELLEHNN KOH(AMKTHBIX TeM. bbIA MpoBeaeH aHa-
AM3 KOHTEHTA OnpeAeAeHHbiX Telegram-kaHaAOB, B 4aCTHOCTM FOCYAQPCTBEHHOIO M HE3aBMCHMMOrO.
HayuHas paboTa HanpaBAeHa Ha BbISIBA€HKWE 0COOEHHOCTE KOHTEHTA B BbIGPAHHbIX KaHAAaX, MO3MLMK,
KOTOPOM NMPUAEP>KMBAIOTCS KOPPECTOHAEHTBI, S13bIKOBbIX OCOOEHHOCTEN, CTUAS.

OcHOBHas MAes CTaTbM COCTOUT B TOM, UTOObI OMPEAEAnTh POAb Telegram B MeaManpocTpaHcTee
B coBpeMeHHOM Ka3zaxcTaHe, B TOM UMCAE M3YUUTb, KaK MECCEHAXKEDP NMOAHMMAET TeMy KOH(AMKTOB.

LleAb nccaepoBaHust — BbisIBAEHWE crnieunuk MHOPMaLIMM O KOH(AMKTAX Ha Ka3axXCTaHCKMX
Telegram-kananax: HezaBncmom ORDA m rocyaapcteeHHom Kazinform.

C yBeAnYeHMeM Crpoca Ha COLMAAbHbIE CETU 3TO MCCAEAOBAHME CTAHOBUTCS aKTYaAbHbIM M BaXK-
HbIM AASl TOTO, UTOObI BbISIBUTb, HACKOABKO MH(OPMALIMS Ha 3TUX KaHaAaxX BAMSIET Ha 0bLLeCTBEHHOe
MHeHWe 1 MHPOPMMPOBAHME ay AUTOPUM.

Crout otMeTuTb, uto Telegram ctaa acocTyneH n B KazaxctaHe ¢ MOMEHTA €ro nepBoro 3arnycka, To
ecTtb B 2017 roay. AoBepue y MoAb30BaTeAEN OH 3aBOeBaA GAaroaaps hyHKLMSIM, KOTOPble OTBEYAIOT
3a COXPAHHOCTb AQHHbIX Ka>KAOrO MOAb30BaATEAS.

AAs aHaAM3a OCBelleHWs KOH(AMKTOB B COLIMAAbHOWM CETM Ha MpuMepe ykasaHHbix Telegram-
KaHAAOB ObIA MCMOAb30BaH KaueCTBEHHbIN METOA. TeMaTMUeCKMin aHaAM3 UCMTOAb30BAACS AASl OMpeAe-
AEHUS MOBTOPSIOWMXCS (DOPMATOB, (PPENMOB, S3bIKOBbIX OCOOEHHOCTEN.

BbIBOAbI MCCAEAOBAHMS KACAOTCsl XapakTepucTukm Telegram-kaHaAOB B KauecTBe CaMOCTOSITEAb-
Horo nHctpymenta CMU, 1 poan B ocBeLLLleHMN KOH(PAMKTHBIX TEM.

Pe3yAbTaTbl paboTbl BbIIBUAM PA3AMUMS B METOAAX OCBELLEHMS M HAMMCAHWUS KOHMDAMKTHBIX TEM.
[MpoaHaAM3MPOBaB KOHTEHT B MEPUMOA CO BPEMEHM OCHOBAHWSI KaHAAOB A0 MapTta 2024 roaa, Bbisic-
HMAOCb, UTO HE3aBUCHMMbIE KaHAAbl TPAHCAMPYIOT Pa3HOOOPAa3HbIE TOUKM 3PEHUs], B TO Bpemsl Kak ro-
CYAQPCTBEHHbIE KaHaAbl 4acTO M36eraioT Tem, CBA3aHHbIX C KOH(AMKTaMM, M OCBELLAIOT COObITUS C
NMO3MTUBHOMN TOUKM 3PEHMS.

MccaepoBaHWe npeasaraeT LEeHHY MHpOPMaLMio 0 MOAXOAAX K HaMMCaHMIO M OCBELLEHMIO TeM
KOHMAMKTHBIX CUTyauMii U MOAYEPKMBAET 3HAYMMOCTb OTBETCTBEHHOIO MOAXOAQ, TEM CaMbIM MPEAO-
CTaBASS MPAKTUYECKYIO LLIEHHOCTb AASl AKAAEMMYECKOro COOBLLECTBA M MPAKTUKYIOLLMX SKYPHAAUCTOB.

Pe3yAbTaTbl MCCAEAOBAHUS UMEIOT MPAKTUYECKOE 3HAUEHWE AAS 3aMHTEPECOBAHHBIX FPYMM AOAEN
B Pa3AMUHbIX 0OAACTSIX, B YACTHOCTW, AASI KYPHAAMCTOB, MEAMAIKCMEPTOB, MOAUTOAOIOB U 06Le-
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Introduction

As a multinational country, Kazakhstan pro-
motes coexistence and interaction between different
ethnic groups. Sometimes this can lead to conflicts
due to differences in culture, language, religion and
other socio-cultural aspects.

Social networks now serve as the main means
of news consumption, and the growing number of
Internet users creates a demand for instant infor-
mation consumption offered by platforms such as
Telegram. Because now many people have neither
the time nor the desire to register on a special site,
visit other sites and read news. Telegram channels
are much freer from censorship, which means that
it allows content here to be quickly distributed and
consumed in a way that creates different views. At
the same time, Telegram channels not only provide
quality content, but also ensure the privacy of users’
information. For this reason, netizens have highly
rated it.

During the January events in Kazakhstan, when
access to the Internet was limited, people actively
used Telegram channels to communicate and dis-
seminate information. Despite partial restrictions,
access to these channels was maintained through
the use of VPNs and proxy servers. At such critical
moments, Telegram’s role in disseminating infor-
mation increased significantly, turning it into one of
the key channels of communication in the country.
During periods of conflict, especially those affecting
public interests, the prompt provision of reliable in-
formation takes on special significance. This article
examines how conflicts are represented in Telegram
channels and analyzes the role of this social network
in the rapid dissemination of information about such
events.

Telegram, created in 2013 by Pavel and Niko-
lay Durov, immediately focused on the security and
privacy of users. Since its creation, Telegram has
become one of the most popular messengers in the
world, and by 2024, its monthly audience reached
900 million users. And in the six largest CIS coun-
tries, the messenger’s audience exceeds 4.8 billion
users. Telegram has been available since its official
launch in 2013. The social network, which appeared
in the form of a messenger, quickly became popular
among users due to its capabilities. In Kazakhstan,
it is possible to delete messages yourself. Despite
temporary or partial blocking in various countries,
Telegram continues to work.

Materials and methods

According to Ranking.kz, in 2024 Telegram
took first place among app downloads in Kazakh-
stan. According to kaz.tgstat.com, the top three
Telegram channels in Kazakhstan by number of
subscribers as of April 27, 2024 were as follows:

e Telegram channel of deputy Daulet Mukayev
(dauletten) — 347,031 subscribers.

Channel of Daulet Mukayev, a well-known
blogger and now deputy. Most of the latest news
and important data concerning Kazakhstan are pub-
lished here.

e Telegram channel of the Tengrinews news
agency. Offers events, news, analytics in Kazakh-
stan and around the world.

e Telegram channel of the author Elita Muz —
222,936 subscribers.

Author’s channel related to creativity.

In addition, as of April 27, 2024, the top three
Kazakhstani Telegram channels by the number of
links, i.e. distribution, included:

e Telegram channel of the Sputnik Kazakhstan
news agency — 49,734 subscribers.

e Telegram channel of the ORDA news agency
— 156,282 subscribers.

e Author’s Telegram channel in the “Entertain-
ment Story” category — 35,396 subscribers.

The main issue raised in this study is to focus on
the methods and techniques used by Telegram
channels when showing conflicts in Kazakhstan.
The study aims to assess the features of the style
and content of the channels. In addition, how freely
they can disseminate information, and adhere to
objectivity in assessing the conflict.

The purpose of the study was to analyze news
about conflicts in Telegram channels of Kazakhstan,
thereby determining how they influence the
formation of public opinion in the country.

Objectives of the study:

e Conduct a content analysis of conflicts
discussed in Telegram channels from their inception
to March 25, 2024, using keywords such as “riots,”
“conflicts,” and “protests.”

e [dentify and distinguish between the specifics
and differences in the methodologies for collecting
and disseminating information.

e Determine the stylistic tone and form of
content in state and independent channels. To do
this, we focused on the words, statements, and
emotional elements used in the messages.

The object of the study is the content (news)
published in the ORDA and Kazinform Telegram
channels.

The importance of this study is reflected in the
growing role of digital media, especially Telegram
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channels, in covering social and ethnic conflicts
in Kazakhstan. At a time when the number of
nationalities in Kazakhstan has increased and the
manner and habits of consuming information are
changing, understanding how such an important
topic as conflict can be discussed on social media
and how to promote it without harming internal
stability has become a fundamental issue on today’s
agenda.

Scientific methodology

The research methodology involves conducting
a content analysis of Kazakhstani Telegram
channels. In order to make the research result as
neutral as possible, two channels were selected: the
independent ORDA channel and the state channel
Kazinform. Carefully analyzing news reports
and notes from the creation of the channel to the
specified date of the study identify the main topics,
methods and features of presenting information
about the conflict. The main research methods were
the analysis of the content format and the study of
the source of information and the emotional tone
in the news feed in the context of social conflicts
in Kazakhstan, as well as Telegram channels in the
transmission and reception of these conflicts.

As a result, it turned out that the coverage of
conflictsituations by Kazakhstani Telegram channels
is reflected differently. In particular, ORDA, which
positions itself as an independent publication, tries
to cover all aspects of the conflicts, while state
media ignore such topics and instead focus more
on the positive aspects of these situations, even
in complex conflict scenarios. The main topics of
conflicts are inequality, discrimination, human
rights violations, political and economic aspects. In
addition, Telegram channels use different content
formats in the form of text, photos and videos to
provide complete and comprehensive information.

This study makes a significant contribution to
understanding the key role of Kazakhstani Telegram
channels in the country’s information world,
especially with regard to conflicts. The following
Telegram channels were selected for content
analysis:

ORDA: Telegram channel of the Kazakhstani
news agency ORDA kz.

Founded in 2020, it positions itself as a new
independent news agency. Telegram channel of the
media has been operating since September 7, 2020.

Kazinform: The history of the state news agency
Kazinform began in 1920. Its Telegram channel has
been active since September 6, 2017.
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As for the research methodology, in addition to
thematic and case analysis, the article conducted a
comparative analysis of two Telegram channels. By
analyzing independent and state channels, we can
objectively determine the ways of covering conflicts
in the media.

Using qualitative and quantitative analysis,
the study identified the main trends and ways of
publishing conflicts in two Telegram channels.
Thematic analysis of specific examples in news
texts allows for a deeper understanding of conflict
information. Thematic analysis of messages
helps identify dominant themes discussed in both
channels and determines the specifics of their
coverage. This comprehensive approach allows
for an understanding of how different media cover
conflict topics and helps to identify differences in
approaches used by independent state news sources.

Literature review

Today, the social and behavioral science
communities are interested in the analysis of
social networks and their methodology. This can
be evidenced by important publications exploring
the topic of conflicts in the media (Wasserman S.,
Faust K., 2012). Wasserman and Faust explain the
reason for this interest by the media’s emphasis on
analyzing the relationships between social actors, as
well as their patterns and consequences.

A full understanding of how social networks
disseminate information about conflict events
such as the Arab Spring requires considering
the political environment that these networks
influence (Wolfsfeld, 2013). The authors argue
that understanding the role of media in collective
action requires considering the surrounding political
landscape. They suggest that the significant increase
in the use of new media may be a consequence of
the increased activity of protest actions.

However, in situations such as the Israeli-
Palestinian conflict, social media have become
key tools of propaganda and information warfare.
Anat Ben-David, in her study of social media in
the context of the Israeli-Palestinian conflict, finds
that online propaganda campaigns related to the
conflict predate the emergence of mass media.
These campaigns peaked in popularity in the early
2000s and operated primarily through websites and
search engines (Ben-David, 2014). However, the
emergence of social media has led to a change in
election campaign tactics. Both sides of the conflict,
organizations and the government, have begun to
actively use social media to shape public opinion,
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popularize media, and attack opponents. The
escalation of the conflict and violence has highlighted
the crucial role of social media as a strategic tool in
information warfare (Ben-David, 2014). In addition,
social media serve as a platform for various political
actors, from reformists to authoritarian regimes.
At the same time, it is important to recognize their
commercial nature and impact on the public sphere
(Youmans, 2012).

However, despite the positive impact of using
social media to disseminate information, there is a
dilemma regarding its role in conflict prevention
and peacebuilding (Mutahi, 2017). Although
media play a crucial role in times of social conflict
and political upheaval, their perception can vary
significantly depending on the source and context
of the information (Ahmed, 2018). Although
digital technologies can provide the necessary
infrastructure for protests, they cannot motivate
citizens to take to the streets or overthrow the
government (Gerasimenka, 2020).

As for Telegram, which operates alongside
traditional media, the authors highlightits advantages
over other social networks. The functionality of
the Telegram messenger plays an important role,
especially its ability to send messages from Telegram
channels as regular messages. Unlike social
networks such as Facebook, Telegram allows users
to customize their news feed. Algorithms do not
hide messages or show read posts. Another notable
feature of the social network is the absence of open
advertising and the presence of a convenient search
engine in addition to searching for files and links.
For analysts and political communication specialists,
this is certainly an advantage (Lyakhovenko, 2022).

Many scientific works have studied the various
Telegram services and how they can be used in
everyday life. Nobari and other scholars compare
Telegram with some other social networks (Nobari,
2021). As a result, it offers a way to detect viral
messages and shows the process of communication
in Telegram channels. Chen Lou et al. studied the
use of Telegram as a messaging network that allows
users to access information through mobile devices
or online interfaces (Lou, 2021). Telegram channels
can be seen as a one-way communication platform.
The unique feature of Telegram channels is that the
number of subscribers is not limited, and Telegram
channels can be public and private (Lai, 2021).

Bastani G., Nasrolli A., Saadipur E. (2021)
claim that trust in the source in Telegram channels
makes many people visit the channel and read
the news, even though false information may be
spread (Bastani, 2021). Gerasimenki (2020) in

her study on the conflict in Belarus known as the
“Telegram Revolution” examines how protests in
Belarus affect recovery, various political factors
and digital communication strategies. The study
delves into the movements, socio-political factors
and digital communication strategies that influenced
the protests in Belarus. The author tries to provide
a comprehensive understanding of the difficulties
behind the protest movement, while noting that the
use of Telegram was only one aspect of this socio-
political phenomenon (Gerasimenko, 2020).

Analysis criteria:

We assessed Telegram channels and their
content based on the following criteria:

e Quality and type of content.

e Methods of conveying information.

e Tone and emotional expression of the message
(positive, negative, neutral).

e | evel of objectivity and neutrality.

e Sources of information.

Telegram channel of the ORDA.kz news
agency

As of March 25, 2024, the ORDA kz Telegram
channel has 146,224 subscribers.

735 posts were found under the “Disorder” tag,
198 of which are related to Kazakhstan. 994 posts
were found under the “Conflicts” tag, 209 of which
are about Kazakhstan. In addition, 970 posts with
the “protests” tag identified, 225 of which related
to protests in Kazakhstan. The content formats on
the channel mainly include text, photos, videos, and
individual audio recordings in Russian.

The channel maintains neutrality in the delivery
of information. Messages are short and to the point,
often with links to the main site for more detailed
information. Audience engagement achieved with
emoticons and emoji, and the comments section
opened or closed at the discretion of the channel
administrator. Although the channel strives to be
impartial, authors are free to express their own
opinions and views on events. For example, in the
January 5, 2022 post “Peaceful protest or attempted
coup: what conclusions did a Kazakh political
scientist draw about Kantara,” the author referred
to Marat Shibutov’s report and emphasized its
importance for understanding events in Kazakhstan.

Conflict coverage: thematic content analysis

Social conflicts:

Discrimination against people with HIV (human
immunodeficiency virus) and other social issues.

Example: New director of a veterans’ home
expresses his position on HIV-related discrimination.

Economic conflicts:

The difference in salaries between teachers in
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private and public colleges.

Example: Private college teachers accuse
the Ministry of Science and Higher Education of
discrimination and inequality in salary payments.

Urban infrastructure and planning:

Demolition of a cottage community in Almaty
and resistance from residents.

Example: The planned demolition of a cottage
community in the Alatau district has caused
discontent among residents.

Political conflicts and protests:

Media coverage of the January event

Example: ORDA .kz correspondent reports news
about the situation and location of the incident in the
country.

Restrictions on journalists’ rights:

Arrests of journalists and restrictions on
covering conflicts. Example: ORDA kz journalist
was detained during a rally near the Almaty Arena.

Each topic reflects various aspects of social,
economic and political conflicts affecting public life
and civil relations in Kazakhstan.

Social conflicts:

In the post “I will not allow this” the new
director of the Shanyrak veterans’ home addresses
the issue of discrimination against people with HIV.
The article describes a situation where a resident
with HIV faced discrimination and reveals social
problems. Zafar Appazov, the new director of the
Shanyrak veterans’ home, shares his opinion on
the situation of people with HIV in the institution.
ORDA kz correspondent interviewed the newly
appointed director Zafar Appazov and found out
how he treats people with HIV and how he solves
the problem of providing an apartment to a resident
who is facing eviction. In addition, ORDA kz
reported that Andrey Smolyar, who has a disability
and lives with HIV, contacted the editorial office to
disclose his conflict with the administration of the
former veterans’ home.

Economic conflicts:

The thematic analysis also included issues
of discrimination and inequality in the payment
of wages. For example, we looked at cases of
discrimination in the payment of wages between
teachers of public and private colleges. In a note with
the headline “Teachers of private colleges accuse
the Ministry of Education,” the channel addressed
the accusations of non-payment of wages and wrote:

“Teachers of public private colleges expressed
concern about wage discrimination by the Ministry
of Education: their salaries are 75% lower than
those of their colleagues in public colleges. The
planned 25% increase in salaries for public sector
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employees in January 2023 will increase inequality.”
Economic conflicts were also revealed, such as
a dispute between Almaty residents and the city
administration:

“More than half of the university campus in the
Alatau district is planned to be demolished based
on the city’s master plan, which has not yet been
approved. The akim claims that the Madeniet district
does not meet technical requirements. Residents
appealed to Yerbolat Dosayev, as a result of which
the master plan was revised. They rejected the 2014
master plan and, in accordance with the detailed
construction plan (DCP) of 2019, the victims
submitted a new plan for the construction of red
lines, roads and commercial buildings on the roofs
of their houses in early 2022, which they perceive
as discrimination. Despite written complaints, their
requests remained unanswered,” the note says.

Political conflicts and protests:

During the January events, information from
the scene was shared in real time on the Telegram
channel.

The channel fully covered information about
political conflicts and protests, especially during
the January unrest. For example, in the article
“Explosions were heard at the intersection of Dostyk
Avenue and Satbayev Street in Almaty,” ORDA.
kz reported on smoke coming from the street. Law
enforcement officers demonstrated the use of flash-
bang grenades. “At the same time, SOBR fighters
surrounded the nearby city administration building.”

Signs of increasing tension appeared on January
3 at 1:46 p.m. The message mentioned that mobile
communications were disconnected in Almaty and
the square was blocked. In addition, reports were
published from the Mangistau region about the
sudden seizure of the city administration building.
Despite the arrest, journalists continued to cover
the events in detail. The rapid dissemination of
information among journalists was facilitated by
the publication of updates on the relevant channels.
Restrictions on journalists’ rights:

There have also been reports of violations
of journalists’ rights, including detention and
interrogation. The editorial board calls on the
authorities to take responsibility and highlights the
restrictions on journalists’ freedom.

“Detained journalist Bek Baitas has been
contacted. Bek Baitas recorded his detention for
about 20 hours, during which, despite presenting a
press card, he was forcibly arrested and placed in a
police van,” the publication reports.

Sometimes, the relevant authorities recognize
the measures taken to detain such journalists. For
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example, “Almaty police confirmed that ORDA kz
journalist Bek Baitas was detained during arally near
the Almaty Arena.” Since then, despite the fact that
he has been released and is in the Almalinsky OVD,
it remains impossible to contact him, as he does not
answer calls,” the note says. This model reflects the
recurring problems journalists face when covering
conflicts. Some news updates are marked as urgent
and are created in response to changing statistics
and the situation. The channel provides a detailed
overview of how conflicts are covered, offering a
variety of perspectives and timely information on
events.

Telegram channel of the Kazinform news
agency

The state agency Kazinfrom, founded in 1920,
became JSC NC Kazinfrom in 2002. Its Telegram
channel, operating since 2017, serves as a platform
for distributing news.

As of March 25, 2024, the channel has 16,385
subscribers. 226 posts were found under the tag
“conflict”, 184 posts under the tag “riots”, 26 of
which are related to Kazakhstan. 84 posts with
the tag “Protests”, 14 of which are protests in
Kazakhstan. Content formats mainly include text,
photos and videos in Russian.

Tone and emotionality: neutral, positive.

Sections: world events, exclusive, night review,
daily answers from Kazinform, numbers, opinion.

The channel presents information briefly, often
with links to sites for more detailed information.
Audience comments are minimal, and the authors
mainly focus on government activities. They refuse
to express personal opinions.

Conflict Coverage: A Thematic Analysis

General Conflict Coverage:

It can be said that the channel is not interested
in full coverage of conflict situations, mainly
presenting news in a descriptive form and relying
on official sources. Independent media usually
present different points of view and encourage
reader engagement, and also aim to quickly inform
the audience about controversial events. During the
analysis, it was found that this outlet’s position is
the opposite.

Examining the January Events

During the January events, news reports
were mostly positive and did not contain detailed
information. Some news items are presented as
reports on government actions, which harms the
perception of objectivity, since these are biased
news items.

The channel’s news summaries published in
January were mostly positive in tone and sometimes

did not contain detailed information about what was
happening.

Interestingly, despite the tense situation, the
news generally maintains a positive tone. For
example, in a 2022 post, the channel gives a brief
overview:

“Information about the situation in the region:
an anti-terrorist operation is being carried out in
Almaty, residents are urged to stay home. The latest
news from the Zhambyl region and Petropavlovsk.
Public order has been restored in Kostanay. People
who gathered in Aktau Square are dispersing,” the
channel’s journalists say.

However, news in the form of such reports often
relies on information from government agencies
or state media, which can create a biased view of
events.

For example, in this post:

“An investigation has been launched against
six companies engaged in the wholesale trade of
liquefied gas,” the channel reports.

The text referenced by the Khabar24 TV channel
discusses accusations of price collusion between
companies operating in the market.

“The Agency for the Protection and Development
of Competition is expected to publish a preliminary
conclusion within 20 days. If found guilty, large
fines could be imposed on companies such as
KazMunayGas, Petrosun,  AktobeMunayGas,
Kazgermunai, Kazakhoil Aktobe and KazGOZ. A
link to state television Khabar24 shows that only
official sources are trusted.

Conflict Resolution

A recognized international publication with
correspondents from all over the world, Kazinfrom
mainly describes events or quotes official sources in
the news it publishes. Some reports may not comply
with journalistic principles. For example, publishing
an unaltered government statement that does not
fully comply with the news format, etc.

Even in times of crisis, Kazinfrom tends to
prioritize positive events and highlight the good
aspects of the news without focusing on the negative.
As an example, consider the following excerpt from
a news item dated January 6, 2022, about a meeting
held in Astana (former Nur-Sultan):

“OnJanuary 6,2022, ameeting of the Republican
Operational Headquarters for Combating Terrorism
(hereinafter referred to as the RCH) was held in Nur-
Sultan, a comprehensive meeting of the Chairman of
the National Security Committee, Major General E.
Sagimbayev. The authorities took urgent measures
to stabilize the situation and eliminate the terrorist
threat. We call on all citizens to understand the need
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for these restrictive measures and strictly follow the
instructions of the government and law enforcement
agencies.”

The following excerpt from the news item
emphasizes important positive elements:

“During the mass riots in Almaty, an attack on
the Central Museum occurred. At first, 6-7 people
entered the building, later their number increased to
200. Despite the panic, the museum’s management
and staff successfully defended the building. They
addressed the attackers so as not to damage valuable
artifacts and tried to calm them down. The museum
will be guarded for several days,” the channel
reported.

During the conflict in the cities where protests
took place in January, journalists did not comment
on the events in any way.

It is worth noting that all the news was in the
same format. Usually, this is a descriptive format
or news based on official statements by government
agencies. This format is more like reports than
traditional news articles. For example, one of the
notes describes in detail the detention periods
of members of organized crime groups. Most of
the news is similar: they describe the work of
government agencies, and do not inform the public.

“The Ministry of Internal Affairs of Kazakhstan
conducted three special operations to detain
members of the KUT “Wild Arman”. The initial
stage was aimed at neutralizing the main criminal
element led by “Noiz”, the so-called “right hand”
of Zhumageliev. On April 19, 12 members of the
organized crime group were arrested. Later, during
the second stage, the controlling channel of financing
“KARAS” was liquidated... On July 12, the third
stage of the special operation was completed,” the
publication reports.

Another important point to note: “Kazinform” is
officially presented as an international media outlet
and has its own correspondents in various countries.
Special reporters go to the scene of the incident and
transmit information from the scene. For example:

“They cast a shadow on the image of France:
how residents perceive the unrest in the country.
Our reporter visited Nanterre, the “epicenter” of last
week’s unrest. Currently, you can see burned cars,
cafes and a local youth center, streets on the street,”
the publication’s correspondent in France reports.
However, it should be noted that the publication’s
journalists show insufficient interest in covering
the conflict situation in their country. During the
analysis, during the clashes in the cities where
protests took place in January, there were no reports
written by the publication’s correspondent from
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the scene. Such cities include Almaty, Shymkent,
Aktau, Zhanaozen, Semey, Ural, Taldykorgan and
others.

The analysis shows that Kazakhstani Telegram
channels actively cover conflicts, offering diverse
and comprehensive approaches to various issues.
The rapid dissemination of information via Telegram
allows users to promptly respond to events and
receive information in real time. Channels often
provide a variety of opinions and analyses, creating
a multi-layered landscape of opinions on ongoing
conflicts.

Discussion

The main topics covered in Telegram channels
include inequality, discrimination, human rights
violations, as well as political and economic aspects.
The diversity of content formats, such as text,
photos, and videos, contributes to communication
that is more effective.

An assessment of how conflicts are covered
in state media shows that broadcasting in this
format often limits the diversity of opinions. While
independent media strive to present different points
of view to attract a wider audience and advertisers,
state media, limited by budget funding and editorial
policies, are not always able to fully research and
analyze events, relying mainly on official sources.

It also turned out that independent channels,
such as the ORDA Telegram channel, are ahead of
state-owned ones in terms of reach and number of
subscribers (Table 1). According to Kaz.tgstat.com,
the ORDA channel reaches more than 30 thousand
people and has a high referral index, which confirms
its advantage over state media.

State media relying on official sources may
therefore ignore diverse opinions and analytical
perspectives, which compromises the quality
of information and limits critical thinking. It is
essential that state media prioritize objectivity and
diversity in their coverage of conflict situations. This
approach enhances media literacy and promotes a
deeper understanding of complex social phenomena
in society.

The analysis of conflict publications in Tele-
gram channels in Kazakhstan shows the importance
of social media in shaping public opinion and com-
munication in a multi-ethnic environment. Effective
use of social media can facilitate dialogue, de-es-
calation, and conflict resolution. Understanding the
ways in which conflict situations are recorded can
help develop strategies to improve interethnic har-
mony and ensure long-term stability in Kazakhstan.
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Table 1 — Coverage and Citation Index

Coverage: 1 post Citation Index
average
ORDA 31.3k 943
Kazinform 1.9k 183
Results

The study highlights the role of Telegram chan-
nels in mass communication and their influence on
raising conflict topics in Kazakhstan. The analysis
showed the uniqueness of independent, state-owned
channels in analyzing this topic. It also proves that
Telegram has become a popular tool for the rapid

spite periodic restrictions in other countries, Tele-
gram remains an influential social network in Ka-
zakhstan.

A study of channels such as ORDA and Ka-
zinform revealed the following data: independent
channels try to cover the topic of the conflict in a
comprehensive manner, while state channels often
emphasize positive aspects and avoid controversial
topics. The results of the study showed that Tele-
gram plays an important role in disseminating infor-
mation about conflicts in Kazakhstan. Because these
social tools and channels allow for quick coverage
and commentary on conflicts, thereby raising public
awareness on the topic. However, it should be noted
that the rapid dissemination of information creates
the risk of unverified or biased information, which

can lead to the spread of false information or further
escalation of tensions.

dissemination of information, especially at a time
when public interest in conflicts has increased. De-
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CCTV-1 MEDIA TRENDS: DIVERSITY,
INTERACTIVITY, AND PERSONALIZATION

Nowadays, as digital technologies gradually mature, CCTV-1 programs are showing new trends of
diversification, interactivity and personalization. For example: cross-platform broadcasting, diversifica-
tion of program content, increased interactivity between programs and audiences, personalized pro-
grams, etc. This study aims to explore the new trends of CCTV-1 programs in the context of digitalization
and analyze its impact on traditional media. Programs will cover a wider range of topics and formats
to meet the needs and interests of different audience groups. These new trends not only improve the
quality and standard of CCTV-1 programs, but also increase the attractiveness and influence of the pro-
grams. The research methodology is based on the analytical approach to advantages of digitalization and
comparative analysis of innovative and traditional ways of the content representation as well as target
audience involvement. Under the background of digitalization, the new trend of CCTV-1 programs also
faces challenges such as market competition, content innovation and technology application. As a result
of our research, it is shown that CCTV-1 programs need to strengthen technological innovation, deepen
content mining, expand interactive channels and strengthen brand building in the digital transformation
to adapt to the needs and expectations of audiences in the digital era. It is of paramount importance to
implement cross-platforming strategies and interactive approach in news programs.

Key words: trends; development; CCTV-1; digitalization; television programs; multimedia.
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CCTV-1 TeAeaapHacCbiHbIH, MEAUAYPAICTEPi: dpTapanTaHAbIpY,
MHTEPaKTUBTIAIK YkdHe AepbecTeHAipy

ByriHri TaHAQ UMDPABIK, TEXHOAOTMSIAAPABIH KApKbIHABI AamybiHa opait, CCTV-1 GaraapAamManapbl
apTapanTaHAbIPYAbIH, MHTEPAKTUBTIAIKTIH XOHe >Xeke AepOecTeHAIPYAIH >KaHa TeHAEHUMSIAAPbIH
KepceTyae. Mbicaabl, NAaTOpManbik xabap TapaTy, GaFAapAamMaAblk, Ma3MyHAbI 8pTapanTaHAbIPY,
fGaFraapAaManap MeH ayAMTOpUS  apacbiHAAFbl  MHTEPAKTUMBTIAIKTI  apTTbIpy, >KEKeAeHAipiAreH
baraapAamanap xeoHe T1.6. 3eptreyaid Makcatbl CCTV-1 (Kbitaim Xaablk Pecrny6amkacbiHbiH, OpTaAbk,
TeaeBusmsicbl) 6arAAPAAMAAAPbIHbIH, KaHA OafblTTapblH 3epTTey >KOHE OAapAblH ASCTYpAi BAK-ka
aCepiH TaaAay 100AbIN TabblAaabl. baraapAamarap ap TYPAI ayAUTOPUS TONTAPbIHbIH, KAXKETTIAIKTepi
MEH MYAAEAEpiH KaHaraTTaHAbIPY YLIiH TakbIpbinTap MeH (hopMaTTapAblH KeH CreKTPiH KaMTUADI.
byA >kaHa TeHaeHumsinap CCTV-1 GaraapAamManapbiHbiH Canacbl MEH CTAaHAAPTbBIH >KaKCapTbIn KaHa
KOMNMaMAbI, COHbIMEH KaTap 6GarAapAaMasapAblH TapTbIMABIAbIFbI MEH 8CepiH apTThipasbl. 3epTTey
aAicTemeci  LM(PAAHABIPYABIH  apTbIKWIbIAbIKTAPbIH - MaMAAAAHYABIH  aHAAMTMKAABIK,  TOCIAI  MeH
Ma3MYHAbI YCbIHYAbIH >K&He MakCaTTbl ayAUTOPUSIHbI TapTYAblH WHHOBAUMSIABIK, >X8HE ASCTYPAI
TOCIAAEPIH CaAbICTbIpyFa HerizaeareH. Linpaanabipy ascbiHaa CCTV-1 6arAapAamanapbiHbiH XKaHa
TEHAEHLMSCbI HAPbIKThIK, 6BCEKEAECTIK, KOHTEHTTEr MHHOBALMSAQP >K8HE TEXHOAOTUSIAAPAbI KOAAQHY
CUSKTbI MaceAaeaepre Tan 6Goaaabl. 3eptrey HatwxkeciHae CCTV-1 GaraapAamanapbl UMGPAbIK,
ASYIpAEri ayAMTOPUSIHBIH KaXKETTIAIKTEPI MeH CypaHbICTapblHa OEMiMAEAY YLIiH TEXHOAOIMSABIK,
WMHHOBaLUMSAAPABI  KYLLENTY, WHTEAAEKTYaAAbl MasMYHAbl TEpPEHAETY, WHTEepPaKTUBTI apHaAapAbl
KEHENTY >XoHe UMMPAbIK, TpaHCOPMALIMS >KAFAANbIHAQ OPEHA KYpPYyAbl HbIFAMTy Kepek eKEHAIri
aHbIKTaAAbl. byA Makaraaa Kpocc-naaTddopManbiK, CTpaTernsiAapAbl eHridy >KeHe MHTepaKTUBTIAIKTI
apTThIPY YLWiH NPaKTUKAABIK MaHbI3bl 6ap umndpAaHAabipy xarFaarbiHaa CCTV-1 6aFaapAamarapbiHbIH
>KaHa TeHAEHUMSAAPbI TAAAQHADI.

TyiiiH ce3aep: MHTepakTMBTIAIK, MHHOBauMs;, KbiTali OpTaAblK TEAEBU3USICbl, LMGPAAHABIPY;
KPOCC-NAAT(OPMAABIK, CTPATErnsAap; MyAbTUMeAMA.
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Meanatpenabl TeanekaHara CCTV-1: auBepcudpnkaums,
MHTEPaKTUBHOCTb M NMepCOHaAU3aLUSs

CeroaHsi, Mo Mepe NocTeneHHOro PasBUTUSE LMPPOBbIX TeXHOAOTMiA, Mporpammbl CCTV-1 AeMOH-
CTPUPYIOT HOBble TEHAEHLIMU AMBEPCU(MKALIMM, MHTEPAKTMBHOCTM U MEepPCOHAaAM3aLMM, Takue, Kak
Kpocc-nAaThopMeHHoe BellaHne, AMBepcudUKaLms NPOrpaMMHOrO KOHTEHTA, MOBbILLEHWE MHTepaK-
TUBHOCTU MEXAY MporpaMmamu U ayAMTOpMEi, MepcoHaAM3MpPOBaHHble Mporpammbl U T.A. Lleabto
AQHHOTO MCCAEAOBAHMS SBASIETCSI M3y4yeHWe HOBbIX TeHAeHumit nporpamm CCTV-1 (LleHTpaAbHoro
TeAeBuAeHus KMTanckom HapoAHOM pecryBAnKM) B KOHTEKCTE UmMPOBM3ALIMU M aHAAU3 UX BAUSIHUS
Ha TpaamumoHHbie CMU. Tporpammbl 0XBaTbiBAlOT GOAEE LUMPOKMIA CNEKTP Tem 1 hopMaToB, YTOObI
YAOBAETBOPUTbL MOTPEOHOCTU U MHTEPECHI PA3AMUHBIX FPYMN ayAMTOPMM. DTU HOBble TEHAEHLUMU He
TOABKO YAYULLAIOT KauecTBO M cTaHAAPT nporpamm CCTV-1, HO Tak>Ke MOBbILIAIOT NMPUBAEKATEABHOCTb
M BAUSIHWME MPOrpaMM. MeTOAOAOIMS MCCAEAOBAHUSI OCHOBbBIBAETCSI HA @aHAAMTUUYECKOM MOAXOAE K MC-
NMOAb30BaHMIO MPENMYLLECTB LM(POBU3ALIMM U COMOCTABAEHUN MHHOBALMOHHBIX U TPAAMLIMOHHbIX CMO-
co60B NpeACTaBAEHWSI KOHTEHTA M MPUBAEYEHMS LieAeBOM ayanTopun. Ha dhoHe umdposusaumm Hosas
TeHaeHums nporpamm CCTV-1 Tak>ke CTAaAKMBAETCS C TakKMMM NPOOGAEMaMM, Kak PbIHOUMHASE KOHKYpPeH-
UM, MHHOBALIMW B KOHTEHTE U NMPUMEHEHMEe TEXHOAOMMIA. B pe3yAbTaTe MCCAeAOBAHUS BbISBAEHO, UTO
nporpammam CCTV-1 HEOBXOAMMO YKPEMNASTb TEXHOAOTMUYECKME UHHOBALMMU, YTAYDASTH UHTEAAEKTY-
AAbHbI @QHAAM3 KOHTEHTA, PACLUMPSTh MHTEPAKTUBHBIE KaHAAbI U YKPEMNASATb CO3AaHME OPeHAA B YCAO-
BUSIX UMPOBON TpaHcopMaLMm, YTOObl aAANTUPOBATHLCS K MOTPEBGHOCTIM U OXKMAAHWUSIM Ay AUTOPUM
B UM(ppoBYytO 3MoXy. B AaHHOM CTaTbe MpoaHaAM3UPOBaHbl HOBble TeHAeHUMK nporpamm CCTV-1 B
YCAOBUSIX LUMDPOBM3aLMIM, UTO MMEET NMPaKTUYeCcKoe 3HaUeHne AASl BHEAPEHUS KPOCCMAAT(OPMEHHbIX

CTpaTerl/IVI M NOBbIWEHNA MHTEePaKTUBHOCTMU.

KaroueBble caoBa: MHTEPAKTUBHOCTb, MHHOBaL WK, LlEHTpa/\bHoe TEeAeBnAEeHne Kl/lTaS?I, umqbposmsa—
Lmn4; KpOCCﬂ/\aTCbOpMeHHbIe cTpaTtermm, MyAbTuMeAma.

Introduction

The relevance of the research topic. The wave
of technological progress and digital transformation
is like an unstoppable torrent sweeping the world,
and it has had a profound impact on all walks of
life. In this context, traditional media organizations
must bravely embrace changes and actively carry
out digital transformation to ensure that they can
meet the changing needs of audiences. This is not
only to adapt to the development of the times, but
also to win the favor and recognition of the audience
in the new era. Increasing competition is an
indisputable fact facing the current media industry.
Internet companies, self-media and other media
organizations have emerged one after another. They
are reshaping the competitive landscape of the entire
industry by virtue of their technological advantages,
innovation capabilities and market acumen. For
CCTV-1, this challenge is particularly severe. In
this environment, only continuous innovation and
change can maintain its market position and attract
more audiences. The diversification of user needs
means that the audience’s pursuit of content no
longer just stays in a single form. They are eager
to be exposed to diverse and personalized content
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on different platforms. This content is not limited to
TV programs, but may also include online videos,
social media posts, online novels and other forms.
This requires CCTV-1 to pay more attention to
cross-platform compatibility and diversity when
producing program content to meet the diverse
needs of different audiences.

The aim of the research is to study the new trends
of CCTV-1 programs in the frame of digitalization.
Based on the aforementioned aim, the authors put
forward the following tasks:

- To study on the impact of digital technology on
CCTV-1 programs;

- To analyze the innovation of program content
in the digital era;

- To list the emerging trends and conduct an
overview study.

Methods

The subject of the study is the new trends of
CCTV-1 programs in the frame of digitalization
whereas CCTV-1 Programs in the Digital Age was
considered as the object of the study.

To analyze the digitalized content in CCTV 1, a
continuous sampling technique was used. The authors
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excerpted digitalized information represented on
CCTV 1,selectedand analyzed (a) News information,
(b) TV programs related to various target audiences
to compare them from the viewpoint of their content
and variability of representation presupposed by the
opportunities of digitalization. The given study was
also focused on such advantages of digitalization
as ross-platforming communication represented on
CCTV-1. To confirm the reliability of data in the
publications, the authors combined manual search
of information with the automated one. So, the new
trends of CCTV-1 in the context of digitalization are
analyzed. The innovation of CCTV-1 programs in
the context of digitalization and the transformation
of traditional media program dissemination to
new media program dissemination are listed. In
the information age, with the rapid development
of information technology, the media ecology has
undergone tremendous changes, bringing new
opportunities and challenges to traditional media. As
an important channel of Chinese television media,
CCTV-1 has always complied with the development
trends and needs of the digital economy and strives
to continue to maintain its leading position in the
radio and television industry. The article explores
the new trends of CCTV-1 in the digital era and
analyzes the impression it brings to traditional
media and audiences. In the context of rapid digital
development, traditional media are facing problems
such as diversified audience selection, fragmentation
of communication channels, and changes in
advertising communication methods. CCTV-1 has
actively explored this, exploring and innovating
in aspects such as enhancing content diversity,
enhancing interactivity, expanding communication
channels, and using digital technology. This not only
brings new development opportunities to CCTV’s
set of TV programs, but also brings a different
program experience to the audience. The new trend
of CCTV-1 programs in the context of digitalization
also faces some challenges and problems. These
include challenges in content innovation, technology
application, market competition and other aspects.
This article aims to conduct an in-depth study of the
new trends of CCTV-1 programs in the context of
digitalization, explore its impact on traditional media
and audiences, and provide reference and inspiration
for the digital transformation of traditional media
(Guo J, Li L., 2018).

Literature review

There is a viewpoint about successful and
fast introduction of digitalization in Chinese

media comparing to other countries as well as
representation of the content via social media; so, it
is necessary to study the experience of CCTV-1 in
details. Thus, on January 1, 2011, with the exception
of CCTV-NEWS, icons for all the channels were
replaced with the scheme: “English abbreviations
+ numbers + Chinese characters”. The standard of
each channel after the change looked as follows:
CCTV-1-Comprehensive  (integrated  channel
based on integrated news), CCTV-2 Finance
(professional channel based on economic and life
services reports), CCTV-3 Variety (broadcasting
opera and music programs — the main opera and
music channel), CCTV-4 China International (it is a
satellite television channel serving Chinese abroad,
Chinese abroad and compatriots from Hong Kong,
Macau and Taiwan), CCTV-5 Sports (live broadcast
of major domestic and foreign events — Tracking and
coverage of hot issues of education, national fitness,
entertainment and leisure, a full range of professional
sports channels to promote sports knowledge),
CCTV-6 films (channels broadcasting feature films,
documentaries, scientific and educational films
and films), and so on. It is necessary to point out
that Central Television (CCTV 1) has significant
technical equipment and world-class facilities,
including a mobile terrestrial and satellite system
(DSNG), which can broadcast live important news
events anytime and anywhere. The production of
programs, transmission, satellite retransmission and
reverse transmission of news are fully digitized; the
multimedia network system partially implements the
sharing of resources, pre-forms office automation
and an intelligent management system (Statistic
Report, 2021).

On the other hand, while analyze the research
works dedicated to media digitalization problems,
we have found out, that the scholars focus on such
peculiar features as the relevant content (as it was
stated by Liu Haibin (2016), “this is the content of
the program you want to watch”. Also, it is argued
by Liu Tao (2013) and Wu Yangcheng (2016) that
content interactivity has been greatly enhanced.

Also, together with the News, CCTV-1 launched
micro-videos, i.e. short videos about current events
such as V View which has such options as short and
rapid commenting/editing of the content as well as
its profound analysis. So, digitalization allows the
stakeholders to get immediate feedback (Go Yali et
al., 2005), and short video format as a strategy of
digitalized News shows the adaptability of CCTV 1
(Mengyu, 2017).

CCTV-1 news programs showed the CPC
general trends as well as the government; also, it
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popularize its’ foreign affairs (Yifeng, 2018). At the
same time, the news status rather depends on the
basis of the states leaders’ ranking than on their own
importance. Thus, the first place in news programs
is given to various types of foreign affairs such
as meetings, visits and programs implementation
by Political bureau Standing Committee of The
Chinese Communist Party, whereas ideologically
colored short movies, as well as social news which
are of paramount importance, various newsletters
(both governmental and non-governmental) took
the second position only. Besides, various types
of bulletins broadcasting at the same time as
InternetNews were on the fourth place in accordance
with their importance whereas the information about
meetings of Chinese senior officials with foreign
politicians are considered to be less important
than the previous issues as well as some other
international and sports news. Sometimes, they are
represented at the very beginning of a program.
Also, the layout of a CCTV-1 news programs
shows high level of journalistic skills based on the
strong political view as well as rich experience in
journalism; it can show some topical trends in news
programs. The sound of socially important material
largely depends on its place in the program, on the
messages preceding and following it. In comparison
with the typical Western programs, the sequence of
news presentation depends rather on the leaders’
popularity than on the importance of any event.
In our opinion, it roots in national mentality and
specificity of political issues and policy of a channel.
On the other hand, V. Chervonyashchy (2023),
O.V. Smirnova (2021) and other researchers in
the field of identifying the following leading
trends in the process of the media digitalization:
the importance of visualizing data, such as charts,
graphs, maps and a variety of visual elements
application to represent the data. Also, they stressed
so-called “multimediatization”, which is defined
as the integration of such media formats as video,
textual information, audio format, photographs
(graphics and its elements) to draw the users’
attention to the content. On the other hand, the
authors focused on interaction with the target
audience by means of votes, polls, comments, and
other types of target audience involvement in the
process of information perception. The topicality of
our research also consists in corresponding to cross-
platforming, cross-media study which is based on
of various platforms and channels application to
distribute content and attract an audience (this trend
has also been represented in the aforementioned
research). Also, such trend as use of multimedia
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storytelling, digitalization of traditional genres and
new genres and text types development presuppose
the novelty of content representation on CCTV 1.
In addition, within the framework of digitalization,
so-called data centrality is achieved, or a focus on
data collection and analysis in order to provide more
accurate and personalized information, including the
use of machine learning algorithms and automated
systems for collecting and processing information.

Results and discussion

In the digital age, audiences’ demands for
programs are becoming increasingly diverse. CCTV-
1 can formulate program strategies more accurately
by analyzing audience data and market trends. For
example, it may launch program content covering
different themes, styles and formats to meet audience
needs for richness and depth of content. This
diverse and personalized programming helps attract
a wider audience and cater to their different likes
and preferences. In the era of digital media, viewers
can watch programs through multiple channels, and
due to that CCTV-1 applies the innovative cross-
platforming strategy of communication which is
based on live broadcasting related to major live
streaming platforms (working online). On the
other hand, those platforms provide services for
summarizing content via mobile applications and is
characterized by widely used social media platforms.
Also, CCTV-1 draws the target audience attention
using cross-platforming communication (as the
audience typically uses a variety of platforms), as
a result. CCTV-1 improves its’ communicative
effects and shows its flexibility. Also, it provides
the effect of the audience life participation, sharing
experience, so, it becomes more and more interactive
and giving various opportunities for the feedback
expression. For instance, a real-time voting link
which is represented in the program shows the
opportunity for the audience to participate in the
decision-making process. Furthermore, if there are
interactive games, or interaction via social media,
the target audience seems to be involved in various
processes such as making decision, choosing of the
strategy and so on. As a result, the program becomes
more interesting and shows the democratic way
by means of the target audience participation in a
variety of processes by means of social media and
cross-platforming (Xiaolin 2013).

With the development of big data technology
and the optimization of artificial intelligence
algorithms, CCTV-1 uses data analysis to guide
program production, communication strategies and
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operational decisions. By collecting audience data,
monitoring ratings, and evaluating communication
effects, CCTV-1 can adjust strategies in a timely
manner and optimize user experience. The data-
driven decision-making process helps CCTV-1
better understand audience preferences, thereby
enabling more efficient program production and
dissemination. In the wave of digitalization, CCTV-
1 cooperates with enterprises or institutions in
different fields to promote industry innovation
and development. This kind of cooperation
involves many aspects such as content production,
technological innovation, and marketing promotion.
Through joint exploration with partners from all
walks of life, CCTV-1 has the opportunity to launch
more innovative and attractive program content to
further enhance its competitiveness and influence
(Yang Ming, 2013). Content interactivity has been
greatly enhanced.

CCTV-1 introduces AR and VR technology to
innovate programs. CCTV-1 integrates augmented
reality (AR) and virtual reality (VR) technology into
television programs. AR technology allows viewers
to interact with virtual elements in the real world.
For example, viewers can watch virtual 3D models,
animation effects, three-dimensional characters and
other content in the program through AR applications
on mobile phones or tablets. These elements are
integrated with traditional TV images to enhance
the interactive experience of the program. Through
this format, viewers can not only enjoy more
program content, but also experience unprecedented
immersion. VR technology goes one step further to
create a virtual world, allowing the audience to enter
it through virtual reality equipment and interact
with scenes and characters related to the program
theme. This immersive viewing experience makes
the audience feel as if they are in a real scene, which
greatly enhances the attractiveness and viewing
value of the program. This kind of technological
innovation has undoubtedly injected new vitality
into the presentation of TV programs, and has also
greatly improved audience participation and loyalty.
With the continuous advancement and development
of technology, traditional media is gradually moving
towards digital and interactive transformation.

In today digital era, the transformation from
traditional media program communication to new
media program communication is also underway.
The way traditional media programs are transmitted
is undergoing a profound change. With the rapid
development of technology and the increasing needs
ofaudiences, program production organizations have
begun to realize the need to strategically deploy new

media platforms to better meet the audience’s needs
for diverse, interactive, and personalized content.
Here are a few key changes:

1. Platform diversification: In order to allow
audiences to find the programs they are interested in
on different platforms, traditional media have begun
to build their presence on new media. This includes
not only online video platforms such as YouTube
and Bilibili, but also social media (such as Weibo,
WeChat official accounts), mobile applications
(such as Douyin, Kuaishou), etc., making it easy for
viewers to find them anytime and anywhere.

2. Enhanced content interactivity: Traditional
TV programs often lack audience participation
experience. Now, program producers are actively
introducing interactive elements, such as live
broadcasts through social media platforms, allowing
viewers to comment, vote or ask questions in
real time, thereby enhancing interaction with the
audience and improving their sense of participation
and loyalty.

3. Personalized recommendation: With the
help of powerful data analysis capabilities and
artificial intelligence technology, the content
recommendation system of traditional media
programs has become more intelligent and accurate.
By analyzing historical data, user behavior and
preferences, the system can push content to viewers
that matches their interests, greatly improving the
viewer’s viewing experience (Wenhong, 2015).

4. Innovation in new media forms: In addition
to traditional program forms, traditional media
have also begun to learn from new media forms
to add innovative elements to program content.
For example, some programs continue to innovate
program formats by adding emerging elements such
as short videos and online live broadcasts, thereby
attracting more young audiences who are looking
for new things.

5. Data-driven decision-making: In a highly
competitive market environment, data-driven
decision-making has become particularly important.
More and more traditional media organizations
are beginning to use big data and artificial
intelligence technologies to conduct in-depth
analysis of audience data and market trends, and
use data as a basis to formulate program production,
communication strategies and operational decisions.
This method not only helps program producers
use resources more efficiently, but also improves
the program’s influence and competitiveness
(Zianwen 2020). All in all, with the rise of new
media platforms and changes in audience needs,
traditional media programs are undergoing an
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unprecedented transformation. Through strategies
such as platform diversification, enhanced content
interactivity, personalized recommendations, new
media format innovation, and data-driven decision-
making, program producers can better adapt to
market changes, increase the influence of programs,
and win the favor of more viewers. With the rapid
development of Internet technology, traditional
media programs have gradually adapted to the
way of survival in the new media environment.
First, platforms have become more diverse, with
traditional programs no longer limited to a single
TV screen but establishing their presence on new
media platforms. These platforms include but are
not limited to online video platforms, social media,
mobile applications, social networking sites, etc.
Viewers can choose to watch the program anytime,
anywhere and through various methods according
to their personal preferences. Secondly, interactive
elements in traditional programs are further
explored and used, such as real-time interaction
through online comment platforms, interactive

THE NEW TRENDS OF
CCTV1 PROGRAMS IN
THE FRAME OF

DIGITALIZATION

games, voting systems, etc. This interaction not only
increases audience engagement but also increases
their loyalty to the show (Jenkins, 2006, p.23).

Furthermore, personalized recommendations
become possible. Through data analysis and
artificial intelligence technology, traditional media
have begun to make personalized recommendations
based on the audience’s viewing history, hobbies,
consumption habits and other information, thereby
providing them with program content that suits their
personal tastes. Such services greatly enhance the
viewing experience of viewers and make them feel
that they are an important part of this media world.

In addition, innovation in new media forms
has also brought more possibilities to traditional
programs. For example, short videos, online live
broadcasts, online variety shows and other elements
have been cleverly integrated into the original
program format, which not only enriches the content
form of the program, but also attracts a large number
of young audiences, giving traditional media new
vitality (Haibin, 2016).

Figure 1 — The new trends of CCTV-1 programs in the frame of digitalization
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Finally, the concept of data-driven decision-
making is becoming more and more popular.
Traditional media are increasingly using big data
and artificial intelligence technologies to conduct
in-depth analysis of audience behavior data and
accurately capture market trends. Based on these data,
the media can make more scientific and reasonable
program production, communication strategies and
operational decisions. This decision-making model
based on big data effectively improves the influence
and competitiveness of the program and ensures that
the program can maintain its leading position in the
fierce market competition.

Conclusion

Under the background of digitalization, CCTV-
1 programs not only adapt to the development of
the times, but also take into account the innovative
development of traditional media and the active
response to audience needs and market changes.
As a result, a new media system is being born,

which is formed by dispersed, decentralized and
easily accessible media; the same content can be
distributed through many different channels in
any form, depending on user requests (Xiaolin,
2013). The introduction of digital technology, the
exposure and communication effect of programs
are all essential elements in the digital era, and
they have also enabled an all-round transformation
from traditional media program communication to
new media program communication. At the same
time, CCTV-1 will also face many challenges in
the context of digitalization. Whether it is market
competition or technological upgrading, it will
affect the development of CCTV-1. CCTV-1 can
only continue to innovate program formats and
content, focus on quality and creativity, attract
more viewers, and enhance audience stickiness
and loyalty. Increase investment and promotion in
new media platforms to enhance the visibility and
influence of programs on the Internet. This is an
important way to achieve healthy development in
the context of digitalization.
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THE INVISIBLE POWER OF MEDIA
AND COMMUNICATION TECHNOLOGY:
EXPLORING THE KAZAKHSTAN KIDS’
DIGITAL GAME INTERACTIONS IN THE U.S.

The motivations for online communications can be unique in their nuances. For instance, many
people pass time online to idle away hours, satisfy vital needs, show social presence, or be helpful to
others. The author of the research analyzes digital media interactions of her two sons in the U.S., the
country that represented a new cultural space for these boys. The goal of this study is to examine the
role of media and communication technologies in the process of building effective relationships between
Kazakhstani children and their peers in the U.S. The study aimed to solve the following theoretical and
practical tasks: a) using the framework of Grounded Theory, develop an exploratory understanding of
why Kazakhstani kids communicated with their peers in virtual space rather than in the physical realm;
b) identify and showcase the role of media and communication technologies for Kazakhstani boys in
building relationships with American peers via an analysis of their online interactions in digital games.
Using observation and in-depth interviews, the author studied how online space helps children from
Kazakhstan open the door to offline communication.

This auto-ethnographic research investigation contributes to the Uses and Gratifications Theory by
enriching the scholarly conversation with interdisciplinary arguments in the context of the role of media
and technology in intercultural communication. The study revealed that American children were more
likely to be online after school. Therefore, the often-common way for Kazakhstani children to get the
“access keys” to “exciting dynamic communication” with school friends in a new cultural setting was
primarily possible only through the Internet. The results of this study offer a fresh understanding of chil-
dren’s online interactions and the role of digital media and communication technologies in the success-
ful integration of children into a new environment. These unique findings represent the practical value
of the study.

Key words: digital media and technology, online communication, Kazakhstan, USA.

LLI.B. Ko>xxamkyAoBa

KMM3IT YHuBepcuTeTi, KasakcTtaH, AAMaThl K.
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Meama xdHe KOMMYHMKaLLMSI TEXHOAOTUSIAAPbIHbIH, KOPIHOEMTIH KyLUi:
Ka3aKCTaHAbIK 6ararapabid, AKLLI-Ta AM>KMTAA OibIHAQPMEH

e3apa apekeTTecy acrekriAepi

OHAaMH-KOMMYHMKALMSIFA AEreH KbI3bIFYLLbIAbIK, ©3 epekKlleAikTepiHe Kapai 8pTYpPAi OOAybI
MYMKIiH. MbICaAbl, Ken aaam yakbIT 6TKi3Yy YLiH, eMipAIK KaXeTTiAiKTepiHe Kapai Hemece aAeyMeTTiK
GEACEHAIAIK, MaAaAbl AYHMEAepMeH BeAICy CHMSKTbl cebenTepMeH OHAaMH emipre yakbIT apHanAbl.
3epTTey XKYMbICbIHbIH aBTOPbl 63 YAAAPbIHbIH AKLLI-Tarbl, 9FHM >KaHa MBAEHW OpTaAaFbl, AMXKMTAA
KOMMYHMKaLMs TaxxipnbeciH Taapanabl. 3epTTeyaid Makcatbl — KasakcraHablK, 6ararapabiH, AKLLI-
Tarbl KypAaCTapbiMeH TUIMAI KapbIM-KaTblHAC OpHaTy GapbICbIHAAFbI MEAMA KOHE KOMMYHUKALMSIABIK,
TEXHOAOTUSIAAPABbIH POAIH aHbIKTay. BbyA peTTe aBTOp KeAeCi TeOpMUSAbIK >KoHEe MPaKTMKAAbIK,
MIHAETTEPAI aAFa KOSIAbL: a) AEPEKTEPAI TAAAQY HETI3IHAE «TEOPUSIHbI Heri3aey aaictemecit» (grounded
theory) naiaasnaHa oOTbIpbIN, Ka3aKCTaHAbIK, GaAaAapAbiH, HEAIKTEH ©3 KypAaCTapbiMEH  LibiHaibl
KEHICTIKTE eMeC, BUPTYaAAbl BAEMAE KAPbIM-KATbIHAC >KacaFaHblH TYCIHAIPETIH 3KCMepUMEHTAAAbI
MAESIHBI KAABINTACTbIPY >X8He Herizaey; b) undpAabik, onbiHAAPAaFbl GararapAblH, ©3apa GaAaHbIChIH
HaKTbl MbICAAFa aAbIT, MEAMA XKOHE KOMMYHMKALMSABIK, TEXHOAOTMSIAAPAbIH aMepPUKaHABIK, 6ararapMeH
KapbIM-KaTblHAaC OPHATYAaFbl POAIH kepceTy. ABTOpP UMMPABIK OMbIHAAPAaFbl 6ararapAblH ©3apa
GaiAaHbICbIH TaAAAM OTbIpbIN, GaKbIAAy >K8He TepeH CcyxbaT 8AiICTepiH NaiAaAaHbIM, BUPTYaAAbl SAEM
Ka3akCTaHAbIK, 6ararapra ophAaiH-KapbIM-KaTbIHACKA XKOA alllyFa KaAai bIKMaA eTeTIHAITIH 3epTTeAl.
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ByA >XYMbICTbIH, FbIABIMU KYHABIAbIFbI — aBTO-3THOrPAUSIAbIK, TAaAAQY «MAAAAAHY >KOHE KaHaraT-
TaHAbIpy Teopusicbl» (Uses and Gratifications Theory) caaacbiHAaFbl MEAMA MEH TEXHOAOTMSIAAPAbIH
MBAEHMET apaAblK, KOMMYHUKALUMSIAQFbl POAI TYPFbICbIHAQ MOHAPAAbIK, 3€PTTEYAEPAIH AaMybliHA YAEC
KOCaAbl. 3epTTey 6GapbiCbiHAQ aMEPUKAHABIK, OaAaAapAbIH MEKTENTEH KeMiH >KMi OHAAMH KEeHiCTikTe
6oAFaHbl aHbikTaAAbl. CoHAbIKTAH KasakcTaHAbIK, 6aAaAap yuliH >kKaHa MOAEHM OpTaAa MeKTernTeri
AOCTAPbIMEH «KbI3bIKTbl XXOHE AMHAMMKAAbIK, KOMMYHUKaLMSFa» KOA YKETKI3YAiH KeH TapaFaH ToCiAl
KebiHece FaraMTOp apKblAbl FaHa MYMKiH 6OAAbI. BYA )KYMbICTbIH MPaKTMKAAbIK, MAHbI3AbIAbIFbI — 6aAa-
AQpPAbIH OHAQMH-KOMMYHMKALIMS aPKbIAbI )KaHAa OPTaMeH eTeHe »KaKbIH apaAacyAa UM pAbIK, MeAMA MeH
KOMMYHUKAUMSIABIK, TEXHOAOTUSIAAPAbBIH, POAI TypPFbICbiHaH OYA 3epTTey HaTMXKeAepi KaHa Keskapac
YCbIHAABI.

TyiiH ce3aep: UMMPAbIK MeAMA SKOHE TEXHOAOTUSIAAD, OHAAMH-KOMMYHMKaumsi, KasakctaH, AKLLI.

LLI.B. Ko>kamkyAoBa

Ynueepcuter KMM3I, KasaxcraH, r. AAmathbl
e-mail: sholpank@kimep.kz

HeBnanmas BrAaCcTb MeAMA U KOMMYHUKATUBHBIX TEXHOAOTUIA:
umcpoBbie Urpbl KaK MHCTPYMeHT 3D peKTUBHOro 00LLEeHU St
AAS Ka3axcTaHckux aeteit B CLUA

MoTuBbI AASI OHAQMH-KOMMYHMKALMIA MOTYT ObITb YHUKAAbHbIMKM B CBOWMX HioaHcax. Hampwumep,
MHOTME AIOAM MPOBOASIT BPEMS OHAQMH MO TakMM MOBOAAM Kak MPOCTO MPOBECTU BPEMS, YAOBAETBO-
PUTb >KU3HEHHbIE NMOTPEGHOCTH, MPOSIBUTH COLIMAABbHYIO aKTUBHOCTb, MAM ObITb MOAE3HbIMU AASI ADYTUX.
ABTOP AQHHOIO MCCAEAOBAHMS AHAAM3MPYET OMbIT LIMMPOBbLIX KOMMYHMKaLMIA CBOMX CbiHOBeN B CLLIA,
T.e. B HOBOM KYAbTYPHOM MPOCTPaHCTBeE. LleAblo AQHHOrO MCCAEAOBAHUS SIBASIETCS BbISIBAEHME POAU
MeAMa U KOMMYHWKATMBHbBIX TEXHOAOIMI B Mpouecce nocTpoeHms 3h(eKTVBHbIX B3aMMOOTHOLLEHMIA
KasaxcTaHCKmx aeten co ceepcTHukamm B CLLIA. AaHHas pabGoTa npecAeAOBaAa pelleHue CAEAYOLLMX
TEOPETUYECKMX M NMPAKTUYECKMX 33aAa4: a) UCMOAb3YSI METOAOAOMMIO 0OOCHOBAHUS TEOPKM HA OCHOBE
aHaAM3a AaHHbIxX (grounded theory), cchopmyAnpoBaTtb 1 060CHOBaTb 3KCMEPUMEHTAABHYIO MAEIO O TOM,
noyemMy KasaxCTaHCKMe AeTU OOLLAAMCh CO CBOMMM CBEPCTHMKAMM MMEHHO B BUPTYAAbHOM MPOCTPaH-
CTBe, a He B (hm3nueckoM; b) Ha mMpuMepe aHaAM3a MHTEpaKLUMI AeTel B UMGPOBbIX Mrpax nokasaTb
POAb MeAMAa M KOMMYHMKATMBHbBIX TEXHOAOTMIA B MOCTPOEHMM B3aMMOOTHOLLEHMIA C aMePUKAHCKMMM
AeTbMU. MCroAb3ys MeTOA HaBAIAEHUS 1 TAYBUHHOTO MHTEPBbIO, HA MPUMEPE aHAAM3A MHTEPAKLMIA
AeTel B UMMPOBbIX Mrpax, aBTOP M3YUMAQ, Kak BUPTYaAbHOE MPOCTPAHCTBO NomMoraeTt AeTam m3 Kasax-
CTaHa OTKPbITb ABepb K ohhAaliH-06LLEHMIO.

HayuHasi LEHHOCTb AaHHOWM pPaboTbl 3aKAIOYAETCS B TOM, YTO AQHHbIA aBTO- THOrpacryuecKmii
aHaAM3 BHOCUT BKAQA B Pa3BUTHE MEXAMCLMIAMHAPHBIX UCCAEAOBAHMI B 0OAACTUN «TEOPUM U3BAEYE-
HUS MOAb3bI U yAoBAeTBOpeHus» (Uses and Gratifications Theory) B KOHTEKCTE pOAM MEAMA U TEXHOAO-
TUIA B MEXKYAbTYPHOM KOMMYHMKaumn. Kak BbISICHUAOCH B XOAE MCCAEAOBAHMS, aMEPUKAHCKME AETU
MOCAE LUKOAbI Yallle MPUCYTCTBOBAAW B OHAQMH-MPOCTPAHCTBE. [103TOMY, 4acTO pacnpoCTpaHeHHbIM
CNOCOBOM MOAYUMTD «KAIOUM AOCTYMa» K «3aXBaTbIBAIOLLEN AMHAMUYHOM KOMMYHUKALMM» CO LUKOAbHbI-
MW APY3bSIMM B HOBOWM KYAbTYPHOW CpeAe AAS Ka3axCTaHCKMX AeTel BbIAO MPeXAe BCEro BO3MOXKHO
TOAbKO uepe3 MHTepHeT. [NpakTnyeckas 3HaUMMOCTb AQHHOM paboTbl 3aKAIOUYAETCS B TOM, YTO Pe3yAb-
TaTbl AQHHOIO MCCAEAOBAHMS NMPEAAAralOT CBEXMI B3rASA HA OHAQNH-KOMMYHMKALMM AeTel M Ha POAb
LUMppOoBbIX MEAMA M KOMMYHMKATMBHbBIX TEXHOAOIMI B YCMELLHON MHTErpaLmnmn AeTel B HOBYIO CPeAy.

KAtoueBble cAaoBa: UMpoBble MEAMA M TEXHOAOT MM, OHAAMH-KOMMYHMKaLmg, KasaxcraH, CLLA.

Introduction

The diffusion of information and digital innova-
tions led to the emergence of diverse online plat-
forms and diverse online “playing” places. Internet
created the digital networked spaces for lovers of
computer games thus creating new layers of affor-
dances within this digital medium.

Earlier studies of media and communication
focused on children’s interaction with online com-
puter games in the context of addiction to online
games, social isolation, dependency on communica-

tive technology, and the threats of violent content
that some games may contain. For example, schol-
ars Gross, Juvonen, and Gable (2002) investigate
the interconnection between teenagers’ online time
spending and perceived negative effects gained
from such exposure. However, in recent years the
research paradigm is gradually changing.

Today, while being “alone” in a physical room,
players are now allowed to be “together” online, and
thus play collaboratively in virtual spaces. Suddenly
and unexpectedly, online games emerged as rich so-
cial worlds (Ducheneaut et al, 2006), to which every
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player enters with his or her unique perspectives, ex-
pectations, and gratifications.

More researchers join this fresh scholarly con-
versation exposing unique motivations and mean-
ings children assign to online communication and
computer games in the networked society. How-
ever, few studies seem to explore deeply why and
how digital users construct meaning in their online
interactions.

Therefore, in this autoethnographic study us-
ing the Constructivist Grounded Theory approach,
the author aimed to investigate the nuances of on-
line interactions of her children, by observing how
her boys, aged 10 and 12, make sense of this virtual
“playing” space. She aims to explicate the meanings
they assign to their online communication and play-
ing in this digital social space.

This exploratory pilot study has three central re-
search questions:

RQI: What interactions do kids experience in
digital engagement with their peers online while
playing a game? And what meaning do they assign
to each interaction?

RQ2: How do they experience those online in-
teractions and communications? What range of
emotions do kids experience when engaging with
their peers online while playing the game? How do
these emotions help these kids to make and maintain
new social connections?

RQ3: What is the role of digital media and com-
munication technology for Kazakhstani boys in
building effective communication with their peers in
the new cultural setting?

The significant findings of the study revealed
that the Kazakhstani boys, young digital users, were
utilizing online games as a stage for seeking ways to
gain access to social interaction in the offline world
and to find ways to spend time excitingly. They
were using digital games to obtain opportunities for
“exciting” communications with their school friends
after school time. Interestingly, playing “together”
was more important to them than just playing.

Literature review

In the mid-2000s, scholars (Baym et al 2004;
Haythornthwaite, 2005) researched how media in-
fluences the communication intensity and dynamics
of connectivity between people. Baym et al (2004)
looked at how college students communicated by
comparing their interpersonal online, face-to-face,
and telephone interactions. The first study, done via
analyzing communication diaries, looked at how
much time college undergraduates spend talking,
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i.e. communicating via the internet, face-to-face,
and telephone. Then using a survey, the scholars
looked at how much internet the students used with-
in local and long-distance social groups compared
to other media forms. The results of the study sug-
gested that the Internet was less frequent than face-
to-face communication, the Internet was used nearly
as often as the telephone, and online interaction was
on almost the same level as telephone calls and face-
to-face communication. Overall, the scholars found
that while the use of the Internet was positively
acknowledged as a model of interpersonal combi-
nation, face-to-face remained dominant back then
(Baym et al, 2004).

Meanwhile, Haythornthwaite (2005) suggests
that people, who are closely connected, use more
media to communicate than those who are hardly
related. While exploring how the Internet stimulated
connections, she suggested several implications re-
garding the role of media in the dynamics of rela-
tionships between people including the following:
a) media use is an important factor in controlling the
intensity of the relationships in a given network; b)
adding media use can serve as a good invisible ac-
tivator in the weak ties; ¢) changing the medium of
communication can disrupt current vulnerable bond
networks (Haythornthwaite, 2005).

Overall, scholars acknowledge that the Inter-
net offers new alternatives for communication in
nuanced ways (Shlovski et al, 2006; Kobayashi,
2010; Shen and Williams, 2011). The researchers
conducted a national panel survey in 2000 and 2001
to explore how internet use impacts communica-
tion and the social environment. The scholars found
that intensive use of the Internet is linked to a de-
crease in the probability of visiting family or friends
on a random day. Also, the results suggested that
interactions in one medium/space caused the other
channels of communication to be used as well. For
example, physical visits stimulate more email inter-
action and phone calls generate more face-to-face
visits, but email does not lead to any phone calls or
visits (Shlovski et al, 2006).

Scholars Cole & Griffiths (2007) explored social
interactions within and beyond the massively multi-
player online role-playing games. The study looked
at the data collected from 45 different countries and
912 self-selected players. The results suggested that
these games were discovered to be very commu-
nicative environments full of chances to meet new
people. The scholars found that social interactions
played an important role in the enjoyability of these
games. The study demonstrated that online video
games give people the chance to fully express them-
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selves in ways they did not feel comfortable doing
in real life (Cole & Griffiths, 2007).

Similarly, Kobayashi (2010) highlighted the
democratic power of online communities to gener-
ate access to making new connections, or “bridg-
ing social capital” via uniting diverse populations
around common interests and contexts. The author
argues that being free from the limitations of “so-
cial attributes and attitudes” of the offline reality al-
lows online communities to easily interact with like-
minded individuals.

Other scholars (Ellison et al, 2010) turn their at-
tention to how social network users employ different
“communication strategies” to receive benefits from
their social relationships. In other words, the schol-
ars investigated the connection between “social cap-
ital” and specific online communication practices
of BA-level students on Facebook. The researchers
observed who users were communicating with and
what they were doing with their collaboration part-
ners. The results generated three key dimensions of
interaction: a) initiating the relationships; b) main-
taining the ties; and c) social information-seeking
(Ellison et al, 2010).

It is worth noting that the concept of building
“social capital” emerges as one of the central discus-
sion points for studies that look at the relationship
between offline and online communication (Ellison
et al, 2010; Kobayashi, 2010; Skoric & Kwan, 2011;
Shen and Cage, 2013). Scholars define “social capi-
tal” as privileges and advantages the users receive
from their social relationships and social contacts.
These can include such benefits as empathy, and ac-
cess to diverse perspectives, viewpoints, and infor-
mation (Ellison et al, 2010).

Not surprisingly, the scholars found a positive
link between the use of social network sites and on-
line social capital, reinforcing the idea that social
network sites serve as digital instruments for the ini-
tiation and continuance of naturally occurring social
ties (Skoric & Kwan, 2011). Their results suggest
that massively multiplayer online games provide
a powerful virtual space for casual communica-
tion and for experiencing a range of civic engage-
ment among young people in Singapore, thus help-
ing them to build stronger social capital (Skoric &
Kwan, 2011).

Besides pure online interactions, personal of-
fline meetups are also crucial in creating strong
bonds between the members of an online commu-
nity. For example, Shen and Cage (2013) explored
how offline meetups among online community par-
ticipants affected the health and mission of these
communities. They discovered, that by meeting of-

fline these groups strengthened their relationships,
however, the downside of such interaction was that
it was hard for newcomers to join these communi-
ties. In other words, these offline social interactions
were possible at the expense of bridging social capi-
tal (Shen and Cage, 2013).

Discussing the concept of “core networks” is
the focus of another study that explored the size and
diversity of online gaming communities in China,
home to 560 million digital users. The study found
that Chinese online gamers have the largest and
most diverse “core networks” than significant re-
search investigations done in the past (Shen & Chen,
2015). However, it should be noted that this study
was conducted in one homogeneous cultural setting.

Interestingly, the scholarship also looked at
the dimension of age when exploring the impact of
communication technology on well-being (Chan,
2015). The results of the study that explored this
link suggest: a) maintaining strong-tie relationships
becomes crucially important as people age; b) “mul-
timodal connectedness” is beneficial for old people,
but not for younger people, because young genera-
tions have more extensive yet weak-tie networks.
The study was conducted among populations aged
a minimum of 18 and up to 70 years and beyond
(Chan, 2015).

Finally, scholars argue that the outcome of online
communication, be it a specific digital engagement
or playing games online is always unique; while it
could be negative or positive, it always depends on
the determinations, situations, and given circum-
stances of the user (Shen and Williams, 2011).

Filling Research Gap

The case under analysis, an investigation of the
online digital engagement of the two boys from
Kazakhstan in a new cultural setting, is specific for
several reasons. Firstly, the U.S. as a country repre-
sents a new social environment for these children,
because the family arrived from Kazakhstan to the
U.S. for academic purposes in August 2017.

Secondly, the temporarily limited financial re-
sources of the family represent a unique “economic”
state/condition in which these children have limited
opportunities to access physical recreational spaces.
In addition, they no longer have direct physical ac-
cess to their Kazakhstani network of friends and
relatives due to the distance in geographical space
and the time difference between Kazakhstan and the
U.S.

Thirdly, the English language skills of the chil-
dren in this study represent a new layer of richness
of the analyzed case. For the participants of this
study, English is their third language after Kazakh
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and Russian. Although the boys passed the require-
ments of ESOL classes, as non-native speakers they
are continuously in the process of improving their
English language skills both at home and at school.
Thus, the unique economic, cultural, and social con-
text of this selected case makes it a rich example
for investigating how the children of international
scholars construct meaning in their online interac-
tions when engaging digitally with their peers or
when playing games online.

Theoretical Framework and Justification for
Research Investigation

Using the Constructivist Grounded Theory ap-
proach, the author attempted to develop a cohesive
understanding of how the young players from Ka-
zakhstan perceive their online playing in the U.S. A
tentative theory emerged from the data, generated
from multiple observations, and in-depth interviews
with the two young participants, informal analyti-
cal memos, and the concepts that were explicated
from open and focused coding. The author called
this emergent theory “Chasing Friends and Fun in
Exciting Interactions.”

The key findings of the study revealed that the
participants were using online games as a platform
for seeking ways to spend time excitingly. They
were using online interaction and online games to
gain access to “exciting” communications with their
school friends after school time. Interestingly, play-
ing “together” was more important to them than just
playing.

A closer look and analysis of the data revealed
that playing in the “online” mode in the U.S. is
perceived by the participants as having more affor-
dances in terms of spending time with fun. As some
studies indicate (Ducheneaut & Moore, 2004), on-
line games often offer richer emotional experiences,
greater exposure to gaining social skills, and more
room and space for improving their learning and
communication skills.

This exploratory pilot study partially attempts to
fill the gap in the scholarly discourse by adding a
new layer of analysis by exploring perspectives of
this unique case.

Methodology

This exploratory pilot study that was guided by
the Constructivist Grounded Theory had three cen-
tral research questions:

RQI: What interactions do kids experience in
digital engagement with their peers online while
playing a game? And what meaning do they assign
to each interaction?
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RQ2: How do they experience those online in-
teractions and communications? What range of
emotions do kids experience when engaging with
their peers online while playing the game? How do
these emotions help these kids to make and maintain
new social connections?

RQ3: What is the role of digital media and com-
munication technology for Kazakhstani boys in
building effective communication with their peers in
the new cultural setting?

Via conducting interviews and observation, the
author aimed to generate some preliminary data to
retrieve and explicate the meanings that the partici-
pants assign to their online interactions in the online
game setting. Following the traditions of the Con-
structivist Grounded Theory approach theorized by
Charmaz (2006), the author tried to remain open to
any emergent additional data-led questions.

The unit of analysis for this study is the interac-
tions in the online playing of the two child partici-
pants. Their unique time and place context, their past
cultural background, current U.S. social setting, and
the temporality of their presence in the U.S., all of
these collectively represent a unique analytical case.

It is valuable to look at this data because analy-
sis of such cases might generate detailed insights
into how online playing spaces are explored by di-
verse online and offline communities. The findings
of the study can help game designers to have a clear-
er understanding of how their games are used by this
specific population: how young gamers play and
what the affordances of an online playful interaction
mean to diverse users. School educators might use
this data to design better learning spaces by using
online multi-player platforms strategically. Parents
might find it useful in changing their perspectives
toward online games. They may consider adopting
new communication patterns to build better mutu-
ally beneficial relationships with adolescents.

It is worth noting that different people assign di-
verse and distinct meanings to online games. While
for some populations, playing games online means
avoiding physical contact with offline peers, for oth-
ers online interactions may mean the opposite. As
preliminary findings of this study indicated, for our
participants playing games online meant simply fol-
lowing the “bodies” of their friends. In most cases,
after school time their friends were beyond physical
reach: they lived far away and often preferred hang-
ing online. Therefore, the participants of this study
also switched to playing online games. As we see,
different social contexts produce different meanings
of interactions for players with unique life perspec-
tives.
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Therefore, it is interesting to look at how spe-
cific populations of online gamers construct mean-
ing when playing games. Joining the community of
the Fortnite platform offered our small participants
a great opportunity to fulfill two gratifications at
the same time: playing and communicating with-
out leaving home. For the participants of this study,
playing in the online mode was perceived more as
a solution in dealing with the problem of limited
available affordable leisure options.

To explore what experiences online games of-
fered for the two participants (P1 & P2), the author
researched their interactions with and within two
online games: the Fortnite game for Participant 1
(P1), 12 years old, and Roblox for Participant 2 (P2),
10 years old. The author observed and studied their
interactions with and within the games by closely
looking at their online playing and conducting in-
depth interviews with the boys.

Data Collection and Data Analysis Methods

Overall, the data collection process included
the following: a) conducting observation sessions;
b) writing observation jottings; ¢) documenting first
reactions and thoughts immediately after the obser-
vation sessions; d) writing more detailed full field
notes blended with abstract level preliminary analy-
sis; e) updating/correcting interview questions after
observation sessions; f) conducting in-depth inter-
views; g) transcribing interview audio records; h)
reflecting on the transcript data by adding notes to
the transcribed interviews.

During the first observation session, the author
focused on the Fortnite game and Participant 1 (P1).
The author asked him to play the game as he nor-
mally would. While P1 was playing his game, the
second participant was also in the room playing his
own game. We labelled him an offline distractor 1
(OD1) within this observation session.

It should be noted that during the in-depth in-
terviews, it was challenging to get full, lengthy, and
precise answers to the questions that the researcher
designed because the participants: a) did not some-
times know precisely why they were making the
choices they made; b) had challenges verbalizing
their answers in English. Therefore, they sometimes
asked if they could switch to the Russian language
to respond to the question.

P2 was reluctant to give comments during the
observation session and was very laconic in his in-
terview answers because the researcher felt he did
not feel comfortable sharing his thoughts on the
game and was avoiding any disclosure of his feel-

ings. Since the participant’s mental comfort was
more important than the data collection, the author
centered her attention on analyzing the interactions
of P1 in his Fortnite game setting.

The author aimed to collect as much insight-
ful and detailed data as possible from observation
and interviews. However, the first interviews were
not completely successful in getting thick raw data,
because the children tended to give extremely brief
answers. It should be noted that interviewing chil-
dren requires specific training, mastery, and skills
which, the author feels, she had not yet fully devel-
oped. Some prior specific experience might have
been an advantage in carrying out the interviews in
this study.

In her next methodological steps, the researcher
analyzed her observation’s original jottings, brief
field side comments, full field notes, and interview
transcripts. Then the analysis process continued with
the coding procedure that went through two stages.
In the first stage, the researcher applied line-by-line
coding to define the initial codes from the data. Then
the researcher focus-coded the rest of the data. The
informal side notes on the digital and paper memos
served as additional sources of information to ver-
balize the final codes.

Since coding means being deeply engaged with
what has been said by the participants, the author
tried to formulate gerunds to anchor the focus on
the actions rather than themes, first. Thus, the initial
codes retrieved from the first interview transcripts
included, for example, such codes as seeing maps
and graphics, admiring visual aesthetics, experi-
encing challenges, prioritizing skills, adoring a cos-
tume, being excited about the design of the game,
etc.

Then the author revisited those codes repeatedly
to identify key promising codes for future detailed
elaboration. After the careful analysis of the initial
codes, the author developed a theoretical sensitiv-
ity. She performed it by analyzing the informal
analytical notes and memos, and by exploring what
these initial codes might mean in a bigger context.
For example, the author interrogated the possible
interactions between the actions captured and doc-
umented through observation and the actions ex-
plicated through the initial coding of the interview
transcripts. As Charmaz (2006) noted, researchers
might unconsciously bring their perspectives when
interpreting the data. Indeed, the author admits: that
it was challenging to balance between being too
subjective and staying too objective to grasp the elu-
sive meanings the participants assign to their online

playing.

79



The invisible power of media and communication technology: exploring the Kazakhstan kids’ digital game interactions in the U.S.

Overall, the process of theory emergence was
cyclical: the thought threads developed, grew, and
then dissolved in the memos. The author went back
and forth between initial coding and focused cod-
ing, note taking and then returning to the observa-
tion notes. The analysis was a reiterative process in
which, for example, some promising initial codes
like “playing to learn” brought the author to anoth-
er idea, a reverse one as “learning to play.”

Overall, the process might seem chaotic and
messy, but as Charmaz explains this messiness is a
necessary step in arriving at a theory in the Con-
structivist Grounded Theory approach of data analy-
sis and theory building.

Findings and Discussion

The key emergent theory that appeared from the
analysis of data is that the participants interact with
online games as a way of escaping from a non-excit-
ing offline reality, which is a physical space at home,
to a more exciting online or virtual place, which is
the platform of the Fortnite game. By engaging and
interacting in the online game they symbolically re-
located their “bodies” to the “more exciting” virtual
spaces. The researcher titled this theory “Chasing
Friends and Fun in Exciting Interactions.”

The findings of the study could be outlined in
three main domains:

- Interactions with Visual Design: Experienc-
ing Aesthetic Enjoyment

- Interactions with Peers and Friends online:
Communicating for Fun

- Interactions with Skills: Playing to Learn

Each of these three domains includes multiple
layers for which the participants assign diverse
meanings. In addition, each interaction domain gen-
erates different mixed both enjoyable and negative
emotions for the participants at each level of engage-
ment with the respective layer of interaction. For
example, while a visual design overall might evoke
cool and nice visual pleasures, the inability to buy
these beautiful expensive costumes gave the impres-
sion that the participants felt frustrated because they
could not afford to purchase these in-game outfits.

Similarly, interaction with peers and friends on-
line seemed to bring both joy and anger depending
on the exchanged content and context of the inter-
action. For example, P2 reported feeling satisfied
when he was receiving praise from his friends, and
reported feeling upset when his friends were trying
to teach him some skills. Specifically, P2 said he did
not like being treated as a “noob” which meant a
new inexperienced gamer in their gaming jargon.

80

Overall, while engaging with and within “dif-
ferent layers of interaction” of the online game, the
participants experienced rich emotions via 1) seeing
new visual design; 2) performing activities in the
virtual reality; 3) exercising their freedom to cre-
ate experiences online; 4) communicating with their
school friends online; and 5) playing to learn.

Interactions with Visual Design: Experiencing
Aesthetic Enjoyment

The participants experienced rich emotions from
seeing the visual design, the virtual locations, and
the maps of the game. The analysis of initial codes
from the observation notes revealed that images of
the beautiful ocean or fantastically yellow cornfield,
rich blue skies, or fascinating glider featured in the
game served as a powerful source of positive emo-
tions during their online interactions with the game.
P1’s excited encouragements like “Look at the rain-
bow!” or his enthusiastic singing of “Alllileyleeleey-
leeley!” or joyful manipulation of his pitch up and
down while interacting with the visual elements of
the game were interpreted as signs of enjoyment
from experiencing visual pleasure. Additionally, in
the interview, P1 reported that maps and graphics
are one of the elements that keep him engaged in
the game. “It’s the cool part,” he said. The partici-
pants also reported experiencing rich emotions from
enjoying the perceived “absolute” freedom in creat-
ing their online experiences and having an exciting
time in the digital space. For instance, this online
freedom implied an opportunity to perform dynamic
activities like “jumping, running, climbing, hiding,
dancing, aiming, firing” freely in this digital space.
However, such activities are not always available or
affordable in their offline space and reality. During
one of his online sessions, P1 was singing: “/ am
confident. I am confident.” Experiencing new dance
movements in the game represented an engaging
element for P1. “Look, how it can dance!” he ex-
claimed encouraging P2 to pay attention to what was
happening on the screen. Overall, the online games
brought positive emotions to the young participants
by letting them create their on-screen active lives.

Interactions with Peers and Friends Online:
Communicating for Fun

The boys experienced rich emotions via commu-
nicating with their school friends online in a relaxed,
“gaming”, virtual space. The following is an inter-
esting discovery from one of the author’s memos:

“While thinking of the reasons why participants
chose to play online games in the U.S. and preferred
staying online to playing offline, 1 discovered one
detail. When the participants played offline (soccer,
basketball, or tennis) in the U.S. they were playing
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in most cases alone, without any “physical” friends
who could join them. In contrast, online games (in
the U.S.) often offered “digital” spaces full of digi-
tal “bodies,” “friends,” “peers,” and “strangers.”
Also, as I recall now my observations from our trip
to Kazakhstan last summer, my two participants
spent most of their time playing outside with many
other kids physically present nearby. This discovery
made me think that my participants did not neces-
sarily prefer online to offline; in fact, they rather
chose spaces or gave preference to the places that
offered richer experiences and more interactions
with people, peers, and friends. Thus, for example in
Kazakhstan, the boys were playing offline because
the offline environment was such a space where
they could interact with lots of people. Interestingly,
in the U.S. “online game” platforms were full of
crowds, whereas offline playgrounds were mostly
empty. Thus, one of the reasons why the boys end
up playing more online than offline is the “people’s
presence” factor. They were simply following the
people, their friends, and peers. They were flexible
in switching from online to offline and vice versa as
long as they could find friends to play or hang out
with.”

P1 reported discussing the game with his
school friends. He often made appointments for a
virtual playdate at a specific time. For P1, playing
with other players is an opportunity to learn new
movements and strategies of the game. Playing the
game without his peers, he suggested, creates a
feeling of an “incomplete” experience. Therefore,
he can easily postpone his “dinner time” just for
the sake of catching his friends online. Though P1
has a brother, P2 in this study, P1 prefers to play
with his friends first. For him playing with friends
is a stronger priority. P1 suggested that playing
with friends is temporary, elusive, and therefore
“urgent.” Meanwhile, P1 considers his brother and
his constant availability for playing games on any
day at any time as something that is normal and,
therefore not exciting.

Competing Demands for Attention

Two more reasons might explain why P1 pre-
ferred playing with his friends rather than with his
brother, P2. Firstly, his friends have been playing
the Fortnite game for a long time; therefore, they
are more skillful and experienced and have a richer
choice of digital skins, axes, and guns. P1 reported
learning more from playing with his friends rath-
er than with his brother. For P1, playing with his
peer friends was more challenging. It seemed that
this feeling of challenge brought him positive emo-
tions; therefore, he seemed to perceive playing with

his friends as more exciting than playing with his
brother.

Secondly, playing with his brother was per-
ceived as a burden because his brother, Participant 2
in this study, constantly seemed to expect to be en-
tertained and to be cared about and always seemed
to demand the attention of P1. P2 sometimes felt
isolated when P1 was focused on playing solely
with his friends. Therefore, P1 reported that he felt
he was obliged to invite his brother to his gang in
the Fortnite community. Moreover, there were cas-
es during the observed sessions, when P2 was com-
municating with the friends of his brother, P1. In
some cases, P1 asked P2 to replace him in the game
during the important episodes when P1 needed to
complete an offline errand.

Interactions with Skills: Playing to Learn

These interactions include the actions the par-
ticipants perform to improve their skills. In one of
his interviews, P1 reported that playing the Fort-
nite game is not easy. He suggested that one must
be competent in the skills to survive. In P1’s view
competency in this game included such skills as be-
ing able to predict the enemies’ strategies and move-
ments as well as being able to protect yourself and
survive. “I don’t like when players (opponents) land
on me or my team and start using their guns on us
without stopping,” he said in one of the interviews.
These strong emotions seem to generate the desire
to become more experienced and competent.

P1 plays the Fortnite game with a focused and
deep zeal. He says he wants to train his skills to be
one of the final winners. He perceives this place as
a space for having fun and learning without any re-
sponsibilities. “Fortnite is a game where I can train
my aim and my skills, and “kill” people but don’t
get in trouble.”

Mental engagement with the Fortnite game does
not stop for P1 after the game is technically over.
Before going to bed, he often watches screen re-
cordings of random games posted on YouTube by
other Fortnite players. He watches very attentively
how the on-screen avatars are moving, he listens to
the online conversations of these gamers when they
are commenting on their strategies. He watches the
techniques used by these gamers. He seems to be
deeply engaged in this free voluntary learning ex-
perience.

When asked about why he was not giving up
when losing so many times while playing this game,
P1 said he wanted to train his survival skills. He re-
ported that he was learning those skills via direct
interaction in the game. Those interactions included
jumping, running, avoiding enemies, building pro-
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tective walls, and “destroying” houses and furniture.
In one of the observation sessions, when asked about
why he was destroying “things” in the on-screen lo-
cation, P1 said that he had to destroy “things” like
houses or furniture, to build his walls in the future.
Thus, for him, on-screen destroying was perceived
as a non-violent activity and as a normal task that he
must perform to survive in the game.

Technical Noise and Offfine Distractions

While this category is not the dominant one, it
was dispersed within all previously discussed do-
mains of interactions. The technical noise and offline
distractions included such things as a slow Internet
connection, broken mikes or headphones, scream-
ing of Participant 2, online lagging, etc. These dis-
tractions generated some strong emotional reactions
from P1. In one of his interviews, he said he did not
like the level of “foxicity” in Fortnite meaning that
some players, mostly strangers, were playing with-
out communicating their violent actions. This “silent
killing” by the random stranger players within the
game seemed to irritate P1. “/ don 't like that most of
the random people do not talk, and they can’t hear
me.”

This technical inability to communicate effec-
tively because of the limited technical capabilities
of the game seemed to be a major source of dis-
appointment even when playing with his friends:
“Sometimes my teammates can hear me, but for
some dumb and also unknown reason they are not
capable of listening to me, which fails the team and
we get a low rank in the match.”

Finally, during his playing session, which may
include multiple game start-overs, P1 says he does
not notice how quickly time flies in the game. He
manages to “die,” “commit” terminations, to be
born again, and to start this cyclical process all over
again. When he manages to survive, he dances hap-
pily imitating the movements from the screen and
seems to enjoy these brief minutes of rejoice. When
P1 wins, he jumps high in the room exclaiming “/
won! I won!” or “I am so happy!” Interestingly, his
offline home routine is also cyclical but is perceived
by P1 as “monotonous” and “non-exciting” whereas
his online setting (no matter how repetitive or reit-
erative it might seem to the outsider’s eye) stays an
amazing and engaging place to be.

Conclusion
Papacharissi and Rubin (2000) offer a starting
point to establish a bigger picture of major trends

in computer-mediated communication (CMC) from
a uses-and-gratifications perspective in the media
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and communication field. The scholars emphasize
that there is a need for “a clear understanding of
the relationship between the individual user and
the technology.” According to them, a more nu-
anced and detailed understanding will help scholars
understand the effects of communication technolo-
gies better. Thus, the current study can contribute
to the scholarly conversation by focusing on how
my specific population, international children in the
U.S. for whom English is not their first language,
uses specific technology to a) satisfy their commu-
nicational and educational needs; b) negotiate their
identity online; c) enrich their social and emotional
experiences.

The researcher of this study admits trying to pro-
tect her sons by unconsciously creating safe, peace-
ful, and comfortable environments at home thus
isolating them from potential dangers they might
inadvertently face when being outside “home.” For
example, in Kazakhstan, the society is male-domi-
nated, therefore the boys are expected to be brutal
and independent, and boys are expected to fight and
speak curse words and use them when needed. This
game seems to provide such an “excitingly violent”
reality where they get skills that, as Ducheneaut and
Moore argue, “could usefully translate to the real
world” (Ducheneaut & Moore, 2004, p.4).

The findings of this study support the findings of
the study by Ducheneaut and Moore (2005) that on-
line games are more than just “killing” people. It is
indeed perceived more as a place to find “exciting”
experiences and communicate with friends. Playing
meant “learning the competence skills” to the partic-
ipants of this study. They seemed to treat this space
as an extension of their “playground” and “informal
school time,” because they were constantly chasing
after their school friends to share fun and conversa-
tions in the informal non-school setting.

The scholars claim that games are “more than
“mindlessly killing monsters,” the games are also
about being socialized in a community (Ducheneaut
& Moore, 2005) that can offer windows for social
learning. Thus, it could be stated that games are ex-
citing platforms for learning interaction techniques,
acquiring aesthetic taste in visual design, improving
communication skills with peers, and learning how
to deal with the difficulties of life.

P1 plays games every day. It seems to be his
second full-time job after school. He says he feels
guilty for playing this game, but he continues to play
because he seems to be treating this game not just as
he says “one of the million ways to entertain” him-
self, but also as a space for achieving success via ac-
quiring new skills and on-screen experiences. Fur-
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thermore, this study confirms the implications of the
earlier studies (Cole & Griffiths, 2007) that online
space is a “highly socially interactive environment”
that allows building strong friendships and emotion-
al relationships. Additionally, the boys who found
themselves in a culturally new setting were using
online space and online communication in similar

patterns of communicating behavior as digital users
of social networks in a study that identified the three
key dimensions of online interactions (Ellison et al,
2010): the boys were staying in the digital space to
initiate new friendships, maintain current ties and to
seek social information about the shared topics and
contexts.
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XAHA KOMMYHUKALUMAADBIK OPTAAA XXACTAPADIH,
OKY MOAEHUETIHIH ©3TEPYI MEH
KA3AK TIAIH KOAAAHY EPEKLUEAIKTEPI

ByA Makanaaa »KacTapAbIH, KiTan oKy MBAEHUMETIHAEr e3repicTep MeH Kasipri KOMMYHMKaUMSIABIK,
opTaaarbl Kasak, TIAIHIH KOAAQHbIC epekKLUeAIKTepPi TaAAaHFaH. 3epTTey >KYMbICbIHAQ TEXHOAOTMAABIK,
>KaHAPYAbIH 8CEPiHEH >KacTapAblH, OKY AaFAbIAAPbIHbIH ©3repyi, OAapAblH ASCTYPAI Hacna, TeAeBm3ns
MEH paAMo TypiHAeri ByKapaAblk, aKkrapaT KypasAapbiHa KaparaHaa UMMPAbIK, (popMaTTarbl KOHTEHTKE
6acbIMAbIK, 6epyi capanTassbl.

Meama-opTa yHemi e3repin, TiAAIH AeKCUKaAbIK 6aiAbIFbIHA >XKaHA TEHAEHUMSIAAP BCEP ETETIHAIKTEH,
OYA MakaAa >KacTapAblH Kasak, TIAIH KOAAQHYAQFbl epeKLIeAIKTePiH XKaH->KaKTbl TaAAAyFa apHaAAbI.
Makarapa areymeTTiK MeaMa, UMMDPABIK MAaTopmanap MeH MOOMAbAI KOCbIMLIAAAP >KacTapAblH,
KiTan OKyFa AEreH blHTaCbl MeH akmnapaTrneH KapbIM-KATblHACbIH KaAal ©3repTKeHi KepceTiAeAi.
CoHbIMeH 6ipre, »KaHa KOMMYHMKAUMSIAbIK, TEXHOAOTMSIAAPFa OerimaeAe BacTaraH >Kac yprakThbiH,
AMHIBUCTMKAABIK, MypaHbl CaKTay >X6HIHAEr Ke3Kapacbl aHbIKTaAbIM, UMQPAbIK, MeAMaAaFbl Kasak,
TIAIHIH pOAI KapacCTbIPbIAABI.

ApHaibl XYPri3iAreH aAneyMeTTiK 3epTTeyAiH HOTUXKEeAepiHe CYMEeHreH aBTOPAAp »KacTapAbIH KiTan
OKYFa AEreH, OKMTbIH KiTanTapbiHbIH Ma3MyHbIHa GaiA@HbICTbl ©3repicTepAi TEXHOAOTUSIAbIK, ABYIPAETi
6acTbl TeHAEHUMSAAAPMEH BaAaHBICTbIPA OTbIPbIN aHbiKTaAbl. Kasak, TiAiHiH XKaHa MeAMa-opTaAarbl
KOAAQHbIC ayKbIMbl AQ COHFbl OHXXbIAABIKTA XKbIAAAM ©63repreH Meara AaHALIAMT neH KasakcTaHAarbl TiA
MEH UMMDPABIK, MeAMA apacbiHAAFbl ©3apa OEACEHAT BPEKETTECTIKTEPre TOYEAAI EKEHi TY>KbIPbIMAAAADI.

ByA 3epTTeyAiH MakcaTbl — FaAaMABIK, akNapaT KeHICTIriHAEri NpoLecTepAIH, Ka3ak, >XacTapbIHbIH,
OKY MOAEHMETI MeH TIAAI KOAAaHYbIHA epekile biKMaAbl TypaAbl >KaH->KaKTbl TYCiHIK 6epy 6GOAAbI.
Heri3ri KopbITbIHABIAAP XKacTap apacbiHAAFbI LMPAbIK, (DOpMaTTarbl OKYyFa alTapAblKTan 6eToypbICTbI
JKOHE Kaszak, TiAiHIH 3aMaHaym KOMMYHMKALMSABIK, NMAAT(IOPMarapFa MHTErpaumsiAaHyblH KOAAANTbIH
cTparerusaap KabbliAAAyAblH KQXKETTIAINH KepceTTi.

3epTTeyAiH KOPbITbIHABI TY>XKbIPbIMAAPbIHAQ TEXHOAOTUSIABIK, AAMYAbIH, bIKMAAbIMEH >KacTapAblH,
KiTan OKy M8AEHMEeTI TeMEeHAEreHi, Kasaklla KiTanm OKMTbIH >KaCTapAblH YAECi opbiClua KiTanTbl
TaHAQMTbIH YKacTapAblH CaHblHaH a3 eKeHi ABAEAAEHAI. ABTOPAAp >kacTapfa Kasak, TIAIHAETI FbIAbIMM
9AEOMETTIH XKETICNeyLiAIriH Welly XOAAAPbIH AQ YCbIHADI.

Tyiin ce3aep: >kaHa AdYip, OKY MSAEHMETI, MeAMa TiAi, >kactap, Kitan oKy, UMQpPAbIK,
KOMMYHMKaUMs.

U.M. Yessenbekova*, A.A. Syzdykova

L.N. Gumilyov Eurasian National University, Kazakhstan, Astana
‘e-mail: ultmudde@mail.ru

Changes in the Reading Culture of Young People and Features
of Kazakh Language Usage in the New Communication Environment

The article examines changes in the reading culture of young people and the features of using the
Kazakh language in the modern communication environment. The study analyzes changes in young
people’s reading habits resulting from technological innovation and their preference for digital content
over traditional media such as print, television and radio.

In the context of a constantly changing media environment and the influence of new trends on the
lexical richness of the language, the article provides a comprehensive analysis of the features of the use
of the Kazakh language by young people. It reveals how social networks, digital platforms and mobile
applications have transformed the way young people read and interact with information. The study also
considers the attitude of the younger generation, who are adapting to new communication technolo-
gies, towards the preservation of linguistic heritage, as well as the role of the Kazakh language in digital
media.

Based on a specially conducted social study, the authors identified the main trends related to the
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Based on a specially conducted social study, the authors identified the main trends related to the
themes and content of books preferred by young people, and their connection with the technological
era. The study’s key findings showed that the degree of use of the Kazakh language in the new media
environment depends on the rapidly changing media landscape and the interaction of the language with
digital media in Kazakhstan.

The purpose of this study is to provide a comprehensive understanding of the influence of processes
in the global information space on the culture of reading and language use among Kazakh youth. Key
findings indicate a significant shift among young people towards digital reading and highlight the need
for strategies that support the integration of the Kazakh language into modern communication platforms.

The final conclusions of the study state that, under the influence of technological advancements,
the reading culture of young people has declined, and the proportion of young people reading books in
Kazakh is smaller compared to those preferring to read in Russian. The authors also developed recom-
mendations to address the lack of scientific literature in the Kazakh language.

Key words: new era, reading culture, media language, youth, book reading, digital communication.
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N3meHeHus KYAbTYPbI YHTEHUA MOAOAEXU U 0CO6EHHOCTH
MCMOAb30BaHU Sl Ka3aXCKOro si3blka B HOBOM KOMMYHMKaUMOHHOﬁ cpeae

B AaQHHOI CTaTbe PAaCCMaTPMBAIOTCS M3MEHEHUSI KYAbTYPbl UTEHUS MOAOAEXM 1 OCOBEHHOCTU UC-
NMOAb30BaHMs Ka3axCKoro si3blka B COBPEMEHHOM KOMMYHUKaLMOHHOM cpeae. MccaepoBaHme aHaAU3M-
pyeT M3MeHEHUs B MPUBbIYKAX UTEHUSI MOAOABIX AIOAEN MOA BAUSHMEM TEXHOAOMMYECKMX MHHOBALMI
U MX MpeAnoyTeHre UM(POBOMY KOHTEHTY MO CPaBHEHMIO C TPAAMLMOHHBIMM CPEACTBAMM MacCOBOM
MH(OPMaLIMK, TaKMMU Kak revaTb, TEAEBUAEHME U PAAMO.

B ycAOBMSIX MOCTOSIHHO MeHSIOLLENCS MeAMacpeAbl M BAMSIHMS HOBbBIX TEHAEHLMI Ha AeKCUYecKoe
60raTcTBo 913blka, CTaTbsl MOCBSLIEHA KOMNAEKCHOMY aHaAM3y OCOBEHHOCTEN MCMOAb30BaHUS Ka3ax-
CKOTO 913blka MOAOAEXbIO. B cTaTbe BbISIBASIETCS, KaK COLMaAbHble ceTu, LMdpoBble NAAT(OPMbI 1
MOGUAbHbIE MPUAOXKEHWNS M3MEHUAM (DOPMbI UTEHMS U B3aMMOAENCTBUSI MOAOABIX AOAEN C MHOP-
Maumei. PaccMaTprBaeTcs OTHOLLEHWE MOAOAOTO MOKOAEHUSI, aAANTHMPYIOLLErocst K HOBbIM KOMMYHM-
KALMOHHBIM TEXHOAOTMSIM, K COXPAHEHMIO S3bIKOBOTO HACAEAMS, a TakXKe POAb Ka3axXCKOro si3blka B
UMPOBbIX MeAMa.

Ha ocHoBe crneunaabHO MPOBEAEHHOIO COLMAABHOIO UCCAEAOBAHMS aBTOPbI OMPEAEAMAU OCHOB-
Hble TeHAEHLIMM, CBSI3aHHble C TEMATUKOM U COAEP>KAaHMEM KHUT, MPEANOUMTaEMbIX MOAOAEXDIO, U MX
CBSI3b C TEXHOAOTMYECKOM 31oxoi. OCHOBHble pe3yAbTaTbl MICCAEAOBAHUS MOKa3aAM, UTO CTerneHb UC-
NMOAb30BaHMS Ka3axCkoro si3bika B HOBOM MEAMACPEAE 3aBUCKUT OT ObICTPO MEHSIIOLLErocst MeAMAAQHA-
wapTa 1 B3aMMOAEMCTBUS S3blka C LM poBbiMM Meana B KasaxcTaHe.

LleAb AQHHOTO MCCAEAOBAHUS — 06ECneunTb BCECTOPOHHEE MOHUMAHME BAMSIHUS NPOLIECCOB B FAO-
6aAbHOM MH(OPMALIMOHHOM MPOCTPAHCTBE HA KYAbTYPY UTEHMSI M UCMOAb30BaHUE $3blKa KA3axCKow
MOAOAEXbIO. OCHOBHblE Pe3yAbTaTbl MOKAa3aAM 3HAUMTEAbHbIM MEPexoAs MOAOAEXM K LM(ppoBOMY
dopmaTy UTeHMs 1 HEOOXOAMMOCTb CTpaTerunii, MOAAEPXKMBAIOLMX MHTErPALMIO Ka3axCKOro $i3blKa B
COBpPeMeHHble KOMMYHUKaLMOHHbIe MAAT(OPMbI.

B nTOroBbIX BbIBOAAX MCCAEAOBaHWS KOHCTATUPYETCS, UTO MOA BAUSIHMEM TEXHOAOTMUYECKOro AaB-
AEHUS KYAbTypa UTE€HUSI MOAOAEXKM CHU3UAACH, U AOAS MOAOAbIX AIOAEI, YMTAIOLLMX KHUIM Ha Kasax-
CKOM $13blKe, CTAHOBUTCSI MEHbLLE MO CPABHEHUIO C TEMM, KTO MPEATNOUNTAET YTEHME Ha PYCCKOM S3bIKe.
ABTOPbI Tak>Ke pazpaboTasr peKkoOMEHAALLMM MO PeLLEHMI0 NPOOAEM HEXBATKM HAyUYHOM AUTEPATYPbI HA
Ka3aXCKoM $i3blKe.

KAroueBble cAOBa: HOBasl aMoxa, KyAbTypa UTEHUS], 3blKk MEAMA, MOAOAEXKb, UTEHUE KHUT, L1 po-
Basi KOMMYHUKaLMS.

Kipicme

JKana MeuaTeXHONOTHsIapAbIH KapKbIHIBI J1a-
MYbI HUPPIBIK A9YipJe KOMMYHHKAILUs1a TOHKEPIC
JKacasbl. OJNEYMETTIK MeIUaHbIH, JXbUIIaM xabap
anMacy (GopMarapeIHBIH XOHE OHJIAWH IIaTdop-
MaJiap/iblH Maiiia 00JybIMEH TIJIII KOJIJIaHy alTap-
JBIKTAH ©3repicTepre YIbIpaibl.

Y3ak Tpanchopmanusaiap Ke3eHiHAeri TiAiH
©3repyiH TYCIHy YIIIH TapuXu KOHTEKCTi 3epTTey
eTe MaHbI3/Ibl. X X-IIIbI FACKIP/IBIH asiFbIHIA HHTEP-
HETTIH maiina Oonybl xkoHe ojaaH keilin Facebook,
Twitter >xoHe Instagram CHUSKTBHI 9JICYMETTIK Meana
aTGopManapIblH Taparysl agaMAapiblH KapbiM-
KaTbIHAC TOCUIIH KaJbIITACTBIPYJa INEHIyIIi el
aTkapa Oactanpl. JKahaHIbpIK ayquTOpHsIMeH e3apa
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BpEKETTECY MYMKIHJIIT] TIJIIH KOJIaHBLUTYbIHA KaT-
THI ocep erTi. JKaHa Meaua matdopmanap oipereit
JINHTBUCTUKAJIBIK OCHIMICITYIEP Il Ty AbIPAbI. X3III-
TErTep, MEMJICp KOHE dMOJBUIIED CHSIKThI MYMKIH-
IiKTep TMaimamaHylIbUIapFa KypIeli SMOIHsIIap
MEH uJesIapibl KbICKAIla MKETKI3eTiH U(PIBIK
TLIJTIH aKbIpaMac OeJTiKTepiHe aliHaIIbI.

TexHOIOTHANBIK, FACBIPAAFBl TLIMIH ©3repyi
3epTTeY KapbIM-KAaThIHAC CTUIIBJEPIHIH Kanal a-
MBIIT KATKAHBIH J1a aHBIKTAH]IbI dKOHE KOMMYHHKA-
LUSUTBIK, TEXHOJOTHSIAp TUIMIH e3repyiHe alpbhIK-
a BIKMAJ €Til, OHBIH JICKCHKAJIBbIK OalJIbIFbIHA
Kepi acep eryne. beiipecmu U pIbIK TinIiH 6ackiM
0oJybIHa OaWJIAHBICTBI IOCTYPIi IpaMMaTHKa MEH
EMJICHIH BIKTUMAaJI 3PO3MsIChl Ja ajlaHJayIlbUIbIK
Oimmipeni. XKaHa MeauaHbIH OCBIHIAM KAFbIMCHI3
aCTeKTUIep Il repiieTyieri petiH 3epTTey, )KalFaH
aKIMapaTThiH, OINNEHAUIIK CO3CPIHIH JKOHE YBITTHI
KOMMYHHKAIUSHBIH JKbUIAM Tapadybl — Ka3ak Til
OimiMi MEH KOMMYHHKAIUS cajlachkl Ha3zap ayaapy-
Fa THICTI, jxaHa HUQPIIBIK I9YIpIe Ka3ak YIThIHbIH
Oipereiinirin cakray YUIiH KypJeni npoOiiemara ai-
Habel. OWTKeHi OyTiHge Meana MeH KOMMYHHKa-
LK cajlachl ajlaM eMIpiHJIE YJIKeH MaHbI3Fa ue 00-
JIBITT, MEMJICKETTIK casicaTTa eH KYHIbl 0achIMIBIK
JIeTT Kapaiyja.

Kasak TiniHIH jkaHa Meaua-opraja e3repy 3aH-
JBITBIKTAPBIH Ta0y — KYPJIEIi KOHE JTUHAMHUKAIBIK
3epTTeyNepai KaxeT etefli. Tapuxu KOHTEKCT, JINHT -
BUCTHKAJIBIK OeHimaenyep, 9JIeyMeTTiK JTHMHTBHC-
TUKAJIBIK TIEPCIICKTUBANIAP, KAPhIM-KATHIHAC CTUIIh-
Jepl JKOHE OJapMeH OailJIaHBICTBI MOCEIEICPIiH
OapibIFbl UQPIBIK A0YipAe TUIAIH JaMyblHa aii-
TapIIBIKTal KBICKIM XKacaya.

Byn 3eprrey MakanachlHIA JKaHa MEIHAaHbIH
KBUIAM Opi YHEMI ©3repeTiH KyObUTMalbl SIIeMiH-
Jie TUI/IIH KaJiail TypJeHeTiHl MeH OediMIeneTiHi Ty-
palibl KYH/BI TYXKBIPBIMIAP JKacayFa JIETeH OpeKeT
Jacalipl. MakaJlaHbIH Ma3MyHbI KeJleciiel Kypbl-
aeIMaapaan Typaasl. Kipicrie GemiMeH keliH Kaszax
TUTIHIH KOJITaHy MOCeJellepiHiH JKalImbl KOHTEKCTi
kepcetinreH. OfaH KeiiH 3epTTey METO0IOTUSCHI
TaHBICTBIPBUIFAH, OHBIH JIOTHKAIBIK KaJFachl pe-
TiHIE HOTWXKEJep MEH TaJKblUIaylap KepCeTiIreH.
KopsIThIHIBI O6sTiMIe 3epTTEYiH 0acThl HOTHUXKE-
Jiepi MEH jKacallFaH TYXKbIpbIMIap, OoJaIiak 3epT-
Teynep/IiH OaFbITTapbl MEH ECKEPUIETIH IeKTeyIep
KOpPCETIITEH.

Tingik KOHTEKCT
Kazak yITBIHBIH ©3 VITTHIK KOJBIH CaKTay

moceneci Tek XXI Faceipma emec, OipHeIe Facklp
OOMBl ©3eKTi OOJBIN Keje jKaTkaH wmocene. Ka-
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3aK XaJIKbIHBIH 3THOC PETiHAE KaJbIITACy TapHXbI
40 racwlpapl Kypalabl xkoHe KazakcTaH TeppUTO-
pUSICBIHA TIANICONTUT JPYipiHEeH Oepi emip CypreH
0apibIK KaybIMIACTHIKTAP IApYallbUIBIK JKOHE
STHOMOJCHH TYPFBIIAH TyTac oOpi OipKeIKi JaMBIII,
KEPTLTIKTI TalanapAbIH, al oj1aH COH Ka3ak, 3THO-
CBIHBIH KYPBUIYbIHA (DYHIaMEHTAJIbI HETI3 Kaja-
FaH. MYHBI TE€K apXEOJIOTHUSJIBIK, 3epTTeyJiep FaHa
eMecC, aHTPOTIOJIOTHSUIBIK 3ePTTeyJIep JIe KopceTei
(blemarynos, 2019; Mycraduna, 1992).

JlerenmeH, «Ka3aky aTaybIHIaFbl STHOCTBIH Ka-
JIBITITACHII, keke Kazak XaHIBIFIH KYPY YaKbIThI
1465 xbuiMen Oenrinenred. Con yakpITTaH Oepi
Ka3ak 3THOCHIHBIH 40 Fachlp OOMBI KaJbIITACybIHA
aJIBI KEJITEH aJIFBIIIAPTTAPhI JKAIFACHIH TAYBII, IT-
HOCTBIH Oipereif ©3 YJITTBIK, KOJIbI — TiJli, MO/ICHUETI,
9JIET-FYPHINITAPHI, TyHHETaHBIMBI TaMubl (Copcem-
0aeB, 2015). YITTBIK OipereiyikTi caktay Maceneci
Kazak xanaeireiasig X VII-XIX raceipnapna Peceit
MMIIEpUsAChIHA KOCBUTYybIHaH Oactay amanbl. Cou
yakpITTaH Oepi Oyrinre zeiiin Kazakcran teppu-
TOPUSICBIHJIA Ka3aK TUTIMEH Katap OpbIC Tili Karap
KOJTaHBICKA ¥, all Ka3ak TiJTiHIH KOJAaHBLTY epi-
cin keHelTy KazakcTaHHBIH TOYEJCI3/IK alFaHHAH
KEHiHri eH 0acThl MaKcaTTapbIHBIH Oipi A€ TaHbI-
JIBITL, YATTBHIK FBUIBIMH KAaybIM OKiJjepi, Tyracrait
Ka3aK KOFaMbl MEMJICKETTIK T MOPTEOECiH aliFaH
Ka3ak TUTIHIH MUHOPHUTAPIIBI TIITe allHATY KayITiHiH
AJJIBIH aTyFa makeipyna (Axmerkanosa, 2010; Yo-
nuyiel, 2009).

Kazipri ka3zak Ttim Kazakcran PecmyOnmkachl-
HBIH MEMJICKETTIK TUTI OOJIBIT OEKITLIII, al OpBIC
TIJTIIHE 3THOCAPAIBIK KapbIM-KaThIHACTA KOJIaHbI-
JaThlH pecMu Tim moptebeci Oepinni. Kazakcran-
IBIKTapABIH 0AChIM OOJTITiHIH OMIIMHTBAIBI CKCHTi-
I'H KOITEereH 3epTTeyiep apienaen oepiai. Anaiiia,
EBnoKMMOBTHIH oO#bIHIIA, OpTanblK A3Usiia OpbIC
TUTI pediHIH TOMEHICY TEHACHIMACHI MEH aiiMak-
Ka KaTBICThI CHIPTKBI TUIACP/l — KbITal, aFbUIIIbIH
JKOHE TYPIK TUIAEPIH YHPEHYIIIJIEep CAaHbIHBIH apTyhl
YKOHE CHIPTKBI OMBIHIIBUTIAP/IBIH BIKITAIBIHBIH apTYBI
Oaiikamanael (2020). Menua KeHICTIKTIH jkahaHma-
HYBI 9CEepiHEH KOJIaHBICKA aFbUIIIBIH TLTI OJICeH I
TYpJE €HiIl KaThIp, COHABIKTAH MYJIbTHIMHTBaJIIbI
asaMaTrTap CaHBIHBIH Ke0Cr0l JKaKbIH OoJjaliakra
aHBIK OaliKanaTelH 00Jaibl. MbIcalbl, YIJITTHIK CTa-
THCTHKA OIOpOCHIHBIH 2023 KBUIFBI ACpEKTEpiHe
coiiKec, 5 jkacTaH ackKaH XalbIKTBIH 44,9%-bI eKi
tinge, Tarel 28,6%-b1 yiI Tinme ceiineiini. CaHak
KOPBITBIHBICH OoiibIHIIA Ka3akcTaH TypFeIHIAPHI-
HeIH 1,7%-51 4 TiNge COMenai, 5 TIAAl XambIKTHIH
0,2%-b1 Oinemi. 6 TiTAI OLTETIH MONUTIOTTAPIIBIH
yieci 0,1% nemece 8 845 amamapl KyparaH. JKacet
OOMBIHIIA aFBUIIIBIH TITIH OUTeTIHAEPAiH yieci 10-
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14 >xac xoHe 25-29 xac apanbIFbIHAA, SIFHA O13/11H
3epTTeyIiH ipiKTeMeciHe €HETiH JKacTap caHaThIHA
OCBI JIeMOTpa(UsUITBIK TON Kipei.

Kazakcran Ilpesunmenti K.-XK.TokaeB e3iHiH
2024 >xputabiH 25 coyipiHzme ceiiereH co3iHae Ka-
3aK TUIIHIH 3THOCApAJIbIK KapbIM-KAThIHAC TiTiHE
aifHaJaThIHBIHA CEHETiHIH alTThl. byriHri xacrap-
IIBTH KYHICTIKTI KapbIM-KaThIHACTA Kal TUIII Ke0i-
PEK KOJIJIaHAThIHBIH aHBIKTAY Ka3aK YJAThIHBIH 00J1a-
IIaK JIaMYybIH aliKBIHAAUTBIH 0acThl (PaKTOPIAP/IBIH
MaHBI3IBICHIH OOJDKayFa MYMKIHIIK Oepexmi. byn
Mocelere KeAepri KelTipill oThIpFaH cedenTepuiH
0ipi — Kas3ak TUIHIH OW3HEC KaybIMIACTHIK IICH
Kap KbI-9KOHOMHUKAJIBIK, TEXHOJOTHSIIBIK calajiap-
Jla KeH KoJiaHbIcKa ue O0osMaybl. COHIBIKTAH KY-
MBICTa, OKY OPBIHAAPBIH/A )KOHE ICKEPIIK KOMMY-
HUKAIFIa MEMJICKETTIK TIIAIH OPHBIHA OPBIC TiTiH
KOJIJIaHy TapThIMIBUIBIFBI KOFAphl OOJIBINT Kayyaa
(Shynybekova, 2015; Aisultanova, 2015).

by na FeIIBIM MeH O1TiM, TijI, MOJICHHET JKOHE
aKmapaT cajajapblHa jKayanTbhl MEMIICKETTIK Op-
rajapAblH KYHAETIKTI Hazapaa ycrayFa THIC opi
KOFaMHBIH O€JICeH I KOMET1H KaXXeT eTeTiH ImpooiTe-
MaJiap/iblH KaTapbIHAaFbl MaHbBI3bI OarbIT. bBi3miH
3epTTey E€HOEriMi3 J¢ OChl Ma3MYHIAFbl FBUIBIMU
3epTTeyJepre CepiiH OepeTiH >KaHAIIBUI i3/IeHic-
TEPJiH KaTapblHAaH OPBIH aJlaThIH KYMBIC 0OJIaJibl
JIETI CEHEMI3.

bubdanorpadguaiabik momay

Aam3aTThIH  FBUIBIMH-TEXHOJIOTHSUIIBIK,  JKe-
TicTikTepl jkahaHIaHy YpHicTepiH OypBIH-COHJIBI
OonMaraH KbUIIAMIBIKIICH JKEACIIETIM, FalaMIbIK
KOMMYHHKAIVSIHBIH JKaHa (OpPMaJIapblH TYFBI3IbL.
JKana wmenua 1utaTopManapablH JKETUTYl JKEKe
aZaMaapablH  KapbIM-KAaThIHACBIH/AA, AKMapaTThl
TYTBIHYBIH/IA JKOHE KiTall OKYBIH/Ia eNeyJi e3repic-
tepre okenai. Ocbl opaiiila MeMIIEKETTep apachIH-
JIaFbl ©3apa SKOHOMHKAIIBIK, )KOHE CasCH TOYEIAIIIIK
MeH KapbIM-KAaTBIHACTHIH Y3/IIKCi3 ©Cyl MEH KEeHEIo1
aFBUIIIBIH TUTIHIH MaHbI3bIH KyineiTTi (Tao, 2019).

Byn mpouecti cHnaTTalTBIH aMEepPHUKAIBIK, casi-
carranyibl, Jxon Kennenu ateiHparsl [apBapn
MEMJIIEKETTIK 0acKapy HHCTHTYTBIHBIH IPOQeccopbl
Jlxo3ed Haii enrisren «oxymcak Kyl TEpMHUHI Ka-
3ipri TaHIA TaMbIFaH MEMIICKETTESPIIH TUIAIK, MOJIe-
HWU, CasICH BIKTIAJIBIHBIH HATUBTI TYP/IE )KY3eTe acyblH
oinaipeni. 1990 xpuinapabiH OaceiHza mpodeccop
Haii «soft power» yreiMbeiH KeHec OaFbIHBIH BIABI-
paybiHaH kellinri Amepuka Kypama [Tarrapsiabig
«dIJIeM PKOHOMHKACHIH/IA YCTEMIIKKE KETy MaKca-
THIH allKbIHIAFaH jkKaHa Oar;apbl» JIeTeH Ko3Kapac
oinmipren eai (Nye, 1990).

Kazipri tanma Oyn YFBIMHBIH KODIHICIH TeK
AKIII-taranaemec, Y meiopurtanus (Pamment, 2016;
Nisbett, 2016), I'epmanus (Grix, 2014; Quitzow et
al. 2022), Kerrait (Chen, 2009; Shambaugh, 2015),
Kopes (Lee, 2009) men Xamorms (Nakano, 2020;
Iwabuchi, 2015) cuskTbl JaMbiFaH eJIACPAiH yCTa-
HBIIT OTHIPFaH CasCaThIHAH JIa KOPiHE/I.

Kanmer aneMpe Kypim KaTKaH WHTETpanusia-
HY MpPOIECiHEH AYHHEXKY3UTK KaybIMIACTBIKIICH
KapbIM-KaThIHAC OPHATY MECH KOTIOAFIapIIbl CHIPTKBI
casicaTThl iCKe achIphIN xaTkaH Kazakcran aa meT-
Te KaJla amMaiipl. ATalFaH MeMJIeKeTTep/ieH 0acka
Kazakcranra Ttypkitingec enzpepnin iminze Typ-
kusHelH (Cadonkmnaa, 2014; Ilnoraukos, 2016),
Kenec OpnarbiHga jkeTekini pes arkapraH Peceii-
nig e (Topkynos, 2012; Ilecromnan, 2018) opTak
TApUXKa, PyXaHW TYBICTHIKKA HETI3JENTeH CascCH,
MOJIEHU BIKIAIAApbl alTapibIKTail caaMakThl. Tao
MyH/1al xxahaHIaHyAbIH apTHIKITBUTBIKTAPBIMEH Ka-
Tap KEMIIUTIKTEPi ¢ 0ap eKeHiH MEH3el, MBICaFa
aFBUIIIBIH TUTIHIH JKaJIbl KOMMYHHKATHBTI KOJKa
affHAIIBIN, KOINTEreH YATTHIK TUIAEPIiH KOJIaHbI-
TYBIHBIH TOMEH/ICYiHEe OKENIN >KaTKAHBIH aWTabl.
MyHali TeHIEHIMS 63 Ke3eTriHIe MOJICHH 9pTYpJIi-
JIKTIH 3PO3USACHIHA, KEPTUTIKTI I9CTYpIep, TLLIep
MEH KYHIBUIBIKTapbIH >kKahaHIBIK MOJCHUETTIH
BIKITAJIbl KYLIEMI€H CallblH MapruHajllaHy HEMe-
ce YMBITbUTY Kaymine okenyi mymkiH (Tao, 2019;
Wahida et al., 2023; Mutavi, 2023). TyracTaii ai-
FaHa, ’kahaH1aHy TPOIECTEPIHIH MOACHUETTEPIIH
OpICIH TapbUITY OJIeyeTi MOJIEHH OPTYPIIIK MeH
YIITTBIK KYHIBUIBIKTAP/IBI, PYXaHH MYpPaHBl CaKkTay
YILIH YJITTHIK MOJICHUETTEP/l KOPFal, HacuxaTTay-
JIH MaHbI3IBLTBIFBIH KepceTeni (Olko et al. 2016;
Rakhymbayeva, 2022; Axmerxanosa, 2010).

FamamTop MeH oieyMeTTiK jkeninep sxahannany
MIPOIIECIHIH YACyiHE alTapibIKTal ocep eTil, Moje-
HH, TUIMIK mekapaiapasl xkoroga (Borcuch, 2014;
Al-Rfouh, 2017; Nisar, 2021), ocipece MyHBI Ka-
3aKCTaH/IBIKTAP/IBIH SJICYMETTIK JKeIIepai KoJiaa-
Hy KepceTkimTepineH kepemis3. Datareportal xabi-
KapanbIK cepBuCiHIH 2024 KbUIFbI eceOiHE COMKeC,
Kazakcranga TikTok »xemicin OenceHmi KoJaaHy-
IbLIap CaHbl OAPIIBIK WHTEPHET MaiJalaHyIIbIIa-
peiHbIH 77,5% (14,1 MUIUITHOH agaM) Kypaiiibl eKeH.
Byn xepcetkim Kazakcranmarel 0acka aieyMeTTiK
JKeJ KOJNJaHYIIBUTAPBIHBIH CaHblHA TeH. ExiHmm
opeIHBI Instagram — 66,5% (12,1 MuITHOH) XoHE
yurinmi opsiaasl Facebook — 14,3% (2,6 Mmuwunon)
KOJIaHYIIBUIAPBIMEH HEJICHTeH. AJl 9JIeyMETTIK
xeninepre TpaduKTi KiOepeTiH KOJIIaHbICKa He eH
TaHbIMal matgopmanap — Pinterest skone YouTube.
XKacrap Tenmexpmmap OpHBIHA SJIEYMETTIK JKETisep
MeH TeyiebarnapiaManapiblH OHJAalH HYCKAChIH
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YouTube mnardopmaceinan kepeai. COHBIMEH Ka-
Tap, oWbIH-cayblK Ma3MyHbIHIAFE TikTok (Wang,
2020) xonmaHyIIBUIAPhI caHbl OOWBIHIIA Oapiua
Ka3aKCTaH/BIK AayJAUTOPHUSIHBI KAMTBICA, FBUIBIMU
OaFpITTa OKUTHIH €peceK ayauTopus (CTYIEHTTEp,
MarucTpaHTTap MeH JOKTOpaHTTap) Instagram meH
Facebook-xe Oaceimapik Oepeni (Yessenbekova,
2024). [lerenMeH »KacTap/ablH FalaMTOp MEH 9Iey-
METTIK JKeNiiepAeri Ka3ak TiUTiHe JeTeH KO3Kapachl
Il JIe TOJIBIK, 3ePTTENIe KOWFaH KOK,

Ocpl >KaWTTapaslH OapiBIFBIH €CKEpe OTHIPa,
JKacTap/IbIH )KaHa MeIMa-0pTa JKaFJaibIH 1A Ka3aK, Ti-
JiHIH KOJJIaHy JICHI'€HiH, KiTall OKYy 9ACTTEPIH 3epT-
TEY YATTHIK HCOJIOTHSIHBI JAMBITY MCH Ka3aK TUTIHIH
OpICIH KeHEHTyre KeMeKTece anajibl. KazakCcTaHHBIH
KOI3THOCTHI €11 OOJTYhI JKaCTap/IbIH OaChIM KOTIIILTi-
TiHIH OMIMHTBAIIBI HEMece MYJIbTHIMHTBAIIbI 00-
nybiHa okeli. [{udpnbik Meana Ka3ak KOFaMbIHIA
OapraH caifbIH KeH ayKbIMBIH KCHEHTII KeJie )KaTKaH-
IBIKTaH, OYII e3repicTep jKac YPIAKTBIH TIAAI KOJI-
JIAaHybl MEH OKY ToXipHOeCiHe Kajail ocep eTETiHIH
TYCIHYy MakKaja aBTOpJiapblHa ©T¢ MAaHBI3IBI MOCEe
6omem cananansl ([bxunkummesa, 2012).

Byn makanama Meaua-KeHICTIKTE Ka3aKCTaH-
JIBIK JKacTap Kad Tifji KOJJaHFaH bl BIHFAMIIBI ca-
HaWIbel J)KOHE OJI KaHmai cebenTepre OaiIaHBICTHI,
JKacTaprFa Ka3aKTULAl Meaua KOHTEHTTIH Kail Typi
KeTiCHen i koHe HUQPIBIK MeIua-opTa Kac asza-
MaTTapblH KiTall OKY 9JeTTepiHe Kanai acep eTei
JIereH Mocesenep 3eprreniai. byran neiin Oy Ta-
KpIpbinTa Kasakcranaa ayKeIMIbI 3ePTTEY JKyMBbIC-
Tapbl JKYPri3iIMEreH, COHIBIKTAH OCBHI 3epTTEyTe
KaTbicKaH 1570 »xac a3aMaTThIH Ka3ak TUIIHE JIETeH
Ke3KapacTapbl JKUHAKTAJIBIT, TAIaHYbI Oy OaFbIT-
TaFbl OTAHJIBIK 3EPTTEYJIepre Maiaanbl Oomajbl JAer
oiaiMbI3.

3epTtTey aaicTepi

3epTTeyle TiAAI  KOJAAHY 3aHIbUIBIKTapbIH
eJIIIey KOHEe Oarayay YIIiH CaHIBIK 3epTTey dIici
KOJIIaHbUTFaH. Byl ofic »xacTapJplH TUIII KOJiaa-
HY JKUUIIM MEH TeHASHUMSJIaphl Typasibl CaHIbIK
JepeKTep aryFa THIMII caHallajbl. Y aKbIT ©Te Keie
aBTOpJIAP/IbIH 0acka Ja 3epTTeyJIepiMEH CalIbICThI-
pa OTBIPBIMN, 3aHABUTBIKTAP MCH ©3TePiCTeP/Ii aHbIK-
TayFra maigansl Oonmaapl aen TaHnanabl. COHBIMEH
KaTap CaHJIbIK dJIICTEP MKaCTapAbIH TUIAlI KOJIJaHYbI
MeH JeMorpadus, OIeyMETTIK MeTHaHbI Al jaany
HeMece OKY YJATepiMi CHAKTHI 0acka aifHpIMaIbLIap
apacblHAArbl CTATUCTHUKAJIBIK KAaTbIHACTApAbl ally-
Fa, KOppesIusiap MEH KaThbIHACTAP bl AHBIKTAYFa
kemekTecem (Haddock, 2022; Reem, 2022). CoHbI-
MEH KaTap CaHJbIK 3epTTeYJIep KilllipeK, pernpe3cH-
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TATHBTI eMec YJITiyiepi Oap camanbl 3epTTeyIepMeH
CaJIBICTBIPFaH/Ia HOTHIKENEPAl JKalIbliayFa MyM-
Kingirin 6epeni (Schmeichel, 2018).

CaHJIpIK, SiCTi TaHJAyIblH Tarbl Oip cebedi
— OyFaH JeHiHTi Ka3ak FaJbIMIAPBIHBIH OCHI Ta-
KBIPBITIKA YKCAaCc €HOEKTepiHAe KeOiHece camalibik
3eprreyiep Okyprisingi. Mpeicansl, AyranOaesa,
[oyneroBa, O0mixanmap KOMIBIOTEPIIK TEXHOJO-
THSJIAp/BIH JKaCTap/blH CO3JIK KOpBbIHA CICHITEp-
IiH eHy ocepin (AyranOaeBa, 2024; [loynerosa,
2023; 96nixanmap, 2021), an AnumapueBa diey-
METTIK TUIIK KEIIePiH COIMOTMHTBUCTUKAIBIK
TangayblH JKYPTi3ill, OpbIC TiTiHIH MHTEPHET IEH
TeIeaUIapAbIH OCepiHeH oIl e Ka3ak TUTIMEH TEH
KOJITAaHBUIBII JKaTKAHBIH aHBIKTAaFaH (AJHUIIapueBa,
2014).

by 3epTTeyaiH MeTOAUKAJIBIK HEri3iH MEKTeT
OKYIIBUIAPBI, CTYACHTTEP, MarucTpaHtrTap, JOKTO-
paHTTap apachlHIa >KYPri3reH dJeyMETTiK cayal-
Hama Kypaiapl. OneyMmerTik 3epTrrey 2024 KbUIIbIH
akmaH-coyip apanbiFbiHga Google Forms mnatdop-
MachIHza Kyprizinai. CayanHama cypakTapbl Koci-
Ou oneyMeTTaHyIIbUIapblH KaThICYbIMEH Kypac-
TBIPBUIBIN, JKayanTapbl AaHOHUMIIK KaruJallapblH
cakTail oTeipa onnaitn popmarra Google Forms ko-
ChIMIIIACHI apKbUIbl XKUHaNAel. CayanHamara 14-35
Kac apanbIFbIHIarel KazakcTaHHBIH OapiblK OHip-
nepinen 1570 agam KaTelcThl. MeKTEN OKYIIBIIAPHI
aTa-aHaJApBIHBIH aybI3lIa KelliciMIMeH cypaKTapra
aHOHUMJII Typ/e kayan oepui. CayamHaMa HOTHXKe-
nepi SPSS craructukansik Tangay Oargapiamachl-
MEH TaJIIaHbl.

Haru:xesiep MeH TaaKbLIAY

Bbyn makanaHbiH 0acThl MakcaThl — TyOereii
e3repicTepre yiibIparaH IUQPIBIK aKIMapaTThIK Ke-
HICTIKTET1 Ka3aK TUTiHIH KOJJAaHBLUTYy epeKIIeTiKTe-
piH, MeIua-opTagarbl ©3repiCTEPiH 3epTTey. 3epT-
TeyIiH THI0Te3aChbIHA CAIKeEC, KA3aK KaCTaPbIHbIH
apacheIH/Ia KiTam OKYyHbIH a3al cebenTepiHe akma-
PaTTBIK TEXHOJIOTHSIAP KAJbIITACThIPFaH HUGP-
JBIK M3eHueT ocep eryne. COHABIKTaH apHaWbl
KYPTI3UITEH BJIEyMETTIK 3epTTeyIiH MiHIeTTepiH
KacTapAblH IUQPPIBIK KOMMYHHUKAIUsIAa OachiM
TYPAE KOJNAAHATHIH TUIIH aHBIKTAYy; HUQPIBIK MO-
JICHUETTIH KaCTapjblH KiTall OKY JaFJbUIapbIHBIH
9CepiH aHBIKTAY; KaCTapAbIH Ka3aKTiI/1i MEIHaKOH-
TEHTKE KO3KapachlH TYCIHY; )KacTap/IbIH MEIHaKOH-
TEHT TaHJayblHa OAMIAHBICTHI MEMJICKCTTIK aKma-
PaTTBhIK CasiCaTThl JaMBITYAFbl JKaHA OaFbITTAP]IbI
aHBIKTAY JICT OCNTUICHII.

ApHaiibl yHBIMIACTBIPBUIFAH CayaJHaMma-
Fa KaTBICYyIIBl PECIOHJICHTTEP/iH OJIEeYyMETTiK-
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JeMorpaQusablK CHIATThl MBIHAHAAW OOJABI.
Cayannamara katbickaH 1570 >xacTeiH 99,3%-b1
Kaszakcran azamarrapsl 0osabl, an 0,7%-b1 Ka-
3aKCTaHa TYPHII, OKBIT )KaTKaH 0acKa enepIiy
azamarrapbl. COHBIMEH KaTap PECIOHICHTTEp-
niH 32,6%-b1H ep agamaap sxoHe 67,4 %-bIH oiten
agamaap Kypazisl.

Kayan Oepyminepain 54,5%-b1 14-18 sxacbin-
Jarel xacecmipimuep, 25,3%-b1 18-22 xac apanbl-
FBIHJIAFBI JKacTap >koHe 23-28, 29-35 xac mamana-

PBIHAAFBI azamMaTTapAblH yieci coiikecinie 8,7%
xoHe 11,5%-mp1 Kypaasl. Onmap MbIHA JKUBIHTHIK
KecTe/le KOPCETIIreH:

’Koba asiceiHarbl 3epTTEy MiHAETTEpiHE COU-
Kec pecrioHneHTTep i 14,4%-bl MEKTEN OKYILbIIA-
pol, 62,4%-b1 KOJIEIK CTYACHTTEPI Kx0HE 20,9%-bI
YHHUBEPCUTET CTYJCHTTEPi, OHBIH ilIiHAE OaKaiasp,
MarucTpaHTTap MeH JoKkTopaHTTap Oonsl. Cayai-
Hamara jkayarn OepreHuepaiH 2,4%-bl emn Kepie
OKBIMANTBIH, )KYMBIC iICTEHTIH jKacTap.

m14-18
m18-22
m23-28
H29-35

1-nuarpamma

B OKbIMaliMbIH

B MeKTen OKyLWbICbl

B Konnepy cTyaeHTi

M YHMBEpPCUTET CTYAEHTI
B MaructpaHTt

M [loKTOpaHT

2-nuarpamma
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3epTTeyiH penpe3eHTATUBTIIIK JICHICHiH Ko-
Tepy ymiH KaszakcraHHBIH OapiblK eHipiepiHeH
PECTIOHICHTTEPCH JKayall )KHHAY MaKcaTbl KOWbLI-
nbl. OcblFaH coliKec, pecliOHJeHTTep eH OenceHmi
xayan OepreH eHipiep — XKericy o6mbics (48,2%),
Kocranait o6mbicbl (12,2%), AnMatbl 0OJIBICHI
(8,2%) xxone AcrtaHa (6,1%), Ammatsr (3,7%) Ka-
Jlamapsl OOJIJIBI.

Kaszak TimiH KoJIaHy KepceTKIITepi >kacTap-
IIBIH TYPFBUIBIKTHI OHIpPIIEPIMEH JIe¢ THIFBI3 Oaiina-
HBICTHI €KEeHIH cayayiHama kepceTin Oepxi. Kazak
TUTIHIH KOJIAAHBIC asChIH Kaja KOHE aybUl )KacTapbl
apachlHAA CaJIBICTBIPMAaIbl TYpAE Kepy YiuiH 61,7%
Kauia skactapbl MeH 38,3% aybut )kacTapbl Cypasiibl.

OmnblY imiHAe op aliMaKTarbl Kajla XoHE aybll
JKaCTapBIHBIH YIIeCTepi KeJecinei 00b:

E Yneci

3-guarpamma

W Kana

M Aybin

4-nuarpamma
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= Kana = Aybin

500
450
400
350
300
250
200
150
100

S-nmarpamma

W Kasak
H Opbic
W ©36ek
YKpaunH
B YiiFbIp
B Hemic
W Tatap
B Kapic

N UWeweH

6-n1marpamma

Cayannamara KaTbICKaHAApABIH 75,9%-b1 Ka-
3aK, 11,8% vitrsip, 9,3%-b1 opeic, 1,3%-b1 ykpaun
JKOHEe ChI30aza KepceTUIreH 0acka Ja 3THOCTap
OKiIIAepi OOJIIBI.

XKanmer 1570 pecnionaenttiy 76,8%-b1 Tek Oi-
JM airy MeKeMelepinie OKUThIHaap 6onca, 22,7%-
bl OKYMCH KaTap JKyYMBIC ICTEUTIHIEPIH KOPCETKCH.

JKacrapabiH kaHa MeIna-opTa KaFaaiibIHIA
KiTan 0KyFa KbI3bIFyIIBLIBIFbI

PecniongenTrepain  KapThICBIHAH — KOTIIIiIi-
ri (58%-b1) OOC yakbITBIH FalaMTOpJa ©TKi3esi,

35,2%-b1 KiTanm OKUTHIHBIH, al 33,9%-bI criopT-
MeH aiHaneIcaThIHBIH Oenrineai. Kamran 2,1% 6en
1,5% katbIcymblIap colKeciHie Xxo00ure yakbIT
Oeurim, >KYMBIC ICTEHTIHIH xabapiambl. A JKac-
tapasiH 0,8%-bI emTeHe icreMel, yie aemManbii
HEMece JOCTapbIMEH KBIIBIPYAbl TaHIAHTBIHBIH
alTKaH.

Baprnbik cermMeHTTEpIiH XKapThICHIHAH K601 0oc
YaKbITBIHAA FAJAMTOP/a YAKBIT OTKI3Y/l JKOH KO-
peni, ajx omapAblH €H Kem YJeCTepi MEKTeN OKYy-
wsutapbiaby (71,3%), nokropantTapasy (65,7%),
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MaructpantTapasiy (60%) apaceiHga Oommbl. Al
YHUBEPCUTET TIeH KOJUIEJK CTYACHTTEPiHIH TeK
57%-b1 MeH 54,9%-b1 KayanThlH OChl HYCKACBIH
TaHaFaH.

binim amymibl skacTaplblH FBUIBIMH JDPEXKECi-
HIH ecyiHe Kapail 00C yaKbIThIHAA KiTall OKHTBIH
KacTapblH YJECi e apThIll OTBIPATBIHBIH 3EPTTEY

JKaKChl Jpienaen Oepai. Mpicasbl, TOKTOpaHTTap
(62,9%) MeH MarucTpaHTTapAbIH >KapThICBIHAH
ke01 (54%) kiTam okuIbl. Al 0acka CerMEHTTEP/IiH
apachIHAa KiTal OKMTBIH >KacTap/blH CaHbl a3albIIl
OTbIpraH: OakanaBp cTyleHTTepiHid 39,4%-bl, KO-
JIeIK CTyAeHTTepiHiH 32,3%-bl, al OKYIIBUIAPIAbIH
Tek 30%-b1 FaHa 00C yaKBITBIH KiTaIIIeH OTKi3e .

B Hymbic ictemenaj

B Hymbicicteraj

7-nmarpamMma

Boc yaKbITbiHbI3[la HEMEH alHanbicacbi3?

EwreHe icTemeidmin

HymbicicTelmin

Xo66uimmeH aliHanbiCambiH

Kitan oKkumbIH

CnopTtneH alHaNbICaMbIH

fanamTopaa yakbIT eTKizemiH

o
=
o
)
o

30 40 50 60 70
HassaHue ocun

8-quarpamma
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Kammner «Ci3 xitan oxkwucel3 0a?» nere”
cayanra «Me» mem kayam OepreH >acTaplblH
YJAECiHIH JUHAMHUKACHI Ja aJJAbIHFbI CYPaKThIH
IUHAMHUKachlHA YyKcac: eH xorapbl 97,1%-bIK
KOpCeTKilli AOKTOpaHTTap *oHe 85%BbIK yieci
MarucTpaHTTap apachiHga. MeKTen OKYIIblaa-

pbiHbIH 82,3%-bI, YHUBEPCUTET CTYICHTTEPiHIH
80,8%-b1, a;m KONIeIX CTyAeHTTepiHiH 79%-bl
KIiTal OKMIEI.

OHbIH imiHAe OapiblK CErMEHTTEp/iH OachiM
Oeiri kitam okyra antackiHa 30 MuHyTTaH 1 carat-
Ka JIeHiH FaHa yaKbIT O6JICTIHIH OeNriiereH.
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fanamtopga CnopTneH KitTan okumbIH XoG6uimmen  Hymbic icTelMmiH EwTeHe
VaKbIT &TKI3eMiH  aWHanbiCamblH alHanbICamblH icTemeiimiH
W OKywbinap M Konnemx cTyaeHTTepi M YHUBEPCUTET CTYASHTTEpI MaructpaHt B [JoKTOpaHT
9-qnarpamma
Ci3 KiTan okucbI3 6a?
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93



JKaHa KOMMYHHKaIMSUTBIK, OPTa/Ia YKacTap/blH OKY MOJACHHUETIHIH 03repyl MeH Ka3ak, TUTIH KOJIaHy epeKIIeiKTepi

AnTacblHa KaHLUa yaKbIT KiTan oKyfa KeHin benecis?

60

50

40

Mynge Keminge 30 30 MUHYTTaH 1
OKbIMalMBbIH MUHYT cafaTKa [eHiH

B Oxywbinap  mKonnemx cTyaeHTrepi

30

20

w Il |
., mmuil I I an. 0 mal

1 cafatraH 3 3 cafattaH 5 5 cafaTTaH apTblK
cafaTHa [eliH  cafaTia AewiH

m bakanaep Maructpant M [JoKTOopaHT

11-quarpamma

«Ci3 KkiTam OKHChI3 0a?» cyparblHa OH jKayarl
OepreH pecrioHJeHTTEp KobiHece KopKeM d1e0neTTi
(34,6%), ncuxonorus (24,7%), nerektus (14,5%)
xoHe OusHec (12,7%) Ma3MyHAarbl KiTamTapabl
OKBIFAQH/IBI YHATAIBI.

AJ1 CerMEHTTEp apachlHAAFbl KiTall TAKBIPHINTA-
PBIHBIH TaHAay yJiecTepi Keieci cb30aaa OepinreH:

PecrionienTTepAiH OackiM O6JIiri 3JIEKTPOH/IbBI
kitanrapra (43,4%) KaparaHzna Kara3 KiTanrapisl
(52,6%) apThIK caHainbl eKeH. J[ereHMeH Kotemx
CTYACHTTEpi Oacka cerMeHTTepre KaparaHaa 3J1eKT-
POHIBI KiTamTapra OachIMIABIK OepreH: ONapabIH
49,9%-b1 cayanmHamaJlaFbl JKayarThIH 3JEKTPOH/IbI
KiTanTap JereH HYCKAachlH TaHJaFaH.

KitanTapabiH Kai TypiH Kebipek
OKMUCDbI3?

0%
14% >/ 13%

10%

B Mynae oKbIMaimbIH

M BusHec-agebuer

m [Ncuxonorua
Kepkem agebuer

N fbinbiMK 3 aebuer

W [leTekTnB

B OKyNbIKTap

12-amarpamma

94



Y .M. Ecenbexona, A.A. CeI31bIKOBa

KiTantTapabiH Kan TYpiH KebipeK OKUCbI3?
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m bakanagp W MaructpaHt M JOKTOpaHT

13-quarpamma

KiTanTapapbl Ka TypiHAe KebipeK oKuCbI3?
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OKywblnap Ronnem:x bakanaep MarucrpanTt [okTopaHT

CTyAeHTTEpI

M JNeKTpOHAbI KiTanTap M Kafas kitantap  m Mynze oKbiMaiMbIH

14-anarpamma

Pecnionnentrepain Oackim kemminiri Kasakc-
TaHHBIH Ka3aK TUIi KeH KOJIAAHBLIATBIH OHTYCTIK
oHipiHeH Ooiica da, >kayam OepreH KacTapJbIH
50,4%-b1 keOiHece OpbICIIa KiTanTapbl OKUTHI-
HBIH Oenrineni xaHe Tek 46,6% xayan Oepymriiep

KIiTanThl Ka3aKilla OKUTHIHBIH OUIIp i, AFBUIIIBIH-
ma OKHTBIH KacTapJblH Yieci HeOapi 2,5%-1bl
Kypaabl sxoHe 0,6% »xac asamarrtap YHFbIpIIa,
apaOmia, KpITaillla OKyFa OachIMIBIK OepeTiHiH
KOPCETTi.
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JKaHa KOMMYHHKaIMSUTBIK, OPTa/Ia YKacTap/blH OKY MOJACHHUETIHIH 03repyl MeH Ka3ak, TUTIH KOJIaHy epeKIIeiKTepi

Kau Tinge Kebipek oKUCbI3?

M Kasak TiniHge

B OpbIcTiniHag

H AFbI/ILLbIH TiIHAE
YiAfbIp TiNiHOE

B Apab TiniHge

m KpiTal TiniHae

15-quarpamma

Xac wmemriepiHe OalIaHBICTBI CETMEHTTEpPAC  MYHJal KOPCETKIIITIH XOFapbl 00JIybl O13/1H Ka3akK
KoOiHece OpbICIIa OKUTBIH JKacTap MaruCTpaHTTap  TUIIHIH KOCiOM, FRUIBIMH OpTaja dJli JIe KeH Tapaja
(68%), moxtopantrap (60%), oxymsitap (62,7%)  KolMaFaHbl Typajbl THUIOTE3aMbI3bl pacTaiibl.
xoHe cryneHTTep (53,4%) apacklHaa eKeHiH Kopyre  ByJl TYKBIPBIMIIBI KeJleCl CYpaKkThIH KayanTapbl Ja
oomazapl. JKOO-1a OKBII KAaTKaH jKacTap apachblHIa  HaKThUIAH Tycei.

Kal Tinge kebipek oKkucbi3?
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Kazak TiniHae OpbicTiniHae  AfbINWBIHTIAIHAE  YHFLIP TiNIHOE Apab TiniHge KbiTal TiniHae
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m Oxywbinap mKonnemx ctyoentrepi W bakanasp Maructpant M [JoKTOopaHT

16-amarpamma

«Ci3 ke0iHece Kail Tijae oilaHackl3?» Cyparbl-  OHJIaHATHIHBIH KOPCETKEH. SIFHM OyFaH JeiiHri Kitam
Ha jxayan Oepyurinepnin 59,9%-b1 oitnany mporeci  OKy TUIIHIH KOPCETKIIITEpi »KacTapiblH KYHIEIIKTI
Ka3akK TLUTIH/E JKYPETiHiH, all 36,8%-bl OpBIC TUTIHAC  KOJJIAHBICTAFBI TIIIMEH €MeC, Ka3aKTUIl KOHTSHTTIH
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KOJDKETIMILIINT MOCEIECIMEH TBIFBI3 OalIaHbICTHI
exeHiH kepe anmambi3. CayanmHamara KaThICKaHAAp-
IeIH 76%-b1 Ka3ak 0oja Typa, ojapabiH 59,9%-bI
FaHa Ka3akK TUTIH/IE OMIAHTHIHBI )KacTap apachIHIaFrbl
TUIIIK axyaJiblH KaHzaail exeHin kepceresi. COHbI-
MEH Karap Ka3ak yKacTapbIHbIH OMJIMHIBAJIIbI €KCH-
JUTiHIH Tarbl Oip JeJieNi oyapiblH Ka3ak Tili MeH

OpBIC TUTIH KaTap KOJIaHATHIHBIH KOPCETETIiH OCHI
CYpaKTap/IbIH KayarnTapsl Aeyre Heri3 6ap.

CayayiHamMara KaTbICKaH MEKTEI OKYIIbLIaphl-
HBIH Ka3aK TUTIHJIE KOHE OPBIC TUTIHAE OWJIANTHIH-
Jlap apacblHAarsl yiectepain oipaeii (50,2%) 6oyt
Jla Ka3ak TiLTiHIH OoaniarsiHa KaThICThI podiemMa-
HBIH OJ11 JIe KUbIH €KEHIH JOJIEIIEHI1.

Ci3 Kau Tinpge KebipeK onaHacbi3?

B Kazak TiniHge
B OpbicTiniHae
B AfbINWbIH TINIHAE

YiAfbIp TiNiHOE

17-nmarpamma

Ci3 kam Tinge kebipek oMnaHacbI3?
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Kazak TiniHae OpbIcTiniHag

B Oxywbinap  mKonnemx cTyaeHTrepi

m bakanaep

AfbINWBIHTINIHAE YiAfbIp TiNiHOE

Maructpant M [JoKkTopaHT

18-quarpamma
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JKaHa KOMMYHHKaIMSUTBIK, OPTa/Ia YKacTap/blH OKY MOJACHHUETIHIH 03repyl MeH Ka3ak, TUTIH KOJIaHy epeKIIeiKTepi

«Ci3miH Ka3ak TiTiHIE KaKETTI aKMaparThl Ta-
OyIa KrHaIFaH Ke3iHi3 00yasl Ma?» JIereH cypakka
pecnionaentrep iy 39%-b1 «Wo, 0omnabs», 41,2%-b1
« KXok, 6orran emecy xxoHe 19,4%-b1 Oacka Tinge e
OKH OepeTiH/IIKTeH KNHAIMAUTHIHBIH OeINTiIereH.

Omnap by iIIiHAe Ka3aKTULIl aKaparTThl i31ey-
JIe KUBIHIBIKTApFa Tar OOJFaHIap/IbIH K601 JOKTO-

pantTap (60%), yauBepcuret cryaentrepi (48,7%),
maructpasrrap (43,4%) KoHe MEKTeIl OKYILIbIIaphl
(40,6%) Oosapl. JKyMbIC icTEeMEHTIH KacTapAbIH J1a
44%-b1 Ka3aKIIa MaTepUaIIap bl TA0Y 12 KUBIH/IBIK -
Tap OapsiH OenrinereH. byn cayanra « Kok, 6onran
eMecy JIel Kayarl OepreH »actapbliH 0ackiM 0ei-
rid 47,7 % ynecrieH KOJUIeIK CTYACHTTEPl KypaFaH.

Ci3aiH Ka3aK TiniHae KaxkeTTi
aKknapaTtTbl TabyaaH KMHaNFaH Ke3iHi3
6onabl ma?

H W3, 6onapl

M ok, 6onrFaH emec

m KMHanmanmblH, cebebi backa
Tinae oku GepemiH

19-nuarpamma

Ci3fiiH Ka3ak TiniHAe KaXkeTTi aknapaTtTbl TabyaaH KMHanfFaH
KesiHi3 6onabl ma?
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CTyAeHTTEpI

m W, 6onpabi m ok, BonrFaH emec

bakanaep

MarucrpanTt [NoKTopaHT

m KuHanmalmblH, cebebi Gacka Tinge oku Gepemid

20-anarpamma
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KacrapablH Ka3ak TUIIH KOJJaHYybIHA Me-
JANA-OPTAHBIH dcepi

Cayannamara  KaTbICymbuiapasiH — 91,6%-bl
DIIEYMETTIK KENUIep/i JKeKe OMipiHIe, OKY, XKY-
MbIC OaOBIMEH KOHE TaFbl J1a 0acka MaKcaTTapAarbl
KOMMYHHKAIIUS YIIIiH KOJIaHabl. ByHaal koMmy-
HUKAIUSUIBIK (hopMaTTapa oapablH 0ackiM OeJiri
(48,2%) opsic TiiiH, ain 42,9%-bl Ka3ak TiTiH KOJIIa-
Hazel. Tarbl 1,9%-b1 DIeyMeTTIK XKemiiepae arbul-
IIBIH TUTIHE COMIIECKEHTe OAChIMJIBIK Oepei.

Pecnonnentrepain 30,1%-b1 FamamTOpFa Ky-
HiHe l-meH 3 caFaTka AeWiH YaKbITBIH apHauIbl.

EH a3 merenne 13,3%-bl KYHIHE JKapThl caraT Fa-
JamTopzaa oTeipanbl, an 17,6% xacrap KyHiHe 5
caraTTaH apThIK YaKbITBIH BUPTYaJJbl KEHICTIKTE
oTkizeni. OHbIY imriHge 46,2%-b1 OHJIANH QUITBM-
Jiep MEH BHJIeoJIap Kepil, My3blKa ThIHIAAWTHIHBIH,
45,9%-b1 OKy asiChIHJA YH TanchlpMajiapblH OPbIH-
JMAUTBIHBIH, 43,7%-bI BJCYMETTIK JKeliepae ya-
KBIT ©TKI3eTiHiH OenrinereH. COHBIMEH KaTap ac
azamatTapabiy 39,7%-b1 FazamTopJaH jkaHa Oi-
mim anbim, 35,6%-1a KOMMYHHKAIUST MaKcaThIHAA
KOJIJJaHBIM, JKaHa XxabapiaMmanapabl TeKCepeTiHiH
JKazFaH.

Fanamrtoppaa cenneckeHae MbiHa
TinaepAiH KaucbicbiH Kebipek
KonpaaHacbi3?

B Kazak TiniH
m Opbic TiNiH

W AfbIIWBIH TiAIH

21-qgmarpaMmma

Ci3 Ffanamroppa KyHiHe KaHLa yaKbIT
oTKi3eci3?

B KemiHge 30 MHHYT
30 muHyTTaH 1 caratka oewiH
1 1 cafatTaH 3 cafraTa AeuiH

3 caFatTaH 5 cafaTKa geliH

B 5 caFaTTaH apThbiK

22-1uarpamma
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JKaHa KOMMYHHKaIMSUTBIK, OPTa/Ia YKacTap/blH OKY MOJACHHUETIHIH 03repyl MeH Ka3ak, TUTIH KOJIaHy epeKIIeiKTepi

«Ci3 FamaMTop/pl KeOiHece Kail MaKcaTTa KoJi-
JIAHACBI3?» CYpAFbIH/IA CH a3 YJIeC JKUHAFaH Kayarl-
tap: «OKaHansikrap oky» (24,2%), «Ksi3mer/Tayap-
nmapra Tanceipeic 0epy» (19%), «Kymbic ymria»
(17%) xoane «OttHay ymria» (15,9%) 6onapl.

Tonrap GesiHiciHge OYJI KayanTapIblH yIecTe-
pi kenecieit 0OFaHbl aHBIKTAJIbL:

«Ci3 Ka3zak TimiHIeri xabapiamanap/bl, )KapHa-
MaHbl, KaHAIBIKTapAbl TyCiHeCi3 0e?» JiereH cayai-
Fa pecroHIeHTTepAiH Oackm Oediri (67,7%) apka-

1IaH TyciHeTiHiH Oenrineren. JXXayan Geprenaepain
17,6%-b1 Keiie FaHa TyciHeTiHIH, an 9,4% cupek
TYCIHETIHIH k8He 5% MyJijie elKaman TyCiHOeHTi-
HiH KOPCETKEH.

OHbIH ilIiHAE Ka3aK TUTIHAET] KOHTEHTTI dpKa-
IIaH TyciHeTiHaep OapibIK TomTapia OachklM eKe-
HiH Kepemi3, ajl eH KoIl yJiecl JOKTOPaHTTap.IbIH
—91,4%, 6akanaBp OesiMiHIE OKUTBIH CTYACHTTEP-
niH — 72,4%, MekTen oKyuibiapeiHbiH — 71,4% apa-
CBIH/A €KEeH1 OaliKaiabl.

Ci3 FanamTopabl KebiHece Kan makcaTTa
KonaaHacbi3?

W OKy aAcbIiHAa YA TanckipManapbiH
opbiHAaY

B HaHa 6inim any

m XaGapnamanapabl TEKcepy
DNYMETTIK Keninepae yaxkbir
BTHI3y

B Gunbmaep, BUggONap Kepy

® OiHay yuWiH

23-anarpamma

Ciz Ffanamtopzabl KebiHece Kalh maKcaTTa Ko/14aHachi3?
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Ci3 Kasak TiniHaeri xabapnamanapgpl, XapHamaHbil,
YaHaNblKTapabl TyciHeci3 6e?
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Maructpant M [IJoKTOpaHT

25-amarpamma

MakcatTsl TypJe YHEMI Ka3aKTiIIi MeJIUaKoH-
TETTI TYTBIHATBIH PECIOHACHTTEPAIH Yieci 33,4%-
IIbI KAMTH[IBI, aJI KOHTEHTTI TYThIHyJAa Tinre Oaii-
naHOaNThIH kayan Oepyuinepaid yieci 33,4%-1bl
Kypaiinel. XKayan 6epymrinepin 25,1%-b1 Ka3aKTii-
Jli MEIMaHbl CUPEK TYTHIHATHIHBIH, al 8,1%-bI MyII-
JIe TYTBIHOAWTBHIHBIH Oerineni. OnapiblH imIiHze
Ka3akila KOHTEHTTI MaKCaTThl TypJe DpKalllaH Ke-
peTiHIepIIiH yiieci 0apibIK, cerMeHTTepAe e Oacka

TIIJII KOHTEHT KOPETIHACPAIH YICCIHEH TOMEH eKe-
HiH Kepe anambi3. Cebebi «Emxaman», «Cupex,
«Keitne» mem >xayam OepreH peCcHOHICHTTEPIiH
KOCBIHJIBICHI «OpKalllaH» JeM Jayarm OepreH jkac-
TapblH CaHbIHAH KOIl. YHHBEPCUTET CTYICHTTEpi-
HiH apaceiHaa Oyn kepcetkim 39,4%, MarucTpaHT-
tap apacwiHga 35%, nokropantrap inruue 34,3%,
KOJUIEDK CTyIeHTTepi apackiHaa 33,9%, an MekTen
OKYIIBUIAPBIHBIH immiHe 25,7%-11bI FaHa KYPaHIb.

Ci3 KaHLWanNbIKTbl Wi FanamTopaa KasaKTiNn4i KOHTeHTTI
oKMcbI3 / TeiHAamcbIs / Kepecis?

45
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EwkawaH Cupek

B Oryweinap M Konnemx cTyaeHTTepi

W bakanaep
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Kelige opKalwaH

Maructpant M [JoKTOpaHT

26-1uarpamma
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JKaHa KOMMYHHUKAIHUSIIBIK, OPTa/a )KacTapIblH OKY MOJICHHUETIHIH 63repyi MEH Ka3ak TiTiH KOJIaHy epeKIIeTikTepi

JHereamen «MeH Kasak TUIiH TYCiHEMiH, COH-
JOBIKTaH Kaszakiia Mmeauda xabapiamaiapibl OKH-
MBIH» TYXXBIPIMBIMEH Kenriceciz 0e?» meren Jlaii-
KepT IIKaJachl OOWBIHINIA KOWBLIFAH Cypakka
«TonpikTait kemcemin» jxoHe «Kemicemim» nen
Jkayar OepreH jkacTapJblH YJieci OachiM OOJIbI
(39,5% xone 37,2%). Byn cypakTblH >kayanTapbl
«Ci3 Kasak TuTiHIEri XabapiamMaiapbl, KapHa-
MaHbI, JKaHAJIBIKTAp/bl TYCiHECi3 0e?» cyparbiHa
JKayar HOTH)KEJIEPIH PacTAalTHIHBIH KOpPEe alaMbl3.

SlrHM, pecnioHJEHTTEpAiH O0ackiM Oeliri KazakTii-
Il MEIMaKOHTEHTIIEH OeTIie-0eT KeJIreH sKaraaiija,
OHBI TYCIHII, Kepe anajel, Oipak KYHIENIKTI Mak-
CaTTHI TYpJIE TeK Ka3aKTUIl KOHTEHTKE TaHaay Oep-
Meiai. byn ma 6i3miH 3epTTeyniH TOCHIH KYTIIETeH
HOTHXKeci 00sibl. byaaH «okacTap/plH aiiHaIaChIH-
JIaFbl aKIMapaTThIK KEHICTIKTEe Ka3aKTUIAl KOHTEHT
KopIman Typca, 0acsIM 0oJjica, Ka3ak TiTiH TaHIan-
TBIHJIAP CaHBbI Ja dj1IeKaiiia Ker 00Jiajibl» IereH Ty-
JKBIPBIM KaCaJIBIK,

"MeH Kasak TiniH TyciHeMiH, COHAbIKTaH Ka3aKlla meaua
xabapnamanapgbl oKMMbIH". OCbl TY>KbIPbIMMEH Keslicecis
be?
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TonbIKTal Kenicemid Kenicemin

B Oxywbinap  mKonnemx cTyaeHTrepi

CeHimai emecnid

Kenicneimin TonbiKTan
Kenicnelmiq
m bakanaep Maructpant M [JoKTOopaHT

27-nuarpamma

OJNIEYMETTIK JKeNiIepieri KOMMYHHUKaIHsSHBI
TeK Ka3ak TUTIHIE XYPTi3eTiH PEeCIOHISHTTEPAiH
yieci 35,1%-np1 Kypamsl. JKayam OepreHaepiaiH
30,7%-b1 1a «MeH BIIEyMETTIK JKeNeplie TeK Ka-
3aKIla coiyieceMit, ce0e0i Ka3ak TUIIH »KaKChl MEH-
repreHMiH» JITCH JKayarlThl TaHAaraH. Ajaiiia Oy
xayan nopexeci «TonbikTall KemiceMiny xayaObl-
HBIH JopexeciHeH 5%-bi3nail TomeHipek. COHIBIK-
TaH JXKacTapJbiH 65,8%-blI yIIIH KOMMYHHUKaIUAIA
Oenrimi Oip TIre AereH OachIMIBIK, TaHIAY JKOK
neyre Heri3 Oap, SFHH JKacTapJbIH OCHIHINA 0eJiri
Ka3ak TUTIHJE Jie, OpbIC TUTIHAE Je Oip/ei aopexe-
ne ceinece Oepeni. Kanran 34,2% xayan Oepymui-
nep «Cenimai emecminy» (18,2%), «Kemicmerimin
(11,9 %) xone «TonbikTali kemicnemMin» (4,1 %)
JKayanTapblH TAaHIa/Ibl.

102

Kayan Oepyminepnin 57%-b1 «Kazak tinigme-
ri xabapramanapapl TYCiHY YIIiH MaraH OJIap.IbIH
OpBICIIa ayJapMachl KePeKk» TYXKBIPIMBIMEH Keli-
ceci3 06e?» cayanra ayaapMaHBIH KaXXeT eMeC eKe-
HIH KepceTkeH, aj KairaH 28,6% aynapmara MyK-
Tax eKkeHi sxoHe Tarbl 14,4% pecniongeHt «CeHimai
eMecy» eKeHiH OeJriyereH.

Tarbr Oip KBIBBIKTHI HOTIIKE: OPBICTLINI aK-
napaTThliH Kasakila ayJapMachlH KaXeT eTeTiH
JKayan Oepyuriiepain yieci 28,7% OOJBII MIBIKTHL,
an 16,1% cenimai emec exeHuepis, 55,2%-b1 opbic
TUTIHJET1 aKnaparTel ayJapMachi3 TyciHe Oeperi-
HiH KepceTTi. byHnail xayanrapgan MEKTeN OKy-
mbLTapeIHEIH 21,7%-b1HBIH, cTynenTTepain 31,8%,
25% maructpanttap MeH 11,5% mokTopaHTTapabIH
OpBIC TiJTIH MEHTepy ACHIreli TOMEH eKeHIITH Kope-



Y .M. EcentekoBa, A.A. CbI3IbIKOBa

Mmi3. CayasiHaMa HOTHIKECIHIH TaHAAHBIC TYABIPFaH  THUCTPAHT jkoHE 9pOip 9-1Ibl JOKTOPAHT OPBIC TiTiH-
Moceseci Je Ochl cayajiMeH OalaaHbpIcThl OOJABL. /€Tl KOHTEHTTI Ka3akKIlara ayJaphlll KaHa TYCIHE.
OiliTkeHi opTa OiiM OpBIHAAPBIHAAFEI OpOip S5-mi  AJl emr *epje OKbIMAWTBIH JKYMBICIIBI JKACTapIbIH
Oarna opeIC TUTIH Hamap MeHrepce, opoOip 3-mi ma-  apacbiHga Oy kepceTkim Tek 11,1%-1p1 KyparaH.

"MeH aneyMmeTTiK XKeninepae Tek Ka3aklla cenecemiH,
cebebi KasaK TisliH »kaKcbl meHrepreHmiH". Ocbl
TYXKbIpbIMMEH Keniceci3 be?

40

35

30

25

15

: 1l i

| I

o H Hmuns
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m Oxywbinap mHKonnemx cryoeHtrepi M bakanasp  m MarvcTpant B [JOKTOpaHT
28-nmarpamma
"Kasak Tiningeri xabapnamanapgbl TYCiHY YLIiH MafaH
onapAdblH OpbiClla aydapmachbl KEpEK". Ocbl TYHbIpbIMMEH
Kenicecis 6e?
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29-quarpamma
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JKaHa KOMMYHHUKAIHSIIBIK OPTaa )KaCTapIblH OKY MOJICHUETIHIH 63repyi MEH Ka3ak TiIiH KOJIaHy epeKIIeikTepi

"MarfaH opbICTinAi aknapaTTbiH, Ka3akKlua
ayaapmacbl KaxkeT, cebebi meH opblic TiniH
TyciHbermiH". Ocbl Ty»KbIpbIMMEH Kesliceci3 be?
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TonbiKTan Kenicemin CeHimai emecnid  Kenicnedmix TonbiKTan
KenicemiH Kenicnelmin

B OKywbinap M Konnea ctyaeHtrepi

bakanaep

Marvctpant M [JoKTOopaHT

30-anarpamma

OJNIEYMETTIK JKENIepe MakKcaTThl TYpAE TeK
Ka3akK TUTIH KOJTaHyIbl BIHFAWIBI JET CaHAWThIH
pecrionnentrep yneci 19,9%-mp1 Kypaca, TaFbl
22,4%-b1 OYJI TYXKBIPBIMMEH KEJIICETIHIH MOIiMIe-
reH. Kanran 21,8%-b1 «Cenimai emecnin» xayaOblH
taHyaca, 35,9% xayan Oepyuriiep OyHIAH TYXbI-
PBIMMEH KeiCIEHTiHIH Oelrierex.

«Cizmi FajzamMTOpAarbl Ka3aKTUIII Meaua-KOH-
TEHTTIH CaHbl / KeJieMi KaHaraTTaHJbIpaJbl Ma?»
cayasira pecrioHJeHTTepAiH Oacbim Oeiri (44,4%)
KaHaFaTTaHIBIPAAbl Jen xayan Oepce, 19,5%-bH
TONBIKTAH KaHAFaTTAHABIPAJIbl JIET KOPCETKCH.
XKayan Oepywinepain 22,5% meana-KeHiCTiKTeT1
Ka3akilla KOHTEHTTIH JKETKUIIKTI eKeHiHe CeHiMi
emec, ai 13,6% pECHOHJIEHT JKETKITIKCI3 €KCHiHe
CEeHIM/II.

Onapaere  immiage  «KaHaraTTaHIBIPMAaHIb»
)koHe «MynjieM KaHaraTTaHIbIpMalabDy JIereH
KayanTtapJpl TaHIaFaHAApJbIH €H KOFaphl yieci
noktopantTap (42,9% xoaue 5,7 %) MEeH yHUBEpCH-
TET CTyAeHTTepiHiH apacbiHia (20,2% xoHe 2,6%)
ekeHi aHbIKTaAbl. COHBIMEH Karap JOKTOpPaHT-
TapaelH apacbiHna «ToNbIK KaHaFaTTaHIIBIPAIBD)
JKayaOblH TaHJaFaH PECHOHJCHTTEPAIH KOKTHIFBI
Jla KaFBIMCBI3 KOpCeTKiln jern OaranmaHjabl. backa
TONTApIALIH OachIM OOJIKTEpi JTOKTOpPAHTTapMEH
canbicThipranjia «Kanarattanasipajib» xxoHe «To-
JIBIKTAll KaHAFaTTaHJBIPAJIb) KayalTapblH TaHJa-
raH. JlokTopaHTTap >KayamnTapbl yiecTepiHiH 0acka
TONTapFa KaparaHJa CpPeKIIe/ICHyl Ka3akK TiUTIHJET
arapTyIIbUIBIK JKOHE FBUIBIMH Ma3MYHJAFbl KOH-
TEHTTIH KETKIIIKCI3 eKeHIH KopceTin Oepi.
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«Ci3al KazakTuigl Meaua-KOHTEHTTIH Ccanachl
KaHaFaTTaHJBIPaAbl Ma?» cayallblHa >KacTap.IbIH
Oaceim Oeuiri «KanaraTranasipansi» (45,4%) xoHe
«Tonpikraii kanaratTanneipaaey  (20,3%) gen
xayan O6epreH. by kepceTkimTep xamsl akmapar-
TBIK KCHICTIKTEr1 Ka3aKiia MeIna-oHIM/Iep canachl-
HBIH JIaMBbIII, )KaCTap KOHUIIHEH IIBIFBII KATKAH IbI-
FbIH adIubIKTaigsl. Tex 22,4% xayan Oepyruiiep
cama jeHreiiine cexiMmml eMmec ekeuid, 9,8% kana-
FAaTTaHOAUTHIHBIH XoHE 2,1% TOJIBIK KaHaraTTaH-
OANTHIHBIH KOPCETKCH.

Kac memmepi OoibIHIIA CErMEHTTEP apachiH-
JIaFbl yIIECTepre Hasap ayjapcak, carara KeHUIl
TOJIMAMTHIH JKac a3aMaTTapIbIH €H KOFaphl KOPCeT-
KiIlll TaFbl IOKTOPAHTTAap apachlH/ia eKeHIH KopeMi3
(28,6% Oen 8,6%) xxoHe omapabiH 31,4%-b1 Ka3ak-
TUIA1 MEIMa-KOHTEHTTIH, canacbiHa «CeHIMIl eMecy
eKeHIH Oeiruiered. AJ camara KaHaraTTaHATBIH
PECIOHACHTTEP/IIH €H KOFaphl YJIeCi KOJUISIK CTY-
neHTTepiHiy apaceiHga — 50,2% (KaHaraTTaHAIbI)
MeH 23% (TOJIBIK KaHaFaTTaHaIbl) OOJIBII TIPKEIIII.

«Ci3aiH  OMBIHBI3IIA MEAUA-KOHTEHTTIH Kal
TYpi Ka3aKTUIOi KEHICTIKTE JKETKLTKCI3?» JereH
Tarbl Oip MaHBI3/bI cayallFa 3epTTeyre KaThbICKaH
pecnioHAeHTTEpAIH: 54,7%-bI TaHBIMABIK, 37,2%-bI
FeUTBIMH, 30,9%-b1 OWBIH-CAyBIKTHIK, 28,4%-bI ic-
KEpJIiK sk0HE 26,7%-bl ICUXOJOTUSIIBIK KOHTEHTTIH
a3 eKeHIH KepCEeTKeH. O3 kayaObIH JKa3raHIap IbIH
apacelHIa Oajayiapra apHaJFaH MeIUaoHIMACPIiH
JIe JKETKUIIKCI3 eKeHIH KopceTKeHaep OOJbl, al
skayan Oepyurinepniy 1,4%-bl Ka3akiia KOHTCHTKE
MYJIIEM KBI3BIKITAaUTHIHBIH OCIITiIeTeH.
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"OeyMeTTIK Keninepae mafaH TeK Kasak TiNiH
KongaHfFaH biHFalabl". Ocbl TY»KbIPpbIMMEH
Kenicecis 6e?

TonbIKTal Kenicemin CeHimaj emecniH  Kenicneimin TonbIKTal
KenicemiH Kenicneidmiy

B Orywbinap ®m Konnedw ctyoeHtrepi W bakanaep m MaructpanT B [oKTopaHT

31-nuarpamma

Cisni FanamTopaarbl KasakTingi megua-
KOHTEHTTIH, caHbl / Keaemi KaHaFaTTaHAbIpaabl Ma?
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32-gnarpamma

Cisgi kasakTingi megmna-
KOHTEHTTIH, canacbl KaHafaTTaHAblpaZbl Ma?
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33-anarpamma
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JKaHa KOMMYHHUKAIHSIIBIK OPTaa )KaCTapIblH OKY MOJICHUETIHIH 63repyi MEH Ka3ak TiIiH KOJIaHy epeKIIeikTepi

TaHbIMIBIK KOHTEHTTI KOOEWTy Kepek MaereH
MKipAi TomTapaa pPecrmoHACHTTEePMIH KOIIIUTIri
KOJIJIaFaH, OJap/blH IIIH/E €H KOFaphl YJeC JTOK-
topantrapra (82,9%) Tuecini, MarucTpaHTTapIbIH
a 62%-b1 ocbuIai oMIaiabl. FBIIBIMH KOHTEHTTIH
KETKUTIKCI3 ekeHiH kem Oenrinerennep PhD cry-
nenttepi (71,4%) GosFaH, yHUBEPCUTET CTYICHTTED

(45,1%) men maructpantTapasiH (43%) mamaMeH
Oipzeil yieci )kayalnThIH OChl HYCKACBIH TaHJIaFaH.
OWBIH-CAYBIKTHIK, FBUTBIMH, OU3HEC KOHE TICUXO0JI0-
THSUTBIK, KOHTEHT JKETKITIKCI3 JIeT OUIal ThIH AP IbIH
6aceIM Oemiri MexTen oKymbiiapsr (44,9%, 43,1%,
31,1%, 30,2%), ynuBepcuret cryaentrepi (31,1%,
45,1%, 37,8%, 39,9 %) apaceiaaa TipKeIi.

Ci3oiH oMbIHpbI3LIa MeaNa-KOHTEHTTIH Kal
TYPi Ka3aKTiNAi KeHiCTiKTe KeTKiniKcis?
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34-quarpamma

KacrapabiH :KaHA MeIUA-0PTA KAFAalibIHAA
KiTanm 0KyFa KbI3bIFyIIBLIBIFbI

binim amymsl sxactap apacblHAa OTKI3UITEeH
DIIEYMETTIK 3epTTey >KacTapJblH >XKaHa MeaHa-
opTajia KiTal OKYFa KbI3bIFYLIbLIBIFBIHBIH TOMEH
eKeHIH KepceTTi. bapibIk kacTaFbl peCTIOHJICHT-
TepiH XKapTeIChIHAH K001 (58%-51) O0C yakbITTa-
PBIH FaJaMTOp/a ©TKi3elli xoHe onapiabiy 35,2%-
bl FaHa KiTall OKUTBHIHBI aHBIKTAJJbI. Y aKbIThIH
FaJaMTOp/la OTKI3yAl TEeK MEKTEeN OKYIIbLIaphI
MEH CTYJCHTTEp eMeC, MaruCTPaHTTap MEH JIOK-
TOpPAHTTap J1a TaHJaraH, OipaK OKYJAFbl FHUIBIMU
TPPEKECIHIH oCcyiHe Kapai 00¢ YaKBITBIHIA KiTall
OKY/Ibl TaHJANTBIH >KacTaplblH YJEeCi ©Cill OThI-
paTeIiHbI Tipkenai. FamaMmTopna yakelT ©TKi3yMeH
KaTap KiTaIm OKyabl KaTap ajbIl KYPY JCHTEHi FhI-
JILIMU JI9peKeciHe Toyeli (koppesius) 0oJa-
TBIHBI Oaiikanasl: okTopantTap (62,9%) MeH ma-
TUCTPAHTTAPABIH XKapTeIchiHaH k601 (54%) kitam
oKuIbl. Ayl 0acka j>kac CerMEHTTEpJiH apachlH-
Ja OLTiM JepekeciHe cail KiTall OKHTBIHIAPIIbIH
CaHBI a3afBIl OTHIpANBI: OaKalaBp CTYICHTTEPIi-
HiH 39,4%-blI, KOJUICIK cTyAeHTTepiHIH 32,3 %-bI,
an okymbuiapabiH TeKk 30%-bI 60C yaKBITBIH Ki-
TaIleH oTKi3el.
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XKanmer «Ci3 kiTam OKHCBI3 0a?» cyparbiHa
«Mo» pmen skayam OepreH >kacTaplblH KOPCETKIiIi
JIOKTOPAHTTAap JKOHE MArMCTPAHTTAp apachlHIa €H
XKOrapbl OonraH. JlereHMeH HOTHXKE ayKbIMbI XKa-
FBIHAH MEKTEIl OKYIIbLUIAPHI, KOJUICIK KOHE YHH-
BEPCHUTET CTYJEHTTEpi Oy KOPCEeTKIITeH Y3a
KETIEreH, oJlap/ia KiTar OKWUTBIHAAP YJIeCTepi THi-
cinmre 82,3%-ab1, 79%-nab1 xone 80,8%-1b1 Kypa-
rad. OHBIH iMTiHAE OApIBIK CETMEHTTEPIiH OachIM
Oeuiri kitan okyra antacbiHa 30 MuHyTTaH 1 carat-
Ka JICHiH FaHa yaKbITBIH 06JeTiHiH OenriiereH. 7-8
carat

3epTTeye aHBIKTANFaH EpeKIe >Karmail Oy
— OKBIMAKMTBIH KYMBICIIBI KACTAPJbIH apachIHIa
KiTall OKUTBIHJApP CAHBIHBIH CTYACHT KacTapiaH
Jia sKoFapbl 0omysl. JKymbicibl xactapasiy 91,7%-
bl KiTall OKYJbl YHATaTBIH OOJBIN IIBIKTEL. OHBIH
IIBIHANBUTBIFBIH 013 OYHAAN 8JIeyMeTTIK MapTedeci
Jap JKacTtaplblH «AMNTachlHa KaHIIA YaKbIThIHBI3-
JIbl KiTaln OKyFa apHaicbI3?» JereH cayainra Oepii-
TeH JKayarnTapbl JaJenen Typ: kemingae 30 MUHyT
(25,7%); 30 munytTaH 1 caratka jeiiin (28,6%); 1-3
carar (20,0%); 3-5 carar (17,1%) »xoHe 5 caraTTan
apTeIK (5,7%). Byn xayanTapaa MYKUST TalIay/Ibl
Ka)XeT CTETIH KOpCeTKIIITep 0ap.
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Pecnionentrep kebiHece KopkeM OaeOHETTi,
TICUXOJIOTHS, JICTEKTHUB KOHEe On3Hec OaFbITTapbIH-
JIaFbl KITANTap/bl OKbIFAH/IBI YHATAJIbI KOHE OJ1ap-
JIBIH 0achIM 06JIiri ANIeKTPOH/IbI KiTanTapra (43,4%)
KaparaHga Kara3 kitamrapasl (52,6%) TaHmanasi
€KEH.

ONEYMETTIK 3epTTEYAiH alaHAaTaTbIH HOTHKEC]
— pecnioHAeHTTEpAIH O6ackM kemmritiriaig (50,4%)
KiTanTapJisl OpbICIIA OKUTHIHBL, anl 46,6% FaHa Ki-
TanThl KeOiHeCce Ka3aKiia OKUIBL. bapiblk TONTHIK
CerMEHTTEp/IC OpbICIIAa OKUTBIH JKACTap MAaruct-
panrrap (68%), nokropantrap (60%), OKyIIbLIAD
(62,7%) xone crynentrep (53,4%) apacbiHna Ke3-
neceTiHiH kepyre 6omaael. JKOO-1a OKUTHIH Kac-
Tap apachblHJla MYHJail KOpCETKIlITiH >KOFapbl 00-
nybl Oi3/1iH Ka3ak, TUTiHIH KO9ciOW, FEUIBIMH OpTaja
BIli JIe ayKbIMBI KeHEeW KoWMaraHBIH, Ke€H TapajiMa-
FaHbI TyPaJibl THUIIOTE3aMbI3/bl PACTANIbI.

Byn tyxeipeivabt «Ci3 keOiHece Kail Tinge oii-
nmaHacbeI3?» cyparbiHa 59,9%-b1 oiinaHy mporieci Ka-
3aK TUTIHJE KYpeTiHiH, an 36,8%-bl FaHa OPBIC Ti-
JiHJe OWTaHATHIHBIH KepceTKeHi pactaiasl. Kitan
OKY TLTIHIH KOPCETKIITepi KacTapAblH KYHAETIKTI
KOJITAHBICTAFLI TUTIMEH eMeC, Ka3aKTUIIl KOHTEHT-
TIH KOJDKETIMIUINIT MocejleciMeH OalljIaHbICTBI
ekeHiH kopeMi3. COHBIMEH KaTap »acTapIblH Ou-
JIMHTBAJI/Ibl €KCHIHIH TaFbl OIp JoJiel oJapiablH
Kas3akK TiJli MEH OpBIC TUIH Karap KOJJaHaThIHBIH
KOPCETETIH OChI CypaKTap/blH *ayarTapbl Jer aii-
TyFa TOJBIK Heri3 0ap. Byn TyXbIpbiMFa Tarbl Oip
nonen — «Ci3iH Ka3ak TUTIHIIE KaKeTTI aKIapaTThl
Ta0yJaH KWHAJFaH Ke3iHi3 Ooyasl Ma?» cyparbiHa
pecnionaeHTTepAiH 39%-b1 «Mo, 0omas», 41,2%-bI
« Kok, 6onran emec» xoHe 19,4%-bI Oacka Tiige
JIe OKM OCpEeTIHIIKTCH KMHAIMANHTRIHBIH OeNriere-
Hi. OnapapIH iMIiH/e €H Kol Ka3aKTili aKnapaTThl
i311ey1e KUBIHIBIKTAPFa Tarl OOJIFaH JTOKTOPAHTTap,
VHHBEPCHUTET CTYJCHTTEPi, MArucTpaHTTap KOHE
MEKTET OKYIIBUIAPHI OOJIIBI.

3epTTey HOTHMXKEIEpiHe CYHEHIMN, jkaHa Meua-
-OpTa KaFJalbIHIA KacTapJblH MKaJIbl KiTall OKY
MOJICHUETIHIH OpTa JIOPEKEICH TOMEH €KCHIiH, all
OHBIH INIHJE Ka3akiia KiTanTapAbl OKUTBIH Kac-
TapAbIH YJCCIHIH OPBIC TITIHAC OKUTHIH KacTapIbIH
CaHbIHAH a3 €KEHIH aHBIKTAJIbIK. Byl TCHICHIIUSHBI
©3repTy YIIiH Ka3aKTiJIi KiTanTap/iblH CAHBIH Kac-
Tapra KbI3BIKTHl Ma3MYHJIa, TaKbIpbIITapaa Keoeii-
TiIl, HACUXATTay/ bl YChiHaMbI3. COHBIMEH KaTap Ka-
3aK TUTIHAET] FBITBIMU 9/1€OMETTIH JKETICTICYIILTITIH
ne 0131iH 3epTTeyiMi3 gonenaen oepmi.

KacrapabiH Ka3ak TUIIH KOJJaHYybIHA Me-
ANA-OPTAHBIH dcepi

Kaszipri aieyMeTTiK jkeinep kacTap IbIH HEeri3ri
KOMMYHUKAIIMs KO3iHEe aliHaJIFaHbl JA0JIeIey Il Ka-

JKET eTHEeHTIH akuKaT. MYHBI cayaliTHaMara KaThICy-
msTapAbH 91,6%-b1 pacTarn, aIeyMeTTIiK JKemiiep-
I J)KeKe, OKY, KYMBIC 0aObIMEH >kOHE Tarbl Oacka
MakcarTap/ia KOMMYHUKAIIWs YIIIiH KOJIaHAThIHBIH
kepceTkeH. Hazap aymapaTslH Tarbl Oip Mocene —
OJIAP/IbIH JKEJUIIK KapbIM-KaThIHACTA Ka3aK TITIHEH
repi OpBIC TUTIH KOI KOJIaHATHIHEI.

Oprama MemnaHa eceOIMEH jkacTap KYHIHE
l-men 3 caraTka JCHiH YaKbITBIH WHTCPHET Ke-
HICTITIH/E OTKI3€eIl KOHE OHBIH 0achIM OOJITIHIE
OHJIaWH (UIBMIEp/BHUIC0IAP KOPII, MYy3bIKa ThIH-
Jaibl, Vi TarcelpMaliapblH OPBIHAAIL, DJICYMETTIK
XKemiepAl napakraiael. byn opaiina cayamnamara
KaTBICKaHJap/IbIH MaKCaTThl Typle yHeMi Ka3ak-
Tl MEIMAKOHTETTI TYThIHATBIHAAD YJieci 33,4%-
JIbI KAMTBIJIBI, aJl KOHTEHTTI TYThIHY/a Tinre Oaii-
naHOaWTHIH Kayar Oepymrinepain yieci 33,4%-1b1
Kypazasl. XKayan Oepyminepuin 25,1%-b1 Ka3ak-
TiJAAI MEAMaHBl CUPEK TyTbIHCA, 8,1%-bI MymAEeM
TYyThIHOAHABI. KOHTEHTTI MaKcaTThl HE MaKCaTChI3
Ka3ak TUTIHJE TYThIHOAFaH arjaiia 1a, pecroH-
JIEHTTEePIiH OackiM Oeuriri (67,7%) Kazak TiTiHIET
xabapiamanapipl, >KapHaMaHbl, JKaHAIBIKTap bl
JKAKChl TYCIHETIHI aHbIKTanbl. OHBIH IHIIHIC Ka-
3aK TUTIHJErT KOHTEHTTI SpKalllaH TYCIHETiHIEep
OapJIBIK, TOTITap/a Ja 0achIM €KeHIH KopeMis3, all €H
KeIl yJieC JIOKTOPAaHTTap/blH, OaKamaaBp CTYICHT-
TEpiHiH, OKYIIBUIAPIABIH apacblHaa OaiiKanassl.
Kazakma KOHTEHTTI MakcaTThl TYpJA€ OpKallaH
KOPETIHACPIIH YJeci OapiblK CEerMEHTTEpie e
Oacka TiNAl KOHTEHT KOPETiHACPiH YJIEeCiHEeH To-
MeH O0onmbl. byn pecrionaeHTTepAiH 0achIM O6JIiri
Ka3aKTLIal MEIUAKOHTEHTIIEH O€eTIe-0eT KeJreH
KarJaina, OHbl TYCIHII, Kepe anaabl, Oipak KyH-
JETIKTI MaKCaTThl TYPAE TeK Ka3aKTUIII KOHTEHTTI
e3Jiepi i3jem, TaHaay OepMenTiHiH Oiaipeni. byn
JKaHAa JIDYIpJeTi KaHa KOMMYHHKAIUSUIBIK, OpTa-
HBIH epEeKIICNIKTEepiH TaFbl Ja aWIIBIKTAIl TYP:
TYTBIHYIIIBI KEJIJICH aKmapar i3aeMeisi, akrma-
paT TYTBIHYIIBIHBIH aJIbIHIA, KPOCC-MEIua )KOHE
TpaHcMeana GopManapblHa OHBI KOPIIAM TYPYHI
tuic. OchlHAAN Karmaiina FaHa Kas3ak TUIIHIH Ja-
MYBI, OHBI KAacTapJblH KOJJIaHYbl MOCEJICCIH/IC
inrepineymriiaik 6onansl. 3eprreyae apTypii dop-
Majla KOWBUIFAaH MarblHAJIAphl YKcac OapiibiK Cy-
pakTap/IbIH KayanTapbl KOPCETTi.

Kasak Tisii MeH OpBIC TUTIHIET] aKImapaTTapIbIiH
ayJapMajapblH KaKeT eTeTIHISP/iH YyJecl mama-
MeH Oipaeii 6ombl (28,6% xoHe 28,7%): ochIHIIA
ajamMra Ka3aKTUIIi KOHTCHTTI OpBICIIaFa JKOHE Ke-
pICiHIIIE OPBICTLII KOHTEHTTI Ka3akilara ayiapy
cepBHCTepi KaxeT. JlereHMeH jkacTap/plH OachiM
Oediri MyHIal aygapManapabl KaKeT eTIeHTIHIH,
OWJIMHTBAJI/IBI €KCHJICPIH alTKaH.
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3epTTey HOTHXKENEpi Ka3aKCTaHIBIK KacTap-
IIBTH 0achIM OOJIITiH FaIaMTOpPIaFsl Ka3aKTiIIlI Me-
JIMa-KOHTCHTTIH CaHBI, KOJieMi, camachl KaHaraT-
TaH/IBIPATBIHBI aHBIKTAN/IbI. AJlalijia TOKTOPaHTTap
apachlHJIa MEJIMAKOHTEHTTIH CaHBbIHA JIa, CallachlHA
Jla KOHUII TOJMAUTHIHAAp CaHBI 0AachIM €KeHi Oaii-
Kayael. JlOKTOpaHTTap IbIH JKayanTapbIlHAaFbl yJIec-
TiH 0acKa TonTapra KaparaHaa epeKIeNieHyl Kazak
TUTIHAET] FBUIBIMU KOHTEHTTIH >KETKUIIKCI3 €KEHIH
TaFbl Oip peT Iomenae .

OKHTBIH JKacTap Ka3aKTUIII MEIMaKOHTEHTTE
TAaHBIMIIBIK, FBUIBIMH, OWBIH-CAYBIKTBIK, OH3HEC,
TICUXOJIOTHSA, Oananap OarbITTapbIHAAFhI KOHTEHT-
TiH JKETICIIEUTIHIH KOpCceTKeH. TaHBIMIBIK KOHTCHT-
Ti KOOCUTY KepeK JereH Mikipai OapiblK TONTAFbI
PECTIOHICHTTEP KOJAaFaH, OJIAPABIH IMIiHIE €H KO-
FapFbl yJIeC JOKTOPAHTTAp MEH MarkuCTPaHTTaP IbIH
apacbeiHga 00Jibl. FhUIBIMM KOHTEHTTIH a3/bIFbIH
eH kemn Oenrinerenaep ae PhD crynenrrepi, yHu-
BEPCUTET CTYJIEHTTEpI MEH MarucrtpaHtrap Ooca,
OMBIH-CAyBIKTHIK, OW3HEC MOHE IICUXOJIOTHSUIBIK
KOHTEHTTIH TaIIIBUIBIFBIH MEKTEI OKYIIbLIaphl MCH
YHHUBEPCUTET CTYACHTTEPi OEMrijereH.

Tin amammapaplH WACSUTAPBIH JKETKI3ETIH, TO-
KipuOe ajaMacaThlH JKOHE MOJCHHU COHKECTIKTe-
piH OEKITeTiH Heri3ri Kypaa KbhI3METIH aTKapasbl.
Hudprbik Facepia kaHa KOMMYHUKAIUSUITBIK, TEX-
HOJIOTHSUTAp MEH TaTopMaliapablH naiiaa 00mysI-
Ha OalIaHBICTHI TIAAI KOJJIAHYJBIH JIaHIIIA(THI
KYPT ©3repreHin 0i3/1iH 3epTTeyiMi3 KOpPCETIT Oepi.
OJIeyMETTIK MeJHa, KbUIaM Xxabap anMacy >KoHe
IUQPIBIK Ma3MYHBI JKacay Kypaljiapbl skacTap-
JIbIH ©31H TaHBITY JXOHE OacKallapMEH KapbIM-KaThI-
Hac jkacay TOCUTIEPiH ©3repTill KaHa KoHMa, Kazak
TUTIHIH JKaHA MeJINa-0PTaaFrbl KOJIJAHBIC ayKbIMbI-
Ha J1a BIKIaNI eTe 0acTabl.

Bynsig 0opi Kazak enminzeri MeMJIEKETTIK Mop-
Tebere ue JKalaFbl3 Ka3ak TUTIHIH OoJiamarbiH aHbIK-
TaTeiH (akTopnap. OpbIH anFaH e3repiCTepAiH
KazaKk TUTH JaMbITyFa, KOFaMIBl TOMTACTHIPHIT
yKacamIia3 apHara Oypy YIIiH MEMJICKET TIeH KOFaM
Oipiecinm opTak ic-KMMBUIZAp CTPATETHSCHIH iCKE
achIpy KaKeTTiri OyJ 3epTTey MaKalachbIHBIH 0acThI
TY>KBIPBIMBI JIE€TI OMIIalMBI3.

KopbIThIHABI

OTaHbIK Me/ina 3epTTeyIIIep apachlHaa KaHa
KOMMYHHKALUSUIBIK OpTaja ’KacTapAblH OKy MOJe-
HUETIHIH ©3repyl MEH Ka3zak TUTIH KOJITaHy epeK-
LIETIKTepl KoM TaJjKbllaHa OEpPMEHTIH FBUIBIMU
Mocele. Makaiajia skacTap/iblH KiTal OKy MoJIeHHE-
TiHJer e3repicTep OYTiHIT KOMMYHHKALUSUIIBIK TEX-
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HOJIOTHSJIAP/AbIH KbUIJaM JaMybIMEH OaiJIaHbICThI-
pa 3eptrenred. Kitam oKy HaFAbpUTapbIHBIH ©3Tepyi,
IocTypai Oacma, TelneBH3HS MEH pajuo TypiHIeri
OyKapanblK akmapar KypaJIapblH KOJJIaHy MeH
IUQPAbIK GOpPMATTaFBl KOHTEHTTIH apacalMarbl ca-
parnranpl.

TakpIpbIlIKa KaThICTBl KYPTi3LAreH oJIeyMeT-
TIK 3€pTTEY COHFBI JKbUIIAPJAFbl MEJHa-OpPTaIarbl
e3repicTep KaszakK TUIIHIH KOJJIAHBUTYbIHA JKaHa
TEHACHIUATAP OCep eTeTiHIH, YXacTapAblH Ka3ak
TUTIH KOJIAaHyIaFbl epeKIIeTIKTepiH aHBIKTayFa KO-
MeKTecTi. 3epTrey OaphIChIHIA DIIEyMETTIK Meaua,
IUQPABIK TUIATGopManap MEH MOOWIBII KOCHIM-
nrajap ’KacTap/IblH KiTall OKyFa JIeTeH bIHTaChl MEH
aKMapaTieH KapbIM-KaTbIHACKIH KaJlail @3repTKeHIH
KOPCETTI.

3epTTey KOPBITHIHABICHI OOWBIHINA Ka3akK Tifi-
HiH XKaHa KOMMYHHKAIIUSUIBIK OPTaJIaFbl ©3repicTe-
pine 6ipHemie ¢paxTOp BIKIIAJT €TETiIHIH alTyFa Oomna-
nel. Onapra MbIHAJap sKaTajbl:

Oipinm, mmdpaeik wmenma TIaTdopmanap,
OHBIH iMIiHJE, DICYMETTIK KeJijIep MeH BHJEO aj-
Macy KbI3METTEpiHiH, OHJIAHH (QOpyMIapablH Kerl-
TIT1 JITHTBUCTHKAJIBIK, MHHOBAIIMSUIAPFA YKOJI allITHI,
Ka3ak TUTIH KOJIaHy KaHa KOMMYHHUKAIHSIIBIK Op-
Tara OeWiIMIENII, KacTap apachlH/IA «OKEJUTIK KbIC-
KapTbuiram» Gpopmaiap gamu O6acransl. [laiinanany-
nIbUIap MUQPIILIK KOMMYHUKAIHMSFA BIHFAAIIbI )KaHa
CO3Iepi, TiI OPHEKTEPIH KOHE CICHITEP >Kacabl.
By xxepae OaThICTHIK aFbUIIIBIH TUTIHE EIKTEY /e
Oalikamamipl,

eKkiHIIi, MHTEepHeTTerl TUAIK OaliaHpic Oei-
CeHJII Opi KpU1IaM xypyae. KenmoneHHeTTi xoHe
KOITIIAI KOFaMIapaa TiIaep e3apa dpeKeTTecell
JkoHe Oip-OipiHe acep eremi, HOTHXKeCiHAE muUdp-
JBIK, TUCKYpCTa THOpUATI dopmamap MeH KOATap
aybICTBIPbUTAbL. Kazak Tidl e CBIPTKBI TUIIIK
acepiep/ieH KOpFaHa alMay/a, ChIPTKbI 9CEPIiH KY-
IIIMEH O3Trepy/Ie;

Ylinmi, s>kahanmany TpoIecTepmiH BIKIATBI-
MEH MHTEPHET apKbUIbI dJIEMJCT] TUAEPHiH o3apa
OalimaHbIChl apThIl, >kahaHABIK TCHICHIUSIIAPIBIH
BIKIAJIBIMEH JKacTap apachblHla KONTUIAl opTa Ka-
JBIITACKINT yiTepai. Mpicanbl, cayajqHamara Ka-
ThICKaHAapAbIH 33,4%-bI MaKcaTThl TYpPAE YHEMI
Ka3aKTial MEIUAKOHTETTI TYTHIHCA, KOHTEHTTI
KaOpU1aya TiNre MyJszaeM OaimaHOalThIH Kayarl
Oepymrinepaiy yneci 33,4%-au1 KyparaH. SIFam, Ka-
3ipri KacTapAblH OipHeIe Tijxi MEHrepyi MeH ay-
napma riaTdopMaIapIblH KETUTyl apKackIH/Ia JKac
TYTBIHYIIBIIAP aKMapaTThl Ke3 KeJITeH Tijne KaObl-
Jail anmajpl, TYCIHOEHTIH MaTepHasbH, BHIEO HEMe-
ce ay/lMo KOHTEHTTI ayAapMajia OKUIbI.
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Byn 3eprreyniH Tarbl Oip MaHBI3bI KOPHITHIH]IBI
TYKBIPBIMBI — Ka3akK TUTIHIH jkKaHa MeIHa-0pTaIarsl
KOJIIaHBIC ITpO0JIeMaapbl COHFbI OHIXKBUIIBIKTA
JKBUIIAM ©3TepreH Meua JIaHAmaPT eH HQPIBIK
MeJMaHbIH e3apa OeJICeH[Ii dpeKeTTeCcyiHe Toyemn i
0oyl gen caHaiimbiz. CayajaHaMma HOTHXKENEP] Ka-
3aK KacTapbIHBIH NUQPIBIK (popMaTTa OKyFa JIeTeH
afTapIIbIKTai 6eTOYpPHICHIH na monenaeni. OceIHaai
KOPBITBIH/IBI TYXKBIPbIMJIAPFa CYHMEHIN Keleciaen
YCBIHBIMJIAP XKacail aTaMbl3:

- Ka3ak TUTIHIH 3aMaHayl KOMMYHHUKAIUSITBIK
iaropMasapra MHTErPAlUsUIaHybIH KOJIalThIH
cTpaTterusiap KaObUIaay KaxerT,

- TEXHOJIOTHSUIBIK, OPTaHBIH BIKIATBIMEH Ka3ak
JKACTapBIHBIH KiTall OKY MOJCHUETI TOMEHJETeH,
Ka3akia KiTal OKUTBIH KacTapJblH YJIeCi OpbICIIa
KITanThl TAHJAWTBIH YKacTaP/bIH CAaHBIHAH a3 00JTYbI
1a MEMJIEKETTIK TUI cascarTbl OOMbIHINA JaWbIHIA-
NaThIH OarmapiaManapia JkaHala Karuaauap MeH
yCTaHBIMIApP, KEMICH II Mapayiap KaObuay YChIHBI-
JIaJIbl;

- Ka3aKCTaHJbIK KacTapFa Ka3ak TiTIHJET] FbI-
JBIMH ©JICOMETTIH JKETICTICYIIUTITIH IIenTy >KOJIa-
PBIH FBIIBIM MEH O1J1IM CallaChIHA YKayallThl YOKIJIET-
Ti OpraHjap OTaHJBIK FHUIBIMUA KAaybIMJIACTBHIKIICH
Oipirecint KoJIFa aiTyJiapbl MaHBI3ABL. O3ipiie Oy
OarpITTa CEpIiHJII YCHIHBIMAAP Kapachl KOPIHOEHI1;

- xahaHABIK TCHICHIVMSUIAPAH Ka3ak TiuT Jie
IIeT KajFaH »KOK, JKOHE IeT Kaja aa ainMainapl. Ka-
3aK JKacTapbl MUQPPIBIK 1aTGopmanapasl e3aepi-
HiH aHa TLTiH JKeiJIeri KapbIM-KaThIHaCKa OeHiMIey
apkpUTbl Kosanyaa. COHABIKTAH UQPIBIK TPaHC-
dopmanusapaplH Ka3ak TUTIHIH ~KYpbUIBIMBIHA,
CO3JIIK KOPBIHA, JKaC a3aMaTTap/IbIH TYJIFAChIHA BCE-
PiHIH KaHIIATBIKTHI TEPEH €KeHIH aHBIKTAy ayKbIM-
JIbl 3EPTTEYNIEP/Ii KAKET eTeIi.

Hudpasik TexHOIOTHsUIAD OKY MEH akmapar
aNMacy/IblH KaHa MYMKIHIIKTePiH YChIHA OTBIPHI,
VITTBIH TiTiH, MOJICHHETI MEH pyXaHH OalJIbIFbIH
cakTay/Ja, JaMBITYAa YIKSH KUBIHIBIKTAp TYFbI3Y-
na. Ludpaslk o1aem kactap YIIH TapTHIMILI KOHE
TEXHOJIOTHSJIAp aKnapaTieH e3apa OpeKeTTecy
KOHE OKY YLIIH 30p MHHOBALUIBIK MYMKIHJIIKTED
ycbiHaabl. JlereHMeH OyHIal apTHIKIIBUIBIKTapFa
KapamacTaH, HUQpPIbIK GopMaTThl TaHIAaFaH O1TiM
ITyIIBl MaTepUaIbl YCTIPT TYCiHEl, OHBIH OWjay
(hyHKIMUIApel TOMEHAEHA. Al Kara3 KiTanTapsl
OKY TEePEHIPEK TYCIHyTe, eCTe CaKTayFa JKOHEe KiTall
Ma3MYHBIH 5MOLMOHAIIBI KaOblIiayra yHperesi.
byn Moceneni ge KorFaMa *ui TaJIKbLIAIl, HaCHXaT-
Tay Kaxer.

Bi3gin 3epTTeyiMi3 Ka3aKCTaHJIBIK KacTapIblH
aKmapaTThl TYTBIHYIBIH HUQPIBIK (opMaTTapbiHa
ke0ipek OeiiiM, noctypiai O6acria BAK-tan ammax-
Tarl, KapbIM-KaThIHACTA aHa TUTIH CHPEK KOJIaHa bl
JIeTeH TuroTte3aHbl pacraijbl. KopsiTa alTkKaHa,
IUQPIBIK OPTaa OKYAbIH JIEKTPOHIBIK, )KOHE JI9C-
TYpJII TYpJIepi apachblHIOAarbl TEHE-TEHIIKTI cakTay
cananel OinmiM Oepy MeH jKacTaplibl YATTBIK TOp-
OMeMeH KaMTy/ia aca MaHbI3/Ibl JIeT OlIaiiMbI3. byn
HUQPABIK A9YipJae OKYy MOACHHUETIH HBIFANTYIBIH
THIMII CTPaTeTHsIapbIH TYKBIPHIMIAyMeH KaTap
OUQPIBIK TEXHOJIOTUSIIAPJIBIH OKY MOJCHUETI MEH
OinmimMiHe DcepiH oaH opi 3epaeney /i )koHe TYCIHY a1
TaJlal eTesi.
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MEDIA DISCOURSE OF «<HATE SPEECH»
IN DIGITAL COMMUNICATION: CASES OF SOCIAL MEDIA

Y. Ormakhanova

The article is devoted to the phenomenon of implementation of traditional forms of “hate speech”
on the social networks such as Facebook and Instagram. In particular, the content and stylistics of texts
containing signs of “hate speech”, the aspects of framework normative documents and the main con-
cepts of verbal aggression in electronic communication are analyzed. Moreover, the concept and media
discourse of “hate speech” are extrapolated to form a basic tool for building a personal brand, increas-
ing loyalty on social networks through negativity, condemnation, slanderous or aggressive statements
against opponents.

The purpose of the study is to map the negative factors of the impact of modern socially oriented
content on the stylistic and linguistic presentation in the social media texts. The author also attempted
to consider the incentive motives of these phenomena and counteraction measures for the escalation of
“hate speech” on the Internet. The author puts forward the idea of the need for a scientific understanding
of the legal nature of “hate speech”, which includes several controversial aspects of the contraposition:
the right to freedom of opinion is not/is the basis for choosing any (even aggressive or hateful) forms of
expression of these opinions.

The practical significance and value of the work lies in the focus on improving communication tech-
nologies for monitoring and analyzing social media and systematizing available information. The author
notes the need for technological strengthening of tools and methods for tracking hate speech on social
networks, and proposes a discussion on defining criteria for assessing the aggression level of hate speech
and its prevalence on the global network.

The research methodology is based on the use of comparative, textual and linguistic analyzes of
precedent electronic media texts containing signs of “hate speech”. The results of the study substanti-
ate the need for a prompt response to the dynamic increase of hateful rhetoric by society and the state,
strengthening methods of legal counteraction and ethical regulation, as well as increasing media and
information literacy of the population. From the point of view of professionalizing the blogosphere, it
is reasonable to use mediation technologies for conflict resolution, promote the concept of a respectful
interactive environment and strengthen counteraction measures for “hate speech” in social networks.

Key words: “hate speech”, electronic texts, digital platforms, media discourse, personal brand, in-
formation vacuum.

E. OpmaxaHoBa

XaAbikapanbik, 6iaim 6epy kopriopaumscsl, KasakcraH, AAMaTtsl K.
e-mail: enlik.ormahanova@mail.ru

LincppAbIK, KOMMYHMKaLLMSIHBIH, «OLUMEHAIAIK TiA» MEAMAANUCKYPCbI:
9AeYMeTTIK MeAHa KeicTepi

Makana «®Deincbyk» >xoHe «MHCTarpam» SAEYMETTIK >KeAiAepiHAE OpblH aAfaH OLUMeHAIAIK
TIAAIH, ABCTYPAI (hOpMaAapbiHbiH, UMMNAEMeEHTaLMST (DEHOMEHIH 3epTTeyre apHaAFaH. ATan anTKaHAQ,
eLINEHAIAIK GeAriAepiH KaMTUTbIH MOTIHAEPAIH MasMyHbl MeH CTMAI, wWeHO6epAiK HOPMaTMBTIK
KY>)KaTTapAblH acrnekTiAepi >X8He 3AEKTPOHAbl KOMMYHMKAUMSAAFbl TIAAIK arpecCUsiHbiH, Herisri
YFbIMAAPbI TaasaHaAbl. CoHAAM-ak, BAEYMETTIK XKeAirepae Xeke BpeHA Kypy, HeraTuBTi Mikip Taparty,
anbInTay, »aaa aby, ONMoHEHTTEPMEH arpecCcUBTi TYPAE COMAECY apKblAbl ay AMTOPMSIHBIH, Ha3apblH
ayAartapaTtbiH KYPaAAAp >KMHaFbIH KAAbINTACTbIPY MakKCaTbIHAQ «OLUMEHAIAIK TiA» TY>KbIpbIMAAMAChl MeH
MeAMa AMCKYPCBIHbIH 3KCTPANOASLMACHI >KYPri3iAAlLL

3epTTey MakcaTtbl — SAEYMETTIK MaHbI3AbIAbIFbI 6ap 3aMaHaym KOHTEHTTIH 8CepiH SAeyMeTTiK
XKeAi MOTIHAEPIHAEr CTMAMCTUKAAbIK, >XOHE AMHIBUCTMKAAbIK, KyObIAbICTAp apKbiAbl 6akbiAay;
COHbIMEH Karap, aBTop OYA KyObIAbICTbIH Ce6enTepiH >XKoHe WMHTEPHETTE KEe3AECETIH OLUMEHAIAIK
TIAAIH  KYLIeloiHe Kapcbl Typy LWapaAapblH KapacTblpyFa ThIpbICTbl. ABTOP KOHTPMO3USHbIH
AVCKYCCUSIABIK, TYCTApbIH KAaMTUTbIH «BLUMEHAIAIK TIAAIH» KYKbIKTbIK, TaOUFaTbIH FbIABIMW TYPFbIAAH
TYCiIHY KQXXETTIAIr TypaAbl MAEsIHbI aAFa TapTaAbl: Mikip GiAAiIpY GOCTaHAbBIFbI KE3 KEAreH MiKipAi
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dopmanrapabl TaHAayAa ( TiNTi arpeccMBTi Hemece XKEKKOpPIHILWTI) Herisaeme 6oAa aamaiabl / 6oAa
aAaAbl.

PKyMbICTbIH MPaKTUKAABIK, MaHbI3AbIAbIFbI MEH KYHADIABIFbI 9AEYMETTIK MeAMaHbl 6aKblAdy MEH TaA-
Aay >koHe 6ap aknapaTTbl XKYHeAey YiliH KOMMYHMKALUMSIAbIK, TEXHOAOTMSIAAPAbI XKETIAAIpyre GarbiT-
TaAFaH. ABTOP AEYMETTIK YKEeAIAepAETi BLUNMEeHAIAIK TIAAI KaAaFaAdy KypPaAAApPbl MEH 8AICTEpIH Tex-
HOAOTMSAABIK TYPFbIAQH KYLUEMTY KAXKETTIAIrH aTan eTeAl, COHAQM-aK, BLUNMEHAIAIK TIAAIH arpecCUsIAbIK,
AEHIeMiH >XoHe OHbIH FaAaMAbIK, >KEAIAe TapaAyblH OGaraAanTbiH KPUTEPUMAEPAI aHbIKTay GOMbIHLIA
AMNCKYCCUSIHbI YCbIHAAbI.

3epTTey sAiCTEMECI «OLUMEHAIAIK TiA» OeAriaepi 6ap npeueAeHTTi sAeKTpoHAbl BAK MaTiHAEpiHiH
CaAbICTbIPMaAbl, MOTIHAIK >X8He AMHIBUMCTUKAAbIK, TAaAAQYAAPbIH MaiiAaAaHyFa HerispeAreH. 3eptrey
SKYMbICbIHbIH, HOTMXXEAepi KOFaM MeH MEMAEKETTIH OLUMEHAIAIK pUTOpPUKA AEHreliHIH ecyiHe Aep Ke-
3iHAE Ha3ap ayAapyblHbIH, KYKbIKTbIK, KQPCbIAbIK, MEeH 3TUKAAbIK, PETTEY SAICTEPIH KYLLENTY, COHAaM-aKk,
XaAbIKTbIH, )XoHe OyKapaAblK, aknapart KypaAAapblHbiH aknapaTTbiK, CayaTTbIAbIFbIH apPTTbIPY KaXKeTTi-
AIriH Heri3aenAi. baorocepaHbl KaCiBUAEHAIPY TYPFbICbIHAH KAKTbIFbICTAPAbI LIELY YiIiH MeAMaums
TEXHOAOTMAAAPbIH KOAAQHY, CbIMAQCTbIK, MHTEPAKTMBTI OpTa TY>XKbIPbIMAAMAChIH HacKMXaTTay, 9AeyMeT-
TiK XXeAiAepAe OLUMEHAIAIK co3aepiHe KapcChl LWAapaAapAbl KYLLEATY OpbIHAbI.

TyHiH ce3aep: «OLUMEHAIAIK TiA», DAEKTPOHABIK, MOTIHAEP, CaHAbIK, NAaTopmasap, Mearmaamc-
KYPC, >Xeke OpeHA, aknapaTtTbikK, BaKyyMm.

E. OpmaxaHoBa

MeskayHapoaHas o6pasoBaTeAbHas kopriopaumsi, Kasaxcran, r. AAMatbl
e-mail: enlik.ormahanova@mail.ru

Meauaamnckypc «si3bika BpaXKAbl» B LUPPOBOH KOMMYHUKALLMM:
KeMCbl COLLMaAbHBIX MeAUA

CraTbs nocesleHa M3yyeHuio (heHOMeHa UMMAEMEHTALMU TPAAUMLMOHHBIX (POPM HEHaBUCTHUYE-
CKOW PUTOPUKM B COLMaAbHble ceTn «Denchyk» n «MHcTarpam». B 4aCTHOCTM, aHAAM3UPYETCS KOHTEHT
M CTUAMCTMKA TEKCTOB, COAEPYKALLMX MPU3HAKM S3blKka HEHABUCTU, aCMeKTbl PAMOYHbIX HOPMaTMBHbIX
AOKYMEHTOB M OCHOBHble KOHLEMNTbl PeUYEeBOi arpecCcum B 3AEKTPOHHOM KOMMYHMKaLMK. Takxke npo-
BEAEHA 3KCTPANOASLMS AAHHBIX MEAMIHOTO AMCKYPCa «s13blKa BPaXKAbl» Ha COBOKYMHOCTb aArOPUTMOB
popMmrpoBaHus 6Ha30BOr0 MHCTPYMEHTAPUS AAS BbICTPAMBAHMS AMUHOTO OPEHAQ, YBEAUYEHME AOSIAb-
HOCTM B COLICETSIX 32 CUET HeraTMBa, OCYy>KAEHMS, KAeBETHUUYECKMX MAM arpeCCUMBHBIX BbICKa3blBaHUI B
OTHOLLUEHWM OMMOHEHTOB.

LleAb MccaeAOBaHMS — MPOBECTU KapTMPOBaHMe HeraTMBHbIX (PaKTOPOB BO3AEMCTBUS COBPEMEHHO-
ro COLUMAAbHO-OPUEHTMPOBAHHOIO KOHTEHTA Ha CTUAUCTMYECKYIO M AMHITBUCTUUYECKYIO peaAm3aumio B
TEKCTaX COLMAAbHbIX CETEI; aBTOP TaK>Ke MPEAMPUHSIA MOMbITKY PAaCCMOTPETb NOOYAUTEAbHbIE MOTUBbDI
AQHHOTO SIBAEHUSI 1 Mepbl MPOTUBOAENCTBUSI 3CKaAaLMM HEHABUCTHUUYECKMX BbICKa3blBAHUIA B MHTEP-
HeTe. ABTOP BbIABUIAET MAEI0 O HEOOXOAMMOCTM HayUHOIO OCMbICAEHMSI MPABOBOIO XapakTepa «si3blka
BPKAbI», BKAIOUAIOLLErO HECKOAbKO AMCKYCCUMOHHbIX aCrMeKTOB KOHTPAro3wLum: NpaBo Ha CBOOOAY
MHEHUIA He SIBASIETCSI/IBASIETCS OCHOBAHMEM AAS BbIGOpA AOObIX (AQXKe arpecCUBHbIX MAM HEHABUCTHM-
Yyeckmx) hOPM BbIPAXKEHUS STUX MHEHWIA.

[MpakT1yeckas 3HaUMMOCTb M LIEHHOCTb PAbOThbl PEAAM3YIOTCSI B OPUEHTUPOBAHHOCTM Ha yCOBep-
LUEHCTBOBAHME KOMMYHUKALMOHHBIX TEXHOAOTMI MOHUTOPUHIA U @HaAM3a COLIMAAbHBIX MEAMA U CUCTe-
MaTr3aummn MetoLLencst MHpopMaLMn. ABTOP OTMEUYAeT HEOOXOAMMOCTb TEXHOAOTMUECKOTO YCUAEHUS
MHCTPYMEHTOB M METOAOB OTCAEXKMBAHMS S13blka HEHABUCTM B COLICETSIX, a TaK>Ke MpeAAaraeT AMCKYC-
CMIO MO OMpPEeAEAeHUIO KPUTEPHEB OLEHKM YPOBHS arpecCuMmM HEHaBUCTHUYECKOW PUTOPUKM 1 ee pac-
NPOCTPAHEHHOCTU B TAOGAABHOM CEeTH.

MeToaoAormns UCCAeAOBaHMS CTPOUTCS HA UCTIOAb30BaHMM KOMMAPATMBHOIO, TEKCTOBOIO U AMHI-
BUCTMYECKOrO aHaAM3a NpeLeAEHTHbIX 3AeKTPOHHbIX MEAMATEKCTOB C NMPU3HAKaMU «si3blKa HEHABUCT».
Pe3yAbTaTbl MCCAEAOBATEALCKOW PaboTbl 060CHOBBLIBAIOT HEOOXOAMMOCTb OMEPATUBHOIO pearnpoBa-
HMS HAQ AMHAMM3ALMIO HapaLLMBaHWUS HEHABMCTHUUECKOW PUTOPUKM CO CTOPOHbI 06LLecTBa M rocy-
AAPCTBa, YCUAEHUSI METOAOB MPABOBOrO MPOTUBOAEMCTBUS M STUUYECKOTO PEryAMpOBaHMS, a Takxke
MOBbILLIEHWE MEAMIAHOM U MH(POPMALIMOHHONM rPaMOTHOCTM HaceAeHus. C TOUKM 3peHns npodeccroHa-
AM3auUMn 6A0rocdepbl UMEET CMbICA MCMIOAb30BaTh MEAMATMBHbBIE TEXHOAOTMM YPEryAMPOBAHUS KOH-
(bAMKTOB, MPOABUraTb KOHLENT YBAXKUTEAbHOW MHTEPAKTUBHOM CPeAbl U YCUAMBATb Mepbl MPOTUBO-
AENCTBUS 3blKy HEHABMCTU B COLICETSIX.

KAtoueBble cAOBa: «5i13blK BPaXKAbl», SAEKTPOHHbIE TEKCTbI, LM(PPOBbIe NAAT(OPMbI, MEAMAANCKYPC,
AMYUHbIN BpeHA, MH(POPMALIMOHHBIN BaKyyM.
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Introduction

The interactive model of informational interac-
tion between communication participants takes a
leading position in the discourse of modern digi-
tal media. According to the research conducted by
the consulting company Kepios, almost five billion
people, or just over 60% of the world’s population,
actively use social networks (data as of July 2023).
The average social media user has access to seven
platforms, the most popular among which are What-
sApp, Instagram and Facebook (owned by Meta).

Modern online publications are characterized by
hypertextuality, interactivity, and openness (Deuze,
2003). In terms of communicative effect, all par-
ticipants of the digital discourse take part in the
development of media reality. Each user of social
networks has an opportunity to express their opinion
and position regarding any issue. In addition, users
of digital media independently prepare the mate-
rial and are responsible for its distribution (Yesen-
bekova et al., 2023). It should also be noted that the
number of ways of content production and distribu-
tion will increase every year, since digital platforms
adhere to a different logic in their work compared to
traditional media (Hughes, 2018).

In the context of the active dynamization of
digital communications, there is a growing concern
about the spread of negative or harmful content and
flaming as the most common form of cyberbully-
ing. This phenomenon is based on the use of verbal
aggression, in which a virtual offense causes real
discomfort or a psychological reaction. Pluralism
and diversity of opinion or evaluation on the Inter-
net can not only spread information, but also carry
dangerous destructiveness, especially for children
and adolescents. In particular, the information pub-
lished on social media in text, video and audio for-
mats can lead to an escalation of social tension and
even real conflict. The position of “opinion leaders”,
therefore, can have an impact on the worldview, be-
liefs and attitudes of an individual or audience to the
events.

In this regard, the scientific understanding of the
legal field of the use of verbal aggression and “hate
speech” in the modern Internet space is being up-
dated, in which the right to freedom of opinion and
the choice of form of expression of these opinions
come into conflict. Moreover, in the concept of the
theoretical framework of the study, the author tries
to answer several questions: How is verbal aggres-
sion in digital media related to destructive forms
of communication (blackmail, ridicule, threat, dis-
semination of fake information, exposure, electronic

texts discrediting a person)? Can verbal aggression
on social media be considered as a sign of deviant
communicative behaviour? Are the patterns of ag-
gressive behaviour of popular Kazakhstanis able
to influence the building (formation) of a personal
brand on social networks?

Materials and methods

The empirical basis of the study is electronic
media texts of social networks such as «Facebook»
and «Instagramy. Posts and comments of users that
received a large number of likes and dislikes were
selected for analysis. Since the functions of the so-
cial networks such as Facebook and Instagram im-
ply duplication of publications on both platforms,
the results of quantitative and qualitative analysis
of media texts have different indicators. To stratify
quality indicators, publications were selected, the
content of which caused an ambiguous reaction
from users of social networks, which eventually in-
fluenced the social mood of the majority of Kazakh-
stanis. During the research, the author also drew at-
tention to the influence of the content characteristics
and content of publications on representatives of
government agencies and the public sector. In quan-
titative terms, the selection of material was carried
out based on the following indicators: the number
of likes/dislikes; number of subscribers; number of
reposts; number of stories published. Using the con-
tinuous sampling method, examples of the use of
hate speech in the electronic texts were investigated.

The method of contextual and comparative in-
terpretation of the main connotations of the media
text is used to identify the manipulative component
that affects the public perception of information, as
well as the growth of popularity, loyalty and recog-
nition of a personal brand through the use of hate
speech, in particular, the text taken in the event
aspect is considered. The comparative and linguis-
tic segment of the analysis of precedent electronic
media texts allows to develop a basic understand-
ing of the most commonly used models of verbal
aggression in social media texts. Features of media
discourse were revealed due to the methodological
potential of content analysis, since this methodology
involves the representation of social reality in the
media space.

Literature review
The linguistic aggression has been studied wide-

ly from a variety of positions. The founders of the
Dangerous Speech Project note that for «real ag-
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gression, people must first be taught to see enemies
in other people through malicious texts» (Benesch
S., 2018). The authors came to an understanding of
linguistic aggression as violence that must be pre-
vented by making it less common or less convinc-
ing. Scholars are searching for universally accepted
definitions of «dangerous speechy, discussing how
digital and social media «allow dangerous speech to
spread and threaten the world».

The reserch of Harvard scientists devoted to in-
novative dehumanization (Austin J.L., 1962) can be
considered fundamental in the historical context; the
legal studies of John Bachman and Jack Holland are
also interesting (Bachman, Holland, 2019).

The incitement through media texts was studied
by the Virginia scholar S. Benes in his work «Vile
Crime or Inalienable Right, Defining Incitement to
Genocide» (Benesch, S. (2003).

R. Brown’s study (2016) “Defusing Hate: A
Strategic Communication Guide to Counteract”,
which is a strategic communication guide to coun-
teracting aggressive hate speech, can be considered
valuable methodological material.

Media discourse as management of public con-
sciousness was examined by M.R. Zheltukhina
(2003). One of the fundamental works is the study
conducted Yu. N. Karaulov. The researcher studies
media texts in the communicative space (Karaulov,
2004). Khorosheva, Shustova, Kosteva devoted
their works to the linguistic confrontation, as well
as the influence of information flows on mass con-
sciousness (Khorosheva et al., 2019). In the article
devoted to the process of mediatization in Kazakh-
stan, D. O. Baigozhina (2018) describes the features
of the media culture of Kazakh society. Klushina’s
reserch is devoted to the mediatization as the most
important stylistic process. The communicative-ax-
iological category of straightforwardness in Kazakh
media discourse was examined by Zhakupova A.D.
and Omarova N.G. According to them, the commu-
nicative-axiological category of straightforwardness
is relevant in Kazakh media discourse, since truth-
ful, sincere or even harsh statements play an impor-
tant role in forming ideas about the development of
freedom of speech in the media (Zhakupova et al.,
2023).

Despite the large number of research devoted
to media discourse, according to the author of this
study, hate speech in national digital discourse is not
studied widely and thoroughly. Media discourse is
considered as a complex system of virtual commu-
nicative space, the main function of which is per-
formed by mechanisms that have a manipulative ef-
fect on the linguistic consciousness of society.
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An overview of the transformation of the media
industry in the digital age is presented in the scientif-
ic work of professor of the University of California
Martin Hilbert (2016). The book called «The Con-
tent Trap: A Strategist’s Guide for Digital Transfor-
mation» by Bharat Anand provides valuable advice
on analyzing the impact of technological change on
the media landscape, as well as the consumption
of media content by the audience. The study helps
to predict consumer demand for media products
(Anand, 2016). American investigative journalist
Nicholas Carra examined the influence of the World
Wide Web on the information society. The book
called «Take a Look: What the Internet is Doing to
Our Brain»? describes the audience’s way of think-
ing and consuming information (Carr, 2011).

Results and discussion

In the study of communication methods in digi-
tal media discourse, an integrated approach is im-
portant, since this topic is an interdisciplinary area.
Unlike traditional media, social media are more ca-
pable of implementing the function of manipulative
influence. Before the emergence and development
of digital communications, traditional types of me-
dia had a static nature of transmitting information,
since the communicative interaction between the
recipient and the sender was fixed. Social media of
our time is characterized by its dynamism, in which
all users of digital platforms have the opportunity
to participate in the creation of content. Due to the
activity of the audience in the use of social net-
works, media reality has undergone great changes.
The transformation of modern media discourse has
created a new virtual reality, where each participant
in communication forms his own attitude to what
is happening as a result of consuming information.
From the perspective of the concept of the dialogical
nature of media texts, every person with any degree
of involvement in media discourse is a recipient of
media reality (Duskaeva, 2012).

The audience of social networks can be divided
into the following categories: active, passive and in-
active users of virtual pages. In quantitative terms,
the active category includes users who publish posts
and stories, write comments, or make reposts at least
once a day. A qualitative analysis of posts by active
users showed the thematic diversity of published
information, as well as the expressed subjective at-
titude of the addressee. The users belonging to the
active category often represent the intention of the
call. The group of passive users includes those com-
munication participants who rarely work on their



Y. Ormakhanova

content and prefer to observe what is happening
rather than exchange information. Inactive users
can be those users of social networks who have their
personal accounts, but have never taken part in me-
dia discourse after registering the page. Active users
of social networks can be considered professional
repeaters of media reality. This is usually a category
of individuals engaged in journalistic, blogging, and
social activities. Citizens who express active civic
position through digital platforms and have a certain
number of followers, authority, reposts, citations
or a permanent loyal audience are considered to be
«opinion leaders». D. Berry and E. Keller (2003)
outlined the ideal image of a leader of public opin-
ion who inspires the most trust based on an analysis
of the behaviour of American citizens.

Based on the results of content analysis of social
networks, it was possible to establish that the au-
dience’s attention is focused on socially significant
topics in the posts (publications) of «public opinion
leaders». It is worth noting that people who are con-
sidered to be «public opinion leadersy» take an active
part in shaping information flows, and are able to
form the information agenda and exert manipula-
tive influence through distributed content. The study
found that the «public opinion leaders» try to influ-
ence the consciousness of their subscribers and form
a personal brand by carrying out acts of manipula-
tion. In this study the personal brand is considered
not only from the position of the individual who dis-
seminates information, but also from the position of
the hero of the content. For example, having a large
number of subscribers, the famous local TV host
Dinara Satzhan devotes posts to other famous and
less famous people on the «Facebook» and «Insta-
gramy platforms, thereby influencing their personal
brand. Influencers are increasingly focusing their at-
tention on social media. The rich and famous people
increase their wealth through recognition. Sales are
growing, and the «personal brand» continues to in-
fluence the masses (Lin at al., 2022).

With the development of Internet technologies,
the emergence of new types of social networks and
the involvement of a large number of registered
users has led to the formation of an «information
vacuumy», where everyone has the opportunity to
manage his or her account by implementing indi-
vidual and collective intentions. Being under the
influence of an «information vacuumy, digital so-
ciety gives preference to communication in the vir-
tual space. In addition, the «information vacuumy
can serve as a manipulation function, where hate
speech is often used. During the observation, sev-
eral cases were examined that caused a resonance

on social networks. As a result, it was found that
any high-profile event can end up in an «informa-
tion vacuum» under the manipulative influence of
social network users. Since the «information vacu-
um» assumes the lack of opportunity to study and
consider the problem comprehensively, the dis-
tributor of digital content and other participants in
communication build communication taking into
account their own interests.

Due to digital resources, the level of openness
and trust between government and society increases.
This trend boosts the development of citizen jour-
nalism. Over the past five years, almost all Kazakh-
stani TV channels have opened accounts on social
networks, simultaneously duplicating news on digi-
tal platforms. Cross-media platforms such as «Face-
book», «Instagram», «WhatsApp», «Telegram» or
«Twitter» have become a bridge between profes-
sional journalists and online content creators (Hil-
bert, 2016). It can be seen how the content of news
portals operating online is developing. The mass
media discourse uses an interactive social method
(Zhetpisbaeva et al., 2024).

During studying of the topic within the frame-
work of this research, an analysis of the account of
two local TV channels adapted to the social network
«Instagram» was carried out. The methodological
basis was the site «Popsters», which analyzes so-
cial media accounts. Two Kazakhstani TV channels
were chosen for this study: «24 KZ», «Atameken
Business» (Figure). The period of study was from
April 14 to May 14, 2024. Quantitative data was
collected according to the following criteria: the
number of publications, the number of views, the
average statistical data on the number of views, the
number of likes and comments.

«24 KZ» statistics: 4376 videos of news con-
tent were uploaded, the total number of views is
14563129. The number of likes is 138771, the num-
ber of comments is 30706.

Statistics of the «Atameken Business» TV chan-
nel: 632 videos of news content were uploaded, the
total number of views i1s 7538406, the number of
likes is 96559, the number of comments is 28818.

Judging by the statistics of TV channels adapted
to social networks, the account of the TV channel
«24 KZ» is the leader in the number of videos and
views, as well as in the number of likes. In terms of
the number of comments, a similar situation is ob-
served; both accounts are active on social networks
and focus on feedback from the audience. A feature
of feedback in the digital space is the immediate re-
ceipt of comments from subscribers and the ability
to answer viewers’ questions in the same mode. Due
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to social networks, victims of domestic violence
openly discuss the problem and are not afraid of
publicity. Thus, digital platforms have influenced

people’s thinking. It is possible that this trend will
lead to long-term changes in politics and culture
(Zhang, 2023).

14.04.2024 - 14.05.2024

MyBnukaumi: 4 376 KZ
MpocmoTpoe: 14 563 129 -
Cpeq. MpocmoTpos: 3 227

Naikos: 138 771

Cpep. naitkos: 31

KommeHTapwes; 30 706
Cpep. KoMMeHTapuer: 7

\3 Popsters

14.04.2024 - 14.05.2024
atameken
NyBnuKkaumia: 632 s 4
MpocmoTpee: 7 538 406
Cpepq. MpocmoTpos: 11927

Naiakos: 96 559
Cpen. naikos: 152

KomMmeHTapues: 28 818
Cpeq. KOMMeHTapues: 45

3 Popsters

Figure: Analysis of the account of the TV channels «24 KZ»
and «Atameken Business», adapted to the social network «Instagramy».

The study used a method for monitoring indi-
cators of the use and spread of hate speech in the
Kazakhstani digital space. The study of the content
of the social network «Facebook» was carried out
from February to May 2024. The choice of this plat-
form is due to several factors: firstly, the majority of
registered accounts in Kazakhstan are on the social
network Facebook; secondly, the content of the so-
cial network corresponds to the information agenda;
thirdly, a large number of public figures, officials of
various ranks, and «public opinion leaders» are con-
centrated on Facebook; and finally, there is a signifi-
cant number of resonant publications, the content of
which contains media texts that discredit the honour
and dignity of other people, slanderous materials,
and offensive statements on this platform.

In the process of studying this area, the follow-
ing types of hate speech were identified:

- Creating a negative image of another person
through evaluative expressions and opposition;

- Calls to boycott using cancel culture (exclu-
sions, cancelling);

- Formation of a personal brand by devaluing or
appropriating the others work;

Ridiculing the appearance of the interlocutor or
his relatives, as a form of manipulation and shift of
emphasis;

- Doubts and objections regarding a person’s
professionalism (as a form of sophistry and manipu-

118

lation);

- Inciting ethnic hatred.

Based on the above criteria, the author conduct-
ed a comparative analysis of text situations played
out on the Internet and contained signs or connota-
tions of verbal aggression. The cases of journalist
Dana Ormanbaeva, investigative journalist Gulba-
na Abenova, journalist Vadim Kozachkov, human
rights activist Dina Tansari (Smailova) and journal-
ist Dinara Satzhan were selected.

The substantive features of the first case of Dana
Ormanbaeva, related to cases of litigation after pub-
lications, are as follows: this is the story of lawsuits
for libel or slanderous statements on social networks.
In November 2020, blogger Denis Krivosheev said
that a criminal case had been opened against Dana
Ormanbayeva for detaining a person in a video in-
terview with the online newspaper “ZONAkz”. In
2021, the Almaty City Court ruled to find the blog-
ger guilty of libel against a journalist. According to
Dana Ormanbaeva, she decided to go to court for
the sake of a precedent, since media texts on social
networks are not controlled and are a “hotbed” for
the dissemination of false information.

This story demonstrates the syncretic nature of
hate speech and defamation and its incorporation
into the legal process and litigation. Publication or
dissemination of false information on social media
is automatically duplicated in official media. The
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conflict was examined through a linguistic examina-
tion, using the keywords «restrained by force», «a
criminal case has been openedy. In the dictionary,
«to detain» means not to let go (Efremova, 2000).
Based on this, the court ruled in favor of the plaintiff
and awarded a fine to blogger D. Krivosheev.

The second case that received wide coverage
on social networks is the mutual claims and trial
of blogger Zhanna Akhmetova and journalist Dana
Ormanbaeva. In a comment under the post, the
blogger used the word «mongrel» to refer to the
journalist. In a counterclaim, blogger Akhmetova
demanded to remove the post from the social net-
work, in which, in her opinion, her personal data
was disclosed (the post dated July 3, 2022 on her
personal Facebook account). The story received
wide publicity and sparked discussion about online
culture and ethics.

The spread of fake information in modern life is
becoming a common phenomenon, but it makes it
difficult for an unprepared user to verify true infor-
mation or identify false and manipulative maxims.
In this regard, the use of scientific methods to im-
prove the level of competencies and media literacy
is being updated (Karimova at al., 2023).

The next case of digital hate speech also in-
volves a lawsuit. In April 2024, the police opened
a criminal case against Dana Ormanbaeva for incit-
ing ethnic hatred. Earlier, she posted a story on the
social network «Facebook», which was duplicated
on «Instagramy. The text of the story in an aggres-
sive manner expresses the attitude towards the na-
tionality of the opponent, contains profanity and in-
sults (Tengrinews.kz, 2024). There are also signs of
threat in the text of the story (in the sentence «We
will «execute» you with special pleasure»). Accord-
ing to Ozhegov’s dictionary: «to execute» means: 1.
K. criminal is subject the death penalty 2. K. crimi-
nal is subject to moral suffering, punish (Ozhegov,
2016). This criminal case is still under investigation
and no decision has been made.

The third case is related to the story of investiga-
tive journalist Gulban Abenova. The Social Health
Insurance Foundation filed a lawsuit against the
journalist for disclosing information about the finan-
cial activities of the foundation. The post about the
luxurious life of the head of the foundation, Aibatyr
Zhumagulov, caused widespread discussion on so-
cial networks. Besides, the following words were
used in relation to the director of the department:
“low level”, “Press-in-law” in the text to Gulban
Abenova. The plaintiffs regarded the media text as
discrediting not only the director, but also the entire
foundation and the healthcare system as a whole.

The next case is also related to a lawsuit against
journalist Gulban Abenova. The Minister of Science
and Higher Education sued a million tenge, winning
the case against the journalist in court. In November
2020, Gulbanu Abenova published a post entitled
«Mutually beneficial internship» on her personal
Facebook page: «During the period of his work, Ka-
zakhstani teachers were sent for internships to for-
eign universities, a huge number of interns went to
Brunel University London, University of Leicester
in the UK, University of Montreux in Switzerland.
They sent large groups of teachers from one univer-
sity at a time abroad. For example, in 2012-2013,
78 employees of the University Valikhanov in Kok-
shetau took part in the competition under the «Bolas-
hak» program. Of these, 34 people from this univer-
sity became winners of the presidential scholarship
«Bolashaky». According to some sources, the amount
for an internship per year reached up to 20000 USD
for each intern, which was more expensive than a
year of study in a master’s or doctoral program. But
for a master’s degree you at least receive a diploma,
and for such an internship you only receive a certifi-
cate of completion of the internship».

In September 2022, the Astana court partially
satisfied the claim against the journalist and blogger
«for the protection of honour, dignity and business
reputation, and the recovery of compensation for
moral damage» (Azattyq.org, 2022)

The case of the director of the “Don’t Be Silent”
Foundation, Dina Tansari (Smailova), and producer
Bayan Alaguzova is also of interest. Well-known
TV host and producer Bayan Alaguzova published
a post regarding the judicial investigation against
the former Minister of National Economy Kuandyk
Bishimbayev: «The most terrible and monstrous
thing is that the former relationship has become
much more important than the fact of murder. Part
of society believes that it is her own fault, how is this
possible? Nothing can ever justify violence, torture
and death. I feel terrible for everything that is hap-
pening. Saltanat, forgive us all, rest in peace» (the
post dated April 3, 2024 on «Instagramy). This short
message was followed by an immediate reaction
from human rights activist Dina Tansari (Smailova)
on her Facebook page: «This statement by Bayan
suggests that she sympathizes with Saltanat, but, on
the other hand, she admits that Bishimbayev killed
her for the past relationship! Horrible! Just the queen
of double standards! This is what Dana Ormanbaeva
constantly writes about; you cannot broadcast so ir-
responsibly to an audience with 4.5 million subscrib-
ers, «infecting» society with your double standards»
(the post dated April 4, 2024 on her personal page
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on «Facebook»). This story is an example of an in-
formation war between «opinion leaders». Although
this case, which can be characterized as a virtual dis-
pute, did not continue in the form of lawsuits, such
rhetoric has an impact on the public mood. A large
number of subscribers ensures a high level of views,
which means it involves a struggle for public atten-
tion in order to impose a certain opinion.

The sixth case went beyond the country and
reached the audience of a neighboring country in
terms of popularity. We are talking about a state-
ment by Russian journalist Tina Kandelaki in her
Telegram channel about the displacement of the
Russian language in Kazakhstan: «The Ministry of
Transport of the Republic wanted to rename several
railway stations and replace Russian names with
Kazakh ones. For example, they propose replac-
ing the station «Uralsk» with «Oral», «Uzen» with
«Zhanaozeny, etcy. Kazakh TV host Dinara Satzhan
called such rhetoric a «provocative statementy,
posting the following post on her «Facebook» page:
«First, we are an independent sovereign state. There
is a good Russian proverb: « don’t interfere with
someone else’s monastery with their own rules»!
And let us decide for ourselves what railway sta-
tion to call. Secondly, Kazakhstan has been gradu-
ally returning its native language, lost during the
years of Soviet regime, throughout the years of its
independence. Thirdly, Russian is the official lan-
guage of interethnic communication in our country,
and Kazakh is the state language». In addition to fa-
mous people, some social media users reacted to the
statements of the Russian TV host. It is noteworthy
that Kazakhstanis left comments under Tina Kan-
delaki’s post in two languages: Kazakh and Rus-
sian. Almost all types of hate speech were evident
in the comments. The content of the media texts of
the discussion participants corresponds to «inciting
ethnic hatred». This is confirmed by the following
appeals: «Live in your Russia and dictate your rules
to them»; «Do you want to destroy the Kazakh lan-
guage and conquer the land»? «Kazakhstan does not
obey Russia like your Georgians» etc. (comments
under Dinara Satzhan’s post on her personal «Face-
book» page dated January 16, 2024).

The seventh case concerns the murder of Saltan-
at Nukenova, which had a great impact on public
discourse on issues of combating domestic violence,
and caused active discussion not only in Kazakh-
stan, but throughout the world. Many expressed
their own opinions regarding this tragedy, includ-
ing public opinion leaders. Ambiguous reactions
were caused by resonant posts on social networks
by prominent political figure Ermukhamet Yertys-
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bayev: «I am for an honest, objective, fair trial — a
jury trial. Since the case is resonant, the trial should
be open and transparent. But not the trial that Itku-
lov is trying to sell us (another well-known blogger
in Kazakhstan — editor’s note). He demands that the
trial be a show trial so that the murderer is recog-
nized as a murderer. Is it really difficult to go into
a search engine and type in what a show trial is? A
show trial is a judicial performance, a sham trial, an
open trial in which the guilt of the suspect is prede-
termined. We don’t need a show trial. We will ham-
mer the last nail into the coffin of the rule of law».
In addition, the chairman of the People’s Party of
Kazakhstan expressed his opinion regarding the di-
vision of Kazakhstan into New and Old, fearing that
such a division would lead to a split in society (the
post by Ertysbayev dated March 5, 2024 on his per-
sonal «Facebook» page).

Journalist Gulbanu Abenova received angry
comments after she devoted several posts to the
topic of the murder of Saltanat Nukenova: «If you
don’t think like everyone else, then that’s it, you’re
screwed. You are corrupt, you are a slut and you are
not human. You must be wiped off the face of the
earth; you have no right to live. What picture did we
paint? It’s black and white. He (Kuandyk Bishim-
bayev — editor’s note) in black is a monster, a mani-
ac, a killer. And no other colors, not even semiones.
Black and that’s it. She is white, fluffy, innocent»
(the post by Gulban Abenova dated February 18,
2024 on her personal «Facebook» page).

After several similar posts, the victim’s lawyer,
Zhanna Urazbakhova, also responded: «Saltanat’s
body has multiple injuries, including signs of suf-
focation, a broken nose, lacerations, abrasions, and
bruises. There is not a single whole area on the
body. Description of only EXTERNAL bodily inju-
ries on 2 pages, not to mention internal ones. Getting
injured when falling from your own height is EX-
CLUDED!!! The unprincipled «mistress» Gulbanu
Abenova points to alcohol intoxication and that the
injuries were sustained in a fall. This is complete-
ly a figment of her imagination. The injuries were
CAUSED by a blunt, hard object».

The study of the above cases illustrates the
tendency of social networks towards open, free
and poorly controlled expression of emotions. Of
course, traumatic topics that evoke strong emotions
quite often become the basis for negative statements,
sometimes containing signs of hateful terminology.
The cases involving types of hate speech have been
confirmation of how important communication is in
the digital space. The representatives of the media
play a key role in this issue. In our opinion, they
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bear the main responsibility for disseminating veri-
fied information and establishing feedback from so-
cial media users.

The author tried to formulate methods of ethi-
cal communication (digital conversation) on social
networks based on the conducted research:

- Method of discussing a conflict situation, a
parity discussion that does not become personal,
conflict triggers, traumatic assessments and insults;

- Method of studying the source of the conflict,
a detailed analysis of the interests and positions of
stakeholders, studying the history and precursors of
the conflict situation;

- Method of conflict management, competence
in conducting discussions, ability to argue state-
ments taking into account the interests of all parties.
Development of stress resistance;

- Method of prevention and avoidance of con-
flict, carrying out preparatory procedures, establish-
ing confidential communication;

- Feedback method with conflicting parties.
Conducting business communication and searching
for a solution (compromise);

- Method of conflict resolution, studying ways
of reconciliation, mediation techniques.

The essence of the above methods is to imple-
ment the social mission of digital conversation, in
which communication is not carried out unilaterally
(social networks users are recipients and the com-
municator is journalists, bloggers, «opinion leaders
with a large number of subscribers»).

At the stage of discussing a conflict situation,
the initiator of communication disseminates infor-
mation, discusses socially significant topics, in other
words, creates an informational occasion for further
discussion, as well as establishment of connection
with the audience.

Using the method of investigating the source
of the conflict, the communicator makes an attempt
to find out the true causes of the conflict through a
comprehensive study of the situation, as well as rec-
ognition of hate speech in media texts.

The conflict management method is an impor-
tant part of communication with recipients. It is im-
portant to behave correctly in an ambiguous situa-
tion. For example, the publication of personal data
may cause a conflict between interested parties. In
this case, the author of the post needs to conduct ex-
planatory work in order to de-escalate the conflict.

The prevention method is one of the effective
ways to prevent a conflict situation. While read-
ing the news feed, you can highlight publications
that contain elements of hate speech. Conflict can
be prevented by clarifying legislation that penal-

izes all types of hate speech, as well as controlling
destructive language and hateful rhetoric on social
networks.

The audience feedback method involves com-
munication with subscribers, which is largely imple-
mented by answering questions in the comments, as
well as studying the problem of people who have
asked for help or made suggestions.

The conflict resolution method involves effec-
tive measures that help to eradicate the conflict. For
example, contacting mediators to further broadcast
reconciliation on social networks. Recently, law en-
forcement agencies have been effectively using the
method of conflict resolution after provocative state-
ments by citizens. This is confirmed by the case in-
volving a Kazakh woman who insulted the Kazakh
language live on her personal «Instagram» page.
Law enforcement agencies carried out search op-
erations, after which the transmitter of hate speech
posted a public apology for her statement.

Conclusion

Digital media discourse is a complex system of
virtual communication, including a number of mul-
tidirectional forms of communication and informa-
tion exchange, and the manifestation of positions.
This is a global communication space that unites the
media, social networks and messengers. Millions of
voices and opinions. The methods developed during
the study can be used as a tool for resolving con-
flict situations in the process of digital conversation.
Considering the influence of manipulation on the
linguistic consciousness of social network users, it
is necessary to create regulatory parameters to con-
trol communication processes. The examples listed
in the main part of the article show the importance
of a comprehensive study of the topic of confronta-
tion in social media. According to the results of the
study, the following ways to solve the problem of
regulating hate speech in social media are proposed:
creating a center for countering and preventing so-
cial conflicts that monitors social networks; taking
comprehensive measures at the legislative level to
combat the propaganda of hate speech; revising
media policies regarding the dissemination of news
content, including strengthening fact-checking and
countering fakes and deepfakes; creating textbooks
and methodological developments for teachers and
students on teaching media and information literacy,
and conducting discussions in digital communica-
tion of social networks.

When broadcasting hateful rhetoric of public
figures, journalists need to keep in mind ethical
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principles, since the dissemination of destruc-
tive or extremely negative statements leads to the
“acceptance” by society of national, racial or re-
ligious hatred propaganda, which constitutes in-
citement to discrimination, hostility or violence,
as the norm. There is also a need for strict control
by social network administrators when posting
content. It means they need to divide texts with a
predominance of negative evaluative vocabulary
and texts containing illegal content that contra-
dicts the laws of the country. In addition, increas-
ing the level of media literacy of the population is
of great importance for the state. It must be taken

into account that through “opinion leaders” the
audience of social networks receives certain in-
formation that is formed, like an agenda, with cer-
tain goals and attitudes. Given the flexible struc-
ture of hate speech, this topic requires prolonged
attention and a further comprehensive approach
to study.

The article was published with the support of the
Science Committee of the Ministry of Science and
Higher Education of the Republic of Kazakhstan for
grant funding of the scientific project “Zhas Galym”
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REPRESENTATION OF WOMEN IN THE MEDIA
IN MONGOLIA AND TURKEY: A COMPARATIVE STUDY

In this study the past and present life criteria of the women’s society in Mongolia and Turkey exam-
ines. The female workforce in the media sector of the two countries is compared. The purpose and idea
of the scientific work is to analyze the activities of women working in the mass media and to study the
representation of women specialists in the production process and their place in society by conducting a
comparative study. The study aims to understand the parallels and contrasts between the roles, difficul-
ties and possibilities experienced by women involved in female workforce in media industry in these
two countries. The theoretical significance of the research is that the findings can be presented as a mul-
tidisciplinary study enriched by theoretical and methodological achievements of various social sciences.

Practical importance — the results of the conducted research can be used in journalistic and legal
practice and in comparative analyses. Research methodology — in order to achieve the purpose of the
study, the theories and approaches related to the participation of women in the paid labor force in two
countries (Turkey, Mongolia) were classified in different ways. In studies with a dominant sociological
approach, they were grouped into two large groups according to their problematic aspects. According to
the results of the research attention was paid to the reasons for women’s participation in the working life,
those who question their working conditions, and the reasons for the concentration of women in certain
business areas with limited and special characteristics. Result — the comparative study of the female
workforce in the media sector: Mongolia and Turkey was made and the ultimate goal was determined.

Key words: Central Asia, Mongolian women, education, media, journalism, advertisement, film,
Turkey.
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MoHFoAus MeH Typkusiaa aeAAEpAiH,
BAK, caracblHAQ aAaTbiH OPHbI: CaAbICTBIPMAABI 3epTTey

Ocbl 3epTTeyae MOHFOAMS MeH TYpKMUS SMeAAep KOFaMblHbIH ©TKEH >X8He Kasipri emipAik
GeAriAepi KapacTbIpblAaAbl KOHE OAAPAbI €Ki EAAIH MEAMA CEKTOPbIHAAFbI SMEAAEP >KYMbIC KYLUIMEH
CaAbICTbIPaAbl. ThIAbIMM XKYMbICTbIH MakCaTbl MEH MAESICbl — OyKapaAblk, aknapar KypaAAapblHAA
JKYMbIC ICTEMTIH 8MEeAAEPAIH IC-KbIBMETIH TaAAay >KOHEe CaAbICTbIPMaAbl 3epTTey >KYPri3y apKblAbl
aMeA MaMaHAApPAbIH OHAIpIC MnpoueciHe KaTbICyblH >XK8HE OAapPAbIH KOFaMAafFbl OpPHbIH 3epTTey,
OCbl €Ki EeAAIH MeAMa MHAYCTPUSCbIHAA oreAaep eHberi caaacbiHAA >KYMbIC iCTEMTIH oMeAAepAiH
POAi, KMbIHABIKTapbl MEH MYMKIHAIKTEPI apacblHAaFbl Kapama-KaMLbIAbIKTapAbl TYCiHY. XXyMbICTbIH
TEOPUSIAbIK, MaHbI3AbIAbIFbI  MbIHAAQ: AAbIHFAaH HOTUXKEAEP OSPTYPAI OAEYMETTIK FbIAbIMAAPABIH,
TEOPUSABIK, XKOHE dAICHAMAADIK, XKETICTIKTEpPIMEH OaibITbIAFaH KO CaAaAbl 3ePTTeY PETIHAE YCbIHbIAYbI
MYMKiH. ByA MaceAere, eH aAAbIMEH, BMEAAEPAIH XKYMbIC 6MIpiHE HEMECE BMEAAEPAIH XKYMbIC KyLUiHe
KaTbICYbl TypaAbl TYCIHIKTEPAI WIEKTeY nanAaAbl GoAap eAi.

[MpakTMKaAAbIK, MAaHbI3AbIAbIFbI — >KYPTi3iAreH 3epTTey HOTUXKEAEPIH XXYPHAAMUCTIK >KOHE 3aHrepAiK
ToxXipnbeAe, COHbIMEH KaTap CaAbICTbIPMaAbl TaAAdyAd Ad KOAAaHyFa 00Aaabl. bi3 TaAKblAaMTbIH
TaKpIpbIN afCblHAA KapaCTbIPbIAbIN OTbIPFAH >KYMbIC MeH eHOeK YMAEH TbIC XXKOHEe >KaAakbl YILiH
KYMbIC icTeyai Giaaipeai. Co3 oK, akbl TOAGHOENTIH eHbeK, acipece aileasepre KaTbiCTbl GOACa,
SAEYMETTIK FbIAbIMAAPAQ AQ, BAEAAEPAI 3EPTTEYAE AE 6TE MaHbI3AbI OPbIH aAaAbl, Vi LapyallbIAbIFbl
>KOHE OHbl KEHEMTY TY>KbIPbIMAAMACbIH eHri3eai. AAaiiaa, Oi3AiH MoCeAeAepiMi3AiH, afcbiHAa 6GyA
eKiHLi eH6eK TOObl TEK FeHAEPAT KaMTUADI, COHABIKTaH BYA FreHAEPAIK SAEYMETTIK eHOeK B6OAIHIC MeH
>KYMbIC KYLLIIHAEr FeHAEPAIK KEMCITYLLIAIKKE KaTbICTbl >KaFAalMAapAbl KOCMaraHAA TaAKbIAAHOAMAbI.
3epTTey sAiCTeMeci — 3epTTey MakcaTblHA XeTy YWiH eKki eaaeri (Typkunsi, MOHFOAMS) >KaApamaAbl
SKYMbIC KYLIiHE 9MEeAAEPAIH KATbICybIMEH GAMAAHbBICTbI TEOPUSIAAD MEH TOCIAAEP BPTYPAI XKIKTEAAI.
COUMOAOTUSIAbIK, KO3Kapacbl 6acbiM 3epTTEYAEPAE OAap MNPOBGAEMaAbIK, acrnekTirepi GoMbiHWA eki
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TOMTACTbIPbIAABL. 3EPTTEY HOTMXKEAepi OOMbIHIIA SMEeAAEPAIH eHOeK emipiHe KaTbicy cebenTepiHe,
OAAPAbIH eHOeK >KaFAarAapbiHa KYMOH KEATIpeTiHAepre, COHAa-ak LIeKTeyAl XoHe epeklle cumnaT-
Tarbl OM3HeCTiH 6eAriAi 6ip cararapbliHAQ SMEAAEPAIH LWOFbIpAAHY cebenTepiHe Hasap ayAapbiAAbI.
FbIAbIMI XKYMBICTbIH KYHAbIAbIFbI — 3epTTey 6apbiCbiHAQ MOHFOAMS MeH TypkusHbiH, BAK caracbiHaafbl
BMEAAEP XKYMbIC KYLLIHE CAAbICTbIPDMAAbI 3epPTTeY XKYPri3iAAl.

Tyiin cesaep: Optanbik, A3us, MoHFOA aieapepi, 6iaim, BAK, >kypHaAncTika, xapHama, KMHO,
Typkus.
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lNpeacTaBAeHHOCTDb XeHwnH B CMU Monroanu m Typuuu:
CPpaBHUTEAbHOE UCCAEAOBaHUE

B nccaeaoBaHny NPOBOAMTCS KOMMOPATMBHDBIN aHaAM3a MPOLLABIX M HACTOSALLMX BUTAAbHbIX KpUTe-
pYeB >KeHCKOoro obuectsa MoHroamn u Typumm, ndydaeTcs crneumdmrka KeHCKON paboyert CUAbI Me-
AMa-CeKTopa ABYX CTpaH. Lleab 1 naes HayuHom paboTbl — MPOAHAAM3MPOBATH AESITEABHOCTb KEHLLMH,
paboTalolwmx B CPEACTBAX MACCOBON MH(OPMALMK, M3YUNUTb MPEACTABAEHHOCTb >KEHLLMH-CreLanm-
CTOB B NPOM3BOACTBEHHOM MPOLIECCE, CTAaTYCHbIE XapakTePUCTUKM U POAb B 0bLecTBe. MccaepaoBaHme
hopmurpyeT NOHMMaHME NMapaAAeAeit M KOHTPACTOB MEXAY POASIMM, TPYAHOCTAMM M BO3MOXKHOCTSMM,
C KOTOPbIMM CTAaAKMBAIOTCS XKEHLUMHbI, paboTaioume B chepe KeHCKOro TpyAd B MEAMAUHAYCTPUK.
TeopeTuueckas 3HAUMMOCTb PAbOTbl 3aKAIOHAETCSI B TOM, UTO MOAYUYEHHbIE PE3YyAbTATbl MOTYT ObiTb
NPEACTaBAEHbI KaK MYAbTUAMCLMIAMHAPHOE MCCAEAOBAHKE, 06O0ralleHHOe TEOPETUUYECKUMU 1 METO-
AOAOTMYECKNMN AOCTMXKEHMSAMM PA3AMYHBIX COLMAABHbIX HayK.

Pe3yAbTaTbl NPOBEAEHHOTO MCCAEAOBAHUS MOTYT ObITh MCMOAb30BaHbI B XKYPHAAMCTCKOM U IOPUAM-
4YEeCKOM MPAKTUKE, a TAKXKE B MOCAEAYIOLMX MCCAEAOBAHMSX AQHHOM MPOBAEMATUKM U CPABHUTEABHOM
aHaAM3e reHAEpHbIX KOHLENTOB. B KOHTEKCTe Tembl, BbIOPAHHOM aBTOpamm, paccMmaTtprBaemas paboTa
M TPYA O3HavaloT paboTy BHE AOMA 1 3a 3apaboTHyto nAaTy. OCco6EHHO, KOrAd peyb MAET O >KEHLUMHAX,
3aHMMAIOLLMX BXKHOE MECTO KaK B COLIMAAbHbIX HAyKax, Tak M B )KEHCKMX MCCAEAOBAHMSX, YUNTbIBAS
KOHLENUMIO AOMALLHEro X03sicTBa 1 ee paclumpenuns. OAHAKO B pamKax Halien npobAemMaTmkm 3Ta
BTOpas rpyrnmna TpyAa BKAIOYaeT B cebsl TOAbKO FreHAEP U, CAEAOBATEAbHO, 3TO He ByAET 06CY>KAATbCS,
32 UCKAIOYEHMEM CAYYaEeB, KOrAd pedb MAET O FeHAEPHOM COLMAAbHOM pa3AeAeHnn TpyAa M reHAep-
HOWM AMCKPUMMHaLMK B paboyeit crae.

MeToanKa MCCAeAOBaHNS — HA OCHOBAHMM AOMMHUPYIOLEro COLIMOAOMMYECKOro NoAXOAQ K NMpo-
6Aeme OblAK BblAEAEHbI ABE rpyribl. Oco60e BHUMAHME BbIAO YAEAEHO MPUUMHAM YUACTMS XKEHLIMH B
TPYAOBOW >XXM3HM, TEM, KTO CTaBUT NMOA COMHEHME YCAOBUS NX TPYAQ, A TakxKe hakTopam KOHLEHTpa-
LMK KEHLLMH B ONpeAeAeHHbIX ccpepax G1aHeca ¢ orpaHmMyeHHbIMU 1 0COObIMU XapaKTePUCTUKAMMU.

KaoueBble caoBa: LleHTpasbHas A3ms, MOHIOAbCKME KeHLLMHbI, o6pasosaHme, CMU, >xypHaAm-
CTUKA, peKkAama, KMHo, Typuus.

Introduction

With the change of power in Mongolia after the
1990s, it brought class difference along with free-
dom for women. With the collapse of the Ottoman
Empire and the establishment of the new Republic,
we see that Turkish women have participated in im-
portant changes in social and economic life. The fact
that some of the changes experienced by the women
of the two countries, which include many differ-
ences from religion, culture, education system to
lifestyle, are the same, as well as some of the prob-
lems they face, show that women in each country
are faced with the same problems. We will examine
one by one issues such as the business life of women
in both countries, the differences in business life, the
extent to which gender equality is effective in the

business field, their family lives, social lives, and
the cultural place of women in the society of both
countries. While addressing these issues, our most
important issue is that while women in the lower in-
come group cannot actively participate in economic
life in Turkey, we will show in this study that this
situation is the opposite in Mongolia.

In this study, the place of women of both coun-
tries in economic life is generally stated. After
declaring their independence in 1921, the Mongo-
lians, who were engaged in nomadism and animal
husbandry, took the first step towards an innovative
lifestyle of factories and urbanization. Mongolian
society has become supportive of women’s initia-
tives in social life. Although women are limited in
some areas, they have strong potential in society. In
this year, the individual rights and social and politi-
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cal rights of Mongolians came into force with the
constitution. The state has always provided people
with the opportunity to be appointed in the busi-
ness sector, as well as organizing large-scale work
in order to increase the education level of individu-
als, improve their health status, and improve some
processes such as social security. Thus, positive de-
velopments continued in the lives of the Mongolian
people for 70 years. For the first time, in 1924, the
Mongolian government legally stated the equality of
men and women within the framework of the Con-
stitution, providing women with a great opportunity
to contribute to politics, recognition of their labor
rights, protection of personal rights in legal terms,
and their participation in social life and participation
in economic and political fields. During the Soviet
years, the government organized multilateral activi-
ties to support women’s education and work. As a
result, in a short time, women began to show them-
selves actively in the fields of education and work.
Due to the collapse of the socialist structure and the
transition of the state to a democratic structure in
these years, class discrimination emerged as a result
of unfair sharing in the society where everyone was
equal. This process of change has affected women’s
political participation, business life, health declines
and loss of their position in social life.

Women experience a decline in their social lives.
Although agreements were signed by the new gov-
ernment after 1996 to raise the status of women and
advance their position, the effects of the transition to
democracy are still continuing on women due to the
fact that these agreements and works are not carried
out as activities. 1989-2000 years When we look at
the numbers, it is stated that the level of women in
Mongolia in writing, reading or receiving education
in all kinds of fields is at a much higher level than
men (UNDP, Mongolia’s Human Development Re-
port 2003). Although there is a lot of advancement
in women’s education, they still have difficulties in
reaching high positions in their careers and trying
new opportunities. This indicates that women are
not suitable for the formation of vocational edu-
cation and economic contribution. According to a
2006 study, women working in permanent salaried
jobs increased to 53.9% of the total population from
2000 to 2006. However, women were included in
the unemployed list more than men. The salary of
women who have a job in Mongolia is determined
depending on where they work and the job they
have. It is not calculated according to education lev-
el. This causes women to work for lower wages than
men. While men spend an average of 17.5 hours
per week on unpaid work, women spend 31.8 hours
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per week (USG. Labor Force Survey Report 2004).
This is women; It shows that, apart from economic
and labor capital areas, she also devotes most of her
time to financial responsibilities of the family, such
as child care, patient care, and meal preparation
(ZHJT, “Unpaid work” survey, Free labor 2005).

Literature review

In general, statistical literature about women
was used during the research period in which we
discussed the development period of women in the
field of education and career in Central Asia and
Turkey after the 2000s and their social and econom-
ic aspects. In our Iiterature list included materiels of
ACAR Feride, “Women’s Human Rights in Turkey:
International Standards, Law and Civil Society”, in
Gokgigek Ayata, Seving Eryillmaz Dilek and Bertil
Emrah Oder (Den), Women’s Rights: International
Law and Practice, Prof. Dr. Dogramaci. E, Women’s
Past and Present in Turkey also used some statistical
research materials of Mongolian researchers’ field
of feminizm. Rather than literary books, research
documents dealing with women’s lives from a se-
rious socio-economic perspective were used in our
article. An analysis was made by comparing studies
on women conducted by researchers in Mongolia
and Turkiye. Women who manage the family have
superiority in the family economy. If both men and
women in the family steal, the women take care of
the money.

Due to some inequalities, women work more
in informal sectors. In the informal sector, 54%
are women. Recently, the number of people going
abroad to work has increased significantly. South
Korea, Check Republic, Japan like in countries
2007 to your data according to 15 thousand peo-
ple are working registered. When we look at the
data in 2004, it is stated that 68.5% of Mongolian
women working in the USA and 53.9% in South
Korea have undergraduate education. The num-
ber of women in power is very small compared to
the past. Although she set a goal of increasing the
number of women in power to 15-30 in 2015, this
was not possible It has reached a level where it can
be said that there are no women in the state’s deci-
sion-making mechanism and legal bodies. The free
movement that emerged with democracy in 1990
market the economic structure has led women to
express and live their own ideas openly. But prob-
lems such as keeping up with democracy and clos-
ing the economic gap of the society, which has lived
under state authority for 70 years , have placed a
heavy burden on women’s shoulders and led them
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to exclusion from social life. In the research titled
«Women’s Initiative in Politics and Public Opin-
ion”, which was conducted with the participation
of 500 people in the capital Ulaanbaatar in 2006,
67.7% answered that the scarcity of women in poli-
tics is due to the lack of recognition of successful,
talented women. 15% argued that women should
do housework and take care of children, and that
politics is only a man’s job. When we look at this,
it can be seen that the society still has not lost its
traditional thinking. During this research, very few
people approved of women organizing marches
and leading propaganda stands. Looking at the dis-
approval of more than 50% of them, it becomes
clear that they do not accept women as managers.

The majority of the people say that the lack of
women in power means “successful women are not
recognized”. In order to be a successful woman, she
must work in good positions, but women are not
given a place in these positions. In order for women
to work in the decision-making mechanism, the me-
dia should promote the work done by women, the
work they have achieved, and the idea projects that
will contribute to society. Mongolian women on
the media figure included in the newspaper titled
“The Capital newspaper article”, which was first
published at the end of the 19th century. News pub-
lished during this period expressed problems such
as rich people making girls from poor families do a
lot of work for little pay, and Chinese people using
beautiful women for entertainment.

After 1921, women’s rights began to be talked
about a lot. During this period, the issue of women’s
equality with men was frequently brought to the
agenda, and it was constantly heard in the newspa-
pers that women had the right to study and work.
During this period, the Mongolian government es-
tablished the media sector infrastructure. This year
has caused women to experience positive changes in
social life . The publication of the magazine “Mon-
golian Women” between 1926 and 1990 made a
great contribution to eliminating violence against
women or negative thoughts towards women in so-
ciety. Even though the state published the years of
authoritarian regime, these magazines brought posi-
tive developments for women. However, after 1990,
with the change in the state structure and the sig-
nificant difference between men and women, wom-
en fell from the position they had achieved during
communism. If we look at the newspaper content
in Mongolia these days, the type of news published
between May 18 and May 23 consists of 80% news
about men and 20% about women. In addition, while
news about politics, economics, elections and mines

are mostly on the agenda, only less than two news
stories are about women.

These news, such as the marketing of women to
foreign countries, the murder of Mongolian women
abroad, the profile of women exposed to family vio-
lence, etc., are always reflected in today’s media,
with women as the exposed part. On the other hand,
the women who give interviews in the newspaper
are women who cannot influence the state decision-
making mechanism, such as models, singers, and ac-
tors, while the media clearly shows that the men in
the newspaper are people who have an influence on
the decision-making mechanism, such as scientists,
and businessmen. This also has the characteristics
of gender discrimination. Of the news about female
MPs in the newspaper, 30% are published positively
and 70% are published negatively.

Material and methods

In the article, the changes that the discipline
of economics undergoes in interaction with social
change and the effects on labor markets are dis-
cussed.

After explaining the evolution of the models
from a critical perspective, we move on to Turkey.
In their articles, Ahmet Kose and Ahmet Oncii ar-
gue that the Turkish labor market is a single market.
Based on the mistake of considering Turkey as a
global production, they focus on the differences cre-
ated by Turkey’s integration into global production.
After emphasizing how the institutional features of
labor markets in Turkey affect the country’s posi-
tion in the international division of labor, they show
that policies aimed at the flexibilization of markets,
developed as a response to the capital accumula-
tion crisis, led to Turkey’s specialization in labor-
intensive sectors. The main message that should
be emphasized in these articles is that the theoreti-
cal framework and research methods are realistic.
Its importance in terms of approach. In her article,
Saniye Dedeoglu explains women’s participation in
the labor market in the context of the family. For
this purpose, current studies on family.After sum-
marizing the theoretical discussions with a critical
perspective, it exhibits the developments specifical-
ly for Tiirkiye. Hiilya Tufan-Tanriover explains the
position of women in the Turkish labor market and
gender discrimination from a specific sector, look-
ing for the media sector.

The fact that women who are described posi-
tively in the news are parliamentary candidates and
wives of important executive makes women play a
supporting role rather than an objective provides.
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Considering these, we can list the general ap-
pearance of women in Mongolia as follows:

- Supporting role in society undertakes;

- Subjected to injustice side;

- Control the budget within the family who
makes;

- Exposed to rape remainder;

- Having beauty, protecting herself, helper;

- A child bearer and child caregiver is evaluat-
ing.

When you look at a newspaper, television brings
an innovative perspective as well as showing the
true face of women in society, due to the journalists’
own thoughts. Recently, the programs broadcast by
some channels cause women to share their thoughts
and ideas about the educational level of women and
to find solutions to the problems in society. In addi-
tion, inviting women as guests in programs that give
advice in terms of law, health and psychologists also
plays an important role for women. This provides a
great opportunity to introduce women who have be-
come professional in their careers or professions to
the society. The appearance of the women in the ad-
vertisement is evaluated as “youth, beauty, fun” as
stated by the American researcher Merry Griffitis.
When we look at most advertisements, they show
young, beautiful women or mothers, housewives,
weak and unprotected women. European research-
ers think that women depicted in the media meet
certain criteria. These criteria are;

- The ideal look for women is very limited /
stylish office women, famous women, hardworking
women etc. /

- Women’s desires are few / women’s appear-
ance, marriage, family/

- Rating youth / so the ad mostly shows young
women, middle- aged or older women are very rare
is shown/

- The content prepared by all female programs
or female journalists contains the same structure /
women who have achieved success in business or
professionally, singer, painter, cuisine, fashion. is
limited/;

Newspapers portray women as sex objects,
prone to fights and arguments, expensive jewelry,
men’s economics, or living under someone else’s
rule. These criteria are the same as the female profile
characteristic of the media in Mongolia. Currently
, 51% of Mongolia’s population is women. Of the
147 thousand students across Mongolia who study
at state or foundation universities, 98 thousand are
women. This shows that there are many women in
the field of education. It has been revealed that 80%
of the students studying abroad are women. The ma-
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jority of university graduates are female graduates.
If we look at the sectors in which these women work
or whether they benefit from the education they re-
ceive, how effective it is. Fields where women work
in Mongolia whereas;

- Transportation vehicles and Construction in
the field

- In small scale trades

- Mostly in restaurant jobs or teaching jobs etc.

The areas where women work in Mongolia are
generally concentrated in social areas. For example:
64.5% in the field of education, 71.3% in the field
of social assistance and health, and up to 63% in the
field of law. But there are very few in the field of
politics. Even though women work in career jobs,
ministries, companies, health and education fields
, they are not in positions with decision-making
influence . In other words, women cannot get into
the jobs they want because workplaces take into ac-
count age and gender factors due to their education
level or skill capacity . For this reason, women lose
their health by working without choosing any job to
support the family. There are 12 types of 74 work-
places that prohibit women from working, which
came into force with the article. The entry into force
of this law legally prohibited women from working
in jobs that they cannot handle due to their physi-
cal characteristics, in workplaces that cause cancer
in the mother’s womb, or even in workplaces that
make them infertile. It seems that some women
work in these jobs that are prohibited by law. A cer-
tain part of the female society consists of women
engaged in prostitution. They say that even if the
reason for doing sex work is insufficient working
capital or job opportunities, they market their own
bodies due to insufficient wages. Around 5 thousand
of the women who do sex work are girls who have
not reached the age of adulthood. The total number
of 15-17 year old girls in Ulaanbaatar reaches 27
thousand, 5 thousand of whom are engaged in mar-
keting their bodies.

The majority of women doing sex work stated
that their clients were Chinese. Working women in
Mongolia early retired to be, high in authorities to
work, high retired wage it has negative effects on
bonding and poverty. There have been many inci-
dents that left women in poverty due to the unneces-
sary dismissal of women from their jobs by using
the article of the law regarding early retirement for
women (UNHRC, Report on Request for Informa-
tion, January 24 — February 15, 2000). Although
women are more educated than men, they receive
10% lower wages than men in the labor market.
Since 2000, salaries have decreased due to gender
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inequality in the labor market is determined. The
equality that Ataturk provided to women in every
field also brought them equal opportunities in edu-
cation, and this created the opportunity for women
to directly participate in social development outside
the home by becoming professionals. It has been
evident in the occupational distribution of women
in society since 1927. With the establishment of the
Republic, there was no immediate increase in wom-
en’s participation in business life, and with secular-
ization, the gender-based division of labor began to
decrease (Prof. Dr. Emel Dogramaci, Ankara 1989).
Education and is sufficient information. Lack of ed-
ucation is the first and main reason why women can-
not achieve economic independence (Prof.Dr. Necla
Arat,Istanbul 1996). The second main reason why
women cannot achieve economic independence is
closely related to traditional ideology. It is thought
that the head of the family is a man and the man is
the breadwinner of the family in society, men are
given priority in recruitment (Prof.Dr. Necla Arat,
1996).

The concept of modern citizenship is defined ac-
cording to the employment status of men and wom-
en , and social rights are linked to the position in the
labor market Der. Saniye Dedeoglu, Adem Yavuz
Elveren, Istanbul 2012). General characteristics of
women’s employment in Turkey are the low rates of
participation in the workforce, the prevalence of in-
formal employment and The reason for this is that a
significant number of women of working age are out
of employment as housewives. While most working
women work as unpaid family workers in agricul-
tural areas, it has been determined that women are
concentrated in the informal service sector in urban
areas in recent years. ( Saniye Dedeoglu, Adem Ya-
vuz Elveren, 2012). Division of labor in our society
shaping, women And of men work to your life par-
ticipation levels determining many factors appear
to be gender-based. In Turkey, women’s participa-
tion in the workforce is 28% nationwide and is sig-
nificantly lower than men. On the other hand, the
majority of domestic work, defined as “unsalaried
labour™, is carried out by women. Research shows
that the perception of traditional gender roles is
still dominant in Turkey. According to TUIK data,
more than half of men and women in Turkey (64
percent) agree that “a woman’s primary duty is child
care and housework.” Many of the participants con-
sider women’s work as “contrary to traditions”. The
United Nations Human Development Index, based
on comparisons of different countries around the
world, indicates that women are the “poorest of the
poor” in many countries. Women constitute the seg-

ment that benefits from socio-economic develop-
ment at the lowest level in Turkey. The inequalities
that women are exposed to in working life in Turkey
cause their active/passive insurance status to have
lower rights than men . The low level of social pro-
tection for women is largely due to low premiums
due to gender pay inequality. (Saniye Dedeoglu,
Adem Yavuz Elveren, 2012). The fact that women’s
education level is currently lower than that of men
throughout Turkey is one of the factors affecting
women’s participation in business life.”” According
to TUIK’s 2010 Employment Survey, two-thirds
(2/3) of unemployed women explain the reason for
not working as being a housewife.

While one in every four professors in our coun-
try’s universities is a woman, approximately one in
every four women is still illiterate. Similarly, while
the rate of women working in professional profes-
sions such as law, medicine and academic career
approaches 40%, 39% of all women participating
in the workforce in the country are “unpaid family
workers’ and the rate of women working in cities
(19.9%) is higher than any other in the West. soci-
ety with is incomparably low (Feride Acar, Bilgi
Universitesi Yaylari, 2010). According to the
results of the 2013 Household Labor Force Sur-
vey, the labor force participation rate, which is an
important indicator of the workforce, was 50.8%
across Turkey, 30.8% for women and 71.5% for
men. When the labor force participation rate was
examined according to education level, it was seen
that women participated in the labor force more
as their education level increased. The labor force
participation rate of illiterate women is 17.4%,
the labor force participation rate of women with
less than high school education is 26.3%, the la-
bor force participation rate of high school graduate
women is rate. While the labor force participation
rate of women who graduated from vocational or
technical high schools was 32.1%, the labor force
participation rate of women who graduated from
higher education was 72.2% (http://www.tuik.
gov.tr/PreHaberBultenleri.do?id=18619). The rate
of senior female managers in the public sector in
Turkey in 2014 was higher than 2013 according to
important One change by not showing 9.4% hap-
pened. Woman judge rate 36.9%, and the rate of
female professors was 28.7% for the 2013-2014
academic year. The rate of female police officers
did not show a significant change compared to pre-
vious years and was 5.5% in 2014. While the rate
of female deputies in the Turkish Grand National
Assembly was 4.5% in 1935, this rate increased to
14.4% 79 years later. The total number of ministers
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in Turkey in 2014 is 25 and the number of female
ministers (http://www.tuik.gov.tr/PreHaberBulten-
leri.do?id=18619).

Results and discussion

The problem of prostitution in Turkey should be
viewed from a class perspective, because a woman
becoming a prostitute is a social event. Research
reveals the fact that women belonging to the lower
and middle classes are more likely to be dragged
down this path in Turkey, which is within the sphere
of influence of this capitalism, as in the capitalist
countries of the West. Women living in the east of
Turkey and women living in the west differ within
themselves. The woman in the East is tied to her
husband materially and spiritually, completely ful-
filling the characteristics of her tradition. Consider-
ing this, in Turkey the majority of family economic
affairs are decided by men. Turkish women play
a supporting role in the family. Men can keep the
money earned by women under control. Culturally,
women are always seen as being restricted in certain
things and oppressing women. This is more evident
on the eastern side. Society sees women as honor-
able. I think this brings gender discrimination . For
example: The family of the girl who came from the
East to study at the University constantly calls and
asks, mostly her brothers keep her sisters under con-
trol. She asks his brother and family for permission
to go somewhere. She cannot decide on her own.
Programs for women in Turkey started for the first
time on the radio in 1939 with the program called Ev
Saati, and in 1970 it was named Inside of home and
continued with topics such as child care, health and
family. In the broadcast purposes of such programs,
women are defined as one of the basic elements that
will realize the happy aspects of society. In addi-
tion to being a good wife and a good mother in the
family, women are stated to be human beings in the
world and citizens in society, but women are exclud-
ed from the ‘housewife’ identity determined within
the family (Ceyda Ilgaz Biiyiikbaykal, I.U Iletisim
Fakiiltesi Dergisi).

With the emergence of television after radio
programs in Turkey, many women’s television pro-
grams for women began to appear. In the broadcast
programs, he talked about women with his tradition-
al view. For example: devoted mother, loyal wife,
housewife, etc. Women appearing in TV series,
movies, advertisements, music videos, and maga-
zine programs often become an exploitation of the
media by highlighting their sexuality (Ceyda Ilgaz
Biiyiikbaykal, 1.U Iletisim Fakiiltesi Dergisi). States
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that both the issue of women and the female work-
force are often subject to exploitation in the media.
Although capital owners and advertisers have a
huge role in this, the fact that women and men have
accepted that women are second-class citizens also
forms the basis for such exploitation ( Ceyda Ilgaz
Biiyiikbaykal, 1.U Iletisim Fakiiltesi Dergisi). In
Turkey, programs generally aimed at women; We
can see that entertainment, music, local TV series,
cooking programs or daily life events are talking
programs. In addition, we can add a marriage pro-
gram. The number of women participating in pro-
grams dealing with politics, culture or economy is
also lower than men (Ceyda llgaz Biiyiikbaykal,
1.U lletisim Fakiiltesi Dergisi). It is not welcomed
for women, who are socially accepted as mothers
and wives, to participate in such programs. One of
the most important points is advertising. When it
comes to advertising, the first thing that comes to
everyone’s mind is the female figure. It is frequently
seen in today’s media that women are highlighted
in traditional sexual roles in advertising messages
(21 Ceyda Ilgaz Biiyiikbaykal, 1.U iletisim Fakiil-
tesi Dergisi). Turkish women, like everywhere else,
are victims of a marketing tool through advertising.
The professional female model most adopted and
presented in advertisements is conscious of her ca-
reer and status, but also likes to have fun, is very
attractive, young (between 25-35 years old), well-
groomed, fashionable, sporty, slim and dynamic
(Ceyda Ilgaz Biiyiikbaykal,1.U Iletisim Fakiiltesi
Dergisi).

Conclusion

The two great empires that left their mark in
World History, the Ottoman and the Mongol Em-
pire, are strong , warlike and brave nations. For
some reason, when talking about Mongolia or
Tiirkiye, people talk about empires, that is, sul-
tans and soldiers. It is forgotten that in this nation,
both women and women, who are rendered invis-
ible, are still fighting to keep up with their living
conditions. Generally speaking, there are many
differences in the cultural, religious, family and
social lives of women in the two countries, from
the food they eat to their geographical environ-
ment. But it also has the same features. Mother is
mother everywhere. His work and duties are the
same. He spends his life at home, which is his only
living place, taking care of his child, wife, family
members and doing housework. In both societies ,
women work hard in unpaid work. Another similar
problem in countries is that very few women take
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part in state mechanisms . In the first years of the
Republic, many women were elected to parliament
in Turkey, but now the decrease in the number of
women are becoming more evident.

Likewise, this problem comes to the fore for
women in Mongolia. In Turkey, women’s influ-
ence on the family has always remained in the back-
ground, the reason for this is that the traditional
lifestyle is still maintained. Some Mongolian wom-
en manage the family themselves. It is a common
example that husbands listen to them in the family
and women decide to solve budget problems. When
we look at Turkish women, we see that Mongolian
women work more actively and widely in the labor
market. The fact that upper-class women and low-
er-class women have the opportunity to work with
salary and insurance provides a great advantage to
Mongolian women. While Mongolian women are
superior to men in terms of education, it is possible

to say that the education level of women in Turkey
is lower than men. While the marketing of women in
Mongolia or the risk of women becoming addicted
to substances such as drugs and alcohol is increasing
day by day, we can consider this as a sign that the
society protects women and that these issues have
not reached the level of threat in Turkey. As a result,
problems such as women’s limited working space,
women having a supporting role in society, not be-
ing able to reach high government positions, and
gender discrimination always hindering women’s
social life are expected to have no solutions in either
country these days. We can evaluate it in the catego-
ry that the media presents the physical characteris-
tics of the women of the two countries for marketing
purposes and presents women mostly as domestic
servants. Even though there are programs aimed at
women in the media, these do not reflect the weak-
nesses of women.
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THEMATIC PROGRAMS (TELEVISION) AND
PERIODICALS ABOUT THE CULTURE OF THE PERIOD
OF KAZAKHSTAN'’S INDEPENDENCE

The relevance of the topic of this scientific work lies in the fact that in the context of globalization
the national media in Kazakhstan will have to solve the problem of consolidating society by preserving
the cultural identity of the Kazakh people with its rich cultural heritage and potential. Analysis of the ac-
tivities of media resources and the problems of the industry will make it possible to improve the cultural
policy of the state and make culture an effective tool for the formation of national ideology and value
orientations of citizens. The purpose of the study is to formulate trends and features of the development
of Kazakh mass media about culture in the post-Soviet period. The methodological basis of scientific
work was built based on a combination of such methods of cognition as comparative, historical, forecast-
ing, structural-functional and classification. The main results of the research work consist in analyzing the
process of creating qualitatively new media in Kazakhstan in the post-Soviet period, assessing the influ-
ence of Kazakh media resources on the formation of cultural priorities of citizens, formulating prospects
for improving the industry press in the context of recognizing culture as a factor in the development of
society. In addition, the work examined the mechanisms for forming the state’s cultural policy, among
which one of the key places is the widespread use of information technologies in the field of culture, and
also studied the main topics of television programs and the genre diversity of cultural periodicals. The
materials of the work can be applied in research fields: the work can be useful for scientists whose areas
of interest include the development of journalism in Kazakhstan in the post-Soviet period, as well as for
civil servants of the country implementing policies in the cultural sphere.

Key words: cultural policy; mass media; art journalism; national identity; globalization; information
space.
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OA-Dapabu atbiHaarbl Kasak, yATTbIK yHMBepeuTeTi, KasakcraH, AAaMarbl K.
e-mail: aidananurash9@gmail.com

KaszakcraH TayeAci3Airi ke3eHiHiH, MBAEHHETI TypaAbl
TaKbIPbINTbIK, 6aFAapAamanap (TeAeBU3USIABIK) XKoHe
mMep3imAai 6acbiAbIMAAP (Ma3MyHbI, OAAPAbI KAAbINITACTbIPY TaCiAAEPi)

>Kahanaany >xaraaibiHaa KasakcraHaarbl yATTbIK, BAK-Ka ©3iHiH 6ai1 MOAEHM Mypachl MEH SAEYETI
6ap Kasak XaAKbIHbIH MOAEHM €PEKLLIEAIriH CaKTai OTbIPbIr, KOFaMADI LLIOFbIPAAHABIPY MOCEAECIH LUeLLy
MIHAETI Typ, MiHE, OCbl MBCEAE aTaAFaH FbIAbIMM eHOEKTIH ©3eKTi TyCbl. MeAMapecypcTap MeH caAa
NpoOAEMaAapbIHbiH KbI3METIH TAAAQY MEMAEKETTIH, MOAEHM CasCaTbliH XKETIAAIPYre )KOHE MOAEHMETTI
€A azamaTtTapbiHbiH YATTBIK MAEOAOIMSICbl MEH KYHABIAbIK, GaFAapAapbiH KAAbINTACTbIPYAbIH TUIMAI
KYPaAblHa alHAAABIPYFa MYMKIHAIK OGepeai.

3epTTeyAiH MakcaTbl — MOCTKEHECTIK Ke3eHAETN i MOAEHUET TypPaAbl Ka3aKCTaHAbIK, MacC-MeAMaHbIH,
AAMY  epeKLIeAIKTePi MeH TEeHAEHUMSAAPbIH MarbiIMAQY. FbIAbIMM >KYMbICTbIH 8AiCHAMaAbIK, Herisi
CaAbICTbIPMaAbI, Tapuxu, 0GOAXKaAY, KYPbIABIMAbIK-(DYHKLIMOHAAABIK, >XOHE >KIKTeY CUSKTbl TaHbIM
dAiCTepiH BipIKTIpy HEri3iHAE KYPbIAADI.

fbIAbIMM-3epTTey eHOeriHiH Herisri HoTMXXeAepi MOCTKEHECTIK keseHAe KasakcraHaa canaabl
>kaHa BAK Kypy npouleciH TarAdyAaH, Ka3akCTaHAbIK MeAMapecypcTapAbiH a3aMaTTapAblH MBAEHM
6GaCbIMABIKTapbIH KAAbINTACTbIpyFa ocepiH 6ararayAaH, MOAEHMETTI KOFamM AaMybiHblH, (DaKTOpBbI
PeTiHAE TaHy KOHTEKCTIHAE CaAaAblK, 0ACMace3Ai >KETIAAIPY MepCrnekTMBaAapbiH TY>KbIPbIMAAYAAH
Typasbl. CoHbIMEH KaTap, >KYMbICTa MEMAEKETTIH MOAEHMET CasficaTblH KAAbINTACTbIPy TETiKTepi
KapPacTbIPbIAAbI, OHbIH, illIHAE MOAEHMET CaAaCblHAQ aKMapaTTbiK TEXHOAOTMSAAAPAbI KEHIHEH KOAAQHY
6acTbl OpPbIHAAPAbIH 0ipi, COHbIMEH KaTap MOAEHMET TypaAbl TeAebarAapAamMaAapAblH  Herisri
TakpIpbINTapbl MEH MEP3iMAI 6aCbIALIMAAPADIH, >KaHPABIK, €PEKLLIEAIKTEPI 3EePTTEAAI.
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3epTTey MakaAacbiH FbIAbIMM-3EPTTEY MEH KOAAAHOAAbI CaraAapAa, atan anTKaHAQ, aTaAMbILL XKY-
MbIC MOCTKEHECTIK Ke3eHAEri OTAHABIK, >KYPHAAMCTUKAHbIH, AQMy MBCEAEAEPIH 3epTTENTIH FAAbIMAQPFA,
COHAQM-aK, MOAEHMET CaAaCblHAQ CasiCaTTbl >Ky3ere acbIpbin XKaTKAH €AAIH MEMAEKETTIK KbI3MeTKepAe-
pi KOAAQHA aAaAbl.

Tyiin ce3aep: MBAEHM casicaT; MacC-MeAMa; apT->KYPHAAMCTMKA; YATTbIK, Oipreiaik; xahaHaaHy;
aAKMapaTTbIK, KEHICTiK.
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Temarunuyeckue nporpammbl (TeA€BM3UOHHDIE) U MEPUOAUYECKUE U3AAHUS
0 KyAbType nepuoaa HezaBucumoctn Kasaxcrana
(coaepxxatue, cnocobbl ux hopMUpPOBaHUS)

AKTYaAbHOCTb TEMbl AQHHOIO Hay4HOro TPyAa 3aKAIOYAeTCsl B TOM, UTO B YCAOBMSIX rA0BaAm3aLmm
HaLMOHaAbHbIM CPEACTBAM MaccoBoi MHdopmMaumm B KazaxcTaHe NpeaCToMT pellaTh 3aAayy KOHCO-
AVAQLMM OBLLECTBA MyTEM COXPAHEHMSI KYAbTYPHON MAEHTUYHOCTM Ka3axCTaHCKOro HapoAa ¢ ero 6o-
raTbIM KYAbTYPHbIM HaCAEAMEM U MOTEHLUMAAOM. AHAAM3 AESTEAbHOCTU MeAMApecypcoB M MPoOAem
OTPACAM MO3BOAUT YCOBEPLLEHCTBOBATb KYAbTYPHYIO MOAUTUKY FOCYAAPCTBA M CAEAATb KYAbTYPY 3ch-
(PEeKTUBHBIM MHCTPYMEHTOM (DOPMMPOBAHMS HALMOHAABHOM MAEOAOTMU U LLEHHOCTHbIX OPUEHTUPOB
rpaxkAaH.

LleAb nccaepoBaHust — CHOPMYAMPOBATb TEHAEHLMM UM OCOOEHHOCTM Pa3BUTUS Ka3axCTaHCKMX
Macc-meama B 06AaCTU KyAbTYpPbl B TOCTCOBETCKMI Neproa. MeToaoAormyeckas 6asa HayuyHoro Tpyaa
CTPOMAACh Ha OCHOBE COYETaHUS TaKNX METOAOB MO3HAHWS, Kak CPaBHUTEAbHbI, MICTOPUYECKMIA, MPO-
rHO3MPOBaHUS, CTPYKTYPHO-(PYHKLMOHAAbHBIN M KAACCUDUKALMS.

OCHOBHble pe3yAbTaTbl HayUHO-MCCAEAOBATEABCKOrO TPYAQ COCTOSIT B aHaAM3e MpoLiecca co3aa-
HWMS KayeCTBEHHO HOBbIX CPEACTB MaccoBOW MHopmaumn B KasaxcrtaHe B MOCTCOBETCKMI MEPUOA,
OLEHKe BAMSHWMS Ka3axCTAHCKMX MeAMapecypcoB Ha (hopMMPOBaHME KYAbTYPHbIX NMPUOPUTETOB MpaXk-
AaH, (DOPMYAMPOBaHMM NEPCNEKTMB COBEPLIEHCTBOBAHMS OTPACAEBOM MPECChl B KOHTEKCTE NMPU3HAHNS
KYAbTYPbI KaK hakTopa pa3suTus obuiectsa. Kpome Toro, B pabote 6GbiAM pacCMOTPEHbI MEXAHU3Mbl
peaAn3aLmm KyAbTYPHOM MOAUTUKM FOCYAQPCTBA, CPEAM KOTOPbIX OAHO M3 KAIOYEBbBIX MECT 3aHMMaeT
LLUIMPOKOE NpUMeHeHNe MH(OPMALIMOHHBIX TEXHOAOTUIA B Cpepe KYAbTYPbI, & TaK>Ke M3yYeHbl OCHOBHble
TEMbl TEAEBU3MOHHBIX MPOrPamMM U >KaHPOBOE pa3HoOOpasue NepuoAMYecKmX M3AAHUI O KYAbTYpE.

Marepuanbl TpyAa MOXKHO NMPUMEHUTb B HAayUYHO-MCCAEAOBATEABCKOM U MPUKAAAHOM cdepax: pa-
60Ta MOXKET BbITb NMOAE3HOM AAS YUEHbIX, B C(DEPY MHTEPECOB KOTOPbIX BXOAMT NpobBAemaTHKa passu-
TUS >)KYPHaAUCTMKM B Ka3axcTaHe B MOCTCOBETCKMI MEPUOA, @ TAK)Ke AAS TOCYAQPCTBEHHbIX CAY>KaLLMX
CTpaHbl, PEAAU3YIOLLMX MOAUTUKY B KYAbTYPHOM cchepe.

KaroueBble caoBa. VIHTepHET-M3AAHMS, MPecca, HayUYHO-KYAbTYPHbIN npoLecc, heHOMeH Kasax-

CKOWM KYAbTYPbI, 2y AMOBM3YaAbHblE NMPOrpamMbl.

Introduction

Mass media covering cultural topics in the mod-
ern world have become an integral part of the cul-
ture of the country, a conductor of thoughts, feelings
and images from the creators to society. This means
that thematic materials and their distribution must
be of a high level. The state of journalism in the field
of culture in printed periodicals and on Kazakhstan
national television can be assessed as unsatisfactory,
since there are a number of unresolved problems in
the industry (Nyarko, 2022). Therefore, to improve
the quality of cultural media, a deep analysis of the
activities of the mass media in Kazakhstan from the
moment the country gained independence to the
present is necessary. These circumstances determine
the relevance of the topic of this research work.

In a globalized world, the reason for the devalu-
ation of the spiritual and moral values of society was
the crisis of the information space. In this aspect, the
role of mass media in intercultural dialogue is sig-
nificant, promoting the integration of values and the
formation of a single mental space (Kaldybayeva,
2018). The influence of the press on the public con-
sciousness of citizens creates the foundation of the
spiritual world of the individual; therefore, informa-
tion in the culture-forming function of the media at
this stage of historical development is especially
relevant and requires deep scientific understanding.

Scientists from post-Soviet countries do not
carefully study the problems of the influence of the
media on the transformation of sociocultural values
of society. Western and Asian scientists, in turn, pay
attention to the general problem of the impact of
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mass media on various spheres of public life. And a
comprehensive consideration of the topic of forma-
tion and development of periodicals and television
programs in Kazakhstan in the context of interaction
between media and culture is being carried out for
the first time.

Thus, scientists Sh. Kaliazhdarova and S. Ashe-
nova consider the historical features, the concept of
formation and the structure of the media from the
point of view of their social significance and respon-
sibility that they should have towards the audience
(Kaliazhdarova, 2018). However, researchers study
the problem as a whole, without focusing on the de-
velopment of cultural journalism in the Republic of
Kazakhstan.

G. Akseiit considers the current state of the Ka-
zakh media. The researcher concludes that the tra-
ditional press and new media actively influence the
life of the Republic of Kazakhstan, reflecting the
processes taking place in it and shaping public opin-
ion. However, there are problems in this area that
require solutions from the state and the journalistic
community. We are talking about a drop in newspa-
per circulation, the absence of a unified strategy for
the development of the national media space, and
others (Akseiit, 2021). At the same time, the author
does not study the problems of the functioning of
cultural media.

B. Petrov, A. Yesdauletov and A. Saidikarimov
carry out the analysis of Kazakh-language media
content as a factor in strengthening national iden-
tity. Scientists report a lack and low quality of me-
dia content in the state language. This negatively
affects the self-identification of Kazakhstanis and
the formation of Kazakhstani national identity as a
whole (Petrov, 2023). However, the authors do not
focus on how cultural media content influences the
strengthening of the sociocultural identity of Ka-
zakhstanis.

R. Kertayev, D. Baigozhina, G. Amangeldiyeva,
S. Takhan and S. Duisengazy study trends in the de-
velopment of television in the Republic of Kazakh-
stan after the declaration of independence. The au-
thors are inclined to think that modern information
and communication technologies have significantly
increased the effectiveness of television, which has
become the center of the ideological, social and po-
litical component of the state. In this regard, its role
in the context of cultural education of society has
also increased (Kertayev, 2023). However, in their
work, the researchers do not provide specific exam-
ples of such an impact.

The purpose of this scientific work is to for-
mulate the features of the development of Kazakh
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media on cultural topics from the moment of inde-
pendence to the present period. To achieve the goal,
the following tasks were set: to consider the con-
ditions for the formation of Kazakh cultural media
in the post-Soviet period; to formulate the stages of
development of periodicals and industry television
programs; to highlight the main topics of programs
about culture on Kazakh television; to characterize
the functions of the mass media in the context of
their influence on the value orientations of society;
to formulate industry development prospects for the
coming years.

The object of the study is Kazakhstani journal-
ism in the field of culture. The subject of scientific
work is the current state and problems of develop-
ment of cultural media in Kazakhstan.

Materials and methods

The methodological basis of this research work
was built on a qualitative combination of theoretical
and empirical methods of knowledge. This provided
a comprehensive analysis of the research subject.
In its process, such methods of cognition as clas-
sification, historical, comparative, forecasting and
structural-functional were used. However, the basis
of the work was an integrated approach, which made
it possible to analyze media texts and television con-
tent of the Kazakh media. Within its framework, the
genre diversity of five periodicals about culture and
art (“Amanat” (Entrusted for safekeeping), “Tamyr”
(Root), “Eurasia”, “Book lover” and “Médeniet”
(Culture)) and three television channels (Médeniet,
“Bilim” (Knowledge), “Bilim jine Médeniet” (Ko-
nowledge and Culture)) were considered, which fea-
tured programs on cultural topics over the years.

Thus, the historical method made it possible
to formulate the stages of the formation of cultural
media in Kazakhstan after the country gained in-
dependence and to determine the reasons for their
fragility in conditions of the socio-economic crisis.
The emphasis was placed on the difficulties of de-
centralizing the press after the collapse of the USSR,
the difficulties of functioning of new industry televi-
sion channels and periodicals, as well as the condi-
tions for the formation of the press as an instrument
through which society preserves, transforms or in-
creases its ideological positions and knowledge.

Using the comparative method, it was possible
to identify common and distinctive features of me-
dia activities about culture in different periods of
historical development (the end of the 20th century,
the first decade of the 21st century and the present
stage), as well as determine the impact they had on
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Kazakh society. Particular attention was paid to the
period of the early 90s, when the authorities of Ka-
zakhstan directed efforts to combat the economic
crisis, and the cultural sphere was given minimal at-
tention at the state level.

The classification method was used for a com-
parative examination of the essential features, con-
nections, functions, levels of organization of ob-
jects, namely the mass media of the Republic of
Kazakhstan. Among the typological characteristics,
the following were identified: the nature of the audi-
ence, purpose, subject-thematic focus and frequency
of release. This made it possible to determine the
place of cultural media in the general media system
of Kazakhstan.

The forecasting method was used to determine
the main and most likely paths for the development
of cultural journalism in the Republic of Kazakhstan
in the coming years, as well as to formulate the pros-
pects for liberalization of the press, including in the
field of culture. It also made it possible to formulate
the reasons for the crisis of traditional media in the
context of digitalization of various spheres of public
life, when materials on cultural topics are distrib-
uted through social networks and blogs, and the role
of the journalist in this is reduced to a minimum.

The structural-functional method has become
the basis for studying modern problems of the mass
media of the Republic of Kazakhstan in terms of
their cultural and educational function, as well as
for formulating ways to optimize the mass media in
accordance with the needs of the audience and in or-
der to increase the general cultural level of Kazakh-
stani society. The emphasis was placed on the fact
that the media perform not only their main, educa-
tional task — familiarization with the achievements
of culture and art, but also help society understand
the need for cultural continuity and strengthening of
national cultural identity.

Literature review

One of the developing branches of the mass me-
dia is cultural journalism, in which public opinion is
formed based on the representation of problems of
culture and art, which ultimately makes it possible
to satisfy the information needs of society. There-
fore, this issue in its various aspects is in the field
of view of researchers around the world. However,
the foreign scientific discourse does not reflect the
topic of the formation and development of the Ka-
zakh media system about culture in recent history,
which dates back to the collapse of the USSR and
the creation of independent states in its place.

To begin with, in the context of this research
work, there is a need to distinguish between cultural
journalism, journalism in the field of culture and
art journalism. Thus, Turkish researcher C. Buyuk-
baykal puts forward the thesis that cultural journal-
ism and journalism in the field of culture influence a
mass audience, and the purpose of information mes-
sages in this area is to disseminate data about phe-
nomena, processes and events in the field of culture.
Art historians, in turn, create texts in the field of art
journalism, and the target group is a narrow circle of
art connoisseurs and experts in this industry. Cultur-
al journalism is aimed at “translating” various cul-
tural codes into the language of the average viewer
or reader, art journalism is an elitist phenomenon,
addressed to a competent reader capable of indepen-
dently interpreting texts that are complex in their
content (Buyukbaykal, 2016).

Thus, in Western science, J. Hovden and N.
Kristensen pay attention to the topic of the develop-
ment of cultural journalism. Researchers study the
phenomenon of cultural journalism not at the na-
tional level, but on a global level, and consider the
features of work in this industry in contrast to other
areas of journalism. They conclude that the profes-
sional activity of a cultural journalist is guided more
by an aesthetic logic than by a news logic. In addi-
tion, such specialists must have special character-
istics, because they influence the spiritual develop-
ment of society (Hovden, 2018).

M. Brown and G. Ibrayeva formulate trends in
the development of Kazakhstani journalism in the
context of promoting national cultural values. Sci-
entists are inclined to think that in the Republic of
Kazakhstan the younger generation of journalists
expresses their readiness to develop the information
field of their country, its national values and cultural
priorities. At the same time, they realize the need for
a constant and systematic learning process in the age
of information technology. And this, in turn, makes
them competitive in the global information space
(Brown, 2019).

F. Hanusch analyzed the relationship between
journalism, culture and society (Hanusch, 2016).
Also, this issue is considered by foreign researchers
as M. Jaakkola, W. Kustiawan, H. Efendi, K. Arfah,
M. Shah and Y. Huang, Q. Lv, J. Lin and R. Jacobs.
The authors agree that journalism is a phenomenon
that contributes to the formation of human culture,
contributing to education, enlightenment, ethical,
aesthetic and other creative development of soci-
ety. In addition, journalism is able to resist negative
trends emerging in society and carry out its cultural,
educational and upbrining missions (Jaakkola, 2022;
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Kustiawan, 2022; Huang Y1i, 2021; Jacobs, 2016).

X. Liang, Y. Lu, J. Martin and M. Johannessen,
Oy. Saebo, L. Flak study the influence of social net-
works, as one of the types of mass communication
via the Internet, on the development of communica-
tion between society and its cultural heritage. These
works provide an understanding of how the media
can use modern information technologies to dis-
seminate and popularize materials on cultural top-
ics. For example, this is especially true in the case
of young people who have found an alternative to
television in social networks (Liang, 2021; Johan-
nessen, 2016).

The cultural mission of television content at the
present stage of historical development is studied in
their works by such foreign authors as T. Tirasawas-
dichai, B. Obrenovic, H. Alsharif and M. Kitsa, M.
Kul, as well as T. Cheng. The researchers conclude
that television needs to play an active role in sup-
porting the development of the cultural, intellectual
and educational potential of society. However, these
works did not take into account the experience of
Kazakhstan. The authors carry out the analysis of
TV shows on cultural topics either in general or by
the example of other states (Tirasawasdichai, 2022;
Kitsa, 2021; Cheng, 2003).

Results and discussion

1. The formation of the media in Kazakhstan
in the post-Soviet period and their typology

After the collapse of the USSR, the process
of demonopolization of the media began in Ka-
zakhstan. The first independent newspapers, tele-
vision channels and radio stations were created in
the country. The broadcasting format and topics of
materials changed, new sections appeared, and ad-
vertising began to develop. Conventionally, we can
distinguish six stages in the formation of the media
in Kazakhstan. The first stage (1991) is the post-
Soviet period, when independent media have not
yet formed. The second stage (1992—1996) was the
adoption of legislation regulating the activities of
the media, the creation of the first Kazakhstani me-
dia, which began to work according to the rules of a
market economy and in a competitive environment.
The third stage (1997-1999) — transition from public
to private funding, development of the advertising
market, creation of the first electronic mass media.
The fourth stage (2000-2006) is the development of
freedom of speech, the active creation of electronic
versions of printed publications and television chan-
nels. The fifth stage (2007-2011) is the ousting of
weak media from the market and the formation of
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media holdings. The sixth stage (2012—present) is
the development of professional Internet journalism
and web television, expanding the diversity of net-
work media and growing advertising revenues.

As of January 2023, over 5,400 media outlets are
registered in the Republic of Kazakhstan, of which
3,779 are periodicals, 194 television channels, 85
radio stations and more than 1,000 news agencies
and online publications (www.gov.kz, 2023). Ev-
ery year the number of media in the country is only
growing, which indicates the active development of
the industry. The territory of distribution of mass
media is gradually expanding, as well as the vari-
ety of languages of publications, which are available
not only in places of compact residence of a particu-
lar nationality, but throughout the entire state.

As noted by Sh. Kaliazhdarova and S. Asheno-
va, the process of formation of the media in Kazakh-
stan is almost complete. The country’s mass media
have gone through a stage of restructuring under the
influence of objective factors in the development of
the socio-political system of Kazakhstani society.
At the same time, the structure of society is always
in a moving state, experiencing various kinds of in-
fluences associated with a complex of reasons of a
socio-political, technological, aesthetic, cultural and
psychological nature (Kaliyazhdarova, Ashenova,
2018).

Kazakh media have their own typology, which
has been formed over the years. By the nature of the
audience, we can distinguish: national and repub-
lican; interregional; international; publications of
ethnic communities; Mass media of territorial com-
munities; for professional groups; for social groups;
for age groups; for parents. According to the subject
and thematic focus, the following are distinguished:
on issues of culture, literature and art; sports; medi-
cal; economic; environmental; on industry and con-
struction; on transport; on agriculture. By periodici-
ty, media can be classified as follows: daily, weekly,
monthly, quarterly and published as material accu-
mulates.

In this regard, researcher G. Akseiit concludes
that the media market of the Republic of Kazakh-
stan has entered a phase of stable growth. In the
information space of the state, an integral system
has emerged where institutions and media practices
interact with each other, creating their own media
environment (Akseiit, 2021). At the same time, new
social and media technologies are developing dy-
namically, and in the public space, the media are in-
creasingly influencing the life of the state, reflecting
the processes taking place in it and shaping public
opinion.
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2. Subjects of Kazakhstan periodicals about
culture

With the collapse of the USSR in 1991, a unique
cultural space of its kind ceased to exist. Although
contacts between cultural figures have been pre-
served, at the official level the situation is different.
State policy in each of the newly formed countries
focused on the revival of national history, language
and traditions. For creative individuals, in essence,
an information crisis has arrived. This was explained
by the fact that the editorial offices of all the largest
publications in the USSR were located in Moscow.
As a result of decentralization, these media acquired
exclusively Russian status.

Publications of the former Soviet republics
could not fully fill the devastated information niche.
Therefore, there was a need to create a new special-
ized press in the Republic of Kazakhstan (RK). But
the main problem was that the government, focused
on getting out of the political and socio-economic
crisis, paid almost no attention to culture and the
media covering this topic. The maximum lifespan
of many newspapers and magazines is two to three
years. In addition, many projects are initiatives of
private individuals that have not been supported by
the country’s authorities.

It should be noted that after the declaration of
independence, Kazakhstan began to rely on cultur-
al tradition as the most important indicator of the
preservation of positive social values from the past,
but at the same time the country was open to liberal
trends from the outside. The combination of liberal
values and traditionalism in state policy served as
support for the equal and free development of tradi-
tions, languages and cultures of ethnic groups living
in the Republic of Kazakhstan. And this is impos-
sible without the presence of industry media.

The process of creating media about culture in
Kazakhstan intensified at the beginning of the 21st
century. The year 2000 was proclaimed by the Gen-
eral Assembly of the United Nations (UN) as the
International Year for the Culture of Peace. There-
fore, in the Republic of Kazakhstan it was held as
the Year of Support for Culture. Although no seri-
ous changes occurred in the lives of cultural and ar-
tistic figures, this time became a turning point in the
consciousness of the creative intelligentsia. Namely,
the issue of forming the cultural policy of Kazakh-
stan began to be discussed at the state level. With
the growing prosperity of citizens in the Republic
of Kazakhstan, new publications appeared, and they
began to pay more attention to culture than in the
90s. Some publications established during this pe-
riod continue to be published today.

For example, “Tamyr” is a literary and philo-
sophical magazine created in 1999. It was intended
for the humanitarian intelligentsia, students and high
school students. Publication frequency: four times a
year, quarterly. In 2005, the “Tamyr” website ap-
peared — a copy of the paper version and a separate
online version “Tamyr-Dialogue”, the creators of
which set themselves the goal of quickly covering
current events in the cultural life of Kazakhstan and
foreign countries. In the same year, the presenta-
tion of the English-language version of the maga-
zine took place, which made it possible to open the
most complex philosophical, cultural and art texts
of Kazakh authors to the world. The publication of
the magazine was suspended for several years due to
lack of funding. An electronic version of the maga-
zine has been operating since 2014.

The world literature magazine Amanat, founded
in 2000, also continues to be published. It is released
in English, Kazakh and Russian. Each issue is dedi-
cated to the literary heritage of a particular state, its
poetry, prose and journalism. This allows the audi-
ence to become better acquainted with examples of
literature and understand the national cultural char-
acteristics of different countries of the world. At the
same time, Amanat pays attention to the promotion
of works of Kazakh literature. At the end of each
issue, the “Bookshelf” section talks about new prod-
ucts on the book market and publishes excerpts from
works of the adventure genre.

The socio-political and literary-art magazine
“Eurasia” was founded in 2001. This is a popular
publication about current problems of socio-polit-
ical life, culture, art and literature of Kazakhstan.
Among the authors, along with scientists and cul-
tural figures, at the initial stage were students and
graduate students of Kazakhstani universities. The
“Book Lover” publication was also created in 2001.
Its pages feature new items from the book market,
excerpts from works, reviews, creative portraits of
writers, and cultural news. Also on the pages of
“Book Lover” the problems of lack of demand for
books by Kazakh authors are raised and the reasons
for the crisis of some genres of literature are dis-
cussed.

During these same years, the magazine “Maéde-
niet” was launched. It began publication in Decem-
ber 2006. The creators of the publication stated that
Kazakhstani youth are moving away from their
native culture and are being influenced by West-
ern cultural expansion. Therefore, “Médeniet” was
aimed at bringing the younger generation closer to
the centers of spiritual wealth, teaching them to ap-
preciate and love their national and cultural origins.
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The magazine is published once a month in Kazakh.
Currently there is an electronic version of “Méde-
niet”.

Publications such as “Kinoman”, “Ait”, “Ka-
merton”, “Territory of Cinema” and many others
were also created in the first decade of the 2000s,
but soon closed, having existed for only a few years.
Among the main reasons are a lack of funding, lack
of support from the state and lack of demand among
the Kazakh audience.

Scientists M. Aimagambetova and A. Sadyko-
va conclude in this regard that Kazakh traditions,
which constitute the essence of the national culture,
directly contribute to the formation of a national
code that is supported by the public and disseminat-
ed through the media. This, in turn, helps strengthen
the national-cultural identity of society, which is
especially important in the context of globalization
and universalization of culture (mutual influence of
cultures, the formation of new cultural norms, val-
ues and symbols common to most cultures of differ-
ent countries of the world) (Aimagambetova, 2024).

However, at the same time, one can agree with
the point of view of culturologist G. Tampaeva that
the cultural press of the Republic of Kazakhstan is
united by such characteristics as small circulation,
lack of stable funding or its deficit, narrow distri-
bution circle and lack of frequency of publication
(Tampaeva, 2018). As for non-specialized mass
media, the attitude towards covering cultural events
in Kazakhstan and the world on these platforms is
not always at a high level. The situation, largely,
depends on the information priorities of the edito-
rial office of a particular socio-political newspaper
or magazine.

3. The role of television in covering the cul-
tural life of Kazakhstan

In the modern world, television channels inde-
pendently shape, create and transform culture, and
have a serious impact on the development of society.
According to A. Koksegenova, thanks to its audio-
visual attractiveness, the television industry has be-
come an effective tool for raising the level of culture
of society. If previously the entertainment function
of television was the main one, now the industry
has begun to pay more attention to information and
educational programs, posing serious competition to
periodicals (Koksegenova, 2022).

However, cultural topics on Kazakh television
have their own difficult retrospective. Just 15 years
ago, almost every national television channel had its
own programs dedicated to culture. All of them had
a small but stable audience. TV programs on cultur-
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al topics varied in level, but they existed, as a rule,
for a short time and were produced with sponsorship
money. A special place was occupied by documen-
taries, in which an attempt was made to show not the
biography of personalities significant for the whole
of Kazakhstan, but demonstrated the very formation
of a person (writer, scientist, artist or musician).

The same situation has developed with industry
television channels. Most of the Kazakh cultural and
educational channels existed for several years due to
low ratings. For example, the “Médeniet” TV chan-
nel was launched in 2011, but stopped broadcast-
ing in 2014. Its mission was stated to be educational
and cultural activities with the aim of preserving the
cultural values of the people and developing the Ka-
zakh-speaking language environment. The resource
introduced the audience to the world of high culture,
promoting the revival and preservation of traditions.
However, the main disadvantage of broadcasting
was the constant repetition of programs, which was
caused by a lack of personnel. As a result, the cul-
tural and educational channel turned out to be un-
claimed by viewers due to its highly specialized,
monotonous content, so it was reorganized.

The same fate befell the “Bilim” TV channel,
launched in 2012. The fundamental mission of the
resource was to educate Kazakhstani youth, and its
programs were aimed at promoting universal human
values. An important place was given to socially
significant formats: programs dedicated to the pres-
ervation of family values, the moral state of society,
problems of personality formation and many others.
In total, the channel aired over 30 programs of dif-
ferent genres.

In November 2013, the channels “Bilim” and
“Maédeniet” merged. The updated resource was
launched at the beginning of 2014 on the basis of the
Khabar news agency. The channel was on the air for
about three years, until market laws and government
decisions closed it down. The tendency towards
documentary film cycles, the lack of talk shows and
the lack of dynamics and interactive communication
with the audience have alienated the audience with
the monotonous presentation of the material. A huge
percentage of young viewers who were interested in
more dynamic educational projects were lost. At the
same time, for three years, “Bilim jine Médeniet”
was among the top 10 most popular channels in Ka-
zakhstan.

Currently, Kazakh television needs to solve the
problem of consolidating society by preserving the
cultural identity of the Kazakh people. An analysis
of the broadcast network of the national channel
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“Khabar” demonstrates that 50% of the broadcast
consists of American or Latin American films, 30%
— Chinese, 15% Russian or Soviet, and only 5% —
Kazakh.

At the same time, the number of people who
speak the Kazakh language is growing every year.
Therefore, the popularization of the Kazakh lan-
guage provokes demand for Kazakh-language pro-
grams and shows. For television to stay afloat, it
needs to satisfy the needs of new generations while
not forgetting the previous ones. For example, many
channels duplicate their programs on websites and
video hosting sites, using both Kazakh and Russian
languages. This allows you to expand the channel’s
audience and attract new viewers. This is a universal
principle that is suitable not only for channels cov-
ering cultural topics, but also for other information
resources.

Conclusion

A review of the activities of the Kazakh media in
the period from 1991 to the present time has shown
the dynamics of serious growth in the information
market of the newly formed state. It manifests itself
both in the increase in the number of industry publi-
cations and television channels, and in genre diver-
sity. The process of formation of mass media in the
Republic of Kazakhstan is almost complete; in ad-
dition, the media have successfully passed the stage
of reform under the influence of objective factors in
the development of the socio-political system of Ka-
zakhstani society. However, the cultural sphere in

journalism has not yet been fully formed taking into
account the interests of the mass audience.

Over the years of independence, dozens of pe-
riodicals and TV channels on cultural topics have
been created in Kazakhstan. However, most of them
were closed due to low ratings and lack of demand
in the information market. At the same time, in the
context of globalization and the blurring of national
identity, culture should be an integral part of pub-
lic life and be covered on an equal basis with such
industries as economics or politics. Therefore, it is
necessary that the information field within any na-
tional media system be formed on the principles of
parity for all spheres of life, not forgetting culture
and art.

The cultural mission of the media should be
aimed at helping bring peoples closer together, fos-
tering a culture of interethnic communication, as
well as contributing to spiritual enrichment and rais-
ing the cultural level of society. To do this, journal-
ists need, while preserving the best of their accumu-
lated experience, to use the advantages of modern
information technologies to popularize content in
the cultural industry and develop the audience’s
need to become familiar with examples of high cul-
ture.

The prospect of further scientific research on this
topic is to consider the experience of other coun-
tries of the world in the context of the functioning
of the media about culture and art. In addition, this
research work can serve as a guideline for studying
the problems of the work of mass media in Kazakh-
stan and the prospects for their solution now.
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THE INFORMATION AGENDA IN CHINA
AND KAZAKHSTAN: COMPARATIVE ANALYSYS

The relevance of the study lies in the fact that the quick digitalization of contemporary society im-
pacts the processes linked to the production, dissemination, and consumption of news material. Differ-
ent media, social, and political entities impact each other and shape different agendas, making it crucial
to conduct a comparative analysis of various information agendas.

The main purpose of this article is to compare and analyze the information agendas of China and
Kazakhstan, shedding light on how they are currently being shaped in both nations.

The significance of this research is in the theoretical and practical examination of agenda formation
in new media as opposed to traditional media.

The research’s theoretical importance broadens current concepts on how the information agenda is
shaped in contemporary society. The concepts and findings from the research can be helpful for analyz-
ing the details of election periods, news media articles, and the regional media environment.

The practical significance of the work lies in its practical application in shaping information policies
for public organizations, authorities and local governments in China and Kazakhstan.

The research methodology involves tracking the press releases of Kazakhstani and Chinese print
media, calculating statistical indicators and conducting comparative analysis.

In the conclusion, it was found by the authors that the media landscape has been altered due to the
rise of new media. An immediate update of the research methodology that drives the agenda is needed
to change the way information is distributed.

The significance of the thorough comparative analysis conducted lies in its aim to enhance regional
integration and cooperation by establishing a system for cross-border collaboration that fosters the shar-
ing of information. This can be done by establishing regional news organizations or media partnerships
that collaborate on regional information priorities.

Key words: agenda formation, new media, communication, Kazakhstan, China.
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KbiTait MeH Ka3akcTaHAafbl aknapaTTbik, KYH TIpTioi:
CaAbICTbIPMAAbI TAAAQY

3epTTeyAiH ©3eKTiAIr Kasipri KoOFaMHbIH, XbIAAAM aKMapaTTaHAbIPbIAYbI XKaHAAbIKTApP Ma3MYHbIH
KYPYFa, TapaTyFa >XKoHe TYTbiHyFa 6aiAaHbICTbI MPOLLECTEPre acep eTeTiHAIrNMeH 6aAaHbICTbI. OpP TYPAI
MeAMa, KOFaMABIK, XX8He cascu cybobekTiaep Gip-6ipiHe xxaHe ap TYPAI KYH TapTibiH KaAbINTacTbipyFa
acep eTeAl, COHAbIKTaH 8p TYPAI aknapaTtTbik KYH TOPTiOiHE CaAbICTbIPMAAbI TAAAQY XKYPri3y MoCeAeAepi
epeKLle MaHbI3fa ne 6OAaAbI.

Ocbl MakaAaHblH Herisri mMakcaTtbl Kpitat MeH KasakCTaHHbIH aknapaTtTblk, KyH TopTibiHe
CaAbICTbIPMaAbl TaAAQY >KYPridy GOAbIN TabblAaAbl, OA OCbl €Ki €AAE OHbIH KaAbINTacybl TypaAbl
aFbIMAAFbl >KaFAalAbl alllaAbl.

ByA 3epTTeyAiH MaHbI3ABIAbIFbI ASCTYPAI MEAMAMEH CaAbICTbIPFaHAQ XKaHa MeAMAAa KYH TOpTiOiH
KAAbINTACTbIPY TaKblpblObIH TEOPUSIABIK, XKSHE MPAKTUKAAbIK, 3€pTTey 6OAbIN TabblAaAbI.

3epTTeyAiH  TEOPUSIAbIK  MaHbI3AbIAbIFbI  Ka3ipri  KOFaMAaFbl — aknapartTblk KyH TopTibiH
KAABINTACTbIPy MPOLECi TypaAbl KOAAQHbICTaFbl YCbIHyAAQpAbl KeHenTeai. >KymbicTa >kacaafaH
MAEedIAap MeH TYXKbIPbIMAAP CaiiAay Ke3eHAEpiHiH, KQHAAbIKTAp MeAMaTeKCTepiHiH >KoHe alMMaKTbIK,
MeAMa KeHICTIKTIH epekILeAiKTepiH 3epTTeyae nanaaAbl 60Aybl MYMKiH. XKYMbICTbIH, MPaKTUKAAbIK,
MaHbI3AbIAbIFbI OHbl KbiTat MeH KasakctaH Pecny6aAmkacbliHAAFbl TYPAI KOFaMABIK, YMbIMAAPAbIH,
OUAIK OpraHAApPbIHbIH XK8He >KEepPriAiKTi 63iH-63i 6aCKapyAblH, aKnapaTTbIK, CasgcaTbiH 93ipAey KesiHAe
namAaAaHyblHAQ >KaTbIp.

3epTTey oAicTemMeci KasakCTaHAbIK, >kaHe KbiTanAblk, BAK 6Gacnaces 6acna-peansaepiHin
MOHWTOPUHTIH, CTaTUCTUKAAbIK, KOPCETKILLTEPAI eCenTeyAi XXoHe CaAbICTbIPMaAbl TAAAQYAbl KAMTUADI.
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Y. Sun, L. Mukhtar

AKnapaTTbl TapaTy TOCIAAEPIH ©3repTy KYH TopTiBiH aHbIKTANTbIH 3epTTeY dAICTEMECIH LLYFbIA >KaHap-
TYAbl KQKET eTeAl.

JKyprisiAreH KelleHAI CaAbICTbIPMAAbl TaAAQYAbIH KYHABIAbIFbI aknapaTTbl TapaTyFa bIKMaA eTe-
TiH TPAHCYATTBIK, bIHTBIMAKTACTbIK, TETIriH KYPY apKblAbl ©HIPAIK MHTErpaums MeH bIHTbIMAKTaCTbIKTbI
HbIFANTY MAESICbIHAQ >KaTblp. byFaH aiMMakTbIK, aknapartTbiK KyH TOpTibGiH GipAecin a3ipAenTiH xeHe
bIHTBIMAKTACTbIK, EH YMAECTIPYAI HbIFalMTaTbIH aliMaKTbIK, >KAaHAAbIKTap YMAbIMAAPbIH KYPY apKbIAbl KOA
KeTkizyre 60AaAbl.

Ty#iH ce3aep: KyH TOpTIOIH KAaAbINTACTbIPY, KaHa MeAMasap, kommyHukaums, KasakcraH, Kbitai.

0. CyH, A. MyxTap®
Kasaxckmit HaumMOHaAbHbI yHUBEPCUTET MMeHn aab-Dapabu, KasaxcraH, r. AAMathbl
*e-mail: mukhtar.lazzat@kaznu.edu.kz

MucpopmaumonHas nosectka AHa B Kutae u Kasaxcrane:
CPaBHUTEAbHbIM aHaAMU3

AKTYaAbHOCTb MCCAEAOBaHUSI 0OYCAOBAEHA ObICTPbIM MPOLIECCOM MH(OPMATM3ALIMM COBPEMEHHO-
ro o6WecTBa, KOTOPbI OKa3blBAET BAMSHME Ha MPOLIECCh (DOPMMPOBAHUS, PACMpPOCTPAHEHUS 1 MO-
TpeOAEHMS HOBOCTHOTO KOHTEHTA. PasAnMuHble MeAMIIHbIE, OOLLECTBEHHbIE M MOAUTUYECKME CYObEKTbI
B3aMMOAENCTBYIOT APYT C APYFrOM M BAUSIIOT HAa (hOpMMpPOBaHME Pa3AMUHbIX MH(POPMALIMOHHbBIX MOBe-
CTOK AHS$1, YTO MPUAAET 0COOYI0 3HAUYMMOCTb MPOBEAEHMIO CPABHUTEABHOIO aHaAM3a AAHHbIX MOBECTOK.

LleAb cTaTbm — NpoBeCTM CPaBHUTEAbHbIM aHAaAM3 MHpopMaLMoHHbIX noBecTok Kutag n Kasaxcra-
Ha, NPeACTaBUTb TEKYLLYIO CUTYaLMIO UX (DOPMUPOBAHMS B 3TUX ABYX CTpaHax.

Ba)kHOCTb 3TOr0 MCCAEAOBAHMS 3aKAOYAETCS B TEOPETUYECKOM U MPAKTUUYECKOM U3YUYeHUM Mpo-
Lecca Co3AaHMs NoBecTkn AHS B HOBbIX CMI No cpaBHEHMIO C TPAAULIMOHHBIMU.

TeopeTnyeckasi 3HAUMMOCTb MCCAEAOBAHMS pPACLUMPSIET Hallle NMOoHWMaHKWe npouecca hopMmmpoBa-
HMS MH(OPMALIMIOHHOM MOBECTKM AHS B COBPEMEHHOM 00LLEeCTBe. M ccAeAOBaHME MOXKET ObiTb LIEHHbBIM
AASI U3YUEHUS MPEABbIGOPHOrO nepnoaa, nyoAnkaumin B HOBOCTHbIX CMIM 1 MeCTHbIX Meama.

[NpakTHnyeckas 3HaUMMOCTb MCCAEAOBaHMSI 3aKAOHAETCS B €ro MPUMEHEHUM Mpu pa3paboTke MH-
hOPMaLIMOHHOM MOAUTUKM Pa3AMUHBIMM OOLLECTBEHHBIMM OpPraHM3aLMsMM, OpraHaMm BAACTU U MECT-
Horo camoynpaeaeHns B Knutae 1 Pecnybamke KasaxcraH.

MeTOoAOAOIMMS UCCAEAOBAHUS BKAIOYAET MOHUTOPUHI MPEeCcC-PeAn30B Ka3axCTaHCKMX M KMTAMCKMX
neuyatHbix CMW, pacueT cTaTMCTUUECKMX NoKa3aTeAel U CPaBHUTEAbHbI aHAAU3.

B 3aKkAlOUEHMM aBTOPbI CAEAAAM BbIBOA, YTO M3MEHEHMS B MEAMIMHOM AaHALWIAdTe ObIAM Bbi3BaHbl
MOSIBAEHMEM HOBbIX MeAMa. AAS M3MeHeHMs criocoba nepeaayun nHdopmaummn Tpebyercs 06HOBAEHME
METOAOAOTMIN NCCAEAOBAHNS, OPUEHTMPOBAHHOM Ha 3aAQYM.

LleHHOCTb NpOBEAEHHOIO CPABHUTEABHOIO aHAAM3a 3aKAOYAETCS B MOAAEPIKKE PErMOHAAbHOM UH-
TerpaumMm m COTPyAHMYECTBA Yepe3 YCTAHOBAEHME CUCTEMbl TPAHCIPAHWYHOIO COTPYAHMYECTBA AAS
o6meHa MHopmaLmein. ITOro MOXKHO AOCTMYUb Yepe3 YCTaHOBAEHME PErMOHAAbHbBIX HOBOCTHbIX Opra-
HU3aumMii UAM coTpyAHnUYecTBo co CMI AAS COBMECTHOIO pelLeHns permoHaAbHbIX MH(DOPMAaLMOHHbIX
3aAa4.

KAroueBble cAoBa: (popMMpOBaHMeE MOBECTKM AHS, HOBble MeAMa, KOMMYHMKaums, KasaxcraH,
Kuran.

Introduction

Agenda-setting is a theory that examines the
reconfiguration of the mass environment. Since
1968, when American communication scholars
McCombs and Shaw began to systematically study
the agenda-setting effect of mass communication,
scholars around the world have conducted in-depth
discussions on the topic and developed a number of
theoretical hypotheses, including “attribute agenda-
setting,” “agenda fusion,” “agenda setting by at-
tributes,” “agenda fusion,” and “agenda setting by
affiliated networks.” To date, the perspective of
agenda setting remains a significant area of interest

for scholars seeking to understand the evolution of
public opinion (McCombs, 2004).

Traditional media only covered a small number
of public topics; in contrast, digital media offer a
wealth of information, but access to trustworthy in-
formation is not always ensured. The likelihood of
disseminating misleading information rises when
the function of information intermediaries is dimin-
ished, which fuels the global rumor mill and opens
doors for cybercrime. Furthermore, pornography
has significantly impacted agendas in the Internet
era, negatively impacting societal climate. The ac-
ceptance of such occurrences as normal can erode
confidence in internet media. It is an issue that jour-
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nalists in the field should be aware of. Microblogs
and social networks worldwide struggle with pro-
viding entertainment that appeals to everyone.

Authors contends that it is also a sign of im-
prudent agenda-setting when serious matters con-
cerning the nation, politics, and public welfare are
marginalized and entertainment content takes center
stage. The globalization of the agenda-setting pro-
cess for media is expected to continue in the face
of an ever more linked world. Global epidemics,
cybersecurity, and climate change are examples of
issues that transcend national borders and need for
a concerted worldwide response. The global agenda
will be significantly shaped by new media, which
will also foster international cooperation and com-
munication.

It will be crucial to preserve the credibility and
integrity of journalism. To preserve the public’s
trust in journalism as a trustworthy information
source, journalists must embrace ethical norms, own
their biases, and be open and honest about how they
set the agenda. These factors suggest that the future
of agenda-setting in journalism will be shaped by
developments in technology, shifts in how people
consume media, the development of societal goals,
and the continuing discussion about journalistic eth-
ics and trust. Journalists will need to adjust to these
changes while still playing a crucial role as stewards
of public discourse and guides for informed civic
engagement.

Agenda setting is one of the most important
theories in communication science. It was first pro-
posed many years ago, and in the intervening years,
it has evolved into a fairly developed theory. Agen-
da setting has taken on new meanings in light of the
times, from its original presumptions to its ongoing
theoretical framework improvement and then to its
further growth in the network era.

In the meantime, as new developments in the
field of new media continue to emerge, scientists are
becoming increasingly interested in the process of
agenda construction as it is introduced into the na-
tion. We can gain a better understanding of the cur-
rent status of agenda formation processes in China
and the Republic of Kazakhstan by comparing their
information agendas. Scientists from both nations
can use this comparison as a jumping off point and a
way to get ideas for more research.

Materials and methods
The empirical basis of this work includes mono-

graphs and works of Kazakhstani, Chinese, and for-
eign researchers, as well as researchers and experts
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in the field of media development in Kazakhstan and
China. Press releases of Kazakh, Chinese, and for-
eign print media were used as a source of empirical
data. The authors conducted a comprehensive study
of numerous sources of information on various as-
pects of media releases.

Literature review

The research, based on the work of Chinese and
foreign scientists in Kazakhstan, allows for a deeper
understanding of the process of agenda formation in
the context of new media, as well as the peculiarities
of communication development in Kazakhstan and
China. The contemporary investigation of the agen-
da creation hypothesis has benefited greatly from
the work of Maxwell McCombs. He committed his
time to researching the thematic and structural roles
of mass media within the framework of the rela-
tionship between topics reported by the media and
public opinion. The “Spiral of Silence” idea is like-
wise based on this methodology. Being one of the
pioneers of agenda creation theory, his idea offers a
fresh viewpoint on society and communication.

His research has significantly advanced our
understanding of agenda formation theory. The
work “On the Transformation of Communication
Research in the Era of New Media” (Wei Lu Ding
Fangzhou, 93) by Wei Lu Ding Fangzhou better
combines the themes of new media research and fo-
cuses on the “cultural shift” in communication re-
search brought about by the interpretative research
paradigm. The paper highlights how, in China’s on-
going social change process, the practice of commu-
nicating new media events has emerged as a distinct
and significant issue. The dissertation shows how
the dissemination of new media events has devel-
oped into a unique and significant phenomenon in
China’s social change process. It also describes how
a brand-new communication tool that has surfaced
in China’s modern media landscape works. P. Bour-
dieu added the need that news blocks must go empty
while the program was being prepared in 2002 to
his theory of agenda-setting. For instance, if a suffi-
ciently significant event did not occur during the day
for a political block in the case of a standard scheme
for filling a news release with the blocks “politics,”
“society,” “economy,” “culture,” and “sports,” it
will cover insignificant political news from the per-
spective of public interest (Bourdieu P., 38).

The agenda theory was introduced in 2008 by
researchers S.G. Aneto, S.O. Onabayo, and D.B.
Osifeso (S.G. Aneto, S.O. Onabayo, and D.B. Osife-
s0, 59). They stated the following assumptions: 1)
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The audience receives news from a limited number
of sources and thus depends heavily on the media; 2)
The news department, which consists of journalists,
filters, selects, and forms news, making it reflect
social reality; 3) Media programs, whose topics are
chosen by professional journalists as the most sig-
nificant, cause people to perceive the problems cov-
ered in them as important; 4) Due to their psycho-
logical need for context, the majority of individuals
are willing to allow the media to influence the way
they think (Duru C.W., 67.).

The “NAS model” gained prominence in the
2010s and explains why specific thematic nodes join
when the general public becomes aware of the is-
sue. Its main point is that the problems, things, and
qualities that the agenda presents do not exist in a
vacuum apart from one another. The links made be-
tween various media agenda nodes help the public
develop an understanding of the issue. For instance,
the media may often discuss foreign policy (object)
together with features or properties (attributes) like
terrorism, Islam, or other nations. Eventually, view-
ers of these media will develop a cognitive frame-
work that connects various characteristics and ob-
jects to form a single, cohesive whole (Smith A.P.).

G. Weimann has been rethinking the conceptu-
alization of the agenda formation theorem in recent
years by keeping an eye on the research of new pro-
cesses, characteristics, and features of online media.
The agenda formation theorem is conceptualized
with special focus to how new features, qualities,
and processes are developed that are relevant to on-
line media. In their article “Tracing, evolution and
prospects,” the authors of “50 years of the theory of
agenda formation and research” (Shi Anbin, Wang
Peinan, 15) examine the development of the theo-
ry of agenda formation over the previous 50 years
from four perspectives: conceptual tracing, theoreti-
cal framework, research methodology, and current
prospects.

Based on web analytics methods, they exam-
ine the potential applications and theoretical worth
of the online theory of agenda development in the
future. The large-scale effects of social systems
are overlooked in these scientists’ research, nev-
ertheless. Their conclusions cannot be applied in
a vacuum to the evolution and modification of in-
formation agendas within Kazakhstani and Chi-
nese modernization contexts. These studies mostly
ignore the various agendas produced by various
socio-cultural formations in favor of concentrat-
ing on the evolution of agenda-setting in the global
context. They examine the online theory of agenda
formation’s potential in the future and its theoret-

ical worth as it relates to web analytics. But the
large-scale effects of social systems are not taken
into account in the works of these scientists. Their
conclusions cannot be applied in a vacuum to Ka-
zakhstan’s and China’s modernization-related in-
formation agenda development and modifications.
These studies, for the most part, concentrate on the
development of agenda-setting in the global con-
text, ignoring the various agendas influenced by
various socio-cultural formations.

According to the data, the three phases of agen-
da-setting theory have been the subject of 148, 38,
and 14 publications over the last five years, respec-
tively. It is clear that the conventional method for
analyzing the media’s influence is still to apply the
classic agenda-setting hypothesis. It is interesting,
nonetheless, that there is a growing body of study on
online agenda-setting. Political and public policy re-
search constitutes the mainstream of agenda-setting
theory, according to a more thorough examination
of the specific study content of the three levels of
agenda-setting theory.

Discussion and results

With state-owned media having a monopoly on
news and information distribution, China’s informa-
tion agenda is heavily reliant on the nation’s public
administration. As a result, media coverage objec-
tives typically coincide with the goals and ideolo-
gies of the Communist Party in power. Presenting
China’s international interactions through a prism
that emphasizes its peaceful ascension, mutually
beneficial cooperation, and endeavors to establish a
common destiny for humanity is the country’s pre-
ferred image and current foreign propaganda. The
“One Belt, One Road” plan and China’s place in
global governance are discussed. Official communi-
cations in China are meticulously synchronized and
coordinated across a range of media channels.

China Central Television (CCTV) and other
state-run media, including Xinhua, frequently trans-
mit monotonous messages that uphold the official
stance of the government. A single media organiza-
tion and a state-led strategy that places a premium
on ideological cohesion, economic growth, and
national stability define China’s communication
agenda.

A number of documents on media merger have
been released by the Chinese government and the
State Administration of Broadcasting, Cinematog-
raphy and Television (SARFT) since 2020 (Wang
Yizheng, Mao Yunong, 12). These documents em-
phasize the need to deepen institutional reforms,
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cultivate talent across all media, and create a basic
model of public opinion. The documents also of-
fer recommendations for strengthening new main-
stream media, promoting deep media fusion, and
developing and utilizing integrated media centers
at the district level. The creation and integration of

new and conventional media is known as media in-
tegration. For instance, the rise of websites and mo-
bile applications has had an impact on conventional
media like radio, television, and newspapers. As a
result, it either gradually fades away or gets inte-
grated into the digital era.

Provincial technology platform

Publicity management services and media collaboration: publicity management services, content
supervision, communication collaboration, content exchange, training guidance

i 'y
Service provision: media services, party building services, government services,
public services, value-added services
A i
Resource provided: computing, storage, network
x i
Publicity | Usethe use use Use the Publicity
management | system to resources resources | systemto Mmanagement
media | conduct to deploy todeploy | conduct media
¥ collaboration ¥ business ¥ business business y business yeollaboratiog

County-level comprehensive
media center 1

County-level comprehensive
media center N

Figure 1 — China’s integrated media structure

During its fourth meeting, which took place in
August 2014, the Central Group for Comprehen-
sive Deepening of Reforms discussed and approved
“Guiding Opinions on promoting the integration of
traditional and new Media.” This signaled the start
of integrated media development, which has sub-
sequently experienced significant transformations.
From the time integrated media was first concep-
tualized to the present, it has undergone multiple
phases of “integration promotion,” “promotion ac-
celeration,” and “deep integration.” Furthermore,
the relevant cultural propaganda units at all levels
have established an integrated media front of their
own and are increasingly gaining access to district-
level radio and television groups.

As the concept of media integration gains mo-
mentum, it is obvious that all enterprises related to
culture and media in China now use the term “media
integration”.

China has been producing a high-level plan for
media mergers on a regular basis since 2020. This
plan lays out the guidelines and conditions for in-
stitutional media mergers. China is continuously
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updating and strengthening its Internet platform
regulations. It is likely that China will continue to
regulate Internet platforms continuously for some
time to come (Wang Yizheng, Mao Yunong, 14).

Regarding the function and impact of media
in contemporary society, Professor Zhang Zhian
brought forth some very significant points. His re-
marks highlight the close relationship that exists be-
tween the media and people’s lives, particularly in
China, where the advancement of digital technology
and media integration are major factors in societal
change. “Life has Media” highlights how essential
media is to our everyday lives, acting as a bridge
between people and as a window into the outside
world. “Life in Media” depicts the shift to a world
where media has a strong hold on society and where
mobile devices and the mobile Internet have taken
center stage as the primary means of information ac-
cess and communication.

“Media is life” refers to the merging of virtual
and real worlds, where new forms of existence and
interaction result from the mediatization of people
and objects as well as from immersion and involve-
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ment in information situations like the metaverse.
These ideas emphasize the ways in which media is
changing the way we see and engage with the out-
side world, as well as the ways in which technologi-
cal advancements like the Internet of Things and the
metaverse may impact our future. To comprehend
how these shifts will impact society and culture go-
ing forward, it is critical to keep investigating and
debating them.

This medium is the mainstream media, which
includes radio, television, and newspapers. It serves
as a bridge between us and our social connections
and is the primary carrier, window, or space through
which social reality is constructed (New Media Blue
Book, 25).

Humans have transitioned from “living in the
medium” to “living in the medium,” that is, the
deeply mediated society that lies behind the mobile
phone, or the networked society. The medium of
“living in the medium” is primarily the cell phone
and the mobile Internet behind it. This shift oc-
curred in the decade around 2010. Particularly after
the mobile Internet’s accelerated development in
2012. “Living in the medium” refers to the highly
networked and mediated society that is supported by
cell phones.

The meta-universe that has gained a lot of trac-
tion in the last year or two, which includes ChatG-
PT, the current big model, and the Internet of Things
made possible by 5G, is really more about the blur-
ring of the lines between reality and virtual reality,
the data-mediated human, and the media-mediated
everything. Numerous academic arguments have
been sparked by the datatization of people and
things, as well as the immersive and interactive in-
formation scenarios brought about by the meta-uni-
verse. Dialog, for instance, might be thought of as a
platform, an interface, or a scene of human-machine
symbiosis.

People are always considering what it would be
like to “live in the media” in the future and what me-
dia technology iteration will happen next. There’s a
saying these days that goes, “Media is life.” “Media
is life” refers to the processes of mediatization, me-
dia-based connections, data-based intelligent con-
nections, and media-based blending of virtual and
actual barriers, all of which are fundamental to daily
interactions and lifestyle.

Significant shifts in the Chinese media business
and its push toward digitization are evident in the
observations. Building resource banks, media think
tanks, and content aggregation platforms is a com-
ponent of a larger plan to improve the relationship
between the media and public administration. This

fits with the worldwide trend of digital transforma-
tion, which includes the creation of new manage-
ment platforms through the integration of govern-
ment, life, and consultancy services. accelerating
the real sector’s integration with the digital econo-
my, which raises the latter’s proportion of overall
economic activity. Planning, editing, and publishing
of traditional media are being digitally transformed
through the use of 5G, big data, and cloud comput-
ing.

Building an architecture for an Al center that fits
application scenarios and business operations. In-
ternet thinking is being incorporated into the media
sector, making it easier to move from conventional
advertising models to new ones that are more traffic-
conversion-focused. conventional advertising mod-
els to new ones that are more traffic-conversion-
focused.

According to data from 2023, 32% of Kazakh-
stan’s population is under 30, while the country’s
average age is 32. This shows that the youth popula-
tion is becoming more and more influential in soci-
ety. Youth engagement and economic growth in Ka-
zakhstan have the potential to be key factors in the
nation’s social stabilization and advancement. This
demonstrates the value of incorporating the younger
generation in management and decision-making
procedures, as doing so can result in novel ideas and
societal transformations.

Kazakhstan has entered a more pluralistic and
open media era in recent years. Young adults in their
30s and 40s who grew up with these cultures have
also become increasingly influential in various parts
of the country and are the main force behind current
trends. They have also pushed the mass media to ef-
fectively dominate public opinion when it comes to
setting agendas (Anthony Giddens, 245).

Remark highlights noteworthy shifts in Kazakh-
stan’s media environment. The plurality and open-
ness you highlighted are essential features of the
contemporary media age, in which young people
between the ages of thirty and forty are influential
in determining public opinion and the course of na-
tional development.

These young adults, who were raised in a time
of globalization and cultural influence, now have a
big say in many areas of Kazakhstani life, including:
Influence of culture: Young people who grow up
in culturally diverse environments help to spread
novel concepts and viewpoints, which can result in
a greater acceptance and blending of global cultural
traditions. Social impact: They operate as the cata-
lyst for social change, fostering the growth of civil
society and taking part in public life.
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Figure 2 — Eight ways in which new media assist
the political participation of young people in Russia and Kazakhstan.

Economic impact: By bringing creativity and
an entrepreneurial spirit to business and technol-
ogy, young people also contribute significantly to
economic progress. Media influence: By determin-
ing which subjects receive public attention and dis-
cussion, young people in the environment of mass
media contribute to setting the agenda. These shifts
emphasize the significance of youth as the primary
force behind contemporary society, which Anthony
Giddens describes as having the ability to effective-
ly use the media to set the agenda and mold pub-
lic opinion. To comprehend how these trends will
impact Kazakhstan’s future and its standing in the
international community, it is critical to keep an eye
on them.

Conclusion

Scholars from all over the world have conducted
extensive discussions on the agenda-setting effect of
mass communication since 1968, when American
communication scholars McCombs and Shaw start-
ed to systematically study it. Based on their research,
these scholars have expanded the concepts of “at-
tribute agenda-setting,” “agenda fusion,” ‘“agenda
construction,” and others. With an emphasis on the
traditional agenda setting study, the ensuing section
will look at how agenda setting has changed in the
context of new media.

Media Ecology: Traditional media, including
radio, television, and newspapers, dominated mass
communication in the 1960s, which is when agenda-
setting theory first emerged. However, online media
has become the primary means of communication
with the development and spread of the Internet.
Due to their different historical media settings,
China and Kazakhstan have had different agenda-
setting developments. The study uses a multi-meth-
od approach to examine agenda setting in the two
countries’ present new media environments, includ-
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ing survey, content analysis, and comparative meth-
odologies.

In the age of interconnectivity, the traditional
method of information distribution has completely
changed, and a two-way flow of information has
been developed. This represents a total reversal of
the operational mechanism. There has also been a
shift in the agenda-setting power structure. The con-
ventional media’s one-way agenda-setting from the
public to the media has progressively changed into
a multi-directional flow involving individuals, news
aggregators, social media, and traditional media.

Macroeconomically speaking, it is necessary to
highlight and appreciate the differences in the two
nations’ national features (such as their political and
media systems) as conditioning factors. How well
the relational network agenda-setting based on the
Chinese and Kazakhstani communication venues
works is still to be seen.

Thekind oftopic, themedia, and the public’s char-
acteristics are all significant intermediary variables
in the success of agenda-setting at the micro level.
There are parallels and distinctions between Ka-
zakhstan’s and China’s approaches to establishing
new media agendas. Coverage of internal concerns,
including social issues, economic development, and
government policies, is generally given priority in
Chinese media. On the other hand, Chinese perspec-
tives on international events highlight China’s inter-
ests and influence in the world. Chinese new media
writings usually cover a broad range of subjects,
such as politics, technology, entertainment, culture,
and both local and foreign news. Government cen-
sorship and regulations have a significant impact on
the content of media in China.

With an emphasis on regional developments and
Central Asian concerns, the media in Kazakhstan
covers a wide range of national and international
topics. Topics pertaining to Kazakhstan’s geopo-
litical interests, such as its connections with major
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powers and bordering countries, are often given pri-
ority in international news coverage. While new me-
dia writings may address related topics, they primar-
ily address concerns pertaining to Kazakhstan and
Central Asia. Regional politics, economic growth,
and cultural topics are frequently highlighted. Man-
darin Chinese is the primary language of Chinese
new media writings, while they are also available
in other languages like English. Formal and casual
styles differ based on the platform and target audi-
ence. Because of Kazakhstan’s linguistic variety,
new media texts are usually written in either Ka-
zakh or Russian. The target audience determines the
style, with certain platforms appealing to a younger,
more urbanized audience.

The agenda in China is usually established by
state-run media, such as People’s Daily and CCTV,
with subjects that correspond to the priorities of the
government. Moreover, platforms must go by rules
established by the Communist Party, and policy su-
pervision extends to new media activities. Sensitive
content is frequently banned. Although there are
laws in Kazakhstan as well that govern media con-
tent, they might not be as strict as those in China.
The media is fairly pluralistic, with independent and
state-owned outlets both pushing the same narrative.
Nonetheless, the government retains the authority to
mold the story and restrict coverage of particular
subjects, particularly those thought to be politically
delicate.

China’s new media agenda is still greatly influ-
enced by traditional media, including radio, televi-
sion, and newspapers. Online platforms are becom-
ing more and more popular, yet state-run traditional
media still play a significant role in spreading of-
ficial narratives and propaganda. In Kazakhstan,
agenda-setting is also influenced by traditional me-
dia, particularly among elderly people and in rural
areas with limited Internet penetration. But as inter-
net platforms gain popularity, conventional media’s
influence is progressively waning. WeChat, Wei-
bo, Tencent QQ, and other domestic digital media
platforms and content ecosystems are where most
Chinese people consume news and social media
material. These platforms provide a wide variety of
interactive features and multimedia material.

Among the most widely used platforms in Ka-
zakhstan are Instagram, WhatsApp, and VKontakte
(VK). Trends in Kazakhstan are impacted by both
national and international social media usage.

Chinese new media often showcase traditional
festivals, cuisine, art, and literature, reflecting the
nation’s rich cultural legacy. On the other hand,
globalization’s contemporary effects are equally
noticeable. With aspects of Kazakh, Russian, and
other ethnic traditions, new media in Kazakhstan
may showcase the nation’s pluralism. Identity and
cultural preservation are significant topics.

The content of Kazakhstan’s and China’s new
media agendas may be similar, but the ways in
which ideas are conveyed and spread in each nation
are different due to linguistic, political, and cultural
factors.

The media’s ability to set the agenda can affect
how public opinion is disseminated and shaped on
important issues. The phenomena of agenda-setting
endures and is still relevant in the new media age,
despite the progressive generality of agenda-setting
topics and the growing complexity of agenda-set-
ting behavior.

The media ecology has changed as a result of
new media’s introduction and widespread use. Fur-
ther investigations into the agenda-setting theory’s
communication impact could gain from a more thor-
ough application of big data mining tools for gath-
ering, analyzing, and presenting vast amounts of
social media platform data. This methodology has
the potential to enable a more sophisticated compre-
hension of the dynamic interplay between users and
published material across various themes and time
periods.

These observations may help shape future stud-
ies on agenda-setting’s communication impact in
the age of new media.

The mode of information dissemination has
changed significantly from a linear to a reticulated
mode in the Internet era, which is marked by the
proliferation of diverse information sources, the
practice of crowdsourcing information production,
and the fragmentation of information consumption.
This calls for the methodological application of so-
cial network analysis to investigate the structure and
range of individual relationships. Simultaneously,
the increasing impact of social robots has forced
journalists to use data mining, sentiment analysis,
natural language processing, and other analytical
tools at the computational communication frontier
in order to differentiate agenda-setting sources from
subject identities, allowing for more effective analy-
sis.
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FBUIBIMU PEIAKTOP MaKyJJaraHHaH KeHiH aKpl TOJIey /i Kyprize/i.

MaxkaJjiaHbIH KYPbLIbIMBI (Makaaansl pacivaey yurin YJII'I-Hi kojaaHbIHbI3):

Anzawrkpl oemi:

Anramikpl xon — FTAMP newmipi (epekuie sxarmaitnapaa ©0XK), Typangay — coi xarbl OOWBIHIIA, Kapil — yKapThilail KaiblH
(xapanpi3 http://grnti.ru).

Maxana arayb! (TakbIpbIll) MaKajdaHbIH MOHI MEH Ma3MYHBIH KOPCETill, OKbIPMaH Ha3apblH ayaapybl Kepek. TakbIphII KbICKa,
Ma3MYH/IbI GOJTybI KepeK )KOHE jKaproH MEeH KbICKapTyJ1ap 00iaMaybl Kepek. TaKbIPBINTHIH OHTAMIIbI Y3bIH/BIFBI 5-7 CO3/ICH TYPa/ibl
(xeiibip »xarmaitnapaa 12 cesre aeitin). Makaia TakbIpbIObI OpbIC, Ka3aK JKOHE aFbUILIBIH TINAEPiHAE YCHIHBUTYBI Kepek. Makana
TaKbIPBIOBI KOIO, Killli OpinTepMeH, Typaiay opTachiHaa Oepinei.

Makana aBTOpBI (Jap) — aThl-KeHi xoHe Teri, :xyMbic opHbI (ynectec) (Eckeprne: JKOO-HBIH TOJBIK aTaybl KOpCETineni),
MeMJIEKeT, Kaa (OChl PeTTe CaKTaly THiIC)

Erep Gipremuie aBrop 6ip yHHBepcUTETTEH OoJica HyMepalus Kepek eMec, TeK OpTypJli YHUBEPCUTETTEH OOJIFaH XKaFaaiia FaHa
HyMepalus KOHblIabl

Kama, MemiekeT — OpbIC, Ka3zak >KOHE aFbUILIBIH TUIIEpiHJE; dIEKTPOHABIK IMoIITa. ABTOpIap Typajbl akmapar OAeTTeri
KapiIleH Killi opinTepMeH, OpTachIH/a Typaay apKbuUibl Oepinei.

Temenne opraceinaa ORCID ID epencinremeci kepcetineni. (Tipkeny yiriH HyckayJiblK — TipkedreH ¢aitnaapaa https://orcid.
org/);

Annarna Kejemi Kas3ak, OpbIC XoHe aFbUIIIbIH Tingepinae keminge 160 ce3, 300 ce3nen acmaiiteis, mpudt 10 Gomysl THIC.
AHzaTna KypbUIbIMbI KeJleci MiHAETTI TapMaKTap/Ibl KAMTHIBL.:

- Kipicre.

- FbuIbIMU 3epTTey/1iH MaKcaTbl, HET13r1 OAFBITTAPbI )KOHE U/CSIIApBI.

- JKYMBICTBIH FBUIBIMH KOHE PAKTUKAJIBIK, MAHbI3IbUIBIFBIHBIH KbICKAIIIA CHITATTAMACHL.

- 3epTTey dJiCHAMAChIHBIH KbICKAIla CHITaTTaMachl.

- 3epTTey )KYMBICBIHBIH HETi3r1 HOTIKENEepl MEH Tajlaysapbl, KOPbITHIHABLIAPHI.

- XKypri3iiaren 3epTTeyaiH KYHIbUIBIFBI (OCHI )KYMBICTBIH THICTI Oi/1iM cajachiHa KOCKaH yJeci).

- JKyMBIC KOPBITBIHABICHIHBIH NIPAKTUKAIBIK, MOHI.

- Tyitin ce3nep / ce3 TipkecTep — caHbl 4-5, Ka3aK, OPbIC KOHE aFbUIIIBIH TiAEpPIH/IE.

KeJeci 6et (:kana):

Kipicne keJseci Herisri sj1eMeHTTepACH TYPaabl: TAKBIPBIITHI TAHAAYAbl HETIi3/Iey; MOCENIeHIH ©3eKTilir, 3epTTey MaKCaThl.
ANJIBIHFBUIAP/IBIH TOXKIPHOECIH CUIATTay HeTi3iH/Ie TaKbIPBINTHI TaHAAYAbl HETi3Aey/ e MpoOIeMabIK KaFaaiiIblH 00Tybl Typalibl
xabapiaHaabl (3epTTeyniepaiH 6onmaybl, jkaHa OOBeKTiHIH maiia 6omybl skoHe T.0.). TaKbIPBINTHIH ©3EKTiIrT OChl 00BEKTIHIH
3epTTeyiHe JKallbl KbI3bIFYIIBUIBIKIICH aHbIKTANabl, OipaKk cypakrapra TOJBIK jKayanTapiblH 0OJIMaybIMEH, OJ1 TaKbIPBIITHIH
TEOPUSUTBIK HEMece MPAaKTHKAIIBIK MaHbBI3IbUIBIFBIMEH JOJIeNACHe i; 0OBEKTIHI, MOH/, MaKcaTTapAbl, MIHASTTep/i, OAICTepi,
TOCIIIEpAl, THUIIOTE3aHbl KOHE Ci3/iH JKYMBICHIHBI3JBIH MOHIH aHBIKTay. 3epTTEYiH MakcaTbl TE3HCTIH AOJEN, SIFHU 3epTTey
TaKbIPBIOBIH ABTOP TAHJIaFaH ACIIEKTi/Ie YChIHYMEH OaiiIaHbICTBI.

«MatepuaJ xoHe dicTep» 06J1iMi MaTeprangap MEH KYMBIC OapbICBIH CHIIATTayAaH, COHIai-aK MaijanaHbUIFaH 9IICTepIiH
TOJIBIK CUIIATTAMACBIHAH TYPYHI THIC.

3epTTey MaTepualblHbIH CHUIATTAMAChl HEMECE CHUIAThl OHBIH CANablK JKOHE CaH/BIK JKarblHAH KOPCEeTiNyiH KaMTHIBL.
MartepuanablH CHIIATTaMackl — TY)KBIPBIMIAP MEH 3€pPTTEY 9iCTEPiHIH JYPBICTBIFBIH AHBIKTAHTBIH aKTOpIapabiH Oipi.
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Byn GexiMzae npobiaeMaHBIH 3epTTelly AOPeXkKeci cumaTTanaisl, OyphIH JKapusulaHFaH OelriIeHreH pociMaepi Kairanamaii-ax
erkei-TerKkeli akmapaT oepineni; a0 apIKTHI (OaFaapIaMaiIblK KaMTBUIBIM/IBI) COMKECTEHIpY KOHEe MaTepraiiap MeH d1icTep/Ii
naiganaHy Ke3iHjae MIHJIETTI TYp/e )KaHAJIBIK €HTi3¢ OTBIPBII, MaTepHaIAap bl CUMATTAY MaijaTaHbuIa b

Forieivu axicTeMe MBIHATAP/IBI KAMTYBI KEPEK:

— 3epTTey CYparhl (CypaKTapsl);

— KOTEpLIII OTBIPFaH TUIIOTE3aHbI (TE3HC);

— 3epTTey dTaNTaphIH;

— 3epTTey DIICTEPIH;

— 3epTTey KOPBITHIHABLIAPHIH.

«OnedueTKe MIOMY» CEKIHMSICHIHAA OTAHJBIK JKOHE NIETEIIIK aBTOPJAPJABIH Ipreyi JXOHE jKaHa MKYMBICTAphl, OJapJIbl
aBTOpJIAp/BIH FBUIBIMH YJIECI TYPFBICHIHAH Talliay, COHIAl-aK aBTOpP ©3 JKYMBICHIH/IA TOJIBIKTBIPATHIH 3€PTTEY/ET] OJNKBUIBIKTAP
KaMTBUIyFa THIC.

JKYMBICKa KaThIChI %OK KOIITEreH cinvetenepin 6omysina JKXOJI BEPIIMEM/IL.

«HoaTmikenep MeH TaakKpLIay» 00JiMi CI3IIH 3epTTEy HOTIXKENIEPIHI3AI Tangayra JKOHE TaJKbulayFa MYMKIHAIK Oeperni.
3eprTey OapbIChIH/IA ANBIHFAH HOTIOKEJIEP Typajlbl KOPBITHIH/BI Oepiie i, Heri3ri MoHi ambuiaael. JKoHe Oy MaKalaHbIH MaHbI3](bI
Oenimaepiniy 6ipi. OHia oNapabIH KYMBICBIHBIH HOTHKEJIEPIH TaJall, COMKeC HOTHKENIepiH aJIIBIHFbI JKYMBICBIMEH, TaJlaayIaphl
MEH KOPBITBIHABIIAPEIMEH CATBICTHIPFAH I TATKbBUIAY KaKeT.

KopbITBIHABI, TY:KBIPHIMAAP — OCBI K€3EHJIET] XKYMBIC HOTIDKEIEPIH KOPBITY JKOHE KOPBITBIHJBUIAY; aBTOp ajFa KOHraH
TY’KBIPBIMHBIH PACTBIFBIH KOHE AJIBIHFAH HOTHIKENEP/Ii €CKepe OTHIPHIIL, FEUIBIME OLTIMHIH ©3repyi Ty paJibl aBTOPABIH KOPBITHIH/IBICEIH
pacray. KopbITbIHIBI aOCTpakTisi 60IMaysl Kepek, oap/bl Oenriii Oip FEUIBIMU callaJjarbl 3epTTey HOTHIKEJISPIH KOPBIThIHIBLIAY
YIIiH, YCBIHBICTAp/ABI HEMeCe OJIaH dPi KYMBIC iCTey MYMKIHIIKTEPiH CUIIATTai OTBHIPBIN KOJITAaHy Kepek.

KopsIThIH b1 MBIHAJal TapMaKTap OOJTYbI THIC: 3ePTTEY IIH MaKcaTTapbl MEH 91icTepi KaH1ail 00JIbI; 3epTTeyAiH HOTHKEIepi
MEH KOPBITBIHABLIAPEL; 3ePTTEYAIH KeJelIer] )KoHe 931pJIey i eHTi3y, KOJIIaHy MYMKIHIIKTepi.

[Maiinanansurran ogebuerTep TizimMinae keMinze 15 atay 60iysl kepek; oHbIH 50% — aFbUIIIBIH TUTIHACTT Ko3/epieH. OnednerTep
Ti3IMiHIe KMPUUTHIAAA YCHIHBUIFAH JKYMbICTap OOJFaH JKarjaaina, ofeOuerTep Ti3IMIH €Ki HycKaJa YChIHY KakeT: OipiHImiici —
TYIHYCKaJa, eKiHIIICI — pOMaHU3aLMsIaHFaH alI(aBUTIICH (TPAHCIUTEPALIHs ).

MEMCT1-2003 caiikec OpbIC )0HE Ka3ak TUIAEPIHeT 91e0ueTTep Ti3iMiH paciMaey «bubnmuorpadusuisik xa3oa.

bubmmorpadusuieik  cunarrama. JKammel Tamantap okoHe Kypactelpy epexenepiney (BxFCBK Tisimaemecine enerin
JKapHsUTaHBIMIapFa TaJanTap) COMKEC XKy3ere acaibl.

Pomanusanusiianran onedueTrep Ti3IMIH paciMzey Kerecizeld 0onybl Kepek: aBTop (flap) (TpaHciurteparus - http://www.
translit.ru ) — (KaKIIaJarbl KbUT) — TPaHCIUTEPALUsUIAHFAH HYCKAJaFbl MaKayia ataybl [MaKajla TaKbIPhIOBIH aFbUIIIBIH TiTiHE
TOpT OYPBIIITHI JKaKIIara ayaapy|, OpbIC TUTIHAET! AEPeKKO3/IH ataysl (TpaHCIHTepanys HeMece aFbUIIIBIH aTtaysl - Oap Ooica),
aFBUTIIBIH TUTIH/E OaChUTFaH MIBIFBIC JEPEKTEPI.

Mpuicanvr: Gokhberg L., Kuznetsova T. (2011) Strategiya-2020: novye kontury rossiiskoi innovatsionnoi politiki [Strategy
2020: New Outlines of Innovation Policy]. Foresight-Russia, vol. 5, no 4, pp. 8-30. Onebuerrep Ti3imi Andasurrik toprinnen, TEK
MOTIH/IE KEJTIPiJreH )KYMBICTApFa CONKEC YCHIHBIIAIbL.

ONeyMETTIK-TyMaHUTAPJIBIK OaFBITTAp YIIiH 9JcOMCTTEPIiH, COHNaif-aK aFbUIIIBIH (0acka MIeT) TUTIHICT JNepeKKO3IepIiH
PomanuszanumsianraH TiziMiH pacimuey ctuii - American Psychological Association (http:/www.apastyle.org/).

Haszap aymapeiapiz! AndaButTik TopTiNTe aBTOpJIAp/ABIH Teri KepceTinei (aThl-)KOHIHeH KeHiH yTip 0ac opinTepaiH anjpHa
KOMBIUIMai/Ibl); TEriHeH KeHiH JOHreleK jKaKIlana 0achbUIBIMHBIH MIBIKKAH JKBUIBI KOPCETLIeAl, TOPTOYPHILITHI JKaKIIa[a aTtayablH
aFBUIIIBIH TUTIHE ayAapMachl Kepceriieni. bapiblk ChI3BIKIIANAp MEH KHFAIl CBI3BIKTApbl AJBII TacTay Kepek (SFHH Oeiry
oenrinepin). CiiTeMeHiH COHBIHIIA erep JIepeKke3 Ka3ak Tutinae 6onca (in Kazakh), sxene erep nepekkes opsic Tinminme 6osca (In
Russian) sxoHe T.0. Kepcerinei.

- By Genimjie MBIHATAP.IBI €CKEPY KaXKET:

- Heri3ri FpUIBIME >KapUsIaHBIMJIAP, FEIIBIMHBIH OCBI CAJIACHIH/IA KOJIIAHBUIATEIH JKOHE aBTOPIBIH )KYMBICHI HET13/1eJITeH 03bIK
3epTTey OAiCTepi KeNTipiiaei.

- llamanan ThIC ©31HI3Te ClITEME KacaylaH ayjiak OOJBIHBI3.

- Hlerennik aBTOpIap/IbIH )KapysUIaHbIMIapBbIHA CIITEMEIep jKacay YCHIHBIIAIbL.

- bubmmorpadusuibIk Ti3iMIe 3epTTey TAaKbIPHIOBI OOWMBIHIIA TaHBIMAN MIETEINIIK FAIBIMJAAp SKapHsiIaraH Kas3ipri 3aMaHFbI
FBUIBIMFA KaTBICTHI ipreii eHOeKTep 0OIyhl KEpeK.

- OJeyMeTTIK-TYMaHUTapJIBIK OaFbITTaFbl MOTIHTE CLITEMeNep CUITeMEeHIH iIIiH/Ie KaKThIH iIIiHAe OipiHIIi aBTOPHI, IIBIKKAH
JKBUTBI KOpCeTireH: 6eT (Tep) cansl kepceTiaren. Meicaisl, (3anecckuii 1991: 25). Erep onebuerrep TiziMinze Oip aBTOPABIH COI
JKBUTBI JKapHsUIaHFaH OipHeIe JKyMbIcTapbl 00jca, NIBIKKAH XKBUIBIHA «a», «O» opri xoHe T.0. Mbicansl, (Caxyosa, 2001a: 15),
(Canyoga, 20016, 22). XKaparsurbicTaHy Makaiajapsl YIIH ciiTemMernep TopTOYPhIIITH JKaKIaa KeITipiIreH, MOTIHTre cliTemernep
KEeJTIPUITeH XXYMbICTap KOpCeTiIreH el HoMipiIeHe .

Makananbl paciM/ey COHBIHA MaKajaaarbl OapIiblK Oenriiep/ieH Keiin, acipece oeduertep TiziMinae (HyKTenep, yTipiep,
ce3pIkmaiap, Koc HykTenep, KUFai ChI3BIKTap MEH JKaKIadapaaH KeiiH) 60c opbIHIapAbIH OOIyBIH TeKcepyi cypaiMbI3. Bykin
MoTiHAI TaHAaHb3. Kapin Tyiimecin OacbiHbi3, TimesNewRoman, emmemi 12, MoTiHHIH Tyci ABTO, acThIH ChI3y KOK. A03alr
GaTpIpMackH O0achIHEI3, merinictep 0, 0; uaTepBannap 0, 0; sxomapayblk — OipbIHFail.

EckepTy: Makanana KaublH KapinTi KOJIaHyFa KOHE aCThIH ChI3yFa PYKCaT eTUIMEHIi, TeK KypCHUBKe PYKCaT eTiIe .

MakaaHbIH TOMEHT] JKaFbIH/A JKOFaphl OKY OpHBI, FRUIBIMH J9peXkeci, atarsl (6ap 0ojca) jkoHe Jaya3bIMbl, OaliaHbICTapbI
Tarbl Oip peT KopceTinesni.
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Bubauorpadusisik ciaremesnepai pacimaey ymin Mendeley Reference Manager KypaJibIH naiiiaiana ajacbis.
MakaJia sxapusiiiay KyHsl - 2000 Tenre / 6et

PexBusurrep:

«on-Mapabu atbiHAaFEl Ka3ak YIATTHIK YHHBEPCUTET» KOMMEPILHUSIIBIK EMEC aKIMOHEPIIIK KOFaMbl
Hunexc 050040

Mekemkaii: Anmarts K., Onb-Dapadu naHFpuib 71

BUH 990140001154

KBE 16

AO «First Heartland Jysan Bank»

MUK KZ19998CTB0000567141 — tenre

MUK KZ40998CTB0000567151 — USD

BUK TSESKZKA
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HNudopmanus st aBTOpoB

Hy6J’[I/IKaL[I/IH MaT€pUaJIoB B JKXypHAJI OCYHICCTBIACTCA C UCIIOJIb30BaAHUEM Open Journal System, CUCTCMbI OHJ'IafIH-l'IOZ[a‘IPI "
PEUCH3UPOBAHUA. PCFI/ICTpaL[I/IH WJIK aBTOpU3alus JOCTYIIHbI B pa3aeiie «OTHpaBKa MaTepUuaIoBy.
ABTOp JUISL KOpPECIIOHACHIIUN 00s13aH MpeaoCTaBUTL COIIPOBOAUTEIILHOE IMTUCbMO Ha r[y6nnKaumo B XKYypHaJie.

TpeboBanusi 1Jisl aBTOPOB:

- Penaxkunonnas xomterns «Bectanka KasHY. Cepust s)xypHaIMCTHKI) NPHHUMAET paHee HEeOyOJIMKOBAaHHBIE CTAaThH 110 Ha-
YUYHBIM HaIpaBJICHUSIM JKypHaia (yka3aHsl Ha caifre). CTaThs Ipe/cTaBisieTcs: B 31eKTpoHHOM (opmate (B popmarax .doc, .docx,
.rtf) TOJIBKO nocpencTBoM ee 3arpy3ku uepes pyHKIHOHAN caiita xypHaia (Open Journal System mmu Editorial Manager).

- Kernb mpudTa — 12 (anHOTaIMs, KIIIOUEBBIE CII0Ba, uTepatypa - 10, tekct tabmun — 9-11), mpudt — Times New Roman,
BEIPABHUBAHKE — I10 [IMPUHE TEKCTa, NHTEPBAI — OJANHAPHBIH, ab3auHblil orcTy — 0,8 cM, 1MOJIsl: BepXHee U HIDKHEe — 2 CM, JIEBOe
U TIpaBoe — 2 CM.

- Pucynku, TabnuIb], Tpad MKy, JHArpaMMBL U . IPEACTABIIOTCS HEIIOCPEICTBEHHO B TEKCTE C YKa3aHHEM HyMepaluy 1 3a-
rinasus (Hampumep, Puc. 1 — Ha3Banue pucynka). KoandecTBo pucyHKOB, TaOuui, rpaiKoB 1 JUarpaMM He JIOJDKHO MPEBBIIATh
20% ot Bcero o0beMa cTaThi (B HEKOTOPBIX ciiydasx 110 30%).

- O06beM cratey (03 yueTa Ha3BaHMs, CBeJIeHNII 00 aBTOpax, aHHOTAIMH, KIIOYEBHIX CJIOB, OMOIMOrpaduueckoro crmcka)
nojikeH coctaisith He MeHee 3 000 cioB u He npesbiars 7 000 ciioB.

- Astopsl B OBSIBATEJIBHOM nopsiike TO/DKHBI yKa3aTb B CONPOBOAUTENHHOM IuckMe B cucteme Open Journal System
mm Editorial Manager o Tom, 4To HaIpaBiisieMasl CTaThs/pyKOITHCh HUT/IE paHee He MyOJIMKOBaIach, U YTO B CTAThe OTCYTCTBYIOT
3aUMCTBOBAaHHbIE ()parMEHTHI TEKCTA U3 APYTUX paboT 6e3 CChIIOK Ha HUX.

- ITopsimok orIaTel U CTOMMOCTD 32 ITyOJIMKAIMIO CTaTh¥ yCTaHABIMBACTCS M3/IATEILCKHM JIoMoM «Kaszak yHUBepcuTeTi» n
IIPONU3BOJUTCS AaBTOPOM TOCIIE 0JJ00PEHHs] BHEITHUMH PEIIEH3eHTaMH U HayYHBIM PEIaKTOPOM.

Crpykrypa ctatbu (st 0o(popmiieHusI cTaThbu HenoJb3yiiTe IITABJIOH):

Ilepsas cmpanuya:

IlepBass crpoka — nHomep MPHTU (B ncximounrensubix ciydasx YJIK), BblpaBHUBaHHE — IO JIEBOMY Kpaio, MIpUPT —
TIOJTY>KUpHBIH (cM. http://grnti.ru).

HasBanue craThy TOJDKHO OTpaXkaTh CyTbh, COAEPXKAHHE CTaThbH M NPUBJICKaTh BHUMaHUe unTaress. HasBaHue H0mKHO OBITH
KpaTKuM, MH(OPMATHBHBIM, HE COJEp)KaTh JKaproOHMW3MOB WM abOpeBmaryp. OnTnmanbHas JUIMHA 3arojoBka — 5-7 ciioB (B
HEKOTOPBIX ciydasix g0 12 cios). Ha3BaHue cTaThy JOIKHO OBITH NMPEACTABIEHO HAa PYCCKOM, Ka3aXCKOM M aHTJIMHCKOM SI3BIKaX
TIOJTY>KHPHBIM IIPH(TOM CTPOYHBIMU OyKBaMH, BEIPABHHBAHKE — 10 LIEHTPY.

ABTOp(BI) cTaThy — VIHHUIMANE! 1 pamunst, MecTo paboThl (addumanust) (/Ipumeuanue: yKka3piBaeTCs MOJHOE HAUMEHOBAHHE
By3a). CTpaHa, Topoj (OPSI0K HYXKHO COXPAHSTHCS)

Hywmeparnus He TpeOyeTcst, eciin HECKOJILKO aBTOPOB M3 OJJHOTO YHHBEPCHUTETA, TOJILKO €CIIM OHU U3 Pa3HbIX YHUBEPCUTETOB.

Crpana, Topoj — Ha pyCCKOM, Ka3aXCKOM M aHTJIMHCKOM SI3BIKaX; DJIEKTPOHHBIH agpec. CBeneHust 00 aBTOpax MPeICTaBISIOTCS
OOBIYHBIM MIPUPTOM CTPOYHBIMHU OYKBaMH, BHIPAaBHUBAHHUE — 110 LIEHTPY.

Hioke o nentpy ykassiaercs runepcecbuika ORCID ID. (MHCTpyKIHs JUIst perucTpaiiy — B IPUKPEINIEHHBIX (aiinax https://
orcid.org/);

- B aHHOTamMM IOJDKHBI M37AarathCs CyThb W HCIOJNB30BAaHHBIE METOABI HCCIIEOBAHMS, CyMMHPYIOTCS HanOojee BaXKHBIC
pe3ysbTaThl ¥ MX 3HaYMMocTh. OO0beM aHHOTaMu cocraBisier He MeHee 150 u He Gomee 300 cIOB HAa PyCCKOM, Ka3aXCKOM H
QHTIIMHACKOM SI3BIKaX.

Amnnoranuu Bkmoyaet B ce0s cienyromue OBS3ATEJIBHBIE nyHKTEI

- Berynnenue.

- llenb, OCHOBHBIE HAIIPABIICHUS U MU HAYYHOTO MCCIICIOBAHMSI.

- KpaTkoe oncanne HayqHOI U MPAaKTHYECKOI 3HAYMMOCTH pabOTHI.

- KpaTkoe oncanne MeToJ0IOTHN HCCIIEJOBAHMS.

- OCHOBHBIE Pe3yJIbTaThl H aHAIN3, BBIBOJBI HCCIIEI0BATEIbCKON PabOThI.

- LleHHOCTB ITPOBEAEHHOTO HCCIIEJOBaHUS (BHECEHHBIN BKJIA]] JAHHOH paOOTHI B COOTBETCTBYIOIIYIO 00JIaCTh 3HAHUN).

- IlpakTnyeckoe 3HaYEHNE UTOTOB PAOOTEL.

- KiroueBsle €110Ba/CIIOBOCOYETAHHS — KOJINYECTBOM 4-5 Ha Ka3aXCKOM, PYCCKOM M aHTJIMHCKOM SI3bIKaX.

Hocnedyrwwas cmpanuya (nosas):

BBenenne cocToMT U3 CIEIYIOIIMX OCHOBHBIX JJIEMEHTOB: OOOCHOBAaHHE BBIOOpA TEMBI, aKTyalbHOCTh HPOOJIEMBI, LN
nccienoBanys. B o6ocHOBaHNY BEIOOpa TEMBI Ha OCHOBE OIMCAHMS OITBITA IIPEJIIECTBEHHHKOB COOOIAETCs O HAJTMIHUH TPOOIIeMHON
curyanuu (OTCYTCTBHE KaKHX-JIMOO HCCIIEJOBaHUH, IOSBICHHE HOBOTO OOBEKTAa M T.J.). AKTYalbHOCTh TEMBI OIIPEIEISIeTCs
OOIIMM MHTEPECOM K M3yYeHHOCTH JaHHOIO 00BEKTa, HO OTCYTCTBHEM HCUEPIIBIBAIOIINX OTBETOB HAa MMEIOIINECS BOIPOCHI, OHA
JIOKa3bIBAETCSl TEOPETHUECKON MIIM PAKTUUECKOH 3HAYMMOCTBIO TEMBI; OIlpe/ieieHHe 00beKTa, IpeMeTa, Iiesel, 3a1ad, MeTo/10B,
TI0IXO/I0B, THIIOTE3bI M 3HAYCHUsI BalIeil paboThl. Llens ncciejoBaHus cBsi3aHa ¢ JI0Ka3aTeIbCTBOM TE3HCa, TO €CTh IPEICTaBICHUEM
IIpeiMeTa NCCIIeA0BaHMs B H30paHHOM aBTOPOM aCIIeKTe.

Pasnen «Matepuaa u MeToabI» JIOJDKEH COCTOSITh U3 ONMCAHMS MAaTEPUAJIOB M XO/a pabOThl, a TAK)Ke MOJHOTO OIHCAHHMS
HCIIOIb30BaHHBIX METOJIOB.
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XapaKkTepUCTUKa UM ONUCAHUE MaTepualla UCCII0BAHNUS BKIIIOYAET €ro MPEeACTaB/IeHUE B KAYECTBEHHOM U KOJIMUECTBEHHOM
OTHOIICHNH. XapaKTepUCTHKa MaTepraia — OIUH U3 ()akTOPOB, OIIPEISIISIONIHNH JJOCTOBEPHOCTH BEIBOJIOB I METOJIOB HCCIIC/IOBAHHSI.

B atom pasgene onmchiBaeTCsl CTENEHb M3YYEHHOCTH NMPOOJIEMBI, JaeTcsi MoApoOHast uHpopManus 0e3 MOBTOPEHHS paHee
OITyOJIMKOBAHHBIX YCTAHOBJICHHBIX IPOLEAYpP; UCIOIB3YeTCsl MASHTH(UKAIUs 000pynoBaHMs (IPOrPaMMHOIO OOECIeueHus) U
OIMCAaHNE MaTEePUAJIOB C 00s3aTEIFHBIM BHECEHHEM HOBU3HBI P UCIIOIb30BAHIN MAaTEPUAJIOB H METOJIOB.

Hayunast MeTOZ010THSI TOJDKHA BKIIIOYATH B CeOsI:

- NCCIIE0BATEIBCKUI BOIIPOC(-bl);

- BBIJIBUTaeMYI0 TUIIOTE3Y (Te3HC);

- JTallbl UCCIIEJOBAHMUS,;

- METO/bI UCCIICIOBAHUS;

- pe3ysbTaThl UCCIICIOBAHUSL.

B cexnun «O030p uTEPaTYPHI» JODKHEI OBITH OXBaueHH! ()yH/IaMEHTAIBHBIE i HOBBIC pa0OThI OTEUECTBEHHBIX U 3apy0exk-
HBIX aBTOPOB, UX aHAJIN3 C TOYKH 3PEHUS] HAYYHOTO BKJIaj1a aBTOPOB, a TAKXKe IIPOOEIIBI B HCCIIEJOBAHUH, KOTOPHIE aBTOP JTOMOJIHSET
B CBOEit pabore.

HEJIOITY CTUMO Hanu4ne MHOXKECTBA CChIJIOK, HE MMCIOIINX OTHOIICHUS K JaHHOM padore.

B pazpgene Pesyabrarel m OO0cy:kaeHHe Kak OJHOM M3 BaXKHBIX U OCHOBHBIX DPAa3JielIOB CTAaTbU IPUBOAUTCS aHAIU3 U
00Cy’K/IeHHE TTOJyYeHHBIX aBTOPOM pEe3yJIbTaTOB HCCIIEJOBaHUs, HaydHble mosioxkeHus. ClieyeT MpoBeCTH aHallM3 pe3yJbTaToB
CBOEH paboTHI M 00CYXKIEHUE COOTBETCTBYIOIINX PE3yIbTATOB B CPABHEHUH C MPEIBIAYIIMMH paboTaMH, aHAIN3aM1 U BEIBOJIAMH.

3akai04enne, BBIBOABI — 00OOIIEHHE W IOJBEJCHHE HTOTOB Pa0OTHI HA JAHHOM JTalle; MOATBEPKACHHE HCTUHHOCTH
BBIZIBUTAe€MOT0 YTBEPIK/ICHNS, BHICKA3aHHOT'O aBTOPOM, 3aKJIFOUSHUE aBTOpa 00 N3MEHEHUH HAyYHOTO 3HAHMUS C yUETOM 0Ty YeHHBIX
pe3ynbTaToB. BEIBOJBI HE JOMKHBI OBITH aOCTPAKTHBIMH, OHU JIOJDKHBI OBITH HCIIOJNB30BAHBI I O0OOIIEHHS pEe3yJIbTaTOB
WCCIIeNIOBaHMsl B TOW WM HMHOM HaydHOIl OOJIaCTH, C OIMCAHHWEM IPE/UIOKEHHH WM BO3MOXKHOCTEH JanbHeWIeid padoThl.
3aKiII04eHHe JIOJDKHO COZEPIKaTh CIIEIYIOIINE ITyHKTBI: KaKOBBI OBUIM II€IM M METOJBI HCCIISJIOBAHUS; PE3yJIbTaThl M BBIBOJBI
WCCIIEI0BAHMS; IEPCIIEKTHBEI HCCIISIOBAHNS X BO3MOKHOCTH BHEPEHNS, IPHMEHEHHUS pa3padoTKH.

Cnmcok MCnoJib3yeMoi JIUTepaTyphbl JI0JDKEH cojepkaTh He MeHee 15 HammeHoBaHuil; U3 HUX 50% — W3 aHTIIOS3BIYHBIX
WCTOYHUKOB B cilydae Hamm4us B CITHCKE JINTEPATyphl paboT, MPEICTABICHHBIX Ha KHPUUINIIE, HEOOXO0AMMO MPEACTABUTh CITUCOK
JIUTEPaTyphl B IBYX BapHaHTaX: IIEPBBIi — B OPUTHHAIIE, BTOPOH — POMaHH3UPOBAHHEIM aI()aBUTOM (TpaHCIHTEpALs).

Odopmitenne crivicka JUTEPATypPhl HA PyCCKOM U KazaxckoM si3bike cormacHo ['OCT 7.1-2003 «bubnuorpaduyeckas 3amucs.
bubmmorpaduueckoe onucanue. O0mue TpedOBaHMs U IIPaBUIa COCTABICHUs» (TpeOoBaHMEe K M3JaHUSIM, BXOJIIUX B IIepedeHb
KOKCOH).

Odopmiaenne poMaHN3UPOBAHHOTO CIHCKA JIUTEpaTypsl: aBTOp(-bI) (TpaHciuTepanus - http://www.translit.ru) — (rox
B KPYIJIBIX CKOOKax)—Ha3BaHUE CTaTbU B TPAHCIMTEPHPOBAHHOM BapHaHTE [II€PeBOJ Ha3BaHWs CTATbU HA aHTIMHCKHH SI3BIK B
KBJIPaTHBIX CKOOKax], Ha3BaHHWE PYCCKOS3BIYHOIO MCTOYHMKA (TpaHCIMTEpalys, MO0 AHIVIMHCKOe Ha3BaHHE — €CIIH €CTh),
BBIXOJIHBIE IAHHBIE C 0003HAUYCHUSIMU HA aHIJINHCKOM SI3bIKE.

Hanpumep: Gokhberg L., Kuznetsova T. (2011) Strategiya-2020: novye kontury rossiiskoi innovatsionnoi politiki [Strategy
2020: New Outlines of Innovation Policy]. Foresight-Russia, vol. 5, no 4, pp. 8-30. Crmucox auTeparypbl IpejcTaBisieTcs B
angasutaOM nopsizike, 1 TOJIBKO Te paGoTel, KOTOpBIE IUTHPYIOTCS B TEKCTE.

Cruip odopmireHuss POMaHU3HPOBAHHOTO CIHMCKA JTUTEPATYPBL, @ TAK)Ke HCTOYHUKOB Ha QHTIIMHCKOM (APYrOM HHOCTPAHHOM)
SI3BIKE JUTS COIMOTYMaHUTAPHBIX HampasiieHud - American Psychological Association (http://www.apastyle.org/).

Crnenyer obpatuth BHMManue! B andaBuTHOM mopsiike yKa3bIBaloTCs (paMHIMU aBTOPOB (3amsrast Iocie (aMIINN repest
MHHUIMAIIAMA HE CTaBHTCS); HOCe (paMHIMU B KPYIJIBIX CKOOKaX yKa3bIBaeTCs IO/ M3JaHHs ITyOJIMKAIK B KBaPaTHBIX CKOOKax
HepeBo]| Ha3BaHMs Ha aHIMICKUH s3bIK. HeoOxoaumo yOpaTh Bce THpe M KOChle JIMHHU (T.e. pa3/elIuTeNIbHbIe 3HaKH). B koHIe
cebuky ykaseiaercs (In Kazakh), eciim ncrounmnk Ha kazaxckoM si3bike # (In Russian), eciti HCTOYHUK Ha PyCCKOM SI3BIKE M T.A.

B nanHOM pasnene He0OXOIMMO YUECTh!

- LlutupyroTcs OCHOBHBIE HAay4HBIE IyOJIMKAIMH, TIEPEJOBbIE METOJIbI NCCIIEA0BAHNS, KOTOPBIE IIPUMEHSIOTCS B TaHHOI 00-
JIACTH HAayKU M Ha KOTOPBIX OCHOBaHa paboTa aBTopa.

- M306eraiite upe3MepHOrO CAaMOIIUTHPOBAHHUS.

- [IpexnodTHTENBHBI CCBUIKN HA ITyOJIMKAIMN 3apyOeKHBIX aBTOPOB.

- bubnmorpaduuaeckuii CMcox T0IDKEH coaepkaTh pyHIaMeHTaIbHBIC TPYABL, aKTya bHBIE Il COBPEMEHHOM HayKH, OITyOJIH-
KOBaHHBIE H3BECTHBIMHU 3apYyOEKHBIMH 110 TEME UCCIIETOBAHMS.

CCBUIKM Ha UTHPYEMbIe PAOOTHI B TEKCTE COLMOTYMaHUTApHOTO HAIPABJICHMS JAIOTCS B CKOOKaX, C yKa3aHHEM IIePBOTO aB-
Topa paboTsl, To M3AaHus: Homep crpanun(-e). Hampumep, (3anecckuit 1991: 25). B cimywae, Hanmu4mst B CIUCKE JINTEPATypHI
HECKOJIBKHX PaboT OJJHOTO ¥ TOTO K€ aBTOpa, U3IaHHBIX B OJMH IO, TO JOMOJHHUTEIBHO K TO/ly U3/1aHMs 100aBisseTcs: OykBa «ay,
«6» u 1.1. Hanmpumep, (Caxyosa, 2001a: 15), (Caxyosa, 20016, 22). [lns ecTeCTBeHHOHAYYHBIX CTaTel CCBUIKH O(QOPMIIIIOTCS B
KBAIPaTHBIX CKOOKAX C yKa3aHHEM HyMepaliH 110 Mepe IOSIBICHHS [INTHPYEMBIX paboT B TEKCTE.

B xonme odopmieHus cTaTbi IPOCHM IIPOBEPHTH HAIMUYKME MPOOETOB ITOCiIe BCEX 3HAKOB B CTaThe, U OCOOCHHO B CITHCKE
JHUTepaTyphl (IOCie TOYEK, 3aIThIX, THPEe, ABOETOUMH, KOCBIX JIMHUH M CKOOOK). Brimenute Bech Texcr. Haxmure Ha KHONKY
Hlpudr, ykaxunre TimesNewRoman, pazmep 12, uset Tekcra ABTo, noguépkusanne Her. Haxxmute Ha kHonKy A63an, orctymsl 0,
0; untepsans! 0, 0; MEXIYCTPOUHBIHA - OJUHAPHBIH.

IIpumeuanue: B ctaThe He Pa3peIIAOTCS BBIACICHHUS JKUPHBIM MIPH(TOM U MOAYEPKUBAHUEM, TOJIBKO KypCHBOM.

Buuzy cratbu emie pa3 ykas3bBaeTcsl By3, yuéHas CTEICHb, 3BaHUE (€CIIU €CTh) U JOJKHOCTb, KOHTAKTBL.
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The conclusions should not be abstract; they should be used to summarize the results of research in a particular scientific field, with
a description of proposals or opportunities for further work.

The Conclusion should contain the following questions: What are the aims and methods of the study? What are the results?
What are the conclusions? What are the prospects and opportunities for implementing, applying the development?

The list of used literature, or Bibliographic list consists of not less than 15 titles, not less than 50 % of the total number of titles
in English. If there are works presented in Cyrillic in the list of literature, it is necessary to present the list of literature in two versions:
first - in the original, the second - in the Romanized alphabet (transliteration).
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