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ACADEMIC CENTERED OR NON-ACADEMIC CENTERED?
TWO EXPLANATORY FRAMEWORKS FOR THE SELECTION
OF ADMINISTRATORS AND DEANS IN JOURNALISM
OR COMMUNICATION SCHOOLS AT LEADING UNIVERSITIES
IN MAINLAND CHINA

School administrators play crucial roles in the contemporary transformation of journalism and com-
munication education. How to select the most appropriate school administrators and deans has received
strong public scrutiny. To explain the selection behavior of school leaders, the present study proposes
two frameworks: the academic-centered and the non-academic-centered framework.

The purpose of the research article is to examine the extent to which academic and non-academic
as well as other personal attributes of candidates predict or explain selection outcomes for journalism
faculty leadership positions.

The sample for this empirical research on the selection of journalism and communication school
leaders consists of 204 job candidates in Mainland China. The results indicate that we should attach
importance not only to the academic-centered framework but also to the non-academic-centered frame-
work and should integrate them to better explain school leadership selection. In the selection of jour-
nalism and communication school leaders in Mainland China, academic attributes are prerequisites,
while non-academic attributes, especially government service experience, are important factors, and
demographic attributes (innate characteristics) are necessary factors. The author also notes that gender
and racial bias can create structural imbalances, which require further study.

Keywords: journalism and communication education, leadership, deans, academic leader selection.
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AKaAeMUSIABIK, DAAE aKaAEMMSIABIK, eMeC OPTaAbIK, na?
KbITalAbIH, MAaTEPUKTIK XKeTeKLli YHUBePCUTETTepPiHAEri XKYPHAAMCTUKA
)K9HEe KOMMYHHUKauMs KacheAparapbIHbIH, 9KIMLLIAIK KbI3MeTKepAepi
MeH AeKaHAApPbIH TAaHAQYAbIH, 0acTbl €Ki TY)XbIpbIMAAMaChI

binim Gepy yaepicTepiH 6ackapy >XoHe >KYPHAAMCTMKA MEHEAXMEHTI MeH KOMMYHMKALMSABIK,
GiAIMHIH  3aMaHayn TpaHCOpMaUMACbiHAQ eyl peA aTtkapaabl. COHAbIKTaH, €H KOAaMAbl
MEHEAXEPAEP MeH AeKaHAApPAbl KaAal TaHAQy Kepek AereH MaceAe KOFamM Has3apblH ayAapbin
OTbIp. MeaMa MeKTen MeHeAXepAepiHiH KacCibu Ky3bIpeTTiAIK AMCKYPCbIH 3epTTey (hopmaTbiHAQ eki
TY>KbIpbIMA@Ma YCbIHbIAQAbI: aKaAEMMSIABIK, >KOHE aKaAeMMUsIAbIK, emeC. Bya 3epTTey >KYMbICbIHbIH
MakcaTbl — KAHAMAQTTAPAbIH aKaAEMUSIAbIK, AKAAEMMSIAbIK, EMEC XKBHE 6acKa Ad )KEKe epeKLLeAikTepiHe
COMKeC >XYPHAAMCTMKA paKyAbTeTTEPIHAEr BACLLbIAbIK, Adya3biIMAApFa ipiKTey HaTMXKeAepiH BoAxay
Hemece TYCIHAIPY ABPEXECiH 3epTTey.

ByA sMnmpurKanbiK, 3epTTey YAriciHe mMaTepukTik KbiTanaarbl 204 >KYMbICKQ YMITKEP AAbIHABI.
HaTuxkerep akapAeMUSIAbIK, TY>KbIpbIMAAMaFa faHa eMeC, COHbIMEeH KaTap akKaAeMMUSAbIK, emec
TY>XXbIpbIMAAMara Aa MOH OepyiMi3 Kepek eKeHiH KepCeTTi, kelubaclbl TaHAAYbIH >KaKCblpak, TYCIHAIPY
YWiH OAapAbl GipikTipy KepekTiri amkbiHAAAAbI. MartepukTik KbiTalaarbl XXKypHaAMCTMKA >KoHe
KOMMYHMKaUMsl MeKTenTepiHiH 6aclublAapblH TaHAAYAQ aKAAEMMSIAbIK, >KETICTIKTep MIHAETTI wapT
6GOAADI, aA aKAAEMUSIABIK, EMEC, BCipece MEMAEKETTIK KbI3MET TaXipubeci MaHbI3Abl (hakTop peTiHAe
aAbIHCa, AeMorpadUsiAbIK, cunaTTamanap (epekiue Tya 6iTKeH) KaXKeTTi hakTop peTiHAE alKbIHAAQAAADI.
CoHaal-ak, aBTOp reHAEPAIK >K8He HBCIAAIK Ke3KapacTap KyPbIAbIMABIK, TEHFePIMCI3AIKTI TYAbIPYbI
MYMKIH eKeHiH >X8He OHbl 8pi Kapai 3epTTeyAi KaXkeT eTeTiH aTan eTeAi.

TyHiH ce3aep: >KYPHAAUCTMKA >KOHE KOMMYHMKAUMSAbIK, OiAiM, KewWOaCIbIAbIK, AEKaH,
AKAAEMMSIABIK, XKeTeKLLIAepAl TaHAQY.
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AKapaeMHUYeCcKMUM LLeHTP UAU HeaKaAeMUYeCKUI LLeHTp?
ABe OCHOBHbIe KOHLLeMNuMHU 0TO0pa AAMUHUCTPATOPOB U
A€KaHOB (paKyAbTETOB XYPHAAMCTUKM U KOMMYHHUKALMIA
B BeAYyLLMX YHUBepcuTeTax MaTepukoBoro Kurtas

MeHeAXMEHT 1 aAMUHUCTPUPOBaHMe 06Pa30BaTEAbHbIX MPOLECCOB UIPAIOT PeLlaloLLyl0 POAb B
COBPEMEHHOI TpaHCOPMaLMK XKYPHAAMCTUKM U KOMMYHWMKATMBHOrO o6pasoBaHus. [pobaema BbI6O-
pa HaMboAEEe MOAXOASLIMX MEHEAXEPOB M AEKAHOB BbI3bIBAET MPUCTAAbHOE BHMMaHWe OOLLEeCTBEH-
HocTU. B dphopMaTe mccaepoBaHMS AMCKYypca NPOdeCcCMOHAAbHBIX KOMMETEHLUMIA PYKOBOAUTEAE Me-
AMALLKOA MPeAAaraloTcsl ABe KOHUeNuUmm: akapemmueckas U Heakapsemmnueckas. LleAb HayuHon cTaTbm
— U3YUNTb, B KAKOWM CTEMNEHN aKaAEMUUECKME 1 HeaKaAeMMUecKMe CroCOBHOCTHM, a TakXKe AUYHbIE Ka-
yecTBa KaHAMAATOB MPEACKA3bIBAIOT MAM OODBSICHSIOT pe3yAbTaThl 0TOOPA HA PYKOBOASILLME AOAXKHO-
CTU (PaKyAbTETOB >KYPHAAUCTUKM.

Bbibopka AAS AQHHOTO AMMMPUYECKOTr0 MCCAEAOBAHUS COCTOMT M3 aHaAM3a AaHHbIX 204 KaHAMAR-
TOB Ha paboTy B MaTeprkoBom Kutae. Pe3yAbTaTthl MOKasbIBatoT, YTO Mbl AOAXKHbI NPUAABATHL 3HAaUeHWe
He TOAbKO aKaAeMMYECKOM KOHLEMLMKM, HO U HEaKaAeMMUEeCKon, 6oAee TOro, AOAXKHbI MHTErpUpOBaTh
UX, UTOObI Ayullie 0ObICHUTL BbIGOP pyKoBoAUTEAS. [pr 0T60PE PYKOBOAUTEAEN LLIKOA XKYPHAAMCTUKM
M KOMMYHMKaLMiA B MaTepukoBoM KrTae akapemuueckme crocoOHOCTU SBASIOTCS 0693aTeAbHbIMU yC-
AOBMSIMU, B TO BPEMS Kak HeakaaeMuyeckue CrnocoOHOCTM, 0COBEHHO OMbIT FOCYAQPCTBEHHOM CAY>KObl,
CUMTAIOTCS BaXKHbIMM (hakTopamu, Aemorpadmyeckme XapakTepucTUKn (BPOXKAEHHble 0COBEHHOCTM)
MPU3HAIOTCS HEOOXOAMMBIMK (DAaKTOPaMKU. ABTOP Tak)Ke OTMEYAET, YTO FreHAEPHbIE 1 PACOBbIE MPeA-

PacCyAKM MOTYT CO3AaBaTh CTPYKTYPHbIA AMCOAAAHC, YTO TPEOYET AOMOAHUTEABHOIO M3YyUeHMs.
KAroueBble cAoBa: XXKyPHAAMCTCKOE M KOMMYHMUKALIMOHHOE 00pasoBaHmne, AMAEPCTBO, A€KaHbl, OT-

60p aKAAEMUYECKMX PYKOBOAUTEAEN.

Introduction

Modern universities’ core mission of teach-
ing, research, and service rests primarily on the
shoulders of academic leaders (House, Fowler,
Thornton & Francis, 2007). Academic administra-
tors are the gatekeepers of the university (Henkin
& Persson, 1992, p. 52), guarding its highest val-
ues and maintaining high standards for academic
programs against a background of dramatic so-
cial change (Vaira, 2004). In the university man-
agement system, school administrators (in this
study, deans, associate deans, and directors) are
merely mid-level leaders, and their contributions
to academic organizations are rarely recognized,
but they still play crucial roles in the sustainable
development of the university (Rosser, 2004;
Knight, 1985). The competitiveness of a school,
the quality of its research, and the reputation of
its teaching are all closely associated with school
administrators (Fee, Hadlock, & Pierce, 2005).
School administrators, especially deans, are not
only the decision-makers in schools’ day-to-day
affairs but are also the leaders of strategic trans-
formation and the designers of schools’ vision;
consequently, they play an important role in the
development of the school (McGinnis, 1933).

Since the 1960s, the school organizational struc-
ture has begun to scale up as universities have ex-
panded (Ramirez & Christensen, 2013), resulting in
rising of numbers of academic leaders and higher
demands on their selection (Merzon et al., 2015).
Certainly, rigorous standards are applied to school
administrators’ functions, responsibilities, and
skills, especially for deanships which have strin-
gent selection criteria (Robillard, 2000). How then
can the most appropriate school administrators and
deans be selected? How are the selection criteria for
school administrators and deans determined? What
factors influence the selection of school administra-
tors and deans? How can the selection results be
explained or predicted? These questions are serious
and remain unanswered.

The earliest literature on mid-level administra-
tors and deans begins with American scholar F. A.
McGinnis’s (1933) essay “The Dean and His Du-
ties.” Over the past 80 years, scholars have explored
the topic of school administrators and deans from
multiple perspectives and made positive progress in
this field (Tucker & Bryan, 1991), but there remain
many deficiencies that should not be ignored. First,
past research focused on the role of the academic
deanship (De Boer & Goedegebuure, 2009; Wol-
verton, Wolverton, & Gmelch, 1999), the leadership
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behavior (Stogdill, 1963) and the career experience
of deans (Foster, 2006; Gmelch, 2000), and the pro-
motion of academic leaders (Howell & Wall, 1983).
However, few studies have been conducted on the
selection of academic leaders and deans. Second,
a rich literature analyzes the characteristics of the
academic deanship in developed countries, particu-
larly the United States, European Union nations
and Australia. However, little has been reported on
this topic in developing countries, such as China
(Nguyen, 2013). Third, existing research has exam-
ined academic administrators in dentistry, medicine,
pharmacy, nursing, business, social work, and other
professional fields, but little work has been conduct-
ed on this subject in the field of journalism and com-
munication (Wilkes, Cross, Jackson, & Daly, 2015;
Fee et al. 2005). The theoretical contribution of this
article is to fill this gap in the field of journalism and
communication.

China was selected as the research case for at
least two reasons. First, China has an entrenched
cultural tradition of being ‘official oriented’, which
means to ‘be based on the officer, be proud of the
officer and be respectful of the officer’ (Zhu, 2005,
p. 112). In the higher education system in Mainland
China, received wisdom holds that ‘good schol-
ars follow an official career’ (Ren & Yang, 2003,
p-38). Consequently, even amid fierce competition,
academic leadership positions remain highly attrac-
tive. However, in the absence of an appropriate,
comprehensive mode of operation, a transparent
selection process, or rigorous, scientific evaluation
criteria, selection results often spark controversy or
questioning (Feng & Zhi, 2007). Thus, there is an
urgent need to reform the selection mechanism for
academic leaders and deans in journalism and com-
munication schools. Second, with the rapid expan-
sion of the scale of journalism and communication
education in developing countries since the 1980s,
Asian countries, particularly China, have become
new growth points. China is one of the largest coun-
tries in global journalism and communication edu-
cation and faces serious challenges in the selection
of'academic leaders and deans. In early 2016, China
had 681 universities providing journalism or com-
munication education, with 225,691 undergraduate
students and 6,912 teachers; 18 universities offer-
ing doctoral program in journalism or communica-
tion; and 88 providing master’s programs (Hu &
Leng, 2016). Despite the rapid expansion of scale in
Mainland China, a series of persistent problems in-
clude lagging education reform, outdated curricula,
declining student employment, and poor academic

quality. These problems are related to weak leader-
ship (Zhang, 2012, p. 45-62). To deal with educa-
tion reform in the new media era, we need excellent
academic leaders; therefore, the selection of aca-
demic leaders has become increasingly important.

The aims of this article are: 1) to propose two
theoretical frameworks (the academic-centered and
the non-academic-centered frameworks) to explain
the selection of academic leaders; 2) to examine the
explanatory power of these two theoretical frame-
works based on a sample of 204 leadership candi-
dates at journalism and communication schools in
Mainland China; and 3) to identify the main factors
affecting the selection of academic leaders.

Two theoretical frameworks to explain the
selection of academic leaders

In the higher education system, the selection
of academic leaders refers to the process of evalu-
ating candidates’ qualifications and capabilities by
a university board or selection committee charged
with choosing the most suitable school leaders in
accordance with established standards and standard-
ized procedures (McGinnis, 1933). Although there
are many factors to consider in the selection of aca-
demic leaders, they all ultimately fall into two cat-
egories: academic and non-academic factors (Sar-
ros, Gmelch, & Tanewski, 1998). Accordingly, the
proposed explanatory frameworks for the selection
of academic leaders have two different orientations:
the academic-centered framework and the non-aca-
demic-centered framework. The former emphasizes
academic factors that play important roles in school
leadership candidate selection, whereas the latter
emphasizes the important roles of non-academic
factors.

Academic-centered framework

According to the academic-centered frame-
work, candidates’ academic background, perfor-
mance, reputation, and status are the main factors
determining the selection results (Bryman, 2007).
In the centuries-long history of the development of
Chinese and western universities, it has almost been
a convention to select outstanding scholars to act
as leaders (Vilkinas & Ladyshewsky, 2012). Thus,
school leaders are and must be leading scholars
despite their double roles as both scholars and ad-
ministrators (Kiiskii, 2003). Although a few school
administrators might be promoted to higher lead-
ership positions, most return to being scholars af-
ter leaving school leadership (Mitchell, Regina, &
Eddy, 2015). The deans of leading schools are often
leading scholars who make extraordinary academic
contributions and have outstanding achievements
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in their professional field (Rosefigura, 2015). Only
through leading academic achievements can they
be convincing to the public and advance their aca-
demic careers. From the perspective of the working
functions of scholar leaders, schools are academic
institutions whose management affairs are primar-
ily academic matters. Thus, academic attributes are
decisive factors (Schleicher, 2012). Outstanding
scholars are highly familiar with academic rules and
can apply their professional expertise in daily man-
agement. In other words, school leadership can be
seen as a natural extension of academic ability, so
school administrators must be academic leaders. In
the academic-centered explanation, the selection of
academic leaders is focused on academic standards,
and other factors are given secondary consideration.
The American Dental Education Association report-
ed that academic preparation and performance are
the two key necessary background factors and skills
for academic leaders (Valachovic, Weaver, Haden,
& Robertson, 2000).

Academic preparation, which refers to candi-
dates’ educational background before serving as
academic leaders, includes two factors: degree level
and discipline. Research has indicated that almost
all school leaders have the highest degree (PhD) in
their fields (Valachovic at al., 2000). Degrees and
positions of school leadership are positively corre-
lated: the higher the degree is, the higher the position
is (English, 1997). In the matter of disciplines, what
administrators learned during their doctoral stud-
ies may be related to school leadership. Therefore,
a doctorate in journalism or communication could
lead to more opportunities in the selection process
(Wilkes et al., 2015).

Academic performance is an important indicator
that reflects school administrators’ academic repu-
tation and competitiveness and includes academic
titles, productivity, number of projects and quan-
tity and quality of academic publications (Stogdill,
1963). University administrators usually are aca-
demic leaders, and some excellent academic leaders
have prominent publications in their academic out-
put (Foster, 2006). The higher administrators’ titles
are, the more projects they have, the more numerous
and better quality their publication output is, and the
more chances of being selected they have (Bland,
Center, Finstad, Risbey, & Staples, 2005).

Non-academic-centered framework

The non-academic-centered framework attaches
great importance to the social resources, personal
connections (guanxi), management capacities, and
professional skills that candidates establish in non-

academic fields. This framework holds that non-
academic factors are the main determinants of the
selection results. Studies have found that the oc-
cupational characteristics (e.g., qualifications, cer-
tifications, administrative experience before the
present position) and the personal and professional
characteristics and experiences of school leaders are
important factors affecting their work performance
(House et al., 2007). School leaders are not neces-
sarily good at academic research but can play the
role of the professional administrator (Middlehurst
& Elton, 1992). A typical example is Walter Wil-
liams, who was not a prominent scholar but presi-
dent of the Missouri Press Association, a newspaper
editor, and an expert in news practices before he
founded and served as dean of the Missouri School
of Journalism (Folkerts, 2014). Williams introduced
the vocational skills used in newspaper offices into
the university classroom. He stressed that ‘the best
way to learn about journalism and advertising is
to practice them’ and created the unique ‘Missouri
Method’ (Williams, 1929, p. 2-8). Williams became
a world-renowned journalism educator and later the
president of the University of Missouri (Yong &
Lee, 2009).

Although a professional job, school leadership
also demands dealing with the academic affairs of
faculty and students and helping faculty achieve
high-class academic standards (Birnbaum, 1992).
School leadership requires diluting one’s academic
identity to a certain extent and decreasing the time
and strength of academic research, so that a leader
can put more effort into managing the school and
finding external support for school development,
such as sponsors, funding, social resources, and in-
dustrial contacts (De Boer & Goedegebuure, 2009).
In this framework, it is necessary to consider aca-
demic qualifications, but school leaders are primari-
ly managers rather than scholars, and their academic
attributes are put in a secondary position (Kiiskii,
2003). Considering the context of Mainland China,
we need to consider three non-academic factors:

Social background refers to deans’ professional
qualifications and duties outside the school, includ-
ing three variables: government service experi-
ence, media work experience, and administrative
experience in academic associations. Journalism
and communication are highly applied disciplines,
so those with rich, practical media experience will
have more selection opportunities and advantages in
school management (Knight, Tait, & Yorke, 2006).
In a growing number of cases, it appears that offi-
cials with government service experience have been
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hired as school leaders, primarily as they have ac-
cumulated a wealth of social resources and adminis-
trative experience (Bolden et al., 2012). In addition,
some employees of academic associations are hired
as school administrators as they have built wide ac-
ademic networks in the organization and can help
enhance the school’s academic reputation (Jones,
Lefoe, Harvey, & Ryland, 2012).

International background refers to the overseas
experiences and open consciousness of school ad-
ministrators and includes two indicators: overseas
experience and English-language publications. A
catch-up country, such as China, should focus on
absorbing the existing theories and technological
achievements from Western countries (Mu & Lee,
2005). Modern theories of journalism and com-
munication were developed in Western countries,
and the relevant disciplines were founded early
and have developed a relatively complete theoreti-
cal system, which provides a valuable resource for
journalism and communication education in China.
Since the implementation of the opening-up policy
by the Chinese government in 1978, some universi-
ties have emphasized overseas learning experiences
for faculty to introduce theoretical frameworks and
research methods from Western countries and inte-
grate the universities into the international academic
community, thereby transforming traditional Chi-
nese education (Pan, 2013). As well, school lead-
ers must publish numerous articles in English to
participate in international academic dialogues and
demonstrate their global vision and open conscious-
ness (Flowerdew & Li, 2009). Generally, those with
overseas learning or work experience have broader
perspectives and more opportunities for advance-
ment (Gill, 2010).

Familiarity refers to the relationship between
the candidates and the university and includes two
indicators: candidates’ alma-mater education ex-
perience at the present university and the source of
selection. Western institutions of higher education
usually maintain a policy of open recruitment for
school leadership, in which internal and external
candidates are treated equally (Bolden et al., 2012).
However, China’s higher education system attaches
great importance to the tradition of familiarity, and
those selecting academic leaders tend to surround
themselves with insiders and to exclude outsiders.
Candidates with alma-mater experience possess an
insider’s experience and are familiar with the uni-
versity’s management culture, which can help them
accumulate a wealth of social acquaintances and re-
sources and be more easily embedded in networks

of school relationships, possibly resulting in more
selection opportunities (Wang, 2013).

Research questions

Based on the literature review, two frameworks
to explain candidate selection behavior are pro-
posed. Their explanatory power for leadership se-
lection at Chinese journalism and communication
schools needs to be tested. In other words, whether
academic and non-academic factors can explain or
predict the selection results for administrators or
deans need to be tested. Therefore, the first two re-
search questions (RQ) are as follows:

RQ1: To what extent do candidates’ academic
attributes predict or explain the selection results for
school leaders?

RQ2: To what extent do candidates’ non-aca-
demic attributes predict or explain the selection re-
sults for school leaders?

Then, from the overall perspective, we integrate
the seven factors of the academic-centered frame-
work and the seven factors of the non-academic-
centered framework and also take into account can-
didates’ demographics (e.g. gender, ethnicity, age)
and other variables to identify the main factors influ-
encing the selection results for journalism and com-
munication schools in Mainland China. Therefore,
the third research question is:

RQ3: Of the 17 related variables, what are the
main factors influencing the selection results for
school leaders?

Methodology

Data collection

The sample scope of this study was based on
the rankings in the journalism and communica-
tion discipline released by the Chinese Minis-
try of Education (2022). We selected the top 50
schools and their deans of journalism and com-
munications, associate deans, and chairs as the re-
search sample. The total sample was 209 admin-
istrators, but relevant information was missing
for five managers, so the final number of samples
obtained was 204. For each administrator, data
before their appointment as school administra-
tors were collected (e.g., data on their publication
output after appointment). Data were obtained
from two sources: 1) curriculum vitae published
on schools’ official websites, including deans’
administrative titles, demographic characteristics,
social background, and educational preparation;
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and 2) open online information found using the
CNKI and Google Scholar search engines (key-
words: dean’s name + affiliated institution’s
name). CNKI is the largest Chinese academic lit-
erature retrieval platform, while Google Scholar
is the most complete English-language literature
and paper aggregation platform. Both platforms
can provide accurate measurements of Chinese
and English academic publications productivity.

Independent variables, dependent variables,
and coding scheme

In this study, there is one dependent variable,
fourteen independent variables, and three covari-
ates. The measurements and coding scheme are as
follows.

Dependent variable

The dependent variable of this study is the se-
lection results for school administrators divided into
three groups by position level: chairmen (assistant
deans, directors) (n=28, 13.7%), associate deans
(n=119, 58.3%), and deans (executive deans) (n=57,
27.9%). These were coded as 1, 2, and 3, respec-
tively.

Independent variables

The academic-centered explanation framework
has seven variables in two dimensions.

Academic preparation. Candidates’ degrees are
divided into three types: bachelor’s (n=3, 1.5%),
master’s (n=26, 27.5%), and PhD (n=145, 71.1%),
coded as 1, 2, and 3, respectively. Discipline back-
ground refers to the professional field in which the
candidates studied for their PhD divided into three
types: journalism or communication (n=49, 24.0%),
fields related to journalism or communication (in-
cluding literature, sociology, philosophy and law)
(n=148, 72.5%), and other disciplines (n=7, 3.4%),
coded as 3, 2, and 1, respectively.

Academic performance. Job titles are divided
into two categories: associate professor (n=41,
20.1%) and professor (n=163, 79.9%), coded as 1
and 2, respectively. Academic publication output is
measured by candidates’ number of Chinese mono-
graphs and articles before appointment as school
leaders (M=4.48, SD=6.50; M= 54.78, SD=61.83).
Academic quality is measured by the number of
awards received before appointment as school
leaders (M=.51, SD=1.25). The number of aca-
demic projects refers to the projects the candidates
led (principal investigator) before appointment as
school leaders (M=4.65, SD=6.71).

The non-academic-centered explanation method
also includes seven variables in three dimensions.

Social background. Government service experi-
ence is divided into three categories: no government
service experience (n=170, 83.3%), government
service experience at a middle or lower level (e.g.
departmental, division level) (n=30, 14.7%), and
high-level government service experience (e.g. pro-
vincial, ministerial) (n=4, 2.0%), coded as 1, 2, and
3, respectively. Similarly, media work experience is
divided into three categories: no media work experi-
ence (n=135, 66.2%), media work experience at the
middle or lower level (department head or division
level and below) (n=55, 27.0%), and media work
experience at high levels (e.g., editor, chairman,
party secretary) (n=14, 6.9%), coded as 1, 2, and 3,
respectively. Administrative experience in academ-
ic associations is divided into three categories: no
administrative experience in academic associations
(n=78, 38.2%), administrative experience in aca-
demic associations at the middle or lower level (e.g.
members, directors) (n=92, 45.1%), and administra-
tive experience at academic associations at the high
level (e.g., president, vice president) (n=34, 16.7%),
coded as 1, 2, and 3, respectively.

International background. Overseas experi-
ence is divided into four categories: no overseas
experience (n=135, 66.2%), only overseas visit-
ing scholar experience (n=44, 21.6%), master’s
or doctoral experience at overseas universities
(n=15, 7.4%), and overseas work experience
(n=10, 4.9%), coded as 1, 2, 3, and 4, respec-
tively. The number of English-language publica-
tions refers to publications before appointment as
school leaders (M=.27, SD=1.07).

Familiarity. The internal learning experience is
divided into two categories: alma-mater learning
experience (n=72, 35.3%) and no alma-mater learn-
ing experience (n=132, 64.7%), coded as 1 and 2,
respectively. The origins of candidates before ap-
pointment as school leaders are divided into two
categories: insider candidates (n=162, 79.4%) and
outsider candidates (n=42, 20.6%), coded as 1 and
2, respectively.

Covariates

Studies have indicated that demographic char-
acteristics are important factors affecting the se-
lection of academic leadership. Whether academic
leaders are made or born remains controversial, but
the important influence of three basic f congenital
factors—gender, race and age (English, 1997)—can-
not be ignored (Rowley, 1997). Studies have indi-
cated that gender is an important factor affecting
school leadership positions as male candidates usu-
ally have more selection opportunities than female
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candidates (Nguyen, 2013). Turning to race, in the
United States, White people have more opportuni-
ties for advancement than Black people and other
ethnic minorities (House et al., 2007). Similarly, in
Mainland China, Han faculty have more selection
opportunities than minority managers (Wu, 2008).
Regarding age, most studies suggest that candidates
with senior academic or professional experience
usually have more selection opportunities (Haden,
Ditmyer, Rodriguez, Mobley, Beck, & Valachovic,
2015). However, the most recent research indicates
that young people are more receptive to new things,
can perform outstanding administrative tasks, and
have more selection opportunities (Van der Wei-
jden, Belder, Van Arensbergen, & Van Den Bes-
selaar, 2015). In this study, gender is divided into
two types: female (n=60, 29.4%) and male (n=144,
70.6%), coded as 1 and 2, respectively. Ethnicity is
divided into two categories: Han (n=196, 96.1%)
and minorities (n=8, 3.9%), coded as 2 and 1, re-
spectively. Candidates’ ages when they were ap-
pointed as school leaders were recorded (M=50.86,
SD=7.04).

Data analysis

In this study, SPSS v22.0 was used in three-step
data analysis. First, descriptive analysis was ap-
plied to the variables, while their VIF values were
calculated to determine whether there was multi-
collinearity among the independent variables. It
was found that all values were less than 3. Second,
the dependent variable in this study was the ordi-
nal categorical variable, so we first performed an
ordinal regression to answer RQ1 (seven academic
attributes as independent variables and candidates’
selection results as the dependent variable). We then
used a similar ordinal regression to answer RQ2
(seven non-academic attributes as independent vari-
ables and candidate-selection results as the depen-
dent variable). Finally, another ordinal regression
analysis was applied to answer RQ3 (seven academ-
ic attribute variables, seven non-academic attribute
variables, and three covariates). Moreover, these re-
gression analyses included three demographic attri-
butes as covariates. Before the regression analysis,
all the categorical variables were treated as virtual
variables.
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Findings

RQ1: To what extent do candidates’ academic
attributes predict or explain the selection results for
school leaders?

Table 1 indicates that there are significant
differences in the selection results to the at-
tributes of candidates’ academic preparation.
Namely, candidates with different degrees ex-
hibit significant differences in the selection re-
sults, and highly educated (Ph.D.) candidates
are more likely to be selected for high-level po-
sitions than those with lower degrees (master’s
or bachelor’s) (Wald=3.52, p < 0.1). Similarly,
there are significant differences in the selec-
tion results by academic discipline background
(Wald=6.68, p <0.05). In other words, academ-
ic characteristics have a significant influence
on the candidate-selection results. Meanwhile,
candidates’ varying academic performance has
some influence on the selection results. The
differences in candidates’ titles and number of
monographs and projects also significantly in-
fluence the selection results. The higher the pro-
fessional title and the number of monographs
and projects candidates have, the more opportu-
nities they have for better positions (Wald=6.90,
p <0.01; Wald=5.33, p < 0.05; Wald=6.28, p <
0.05; respectively). However, there is no sig-
nificant difference in the selection results for
candidates’ award amounts and the number of
papers published in Chinese (p > 0.1 for all). In
summary, in the academic-centered framework,
five of the seven independent variables signifi-
cantly influence the interpretation of the depen-
dent variables. Candidates’ academic prepara-
tion (qualifications, academic background) and
academic performance (candidates’ titles, num-
ber of monographs and projects) can explain
or predict the selection results. Therefore, the
academic-centered framework largely explains
the selection results for candidates in Mainland
China’s journalism and communication schools
[Table 1 about here].

RQ2: To what extent can candidates’ non-ac-
ademic attributes predict or explain the results of
school leaders’ selection?
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Table 1 — The prediction and explanation for the results of candidates’ selection by academic attributes (Ordinal Regression analysis)

Factors Estimate Wald 95%CI P- value

Degree .80t 3.52 -.32,1.64 .061

Academic background 3.32% 6.68 .80, 5.84 .010

Job titles 1.18%* 6.90 .30,2.06 .009 x=327.06,
Monographs A7* 5.33 .03,.32 021 df=394,
Publications in Chinese 01 46 -01,01 499 Pseudo R*=.46
Awards -12 21 -.64,.40 .647

Projects 2% 6.28 .03,.22 .012

tp <0.1, * p <0.05, **p <0.01, ***p < 0.001

Table 2 indicates that the selection has sig-
nificant differences arising from the candidates’
varied social backgrounds. The difference in can-
didates’ government service experience, media
work experience, and administrative experience
at academic associations can have significant in-
fluences on the selection results. The higher the
levels at which candidates have served in govern-
ment agencies, media agencies, and national asso-
ciations, the more access to higher-level positions

they have (Wald=8.63, p < 0.01; Wald=2.84, p <
0.1; Wald=10.75, p < 0.01; respectively). In other
words, the selection of journalism and communica-
tion leaders in Mainland China schools offers more
opportunities to those who have government ser-
vice experience (especially senior government of-
ficials), media work experience (especially media
executives), and administrative experience at aca-
demic associations (especially association senior
leaders) [Table 2 about here].

Table 2 — The prediction and explanation for the results of candidates’ selection by non-academic attributes (Ordinal Regression

analysis)
Factors Estimate ‘Wald 95%CI P- value
Governmental service experience 1.65%* 8.63 .55,2.76 .003
Media’s working experience ST 2.84 .09,1.23 .092
administrative experience at academic associations 92%* 10.75 .37,1.46 .001 x*=310.90,
Overseas experience -.084 17 -48, .32 .682 df=358,
Publications in English .00 .00 -31, 31 983 Pseudo R*=.43
The inner education experience -.20 43 -.78,.40 328
Source of selection 46 1.15 .39,1.23 284

tp <0.1, * p <0.05, **p <0.01, ***p < 0.001

However, there are no significant differences in
the selection results based on candidates’ number
of publications in English or overseas studying and
work experience (Wald=.17,p > 0. 1; Wald=.00, p >
0. 1). In other words, whether leadership candidates
have an international background has no significant
effect on selection. Thus, international background
shows no significant explanatory power in the selec-
tion of school leaders. Similarly, the results indicate
that candidates’ alma-mater education experience
at the school and the source of different candidates

make no significant difference in the selection re-
sults (Wald=.43, p > 0. 1; Wald=1.15, p> 0. 1). In
sum, candidates’ international context and back-
ground of familiarity make no significant difference
in the selection results.

Based on these results, only three of the seven
independent variables in the non-academic-centered
framework have significant influences on the in-
terpretation of the dependent variable. Candidates’
social background (government, media outlet, and
academic association work experience) had signifi-
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cant influences on the selection results (p < 0.1 for
all), while the international context and background
familiarity of candidates made no significant differ-
ences in the selection results (p > 0.1 for all). There-
fore, the non-academic-centered framework can
explain the selection of journalism and communica-
tion leaders in Mainland China schools but only to a
relatively weak extent.

RQ3: Of the 17 variables, what are the main fac-
tors influencing the selection results for school lead-
ers?

Table 3 indicates that, among the 14 indepen-
dent variables and three covariates, nine had signifi-
cant effects on the dependent variable: candidates’
gender, age, education, job titles, number of mono-
graphs, number of projects, government service
experience, media-related work experience, and ad-
ministrative experience at academic associations (p
< 0.1 for all). According to the value of Wald, we
sorted and divided the main factors into three levels:

Two factors with the most significant effects
on the results of the candidate selection: academic
title and number of projects (Wald=7.39, p < 0.01;
Wald=7.11, p < 0.01; respectively). The higher the
number of projects and the professional titles are,
the more opportunities candidates have to obtain
high-level positions.

Five factors with significant effects on the selec-
tion results: gender, age, education, academic title,
government service experience, and media work ex-
perience (p < 0.05 for all)

Two factors with slightly significant effects on
the selection results: number of monographs and ad-
ministrative experience at academic associations (p
< 0.1 for each)

In sum, of the 17 factors, four academic factors (ed-
ucation, number of projects, number of monographs, job
titles) have the most significant effects on the selection
results, three non-academic factors (government service
experience, media work experience, administrative ex-
perience at academic associations) have significant ef-
fects on the selection results, and two demographic char-
acteristics (gender, age) have significant effects on the
selection results. Four factors have no significant effects
on the selection results: international background (over-
seas experience, number of publications in English) and
familiarity (alma-mater education experience, source
of selection) (p > 0.1 for all). Thus, it can be seen that
the most important factors in the selection of journalism
and communication leaders at Mainland China schools
are academic attributes, followed by non-academic at-
tributes (the main factor is the work experience outside
schools) and finally demographic attributes (congenital
attributes) [Table 3 about here].

Table 3 — The main factors affecting the results of school leaders’ seletions (Ordinal Regression analysis)

Factors Estimate | Wald 95%Cl P- value
Academic background 97 4.39* .06,1.89 .036
Discipline background -21 27 -.99,.57 .602
Factors of |0 titles 1.2 7.11%* 32,212 .008
academic- | Monographs 152 3.83 % .00,.30 .043
centered | Aw. s .25 51 -.94,.44 474
Publications in Chinese .00 .04 -.01,.11 .848
Projects .148 7.39%* .04,.25 .007
Government service experience 2.05 11.42% .86,3.24 .001 x2=285.76,
Experience at academic associations 51 2.721 -.10,1.11 .099 df=389,
Factors of | Media’s working experience 74 3.93* .01,1.46 .047 Pseudo R*= .53
fon- . Overseas experience -.13 .35 -.57,.31 .556
academic-
centered Publications in English .07 15 -.30,.43 .696
The inner education experience -.52 1.99 -1.24,.20 159
Source of selection 4.06 .67 -.57,1.38 413
Gender .88 4.34% .05,1.71 .037
Covar- I hmic 1.10 1.38 -73,2.94 239
iates
Age .07 5.65% .01,.13 .017

tp <0.1, * p <0.05, **p <0.01, ***p < 0.001
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Conclusion and discussion

In the 21st century, global journalism and com-
munication education have faced tremendous trans-
formative pressures. For a long time, conventional
journalism and communication education focused
on the markets of traditional media (primarily news-
papers and broadcast television), while education on
new media was relatively neglected. However, the
structure of the media market is undergoing changes.
First, the decline in traditional media industries seems
irreversible, and the demand for human resources in
this field is shrinking. Since 2014, Chinese newspaper
ads have undergone abrupt decline (Zhao, 2015), and
broadcast television ads have been stagnant. Conse-
quently, the traditional media industries’ demand for
talent has shrunk dramatically.

Second, mobile Internet media, particularly so-
cial media, are rising rapidly. Chinese social media,
represented by BAT (Baidu, Alibaba and Tencent),
have grown rapidly to become mainstream media.
However, such companies are not interested in
graduates from traditional journalism and commu-
nication schools (Hu, Leng, 2016). The rise of social
media poses a stiff challenge to journalism and com-
munication education, and global journalism educa-
tion faces a disruptive revolution. There is no doubt
that school administrators will play a key role in this
transformation of journalism education. Clearly, the
selection of the most appropriate school administra-
tors is important to promote the reform of journal-
ism and communication education. To explain and
evaluate the selection behavior for school manag-
ers, the present study proposed two explanatory
frameworks: the academic-centered framework and
the non-academic-centered framework. A sample
of 204 jobs candidates in mainland China was used
in empirical research on the selection of journalism
and communication school managers and deans.
The main findings are as follows.

First, the academic-centered framework pro-
vides the most effective explanation for the selec-
tion for journalism and communication school
managers and deans, but we cannot ignore the non-
academic-centered framework. The best explana-
tion combines these two. Two orientations operate
in the selection of school and university leaders. To
select the most appropriate school leaders, one ori-
entation focuses on academic factors, particularly
candidates’ academic background and performance,
while the second focuses on non-academic factors,
such as administrative qualifications and profession-
al experience.

This study tested seven factors in the academic-
centered framework and found that five had signifi-
cant effects on the candidate selection results. The
results suggest that candidates’ academic qualifica-
tions are the key factor in selection. Therefore, the
academic-centered framework has very significant
explanatory power. As well, seven factors in the
non-academic-centered framework were tested, and
three were found to have significant effects on the
candidate selection results. The results suggest that
candidates’ non-academic qualifications (adminis-
trative experience, industry experience, association
experience) are key factors determining selection.
Therefore, the non-academic-centered framework
has a degree of explanatory power. Based on these
results, we can conclude that we should attach im-
portance not only to the academic-centered frame-
work but also to the non-academic-centered frame-
work and should integrate them to better explain
school-leadership selection behavior.

Second, this study identified a combined com-
posite result of multiple factors in the selection
of journalism and communication school manag-
ers and deans. The main factors in the selection of
school leaders were tested, and the results indicate
that, in the selection of journalism and communi-
cation school leaders in mainland China universi-
ties, candidates’ academic attributes are the primary
factors, non-academic attributes (especially gov-
ernment service experience) are important factors,
and demographic attributes (innate characteristics)
are necessary factors. The preference for these se-
lection criteria to some extent reflects the structure
of journalism and communication schools in Main-
land China. At the majority of journalism and com-
munication schools, the academic administrator is
at the core of the schools, and academic power is
dominant. School leaders typically have doctorates
in journalism or communication or relevant profes-
sional education and strong academic performance
(particularly prominent, published academic mono-
graphs, and hosted academic projects). They act as
both academic leaders and decision-makers in major
affairs. At the same time, journalism and commu-
nication schools in Mainland China have demon-
strated open-mindedness in the selection of admin-
istrative leaders and practical leaders. This openness
of journalism and communication education makes
it possible to absorb some government officials and
media executives as school leaders.

Third, a major step forward has been taken in
significantly decreasing the role of familiarity in the
selection of the leaders of journalism and commu-
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nication schools in Mainland China. China has an
official-based cultural tradition, and some schools
and university faculty are active in politics, forming
a so-called academic bureaucracy. Simultaneously,
China is a relationship-based society, with complex
networks of family relationships, teacher—student
relationships, and student—student relationships.
Favoring relatives and acquaintances and other un-
fair means of competition in leadership selection
disrupts the normal order of selection and results in
frequent corruption cases in the selection of univer-
sity and school leaders (Welch & Jie, 2013). Insid-
ers and those with alma-mater education experience
have stronger internal networks in the selection of
university and school leaders, and it is probably due
to their greater familiarity rather than any better aca-
demic performance or professional qualifications
that they receive more opportunities in university
and school leadership. These non-scholarly school
leaders are likely to become a cancer opposing the
reform of journalism education (Yang, 2015). How-
ever, the empirical results of this study indicate
(Table 3) that familiarity has no significant effect
on candidate selection, nor does alma-mater educa-
tion experience (p > 0. 1) or candidates’ origin (p
> 0. 1). These results imply that the importance of
familial relationships in the selection of journalism
school leaders in Mainland China has significantly
decreased, probably due to recent open recruitment
and employment system reforms implemented in the
selection of school leaders. Thus, in an environment
of open recruitment and fair competition, even un-
related outsiders may have opportunities to secure
school management positions.

Undoubtedly, there exist some problems in the
leadership selection for journalism and communica-
tion schools in Mainland China that cannot be ig-
nored. Structural imbalance is a prominent problem.
Previous studies have indicated that men have more
opportunities to obtain school administrator posi-
tions in higher education than women in the United
States (Nguyen, 2013). The present study indicates
that men also have greater access to high-level posi-
tions in journalism and communication schools in
Mainland China. Our statistics indicate that there
are only eight minority leaders (3.9%) in the 204
sampled school leadership candidates. According
to China’s sixth national census of population, the
Han nationality accounted for 91.51% of China’s
population, and minorities 8.49% (Cai & Lu, 2013).
Consequently, Han Chinese have more opportuni-
ties for school leadership positions (Wu, 2008).
Similarly, White people in the United States have
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more advancement opportunities than Black people
and other minorities (House et al, 2007). Clearly,
in both the East and the West, men have more op-
portunities to obtain administrative positions than
women (Nguyen, 2013). Both gender bias and racial
prejudice are objective phenomena that should not
be overlooked in the selection of leaders for journal-
ism and communication schools in Mainland China.
How to avoid gender bias and racial prejudice is an
important issue that requires further study.

The role of overseas experience did not have
significant effects on the selection of the leaders of
journalism and communication schools in Mainland
China. Candidates with overseas experience have
certain advantages in school leadership selection
in the disciplines of economics, management, and
business. Such candidates are believed to have broad
academic vision to contribute to expanding interna-
tional exchanges and integrating schools into the
international academic community. However, this
study found (Table 3) that candidates’ overseas ex-
perience and number of publications in English have
no obvious effects on school leadership selection.
In other words, candidates’ overseas experience
are not considered in the selection of the leaders of
journalism and communication schools in Mainland
China. This different preference might arise from
the special status of journalism and communication
education in China. Since 2008, the Chinese central
government has increased control of journalism and
communication education, assigned it to the catego-
ry of ideological management, and highlighted the
guiding position of Marxism journalism and com-
munication theory. Against this background, candi-
dates with overseas backgrounds are marginalized
because they tend to be more accepting of Western
journalism and communication theory. Cleary, this
selection criterion of ideological orientation will af-
fect China’s communication and cooperation with
the west and possibly hinder the reform of journal-
ism and communication education in China.

The age of school deans and managers is also
controversial. Most studies suggest that the older
people with rich backgrounds, senior academic or
professional experiences, and broad networks of
resources and social capital can best succeed in
school leadership (Haden et al., 2015). However,
existing research indicates that young scholars are
more receptive to new things, can better adapt to
social changes in the new media era, and thus lead
journalism and communication education reform
(Brungardt, 1997). Therefore, more administrative
position opportunities should be given to younger
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candidates (Van der Weijden et al., 2015). Our sta-
tistics indicate that journalism and communication
schools leaders are generally older (youngest: 36,
oldest: 77, mean: 50.86, SD: 7.70), and tend to range
in age from 40 to 60 years, with only two leaders
born in the 1980s. The traditional view is that older
people tend to be more conservative and have steady
management styles, while younger people tend to
be bolder and have more aggressive management
styles. Consequently, middle-aged and senior adults
dominate the school leadership structure, which
might impede the reform of journalism and com-
munication education. Certainly, the best age orien-
tation for school leadership selection remains to be
assessed in future systematic, empirical research.

Finally, as exploratory quantitative research,
this paper also has some drawbacks. Only seven in-
dicators were selected to describe the academic and
non-academic attributes of candidates, which might
not be comprehensive and might have missed other
relevant indicators. For example, candidates’ politi-
cal affiliation (Communist Party membership) in the
administrative bureaucracy of Mainland China is
usually an important reference, but its impact was
not considered here. In addition, candidate selection
is a dynamic process, but this study did not examine
the historical trend of school leadership selection
from the vertical dimension due to data collection
difficulties. The limitations of this study should be
remedied in further research.
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A NEW INTERPRETATION OF STICKER ART IN CIVIC JOURNALISM:
VISUAL AND PROTEST LANGUAGE OF YOUTH

Sticker art is one of the areas of graphic communication and civic journalism that remains poorly
studied and underdeveloped in Kazakhstan. This type of journalism is especially in demand as a lan-
guage of political demands or social criticism. It involves innovations in the use of urban landscape and
is close in spirit and manner of expression to street art which is often characterized by freedom, opposi-
tion, provocation and, often, is apolitical. It promotes urban identity, inclusiveness and creativity, as it
is a transformative media environment that connects traditional national aesthetics with the demands of
modern urbanism. In addition, sticker art can act as a form of journalistic communication that conveys
relevant information through symbols, metaphors and visual images.

The aim of the study is to examine sticker art as a phenomenon of street art, graphic communication
and journalistic reporting, as well as to analyze the potential of sticker art and its prospects in Kazakh-
stan. The main areas of the study include the analysis of sticker art as a tool of visual communication and
journalistic reporting; identifying the role of sticker art in covering social, political and environmental
issues; and studying how sticker art is perceived by a youth audience.

The scientific significance of the work lies in the study of sticker art as an act of mediated communi-
cation and as a cultural phenomenon that combines elements of art and citizen journalism.

The practical significance lies in the use of the research results to popularize sticker art in Kazakh-
stan, integrate sticker art into urban and media projects, and develop strategies for using sticker art as a
media tool to attract the attention of the audience to socially significant issues.

The research methodology includes an analysis of the typology of stickers, a questionnaire survey of
students, expert interviews, which helps to identify the features of sticker art in Kazakhstan, as well as
its potential and prospects as a tool of mediated communication and as a means of citizen journalism.
The value of the study is that for the first time the role of sticker art as a tool of citizen journalism is con-
sidered, which expands the understanding of sticker art from a type of popular art to a means of media
communication in citizen journalism.

Keywords: sticker art, media communications, journalistic message, citizen journalism, visual jour-
nalism, graphic communication.
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A3aMaTTbIK XXYPHAAMCTUKAAAFbl CTUKEP OHEPIiHIH, XXaHa MaHi:
YKacTapAbIH, KOPHEKi )KoHe Hapa3bIAbIK, TiAi

Sticker art — 6ya KasakcraHaa a3 3epTTeAreH >XKeHe AambiMaraH rpauKasblk, KOMMYHMKaLMs
MeH a3amMaTTbIK, >KYPHAAMUCTMKA CaAacbiHbiH 6ipi. YKypHaAuCTMKaHbIH GYA Typi, casicu aykpiMFa cai
KYPbIAQTBIHABIKTaH, OHAQ 9AEYMETTIK CblH, MHHOBaLMS, KAAAAbIK, AAHALLAMT TiAl peTiHAe cypaHbIcKa 1e.
ASCTYPAI, YATTbIK, 3CTETUKAABIK, 3aMaHayu TaAarnTapMeH 6aAaHbICTbl, BiperernAikTi, MHKAIO3MBTIAIK NeH
LUbIFAPMALLBIABIKTbI @AFa TapTaTblH AYHMEre Kkepearap OHbIH KOAAQHbBIC MBHEpPi epKiH, ONMO3nLMSAbIK,
apaHAATYLbIAbIK, CasicaTTaH ThiC 6arbiTTa 60AFAHAbIKTAH, TabuFaThl street art-ke >kakbiH GOAbIM KEAEA.
CoHbIMeH Kartap, sticker art )ypHaAMCTiK KOMMyHUKaLms Typi peTiHAe TaHb6arap, meTachoparap »eHe
KepHeki 6eriHeAep apKblAbl ©3eKTi aknapaTTbl XXeTKi3e aAaAbl.

3epTTeyaiH MakcaTbl — sticker art-Ti street art, rpagpmKaAblk, KOMMYHMKALMS >KOHE >KYPHAAMUCTIK
xabapAaHabIpy eHomeHi KasakcTaHaarbl sticker art-TiH @AeyeTiH >K8He OHbIH, KeAelleriH TaAAay.
3epTTeyAiH Heri3ri 6arbiTTapbl: BU3yaAAbl KOMMYHMKALMS XKOHE >XYPHAAMUCTIK XaGapAaHAbIPY KypaAbl
peTiHae sticker art-Ti Tanpay; sticker art-TiH 8AEYMETTIK, CasiCM >K8HE 3KOAOTMSIAbIK, MOCEAEAEPAI
KOpPCETYAETi POAIH aHbIKTay; sticker art-Ti )xac ayAUTOPUSHBIH KaAal KabbIAAQMTBIHbIH 3epTTey.
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PKYMbICTbIH, FBIAbIMW MaHbI3AbIAbIFbI sticker art-Ti eHep MeH asamartTbIK, >KYPHAAMCTMKA DAEMEHTTE-
piH GipiKTIpeTiH MeAra KOMMYHMKaLIMS XKOHE MOAEHN (heHOMEH PeTiHAE 3epTTeyAe XaTblp. Taxipmnbe-
AIK MaHbI3AbIAbIFbI — KazakcTaHAa sticker art-Ti TaHbIMaA €Ty YLLiH 3epTTey HOTMXKEAEPIH NnaiAaraHyAa,
sticker art-Ti KaraAbIK, >keHe Meama-xobarapra GipikTipyae, coHAaM-ak, sticker art-Ti Mmeama Kypaabi
peTiHAE KOAAQHY CTpaTermsAapbiH 83ipAeyAe, COHbIMEH KaTap CTUKEPAEP apKbIAbl ay AUTOPUSHbIH, Ha-
3apblH AEYMETTIK MaHbI3Abl MOCEAEAEPTE ayAapYyAQ >KaTbIp.

3epTTey aAicTEMEC] peTiHAE CTUKEPAEP TUMOAOTMAChl TAAAAHbIM, CTYAEHTTEPAEH CayaAHama, Ca-
panibiAapAaH cyxbattap aAbiHAbl. bya KasakcraHaarb! sticker art-TiH epekiueaikTepiH, coHaan-ak,
OHbIH 8AeyeTi MeH KeAelleriH BAK >koHe a3aMaTTbiK, >KyPHAAMCTUKAHbl KOMMYHMKaLMS KYPaAbl peTiHAe
aHbIKTayFa KOMEKTECEAI.

3epTTeyAiH KYHAbIAbIFbI MblHaAa: sticker art-TiH azamaTTbIK, XKYPHAAMCTMKA KYPaAbl PETIHAETT POAI
aAFalll peT KapacTblpblAbim, sticker art TypaAbl TyCiHIK ©Hep TypiHeH aszamaTTbiK, XXYPHAAMCTUKAAAFbI
MeAMa KOMMYHMKALMSAQFbl OPHbI aiKbIHAAAADI.

Tyiin ce3aep: CTMKep eHepi, MeaMa KOMMYHMKaLMSIAAP, XXYPHAAMCTIK xabapAama, aszamartTbik,
>KYPHAAMCTMKA, BU3YyaAAbl >XYPHAAUCTMKA, rpadprKaAbIK, KOMMYHMKALIMS.
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TKa3axckumi HaumMoHaAbHbIN yHUBEpCUTET UM. aab-(PDapabu, Aamarsl, KazaxcraH
2YHuBepcuteT TypaH, Aamatbl, KasaxcraH
*e-mail: Galiya.lbrayeva@kaznu.edu.kz

Hoas untepnpetauus stiker art B rpaxAaHCKOH XXypHaAMCTHKeE:
BU3YaAbHbIM M MPOTECTHDbIN S3bIK MOAOAEXHU

Sticker art — 3T0 0OAHO M3 HanpaBAeHUI rPachMUECcKOn KOMMYHMKALMU U TPAXKAQHCKOWM XKYPHAAU-
CTUKM, KOTOPOE OCTAETCS MAaAOM3YUEHHbIM 1 HEAOCTAaTOUYHO Pa3BUTbIM B KasaxcTtaHe. ITOT BUA XKYyp-
HAAMCTMKM 0CcOBEHHO BOCTPebOBaH Kak 3blK MOAUTUUECKMX TPEBOBAHUIA UAM COLIMAABHOM KPUTUKM,
MHHOBALMIA B TOPOACKOM AaHALLIApTe, GAM30K MO CBOEMY AyXy M MaHepe BbIPaXKEeHWs K CTPUT-apTy,
KOTOPbIA YaCTO XapakTepm3yeTcsl CBOOOAOM, OMMO3ULIMOHHOCTbIO, MPOBOKALMOHHOCTBIO U, HEPEeA-
KO, anMoOAMTUYHOCTbIO. CMOCOOGCTBYET FOPOACKON MAEHTUUHOCTM, MHKAIO3MBHOCTUM M KPEATMBHOCTH,
MOCKOABKY SIBASIETCS Mpeobpasylouen Cpeaor, KoTopas COEAMHSIET TPAAULMOHHYIO HALMOHAAbHYIO
3CTETUKY C TpeboBaHMIMM coBpemMeHHol ypbaHuncTnkn. Kpome Toro, sticker art MoxxeT BbicTynaTh Kak
hopMa XKypPHAAMCTCKOro COO6LLEHMS, KOTOPOE NMepeAaeT akTyaAbHYI0 MH(OPMALIMIO Yepe3 CUMBOAM-
Ky, MeTaopbl 1 BU3yaAbHble 06pasbl.

LleAbto MccaepoBaHuMs SIBASIETCS M3yueHue sticker art kak (peHOMeHa yAMYHOro 1CKycCTBa, rpadm-
4YEeCKOM KOMMYHUKALLMKM M >KYPHAAMCTCKOTO COODLLEHMS, @ TakKe aHaAu3 noTeHumaaa sticker art u ero
nepcrnektuB B Kasaxcrane. OCHOBHblE HarpaBAEHUSI MCCAEAOBAHUS BKAIOYAIOT aHaAm3 sticker art kak
MHCTPYMEHTA BM3YaAbHOM KOMMYHMKALMM M XKYPHAAMCTCKOrO cOObLIeHUs; BbisiBA€HME poau sticker art
B OCBeLLEeHMN COLMAAbHbIX, MOAMTUYECKMX U IKOAOTMYECKUX NpobAem; n3yderue Toro, kak sticker art
BOCMPUHMMAETCS B MOAOAEXHOI ay AUTOPUMN.

HayuHas 3HauMMOCTb paboTbl 3aKAOUAETCS B MCCAeAOBaHMM sticker art Kak MeAMa- KOMMYHMKa-
LMOHHOIO U KYAbTYPHOIO SIBAEHMUS, KOTOPOE OObEAMHSIET SAEMEHTbI MCKYCCTBA M IPAXXAQHCKOM >KYp-
HAAMCTUKMU.

lNpakTnyeckasi 3HAUMMOCTb COCTOMT B MCMOAb30BAaHWMM PE3YAbTATOB UCCAEAOBAHMS AAS TOMYy-
Agpusauum sticker art B KasaxcraHe, nHterpaumu sticker art B ypbaHucTnyeckme n MeAManpoekTbl, a
Tak>Ke B pa3paboTke CTpaTerunii MCroAb30BaHus sticker art Kak MEAMAMHCTPYMeHTa, YTOGbl MPUBAEUb
BHMMaHWe ay AUTOPUM K 0BLLLECTBEHHO 3HAUYMMbIM BOMPOCaM.

MeToAOAOrMS MICCAEAOBaHMS BKAIOYAET aHaAM3 TMMOAOTMM CTUKEPOB, aHKETHbIA OMpoC CTYAEH-
TOB, 3KCMEPTHbIE MHTEPBbLIO, YTO MOMOraeT BbiBUTb 0cobeHHocTH sticker art B KasaxcraHe, a Takxe
€ro NnoTeHUMaA 1 NnepcrnekTUBbl Kak MHCTPYMEHTa MeAMAKOMMYHMKALMKM U KaK CPEACTBO IPaXK AAHCKOM
>KYPHAAUCTUKM.

LIeHHOCTb MCCAEAOBAHMS 3aKAIOHAETCS B TOM, UTO BMEPBble PACCMATPMBAETCS POAb sticker art kak
MHCTPYMEHTA FPaXKAQHCKOM XKYPHAAUCTUKM, YTO paclumpsieT noHnmanume sticker art ot Buaa nckyccrsa
AO CPEACTBa MeAMA KOMMYHUKaLMK B TPAXKAAQHCKOM YKYPHAAUCTUKE.

KatoueBble cAoBa: Sticker art, MEAMAKOMMYHMKALMM, KYPHAAMCTCKOE COOBLLEeHMe, FpaXKAAHCKas
>KYPHAAMCTMKA, BU3yaAbHas >KYPHAAMCTMKA, rpacpruyeckasi KOMMYHMUKALLMS.
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A new interpretation of sticker art in civic journalism: visual and protest language of youth

Introduction

Sticker art can be considered a form of street art
and in Kazakhstan it is not used as actively as in
European countries and the world. For example, in
Austria, sticker art has become part of youth cul-
ture using propaganda discourse through journalis-
tic messages, manifesting itself in stop-campaigns
against racism, alcoholism, drugs. In some countries
it becomes a bright element of civil protests, acquir-
ing the features of civic journalism.

As a rule, sticker art artists draw stickers and
place them on poles, notice boards, fences and oth-
er accessible surfaces. In Kazakhstan, sticker art is
gradually developing as artists from Almaty and
Karaganda are actively mastering this form of street
art.

Sticker art is a form of urban subculture, with its
help a unique visual language is created that reflects
the identity of the city and promotes communicative
dialogue of its residents. Sticker art as a form of art
decorates the urban space, serves as a tool for ex-
pressing socially significant ideas and national sym-
bols, draws attention to current issues of our time,
and helps organize cultural and political unity. In an
urban environment, sticker art can become a pow-
erful communication channel that unites aesthetics,
creativity, and citizen journalism.

Research Objectives

The purpose of the study is to examine the de-
velopment of sticker art in Kazakhstan and deter-
mine its prospects as a form of visual journalism that
combines graphic communication and street art.

Since sticker art remains a poorly studied area
of communication and information in Kazakhstan,
the following research questions were put forward.

First, are the youth environment and the expert
community aware of the existence of sticker art as a
means of graphic communication?

Second, can sticker art become a tool for draw-
ing attention to political and social problems in Ka-
zakhstan and how deeply do artistic works in the
sticker art style affect perception as a journalistic
message?

Third, is sticker art a means of self-expression
for artist journalists and do the audience’s expecta-
tions coincide with what the creators of this form of
visual journalism offer?

Fourth, how is sticker art integrated into the ur-
ban environment and how does it fit into the street
culture of communication?
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Fifth, what should be done to develop this spe-
cial type of media communication among young
people in Kazakhstan to expand the audience and
increase the recognition of sticker art as a form of
graphic journalistic communication and a tool of
citizen journalism?

Research methodology

To analyze sticker art, we chose the typology
method which allowed us to propose two classifica-
tions — functional and thematic. The functional ty-
pology allowed us to reveal the role of sticker art as a
tool for citizen journalism, which draws attention to
current social and political problems, initiates public
dialogue, and thus forms a civic position. Thematic
typology allowed us to cover a variety of subjects
and trends that are presented in sticker art. These
are environmental, cultural, and social themes. This
typology allows for a deep analysis of sticker art
from an artistic and value perspective. The typology
method emphasizes the role of sticker art as a type
of graphic art and as a means of media communica-
tion in citizen journalism.

The qualitative empirical sample included more
than a hundred examples of sticker art in Austria and
Kazakhstan, collected by the authors of the study.

A second method was a questionnaire survey of
52 students on the topic: “What do you know about
sticker art?”, which included 12 questions. A third
method used was interviews conducted with artists,
journalists, civil activists, and experts in the field of
graphic and media communication and civil initia-
tives.

Scientific and theoretical base

Scientific and theoretical understanding of
the subject of research on sticker art is carried out
with the involvement of current scientific works of
Kazakhstani and foreign researchers. Among Ka-
zakhstani scientists, it is worth noting the works
on design and national graphics of N.A. Mikhailov
(2021), S. Akhmedov (2024).

National iconic symbolism, the language of
national aesthetic communication were studied us-
ing the works of S.S. Akylbek, E.A. Stagulov, S.A.
Yatsenko (2017), as well as A.R. Khazbulatov, Z.B.
Boldykov (2016).

A valuable source was the research on media
communication of domestic scientists K.N. Mys-
sayeva (2015), G.Zh. Ibraeva (2024), as well as for-
eign researchers such as E. Mickiewicz (2023).

The theoretical and methodological basis of the
study is made up of the works of scientists in the
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field of visualization, psychology of image percep-
tion (J. Baudrillard, 2000), the theory of signs and
semiotics (C. Peirce, 1958, F. de Saussure, 1977, E.
Basin, 1974), symbolism (R. Barthes, 1994), and
political communication (J. Habermas, 2006).

The analysis of the functioning of sticker art
from the point of view of the psychology of influ-
ence in graphic communication as a form of visual
art is based on significant theoretical works. Such
sources were the studies of foreign scientists: W.
Blanche (2015), J. Reineske (2012), A. Wachlavek
(2011), A. Lerner (2021) and others. The theoretical
and methodological basis of the study also included
the works of foreign authors who study the phenom-
enon of citizen journalism and its tools. In particular,
the works of Dan Gillmore (2004) were used, devot-
ed to the study of the possibility of citizen participa-
tion in civil initiatives using visual communication
tools. The studies of Stuart Allan and Adrian Nip
(2009) on the global context of citizen journalism,
as well as works on aspects of journalistic messages
(2013) were used. These publications allowed us to
consider sticker art as a tool of citizen journalism
and visual journalistic communication in the mod-
ern urban space. It should be noted that sticker art
is popular in Russia. For example, in St. Petersburg,
there was a Sticker Art Museum, which indicates in-
terest in this area. This inspired Russian scientists to
carry out serious research in this area. Among them,
one can note the works of D.K. Sukhodolsky (2013),
E.A. Kirsanova (2017) and E.V. Chegaeva (2018).

Typology of Sticker art

As a result of the analysis of the content of
stickers both foreign and Kazakhstani, as well as the
works of domestic and foreign scientists in political
science, psychology, visualization theory and semi-
otics, the authors developed two typologies: a func-
tional typology and a thematic typology of sticker
art.

The thematic typology was compiled based on
the analysis of existing stickers. These are political,
social, advertising, sports, entertainment, and envi-
ronment.

Functional typology — Sticker art, as a language
of communication — includes the following areas:

- a type of graphic art,

- an advertising message,

- a sign system or semiotics

- a journalistic message,

- a tool of citizen journalism.

Considering sticker art from the standpoint of
graphic art, it should be noted that sticker art is cre-

ated by artists in a small format — in the form of
drawings, mini-posters — is a personalized author’s
work. Sticker creators use original ways to convey
their idea, designate a goal, use color, reflect emo-
tions, mood and feelings. The language is usually
laconic and may include visual images encrypted in
the drawing. (E.A., Kirsanova 2017; E.V. Chegaeva
2018).

If we consider sticker art as an advertising mes-
sage, then the creator’s tasks are focused on a busi-
ness solution that must combine many tasks includ-
ing the use of a font in a sticker that becomes a visual
“press release”, answering 5 questions: who, what,
when, where and why. The advertising option re-
quires showing the upcoming event in an appealing
way, so it usually uses bright colors, short slogans.

The next type of sticker art can be considered
in the context of signs, or from the point of view
of semiotics. Semiotics studies sign systems, their
function in society and nature, as well as the diver-
sity of types of signs. Sticker art also acts as a sign
created for a specific purpose and carrying specific
information intended for perception by a certain part
of the audience.

The creator of the science of signs — semiot-
ics — American scientist Charles Peirce, believed
that semiotics coincides with logic. He wrote that
“any thinking must necessarily be in signs”, “ev-
ery thought is a sign” (C. Peirce, 1958). C. Peirce
does not have a detailed semiotic theory of art, says
analyst E. Basin (year). However, Basin does not
exclude the possibility that such a theory can be
“reconstructed”, or deduced, based on semiotics
and the general theoretical views of the American
philosopher, as well as from those individual provi-
sions of Peirce, which contain an attempt to apply
semiotics to art. Therefore, let us consider the ana-
lyzed object as sticker art, based on Peirce’s theory
in three projections,

First, stickers are indices, or indicators. The pic-
ture on the sticker is a call to pay attention to it. Sec-
ondly, iconic signs, those signs that look like what
they represent include photographs, drawings, and
visual metaphors. Third is the symbolic nature of a
sticker that is interpreted and transmitted to the au-
dience through signs that are linguistic or culturally
learned.

Turning to semiotics, we cannot help but draw
on the research of F. de Saussure on the theory of
signs. The language of sticker art, in our case the fig-
urative language of non-verbal speech, is, according
to F. de Saussure, “a system of signs in which the
only essential thing is the combination of meaning
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and acoustic image, and both of these elements of
the sign are equally psychic.” If Peirce emphasizes
the unification of word and logic, then F. de Sau-
ssure also emphasizes the importance of psychol-
ogy, and therefore, emotions and perception.

This aspect of semiotics cannot be considered
without the works of R. Barthes (1994), who calls
the literal image denotative, and the symbolic — con-
notative. At the same time, he argues that the signs
of the symbolic (cultural, connotative) message are
discrete.

J. Baudrillard defines stickers and graffiti as a
new type of protest performance on the city stage
which serves as a journalistic message. The city, ac-
cording to J. Baudrillard, “has turned into a continu-
ous ghetto of sign-symbolic systems. The city as a
political-industrial testing ground is being replaced
by the city as a testing ground of signs, codes, and
mass media.” (Baudrillard J. 2000).

Dan Gillmore, Bill Kovacs, and Tom Rosenstiel
(2004) consider, for example, citizen journalism as a
form in which the key tool is accessible and concise
ways of transmitting information, including visual
means. Stuart Allan and Adrian Nip (2009) note the

role of short journalistic messages, such as draw-
ings, posters, or infographics, to attract attention
and make complex topics accessible to perception.
These approaches emphasize that visual forms, and
sticker art, can be added to them and can effectively
perform the function of citizen journalism for trans-
mitting social and political messages. Thus, based
on the theoretical basis of visualization and mean-
ings of sticker art, we examine examples of sticker
art in Kazakhstan and Austria.

Empirical base

Researchers collected more than a hundred ex-
amples of sticker art in Vienna, in one of the se-
cluded areas of the city by the Danube River. This
place is distinguished by a closed space, in which
graffiti artists, as well as sticker artists, produce a
large volume of work.. On the island created by the
municipality called “Floating Gardens” there is a
huge area for sports, recreation and contemplation
of the water surface, along which river boats move.
On this island there are many lighting lanterns,
which become the canvas for street artists and their
stickers.

Collage drawing No. 1
Graffiti and sticker art on the streets of Vienna in the urban environment

Ibbbb!

(From the personal photo archive of G.Zh. Ibrayeva, 2024)
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What is hidden behind the sticker?

Sticker art requires an original design. The au-
thor needs to place many meanings or one idea on
a small area, that is, observe proportions, composi-
tion, and color schemes. To use the sticker art tech-
nique, you need to know at least its basics. Usually,
creators leave their names or signs, thanks to which
their works acquire a kind of copyright.

A collage of drawings in the sticker art style
represents the thematic typology indicated above.
These are political, social, sports, entertainment, en-
vironmental, etc.

The first two stickers raise social issues. The first
(Fig. 2) depicts conventional people in wheelchairs,
focusing on the problem of discrimination against

people with disabilities. The drawing is accompa-
nied by the slogan: Anti-ableist action — Action
against ableism. The term “ableism” comes from the
English word “able” — “capable”. This phenomenon
describes a biased attitude towards people with dis-
abilities caused by anxiety or discomfort when in-
teracting with them. The artist conveys an important
message through this sticker: it is necessary to take
steps to create conditions that will ensure comfort
and equal opportunities for people with disabilities.

The second sticker, called “Café Schadlwen”
(Fig. 3), serves as a symbolic alarm signal for those
who like to abuse alcohol in a café, drawing atten-
tion to the possible negative consequences of such
behavior.

Drawing Ne2 Drawing Ne3
“Anti-ableist action” “Café Schadlwen”
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(From the personal photo archive of G.Zh. Ibrayeva, 2024)

The next two stickers carry an advertising
message. The first sticker is a sports poster
with the text Fiir immer rot blau. This is the
slogan of the football team of the city of Basel,
Switzerland. The sticker not only uses a font
that matches the team’s corporate colors — red
and blue, but is accompanied by frightening
symbols such as fire, a mask, an eye directed
strictly to the center, apparently demonstrating
the power and threatening potential of sports-

manship. Two branches from sheaves of red and
blue colors complement the symbolic language
of the sticker.

The second sticker — One Lover Festival —is an
image of a pink and yellow creature resembling a
lion with a huge mouth and fangs, inviting viewers
to the festival. The dates are highlighted in large
font and the website of the event is indicated. Ev-
erything is done in accordance with the rules of the
advertising campaign.
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Drawing #5 Drawing #6
For the Blue Eyes. One Lover Festival

The final stickers in the review are political in
nature. The first one has the text, Bist Du Kommu-
nistin? Dann Organisier Dich about the main com-
munist of the world — Karl Marx. In its lower right
corner, there is a link to the name of the newspaper
Der Funke of the International Marxist trend. “Der
Funke” is a daily newspaper published in Berlin
(Germany) from 1932 to 1933. It was the national
organ of the International Union of Socialist Strug-
gle. “Der Funke” translates as “Spark”. Now the
newspaper has its own website: https://derfunke.
at/ — and positions itself as a public organization
dealing with issues of theory and practice of the
Austrian and international labor movement. The
sticker carries a journalistic message, referring to
the website of the daily newspaper. Thus, the stick-
er is a journalistic message. The second sticker is

laconic. On a black and white background, we see
a crawling snake with the slogan: Sei Kein NAZI
— Say NO to Nazism! There is no other text on the
sticker, it does not indicate the authorship of any
party or social movement. In addition, this infor-
mation is addressed to all Austrians, in whose his-
torical memory the terrible period of 1938 remains,
when the country became a victim of the Anschluss
and was forced to join Germany. In 1943, at a con-
ference in Moscow, the political slogan “Austria
is the first victim of Nazism” was proclaimed for
the first time. These words became the basis of the
state ideology of Austria and the national identity
of Austrians. And now this slogan appears on stick-
ers, reminding us of historical lessons and events,
being a civic initiative, as well as a tool of civic
journalism.

Drawing # 6 Drawing # 7
Bist Du Kommunistin? Dann Organisier Dich . Sei Kein NAZI

|

(From the personal photo archive of G.Zh. Ibrayeva, 2024)

24



G.Zh. Ibrayeva et al.

Thus, based on the theory of Charles Peirce, it
can be argued that the analyzed stickers are indica-
tors that use visual signals to attract attention and to
convey an advertising or journalistic message. The
language of the drawings is saturated with meta-
phors and symbols that in a condensed form convey
a deep historical and cultural picture of the life of
society in Austria.

We consider the significance of sticker art not
only from the point of view of artistic embodiment
or an applied advertising business project, but also
from the position of linguistic, psychological, figu-
rative significance, and what is important from the
point of view of the tools of citizen journalism. This
approach allows us to better understand the role of
sticker art as a communicative tool and its influence
on the perception of the urban environment as a
communicative space.

The history of the emergence of sticker art

In Kazakh culture, the signification or language
of semiotics is manifested in ornaments that con-
tained sacred meanings, spiritual values of the Ka-
zakh society. However, in the culture of any nation,
an ornament is one of the important codes or ciphers
for reading the artistic perception of the world, a
method of self-identification of the people and a
symbol of its traditions. An ornament is a sticker
or signal for an individual about his belonging to a
particular group, nationality or country. (Mikhailov
N.A., 2021; S. Akhmedov, 2024).

One of the classic and original examples of
sticker art is given in the famous novel by Garcia
Marquez “One Hundred Years of Solitude”, when
the inhabitants of the city are suddenly attacked
by the disease of forgetfulness and each object in
houses and on city streets receives its own label to
indicate its purpose. The applied nature of sticker art
in this case is unambiguous. (Saussure mentions this
relationship as the connection between the signifier
or sticker and the signified or object/idea it repre-
sents).

Frank Shepard Fairey is considered the discov-
erer of the subject and object of sticker art. It was he
who showed its applied nature and became the cre-
ator of'the first sticker artworks. Fairey was known as
a street artist, although he himself denied this opin-
ion, as he considered himself more of a “populist”.
His first sticker artwork was stickers for members of
the skateboarding community in Providence, USA.
Young skateboarders showed creativity and simply
pasted Fairey’s stickers all over the city. Thus, one
of the techniques of distributing stickers, as a viral

technologies was accidentally discovered. It was
necessary to convey the idea of the so-called “Gi-
ant”. Young people immediately named the bright
stickers “Andre”. The slogan “Obey!” also sponta-
neously appeared. Fairey’s style was picked up by
other street art artists and designers. (S. S. Akylbek
et al., 2017; A. R. Khazbulatov et al., 2016).

Sticker art in Kazakhstan

The survey conducted for this research shows
that sticker art is gaining popularity in Kazakhstan.
It is actively used by young people as a way to show
their belonging to a certain group.

In the early years of Internet development in the
country, there was a well-known group that today
manages the forum www.vse.kz. At that time, there
were few Internet users, but they could be easily rec-
ognized by the sticker “Four Arrows” pasted to the
rear window of a car. This sticker served as a kind
of signal for community membership, including as-
sistance on the road or other support. It did not re-
quire unnecessary words as the sticker conveyed the
necessary message.

In our time, the Four Arrows have been replaced
by other popular stickers. For example, on the rear
window of cars you can see the inscription-stick-
er “Kazakh eline bir batyr”, “Thank you for your
daughter”, which reflect family values and a con-
nection with national culture that have become an
element of modern urban aesthetics.

Sticker art appears mainly in the urban environ-
ment. In Karaganda, stickers by designer Margarita
Sergeeva appeared with the following slogans: “Do
you make paving stones? No, we just show you”,
“Karaganda — exemplary order, high culture”, “The
Lenin Cinema does not represent”, and other mes-
sages. These messages are appeals to the city au-
thorities through stickers and are distinguished by
their artistic form and clever slogans. For example,
on the sticker “Where is the Akimat looking?” (Fig.
No. 8), the author ironically suggests taking off
rose-colored glasses and taking a closer look at the
city’s problems. As we can see, these stickers are
journalistic messages appealing directly to citizens
and city authorities by drawing attention to acute so-
cial problems. There are slogans that are relevant to
the city’s transport, including the use of motorbikes.
All the drawings reflect the individuality of Margar-
ita Sergeeva and her talent and imagination, which
allows her to boldly use bright colors and expres-
sive fonts, and the artist’s position as a civil activist
using the tools of civil journalism, to which we can
also attribute sticker art.
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Drawing 8-9 From the collection of Karaganda artists

(https://ekaraganda.kz/?mod=news_read&id=147481)

It is worth noting that there are emoji stickers
for phones in Kazakhstan. The character with a cute
Asian appearance received a name, gradually he
made friends, all of them expressing various emo-

tions. The emoji hero in Kazakh national clothes,
his gestures and types of emotional reactions are re-
strained, but are cheerful and attractive to teenagers
and young people.

Drawing 10. Kazakh emoji stickers

In the public life of the country, stickers have
begun to be actively used in banks and medical in-
stitutions.

It is noteworthy that stickers with images of the
head of state have appeared. With the support of
the Television and Radio Complex of the President
of the Republic of Kazakhstan, a set of 17 stickers
with a stylized image of Kassym-Jomart Tokayev
has been posted on its website. The author of the
stickers is a young illustrator, Aruzhan Unarbekova.
Almost every sticker drawing is accompanied by a
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slogan-quote from the President in Kazakh and Rus-
sian, and some are without text but are supplement-
ed by non-verbal ways of conveying information, as
in Fig. 12. The hero holds a dombra in his hands,
thereby indicating cultural and spiritual priorities,
and commitment to national traditions. The first
drawing symbolizes the power that the hero repre-
sents and demonstrates that the basis of power is
“Fair Kazakhstan”. The artist used laconic and figu-
rative language, choosing blue for the background,
the color of the country’s flag.
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Drawing 11-12.
Stickers with the image of Kassym-Jomart Tokayev. Collection Aruzhan Unarbekova

“Express your emotions in a new way! Let your
correspondence be more vivid and interesting!” —
says the publication of the Presidential TV and Ra-
dio Company.

Thus, the analysis of Kazakhstan’s experience
in the field of sticker art shows that the country is
planning its first and rather daring attempts to create
street communication through one of the forms of
street art — sticker art.

Survey results

The survey on the topic “What do you know
about sticker art?” consisted of 12 questions aimed
at identifying the key goal — to what extent are
young people in Kazakhstan familiar with this type
of street art.

52 students from Almaty universities took part
in the study. The results showed that only half of
the respondents (50%) know what sticker art is. The
option “Method of self-expression” was chosen by
45.45% of respondents. The second most frequent
answer was “Decoration of the urban environment”
—27.29%.

To the question “What topics are most often
reflected in sticker art created in Kazakhstan?”
The most popular answer was “Social problems”
(60.00%). The level of answers to the question:
“Have you seen sticker art on the streets of Alma-
ty?”” was also high — 55.56% of respondents noticed
such images.

To the question “Where in Kazakhstan is sticker
art most often found?” students pointed to bus stops,
underground passages (23.53%), as well as fences

and walls of buildings, which became the most com-
mon places for posting stickers.

To the question “How important is the role of
sticker art in the formation of local cultural identi-
ty?” 32.69% of respondents answered that it is “very
important”, while 42.31% consider the role of this
art to be significant, but not critical.

Students are also reserved in relation to the
question “Does sticker art have the potential to go
beyond the street environment?”, the majority an-
swering that “It is possible, but only in a limited for-
mat” (44.23%). Only 21.15% assess it as a “promis-
ing direction”. Difficult to answer: 19, 23%.

Thus, based on the collected data, the following
conclusions can be made.

First, there is an even distribution of awareness:
50% of the participants are familiar with the concept
of sticker art which emphasizes the need for further
promotion of this trend. Sticker art is perceived as a
way for artists to express themselves and decorate
the urban environment, indicating its cultural value
and significance.

Second, the thematic focus of sticker art is con-
centrated mainly on social problems. This indicates
an attempt by artists to draw public attention to cur-
rent issues. As for placement locations, stickers are
most often found on fences and walls, which con-
firms the connection of sticker art with street culture
and the spirit of urban spaces.

Third, prospects: most participants believe that
sticker art has the potential to go beyond the street
environment, for example, in commerce, design, or
even gallery art.
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Question 6:

How important is the role of sticker art in shaping local cultural identity?

Plays no role at all

Not important

Answers

Important, but not critical

Very important

L s

15 20 25 30 35 40

Percentage (%)

Figure 1 — How important is the role of sticker art in the formation of local cultural identity?

Question 7:

Does sticker art have the potential to go beyond the street environment?

| find it difficult to answer

No, sticker art should remain in the street environment

Answers

Possibly, but only in a limited format

Yes, it is a promising direction

10 20 30 40
Percentage (%)

Figure 2 — Does sticker art have the potential to go beyond the street environment?

Thus, the results of this survey demonstrate the
current level of awareness and perception of sticker
art in Kazakhstan. Sticker art plays an important role
in street culture but requires further promotion and
integration into cultural projects.

The survey results also showed that social is-
sues and visual appeal remain key characteristics of
Sticker art.

An analysis of the content of stickers showed
that sticker art in Kazakhstan is in demand mainly in
the advertising business. About a third of the materi-
als reflect the social demands of society. About 12%
of the materials are devoted to political topics that
are relevant for political parties and social move-
ments. Often, the figurative language of stickers is
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sharp and aggressive, which is also typical for this
direction of street art.

A survey of experts — artists, graphic com-
munication specialists — revealed that the older
generation is not familiar enough with the topic
of Sticker art and has difficulty in assessing it. In
this regard, the youth environment turned out to
be more mobile and open. Young people are well
aware of Sticker art and easily perceive its lan-
guage. Students believe that Sticker art has limi-
tations, since the authors do not always advertise
themselves. But they are optimistic about its role
and possibilities for communication, advertising,
transmission of information and artistic expres-
sion.
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Conclusions

The research questions that sticker art is a little-
studied area of communication and information in
Kazakhstan were partially confirmed by both the ex-
pert group and part of the youth audience. Respon-
dents generally agreed that sticker art is poorly rep-
resented as a way to draw attention to current social
issues and stimulate public dialogue. Artists have
not yet appreciated the possibilities of sticker art as a
means of aesthetic art. Perhaps the reason lies in the
fact that city services and the public do not yet at-
tach importance to the influence of sticker art on the
urban communication space, which, in turn, compli-
cates the creation of a creative community focused
on graphic communication.

At the same time, there are examples of public
resistance to the destruction of street art objects,
such as the fresco “Kitten Named Gav” (artist Pa-
sha Kas) and the mural “Waiting” (artist Saule Su-
leimenova) in Almaty. This intolerance contributed
to the restoration of the mural “Waiting”, and the
city committee promised to restore the fresco of Pa-
sha Kas. Perhaps the language of sticker art will also
become one of the forms of communication and will
bring new slogans and visual accents to the aesthetic
environment of the city.

Based on the data obtained in the study, the fol-
lowing conclusions were made.

First, it turned out that the youth environment
and the expert community mainly know about stick-
er art as a means of graphic communication. How-
ever, it was in the urban space that they rarely en-
countered this type of information.

Second, the audience is confident that sticker art
can become a tool for drawing attention to political
and social problems since artistic works in the style
of sticker art deeply and emotionally affect human
perception. That is, sticker art can become a journal-
istic message within the framework of citizen jour-
nalism, drawing attention to acute social, political or
economic problems.

Third, the examples presented by Kazakhstani
artists reflected the author’s position and are ap-
pealing and meet the expectations of the audi-
ence. For example, stickers with the image of the
President of Kazakhstan. Fourth, the integration of

sticker art with the urban environment is not hap-
pening so quickly that small street forms compo-
sitionally merge with the cultural environment of
the city.

Fifth, this special type of communication should
be developed among young people in order to ex-
pand the audience and increase the recognition of
sticker art as a form of graphic communication, art
and a tool for citizen journalism.

Respondents mainly perceive sticker art as a
form of self-expression of artists and a means of
decorating the urban environment. This indicates
the recognition of the aesthetic and cultural value
of sticker art in society. Students highlight social
problems as a key theme in sticker art in Kazakh-
stan. This reflects the desire of artists to use stick-
ers to draw attention to current social issues and
stimulate public dialogue. That is, artists can send
journalistic messages into the communication en-
vironment. For example, air pollution in Almaty.
Students noted that frequent locations for sticker
art are public places, which emphasizes its integra-
tion into street culture and the desire of artists to
interact with the urban environment. However, a
visual inspection of the streets and squares of Al-
maty showed that the city cannot yet position it-
self as a center of street art. The main reason is
the low awareness of the population about sticker
art. The solution to this problem could be holding
exhibitions, creating educational programs and or-
ganizing competitions among students in order to
develop this special type of communication among
young people. These events will help not only ex-
pand the audience but also to increase the recogni-
tion of sticker art as a form of street art and a means
of civil initiative.

It is important that sticker art has the potential
to be a tool for drawing attention to political and
social issues, as it is able to quickly spread messages
and influence an emotionally active youth audience.
Street art, including sticker art, plays an important
role in the formation of urban identity and creativ-
ity. Street art acts as a transformative medium that
connects traditional national aesthetics with the re-
quirements of modern architecture and communica-
tion, with the requirements of civil society, creating
a unique communication space.
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KAZAKH JOURNALISM EDUCATION
IN THE CONTEXT OF MODERN REALITIES

The purpose of this study is to explore the current thoughts of academics and media industry profes-
sionals about journalism education, which is considered to be the most important in training profession-
als. A mixed method was used, which included phenomenology and descriptive research, and quantita-
tive data were collected from both groups. The study found that both groups, academic and professional,
agreed that students need both education and experience. Students, in addition to the ability to use
digital technologies, should also be able to write creatively that engages and engage their audiences in
all media. The most relevant skills were the ability to recognize errors, false arguments, manipulation,
separate facts from opinions, analyze concepts, ask the right questions, approach content critically, and
read widely. As a result, one of the recommendations was that journalism education programs should be
equipped with practical skills such as video reporting, editing, writing, and social media trends.

According to the Unified Higher Education Platform, there are 43 bachelor’s degree programs in
journalism, which vary greatly. Some emphasize more logical approaches, others emphasize the theo-
retical approach, emphasize history, ethics, laws, rights of journalists, and others are completely inclined
to teach skills or a practical approach. But among the many opinions voiced, it is worth noting that the
training of students should not emphasize a career in news services, since journalism is too important a
profession to delegate it exclusively to one media outlet.

Keywords: journalism education, journalist profession, educational programs.

A.B. AabxaHoBa", K.O. 9yecbarn, A.A. AGAPacHAOB,
P.K. AitxkaHoBa, A.C. AAKoykaeBa

OA-Papabu aTbiHABIFBI Ka3ak, YATTbIK, YHMBepcUTeTi, AAMaThl, KasakcraH
“e-mail: aljanova.aigerim@gmail.com

Kasipri 3amaH KOHTEKCTIiHAEr Ka3aKCTaHAbBIK, XXYPHAAUCTIK BiAim

byA 3epTTeyaiH MakcaTbl — KaCibM MamaHAAPAbl AafbIHAQYAAFbl €H MaHbI3Abl CaHaAATbIH
JKYPHAAUCTIK OGiAIM Typaabl GiAIM MEH MeAMa caAacbl MaMaHAAPbIHbIH, Kas3ipri OMAapbiH 3epTTey.
DEHOMEHOAOTUSIABIK, )KOHE CMMATTaMaAbIK, 3ePTTEYAEpPAi KAaMTUTbIH apaAac 8AIC KOAAAHBIAAbI >KoHe
eKi TonTaH Aa CaHAbIK, AepPeKTep >KMHaAAbl. 3epTTey KOpPCETKEHAEN, eKi TOM, aKaAEMMUSAbIK >KoHe
Kacibu, ctyaeHTTepre GiAiM Ae, Toxiprube Ae KaxXeT ekeHAIrimeH keaickeH. CTyAeHTTep UMdPAbIK,
TEXHOAOIMSIAAPAbI NManAaAaHa GiayMeH KaTtap, 6apAbiK, MeAMA aPKbIAbI Ay AUTOPUSICbIH KbI3bIKTbIpaTbIH
>KoHe ©3iHe TapTa aAaTblHAAM LibiFapMallibIAbIKIEH >ka3a GiAyi kepek. EH ©3eKkTi AaFAblAap KaTeAepAi
TaHY, >KaAFaH ABAEAAEP, aAa-LIAPFbl >Kacay, akTiAepAi MiKipAEPAEH aXKblpaTy, TY>KbIpbIMAAMAAAPAbI
TaAAQy, CypakTapAbl AYPbIC KOO, Ma3MyHFa CbIHM KO3KapacrneH Kapay >KeHe Kern oky. HaTuxeciHae
JKYPHAAMCTMKA CaAacbiHAaFbl GiniM Gepy GaraapAamanapbl GeMHEpPenopTaxk, MOHTaXAQy, >kasy
JKOHE DAEYMETTIK MeAMa TPEHATEPI CUSIKTbI MPAKTMKAABIK, AAFAbIAGPMEH >KaOAbIKTaAYbl KEPEK AereH
YCbIHbICTAPABIH, 6ipi 6OAAbI.

Korapbl 6iAiM  OepyaiH  OipbiHFail nAaToOpmacbiHa COMKEC anTapAbIKTal epeKLleAeHeTIH
JKYPHAAMCTMKA caAacbiHAQ 43 6GakanaBpuat GarpaapAamachl 6ap. Keitbipi AOrMKaAbik, TociAre Hasap
ayaapca, 6ipi TEOpUSIAbIK, Ke3Kapacka, TapmMxKa, 3TMKara, 3aHAAPFa, >KYPHAAUCTIH KYKbIKTapbiHa Ha3ap
ayAapaabl, aA 6ackasapbl OKbITY AaFAbIAAPbIHA HEMECE NPAKTUKAAbIK, TOCIATe TOAbIFbIMEH GerimM. bipak,
ANTBIAFAH KeNnTereH MikipAepAiH, ilWiHAE CTYAEHTTEPAI OKbITYAQ aKMapaTTblK KbI3METTeri MaHcarka
MOH Bepmey Kepek eKeHiH aiTa KeTKEHIMIi3 XX6eH, OiTKeHi, XXypHaAMcTnka — 6ip raHa bAK-ka Tanceipy
YLUiH TbIM MaHbI3Abl MAMAHAbIK..

Ty#iH ce3aep: >)XYPHAAUCTIK BiAIM, KXYPHAAMCT MaMaHAbIFbl, GiAiM 6epy GarAapAamasapbl.
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KasaxcTaHckoe )KypHaAMCTCKOe 0Opa3oBaHue B KOHTEKCTe COBPEMEHHbIX PeaAmid

LleAb AQHHOTrO MCCAEAOBaHUS — M3YUUTb TEKYLLME MbICAM YYAaCTHUKOB aKaAEMMUYECKOM CpeAbl U
MbICAM NMPOMECCHOHANOB B MEAMAUHAYCTPUM O XKYPHAAMCTCKOM 06pa3oBaHuM, YTO CUMTAETCS HaMbO-
Aee BaXkKHbIM MPpU NMOArOTOBKe KaAPOB. MCMOAb30BAACS CMeLLaHHbIM METOA, KOTOPbI BKAIOUaeT (heHO-
MEHOAOIMIO 1 OMMCATEAbHOE UCCAEAOBAHME, TakKe OblAM COOPAHbI KOAMYECTBEHHbIE AaHHbIE OT 06enx
rpynn. MiccaepoBaHme nokasano, 4To 06e rpynribl, akaaemmyeckas 1 npodeCCMoHaAbHasi, COrAACUAUCH
C TEM, UTO CTYAEHTaM Heo6XOAMMO Kak 06pa3oBaHue, Tak v onbiT. CTYAEHTbI, HAPSIAY C MPUMEHEHMEM
LUMPPOBbIX TEXHOAOTUIM, AOAXKHBI TaK>Ke TBOPUYECKM MMNCaTb TEKCTbl, KOTOPbIE YBAEKAIOT U BOBAEKAIOT
MX ayAMTOPUIO BO BCEX MeAMa. Hamnboaee akTyaAbHO CTAaAO yMEHME pacros3HaBaTb OWWOKM, AOXKHbIE
APryMEHTbI, MaHUMYASILMK, OTAEASTb (DakTbl OT MHEHWI, aHAAM3MPOBaTb KOHLIENLUMM, MPaBUAbHO 3aAa-
BaTb BOMPOCHI, KPUTUUHO MOAXOAUTH K KOHTEHTY, MHOFO UMTaTb. B pe3yAbTaTe 0AHOM M3 peKOMeHAa-
LMt CTAAO TO, UYTO 06PA30BATEAbHbIE MPOrPAMMbI MO XKYPHAAMCTUKE AOAXKHbI OblTh OCHALLEHbI MPAKTU-
UYeCKMMM HaBbIKaMM, TaKUMM KaK YMeHre BECTU BUAEOPENOPTaXKM, PeAAKTUPOBATb, MMCATb MaTEPUAADI
U OTCAEXMBATb TEHAEHLMN B COLIMAABHBIX CETSIX.

Mo aaHHbIM EamHOIM nAaaTdopmbl Bbicliero obpasoBaHusi, B 6akaraBpumare peaamsyiotcs 43 06-
pasoBaTeAbHble MPOrpamMmbl MO >KYPHAAUCTMKE, KOTOPble CMABHO pa3amyaiotcs. OAHM AeAaloT yrop
Ha 6oAee AOrMUECKME MOAXOAbI, APYrMe AEAQIOT aKLUEHT Ha TeOPETUUYECKOM MOAXOAE, Ha MCTOPUM,
3THKe, 3aKOHaX, MpaBax >KYPHAAUCTOB, @ TPETbU MOAHOCTbIO CKAOHSIOTCSI K OOYUEHMIO HaBbIKaM MAK
NMpaKTUYeCKOMy NMoAXoAy. Ho cpear MHOXKeCTBa 03BYUEHHbIX MHEHUI 3aCAY>KMBAET BHUMaHMe To, UTO
NMOArOTOBKA CTYAEHTOB HE AOAXKHA AEAATb aKLEHT Ha Kapbepe B HOBOCTHbIX CAYX6aX, MOCKOAbKY >Kyp-
HAAMCTMKA — CAMLLKOM BakHasi npodeccus, 4Tobbl ABAErMpoBaTh ee UCKAUMTEAbHO oaAHOMY CMI.

KatoueBble cAOBa: >XypHaArcTckoe obpa3oBaHue, npodeccus >KypHaamcTa, obpasoBaTeAbHble

Nporpammbi.

Introduction

Despite all the technological and social changes
happening in the media industry, the quality of jour-
nalism still largely depends on the level of training
of journalists. Without sustainable and modern edu-
cation, journalists will not be able to effectively ful-
fill their role in society, making Finberg’s statement
(2012) relevant even today.

Apart from the critical assessments by Finberg
(2012) and Lynch (2015), there has been little ex-
tensive research on what happens outside the class-
rooms and in the training of journalism students,
especially in Kazakhstan. This study aims to bridge
that gap.

The quality of journalism is largely determined
by the level of professional training of journalists,
which allows specialists to successfully adapt to the
challenges of the rapidly changing media industry.
The discrepancy between the professional require-
ments of journalism and the training of personnel at
universities is a problem that is observed not only
in this field, but also in most other fields of activ-
ity. Rapid changes in technology, audience needs
and professional standards create a significant gap
between what teachers can offer within traditional

educational programs and what is necessary for suc-
cessful work in modern realities. However, in jour-
nalism this gap becomes especially noticeable, since
representatives of this profession work for a wide
audience and are under constant public scrutiny.

Journalism is by its nature oriented towards the
public interest and quickly reacts to changes in so-
ciety. This makes shortcomings in the training of
journalists more obvious, since the quality of their
work directly affects the information, attitudes and
behavior of citizens. While specialists in other pro-
fessions can adapt to a relatively closed professional
environment, journalists are forced to constantly
be in the public eye, which increases criticism both
from society and within the professional commu-
nity. Thus, the lagging of the education system be-
hind the rapidly changing conditions of professional
activity is a general problem, but in journalism it is
especially acute and requires a systematic approach
to its solution.

Literature review
The literature devoted to the evolution of the

profession of journalist and journalism education
covers a wide range of issues: from the history of
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journalism to modern challenges such as digitaliza-
tion and algorithmization of media production. Of
particular note are the works of famous Kazakhstani
historians Kozybaev S.K. (1988), Noda L.P., Rozh-
kov A.V. (1997), Nurgozhina Sh.I. (2012), Ibraeva
G.Zh. (2013), Barmankulov M.K. (1996).

Journalism is often viewed through the prism
of various theoretical approaches in the works of
Kiriya, I. V., & Novikova, A. (2017), Akhmadu-
lina, E. V. (2006). A wide range of studies devoted
to the changing role of a journalist Ibraeva, G. Zh.
(2014, 2017,2021), Barlybaeva, S. Kh. (2020), Her-
mida, A. (2012, 2015), Ekstrom, M., & Westlund,
0. (2019), Perdomo, G., & Rodrigues-Rouleau, P.
(2022), Broersma, M., Den Herder, B., & Schohaus,
B. (2013), Pavlik, J. (2019), Middleton, M. (2009).

Curran & Seaton (2018) examine methods of
training journalists taking into account technology
and new market demands. A special place in the
study of this topic is occupied by literature empha-
sizing the importance of teaching ethical standards
in the context of information warfare and the dis-
semination of fake news — Dudinova, E. 1. (2012),
Stroud, S. R. (2019), Ward, S. J. (2018).

Methodology

Based on previous research, the following re-
search questions and hypotheses are proposed:

RQ1: What does journalism education in Ka-
zakhstan consist of? Do professional media struc-
tures help journalism schools provide relevant and
practical educational programs?

H1: Journalism education in Kazakhstan can be
roughly divided into two tracks: the information-an-
alytical track and the technical-technological track.
The first track includes competencies and skills nec-
essary for innovation and employment, while the
second track is related to content production using
specific techniques that help create media products.
During the educational program design phase, em-
ployers are surveyed to clarify and prioritize a pre-
liminary list of competencies based on labor market
analysis and professional standards. At this stage,
the list of subjects through which learning outcomes
can be achieved is discussed with key stakeholders.

RQ2: What skills are necessary for a beginner
journalist?

H2: The primary skill required is the ability to
communicate with people, which includes not only
gathering the necessary information but also under-
standing its essence, distinguishing between prima-
ry and secondary points, processing the information,
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and conveying it to the reader. Beginner journalists
need practical experience regardless of its extent
within the university program.

RQ3: Do employers in Kazakhstani media focus
on the journalism education of potential employees?
Is it necessary to study journalism at a university?

H3: Journalism education is not a crucial factor
for hiring. Despite its shortcomings, university edu-
cation allows future journalists to acquire a range
of professional skills. A significant advantage of
specialized education remains networking, and the
journalistic environment formed within the faculty
provides opportunities to share experiences and
ideas.

To address the research questions and test the
hypothesis, this study employs a quantitative ap-
proach based on a survey. An eight-question survey
was sent to faculty and a ten-question survey was
sent to media industry professionals. After the study
collected quantitative data, qualitative data helped
interpret the different ways in which faculty and
professional journalists reflected on journalism cur-
ricula.

To test the research questions, both groups were
asked to express their judgments by marking strong-
ly agree/agree, neutral, disagree/strongly disagree
on two statements from a quantitative survey about
journalism curricula. The statements were:

1. The more educated a person is, the more like-
ly he or she is to become a successful journalist.

2. The more experienced a person is, the more
likely he or she is to find a job.

It was found that there was no significant differ-
ence in the beliefs of journalism educators and pro-
fessional journalists that the more educated a person
is, the more likely he or she is to become a success-
ful journalist. Only a few disagreed with the impor-
tance of the curriculum. Educators strongly agree
that a person with experience can easily find a job.

Education provides basic knowledge, skills, and
often shapes problem-solving approaches, critical
thinking, and the ability to learn. This can be a deci-
sive factor for getting a start. Educated people often
have more opportunities for career advancement be-
cause they can apply for higher positions from the
start.

Experience, on the other hand, gives a practi-
cal understanding of how a particular field works,
what tools and approaches are effective in real life,
and how to cope with difficulties. It helps develop
professional skills that are difficult to obtain through
training alone. But it is in journalism that experience
is often valued more highly, as employers often look
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for people who already know how to quickly and
competently collect information, work with texts,
understand digital platforms and quickly create
content. It is important to be able to not only write,
but also to be aware of current events, know how to
interact with various sources of information and be
able to work under deadlines.

Both educators and professionals agreed that a
combination of these two factors — education and
experience — is needed for successful employment
and career.

Results and discussion

For a comprehensive assessment of the current
state of journalism education in Kazakhstan, it is
necessary to identify the number and profile of uni-
versities implementing educational programs in the
field of journalism. This includes both public and
private higher education institutions that train spe-
cialists in the field of mass communications, media
management and other related disciplines. An im-

Table 1 — Teaching journalism in universities in Kazakhstan

portant aspect is also the analysis of the relevance
and completeness of curricula, which should take
into account the rapid development of the media
industry, digitalization, as well as changes in the
socio-political and cultural spheres. In addition, it
is necessary to assess the role of practice-oriented
training, the interaction of universities with me-
dia companies and other employers, as well as the
preparation of students for professional standards,
requirements and ethical norms of modern journal-
ism.

The concept of Kazakh journalism education
was first established with the creation of the Kazakh
Institute of Journalism in 1934, following the found-
ing of Kazakh State University (now Al-Farabi Ka-
zakh National University). According to the Uni-
fied Platform for Higher Education in Kazakhstan,
there are currently 43 active educational programs.
The bachelor’s degree is offered by 28 higher and
postgraduate educational organizations (HPEO), the
master’s degree by 10 HPEOs, and the doctoral de-
gree by 3 HPEOs.

Universities Number of Number of olchlil:;?:rral
students Masters students
al-Farabi Kazakh National University 630 93 34
«Turan» University 339 16
Akhmet Baitursynuly Kostanay Regional University 104 16 4
Almaty Management University 201
Astana IT University 73
Innovative University of Eurasia 24
International Education Corporation 62
International Information Technologies University 127
K.A.Yassawi International Kazakh-Turkish University 126
Karagandy University of the name of academician E.A.Buketov 307
Kazakh Ablai Khan University of International Relations and World Languages 205 6
Kazakh-American Free University 60
Kenzhegali Sagadiyev University of International Business 246
Kh.Dosmukhamedov Atyrau university 176
KIMEP university 92 5
Kokshetau University named after Sh.Ualikhanov 9
Korkyt Ata Kyzylorda university 141
Kyzylorda «Bolashak» University 9
L.N.Gumilyov Eurasian National University 518 75 27
M. Auezov South Kazakhstan University 282
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Continuation of the table

Universities Number of Number of O?Ic]il(?zroerral
students Masters students

M. Kozybayev North Kazakhstan University 115 1

M. Narikbayev KAZGUU University 259

Q University 37

Sarsen Amanzholov East Kazakhstan university 64

Suleyman Demirel University 222 10

Taraz Regional University named after M.Kh.Dulati 240

Toraighyrov University 279 5

Zhetysu university named after Ilias Zhansugurov 144

Total 5091 235 65

There is no official ranking of educational pro-
grams in the field of Kazakhstani journalism, but a
unified accreditation system helps to maintain more
competitive and high-quality programs, ensuring
that they meet high standards for training special-
ists in this field. The Independent Agency for Ac-
creditation and Rating (IAAR) has been conducting
the “Independent University Demand Rating” of the
Republic of Kazakhstan since 2014. Since 2018, the
National Chamber of Entrepreneurs “Atameken”
has been evaluating educational programs at Kazakh
universities on behalf of the Ministry of Science and
Higher Education.

The methodology for forming the ranking of
educational programs is based on the following cri-
teria:

1. Career Prospects of Graduates —49% (em-
ployment rate, salary)

2. Quality Indicators of the Program — 16%
(development/approval of the program with em-
ployers, costs for developing material and educa-
tional resources, quality of teaching staf¥)

3. Achievements of the Program — 14% (aca-
demic mobility, scientific and entrepreneurial ini-
tiatives of students, proportion of international stu-
dents)

4. Content Evaluation of the Program — 9%
(alignment of learning outcomes, relevance of
courses)

5. Overall Indicators of the Higher and Post-
graduate Education Organization — 12% (stu-
dent-to-faculty ratio, proportion of qualified faculty,
scientific activity of faculty, faculty salaries)

In the future of academic journalism education,
a third of survey participants view it optimistically:

36

the educational reform allowing universities to inde-
pendently design up to 85% of their educational pro-
grams is expected to yield positive results, enabling
them to “respond promptly to market demands and
enhance the competitiveness of university gradu-
ates.” However, this is only feasible with the recruit-
ment of new faculty, as the gap between profession-
als and professors continues to widen each year.

Technology is constantly evolving, and this
challenges journalism education to adapt to the
future. Educational institutions are reshaping their
programs to meet the needs of the industry. In an
attempt to shape educational programs that are use-
ful to students, educators have found it extremely
difficult to develop a precise formula for incorpo-
rating skills and theory into social science courses.
The pressure to solve problems and make decisions
in core and required courses that require the study
of contextual topics and the development of critical
thinking is a constant theme in journalism depart-
ments. (Blom & Davenport, 2012). It is vital that
journalists acquire the business skills needed to run
their own media enterprises, such as blogs, podcasts
or independent news sites, in order to support them-
selves professionally (Bencoil, 2011). Teachers and
their students in the classroom can publish their ar-
ticles and work on social media, receiving recogni-
tion and criticism not only from their peers but also
from journalism professionals. In turn, journalists
can receive instant feedback from young students,
which can be useful for their work and inspire new
ideas. In general, social media provides a platform
for mentoring, where professional journalists can
share their experience and knowledge with new-
comers.
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Table 2 — Aspects of quality in journalism education

Reasons for Criticism of Journalism
Education

The Role of the Professional Environment
in Journalist Training

Interaction between Educational
Institutions and the Professional
Environment

1. Outdated Curricula: Academic
programs often struggle to keep pace
with the rapid changes in the media
sphere, leading to inadequate training in
relevant skills, such as working with new
technologies and platforms.

2. Lack of Practical Skills: Many students
graduate with theoretical knowledge but
without sufficient experience working in
real-world conditions.

3. Limited Resources: Some educational
institutions lack the resources to provide
students with modern equipment and
access to the latest tools and technologies.

1. Internships and Practical Experience:
Real-world practice in newsrooms and
media organizations helps students
acquire the necessary skills and
experience. It also enhances their
understanding of the real challenges and
demands of the profession.

2. Journalism fellowship, whether in
production or through guest lectures, can
instill in student journalists accuracy,
impartiality, balance and honesty.

3. Large media corporations can provide
student journalists with a platform, media
resources to launch their future careers.

1. Partnerships: Collaboration between
universities and media organizations
allows for the creation of more relevant
and practice-oriented training programs.
2. Collaborate with the media industry to
improve employability of its students. 3.
Promote scientific developments of media
industry scientists.

However, the large amount of information and
opinions on social media makes it difficult to dis-
tinguish between high-quality and reliable sources.
Here, it is important to teach students to adhere to
journalistic ethics and fact-checking (Plaisance,
2006). Thus, the impact of social media on the expe-
rience of students and professional journalists large-
ly depends on how both sides use these platforms for
learning, communication, and professional develop-
ment.

The study showed a positive relationship be-
tween social media use and digital knowledge. At
the same time, representatives of the Kazakhstani
media sector have to acknowledge that, despite the
“brilliant” specialists graduating from local univer-
sities, the market does not yet offer them suitable
positions. According to practitioners, the real “en-
gine” for reforming journalism education may be
the media industry itself, provided it operates solely
on market principles.

“One of the industry experts expressed, ‘We are
preparing journalists for projects, but we need the
projects themselves to be successful, effective, and
profitable. However, no one is working on that. And
the big question then is: where will journalists go?””’
One possible solution to this problem is to train fu-
ture journalists not only in content creation skills but
also in ways to promote and monetize that content.
Currently, editorial leaders are not focused on seek-
ing investments and are unfamiliar with crowdfund-
ing or fundraising mechanisms.

Today, Kazakhstani media are primarily fi-
nanced from two sources: advertisers and govern-

ment orders. The instability of these sources leads to
underfunding in the media sector and, consequently,
relatively low salaries. The low-income level in the
media sector dictates a similarly low entry threshold
for journalism in Kazakhstan.

Employers and media editors at professional
forums and media conferences give a critical, even
bleak, assessment of journalism programs in Ka-
zakhstani educational institutions and advocate for
their reduction. Experts argue that journalism edu-
cation does not align with the professional field that
students hope to enter.

The diversity of expert opinions helps to find
the best solutions, on the one hand, but on the other
hand, it is not always possible to come to a consen-
sus on how training should be organized, since ev-
eryone makes a proposal based on their experience.
Everyone believes that this or that direction is the
most important. At the same time, it is necessary to
take into account that students are also different and
therefore it is somehow difficult to offer a specific
training model that would suit everyone. It is always
a search for a balance between needs and possibili-
ties, ideas and reality.

The research has identified an expanding gap
between journalism education and professional jour-
nalism. However, it is important to recognize that
educational institutions are not solely responsible
for the training of journalists. The professional jour-
nalism environment also plays a key role in shaping
competent professionals.

Thus, criticism of journalism education should
consider the importance of the interaction between
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educational institutions and the professional envi-
ronment. Only through joint efforts can we ensure
the training of qualified journalists who are ready to
face modern challenges.

Conclusion

Academic problems exist: the world is changing
faster than those who are supposed to teach students
can learn themselves. Journalism education is un-
dergoing changes in how journalism is taught and
who teaches it. This phenomenon is not unique to
Kazakhstan or journalism education; disruptions
are occurring across all areas of education. This
happens at all educational levels—from primary
schools and high schools to colleges and universi-
ties—because education is being disrupted by the
same technological innovations that have upended
the media industry.

Those who do not innovate in education are left
behind, just as those who choose not to innovate
in newsrooms are. The future of journalism educa-
tion is tied to the future of journalism itself. Each

is caught in a vortex of the other, both swirling in
today’s tumultuous changes.

In this context, it is crucial to encourage more
diverse teaching methods—Iectures, videos, mas-
sive online courses. Students who grew up on the
internet understand this. Students who experienced
electronic learning during the pandemic understand
it. Even students who have not taken formal online
courses use informal electronic learning, such as the
thousands of tutorials on YouTube.

Journalism education is the foundation for training
professionals who can adapt to the rapidly changing
media landscape. Modern journalists need not only
writing and investigative skills but also knowledge of
new technologies, social media, and digital platforms.
Investing in quality education for journalists helps en-
sure that the public receives accurate and objective in-
formation, which is especially important in the context
of information overload and the spread of fake news.

The gap between what a journalism education
provides and what employers demand calls for more
research to determine what skills are needed to land
a job in today’s newsroom.
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TECHNOLOGIES OF E-LEARNING FOR JOURNALISTS:
EXPERIENCE OF INTEGRATING SC TRAINING PLATFORM (EDAPP)

The experience of online learning became significantly more relevant in 2020 due to the COVID-19
pandemic and the shift to remote learning. Even after returning to in-person classes, educators did not
abandon some forms of distance learning; Massive Open Online Courses (MOOCs) remained an impor-
tant part of virtual teaching portfolios. This format is inclusive, convenient, and a constantly evolving en-
vironment for managing educational resources. It attracts users with its easy-to-plan schedule, a variety
of formats, and most importantly, the ability to make learning interesting and engaging.

This article describes the experience of a group of MOOC developers from Al-Farabi Kazakh Na-
tional University who launched and tested the course “Central Asian Region: Journalism Education on
Migration Issues” on the innovative SC Training (EdApp) platform. The goal of the study is to evaluate the
effectiveness of the chosen platform, conduct a qualitative analysis of student and teacher feedback, and
describe the methodology and tools of SC Training as an integrative resource in journalism education.

The research methods used include the analysis of measurable empirical data obtained through
surveys, questionnaires, live interviews, experimental testing, and assessment of the effectiveness of skill
acquisition. The authors also used universal methods of segmenting primary and secondary information,
gaming aspects of pedagogical forms, and their own experience in using innovative digital resources.

As a result of the study, the authors conclude that there is a high demand for new ways of giving
knowledge through mobile formats (mobile-first), a positive response from students to innovative gaming
educational resources, and the prospects for the development of this branch of online education due to
its compactness, dynamism and proximity to the young audience’s needs.

Keywords: journalism education, SC Training (EdApp), methodology of online education, MOOC,
media coverage of migration.

E.N. AyamHosa', M.O. Heriz6aesa'", H.T. LUbiHFbicoBa', ©.A. Hypuiaibikosa?
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XXypHaAnCTepAi SAeKTPOHADI OKbITY TEXHOAOTUSIAAPbI:
SC Training (EdApp) naaTtchopmachiH eHrizy Taxipuoeci

2020 xbiabl COVID-19 naHaemusicbiHa 6aiAaHbICTbl KalbiKTaH GiAiM Gepy >kyreciHe >kannai
aybICy OHAAMH-OKBITY TOXipnbeciH 63eKTi TakbipbInka anHaAAbIpAbl. OdAaart hopMaTKka OpaAFaHHaH
KEeMiH, OKbITYLIbIAAP KallbIKTaH XaHa GiAiM 6epyAiH aAiC-TaCIAAEPIH XeTiAAIpe TYCTi; Xarnnaim alubik,
oHAanH kypctap (KAOK) BMPTYyaAAbl NEAArOrMKaAblK, MOPTGEAbAEPAIH MaHbI3AbI OOAIri GOAbIN KaAa
Gepai. bya aaic 6iaiMm 6epy pecypcTapblH 6acKapyAblH MHKAIO3MBTI, bIHFaMAbl XKOHE YHEMi AaMbir
OTbIPaTbIH TYPi XK8HE XYMbIC KECTEeCiH )OCrnapAayAblH KapananbIMABIAbIFbIMEH, BAICTEPAI TaHAQY, €H
6aCcTbICbl — OKYAb! KbI3bIKTbl 9pi MaAAAbl €TY MYMKIHAIMIMEH epeKLleAiHeA.

Makanapa SC Training (EdApp) MHHOBaUMSIABIK MNAAT(OPMACbIHAQ OpHaAACTbIpbIAFaH "OHip-
OpTanblk, A3usi: KeLli — KOH MaceAeAepi GOoMblIHLLA XXYPHAAUCTIK BiAiM 6epy" KypCbIH icke KOCKaH KaHe
CbiHaKkTaH eTki3reH aa-Papabu atbiHaarbl KasYY-abiH MOOK a3ipaeyulirep To6biHbIH, Taxipnbeci
cunatTasraH. 3epTTeyAiH MakcaTbl - TaHAAAFaH NAATOPMaHbIH TUIMAIAITIH 6aFaAay, CTYAEHTTED MeH
OKbITYLLbIAQPAbIH, >KayanTapblHa canaAbl Taapay Xypridy, SC Training aaicTemeci MeH KypaAAapbliH
>KYPHAAMCTEPAI OKbITYAQFbl MHTErPATUBTI Pecypc peTiHAe cunaTTay.

3epTTey aaicTepi peTiHAE cayaAHamaAap, >KaHAbl Cyx0aT, SKCMEPUMEHTTIK TECTIAeY, AaFAbIAAPAbI
urepy npoueciHii TUIMAIAITIH 6aFaray apKbiAbl aAbIHFAH GALLEHIEH SMIMMPUKAABIK, AEPEKTEPAT Tarsay
KOAAaHbIAaAbl. CoHAQM-aK, aBTOpAAp HEri3ri >koHe KOCbIMIIA aKMapaTTbl CEermMeHTTeyAiH ombeban
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BAICTEpiH, Mneaarorvkasblk, opMaAapAblH, OWMbIH ACMEKTIAePiH >KOHE WHHOBALMSAbIK, LUMMPABIK,
pecypcTapAbl NaiAaAaHyAbIH ©3iHAIK TaXXipnbeciH KaAbINTaCTbIPAbI.

3epTTey HOTMXECiHAE aBTopAap MOOMAbAI hopmaTTap apkbiAbl GiAiM 6GepyAiH >kaHa 8aic-
TOCIAAEPIHE >KOFapbl CypaHbICTbiH 6Gap eKeHiHe KO3 XKeTKi3iMn, CTYAEHTTEepPAIH MHHOBALMSIAbIK, OMbIH
TypiHaeri 6iAim 6epy pecypcTapbiHa OH PeakUMsICbiH aKbIHAAM, KYPCTbIH, CbIMbIMABIAbIK, AMHAMMW3M
>KOHE >KaC ayAMTOPMSIHBIH CYyPaHbICTapbiHA JKaKbIHABIFbIH €CEMNKe aAbif, OHAanH OiAiM Gepy caaacbiH
AAMbITYAbIH Ke3€eK KYTTIPMENTIH ©3eKTi MBCeAe eKeHAINH aHbIKTalAbl.

Ty#iin ce3aep: xxypHaancTik 6iaim, SC Training (EdApp), oHAaiiH 6iaim 6epy saictemeci, MOOK,
KOLWi-KOHAbI KaMTY.
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TexHOAOTMM IAEKTPOHHOIO 06YyUYeHUs KYPHAAMCTOB:
onbIT uHTerpaumm naatdgopmbl SC Training (EdApp)

OnbIT OHAQMH-00Y4YeHMsI 3HAUUMTEABHO akTyaAamdupoBaacs B 2020 roAy, B CBSI3W C MaHAeMMel
COVID-19 1 nepexoAOM Ha yAaAeHHble (hopMbl yuebHoro npouecca. [ocae Bo3epatlueHmst B oAanH
dopmar, 3a napTbl, NEAArorn He OTKa3aAMCb OT HEKOTOPbIX (POPMATOB AMCTAHLIMOHHOIO MOAYYEHMS
HOBbIX 3HAHW; BAXKHOM YaCTbiO BMPTYAAbHbIX MEAArormyeckmx noprdeseit 0OCTaAnCb MaccoBble OT-
KpbITble OHAAMH-Kypcbl (MOOK). AaHast (hopma SIBASIETCS UHKAIO3MBHOM, YAOBHOM M NOCTOSIHHO pa3Bu-
BAIOLLLENCS CPEAOI YrpaBAeHMS 06pa30oBaTeAbHbIMU PECYPCaMM, NIPUBAEKAET MPOCTOTOM NMAAHUPOBA-
HUs pabouero rpacduka, Bbibopa hopmaToB, a FAGBHOE — BO3MOXHOCTbIO CAEAAThb yueby MHTepecHow
M YBAEKATEAbHOM.

B crartbe onucan onbIT rpynmbl pazpaborunkos MOOK 13 KasHY umenn aab-Dapabu, 3anycTms-
wmx 1 anpobuposaslumx Kypc «PervoH — LleHTpaabHas A3usi: >KypHaAMCTCKoe obpasoBaHue Mo BO-
NpocamM MMrpaLmu», PasMeLLIeHHbIM Ha MHHOBaUMOHHOM nAatopme SC Training (EdApp). Leab mnc-
CAEAOBaHUS — OUEHUTb 3(hHEKTUBHOCTb BbIBPAHHOM MAATGIOPMbI, NMPOBECTU KAUECTBEHHbIM aHAAM3
OTKAMKOB CTYAEHTOB M MpPenoAaBaTeAei, onmMcaTb METOAOAOTMIO M MHCTPyMeHTapuit SC Training kak
MHTErpaTMBHOIO pecypca B 06pa3oBaHnM XyPHAAUCTOB.

B kauecTBe METOAOB MCCAEAOBAHUS MPUMEHSIETCS aHAAM3 M3MEPSIEMbIX SMMUPUYECKMX AQHHBIX,
MOAYYEHHbIX Yepe3 aHKeTUPOBAHME, OMPOC, «KMBbIE» MHTEPBbIO, IKCMNEPUMEHTAAbHYIO anpobauunm,
OLEeHKa Pe3yAbTaTMBHOCTM MPOLLECCa YCBOEHMS HaBbIKOB. Tak>Ke aBTOPbl ONEpPMpPOBaAM YHUBEPCAAb-
HbIMWM METOAAMM CErMeHTaLMmM OCHOBHOM M AOMOAHMTEAbHOM MH(OPMaLMM, UrpoBbIX acrekToB Me-
AArormyeckmx hopm 1 CO6CTBEHHBIM OMbITOM UCMOAb30BaHMS MHHOBALMOHHbIX LIM(PPOBbIX PECYPCOB.

B pesyAbTaTe MCCAEAOBaAHUSI aBTOPbI MPUXOAST K BbIBOAY O BbICOKOM BOCTPEBOBAHHOCTU HOBbIX
cnoco60oB nepeaaun 3HaHuin Yepes MobrAbHble hopmatbl (mobile-first), NO3MTUBHOM OTKAMKE CTYAEH-
TOB Ha MHHOBALMOHHbIE UTPOBblE 06PA30BATEAbHbIE PECYPChI, MEPCNEKTUBAX PAa3BUTUS AQHHOIM OTPaC-
AV OHAQMH 06pa3oBaHns B CUAY KOMMAKTHOCTU, AMHaMM3Ma M NMPUOBAMKEHHOCTM K 3anpocam MOAOAOM
Ay AUTOPUM.

KAtoueBble cAOBa: XXypHaAMcTckoe obpasosanme, SC Training (EDApp), METOAMKA OHAAMH-06pa3o-
BaHns, MOOK, ocBellieHne Murpaumu.

Introduction

Information and communication technologies
have provided vast opportunities for the develop-
ment of online education. This has become a great
alternative to traditional forms of mandatory atten-
dance in a classroom with a lecturer. Time, distance,
and personal circumstances are no longer barriers to
learning from the top professors at internationally
recognized universities. With an internet connection
one can enter a virtual classroom from home at any
time. Asynchronous forms of work allow students
to build a flexible schedule, choose the format, and
method of examination.
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Al-Farabi Kazakh National University (Ka-
zNU) is a leader in implementing MOOCs (Mas-
sive Open Online Courses) in Kazakhstan, having
successfully integrated dozens of author courses
into the educational process for over 20 years.
The KazNU platform (https://open.kaznu.kz/),
with its advantages (massiveness, openness, on-
line format, and comfort), has been appreciated
by 48,000 registered users, with 500 people visit-
ing daily to study in 15 fields of science and tech-
nology. Some MOOCs from KazNU instructors
have sparked international interest and are avail-
able on the global platform Coursera (Press Ser-
vice of KazNU, 2024).
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The study of integrating online formats into of-
fline education continues to attract interest because
it represents a synthesis of classical and innovative
methods, dynamic interactivity, the inclusion of au-
diovisual resources, and an expanded illustrative
base. Researchers also highlight new opportunities
for creative work in small groups, stimulating ac-
tivity and motivation among all participants in the
process: both teachers and students (Villegas-Ch,
Caiizares, Pacheco, 2020).

However, online learning also raises legitimate
concerns about equal subject comprehension and
parity in effectiveness for each student: in a class-
room, a teacher can control understanding, emo-
tional responses, participation, and engagement in
the topic, but remote learning does not provide such
opportunities (Barkley, Major, 2020). There are also
challenges related to the technical side of the pro-
cess: unstable internet connections, complex inter-
faces, poor microphone or headphone quality, and
even an interrupted voice of the teacher can reduce
understanding of the material (Mallillin, Carag,
Laurel, 2020).

This is why today, especially after the end of the
COVID-19 pandemic, educators increasingly con-
sider integrating various teaching methods, includ-
ing “real” and “virtual” classes. This allows educa-
tors to use the digital resources and skills developed
during the pandemic, such as video lectures, tests,
gaming platforms, MOOCs and more. At the same
time, they can maintain the opportunity for personal
moderation of the learning process, group discus-
sions, motivational engagement, cooperation, and
student personalization.

It should be noted that integrating MOOCs
into the educational process may seem easy at first
glance, but it actually requires significant prepara-
tory work from the educator, who must act as a fa-
cilitator. Before selecting additional sources of in-
formation for a given subject, one must decide on
the method of synchronously or asynchronously in-
corporating the online course into offline education,
structure modules and topics, determine methods
of individual and group communication, prepare a
course navigation guide, consider the students’ ini-
tial capabilities (such as knowledge of a foreign lan-
guage if the MOOC is not in their native language,
technological competence), and more. The MOOC
itself, according to its authors, is self-sufficient and
complete, but its content does not always match or
fully cover the details, illustrative base, structure, or
thematic content of the syllabus used by the teacher
in the offline format. This is normal, as, for exam-
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ple, journalism uses different content and themes in
various countries. The undeniable value of a foreign
speaker’s MOOC lies in the broad extrapolation of
knowledge and a global understanding of the sub-
ject. The instructor integrating such a MOOC into
their subject focuses on updating the theoretical
knowledge gained and translating it into skills and
competencies based on local materials.

Such integration forms a strong educational
resource, minimizes the risks of online learning,
which, according to researchers, requires additional
skills in time and motivation management from stu-
dents. Without these skills, learning effectiveness
can significantly decrease, affecting student perfor-
mance (Baker, Evans, Li, Cung, 2019).

The possibility of using innovative materials,
mobile learning applications, relevant video con-
tent, and user-friendly navigation of the course can
enhance motivation, engagement, and overall aca-
demic performance (Scagnoli, Choo, Tian, 2019).

Introducing new technologies into the educa-
tional process also strengthens the competencies of
the educator, enhancing flexibility and readiness for
change (Taimalu, Luik, 2019). The speed at which
new educational resources and computer programs
appear requires university professors to continuous-
ly self-develop and expand their ICT competencies.
At the same time, they need to monitor students’
new demands, abilities, attention span, analytical
skills, and expectations, as well as model the alter-
nation between theory, example, and practice; de-
signing small group work that address the individual
needs of each student.

Thus, modern university practices are shaping a
new demand for hybrid education: short innovative
lectures, personalized competency-based practical
assignments reinforcing subject skills, and innova-
tive MOOC:s or other supplementary software prod-
ucts that expand or complement the subject being
studied.

The authors of this research turned to their own
experience with one of the innovative MOOC plat-
forms — SC Training (EdApp), acquired in 2023.
The UNESCO Department in Journalism and Com-
munication, with the support of the International
Communication Development Program (ICDP),
implemented a project called “Central Asian Re-
gion: Journalism Education on Migration Issues”
throughout the year. The goal of the project was to
create a new mobile course based on the best jour-
nalistic practices for covering migration issues and
the negative examples of presenting stercotypes.
The course was designed not only for students but
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also for practicing journalists ready to cover migra-
tion topics accurately and positively in the media.
The project was aligned with several sustainable de-
velopment goals (SDG 4 — Quality Education, SDG
5 — Gender Equality, SDG 10 — Reduced Inequality,
SDG 16 — Peace, Justice, and Strong Institutions).

As a result of the project, a mobile course
(MOOC) was launched in five languages (Kazakh,
Russian, Kyrgyz, Tajik, and Uzbek), each with its
own interface and autonomous address on the plat-
form. The course includes current and final assign-
ments, tests, games, and educational elements (Ka-
zNU, 2024).

Project stakeholders include universities, jour-
nalism faculties, students, master and doctoral can-
didates, professors, media schools, editors, journal-
ists, bloggers, and press service representatives.

The project leader from KazNU is Doctor of
Philology, Professor N.T. Shyngyssova. The proj-
ect participants include faculty members from the
UNESCO Department of Journalism and Communi-
cation: Professors A.V. Rozhkov, A.I. Skripnikova,
E.L. Dudinova, and M.O. Negizbayeva.

Literature Review

The period of active use of online technologies,
with remote lecturers and students, and new formats
of lectures and seminars conducted via computer
screens in the early years of the third decade of the
21st century, sparked significant interest among
researchers. The direction of their inquiries was
multifaceted: empirical studies, summarization and
classification of features and forms of online educa-
tion, experimental research of specific models, iden-
tification of advantages, disadvantages, and risks,
and comparative analysis of various approaches and
methodologies.

A group of authors from the University in the
Philippines identified conceptual and technical is-
sues related to online classes and formulated final
recommendations, considering factors such as in-
ternet speed, the lecturer’s personal qualities (voice,
diction, etc.), student motivation, and the availabil-
ity of a special workspace for virtual classroom ac-
tivities (Mallillin, Carag, Laurel, 2020: 14).

An overview of 2.0 e-learning concepts, which
include the development of technological enhance-
ments to the pedagogical model of education, active
use of ICT, interactivity, syndication, and social-
ization, is provided in the article “Integration of E-
Learning 2.0 in Online Courses” by Steve Chi-Yin
Yuen. The author presents the history of the emer-

gence of a new e-learning model based on the com-
bination with a social network or Web 2.0, leading
to the creation of the second generation of e-learn-
ing: e-learning 2.0 (Yuen, 2014).

The article “Improving the Online Education
Model with Integration of Machine Learning and
Data Analytics into Learning Management Systems”
provides interesting insights into the changing roles
of the teacher and student. The authors note that the
traditional view of the teacher as the primary actor
is shifting in online education, where the student
comes to the forefront. This shift introduces several
issues: the creation of a comfortable environment,
resource availability, control systems, motivation,
and the personal qualities of students. The authors
also propose enhancing online education with new
technologies such as blockchain for data protection
and the internet of things for continuous improve-
ment of the educational model (Villegas-Ch, W.,
Roman-Canizares, M., & Palacios-Pacheco, X.,
2020).

A group of authors from an American univer-
sity studied critical success factors for online learn-
ing from the student’s perspective. Seven factors
were identified as essential: basic online modal-
ity, academic support, teacher presence, cognitive
presence, online social comfort, online interactive
modality, and social presence. The researchers em-
phasized the importance of the teacher as a guide,
observer, and facilitator of the learning process.
Cognitive presence, including stimulating curiosity,
providing opportunities for reflection, helping to ex-
plain concepts, and the applicability of the material,
was also considered crucial. Social presence, such
as group work with other students, sharing knowl-
edge, and creating a sense of community, was noted
as another key factor. Structured feedback, commu-
nication, student coordination, and the creation of an
online community were also highlighted as signifi-
cant (Van Wart, M., Ni, A., Medina, P. et al., 2020).

Elizabeth F. Barkley and Claire H. Major’s book
“Student Engagement Techniques” is also of inter-
est, that presents a dynamic model of student en-
gagement, offering practical advice on motivation,
building connections, and strategies for engaging
students in the online environment (Barkley, E.F.,
Major, C.H., 2020).

In terms of using MOOC:s as an online learning
platform, there are various scholarly opinions and
findings. Researchers describe three possible ways
of integrating MOOC:s into educational programs:
“embedding them in a blended learning format;
replacing part of face-to-face courses with online
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programs; and creating online master’s programs
where all courses are delivered in MOOC format.”
As risks, the authors point out the lack of universally
accepted standards for organizing and assessing the
quality of MOOCs, as well as the uncertainty sur-
rounding the economic and educational impacts and
the business models of online education. Moreover,
some subjects or specialties may not be suitable for
conversion into this format (Semenova T.V., Vilko-
va K.A., 2017).

However, as mentioned earlier, the COVID-19
pandemic of 2020 significantly emphasized remote
learning formats, with many universities discover-
ing MOOC:s as an effective model for distance edu-
cation. The Coursera for Campus platform respond-
ed quickly and conceptually by offering free access
to over 3,800 courses and 400 specializations from
leading universities and industry partners (Anna
McKie, 2020). Al-Farabi Kazakh National Univer-
sity (KazNU) actively and successfully used this
resource during the pandemic and continues to do
so, providing students with the opportunity to take
courses from top professors worldwide.

In recent years, KazNU has developed a meth-
odological model for implementing MOOCs, aimed
at “realizing the methodology of electronic educa-
tion while harmoniously preserving national tradi-
tions and introducing innovative pedagogical tech-
nologies (rational interaction between online and
offline formats, where online education can signifi-
cantly complement and enrich the educational pro-
cess)” (Zhapparkulova, K.N., Alexandrova, O.l.,
2021). The authors also note the varying levels of
motivation among instructors and learners, strong
and weak students, and active researchers and tra-
ditional lecturers.

Materials and Methods

The research material was drawn from the ex-
perimental period of the project’s implementation
(September 2023 — September 2024), which includes
the experience of educators in creating MOOCs on
the SC Training (EdApp) mobile platform, method-
ological developments by educators, and feedback
from testers, later including students and lecturers
from other universities, regarding the course content
and format.

The stages of preparation were studied, includ-
ing priority-setting, material collection, mapping of
educational resources, and platform selection. The
course modules and thematic focus, relevant to the
four Central Asian countries—Kazakhstan, Kyrgyz-
stan, Tajikistan, and Uzbekistan—were developed
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based on the Journalism Teaching Guide from
UNESCQO’s “Reporting on Migrants and Refugees”
series (UNESCO, 2023).

The diachrony of this process was also represent-
ed in the validation materials, which were reviewed
at a joint meeting on October 17, 2023, with repre-
sentatives from over 40 domestic and international
universities. The discussion covered the curriculum,
indicators, resources, standards, methodology, qual-
ity control, and practices of covering migration in
media in Central Asian countries. The essential part
of this process was investigating the opinions and
feedback from media outlets and migration-focused
NGOs regarding the working practices for verifying
migration-related statistics and digital data, as well
as creating and reinforcing the media portrayal of
migrants while considering risks such as stereotyp-
ing, victimization, and traumatization.

Additionally, various e-learning platforms were
analyzed, with a focus on the SC Training (EdApp)
platform, which uses a mobile-first approach tai-
lored for “on-the-go” learning. This approach is
more gamified than traditional work processes.
The course development team chose this platform
due to its simplicity and flexibility, ease of inte-
gration, gamification and micro-learning features,
compatibility with any schedule, progress tracking,
engagement incentives (e.g., stars for completing
tasks), Al analytics, spaced repetition, push noti-
fications, assessments, and certification options.
Subsequently, the course’s general concept, lesson
sequence, and methodology relevant to its objec-
tives were defined.

A central material in the study includes feedback
from testers and students regarding the course con-
tent, methodology, evaluation criteria, and technical
characteristics of the mobile course. This feedback
was collected in two stages: the first from May 14 to
September 2, 2024, and the second from November
20 to December 25, 2024. The results from the first
round of surveys were incorporated into the final
versions of the courses.

The study also analyzed the content of the
MOOC “Central Asian Region —: Journalism Edu-
cation on Migration Issues” (https://link.edapp.com/
kHUWsZP5zMb). The research focused on inter-
active educational technologies, gamified methods
(e.g., identifying incorrect phrases, crossing out
“extra” words, matching definitions, searching for
encrypted phrases, evaluating resources, writing
brief texts, selecting definitive positions, combining
text with images), and more.

Both surveys assessed multimedia and anima-
tion elements used in the course as supplementary
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content to enhance student engagement, comprehen-
sion, and motivation.

The study also reviewed global research, norma-
tive frameworks, and UNESCO educational materi-
als regarding media coverage of migration, combat-
ing violence, stereotyping, stigmatization, and the
politicization of migration issues in the media.

In examining the local presentation of migra-
tion issues in the media, the authors analyzed con-
tent from local digital media, conducted significant
work to collect, systematize, and evaluate the exist-
ing practices, and carried out a frame analysis of
responses and comments to the journalists and of-
ficials.

The research methods included comparative
practices and analysis of measurable empirical data
gathered through the two-stage surveys, in-person
and remote polls, “live” interviews with students,
master’s students, and journalists. The authors also
examined student results from various academic
levels, conducted experimental testing, and evalu-
ated the effectiveness of skill acquisition during the
course. The course content, gamification aspects of
pedagogical methods, and animation forms of stu-
dent engagement were analyzed using universal
segmentation methods for main and supplementary
information. Additionally, the authors reflected on
their experience using innovative digital resources,
having worked with traditional MOOC:s before.

In studying the qualities of e-learning, the au-
thors emphasized the need to increase student en-

gagement with modern forms of educational content,
as new generations of students are less receptive
to traditional lecture-heavy formats. Based on this
premise, the authors formulated the research ques-
tion: Is a mobile platform using a mobile-first ap-
proach with gaming elements equivalent to a tradi-
tional MOOC? Can such a format be self-sufficient
for retraining the practicing journalists and serve as
a supplement to offline education for future media
professionals in universities?

Results and Discussion

The research was conducted in two stages.
The first stage lasted 16 weeks, from mid-May to
September 2024, and was a multi-level process:
consultations with the working group, communica-
tions with testers and experts, surveys, and “live”
interviews. The evaluation concept was summative,
meaning all participants reviewed the content of the
proposed online course in terms of usability, inno-
vation, and engagement. Suggestions and feedback
were carefully studied and incorporated into the
project.

During the course validation phase, a working
group was formed, consisting of experts from four
countries (Kazakhstan, Kyrgyzstan, Tajikistan, and
Uzbekistan), practicing journalists, bloggers, and
lecturers from both domestic and international jour-
nalism departments, as well as students (refer to II-
lustration 1).

Members of the expert group

11%

38% P\

= Lecturers of universities of Kazakhstan

= Lecturers of foreign universities

Students and undergraduates

Journalists

= Representatives of international
organizations

Ilustration 1 — The qualitative composition of the expert group for the period September to May 2024.
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Participants of the expert group had the oppor-
tunity to comment and evaluate the course based on
various criteria. These were divided into two main
sections: external characteristics (such as user inter-
face convenience, graphic design, technical features
and tool capabilities, navigation clarity, etc.) and in-
ternal qualitative characteristics (such as text clarity,
task difficulty, relevance of examples, the clarity of
formulations, the sequence of topics and the compo-
sitional structure). The opinions of the experts were
divided. The student audience was more interested
in the graphic design and the mobile-first game

modules, while the teachers focused on the method-
ological aspects of material comprehension and the
opportunities to reinforce skills related to the topic
of migration.

Practicing journalists rated the course as inde-
pendent and capable of enhancing the professional
competencies of media workers and others in fields
related to migration, without interrupting their work
schedules, effectively serving as an additional pro-
fessional development course (see Illustration 2).
An important factor for them was the fact that the
platform provides a certificate.

Expert opinions on usability and relevance

Requires further development 0%

Conditional relevance and usability 0%

The course is self-sufficient

In demand only by students

In demand only by teachers

Ilustration 2 — The structure of responses regarding the website’s usability
and the demand for the course among stakeholders.

The interface of the lessons, as well as the intro-
ductory video created by Anastasia Skripnikova in the

style of an acting sketch (see Illustration 3) sparked
significant interest and received positive feedback.

Ilustration 3 — Screenshot from the introductory video of the online course “Region — Central Asia:
Journalism education on migration issues” (https://link.edapp.com/kHUWsZP5zMb).
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The creative approach effectively set the stu-
dents in a discussion-driven and somewhat provoca-
tive mindset, as throughout the lessons, they were
often confronted with allusions to stereotypical
views of migration and migrants. Students were en-
couraged to make the correct choices in texts, defini-
tions, evaluations, and opinions.

In the development of the online course “Cen-
tral Asian Region: Journalism Education on Mi-
gration Issues” the authors actively leveraged the
SC Training (EdApp) platform’s tools and a vari-
ety of options that allowed integration of videos,
animations, and content from media and YouTube.

Animated characters guide the students throughout
all the lessons—young journalists, Amir and Dana
— who were present in every module. These char-
acters undertook editorial tasks, prepared for inter-
views, collected materials, and shared their skills
and experiences on the complex issue of migration.
The virtual characters moved actively, expressed
emotions, voiced the problem and potential solu-
tions, and learned alongside students how to ap-
ply global standards and recommendations from
international organizations on working with trau-
matized migrants or survivors of violence (refer to
illustration 4).

Ilustration 4 — Screenshot of animated videos created using the online service Animaker
(https://link.edapp.com/kHUWsZP5zMb)

The “live” interviews with experts, comments,
and evaluations are also noteworthy. The most in-
dicative and complete response in the video feed-
back from the course tester, Dameli Kabulova, sent
from the USA, where she was studying. Dameli not-
ed: “I liked the course primarily because the format
of the material is not a continuous text with a test
at the end, but a theoretical part divided into small
segments, each followed by an engaging practi-
cal exercise. Secondly, the interface is very simple
and user-friendly. Personally, I was able to take the
lessons while on public transportation, which is a
100% advantage of the course! Moving on to the
content, I’d like to point out that the topics flow very
smoothly from one to another, providing a gradual
immersion into the issue. I also liked that some ad-
vice and recommendations can be used as a basis
for covering any socially significant, difficult topic.
The inclusion of links and additional literature is
very useful and convenient for a detailed study of
the material” (from the author’s personal archive).
It was also noted that not all questions provided the

correct answer with explanations if a student made
a mistake.

The suggestions and recommendations from the
testers are highly valuable as they allow for quick
fixes or updates to some parts of the course. For ex-
ample, the navigation presented on slide 4, which
allowed students to easily and quickly receive qual-
ity instructions for navigating through the topics and
tasks, was improved and refined several times dur-
ing the process.

The course structure was also positively assessed
as it represented a dynamic, compact quest with con-
venient, understandable, and expected components:
Introduction, eight lessons, and conclusion. Each
contains short tasks that are awarded with stars.
The awarded stars can be accumulated and used for
passing other courses. Illustrations, photos, videos,
graphs, and drawings, considering regional specif-
ics and multimedia technologies, made the course
engaging and useful.

The second phase of the evaluation of the
qualitative characteristics and post-implementation
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frames of the course took place at the end of 2024
and lasted almost 5 weeks (from November 20 to
December 25), after the official launch and publica-
tion of active links to the courses in five languages
on UNESCO resources (UNESCO Almaty, 2024),
and focused the attention of researchers on the main
stakeholders — students and journalists.

The questionnaire contained closed and open-
ended questions (https://docs.google.com/forms/d/e
/TFAIpQLSespWI9HmMjylirc3BO6HVIZ0mfuRoeM
9E1LPHt8v1i-wN4Fnmw/viewform), 108 students

Interesting
Useful
Boring

Not very useful

of educational programs “Journalism” and “Interna-
tional Journalism™ of three levels of education, 15
journalists specializing in migration, took part in the
survey. 90% of the respondents are 17-21 years old,
10% are older than 21 years old.

The course interface was clear to 95% of the in-
terviewees. In general, the majority (99%) found the
course interesting and useful. 57% of the listeners
managed to master the course in less than 10 hours,
25% did it in more than 10 hours, the rest coped in a
week (see illustration 5).

(67.9 %)

Ilustration 5 — Course evaluations based on criteria of interest and usefulness.

90% of respondents answered negatively to the
question of whether there were difficulties in navi-
gating the course and tasks, while 10% experienced
some difficulties. In response to an open question, a
suggestion was made: “To simplify the work with
tasks at each stage, it would be more convenient
to scroll from right to left, instead of the ‘Next’
button”; “The background image interferes while
reading the white text. I recommend to make the

background simple and more readable”. 97% of re-
spondents recommended to integrate the course into
the educational process.

The positive assessment of the interactivity and
game elements of the course can be considered a
success for the developers. Since the recipients are
mainly young people, their requirements for multi-
media and spectacular content are high (refer to II-
lustration 6).

OueHuTe 3 HeKTMBHOCTb MHTEPaKTUBHbIX 3aflaHunit Kypca (TecTbl, IrpoBble 3/IeMeHTbl U Ap.) oT

0-5 6annos., rae 5 — Bbiclumin 6ann

®5
@4
®3
®:2
o
®0

Ilustration 6 — Course ratings on gamification elements and interactivity with 5 being the highest score.
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The self-sufficiency of the course was assessed
by journalists who are limited in time and can quick-
ly improve their competencies on this matter. Stu-
dents also found the course complete, but there were
suggestions for integrating the mobile course with
basic disciplines. 96.4% of respondents would rec-
ommend this course to colleagues and classmates.

Conclusion

The research carried out, comparative analysis
of the platforms, feedback and interviews that al-
lowed authors to form the following conclusions:

Nowadays, modern lecturers must be involved
in permanent process of self-learning and to acquire
new skills of working with innovative e-learning plat-
forms. The speed at which new technologies develop
requires educators to monitor, analyze and choose
the most comfortable and convenient technological
concept for their students. For example, choosing SC
Training (EdApp) as a base platform — course devel-
opers studied exiting models of the platform. For the
past couple of years, the situation has changed, and
the new alternative platforms such as Cloud Assess,
Axonity, 7taps Microlearning, TalentLMS and others
have emerged. Undoubtedly, they are neither better
nor worse than EdApp but may be more useful for
some forms of micro-learning, personalized learning
sessions, short-term rapid learning courses, or when
there is a need to enhance gamification, multimedia,
or integrate with Zoom and Salesforce.

New generations of students are forming a
demand for an umbrella-type education, where a
synthesis of various pedagogical methods, tech-
nologies, and platforms are being used. Traditional
forms do not always give high results in knowl-
edge retention. The use of innovative platforms,
Al-based analytics for monitoring and controlling
students’ progress, digital optimization of learning
courses, and involvement of traditional forms with
electronic sources and platforms receive positive
responses.

Analysis of the conducted survey showed not
only students’ readiness for gamification but also an
intellectual demand for “smart games” that require
certain efforts, engagement in finding answers, or
decoding dates, surnames, and terms. Highly value
and grade the accessibility, convenience and brief
explanations of mobile-first courses, students still
strive for the significant strengths of education — re-
membering fundamental knowledge, accepting new
in-demand skills, and engaging highly effective and
important real market cases, problem-based learn-
ings etc.

It is important to understand, that entering vari-
ous spheres and economy industries, university
graduates will face with demand for technological
compliance, which means continuous professional
development. This can only be achieved through
integration with mobile education, skill for which
each student must gather while studying within the
walls of the university.
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KA3AK TEMEPOHUMAEPI:
TEAEBAFAAPAAMAAAP ATAYAAPDBIHbIH,
OHOMACUOAOTUAADBIK TAAAAYDI

Kasak, OHOMaCTMKaAbIK, KEHICTIriHiH a3 3epTTeAreH HbiCaHbIHbIH Oipi — remepoHMMAep. Makaraaa
TenebarpapAaManap aTtayAapbl OHOMACTMKaHbIH, NeprudepusiAbiK, Typi PeTiHAE OHOMACMOAOTMSIAbIK,
acrekTiAe KapacTbipblAaAbl. MakaAaHblH, 3epTTey HbicaHbl peTiHAe KasakcTaHHbiH «Xabap», «El Arnan,
«Qazaqstan» YATTbIK TeAeapHa OaFAapAamMa atayAapbl aAbiHbIM OTbIp. TeaebarAapAama aTayAapbiH
OHOMACMOAOTMSIAbIK, TYPFbIAQH TaAAQy HerisiHae 0Gacekere KabGIAETTIAINH apTTbipaTbiH, MaHbI3AbI
MOAEHU-TAHbIMADBIK, >XAapHaMaAbIK, KbI3MeT aTKapaTblH >XYMEAI AMHIBUCTMKAAbIK, KYPbIAbIM peTiHAE
ADAEAALY MAKCATbl KO3AEATEH. AKNapaTTblK-TaAAAMAAbI, AEPEKTi, TaHbIMAbBIK, MOAEHU-aFAPTYLLbIABIK,
CrOPTTbIK, >K&HE OMbIH-CayblK, 6aFAapAaMarapbl aTayAapblH KapacTbIPyAd FbIAbIMM CMMATTay, OHbIH
iwiHAe 6akblAay, TONTACTbIPY, CAHAbIK, €CENTEeY XXOHE >KaAMbIAQy TOCIAAEPI MEH OHOMACHMOAOTUSIAbIK,
KBaHTUTATUBTIK TaAAQY BAICTEPI KOAAAHBIAABI. TEAEBU3MAABIK, TOMTaMa aTayAapbl OAQPAbIH, Ma3MyHbl,
>KaHpbl, MaKCaTbl XOHEe KepepmeHre GepeTiH aknapatTbiK, SMOLIMOHAAABIK 8cepi OOMbIHLIA arKbIH,
TapTbiMAbl 60AYbI THic. TeaebaraapAamMansap atayAapbl TEK KaHa ToMTamaHblH TakKblpbiObIH Hemece
MOHIH KepceTy YyuliH faHa emec, GarAapAamaHblH HapblKTarbl 6Gacekere KabiAeTTIAIMH apTTbipy
YWiH A€ YAKEeH MaHbi3fa me. FbiAbIMM eHOeKTe OHOMACTMKaHbIH >KAAMbl TEOPUSIAbIK, MOCEAEAEpi,
OHOMACTMKaAbIK, nepudpepusi, TeaebarpapAama  atayAapbliHbiH,  TMICTI  OHUMAEP  >KYMECIHAEri
KbI3METi KapacTblpPbIAQTbIHABIKTAH, HOTMXKECI MEH TY>XXbIPbIMbIH OHOMACTMKA, MEAMAAMHIBUCTUKA,
TEAEXXYPHAAMCTMKA CaAaAapbiHAQ KOAAAHY MYMKIHAIM 6ap.

Tyiin  cesaep: OHOMACTMKaAblk, nepudepus, remMepoHuMm, TeaebarpaapAaama  aTaybl,
OHOMACMOAOTMSIABIK, aCMEKT, aTay>kacam YAEepici.

A. Alimkhan*, G. Bekbosynova
S. Amanzholov East Kazakhstan University, Ust-Kamenogorsk, Kazakhstan
e-mail: aigul_aset@mail.ru
Kazakh gemeronyms: onomasiological analysis
of television program titles

One of the underexplored objects in the Kazakh onomastic space is gemeronyms. This article ex-
amines the titles of television programs from an onomasiological perspective as a peripheral category
of onomastics. The subject of the study consists of the program titles of Kazakhstani television chan-
nels: “Khabar,” “El Arna,” and “Qazagstan.” The aim of this research is to provide an onomasiological
analysis of television program titles in order to demonstrate their role as systemic linguistic structures
that perform important cultural, cognitive, and advertising functions, as well as contribute to enhancing
the competitive advantages of television programs. In analyzing the titles of informational-analytical,
documentary, educational, cultural-educational, sports, and entertainment programs, general scientific
descriptive methods were used, including observation, classification, quantitative measurement, and
generalization, as well as onomasiological and quantitative analysis methods. The titles of television pro-
grams should be clear and effective, taking into account the program’s content, genre, purpose, as well
as its informational and emotional impact on viewers. The titles of television programs are significant not
only for reflecting the theme or content of the program but also for increasing its competitiveness in the
market. The paper discusses general theoretical issues of onomastics, the onomastic periphery, and the
role and place of television program titles within the corresponding system of names, which allows for
the application of the results and conclusions in the fields of onomastics, media linguistics, and televi-
sion journalism.

Keywords: onomastic periphery, gemeronym, television program title, onomasiological aspect,
naming process.
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Kasaxckue reMepoOHUMbDI: OHOMACHUOAOTMYECKMIA aHAAU3
Ha3BaHW TeAeBU3UOHHbIX nporpamm

OAHUM M3 MAaAOU3YUEHHbIX 0O6BbEKTOB Ka3axCKOro OHOMACTMUECKOro NMPOCTPAHCTBA SIBASIIOTCS re-
MepOoHMMbI. B cTaTbe Ha3BaHWsS TEAEMporpaMm PacCMaTPUBAIOTCS B OHOMACMOAOMMYECKOM acreKkTe
Kak nepuepuinHbiin paspsa oHoMacTUKM. OOGbEKTOM UCCAEAOBAHMS BbICTYMAIOT HA3BaHUS NMPOrPaMM
TeAekaHanoB KasaxcraHa: «Xabap», «El Arna», «Qazagstan». LleAbto AQHHOrO MCCAEAOBAHUS SIBASIETCS
OHOMAaCHMOAOTMYECKMI1 aHAAM3 Ha3BaHUI TEAEMPOrPaMM C LIEAbIO AOKA3aTeAbCTBA UX POAU KaK CUCTEM-
HbIX AMHIBMCTUYUECKMX CTPYKTYP, BbIMOAHSIOWMX BaXkKHble KYAbTYPHO-TMO3HABATEAbHblE U PEKAAMHbIe
hyHKUMM, @ TaKXKe CNOCOBCTBYIOLMX MOBbILIEHNIO KOHKYPEHTHbIX MPEeUMyLLECTB Teaenporpamm. [pu
aHaAM3e Ha3BaHWI MH(OPMALLMOHHO-aHAAUTUYECKUX, AOKYMEHTAAbHBIX, MO3HABaTeAbHbIX, KYAbTYPHO-
NPOCBETUTEABCKMX, CMIOPTUBHBIX M PA3BAEKATEAbHbIX MPOrpamMm UCMOAb30BAAUCh OBLLIEHAY YHbIE METO-
Abl OMUCAHUS, BKAIOYAs HABAIOAEHME, KAACCUUKALIMIO, KOAUYECTBEHHOE M3MepeHre n 0606LeHre, a
Tak)ke OHOMaCMOAOTMYECKUI1 U KOAMUECTBEHHbI METOABI aHaAM3a. Ha3BaHus TeaenporpamMmm AOAXKHbI
ObIThb SICHBIMU 1 3PPEKTHBIMK C YUETOM COAEPIKAHMS MPOrPaMMbl, €€ XXaHPa, LIeAM, a TakxKe HdopmMa-
LMOHHOIO M 3MOLMOHAABHOIO BO3AEMCTBMS Ha 3pUTEAeit. 3aroAOBKM TEAENPOrpamMmmM UMEIOT GOAbLLIOE
3Ha4YeHUe He TOAbKO AASl OTOOPAXKEHMS TEMbI MAU COAEPIKAHUS MPOrPaMMbl, HO M AAS MOBbILLIEHMS ee
KOHKYPEHTOCMoCOBHOCTH Ha pbiHKe. B paboTe paccmaTpuBatoTcs obLieTeopeTmyeckme Bonpochl OHO-
MacTMKM, OHOMacTMUeckasi nepudepusi, a Tak’ke POAb M MECTO Ha3BaHUI TeAernporpamm B COOTBET-
CTBYIOLLLEN CUCTEME UMEH, YTO MO3BOASET MPUMEHSTh PE3YAbTaThbl U BbIBOAbI B 0OAACTSIX OHOMACTMKM,

MEANAANHIBUCTUKN N TEAEXKYPHAANCTUKMN.

KAro4ueBble cA0OBa: OHOMacTM4yeckas rlepmcbepml, reMepoHnM, Ha3BaHWE TEAEenporpamMmmbl, OHOMa-
CUOAOTMYECKNI aCnekT, npouecc q)OpMVIpOBaHVISI Ha3BaHWA.

Kipicme

CoHFBI yakpITTa Kasipri OHOMACT FaJbIMIap
TaparblHAH OHOMACTUKAHBIH MEPUPEPUSIIBIK TYP-
JIepiH, aTam aWTKaHaa, TayapJjapblH, Kaja immiH-
Jieri HbICaHIapAbIH, KOCIMOPBIHAAPABIH, OyKapa-
JIBIK, aKMapaT KypallapblHbIH KoHe T.0. aTaynapbiH
3epTTEYre JereH KbI3bIFYIIBUIBIFbI OaKaIbII OTHIP.
Anatina oieMIIiKk OHOMAaCTHKa Calachl YIIiH TaHCHIK
nyHue 6onmMaranbiMeH, Ka3akcranaarsl OyKapasbik
aKmapar Kypajjapsl MEH ollap/a KapusiaHFaH Ma-
TEepUaIapAblH aTayjiapblHa OarbITTAIFAH apHAWBI
eHOeKTep — JKOKTHIH Kachkl. bykapambplk axmapar
KYpaJIJapbIHJIaFbl aTayjlap MOTIH JIMHIBUCTHKA-
CBI, CTHJINCTHKA, MEIWATHMHTBUCTHKAHBIH 3€PTTEY
HBICAaHJIapbl PETIHC JKajlbUIaMa KapacThIPhLIY/Ia.
ONeMIIK JeHreiae OykapaiblK akmapar Kypaima-
PBIHIAFBl TAKBIPHIITAP MEH aTayjiapabl 3epTTey
MOceleci OpTYpil KbIpbIHAH TajlgaHFaH. MBICabI,
aFbUIIIBIH  TUTIHACTI MEIUaMOTIH TaKbIPBIITAPhI
(hyHKIIMOHANIBI-TParMaTHKANBIK, TYPFBIIAH OasH-
nanca (Khramchenko, 2023), opeic Tinminmeri ra-
3eT MaTrepuajiapbl TaKbIPHINTAPBIH KOMMYHHKA-
TUBTIK-(OYHKIIMOHAIJIBIK KBIPHIHAH KapacThIpFaH
eHoOekTepmi nme kesmectipyre Oomamer (Liliya R.
Muhametzyanova, 2019). BAK-tarel xaHaJbIK-
Tap aTayjapblHa KOMITBIOTEPJIIK Tajaaay HeTi3iHIe
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3eprreyiep xkyprizren enoek (Lyu, 2024) e3iHmik
apTHIKIIBUIBIFBIMEH — epeKIeNieHe . AynapMara-
HymbUIap Oacraces/eri arayjap/sl ayjaapyiaa Ke-
OiHe ce30e-ce3 aymapMaHbBIH OacChIMIBIFBIH aTall
oeteni (Golmakani, 2023). Bacmaceszeri arayiap
KYPaMbIHAAFbl CBIH €CIMJEPAIH pPOJiH aHBIKTay
(Karunakaran, 2023) wmakcaTblHIa OpBIHIAJIFaH
3epTTey JKYMBICHIMEH KaTap, ra3eT-KypHajjap ma-
TepUaIJapsl aTaylapblH TAPUXH AYIpIIiH KOPCEeTKi-
111 peTiHje caparnTaraH eHOeKTep/Ii /e Ke3/IecTipyre
6omnanel (Mukhametzyanova, 2020). Makanana ke-
TEPITIN OTBIPFAH TAKBIPBINTHIH OJIEMJIIK JCHIren1e
3epTTEYIIUIEp TapalrblHAH aCKaH KbI3BIFYIIBUIBIK
TynblpyblH BAK-TBIH OyTiHTI TaHmarbl MaHBI3IbI
peJiiMeH, KOFaMJIbIK TIKIpi KaJbIITaCThIPy, MOJIe-
HUET TeH OUTIMIi TapaTy CHSKThI MaHBI3IbI (yHK-
USUIAp/Ibl aTKApYbIMEH TYCIHIIpyTe 00Jabl.
Kazipri ke3eH — aknapaTtTap 3amanbl. JKaHa ak-
naparrap Jieri ra3er, TeJeauaap, paauo MeH diiey-
METTIK JKeJiiep apKbUIbl ©3 aJlpecaThblHa >KETel.
Bykapanbik akmapat Kypajijapsl OYriHIT Koramja
MaHbI3/Ibl POJT ATKAPBII, aKIapaTThl MEHIIIHIIE ay-
KBIM/Ibl ayJMTOPHUSFA KETKI3il, KOFaMJIBIK MiKipJi
KaJIbITacThIpyFa acep ereni. bBAK KoramHbIH Oac-
Thl OKHMFaJIAPbIH, CasICATThl, JKOHOMHKA MEH MoJIe-
HUETTI HACUXATTall, aJaMJIapibl MaHbI3/bl, ©3CKTI
MocesenepaeH xabapaap ereai. Onap aknaparThiH
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JKBUIIAM Opi KEH TapalyblH KaMTaMachl3 €Till KaHa
KoWMal, KoFaM MyIIenepini O0ip-OipiMeH KapbIM-
KaThIHAC OPHATBII, 63 OWIApbIH, MIKIpJIEpiH opTara
caJyblHa MYMKIHJIIK Oepei. Ocipece, FaTaMTOPIbIH
JaMyBIMEH Oipre 9JIeyMETTIK JKeJiJiep aKnapaTThiH
KBUIJIAM TapayblHa BIKIA €Til, aKITapaTThiH KOJI-
KeTIMAUITiH apTTeipabl. Ocbl xarmainap BAK-
TBIH KOFaMJIBIK CaHAaHbI KAJIBIIITACTHIPYIaFbl MaHbI-
3BIH apTThIpa TYCKEH1 Oenrini. AKnapar Kypangapsl
DIIEYMETTIK, MOJICHH YKOHE CasiCH MoceJenepi Ko-
TEpyMEH KaTap, aJaMHBIH >KE€Ke KYKBIKTapbl MEH
0OCTaHIBIFBIH KOpPFay, O1TiM Oepy KoHE KOFaMIaFbl
DIIIETTUIIK MOCEJICNEpiH KOTepy apKbLIbl JAEMOK-
pPaTUSITBIK, YIACPICTEPIiH KAaJIbINTaCyblHA MYMKIiH-
nik Oepeni. XXypHanucT TyBIHIBIIAPBl KOFAMJIBIK
OpPTaHBIH aKNapaTThIK WHPPAKYPBUIBIMBIH KAJbIIT-
TaCTBIPaThIH, KOFAMIBIK JaMyaAbl ajiFa )KeTeJIeHTiH
pyxanu Kyl XKypHanucTiy mebepiiri — Oy kacion
MaMaHHBIH aKNapaTTbl HAKTBI, 9/1iJ, 9pi KBI3BIKTHI
TYpZe JKETKi3y KaOiJIeTiHIH >KOFaphl ACHTEHIE Ko-
pinic TaOysl. XKypHamucTik meOepiiK aKnapaTThiK
KBI3METTI carajbl OpPbIHJAYMEH FaHa IIEKTEeIMEH,
TEpeH aHAIMTHUKAJIBIK OWjay, KeH ayKbIMIBI 3€pT-
T€y, COHBIMEH KaTap KOFaM[BIK >KayamKepIIiTiK
ce3iMiH Je Kaxker ereni. JKypHamuer medepriri-
HIH HETi3ri Kypampaac OemikTepi — MOTIHHIH Tyci-
HIKTi, ©pl KYPBUIBIMABIK >KaFbIHAH AYPbIC OOMIYHI,
CEHIM/II aKmapaT Ke3ACpIHCH aJIbIHFaH JCPEKTep/Ii
naiianany, opTypii Ke3kapacTapibl YCbIHA OTBI-
PBIT, OKBIPMAaHHBIH KbI3BIFYIIBLUIBIFBIH OSITY JIECEK,
KaJIblH KOMIIUIIKTIH KBI3bIFYIIBUIBIFBIH OSATY IBIH
HeTi3Ti Tocinaepinin Oipi — o3 TYBIHIBIIAphIHA
OKBIPMaHHBIH HEMeCe ThIHAAPMAaHHBIH KOHLTIH ay-
JapapibsIKTail atay Koro ekeHi oenrim. [azer mek-
CHKACBIHBIH KYHeci MeH KYPBIIBIMBIH KapacThIpFaH
b.MowmbraOBa: « TakbIpbITT aTaybl OOJIBIT TYPFaH CO3
HeMece co3 TipKeci, coeiiemiuenep Oip FaHa MaFrbl-
Ha Oepy apKblUTbl HOMUHATHUBTIK KBI3MET aTKapajibl.
TinTi ocel KbI3MeTiMeH Oipre Oara OepymIinik xKy-
rin me kerepeni. OHBIH Oara OEpyIIUTIK KBI3METI
OKBIPMaHbl MOTIH/I KaOblUIAayFa, AYPhIC TYCIHyTe
nmasipmaiiney (MomerHOBa, 1999: 46), — mem xasa-
nel. Con cebernTi KypHAIMCTUKAHBIH aKIapaTThIK,
AHAITMTUKAJIBIK JKOHE KOPKEM IyOJMIIMCTUKAIBIK
JKaHPJIAPbIHBIH 9pOipiHe OepiireH aTayAblH YTHIM-
JIbI KOMBUTYBI — KYypPHAJIMCTIH KOciOM mieOepiirin
alKBIHIAUTBIH KOPCETKIN peTiHae TaHbuiagbl. Co-
HBIMEH KaTap, atayiap OyKapasiblK akmnapaTt Kypai-
JIApbIHBIH PEUTHHTICIHE ¢ 9cep eTeTiH QakTop-
nmapasiH 6ipi Oombin oTeIp. JKoFapbina alThuIFaH
MOJIIMETTEep MaKaia TaKbIPBIOBIHBIH O3eKminiciH
Heziz0etioi. MakanaHbIH 3epmme)y HblCalbl PETiH-
ne Kazakcranusl «Qazaqstan» yITTBIK TeJeap-

Hacel («KaszakcTan» YATTBIK TenepaauoKopriopa-
IUSCBHIHBIH pecMu calTel, 2024), «Xabap» apHACHI
(«Xabap» arentriri» AK pecmu caiitel, 2024), «El
Arna» («El Arna» pecmu caiit, 2024) cerHaBI Oeer-
Il TeneapHayapbl OaraapiaMaiapbIHbIH aTayJIapbiH
KapacTaphblIll, OJapFa OHOMACHOJIOTHSIIBIK TYPFbI-
JlaH Tajjiay, capanTay jkacay HeTi3iHJle aTayliap.ibl
TenebaraapIaManapaslH Oocekere KaOlaeTTUTIriH
apTTHIPATHIH MaHbI3/bI OJICYMETTIK, MOJICHH, >Kap-
HaMaJbIK KbI3METTEp/i aTKapaThlH JMHTBUCTHKA-
JBIK KYPBUIBIMIAD PETIHAC IOJeNIey MaKcamol
Ke3menai. ATanraH MakcaTKa »KeTy VIIiH KeJeci
MiHAETTEp KOUBLIIBL:

- )KaIIKBI eciMaep KyHeciHeri Teedarmapiama
aTayJapbIHBIH OPHBIH aHBIKTAY;

- «Qazaqstan» YITTBIK TeleapHachl, «Xabap»
apHacsl, «El Arnay Oarnapnamanapsl aTayJiapblHbIH
OHOMAaCHOJIOTHSUTBIK, CUTIATHI MEH aTayskacaM yaepi-
CiHJIeT1 HeTi3r1 KaFuAaTTapAbl KapacThIpy;

- Tenebarmapiamanap aTaylapbIHBIH JKacaiy
yoKiHe OaiiylaHbICTHI TONTAPBIH capajay;

- Ttenebarmapiamanap artayjapbl KYPBLIBIMBI-
HbIH KBaHTUTATUBTIK KYPaMbIH aHBIKTAY;

- TenebarmapiaMa aTayJapbIHBIH OJIEYMETTIK,
MOJICHU epeKIIeTiKTepre OeHiMaenyin cumnaTray.

3epmmey noni peTinae Ka3ipri renedarmapiiama-
JapJblH aTaylapbIHbIH JKacalybl MEH KOJJIaHBICHI-
HBIH KAJITBI )KOHE YITTHIK €PEKIIETIKTepl aJIbIH/IBI.

AKnapaTThIK-aHAIUTUKAJBIK,  JCPeKTi,  Ta-
HBIMJIBIK, MOJIEHU-aFapTyIIBIIBIK, CIOPTTHIK JKOHE
OMBIH-caybIK, OaFjaapiamalapbl aTayjapblH Kapac-
THIpYJla JKaJlbl FBUIBIMH CHITATTay OJIICl, OHBIH
imiHae Oaxpliay, TONTACTBIPY, CAHIBIK €cenTey
JKOHE Kambutay Tocinaepi; ««El Arnany, «Xabapy,
«Qazagstan» TeseapHanapbl OaFaapiIaMaiapsl aTay-
JIAPBIHBIH JKaJIIBl KOHE O31H/IIK CUIATTapbIH aHBIK-
TayJia CaJIBICTBIPY 9Aici; Tenexabapiap arayiapblH
HOMHHAUMSIAYABIH KaFUATTapbl MEH OJIiCTepiH
AHBIKTAYy YIIiH OHOMACHOJIOTHSUIBIK Taljay oOici,
aTaynap KYpPaMBIHIAFBI JICKCHKAIBIK, OipIiKTepIiH
MaFbIHAIBIK-KYPBUIBIMIBIK KOMIIOHEHTTEPIH aHbIK-
Tay/bl KAMTUTBIH KOMITOHEHTTIK, KBaHTHUTATHUBTIK
Tangay adicmepi KOANAHBUIIBL.

Martepuajgap MeH 3epTTey aicTepi

3eprrey marepuansl perinae 2015-2024 xpui-
JIap apanslFeiHAa d¢upre MmbIKKaH «Qazaqstan»
YarTelK TeneapHachl, «Xabap» apHachl, ««El
Arna»y» TelleapHaIApPBIHBIH TelieOarmapiaManapbl-
HBIH atayiapsl anelHAbL. bapieirsr 250 Tenebarnap-
JaMa aTaysl TalJaHbl, KOCBIMILA MaTepHUajl PeTiH-
Je FalIaMTOp Ke3lepi, JKEeKeJereH TeJeHIoyIapFa
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apHaJFaH MaMaHJaH/BIPBUIFAaH CaUTTap MCH aKma-
paTtTap KapacThIPBUIIHL.

3epTTey TaKbIPHIOBIHBIH ayKBIMBIHJA OHOMAC-
THUKAaHBIH TCOPUSACH MEH dJliCHaMackIHa, aTtay Oepy
TEOPUSCHIHA KOHE MEIUAXKYPHAIUCTUKA, TEICKYP-
HanmucTuKara KateIcTel B.Cymepanckas, I'.Monune-
Ba, b.MowmgeinoBa, 1.B.KprokoBa, M.CyueiimaH T.0.
eHOCKTEeP1 KapaCThIPHUIIBI.

EHOexkTe OHOMACTHKAHBIH KaJIbl TEOPHUSIIBIK
MOcelenepi, OHOMACTHKAIBIK OpICTIH KYPBUIbI-
MBI, OHOMAaCTHKAJIBIK Tiepudepus, Tenedaraapiama
aTayJapbhIHBIH THICTI aTaymap KyHeciHIeri KbI3MeTi
MEH OpPHBI KapacCThIPHUIATHIHJIBIKTAH HOTHXKEINEpi
MEH TYXBIPBIMIIAPBIH OHOMACTHKA, IparMajIiHT-
BHUCTHKA, MEIUAIMHTBUCTHKA, TEIICKYpPHATUCTUKA
cajarapblH/Ia KOJIAaHy MYMKIHIIITI Oap.

Hoarmaxesiep MeH TaJKbLIaMa

Tinmeri *ankpel eciMaep/i KapacThIpaThlH OHO-
MacCTHKa FBUIBIMBIHBIH TNEpU(EPUSIIBIK TYpJIepi-
HiH 0ipi — reMepoHuMAep. ['eMepoHUM TepMUHIHE
H.B.I[Toonbckast opbIC TUTIHIAETI OHOMACTHKAIBIK
TePMUHACD CO3MITIHAC: «TeMEpo» — «KYH, TOY-
JIK», KOHUM» — «aTay» CO3JCpiHeH KalbITaCKaH,
«mep3imai Oacrace3 opraHIapbIHBIH, OHBIH IMTIHIC
ra3eTTepAiH, >KypHaJlapIblH, aKmapaTThIK O o-
JIETEHBJCPIIH aTaybl», — JIETeH aHBIKTaMa Oepemi
(ITomoneckas, 1988: 44). N.B.KprokoBa mep3imai
Oacrace3mi OyKapanbIK axmapar KypallapblHBIH
Oip Typi FaHa gemn caHam, OyJl TEpMHUHHIH MarbIHa-
CBHIH KCHEUTIIT, TeMEPOHUM TEPMHUHIHHIH ayKbIMbIHA
TYPaKThl atayjapbl Oap OpTaK TaKbIPBIIICH, HICS-
MEH OIpIKTIpUITeH MaTepHAIAPABIH JKUBIHTHIFBI
perinae pamuo-, Tene-, OeiiHe-, KHHOXPOHUKAIBIK
OarmapinaMaiap/blH atayiapblH Jia IKaTKbI3ajbl
(Kprokosa, 2004: 10). 3eprreyuiiiep reMepoHUM
TEPMUHIMEH KaTap, TEJICOHHM, MeJHaHOMUHAIIUS
tepMunepin Konganran (Cyneiiman, 2019: 11).

bi3gin 3epTTey HBICAHBIMBI3 PETIHAE KapacTbl-
PBUIBIT OTBIPFaH TeneOargapiaManap araysapbl
reMepoHUMIIep TOOBIHBIH ayKbIMBIHA ¢Hemi. Tere-
OarnmapiaMa (TeJIeBM3MSJIBIK OaFiapiiama) aTayJa-
PBI — XaIBIKTHIH KEH TOOBIHA AJICKTPOAMIaHBIC KY-
panaapbiHbIH KOMEriMeH OepileTiH TaKbIPBIITHIK
TYPFBIAH asKTaJFaH KOPHEKi-ABIOBICTHIK xabap-
JaMa ataynapel. ['eMepoHUMAEp Ke3 KelNreH OHO-
MACTHKAJBIK aTayliap CHSKTHI aTaybIIITHIK KbI3MET
aTkapazabl. byn ataynap OarmapiamMaHblH Ma3MyHBI,
JKaHpbI, MaKCaThl XOHE KepepMeHjaepre OepeTiH
aKIapaTThIK KOHE AMOIMOHAJIBIK dCepiHe ColKec
alKBIH JKOHE TapTHIMABI 00ysI THic. Tenebarmap-
JaManap atayiapbl TeK KaHa OariapiaMaHblH TaKbl-
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PBIOBIH HEMece MOHIH KOpCEeTy YIILIiH FaHa eMec, CO-
HBIMEH KaTap Oar/apiraMaHblH HAPBIKTAFbl 0oceKere
KaOlIeTTUIITiH apTTHIPY YLIIH [ YIKSH MaHbI3Fa He.
TenebarmapiaManbly aTaybl OHBIH Ma3MYHBI MEH
JKaHPBIHBIH CHIIATBIH TaHbITanbl. Mpicansl, «XKana
KYH» aTThl Oarjapiama >KaHAJIBIKTAPFA KATBICTHI
OoJica, aTaybIHBIH 631 TAHEPTEHI1 KaHAJIBIKTap MEH
OKHFajIapIsl OUTIIpeTiHACH Dcep Kamapipaasl. Erep
Oarnapiama KoMmeaus 0osca, arayJaFbl KEHUT, KyJl-
KTl ce3aep KepepMeHTe KaHmal KOHUI-KYH CBIH-
JMANTBIHBIH aNjbeiH-as1a Ounnipeni. TeneOarmapia-
MaHbIH aTaybl KOPEPMEHACP/IiH KbI3bIFYIIbUIBIFbIH
0sITyBI THIC. JKaKchl TaHJaIFaH aTtay agaMHBIH Ha-
3apbIH ay/apajibl, KbI3BIFYIIBUIBIK TYFBI3aJIbl )KOHE
OarnapiaMara KOCBUIyFa BbIHTaJAHABIpaabl. SIFHU
TenebarIapiaManap arayiapbl sKapHaMalblK KbI3-
MeT aTKapajbl. barmapmamaHblH ataybl KOFAMHBIH,
KOMMITIKTIH, KOPEPMEHHIH TUIETiHe HeMece KaKeT-
Tinirine caii keiyi kepek. KapamnaiibiM >xoHe TYyCi-
HIKTI aTayjap KOpepMEHIEpJiH ecTe CaKTayblHa
JKeHi1 6onagsl. COHBIMEH KaTap, atay 3MOIMOHA-
JIBIK, 9cepre ue 0oiysl Ja MyMKkiH. Kepepmenuep
aTayJplH KeMeriMeH OarmapiiaMaiarbl KOHUI-KYH
MEH 3MOITUSHEI ce3ineni. Tenebarmapiamanap atay-
napsl OarnapiaMaHblH KOpepMeHAepMEH OaiiiaHbl-
CBIH HBIFAUTYFa )KOHE OHBIH ayUTOPHSICHIH TAPTYyFa
MaHBI3/IbI BIKITAJT eTe/Ii. OpOip aray KepepMeHaepre
OarmapiiaMa Typasibl akmapar Oepeii, OHBIH >KaH-
PBIH, MaKCaThIH JKOHE SYMOLUSIIBIK MOHIH OUTIIpe/Ii.
ConJiaii-ak, TapThIMJIbI JKOHE €CTE CAKTAIATBIH aTay
OarmapiaMaHbIH O9ceKere KaOiNeTTUNITiH apTThI-
PBITT, HAPBIKTA TAOBICTHI OOTYBIHA CETITITIH THTI3€/I].

TenebarmapinaManap MeH Tesexobanap aTay-
JIApBIHBIH KOWBUTYy cebenTepi MeH aiyaH TYPJLIiTi
Ka3aK TeJeBU3HMSICHIHBIH MaHBI3Ibl acleKTiIepiHiH
6ipi Oonbi TaObIaABl. By aTaymapabiH KOWBLTYBI
OarnapiaMa Ma3MYHBIH, OHBIH MakKCaTThl ayIuTO-
PUSICBIH, KaHPBIH, COHJIANW-aK YITTBIK KOHE MOJie-
HU EpeKIIeNiKTepiH ecKepin jkacanaabl. ATtayiap
apKbUIBI TeledarapiaMaHblH TaHBIMAIJIBIFBI MEH
KaOblIIaHybIHA DCEep €TETiH Heri3ri (GakTopmapIbiH
0ipi — ayAUTOPUSHBIH KBI3BIFYIIBUIBIFEIH 0ATY. Te-
Nie;k00aHbIH aTaybl KbICKA, 9pi eCTe caKTalaTbIH 00-
JTyBI KEPEK, COHBIMEH Oipre Oarmapirama Ma3MyHBIHA
cait 6oysl THic. Mbicaisl, «OMip-Onen» Oarnapia-
Machl JKbIPFAa KyMap JKacTapJblH KaTapblH apTThI-
Py, aHa eciMJepi enre TaHbITY, YIT 9J1eOUETIHIH
aMybIHA YJIeC KOCATBIH, EPTCHHIH CHINICIHE OJDKa
casiFal OYTiHTI JKac KajJaMrepiiepi Kojijuay Makca-
TBIH KO3ICH 1.

«Onkxem-Qazagstan-Welcome» Oarmapiamacsl,
03 Ke3eriHje, YIATTBIK TYPU3MIl JaMbITyFa BIKIAI
erin, Ka3zakcTaHHBIH XanbIKapajiblK apeHajza Ta-
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HbIMaJI OoJyblHa KeMmekTeceai. barmapnamana ka-
3aK JKEpiHIH TYPUCTIK OpPBIHAAPHI HACHXATTAJAIbI.
Byn xo00a apkpuibl kepepMmenaepre KasakcTaHHBIH
0aif TAOUFaTHl MEH JKep-Cy aTayiaphl Typajbl KeHi-
pek axmapat Oepineni. Meicanbl, TammbiOynakka
casixaT OapbIChIHJIa TOTTOHUMJIIK aTayJblH KOWBLTY
yoxi Ae OeliHenepek Heri3iHAe TYCiHAipiaeai.

Kazakcranna tenebarmapiamanap MEH TEIEXO-
Oanap araynapbIHBIH allyaH TYPJIUIIr KepiHic Taly-
na. YITTHIK apHaiap MeH OaraapiaManap MoJICHH-
TapUXH JOCTYPIEPIMIi3ai, YATTHIK KYHIBUIBIKTAP/IbI
HACUXAaTTAWTHIH cHUMaTTa OoJica, 3aMaHayd Oar-
Japnamanap keOiHece akKmapaTThIK, OHBIH-CAybIK
HeMece OuniM Oepy OarbIThIHAA 607ambl. MBICATIBI,
«AIBIK anaHy, «FBUIBIM agaMbly, «OHea oIeMi»
CBIHJIBI OaFIapiamManap OTaHAbIK KOFAMHBIH KaXeT-
TUTIKTEpiHE cail KYPBUIBIN, TYPJi JKaHpiapaa Ky-
MEBIC icTeimi. TemeapHamap MEH Teek00amapabIH
JaMybl TEK TEXHOJIOTHUSUIIBIK KETICTIKTEp MEH JKO-
HOMUKAJIBIK MYMKIHIIKTEpPre FaHa eMecC, COHBIMEH
Karap MOICHHU JKOHE DIICYMETTIK Ka)KeTTLTIKTepre
JIe TOYEI I OOJIBI TaObLTAIBL.

TenebOargapinama aTayiapbl OHOMACTHKA FBUIbI-
MBIHBIH 3€PTTEY HBICAHBI PETIHJC OHOMACTUKAIBIK
3aHIBUIBIKTapFa OaFblHATBIH TiMIK KYPBUIBIMIAD
ekeri Oenrinmi. COHIBIKTaH TiIAETI TeMEPOHUMIICD
OHOMACHOJIOTHSIIBIK ~ TYPFBIIAH  KapacTBIPBUIBII
oThIp. Pecelimik sxoHe OpUTaHABIK TeaeOarqapiamMma
aTaynapbiH Kapacteipran M.Cyuneiiman (Cyneiiman,
2019: 13-16), ataynmapmasl exi KaFuaaT HETi31HAC Ka-
pacTeIpaibl, onap: OipereiyieHaipy KaruaaThl KoHe
IapTTHI-CUMBOJIMKANIBIK Karuaar. bipereinennipy
KaFuaThl HETi3iHAe aTaynap/sl YIIKe TONTacThIpa-
JIBI: HBICAHJBIK aTayiap (0TOOBEKTHBIE Ha3BaHU),
CyOBeKTIre KatblcThl aTaynap (OTCyOBbeKTHBIC Ha3-
BaHUsI) KOHE aJ[pecaTThiK aTtayyap (oTajpecaTHble
Ha3BaHusA). LLapTThI-CHMBONMKANBIK —aTayiapibl
YIIKe OKIKTe#mi: TeneOarmapiamMa TaKbIPHIOBIHA
KaThICThl KOHLENTYIIBIK MeTadopanap MeH (pa-
3€0JIOTH3MJIEp apKbUIbl JKACAIFaH arayiap; Te-
neOargapnama TYCIpUTiMI  ©TKI3UIETIH OpPBIHHBIH
CHUMBOJIJIBIK, CUIAThIHA OAIAHBICTHI aTayliap jKOHE
Oarmapnama >KYPri3yIIUIEpiHiH, KaThICYIIbLIAPHI
MeH KeHimKkeplepiH kepkeM OeifHemneiTin metado-
panapaaH KaJbIITacKaH arayJsap.

Kazak Ttimiageri TenebarmapiaManapIblH aTay-
JIapbIH OHOMACHOJIOTHSUTBIK aCTICKTi/IEe KapaCThIPBIIL,
3epTTeY HbICAH/IAPBIMBI3IAFbI aTayJap bl 3epernei
KeJle, oJlap/bIH aTayacaM YAEpiciHIe CoWKecTeH-
Jpy JKOHE IApTThI-CAMBOJJIBIK, KAaFUJIATTaP]IbIH
0aclIbUIBIKKA allbIHFaHbIH OaiKaablK. «Ke3-kenreHn
aT KOI0 MIBIFAPMAIIBUIBIFEI aTay OepymiH ceOer-
CaJlIapBIH KOHE YOKiH OOJKalabl. ATayablH yoxKi

— OyJ1 GaxplIay JKOHE 3epTTEY YILIIH KOJKETIMI1 op-
TYPJI1 TUIITET] aTtayiapnaa 9pTYpii YCHIHBUIFAaH )KOHE
OPTYpPAl Jopexene OonaThlH ceOemn-calgapiiblK
OaitmanpicTap kemreHi» (Cynepanckas u ap., 1986,
20). Con cebenTi TenebarmapiaManap aTaylapbl-
HBIH Kacally yoxKiHe OailIaHBICTBI TOMEHICTinel
TONTapFa KiKTeyre Oomansl: 1) Ma3MyHIbIK-aKIa-
patTeiK ataymap (59,3 %); 2) cyObBekTire Kartbic-
el ataynap (11,63 %); 3) agpecarTelk artaynap
(2,33%); 4) cumBonnpik araymnap (12,79%); 5) oii-
TYpTKi araynap (9,3 %); 6) yakpITKa OaiIaHbBICTBI
ataynap (4,65 %). Ochbl XKIKTeTIMIETI Op TONTAFbI
aTayJiapra MbICAJIap KeNTipin eTeHiK:

1. Ma3smyHIBIK-aKIIapaTThIK, aTayJjap, sSFHU Te-
neOaraapiaMaHblH Ma3MYHBI KaliIbl akmapart Oe-
petin araymap: «KaHambikrap» (Xabap) — emaeri
KOHE ONeMJeri MaHbBI3[bl OKHFalapbl SKbULIaM
JKOHE HAKTBl TYpJe JKETKi3y MaKCaThlH KO3JIeTcH
OarmapiamMa casiCM, HKOHOMHUKAJBIK, OJCyMET-
TIK JKaHAJIBIKTAPJbl KOpEpMEHJIEpre  YCHIHIbI;
«Tiltanymy» (El Arna) — ka3ak TUTIH JaMBITy MEH
HacHxaTTay MakcaThlHJarel Oarnmapiama; «Kape-
Kker» (Xabap) — KoFaMaarbl MOceesepai KoTepir,
oJappl NIy IiH HAKTHl KaJlaMJIapbIH YCHIHY MaK-
caTbIHIOaFel OarjapiamMa OJCyMETTIK Mocesenepre
epeKIle KOHUI ayaphlll, KopepMeHJIepre OJIapIbIH
LIenry >KOJIAapblH KOpceTyre OaFbITTalabl, «OHel
0akpITeDY («KazakcTam» YITTBIK apHACH) — KBI3-
KeJTHIIEeKTepre apHajlFaH TYPMBICTBIK, OarnapiaMa
petinne kepinic TanTsl; «Kommpomar.kzy (Xabap)
— DKCKJIIO3MBTI aKmapaTrap MEH KOFaMJarbl >Ka-
CBIPBIH TAKBIPBINITAPJIBI allly, KOPEPMEHIEPTe ThIH
YKaHAJIBIKTap XETKi3y MaKcaTbIHIAFbl Oyn Oarmap-
JaMa KOFaMJIbIK, KBI3BIFYIIBUIBIK, TYABIPATHIH MOCE-
nenepi 3eprreyre 0areTTaN bl «OHep aneMi» (El
Arna) — 6armapiamMachkIHIa Ka3ak MOJICHUCTIH, OHe-
PiH XKOHE OHEep caJachIHIaFbl MaHbI3]IbI )KOOAIAP b1
TaHBICTBIPY MaKCaThIH aJNJbIHA KOMBIN, Tearpap,
MOJICHU OKHWFajap Typajbl MomiMeT oepineni; «Oii-
TanKeDy (Xabap) — KoFaMIarbl MaHBI3IBI KOHE Jay-
761 Macesieniep OOMbIHIIA MiKipTazac YHBIMAACTHIPY
MakcaTblHIa Oyn OarmapiaMa capariibUIapbIHbIH
MiKipJiepi apKbpUIBl MOCEJICHIH OPTYPi KbIpJIapblH
3epaeneni; «laya» («Qazagstan» YITTBIK Tejeap-
HAacbl) — MEIMLMHA TaKbIPHIObIHA KATBICTHI TaKbl-
pHINITAP/IBI  TalJIall, KOepepMeH cayallblHa jKayarl
OepeTiH Tikened 3¢upae KepceTinren OarnapiaMa
0oMIBI; «AITBIK OHTIMEY» (Xabap) — TaHBIMAaJT JKOHE
BIKINAJABl TYJFaJlapMeH cyX0aT XKYprizy apKbl-
JBI KOPEPMEHIEPTe O caily, OJIapAbIH TOXipuoOe-
cl MEH HIesIapbIMEH TaHBICTHIPY MaKCaTBhIHAAFbI
Oarmapiramana Oenrim Oip camaga JKETICTIKKE JKET-
KeH aJaMJapAblH eMipJiK ToxipuOeciH KepceTyre
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OarbITTaIB, «AKcaybIT» («Qazaqstan» YATTBIK
TeJleapHAChl) — OCKEPU-TIATPUOTU3M/II HACHXATTal-
TBIH, 9CKEpH OMipMEH TaHBICTBHIPATBHIH OaFnapiIama;
«YATTBIK 3KOHOMHKa» (Xabap) — 3KOHOMHKAIIBIK
TaKbIPBINITApAbl KapanaibIM )OHE TYCIHIKTI TIIMEH
KETKI3y, Ka3aKCTaHABIKTapJblH 3KOHOMHKAIBIK
cayaTTBUIBIFBIH apTTBIPY MYIICCIH Ko3/em, Oaraap-
Jamajia enjieri )koHe dJIeMJIeTT SKOHOMUKAJIBIK, KaF-
Jlaii, HApBIKTAFbl ©3repicTep MEH capanibLiapIblH
MiKipaepi YCBIHBUINBI, «OTKEHHIH OIITec OpHEeT»
(El Arna) — opTypiii Tapuxu OpbIHAAPABI, YATTHIK
EPEeKIIeTKTep MEH XaJBIKTBIH OMip CYpy CalThIH
TaHBICTBIPYFa OaFbITTa]IFAaH OaFapiiama xoHe T.0.
2. CyOwbekTire KaTbICTBI araynap, SIFHH TeJe-
OarmapiaMaHblH YHBIMAACTBIPYIIBIIAPHI, JKYPri3y-
mrisiepi, KaThICyIIbUIapbiHA OaiIaHBICTBl  KaJbIT-
TackaH arayjap. Meicanbl, «Xabap moy» (Xabap)
— «Xabap» apHACBIHBIH YUBIMIACTHIPYBIMEH MY3bI-
Ka, OHEp, CIOPT JKOHE MOACHHU TaKbIpbIITapla Ta-
HBIMAJI aIaMJapMeH CyX0at Yypri3im, eMipi Typassl
aKkmapat Oepir, atanraH cajajapAarsl KaHalbIKTap-
MEH TaHBICTBIPY apKbUIBI KOPEPMEHIEPTe KbI3bIK-
Thl, OWBIH-CAYBIK OaFaapiamMachlH YChIHY; «Junior
Eurovision 2021» (Xabap) — OanamapaslH XalbIKa-
paybIK, OH OalKaybIHBIH Ka3aKila HYCKachl OOJIFaH
OarmapiiaMaHbIH MaKcaThl — JKacecHipiMaepIl Mo-
JICHUETIICH TaHBICTBIPY JKOHE OJAapIBIH IIBIFapMa-
IBUTBIK OJIeyeTiH mameiTy; «Kazak emi» (Xabap)
— JepeKTi QuiIbMIep CepusiChIHAH KypaiFaH Oar-
JapiamMa el TapUXbIHJAFbl MaHbBI3JIbl Ke3eHJepli
oetineneni; «KahapMeN» (El Ama) — ackepu 60-
PBILIBIH OTEI KaTKaH cap0a3/IbIH KYHAETIKTI eMipi,
9CKEpH OMIp/IiH KBIP-CHIPBI KOpCeTiie i xoHe T.0.
3. AgapecatrTeIK aTaymiap, SFHH TeneOarmapia-
MaHBIH MaKCaTThl ayIAMTOPHSCHIHA OalIaHBICTHI
ataynap: «omeymer» (Xabap) — KOFaMaarsl TYpJIi
DIICYMETTIK MOCeINeNIepli TaJIKblIay, a3aMaTTapIbIH
KYKBIKTAPBIH KOpFay, DIIEYMETTIK KOpray Kyieci
MEH XaJIBIKTBIH OMip CarachlH KaKcapTy YILIiH YChI-
HBICTap MEH IIeIiMIep YChIHY MaKCaThIHIAFbI OaF-
Japiamazia a3aMaTThIK KOFaM, OJICyMETTIK SieT-
TLTIK, )KYMBICCBI3JIBIK, O11iM Oepy MEH JeHCayIbIK
caKTay CHSKTBI MaHBI3JIbl TAKBIPHINTAp KOTEPiNEIi;
«O3 enim» (Xabap) — KazakcranHbH opTypi aii-
MaKTapblH TAHBICTBIPY JKOHE OJIapAaFbl MOACHUET,
9KOHOMHKA, QIIEYMETTIK KaFaaiaap MeH Keprilik-
Ti epeKIICTIKTEePi KOpPCeTy MaKCaThlH KO3ACHi,
Oyn OarmapiiaMa emiMi3iH TYPJI OOJIBICTapBIHAAFEI
YKaHAIBIKTapAbl, TYPFBIHAAPABIH OMIPIH KOHE aii-
MaKTBIK JaMyIbl CHIIATTalmbl. «OnkeM-Qazaqstan-
Welcome» (El Arna) — TaOurar meH azamsar apa-
CBIHIAFBl OalyaHbIc, TAaOUFW OpTama eMip Cypy
JaFAbUIAphl KOHE ajaMaapiblH TaOWFaTIeH Yiie-
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ciMzie eMip Cypy MYMKIHAIKTEpi >KaiJibl TalKblia-
Hager, «I3mep men 6i3nep» (El Arna) — 6armapimama
KazakcTanHblH TaOUFU OpBIHAAPBIHA casgxat >Kacall
KOHE eJIJIIH OpTYpIi alMaKTapbIHAAFl ePeKIIeITiK-
Tepi TaHBICTHIPAAbI XKOHE T.O.

4. CumBONIBIK aTayiap, mbicaisl, «Iludarop»
(El Arna) — Oarmapmama canpapasiH Quiaocodus-
JIBIK, MOJICHHU JKOHE MUCTHUKAITBIK, KbIPJIAPBIH allIbIIl,
KepepMeH/Iepre CaHHBIH TEPEH MOHIH TYCIHAIpE.i;
«100 xenec» (El Arna) — kepepmeHepre KyHIENiK-
Ti OMipJie KE3AECETIH TYPJIi DIEYMETTIK, KYKBIKTBIK
JKOHE KayilCi3IIiK Mocemenepi OOMbIHIIA TIPaKTHKA-
JBIK, KEHeCcTep MeH Hyckayiap Oepeni; «Kana ka-
mam» (El Arna) — xemmrisnikke maiiganbl KEHECTEP
MEH MICHNMIep YCBIHBIN, KypAedl Mocenenepi
aImbIK TYpae Ko3raumer, «O3repicy (El Arna) — ec-
KEJICH YPHAaKThIH ©3€KTI MOCeNeNepi alblK TYpHae
TaJKbUIayblHA MYMKIHZIIK Oepim, olapblH MiKipiH
TBIHJAI, TYPJI QJIEYMETTIK, CasiCH >KOHE 3KOHOMHU-
KaJIBIK TaKbIPBINTAP/Ibl KAH-)KAKThl KapacThIpabl,
«Tapasp»y (Xabap) — KOFaMIBIK JKOHE OJICYMETTIK
TaKBIPBINTAPBI TAIKBUIAI, MOCEIIENepre TepeHIHeH
capanTama )acaiTbIH Oyn OaFaapiamasia KyHJIENliK-
Ti eMipaeri mocenenep OOMBbIHINIA KOpEepMEHIEPTe
oif camy ke3nmeni; «AfHaline» (Xabap) — Oarmap-
JaMajia YATTBIK KYHIBUIBIKTAp MEH J9CTypJiep Ha-
cuxartangsl, «bi3 Oipremizy — COVID-19 manne-
MUSICBI Ke3iHJIe KOFaMJbl KOJIZayFa OarbITTalIbIIL,
9JICYMETTIK OipJliK MeH BIHTBIMAKTbhI apTTBIPY MakK-
caThIHJIa YHBIMIACTBIPBIIGI, TeiaeMapadoH Typii
KalbIPBIMABUIBIK, aKLIUSUIAPBIH KaMTbLabI, «XKepy-
HBIK» (Xabap) — MBCHM JKOHE TaPUXHU KYHIBLIBIK-
Tap/bl HACUXATTay apKbUIbI YATTHIK OOJIMBICTHI CaK-
TayFra OarpITTaNIFaH Oargapiama xKoHe T.0.

5. O#ryptki ataymap: «Emkim e, emkamax
Jla YMBITBUIMans1!» (Xabap) — nepekTi QpuibMm-
Jiep MEH apHaiibl >xo0anap cepusicel JKeHic KyHiHe
apHanbill, YIel OTaH COFBICHIHBIH apjarepiepin
€cKe ally, MaTPUOTTHIK TOPOME MEH TapUXThl Cak-
Tay MakcaTeiHaa YeeHbUIAR, «KiMHuiH ecinme?» (El
Arna) — aliThIC ©HEpiHIH MOHI MEH MaHBI3bI JKAHIIbI
6armapmama, «Comait Mma?» (El Arna) — kepepmen-
Jiepre dieMJeri KbI3bIKTBI Opi ThIH ACPEKTep Heri-
31HJIC FBUIBIMHBIH KBIP-CHIPJIAphIH alnajsl, « AfTyra
oHai» («Qazaqgstan» yITTBIK TeleapHACHI) — QJIEY-
METTIK-TYPMBICTBIK, TAKBIPBIITAP/BI KOTEPEIi JKOHE
1.06. OUTYPTKI aTaynapra Makaji-MoTell, OJICH KO-
NapbIHAaH KAIBIITACKAH HACMXAT MOHIHIETI apHabI
JKoOanmap bl KeKe aTayJapblH J1a )KaTKbpI3yFa Ooma-
Iel: «MeH xacTtapra ceHeMiny (Xabap), «Emig ymin
assHOa!» (Xabap), «OTdackiM — MeHIH OalIBIFBIMY)
(Xabap), «Tazanbik 6ap xepae — 6epexe 6ap» (Xa-
0ap), «blpsIic anael — BIHTEIMaKY (Xabap) T.0.



A.A. Amumxan, I A. bekbockiHOBa

6. YakpITKa OailJIaHBICTBI aTaynap, SFHU Telie-
OarmapiaMa yaKbITBIHA JKOHE KOPCETUTIMAE KaMThI-
JaThIH Mep3iMre OaiinaHbICTBI araynap. MeIcaibl:
«1001 Tym» («Qazaqstan» YATTBIK TellCapHACKHI) —
Tynri 11:00-me Gactanatein Oy OarmapiaMana Ko-
FaMjla PE30HAHC TYJIBIPFaH OKHUFallap TaJIKbUIAHBII,
aKIapaTThIH aHBIK-KAHBIFbI aHBIKTAA IbI, « TaHIIOMN-
man» («Qazaqstany» VITTBIK TeJieapHAChl) — aKIa-
parTThIK-ca3fibpl TaHFbl Oarmapnama, « TyHTI cTyaus
(«Qazaqstan» yITTBIK TeJICapPHACKHI) — TYHT1 yaKbITTa
a¢upre MIBIFATHIH OYJI OaFaapiamMaia op CalaHblH Y3-
nikrepiMeH cyxbarracazapl, «Osa!» (Xabap) — KyH-
JIeTTIKTI TaHEPTEHT1 yaKbITTa Oepiin, KepepMeHaep-
Te CepreKTiK ITeH MO3UTHB ChINayFa OaFbITTaIbI,
«7 kyn» (Xabap) — anTaHbIH MaHBI3/IbI OKHFAJIAPbIH
KOPBITBIHBIIAT, €JTIMI3IeT] JKOHE OJIeMIeTi 0acThl
OKHUFaIapra Moy jKacaiijipl koHe T.0.

TenebarmapinaManap artayiapbl KOFaMJIbIK-0-
JICYMETTIK OPTaHBIH JIaMyblH, CYPaHBICBIH €CKepe-
TiH ©3repMelti TUIIIK OipiKTep peTiHe TaHbUIAIbI.
Onemuik Toxipuoeae 3eprreyminep The New York
Times 6acmace3 kaHaIBIKTapsl MeH Fox News Te-
JISKAHAIBIKTAPhl TAKBIPBITITAPBIH TAJJIAIl, OJIap KO-
FaMIBIK OPTaMEH KOHCEHCYC HETi31HAe KabIlTaca-
THIHJIBIFBIH ka3raH (Wang, 2024). KazakcTaHHBIH
MeJ/iha KOHTEHTI JIe KOFaMJIBIK-0JICYMETTIK OPTaHbIH
Taadbl MEH CYPaHBICBIHA Call KyphUIFaH. MbICaJbI,
3aMaH TanaObIHa call aFBUIIIBIH TiTIHE IETeH Cypa-
HBIC TeJIe)K00anap arayblHaH Ja OPBIH aliFaH: «O-
keMm-Qazagstan-Welcomey (El Arna), «KahapMen»
(El Arna), «Cover-Show-4» (Xabap), «XabapLike»
(Xabap), «KbI3bIK times» (Xabap), «IAJIA
BATTLEy (Xabap), «Astana Media Week» (Xa-
0ap), «Aitaaline» (Xabap) xoHe T.0.

Enimizaeri rpadukansl aybICTBIpyFa OaiinaHbIic-
ThI TATBIH TpaUKaChIMEH jKa3bUTFaH aTtayiap 1a 0ot
KepceTkeHiH Oalikanmaapl. Meicanbsl, «Qazagstan»
YITTBIK TeneapHachl, «El Arnay araymapbeiMeH Ka-
tap, «OnHalQ» (Xabap), «Tiltanym» (El Arna),
«Jup-Jubymeny (Xab6ap), «kECO MEKEN» (Xab6ap),
«Tan@y fresh» (Xabap), «<AITYSTAR» (Xabap),
«Qalamaimyn» (Xabap), «Torletiniz» (Xabap),
«Qogamdyq talqylay»(Xabap) xoHe T.6. barmapna-
MaJiap aTayJiapblH )KaTKbI3yFa 00ajpl.

Faneim I'.b.MoaueBa Kazakcrangarsl oHOMAcC-
THKAJIBIK, KCHICTIKTIH KaJbIITaCyblHA TapUXH, 3T-
HUKAJIBIK, MOJICHUCTTAHBIMJIBIK, DJICYMETTIK, TICH-
XUKAJIBIK JKOHE TIIAIK (DAKTOPIAPIBIH OCEPiH aTall
ereni (Mamuesa, 2004: 61-62). OHOMACTHKAIIBIK
KEHICTIKTIH Kypampaac Oederi peTinjge TteneOar-
Japiamanap araylapblHa Jia JKOFapblla aTallFaH
(baxTopIapAbIH BIKMAILI OOJFAHBIH JKOKKA IIBIFa-
pyFa OonMaiibl.

«Xabap» apHachl, «El Arnay, «Qazagstan» yir-
TBHIK TeJeapHachl OOMBIHITA KUHAKTaFaH 250 Oar-
JapiaMa aTayblHa KBaHTHUTATHUBTIK Talllay TOMCH-
JIET1/IeH HOTIKE KOPCETTI:

1 kommoneHTTi ataynap — 55 aray (22%), MbI-
caibsl: «Tar3eimy, «Kaseiaay, «Capbasy, «MekTemy,
«Anramkey, «Jlapeiny, «Kembey», «Onerey, «Kes-
kepren», «Herizinge...» T.0. ;

2 KOMIOHEHTTI aTtaynap — 158 aray (63,2%),
MBIcaNTBl: «MoneHu 6araapy, «bip Kitam, « Y ITTHIK
KypbUITait», «bisre xabapiackan», «YHKBIM KeJ-
MeHI», «Xabap cropT», «OKe O0aKBITB», «Tapux
aiiHace», «bu3Hecke OarbIT», «Kei, MIBIpKaibIK,
«AHcaraH coOu», «ANTHIH Kakmay, «Typii mom»
T.T.;

3 xommoHEHTTI araymap — 29 aray (11,6%),
MbIcaibl: «lHmeTnen kypeckeH Kazakcran», «YIIbl
Jlasa epKeHueT», «bip TybIHIbI Tapuxshy, « Tapux.
Tarnapip. TynFa.», «AHa MeH O0ana», « AybIpMalTBIH
KoIT 131e», «bepekeT kinTi — OeiHeT», «OMipieH
©HEep TYBIHJBUIAPED» T.0.;

4 xoMmmoHeHTTi araynap — 7 atay (2,8%), MbI-
caibl: «OTbI3 XKBUIIBIH OM TONFaybl», «AcTaHa —
VIIBI 1ajia eopaacel», «Emopma sxaitmer 20 gepex»,
«KazakTbIH COHJIIK-KOIIaHOABI OHEP1», «Op YHIIH
CBIpBI 6ackay» T.0.

5 xomnonentTti atay — 1 artay (0,4%), MbIcabl:
«EmkiM me, emkamaH ga YMBITBUIMAmbI!» 5-7
KOMIIOHEHTT1 arayjap, ke0OiHe, apHaibl >ko0amap-
JIBIH JKEeKe arayfiapblHIa Ke3Jecim, ceilyieM Kypbl-
JBIMBIMEH Oepinyi Kke3zecei.

Ocwl Tanmmay HOTHKECI KepceTKeHneH, apoip
OHUMTIE TOH KBICKAJBIK MIEH ADJIAIK reMepOHUMIEP-
re ne ToH. OHOMACT FabIMIAp «OHUMAEPAl aaam-
JapAbIH Y3aK Mep3iMIi MOJIEHH KOHE TUIAIK ope-
KeTTepiHiH HOTHXKec» peTinae Oaranaiiasl (Teopus
M METOJIMKa OHOMAaCTHYECKHUX MCciieJoBaHnH, 1986,
26). OHnMIIIK )XYHEHIH Kypamaac OeJeri peTiHie
TEMEPOHHUMJIED € KYPHATUCTEPIIH KociOn eHOeK-
TepiHiH HOTMXKECI OOJIBINT CaHaTa bl

KOleTLIHZlBI /KoHE€ TYKbIpbIMIaMa

OHOMacCTHKANBIK JIEKCUKAaHBIH Oip TYpi peTiHme
reMepOHHUM/IEp KaJIlbl aTayjlapFa OpTaK CUIIaTKa He
0oITyBIMEH KaTap, O31HAIK KaCHEeTTepIMEH J¢ epeK-
meneneni. TeneOargapnamanap aTayiapbl aHTpPO-
MTOHUMJIEP HEMece TOTTOHUMJIEP CUSKTHI JKeKe-/apa
Oip HbBICaHBI, 1 CYOBEKTIHI 1apaial araMaii, opTaK
TaKBIPBIT TIeH HesMeH OipiKTipiIeTiH yKcac Tene-
BHBVSUIBIK, OaFaapiiaMaiapibly [HKIAepiHe Oepi-
nexni. barmapmama aTaysl JKaiaKel eciMaepiH 6acka
TYPJIEPi CHUSIKTHI JKEKE HBICAHHBIH AApaibIFbIH JKY-
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3ere acblpMaiipl, Kepicinmie, Oenrini Oip akmapat
OHIMIH Kacall, MbIFapyFa OaFpITTaNFaH Oaraapia-
Masiap TOOBIH aibIpIKIIA €Ty MaKcaTblH KO3JeHIi.
barmapmama aTaynmapblHBIH KOFAMIIBIK-DJICYMETTIK
CYPaHBICIICH, YJATTHIK MOJICHHETICH, HJICOJIOTHUs-
MEH JKOHE CcasiCaTIeH THIFBI3 OaliylaHbICHl OalKaia-
nbl. Tenebarnapiaama ataysiapbl — OyKapasblK aKma-
part Kypalaapbl aschlH/a MaHbBI3/Ibl POJI aTKAPAThIH
JICKCUKAJIBIK OipiikTep. OmapablH MakcaTbl — Ko-
PEpMEHHIH Ha3apblH aynapy jkoHe OaraapiiaMaHbIH
MOHIH KBICKA KETKI3Y.

Tenebarmapmama TaKBIPBIOBIHBIH —aTaykacam
yIepiciHae COUKECTeHIIpy JKOHE LIapTThI-CHM-
BOJIZIBIK KaFuaaTTap OaclIbUIBIKKA AJIBIHFaH JKOHE
oJlapAbl Kacay yoxkiHe OallllaHBICTBI TOMEHJETi-
Jel TomTapra JKiKTeyre Oosambl: 1) Ma3MYHIBIK-
-aknapatrTelK, ataynap (59,3%); 2) cyOobekrire Ka-
TeICTHI ataymap (11,63%); 3) agpecaTTsIK ataymap
(2,33%); 4) cumBonabIk ataynap (12,79%); 5) oii-
TypTKi ataynap (9,3%); 6) yakpITKa OaillaHBICTHI
ataynap (4,65%). Araynapasiy OaceiM Oeiri Oar-
JmapiiaManga KeTepiieTiH 0acThl MOcelne, TaKBIPHIIL,
UAEACHl MEH Ma3MYHBI JKaijibl aKHmapaTrThl KaMTH-
TBIH Ma3MYHJIBIK-aKIIapaTThIK arayjapaaH TYPaJbl
KOHE MYHJAall ataynap COHKECTEHAIpY KaruAaThIH
OacIbUTbIKKa anaibl. barnapiaManblH OaFbITE MEH
TaKbIpBIObIHA OaliJIaHBICThI, aTayJiap/a aKnapaTThIK
JKOHE MOJICHU aCIeKTIep JIe eCKepiIei.

Tenebarnapnama aTaynapbl KOFaMJIBIK OPTaHbBIH
DIIEYMETTIK, MOJICHHU, TAPUXH KOHE CasiCH yJepic-
TepiMEH THIFBI3 OaiyaHbicTa OOJIBIN, TeJIeapHaHbIH
WJICOJIOTHSUTBIK, YCTAHBIMBIH alFaKTaWTBIH ©3rep-
MeJi Kabat peTiHjie TaHpuIa bl. [1yOnuIucTHKAIBIK
CTHIIBJIET] KOpepMeH KOHUTIH ayJapy MYIAECiHIeTi

aTtaynap OONFaHABIKTaH TaKbIPHINTAp KOPKEM, Oeii-
HEJ, dMOIMAHAIILIK PEHKTI CO3IEPACH TY3LIei.
Artaynapna xeOiHece 3MOLMSIIBIK KYKTEME, Mas-
MYHJIBIK, JKapHaMaJIbIK CHIIAT JKOHE aWKbIH Kep-
KeMIIK aneMeHTTep Oaiikanaapl. Ochl kargaimap
arayapapl TeleOarmapiiaManblH OOCEeKemK Kadi-
JIETTUTICH apTTHIPAaThIH CUIIATTAP PETiH/AE TaHbITa-
JIBL.

JIMHTBUCTUKAIIBIK TYPFBIOAH aliFaHjaa Tesedar-
JlapiiaMa aTtayiapbl JKeKe Co3JIep/ICH, co3 TipKecTe-
piHEeH HeMece coiliemMIenepAeH TYpybl MyMKiH. Ke3
KeJreH OHMM TYpl CHUSKTHI TelebarnapiaMa aray-
Japel a KbICKa KYPBUIBIMMEH JKacajblll, aTayblll-
TBIK, KBI3MET aTKapajibl. KBAHTUTATHBTIK TYPFBIIAH
tenebarmapaamanap ataynapbel 1(22%), 2(63,2%),
3(11,6%), 4(2,8%), 5(0,4%) KOMITIOHEHTTEH TYpabl
JkoHe 0achIM 06JIiri eKi KOMIIEHEHTTI KYpPBhIIIBIMMEH
KarnbinTacaabl. KopbiTa aliTkanaa, Tenedaraapiama
aTayJapbIHBIH OHOMACHOJOTHUSUIBIK CHIIATBI OJIap-
IIBIH  MOHEPIIIIT], KBICKAIBIFEI, MaFBIHATBLIBIFEI
MEH ayJUTOpPHUSIMEH OaillaHBICHl apKbLIbl aHBIKTA-
naJiel, OYI OJap/IbIH KOMMYHHKAIUS KYpaJlbl PETiH-
JIe TUIMIUITTH aliFaKkTai ibl.

Kap:xpuianasipy kesi

Makana KP FXXBM rpantTeik Kap>KbUIaHIbI-
pBUTYBIMEH JKy3ere achippuiaTelH  BR24993043
-«KpITail xoHEe ©3re Je IIBIFBIC eNepi NepeKKo3-
JIepiH/eTi KoHe TYPKiI TOMOHUM/Epi — Ka3ipri Typki
WHTETPAlMACHIHBIH TYN HETi3[epiHiH Oipi: Tapuxu-
ATUMOJIOTHSITBIK, JIMHTBUCTUKAIIBIK, KOPIHIC1» TaKbI-
PBIOBIHIIAFEl  HBICAHAIIBI-OaFJapIaMablK  HK00achl
asICHIH/IA JKa3bUIIbI.
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LNDPAbIK OPTAHbIH, FACEBOOK XXOHE
MEAUA TTAUAAAAHYLIbLIAAPBbIHbIH,
CAHACbIHA OSCEPI

Makaaa kasipri Kasak KofamblHAQ XMi KOAAaHblAaTbiH Facebook >keaiciHiH, KOFaMAbIK CaHaHbl
KAAbIMTACTbIPYyAafbl POAIH TaHyFa >K&HE OHbIH apTbIKWbIAbIKTAPbl MEH KayinTepiH 6ararayFa MyMKIHAIK
Gepeai. Meara KOAAQHYILbIAAPAbIH, CaHACbiHA LMDPABIK, OPTaHbIH bIKMAAbIH 3€PTTEY apKbIAbl EAAETI
JKaAMbl MEAMAIKOAOTUSIHBIH, Kan-KyiiH 6GoAxayra 6oaaabl. Cebebi, ocbl OarbiTTarbl 3epTTEyAep
KOFaMAQFbl MEAMACAYATTbIAbIKTbI KAAbINTACTbIPY >X8HE apTTbipy GoibIHIWIA GEATiAI 6ip TYXKbIPbIM aAyFa
KOMEKTeCeA|.

HeaTtuxxere ety yuwiH aBTopaap Facebook kasakTiaai nAaaTtpopmachiH, COHbIH, iWIHAE XXY3AereH
MbIH, XKa3bIAYLIbICbI 6ap «OMip cbipAapbl» aHe «KoFam yHi» TONTapbiH 3epTTeY HbICaHbl PETIHAE aAblr,
OHAQFbl UMPPABIK, OPTaHbIH, apTbIKLWbIAbIKTapbl MEH KEMLLIAIKTEPIH, Kayin-KaTepAepiH CaAbICTbIPMaAbl
TYPAE KapacTbipaAbl. OAEYMETTIK >KEAIAEPAIH apTbIKWbIAbIKTAPbl peTiHae OyA NAaTOpMaHbIH
aKmapar aAMacyAblH, KapbIM-KaTbIHAC acayAblH XKOHe >KaHa OiAiM MeH MarAaAbl aknapaT aAyAblH
TUIMAI KYpPaAblHa aiHaAFaHbIH alTa aAambl3. AA OByA nAaaTopmasapAaH KeAEeTiH Kayin-kaTep petiHAe
OAAPAbIH aAaM CaHaCbiHA alTapAbIKTal bIKMaA €TyiH kepcetyre GOAaAbl, MbICaAbl: MAaTopmara
TOYEAAIAIK, >KaAFaH akMapaTTbiH KeH, TapaAybl, MCUXOAOTUSABIK, KbICbIM MOCEAEAEPi A€ aHbIKTaAAbI.
OcbliraH opan, UMPAbIK KayinTi asanTy GoMbIHLLIA YCbIHbICTAp GepiAAi.

3epTTeyAiH  FbIAbIMM  MaHbI3AbIAbIFbI  PETIHAE  3amMaHayu MAaTOpMaAapAblH, — BAEYMETTIK
npouecTepre acep eTy MeXaHW3MAEPIH TYCIHAIPYAi aTayra 60AaAbl. [1paKTMKAAbIK, MaHbI3ABIAbIFbI —
AAbIHFaH HOTMXKEAEPAI LMD PABIK NAAT(OPMarpAaFbl Ka3ak, TIAAI KOHTEHT CTpaTermsAapbiH XXETIAAIPY,
aKnapaTTbl TYTbIHY MOAEHMETIH AAMbITY XX8HE TePIC aCepAepAi a3alTy YLiH KOAAQHY MYMKIHAIMHAE.
3epTTeyaid runoTesacbl peTiHae Deitcbyk KoHe MeAMa KOHTEHTTIH Ma3MyHbl MeH OepiAy ToCiAi
namMAaAaHyLIbIAQPAbIH  CaHaCblHAQ KOTHUTUBTIK ©3repicTep MeH 3MOLMOHAAABIK, peakLMsAapAbl
TYAbIPaTbiHbIH 6OAXayFa 6OAaAbI.

CoHbiMeH kaTap, 6yA 3epTTeyae Peincbyk naatopmMacbiHAAFbI Ka3ak, TIAAI TOMTAPAbIH KYpPbIAY
yakbITTapbIH 3epTTeyY YLiH OAQPAbIH, XPOHOAOTUSIAbIK, epeKLIEAIKTEPIHE HAa3ap ayAapblAAbl. MakaAasa
OCblHAQM 3epTTey Kasak, TiAAI OH TOMKA XKYprisiaai. HaTuxkeaepi 60MbiHLIA Ka3aK, TIAAI TONTapAbIH Ker
KYPbIAFaH >KbIAAQPAAFbI CasiC, SKOHOMMKAAbIK, SAEYMETTIK MaceAeAepMeH BaNAaHbICTbIPYFA YMTbIAbIC
acaaabl. 3epTTey KOpbITbIHAbICHI GorbiHIa Derncbyk naatopmacbiHAAFbl Ka3ak, TIAAI TONTApAbIH
9AEYeTi XbIAAAD OTKEH CalblH >KETIAIN KeAe >KaTKaHbIH KepCeTTi. byAa TyXXbIpbiIMAAp MeH naibiMaap
SAEYMETTIK XXEAIAep asCblHAAFbl 3epTTeyAepre e3iHAIK YAeC Kocaabl aen KyTiaeai. Ocbl 3epTTeyaiH,
Heri3ri makcaTtbl — Facebook naatdopmacbiHAaFbl Kasak, TiAAI TOMTApAbIH OPHbIH XK8HE OAaPAbIH
KOFaMABIK, CaHaHbl KAAbINTACTbIPyAAFbl POAIH aHbIKTAy >XOHE OCbl ©3eKTi MaceAere 6GanAaHbICTbI
MBCeAeAepAl Tanpay.

TyHiH ce3aep: xaHa MeaMa, aAeyMeTTik >keAi, Facebook, umdpAabik, opTa, KOFaMAbIK CaHa.

K. Tergembay”, A. Irgussayeva
L.N. Gumilyov Eurasian National University, Astana, Kazakhstan
*e-mail: tergembay@mail.ru
The impact of the digital environment on the consciousness
of Facebook and media users

The article allows us to determine the role of Facebook in the formation of public consciousness and
assess its advantages and risks, which are often used in modern Kazakh society. Studying the influence
of the digital environment on the consciousness of media users, one can assume the general state of
media ecology in the country. This is due to the fact that research in this direction helps to draw certain
conclusions on the formation and improvement of media literacy in society.
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To achieve the result, the authors take Kazakh-language Facebook content as an object of research,
including the groups «Omir Syrlary» and «Kogam uni», which have hundreds of thousands of subscribers,
and attribute to them the advantages and disadvantages, risks of the digital environment.

The scientific significance of the study is an explanation of the mechanisms of influence of modern
platforms on social processes. The practical significance lies in the possibility of applying the results
obtained to improve strategies for Kazakh-language content on digital platforms, develop a culture of in-
formation consumption and minimize negative impacts. As a hypothesis of the study, it can be assumed
that the content and the way Facebook and media content are transmitted cause cognitive changes and
emotional reactions in the minds of users.

In addition, this study focused on the chronological features of Kazakh-speaking groups on the
Facebook platform to study the time of their creation. A similar study was conducted on ten Kazakh-
speaking groups. Based on the results, it was determined in which years more Kazakh-speaking groups
were formed. The authors sought to link this trend with the political, economic, and social problems of
these years. The main purpose of this study is to determine the place of Kazakh-speaking groups on the
Facebook platform and their role in shaping public consciousness and to analyze issues related to this
topical issue.

Keywords: new media, social networks, Facebook, digital environment, public consciousness.
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EBpasunickmit HaumoHaAbHbIN yHMBepcuTeT nMenn A.H. l'ymmnaesa, ActaHa, KasaxcraH
*e-mail: tergembay@mail.ru
BAusHue umcppoBoii cpeAbl Ha CO3HaHHe
MeAMIHHOM ayAUTOPHMU U NoAb3oBaTeAeli Facebook

CraTbs NMO3BOASIET OMPEAeAnTb POoAb Facebook B hopmmpoBaHMM 06LIECTBEHHOIO CO3HAHMS M
OLEHWTb ero MPeMMyLLIECTBA U PUCKM, HaCTO MPOSIBASIIOLLMECS B COBPEMEHHOM Ka3axCKOM ofLlecTBe.
M3yuas BAMSHME UMPOBOI CPEAbl Ha CO3HAHME MEAMATNOAb30BATEAEN MOXKHO OLIEHMTH 00LIee COCTO-
SHME MEAMAIKOAOTMM B CTPaHe. ITO CBA3AHO C TEM, UTO UCCAEAOBAHMS B 3TOM HArNpPaBAEHMM MOMOraloT
CAEAaTb OMPEeAEAEHHbIE LWaru No HOPMMPOBAHMIO M TMOBbILLEHUIO MEAMArPAMOTHOCTU B 06LLIECTBE.

OCHOBHOW LIEAbIO MCCAEAOBaHMS SBASIETCS OMPEAEAEHME MECTa Ka3axosi3bluHbIX FPYMM Ha MAAT-
dopme Facebook n nx poan B hopmmpoBaHmm 0611ECTBEHHOIO CO3HAHMS.

ABTOpbI 6epyT B KauecTBe 0ObekTa MCCAEAOBaHMS Ka3axCckos3bluHble naatgopmbl Facebook, B Tom
ymcAe rpynbl «OMip cbipAapbl» U «KOFam yHi», KOTOPbIE UMEIOT COTHM ThICAY MOAMMCUYMKOB, M3YyYalOT
NPenMyLLLIECTBA, HEAOCTATKM M PUCKM LIMGPOBOI CPEAbl; OTMEYAIOT, YTO COLMAAbHbIE CETU CTaAU -
(heKTUBHBIM MHCTPYMEHTOM ObMeHa MHdopMaumer, obLLEHNs 1 MOAYYEHMS HOBbIX 3HAHWIA, OAHAKO
CYLLECTBYIOT YIrpO3bl AECTPYKTMBHOIO BAMSIHMS HA YEAOBEYECKOE CO3HaHMe. Hanpumep, BbISBAEHbI aA-
AVKUMS OT MAAT(OPMbI, LIMPOKOE PacrpoCTpaHeHMe Ae3UMHMOPMAaLIMK, MPOBAEMbI MCUXOAOTUYECKOTO
AaBAEHUS. B 3TOW CBSI3M aBTOpamm AaHbl PEKOMEHAALIMM MO CHUXXEHUIO LLIMDPOBO# OMacHOCTH.

B kauecTBe runoTesbl MCCAEAOBAHMS MPeAAaraeTCst AePUHULIMS — COAepIKaHMe U crnocob nepe-
Aaum uHdgopmaumm B Tekctax Facebook 1 MeamakoHTeHTe BbI3bIBAOT KOTHUTUBHbBIE M3MEHEHMS 1 DMO-
LMOHAAbHbIE peakuuy B yMax MoAb3oBaTeAeir. HayuHas 3HaUMMOCTb UCCAEAOBaHMS COCTOUT B 06b-
SCHEHWMU MEXAHU3MOB BAMSIHWMS COBPEMEHHBIX MAAT(POPM Ha COLMaAbHbIe MpoLecchl. MNMpakTuueckas
3HAUYMMOCTb 3aKAIOHUAETCS B BO3SMOXHOCTU MPUMEHEHMS! MOAYUYEHHbBIX PE3YABTATOB AASl COBEPLLIEHCTBO-
BaHMUsl CTPATeruni Kasaxosas3blYHOrO KOHTEHTA Ha LUMQPOBbIX MAAT(OPMAX, PasBUTHS KYAbTYPbI MOTPe-
6AeHNS MHDOPMALMM U MUHMMM3ALIMM HETATUBHbBIX BO3AENCTBUIA.

B 1ccaep0BaHMM OCHOBHOE BHMMaHUE YAEASAOCH XPOHOAOIMUYECKMM OCOOEHHOCTSIM Ka3axos3blu-
HbIX rpynn Ha naatopme Facebook npu m3yueHnn BpemeHn nx co3paHuns. AHaAOrMUYHOE UCCAEAOBa-
HMe BbIAO MPOBEAEHO AASl AECSTU Ka3ax0s3blUHbIX rpynm. [1o pesyAbTaTam GbIA0 OMPEAEAEHO, B KaKMe
roabl ChOPMMPOBAAOCH GOAbLLE Ka3ax0si3bIUHbIX FPYMM. ABTOPbI CTPEMUAKCH CBS3aTh 3Ty TEHAEHLMIO
C MOAMTHUYECKMMM, SKOHOMUUECKKMM, COLIMAAbHBIMU MPOBAEMaMM AQHHBIX BPEMEHHbIX NMEPUOAOB. Mbl
CUMTaEM, YTO TU BbIBOAbI M CY>KAEHUS BHOCSIT CBOM BKAQA B MCCAEAOBAHMS COLMAAbHbBIX CETEN.

KAtoueBble cAoBa: HOBble MeAMa, coLmanbHble cet, Facebook, umdposas cpeaa, obuiecTseHHoe
CO3HaHue.
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Kipicne

ByriHri TaHa JEyMETTIK XOHE MIHE3-KYJIbIK
Typalibl FBUIBIMH KaybIMJIACTBIKTAp OJICYMETTIK
JKEJUIEP/Il TajJIayFa KOHE OJIap/IblH ©JliCHaMachiHa
KBI3BIFYIIBUTBIK, TaHBITYy1a (Mussa et al., 2024: 56).
AKnapaTThIK KEHICTIKTIH jkahaHJaHybIMEH KOHE
mudpnanyeiMer (Tergembay, et al., 2024: 130) ak-
napaTThl i3Jiey, OHBbl KaObUIaay, 63 TOKIpHOECiHiH,
TOpOMECiHIH OOBEKTUBIHEH OTKI3Y, TAHBIMHBIH IIIe-
KapachlH KEHEHTY, COJlaH KeliH jkaHa aKMapaTThIK
eHiM, ujes O0epy agam TaburarbiHna O6ap KyObLTBIC
(Uoparumosa, 2013: 230). Ludpisik goyipae oiey-
METTIK keminep, ocipece Facebook kynaemikTi emi-
pimizJie Kui KOJJIaHATBIH KYpaJIbIMbI3Fa aiHaJIbI.
byn mnardopmanap apKbiibl KOFAMMEH OailiaHbIC
OpHATHIT, aKMapaT aJIMacChIll, KapbIM-KaTbIHAC *Ka-
cam OTBIPMBI3. OJEYMETTIK JKeJIep SIeyMEeTTiK
OaliiaHpIcTap OpHATY >KOHE KOFAMJBIK MIiKipai Ka-
JBINITACTRIPY YIIiH MaHb3AB! (Robert West, 2014).
Ocbl UPIIBIK METUAHBIH KAPKBIHBI JaMybl ap-
KbUIBI aJI]AMHBIH aKMapaTThl KaObUIIAY, €CTe CaKTay
JKOHE Talay KalijieTi yakbIT OTKCH CaliblH IIbIHA-
7bIT sKkaThip. COHNBIKTAH, OYIT 3epPTTEY/IIH MaKCaThI
Facebook »xoHe Oacka J1a MeauaKypaiiaplblH ca-
HAMbI3Fa KaJall ocep CTETIHIH JKOHE ONapJIblH ap-
THIKIIBUIBIKTAPEl MEH KayiNTepiH aHBIKTAy OOJIBII
Tabbuiaabl. [{udpiablk opTaHbIH apTHIKIIBUTBIKTA-
pBl peTiHIe aKmapaTrka KOJDKETIMIUTIK, OaiaHbic
JKEHUTIT] K0He ©31H-031 KOpceTy MYMKIHIIKTEpiH
atayra Oonansl. COHBIMEH Kartap, HUQPIBIK IJaT-
(hopMamapabIH KayinTi aKTapbl peTiHae akimapar-
TBIH IIEKTEH THIC KOITITiH, ICUXOJIOTUSIIBIK, TOYEJI-
JUTIK TICH JKaJFaH aKMapaTThlH TapalyblH HAKTBI
MBbICAJIAPMEH KepceTyre Ooiazpl. bysr apThIKIIbI-
JBIKTAp MEH TOYCKelJep Typasibl MakKajaHbIH He-
ri3ri Oemiminge Kazakriaai Facebook TonrapbiHbIH
MBICAJIBIH/IA TAJAUTBIH 0OJIaMBbI3.

OjeduerTepre MOy

FputeIMu MaKanaHsl a3y Ke3iH/ie )KoOHe 3epTTey
TaKbIPHIObIHA OAMIAHBICTHI BICOMETTEPIl KUHAK-
Tay MEH OJlapFa IIOJy jkacay OapbIChIHIA DICMIIIK
JIeHTeeri Oeen i FhUTBIMU JKypHAJIIapia Kapusi-
JIAHFaH MakKalalapJsl KapacThIpy aca MaHBI3JIbL.
bi3niH 3epTTey OarbITHIMBI3FA )KOHE TAaHIAJIFaH Ta-
KBIpBITIKa OafimanbicThl «Social Media + Society»,
«Communication  Methods and  Measuresy,
«Communication Research», «New Media and
Society», «International Journal of Press/Politicsy,

«Journal of Communication», «Digital Journalism»
JKOHE Tarbl 1a Oacka Scopus JepeKTep Oa3zachIHa-
FBI KBApTUJII €H KOFapbl FRUIBIMH KYpHaJIIaparbl
3epTTeYIIUIEPIiH eHOCKTEepiH Kopyre 00mab.

ONEYMETTIK MeJHa oJlapFa o3 3epTTeyJIepiH
BIIEMHIH TYKIIP-TYKITIPiHIE KBIJIIaM KOHE THIMII
XKeTkizyre MyMmkinzaik Oepai (Van Eperen, 2011).
JKanmer oi1eyMeTTiK MeTUaHbl, COHBIH IMIIHIE DIICY-
METTIK KeJiJIepai 3epTTen XYPreH MICTeNmiK Fa-
TRIMIAPABIH KaTapeiaaa Yi Yang, Jacob Eisenstein,
Robert West, Jure Leskovec, Christopher Potts,
Yong Cao, Yova Kementchedjhieva, Ruixiang Cui,
Antonia Karamolegkou, Li Zhou, Megan Dare,
Lucia Donatelli >xone Tars! 6ackanap 0ap.

ONEYMETTIK JKeNIepliH KOFaMIBIK CaHara
BIKIIAJTBI, JKAIIBI DJICYMETTIK MEJHa TaKbIpbIObIHA
kateicTel H. KaceimOekosa, H. IlleiaFeicoBa, C.
bapneibaeBa, A. AmpxanoBa, C. Ceiimexanos, .
Cynran6aesa, b. Teneren, A. AkpiHOeKOBa, A.bei-
rapaesa, E. OpmaxaHoBa 'xoHe Tarbl 0acKa Kazakc-
TaHJIBIK, 3€PTTEYLIJIEPAIH FBUIBIMA MakKajajapblHa
Hazap aynapyra oosanbl. Kazakcranaarsl oeyMeT-
TIK MeJlia TaKbIPHIOBI YKaIbLIaMa 3E€PTTEIII JKaT-
KaHbIMEH, Ka3aK TUIAI TONTapAsl 3epTTeyre IeH
KO0, Ka3akK TUIl ayJUTOPHUSIIAPABIH EpPEKIIeTiKTe-
piHe O6ackIMJIBIK Oepy KaFbIHAH OJI1 JIe XKeTiCIIeyIIi-
JiKTEep MeH KeMIuitikrep 6ap. Kazakcrannarbl MeM-
JIEKEeTTIK TinAeri Meana riatdopMaiapasl 3epTTey
Kas3ipri KYHHIH ©3eKTi MocenenepiHin Oipi Ooubin
Kaia oepeni.

3eprTey auicTepi

Ochl MaKaJlaHBIH TaKBIPBIOBI OOWBIHITIA 3EPT-
TEyJep JKYprisy KoHe OHBI Xa3y OapbICBIHAA apa-
Jac 9icTep KOJJIAHBUIIBI. ATar aiTca, calbICThI-
py, Tajnmay, >KIKTEy XOHE XKYHENIiK OIic CHSIKTHI
JKaJbl TAaHBIMJIBIK OJIicTep KOoJIaHbUIIbl. [{ndp-
JBIK MEJMAHBIH TICUXOJOTHSJIBIK OCEpiH 3epTTey
ymin Facebook maiimamanymisimapsl apachIHIAFRD
OeJiceHAl KONAaHYMIBUIAPIBIH KU1 KOTEpeTiH Ta-
KBIPBINITApbIHA epekmie MoH Oepinai. Kazakrinmi
TONITapAbIH LIBIFY TApUXbIHA OalIaHBICTBI 3€PTTEY
JKYPTi3y YIIIH ONap/AblH XPOHOJOTHSUIBIK epeKIe-
miktepi Tanganapl. CoHbIMEH Kartap, miardopma-
JIaFbI aKIapaT TapadybIHBIH ePeKIIeTiKTePiH TYCIHY
YIIiH Ma3MYHJIbI TaJJay dJiCi KOJTaHbUIIbL JKu-
HAKTaJIFaH JIEPEKTep CAHJIBIK JKOHE CaIlaJbIK dJIic-
TEep apKbUIbl OHAeN 1. by opicTepai kemenai Typae
KOJITaHy 3€pPTTEYIiH OOBEKTUBTUIIT MEH MOIIITIH
apTTHIPALIbI.
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TankbLiay

OMipaiH 631 Kasipri KOFaMHBIH Ka)eTTUIIri
TepeH OinmiM aiyra, KociOM medepiik JeHreiin-
JIe epKiH OariapiiaHyra, ©3iH-031 JaMbITyFa JKOHE
TOYeJICi3 MOpaBIBIK HIETIiM KaObUIIayFa KaoineT-
Ti Meaua-OariapiiaHFaH TYJIFaHbl KaJbIITACTBIPY
eKeHIH Jplenueni. OpKiM e3 OuTiMi MeH amaMu
KalUTaJIbIH JJAMBITYFa KbI3BIFYIIBUIBIK TAHBITYBI
Kepek Oolca J1a, 3aMaHayu aKNapaTThIK TeXHOJO-
TUSUTAP/IBIH KAPKBIHIBI JIAMYBI KE31HJIE TEXHOJIO-
TUSAAFBl OapIIbIK KaHAIBIKTApIBl UT€Py MYMKIiH
€MECTIrl aHbIK.

WuTepHeT moyipi GacTanblm, SIeyMETTIK Kei
KOJIJIAaHBICKA €Hresli TyTac KoFaM OYKii akmapat-
THI BJICYMETTIK JKENiHIH TYPIi MmIaTgopMaiapbiHaH
anateiH OoJibl. VIHTEpHETTET KbULIAMJIBIK, BJIey-
METTIK KeNiJIepAiH CaH alyaHJbUIbIFBI aKmapaTka
KOJI JKETKI3y MYMKIHIITIH OJaH opi >KEeHIIIETTI.
CrarnucTrkara yriHcek, oiemueri 7 MeH 50 »xac
apaNbIFBIHAAFBl OPOIp Kep TYPFBIHBI €H KYpBIFaH-
na Oip eIeyMeTTiK jkefijie TipkenreH ekeH. OTaH-
JIBIK, CapariibUIapAblH MiKipiHIIe, TYHUSKY31HIIET
OTBI3 ’KacKa JEHIHT1 XanbIKThIH, 50 maibI3bl, )KaHa
FachIpJla TYBUIFAHIAPJBIH 90 MalbI3bl BJIEYyMETTIK
xKeninepi nanananansl. Kasip/e aineM XalKbIHbIH
57 maiip3pl OeTre-0eT TiNuecyJeH Tepi FaJaMTop
apkpuTel Tiaeceni ekeH (Kemimxan, 2020). Herisi
OJICYMETTIK el 2-3 KBUIJBIH IIIHAE YJIKeH Oip
Kymike aiHanael. TinTi, «Kapyra» alHaIIbl AeceK
Te Oonanbl. Herisi, aneyMeTTik >keni oy OacTarbl

MakcaTblHaH adbIpbuiabl. On OacTankpiga TaHBIC-
TapMeH, JIOCTAPMEH apaiachlll, CypeT CallaThH aK-
MapatThIK ajaH eai. AJ, OI3iH enliMi3ie o Kasip
casicunansin ketti (Myxkar, 2016).

Kazipri yakpITTa HHTEPHET I€H OJCYMETTIK
JKENJIep KOFaMJIBIK CaHAaHbl KaJIbIITaCThIPATHIH
Kymrepre aHainabl. O KOFaMIIBIK TIKipIi aHBIK-
TayJIbIH, OKBIPMAHMEH JKOHE XaJIbIKIICH OailjIaHbIC
OpHATY/IBIH €H KapKBIHIbI JaMBIN Kelle JKaTKaH
Kypajsl peTiHAe KbI3MeT erenmi. «Memma KeHic-
TIKTI Ka3ipri ajgam3aT OallaChIHBIH OapilbIK KbI3-
MeTTepi MEH KapbIM-KaThIHACTaphl (el apKbUIbI
JKY3€Tre achIPbUIATHIH MEXaHHUKAIBIK, (U3UKAJIBIK
Hemece Oacka OaimaHbIC Jk9HE T.0.) JIeT TYCIHY Ke-
pex» (Kietzmann, 2011: 242).

Menna cayaTThUIBIKTBI KAJIBINTACTHIPY MOCEIe-
CiH KOeTepreH Ke3Jae Meaua KEHICTIKTIH epeKIIei-
'H JKOHE OHBIH KOFaMJIbIK CaHaja KOPIHY CHITaThIH
aHBIKTAy KaXeT, OUTKeHI1 Oy OHIIPICTIH BIKIAIBIH
apTThIPy Kypajbl 00JbII TaObUIATBIH aKMapaTThIK
pecypcrap, coHai-aK iIKi )koHe dDIEMJIIK HaPBIK-
Tapaarsl O9CEKeNecTIKTI KYIeHTeTiH Kypail peTiH-
JIe epeKIlie MoH Oepy/Ii KaXKeT eTeli IeN CaHalMBbI3.
byn amampapneiH MomeHn OeHiMIenyiH KaMTHIBI
(Yong Cao, 2024). «Exploding Topics» caliTsiHna-
FBI 3epTTeyliepre Hazap ayJaparblH 0OJICak, dieM
OOHBIHIIIA €H K6l KOJJaHbUIaThIH IIaTdopma —
Facebook (1 xecme). Onna onem OOWBIHINIA €H Ta-
HBbIMaJ 35 8JCyMETTIK MeJna KOPCETiITeH, COHBIH
irmriage 013 aJIIBIHFRI KaTapiibl OH 9JICYMETTIK JKelli-
Hi Ha3apra aJjibIK.

1-kecte — KonmaHbU1y bl J)KaFbIHAH OJIEMJICTI €H TaHbIMAJ dJIeyMeTTiK jeninep [Howarth, 2024].

r— Diteymerrik Mema weici Al calibIHFBI OesiceHai Al caiibIHFBI
KOJJIaHy IIBLIAP OpraHuKaJIbIK Tpapuk

1 Facebook 3.06 mumnapna 13,100,000,000
2 YouTube 2.70 munnuapn 73,000,000,000
3 WhatsApp 2.40 muapa 3,900,000,000
4 Instagram 2.35 Musmapn 6,700,000,000
5 TikTok 1.67 munnmuapn 2,700,000,000
6 WeChat 1.31 Mummapy 6,100,000
7 Messenger 1.10 Mmunnuapn 253,700,000
8 Telegram 900 MuULIHOH 615,100,000
9 Viber 820 MusIHoOH 17,300,000
10 Snapchat 800 MmwLTHOH 189,300,000
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Facebook Kasakcranna na >xui KOJJaHbBUIATHIH
DIIEYMETTIK JKeNiHIH Oipi KOHE ayAMTOPHSCHIHBIH
epeKIIeTiKTepiHe 0ailIaHbICThI €H CAJIMAKTHI aKIa-
paTThIK miaTodpMa JIereH TYKbIPbIM XkKacayra 0oJia-
nel. Meicanel, MHcTarpam keOiHece jkapHaMalbIK,
Om3HeC callaChIHIAaFbl OJEYMETTIK JKelli peTiHzae
TaHblICa, THK-TOK K6OiHEeCe OWBIH-CAYBIKTHI KaJlak-
THIH ayIUTOPUSHBIH ajaHbl CHSKTHI KopiHemi. Coi
cuskTbl DeicOYKTIH ayAUTOPUSCHIHA 1A YKaJIblIa-
Ma cunarrama oepyre 6omanel. On kebinece cascw,
SKOHOMUKAJIBIK, BJICYMETTIK, TeHICPIIK CascaTThl
TaTKBUIANTHIH aJlaHFa aiiHanrad. Koramaarsel Typiti
MaceJelNep SIICyMETTIK JKeIIep apKbLIbl Kapusiia-
HBITI, TIMITi KEHOip KaprsIIaHBIMIAP KOFAMJIBIK PE30-
HAHC TYJBIPHIT kKaTa el KoFamIbIK pe3oHaHCKa Ou-
JK OKINIepiHiH HeMece Jaya3bIMIbl TYJFaIapablH
PEaKIUACHIH Ja aHbIK OalKaHTBIH Ke3lep OoJaibl.
Keitbip xypmeni MocenenepmiH dJICyMETTIK Kelli-
nepae, ocipece PeiicOyk muardopmachiHia KEHIHEH
TaTKBUIAHBIN, MPOOJIEMaHBIH TYOETeii ImIentiMin
TaIKaH Xarainap aa kesuecedi. by ochl xxemineri
OyKapasblK OelIceHIUTIKTeH Oailikamamel. bykapa-
JIBIK, KATBICY ©JCYMETTIK, a3aMaTThIK JKOHE CasiCH
KBI3METKE apajacy peTiHAe aHbIKTajladbl. OJETTE,
OyKapaiblK KaThICy JETeHIMI3 0acka agamIapIbiH
MIHE3-KYJIKbl MEH KO3KapacTapbIHBbIH OJCYMETTE-
HY BpEKEeTTepiHe Bcep €Tyl HeMece MEMIICKETTIK
Jlaya3bIMJIbl TYJIFaFa HaKThl CasCH IICIIM KaObLI-
Jaybl Tanarn eTeTiH OJIeyMETTIK CasiCH ©3repicTepai
KY3€ere achIpy/Ibl KaMTUABI (AsbkaHoBa, T.0., 2023:
55). Ocpinaiimna, Meara KeHICTIKTIH KbI3METI aiaM-
HBIH «EKIHIII TaOWFATHIH» KAJIBIITACTHIPAIIBI, O 63
KbI3METiHIe Oec (DYHKITUSHBI OPBIHAAN/IBI: DKCTCH-
CHUBTI, acHanTblK, KOMMYHHKATHBTi, MHTCPAKTHB-
Ti J)XOHE MYJIBTUMEIMSUIBIK (AxmeroBa, 2018: 75).
OJIEYMETTIK JKeTJIepIiH KaiChICH Oosca ma »Ka-
MIBIFA OPTAK KOFAM/IBIK MOICHHUET OOJTYbI MAHBI3/IbI.
JKana akmapaTTBIK OpTa JereHiMmiz — Oyl Moje-
HUETTI OpPTaHBIH JKaHAa KOHTEKCTi, OFaH OeiiM/iene
oimy xepek (Cremanos, 2013). Kazakrinmi deticOyk
JKENICIHJIE MOJCHUETTUTIKTIH TYPIIi JeHTeHiH Kepy-
re 6omaapl. OpOip Kei KOMTAHYIIBICH Ka3aKTUIIl
TONTAapP/IbIH MarbIHACKI MEH Ma3MYHBIHA Kapai e3i-
He KaKeT KOHTEHTTI KIKTeN ajyFa MyMKIHJITi Oap.
Mpicansl, «OMip chlpiapbl» TOOBIHAA KebiHece po-
MaHTHUKAJIBIK Jka30amap, TopOuerik MoHi 6ap, orda-
CBUTBIK, KYHJIBUIBIKTBI JOPINTEHTIH jka3damap xa-
pustnanaael. «kKoram yHI» ToOOBIHIa KeOiHece eieri
casicH axyajFa alaHAayIIbUIbIK Oi1ipeTiH mocrap,
KOFaMJIaFbl 3aHCBI3ABIKTAP MEH KEMKOPJIBIKTAPIbI,
DIICYMETTIK TpoOieManapasl OasHIANTHIH jka30a-
mapnael Oafikayra Oonamel. COHBIMEH Kartap, Oy

TOIITa JiHre Kapchl casicaT >KYprisim oTbIpraH Oein-
ceHuIepaiH 6ap eKeHiH e aHFapy KUBIH eMecC.
3epTTeyiiyiep ap enjie Meaua cayaTThUIBIKThIH
JAaMYBIH OHBI OipHeIIe JeHreire 0ee OTHIPHIN Ka-
pacteipanel. OHJa FajbIMAAp KaJIbl KOpIIaraH
OpTaHbl, DIEYMETTIK ePeKIIeTIKTepAl, Kbl KO-
FaM/JIbl €CKepe OTBIPBII, XaJIbIKTBIH Kall TOOBI OYKa-
pajiBIK aKmapar KypajlgapblHa KeOipek OarbITTal-
FaHbIH aHbIKTail annbl. COHBIMEH KaTap, CaHIBIK
opranbiH DelcOyK KoHe Menua TaimamaHymbuia-
PBIHBIH caHAchlHA Kajail cep €TETiHIH aHBIKTay
MakcaTblH/Ia 3€PTTEy SJIEMEHTTEPl KOJIaHBLIJIbI,
OYJ1 Meina KeHICTIKTIH KypaMblHa JKaIbliama Oara
Oepyre keMmekTecTi. byman O0esek kKa3ak TUIII TOII-
TapJIbIH JIaMy TCHICHITUSCHIH aHBIKTAy MaKCaThIHIA
oJlapFa XPOHOJOTHSUIBIK 3€pTTey KYprizimai. byn
HaKThI Kai KbUIAAphl Ka3aK TUII TONTAPIbIH 1aMy
JIMHAMHKAChl ©CKCHIH KOPYTe )KOPAESMICCE/l.

Ennin sxanmel Menua cayaTTBUIBIFBI  €JJIETi
MeMa cayaTThUIBIK OaFrjapiaMajapblHbIH — KOJI-
JKETIMIUIITIHE JKOHE XaJBIKTBIH KAHIIA MaWbI3bI
MHTEPHETIICH KaMTaMachl3 eTiTeHine Kapai Oara-
naHaJbel. ATan alTKaH/a, alaMaapAblH jKeKe Meaua
cayaTThUIBIFBIH, SIFHM KaHIad Oarmapsiamarapisl
KOJIJIAaHATBIHBIH, CBIHU TYPFBIIaH Oilay JCHTeHiH,
naiaagaHyIbIHBIH aKIapaTThl TalayFa, TYCIHyTe,
Oli eJIeTiHeH oTKi3yre, nojienaepai TaOyra KaHIa-
JBIKTHI KAOIIETTI €KeHIH KOPCETETIH TeXHUKAJBIK
Kypamzaac Oeitikrep Oap.

AnaMHBIH OYKiUI eMipi akmapatiieH OaitraHbic-
ThI. AKITapaT KOFaMMEH, KOpIlIaFaH OPTaAMEH ThIFbI3
OailTaHbICTRI. AaMHBIH aKIapaTTHIK KEHICTITiHE
xahaHaplk opTa ocep eTeni. An xahaHABIK opTa
03 KE3€TIH/C «KEKE TYJIFAaHBbIH aKIapaTThIK KEHIC-
TICIHIHY» JKHBIHTBIFBI 00JbIT TaObu1aael (CaOHUTOB,
2013). CoupgpIkTaH, Ka3ipri akmapaT arbIHBIHIIA
naianel aKmapaTThl ipikTel 011y — MeauacayaTThl-
TBIKTHIH KOpiHici peTiHae OaramaHansl. HakTepak
aiiTca, Meia MOJICHUET aKIapaTThl Oepy MoJICHUE-
TiH JKOHE OHBI KAOBLIIay MOJICHUCTIH KAMTHIBI; OJT
COHJIali-aK, Meaua MOTIHJI KaObuijayra, Taljaayra,
Oaranayra, MeJua >KacayMeH aiHajbICyFa, Meaua
CaJIaChIHJIAFbl JKaHa OUTIMJII MeHrepyre KaoOinmer-
Ti aJIaMHBIH JaMy JCHTeHiHIH KOPCETKINI peTiHe
apeker ete anaapl (media-ecology.org, 2023).

Meaua STHKaHBIH TapUXHW KOHTEKCTI JKypHa-
JTUCTUKAJIAFBI JBJIJIIK, DIIIICTTIIIK MIHICTIH OPBIH-
JMATybIH KamMTaMmachkl3 erefi. Meama STHKa 3BO-
JIOIUSACHL 0acmaces3iH CEeHIMI MEH TYTaCTHIFbIH
caKTayJlarbl OChl TPHHIMITEPIH HETI3rl peiH
aiikpramaiapl  (OKakceiipikOaeBa xoHEe Oackaap,
2024: 74).
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Hoaru:xesep

Deiicoyxmezi KazaKkmindi monmapovly Kaivli-
macy s#coHe 0amy meHOeHYUsapsl

Facebook omeymertik kemici engeri  Ko-
FAMIIBIK-CAsICH K€3 KENIreH OKWFaHBl >KaH-)KaKThI
TaJIKBUIAM, TYPJl MIKipJIepai TOFBICTHIPATHIH ajaH
(Kassymbekova, 2022: 70) Conrsl xbutnaps! Deiic-
OykTe Ka3ak TUIII OpPTaHbIH JaMy TCHJICHIUSICHI
Oaifkamanel. OFaH Joen Kasak Tijai TONTap.IbIH
Ko0eI0l JKoHE MEMJICKETTIK OMIIIK TaparblHaH OCHI
TOTITap/AaFhl JKa30aaapra Ha3ap.blH ayaapbuia oac-
Taybel jgeyre Heriz Oap. ®eiicOyk miuardopmachit-
JaFbl Kasak, TUIAl TONTapAbIH OeJICeHIUTri MeH
aca KapKbIHMEH JIaMybIHBIH OipHelie cebenTepi
Oap nmen OGomkaiMbi3. OmapablH HETi3Ti cebenTepi
peTiHe: MUQPIBIK cayaTThIIBIKTBIH apTybIH; a3a-
MaTTap/IbIH, Ocipece Ka3ak KacTapbIHbIH aHa TiJTiHe
JICTCH KbI3BIFYIIBUIBIFBIHBIH JKOFAPBUIAYBIH; COHFBI
KBIIIapIarbl Ka3aKTUIII KOHTEHTTEPAIH KOOCiH;
VJITTBIK, MOCEJIEep/Il TaJKbLUIAY/bIH KaXKETTUIITIH;

OIICYMETTIK JKOHE KOFaMBIK OCJICCHIITIKTIH ap-
TyBIH; OM3HEC TMEH KaybIMIACThIKTAP/IbIH Ka3aK, Ti-
JHAC NaMYbIH; MEMJICKETTIK casicaT IeH HacuXaT-
TBIH Ka3akK TUTIHE OarbITTATYBIH KOPCETE alaMbl3.
DeiicOykTeri Ka3aKTUIAl TONTapJIbIH OEICeH U
VIATTHIK CaHa-Ce3IMHIH OCYIMEH, WHTEPHETKE KEH
KOJDKETIMIUTIKIIEH KOHE Ka3zak TUIAlI ayAuTOpHS-
HBIH ©3apa MiKip aIMacy KaKeTTUTIKTepIMEH THIFBI3
OaiimanbIcThl. Bynm KYOBUIBIC TEK TUIIIK KaHa eMec,
OIICYMETTIK-MOJICHU ©3TePICTEePAiH N1 KopiHici 60-
JIBITT TaOBLTA b

®DeilicOyKTeTi Kazak TiMAl TONTApABIH KBII-
nap OOWBIHINA JaMy JMHAMHUKACHIH aHBIKTAy YIIiH
OJIAPJIbIH XPOHOJIOTHSUIBIK JICPEKTEepiHEe Hazap ay-
JlapaMbI3. 3epTTey HbICaHbI peTiHae DelicOyk uiat-
(hopMachIHAAFHI Ka3bLUTYIIIBICH KOII, OipHeIe Ka3akK
T TONTap Typajbl MAIIMETTEpl (2 Kecme) Ku-
HaKTal, OJIApBIH KYPBUTFaH KE3EHICPiH KIKTEY ap-
KBUJIBI Ka3aK TUIJIi TOTITap IbIH OSICeHIUTITH KepyTe
JKOHE JKbUIJAparsl JaMy JUHAMUKACHIH aHBIKTayFa
Oonamgsl.

2-kecte — DelicOyk mraTdopMackHAAFEl Ka3aK T/ TONTAp Typajbl MOJIIMETTEp

Ne TonTebIH aTaybI Ton ambLIFaH aliMaxk K;::;f::l“ mj;;:?;ﬁ:::;‘ P
1 | IIsIHABIKTAH Kallla aJIMANChIH Anmarsl 2016 x. 391 000
2 | ©mip ceIpaapbl Kp13popaa 2018 x. 143 000
3 | Online Qazaqstan (xepceTinMereH) 2016 x. 473 000
4 | Kazakcran OtaHumbuiiapsl AxMoIta 00IBICH 2018 x. 50 000
5 | MychuiMaH KyHIETITi (xepceTinMereH) 2019 x. 59 000
6 | Koram yHi (xepceTinMereH) 2019 x. 42 000
7 | ©3iMi3 OTBIPHIN MIOH ilmeiik Anmarbl 00JIBICH 2016 x. 28 000
8 |Kazakcran ycrazmgapbl AnMatbr 2013 x. 208 000
9 | Kasak yJITTBIK UICOTOTUSICHI (kepceTiiMereH) 2019 x. 2 000
10 | 2KakchI co3 — KapbIM BIPBIC AcTtana 2018 x. 180 000

Kecrenen xeprenimizmenr, 2016, 2018 >xoHe
2019 xpuiaapsr delicOyk maThopMachkiHaa Kazak
TLI/I TONTApABIH KYPBUTYBI TYPFBICHIHAH O€JICeH i~
JiKTi Oaiikayra Oosaabl. Kaszak Tinui Tonrapiabl Ky-
pyuisl OeiceHai aiMak periHie AJMaThl KajlachlH
atail anambi3. JKa3puTymbuiap Typajibl MOJIMETTep
ootipiHIa «IIIBIHABIKTAH Kallla aJIMaiCbIHY >KOHE
«Online Qazaqgstan» TonTapbl AaJJBIHFBI KaTap-
na, OyII TomTap ’KapThl MUJUTMOHFA JKYBIK aJaMIIbI
TOIITACTBIPBIN OTHIP kOHE ekeyi e 2016 KbUIbl KY-
pBUIFaHBIH Kepyre Oosanpl. ATalFaH TONTapABIH
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Ma3MyHbIHA MOH OepeTiH OoJjcak, Oy TomTap Ko-
FaMJIaFbl ©3€KTi BJICYMETTIK MOCeJIeNIep/ii KoTepyre,
eJJIET] CasCU-DKOHOMUKAIIBIK axyajFa bIKITal eTyre
OaFpITTaJIFAaH iC-IIapajapibl KaMTyFa ThIPbICAThI-
HBIH Oalikayra Oomasnel. 2016 sxputel Kazakcranma
JKep JayblHa OalJIaHBICTBI KOFaM apachlH/a TOJI-
KyJap MeH OeH0iT mepynep oTkeH OonaThiH. YIT-
THIK 9KOHOMHUKa MuHHCTpI EpGomar J{ocaes 2016
KeUIABIH | mrinnecinen Oacrarn 1,7 MUIJTHOH TeKTap
aybUl IIAPyallbUIbIFBl JKEpJiepl ayKIIMOHFa IIbIFa-
peiaTeiHbiH  Xabapiaran (CeBocthsiHOBa, 2016).
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Axrebe men Cemeliie JKep/i caTyFa Kapchl sKarnman
MUTHHT1Iep ©TKeH OomateiH (MykaHKbI3bl, 2016).
Ion ocel Tycra ®eiicOyk miardopMachiHa Ka3ak
TUIAI TONITApABIH KOOCIOIH OCHIHAAM XaIBIKKA Op-
TaK KYHJBUIBIKTAp ceOen OoIbl 1en 0oJrKayra He-
ri3 Oap. bynm TonThIH OaFBITHIH aKBIHIAN OTHIPHIT,
OapbIHIIIA KON aJaMJIap IbIH TOMKA KOCBLTYbIHA 9Cep
€TT1 JIETeH TYXKBIPBIM JKaCalMbI3.

Kazakringi TonrapasiH 2019 xbutel 51a Kem-
TeN KYpbUIFaHBIH Oalikayra Oomanel. by keseH fe
KazakcraH xaJIKpl KYIIIiH 9JI€yMETTIK-CasCH IIHeIe-
HICKE TOJIBI yaKbITTap OOJFaHBIH eckepcek, «Koram
yHI», «Ka3ak yITTBIK MICOJIOTHUSACHD TONTAPbIHBIH
OCBI JKBUTIAPBI KYPBIIFAHBI KE3JICHCOKTHIK €MEC JETT
Oaramayra Oonanbl. Ockl Ke3eHe AcTaHa Kalachl-
HBIH aTtaysiH Hyp-CynTan KamackliHa ayBICTEIPY MO-
ceneci ketepinreH OonateiH. OfaH 06JIek Ke3eKTeH
TBIC MIPE3UICHT Caillaysl Ja, coaH KEHiHT1 mpe3n-
neHTTiH KpiTall eniHe camapsl ga KOFaM apachiHIa
Hapas3bUIBIK TYFR3ABI. COHOai-aK, 97 OCHI JKBLIBI
Acrana KanacelHIa 5 coOHIIH 6pTTeH Kasza 0oy
daktiepi me opbiH amapl. OchIHAAW KOFaMIarbl
YJITKA OpTaK mpodiieMaliap Ka3aKCTaHJIbIK a3aMaT-
TapAbIH CAHACHIHA YKaTITai BIKIIA eTil KaHa KOWFaH
JKOK, COHBIMEH KaTap OJIapJIbIH casicu OesceHai 0o-
JybIHA BIKIAJT €TKEH (hakTopiap OONIbI.

Deiicoyxmeei KazaKkmindi exi monmvly CAauiblC-
mblpMansbl epekulenikmepi

Kazakcranja MHTEpHETKE KOJDKETIMIUIIK JKaK-
CapbIl, yaKbIT OTKEH CaiblH XaJBIKTHIH IH(PIIBIK
cayaTTBUIBIFBI apThil Keseai. byn kasakTingi ayau-
TOPHSTHBIH ©JICYMETTIK JKemijepre OelceHmi Type
KOCBUIybIHA MYMKiHAIK Oepin oTelp. Kazakrinai
TONTApAbl 3epTTey TUHAMHKACHI KOPCETKEHIEH,
COHFBI JKbULIAPhl Ka3aK TUIIHE JereH CypaHbIC ap-
THITI, YATTHIK MOJICHHET TI€H TUIre Ha3ap ayaapy Ky-
mIeli. OIeyMeTTIK JKenisep, COHbIH iminae deiic-
OyK Kelici Ka3ak TUTIHIE CeMIIern, MmiKip aaMacyra
BIHFaBl Miardopmara aiHanael. Facebook-teri
Kasak TUTIHAETI TOITap MEH IMapakmaiap akmapar,
JKAHAJIBIK, O1J1IM J)KOHE OWBIH-CaybIK KOHTEHTIH YChI-
Ha OTBIPBII, AYAWTOPUSHBI KBI3BIKTHIpA OacTaibl.
Byn i3meHicTe KeprilikTi KOHTEHT Kacayllbuiap-
IIBTH O€JICCHIUIITI epeKIlie MaHbI3Fa He.

Bi3niH 3epTTey HBICAHBIMBI3AAFBI «OMIp ChIpiia-
pe» MeH «KorFam yHI» TonTapsl Ja Kazak KOFaMbl
apacblH/a ©31HIIK OpHBI Oap TonTapFa kartaabl. Exi
TONTHIH Ka3aK KOFAMBIH/IAFbl ©JIEyeTiH, KOJaHbI-
Jqy asChIH aHBIKTay MAaKcaTbIHJa CalbICTHIPMAaIbl
TYPZAE ONapAbIH KYPbUTYy YaKbITBIH, JKa3bUTyIIbLIAD
MeH KapHsUIaHbIMJIAp CaHbIH, JTAHK KOPCETKIIITEPiH
KecTere canambi3 (3 kecme).

3-kecTe — «OMip chIpIapeD» koHE «KoFaM YHI» TONTapbIHBIH Ka3aK, KOFaMBIH/IAFbI JICYETI MEH KOIaHBLTY asiCHIHBIH KOPCETKIITepi

Tomn aTaysl KypbUIFaH yakbITBbI

caHbl (MBIH)

Kaspurymbuiap

MaxkcuMaJabl KapaabIM CaHblI,
2024 xpU1bIH Ka3aH, Kaparia,
JKENTOKCAH ailllapbIHbIH
MoJTiMeTi OOUBIHIIA (MBIH)

Kynine :xapusiianaTbIH,
0eJ1iceTiH MOCT CaHbI

2019 xbUTFBI

143 000
8 MaMbIp

«OMIp CBIpIapED

70-ten 100-re neiinri
apasblKTa

17000

2019 XBLIFBI

30 coyip 42 000

«Koram yHi»

60-tan 80-re neitinri
apaJbIKTa

8000

«OMip ChIpIapsl» TOOBIHIAFBI KAPHSIIAHBII
JKATKAH TaKBIPBIITAPABIH Ma3MYHJBIK EpeKIle-
JMIKTEpiH Tammaid keime Oy TomTa IOEHCAYJIBIKKA
KaTBICTHI MOCEJICHIH ayJUTOpHUsa CYpaHbICKA He
ekeHiH Oaifkayra Oomamel. Mpicansr, | kectene
kepcetinren 2024 XbUIIBIH Ka3aH, Kapalia, yKell-
TOKCaH aiIapbIHBIH MOJIIMETTEp1 OOMBIHIIIA €H KOTT
JKUHAJIFaH KapalibIM KOPCETKIIII JIe OChI TAKBIPHITI-
Ka OaiimaHbICTBI. KOFaMIBIK pe30HAHC TyABIPFaH
nocThlH Oipi — Mapar AxmetoB ecimii DeiicOyk
KOJIaHYIIBICHIHBIH «Kepinkenaik — KbI3BIFATHIH
0ak eMec» aTThl MOCThI. ABTOp OHJA ©31HIH Kici
eMJIICUTIH >koHe Oaja KYHIHEH KOPIMKEIIiK Ka-

creTi 06ap eKeHIH eMipiHeH MBICAT KEITipe OTHI-
pein xazaael  (https://www.facebook.com/share/
p/1BhcEoEWDh/). Iloctka mikip Oimmipren 130
aJlaMHBIH 1IIiHJE JEPTiHE IIUIa CypaFaHiap Kerl.
Ocpsl aBTOpabIH «IIbIIaKchI3 0Ta», «OHKOIOTHSIFA
Kapchl OHJIAH eM», «OTTeH KeTTi Tacy, «bykipmik
JKa3pLTa O6acTajply JKOHE Tarbl 0acKa MoCTaphl XKa-
pustmanasl. byn kepcerkim Oip jkaFblHAaH KOFaMa
IOCTYPIl MEeAWIIMHAFa NeTeH CEHIMCI3OIKTIH Oap
€KeHIH KepceTce, CKIHIII JKaFbIHAaH KOFam/ia Jierpa-
JalHsIFa YIIbIpaFaH aTaMIapablH Ja yiaeci 0achiM
eKkeHiH aHrapTazbl. CebeOi, atakaHMEH eM KYPrizy
HEeMece OHJIAWH eM JKYPTi3yIiH MYMKIH €MECTITiH
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caHasbl ajamjaapra Tyciny KubH emec. COHbIMEH
KaTtap, OyJl TONTaFbl YITTHIK TOpOHMEre KaThICTHI,
OWBIH-CayBIKKa HETi3eNTeH JKapHusIaHbIMIapAbIH

Jla KapaJbIMBbl )KaKChl €KeHIH OalikayFa jKoHE TOI-
TaFbl TAKBIPBIITAPIBIH Ma3MYHJIBIK, €PEKIIEeITiKTe-
piH I cypemmen kopyre 60nabl.

JIEHCAVJIBIK
QJIEYMETTIK ATHN
MOCEJTEJIEP VLR NN
"OMIP CBIPJIAPBI"
TOOBIHAAFBI
TaKbIPbIITAPAbIH
YJITTBIK Mazm /1
I 4 VHIBIK Yo l OMBIH-CAYLI
TOPEUE epeKmeniKTepi .

1-cypert — «OMip chIpIapbDy TOOBIHIAFI TAKBIPBIITAPIBIH MAa3MYH/IBIK, €PEKIIENTiKTepi

Keneci «Koram yHi» TOOBIHAAFBI JKapHsIaHbII
KATKAH TaKbIPBINITAPJIIH Ma3MYHJIBIK, epPEKINETiK-
TEpiH Tayjgail keine Oyl TonTa UCIaMOQpOOUSIIBIK
Ke3Kapac 0achIM eKeHiH Oaifkayra Ooyajbl KoHE
OCBI TaKBIPBIN TOHIPETiHAE 6TE KON TMOCTap Callbl-
Hanel. MoceneH, 2024 >KBUIIBIH COHFBI aiyIapbIH-
JlaFpl MOJIIMETTEpre Hazap ayJapcak AiHTre, COHBIH
IIIiHAe UeIaMFa Kapchl TOCTAPIBIH KHUIIETeHIH, Ke-
piciHIlIe TOHIPIIUIAIKTI yaFp3ay YIFalFaHbIH Oaii-
KambI3. Meicanbl, AceuiOek [1laxaHoB eciMai kel
KOJIIaHYIIBIHBIH «AJleKcel OaybIpbIMBbI3 HCIIaM Ka-
ObpIIHanb» atThl OeiiHeciH Eprap banrasun ecimmi
«Koram yH1» TOOBIHBIH KOJNJaHYIIBICH 0OJIicim, OH-
JIAFBI TOTI MYIIIEJIepi HETATUBTI MiKipJep sKa3raHbIH
kepyre Oomnansl. bepuk JlananbaeB ecimai amam:
«JliHiH caTKaHabl Kydail KaObUImaMambl» IereH
nikipia okyra 6onansr (https://www.facebook.com/
share/p/15H2x8KXzv/). JKammbel atanraH TOCTKa
KOWBUIFaH Oenrinepre Hazap ayaapaTbhlH OoJicak,
KYJITeH», «allyJIaHFaH» CMaMIMKTepAl KepeMmis.
Bynan Genex, Kyansim KapamanyasiHelH MemIiTTe-
I'l )KyMa HaMasbIHaH CaJIFaH IMOCThI ]a OKbIpMaHap
TapanblHaH KeJleKe MeH KyJIKire aiiHanapiprad. Ochl
IMOCTHIH, acThiHga: «/[iHm Om3Hec», «JliH aKIIaHbIH
KYJIBD» JKOHE TaFbl 6acka mikipiep O0ap. AHaibl opi
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ayblp mikipaepai ae keszaectipyre Oonansl (https://
www.facebook.com/share/r/18CZKVnvEz/). Ocsr
tonthiH Mymeci Meruert Kutarys «Ka3zakcranma
ninn Oanmabakiia...6amanapra 2 jkacbklHaH apadima
IyFa yipetyae» artel democrat.kz cailThIHBIH ka3-
OaceiMeH OeirickeH. by Oericy Tom MymIenepiHiy
opTachlHJa pe3oHaHc TyAbIpabl. «Jlinn Oanabakuia,
MEKTeN JereHIep/i amTeipMay Kepek», «Corray
Kepek OyJapabl» JAereH MaFbIHAAAFbl KAFBIMCHI3 TIi-
KipJepaiH 0ackIM ekeHiH Oaiikayra 6omansr (https://
www.facebook.com/share/p/1Qpldq6pM{f/).  byn
Ka3ipri Ka3ak KOFaMBIHA AiH/1 J)KaKTayIIbuiap MeH
JIATTayIIBUIAP/IBIH €Ki TOMKA O6JIiHIIl, KO3KapacThIH
VIIBIFBIN TYPFaH COTIH MaiiajaHbIl, COJ apKbLIbI
CAUTTBIH KOJIJIAHBICHIH KEHEUTYIl KO3JIEHTIH aKmna-
paT KypaJJaphIHBIH iC-OpeKeTi e OaralaiMbI3.
Otitkeni, BAK-ThIH Ka3ipri Koramaarbl BIKIIAJbI
MEH POJiH eCKepe OTBIPBHIT OYKapasbIK aKmmapaT
KYpaJIJapbIHBIH HMHTErpalusuianrad aneyeri BAK
OKOJIOTHACHIH[A TapuX JKOJOTHUACHIHBIH, cascar
OKOJIOTUSICHIHBIH, JIiH JKOJIOTUSCHIHBIH JKOHE COJI
CUSKTBUIAP/IBIH, ipresiec canajapblHbIH OapIbIFbIHA
biknan eresi (Bepemarun, 2018). byn Tonrars! Ta-
KBIPBINITAPBIH Ma3MYH/IBIK €peKIIeNiKTepi Ae CaH
anyad (2 cypem).
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2-cypet — «KoraM YyHi» TOOBIHIAFB! TAKBIPHINTAP/IBIH Ma3MYH/BIK, €peKIIeITiKTepi

Hudpasik opransiy DeiicOyk xoHe Menua naii-
JaJaHyIIBUIAPBIHBIH CaHACBIHA OCEPIH 3epPTTEYIiH
HOTWXKENEpl Ka3ak KoraMbiHJarbl Facebook Torm-
TapbIHBIH KOFaMJIBIK, CaHaFa alTapIIbIKTal BIKIAIIBI
30p SKEHIiH KOHE OJIap/IbIH aPTHIKIIBUIBIKTAPEI MCH
KayinTi TycTapsl 0ap eKeHIH KOpceTTi. APTHIKIIIBI-
JBIKTAphl — MalaaaHybUIapAbIH KahaHbIK, Oali-
JIAaHBIC OpHATA OTHIPHIT, Oip OipiMeH BUPTYaJ Bl Ka-
PBIM-KaTbIHAC Kacay MYMKIHJIT, aKkmapar ajiMacy
KBUTIAMIBIFBI J)KOHE O31HAIK OU-TIKIpIepiH Oinaipy
EPKIHJIIr. OJCYMETTIK XKeIieri Ke3 KeJIreH mocrap
HEMece TIKIipJep aBTOPIBIH OJIICYMETTIK KEIimeri
ycranbiMbiHAa OaitnanbicTel (Yi Yang, 2017). [e-
TE€HMEH, 3epTTey OaphIChIHIAa HETATHUBTI, COHBIMEH
KaTap jKaJFaH aKlapaTThlH KSH Tapalysbl, miaatdop-
MaFra JIeTeH TOYEIAUTIK KOHE TCHUXOJOTHSIIBIK KbI-
CBIM MBceJesepi Jie 3epTTey OaphIChIH/IA aHBIKTA-
ITbI. OJICYMETTIK TOIITHIH TUJII HOpMaJaH aybITKbIFAaH
xarpainap (Li Lucy, 2021) na OGaiikananel. Ockl
perTe OyKapaiblK OCJNCCHIUTIKTIH MaHBI3BI 30D.
Keomnmmkriy a3aMaTTBIK JKOHE cascu OeJICeHil-
TiHIH apTybIHA Ja OyKapaiblK OeJICCHIUTIK BIKITal
ereni (Onemiko, 2019: 12). XKeke emipre, ap-HambIC
MeH KaJip-KacHeTTI KOpFayFa, YITTHIK KayiICi3miK
NeH OWIIKTIH 3aHIbUIBIFBI MOCEJeNIepiHe KaTbIC-
THI KO3Kapac KaKTBIFBICTApPhl KE3/1eCyl 3aHJIBUIBIK.
JlerenmeH MyHJa 0acThl I1apa peTiHe KOFaMHBIH
Myaneci Kaopimanysl kepek (MBanos, 2013: 233).
Kes-kenren akmapaTThl TapaTtap/ia OHbIH IIBIHAWbI-
JIBIFBIH TOJIBIKKAHIBI TEKCEPY, capaiay JKoHEe e3re
aKmapaT Kes3JIepiHJe TaparaH akmnaparTapiabl Oe-
jicriec OYpBIH (haKTUEK KYPTi3y MOceceliH KOjFa

aiysl OoJica, JKEKEJIereH a3amarrapllaH YIIiH, ce-
HIMJII peCMHU aKIapar Ke3AepiH Maimaiany, MaH!-
MyJISALUSAFA JKOHE IMOIUSFAa KYPBUIFAH aKIapaTThl
QXBIpaTy, aKmapaT Ke3iH TeKCEepPy MEH CEHIMCI3 aK-
napatreH OeJricriey ChIHABI KaOilneTTepai MeHrepyi
tanan erieni (I1lakenosa, 2024: 102).

Kazakcrangarel )xoHE dIEMJICT] FhUIBIM JKaHa-
JBIKTapBIHAH FRUIBIMU-TaHBIM/IBIK aKIIapaTThl KYp-
rizin oTeipran Telegram apHachIHBIH aBTOPHI JJuHa
Nmambaii KazakcraHmarbl ©JICYMETTIK JKeIijiepre
KYpri3iaren moiyasl kapusitaidapl. Onga «Brand
Analytics» 3eptreyi Ooitpiama 2024 KBUIIBIH Ta-
MBI3 albIHAAFbl KepceTKimTep OepinreH. Kaszak Ti-
JiHAETI TOm-5 akmapar ke3i petinae Telegram-mp
AJIFaIlIKbl OPBbIHFA KOWFaH, ce0eOl onna 2024 xbii-
JIBTH TaMbI3 albIiHAa 7,97 MUJUTHOH aKmapaT >Kapusi-
JIAaHFAHBI KOHE 931pre JKaHAIBIK TapaTy/blH TaHbI-
MaJl Ke31 OCBHI JKelli OOJBINT OTHIPFAHBI ANTBHIIFAH.
ApHna aBTOpbI: «bi3Je casicaT IIeH Helle TYPi TaKbl-
PBIT TAIKBUTIAHATHIH YIKEH ajlaH, opuHe, Facebook.
Byn xenine OMBUIFBI TaMbI3 alibIHJIA Ka3aK TLTIHIH
yineci 43,2% OONBINITEL. DMOA3HM, KBICKA ITOCTTAp,
XAMITETTEP/II €CENTEMETEH/IEY JIeTeH TYXKbIPhIM Ka-
carad (https://t.me/mediatanym).

KopbIThIHABI

Facebook xone 6acka ma meaua miatdopmanap
UUpPIIBIK OPTaHBIH MaHBI3IbI 06JIiri 00JIa OTHIPHIII,
ajaMJiapJiblH CaHachblHAa aWTapiibIKTail ocep eTe-
ni. By 3eprTey KazakTinai 9aeyMETTIK Kenlinepui
JIAMBITa OTBIPBIN, OJAPJbIH aPTHIKIIBUIBIKTAPHIH
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TUIMI Naiianany yiIiH MeJuacayaTThUIBIKTBI apT-
THIPY KQKETTITiH KOPCETTi. 3epTTey HhICAHBIHIAFBI
«OMip ceipiapb» xoHe «KoFam yHI» TonTapbiHaa-
FBI TAKBIPBINITAPJIBIH MAa3MYHBI MEH OJIapJIbIH OYKa-
paJIBIK caHaFa BIKITAJIBIH CAIbICTHIPa KeJle Keleciaen
KOPBITBIHIIBI JKacayFa 00Jajbl:

1. XKemi nmadigamaHymibIapel €37epiHiH KbI3bI-
FYIIBUTBIKTApPbIHA, OMIpre JIereH Ke3KapacTapbhlHa,
TYNKI caHanapblHa OAMJIaHBICTBI TONTACAIbl KOHE
COJI «OpTaKy MYIJEHI «KOpFay» YIIiH dJIECYyMETTIiK
XKeJTiie OThIPaIbl.

2. UlerHaMBl KOFaMa YIITTHIK HICOJOTHS OOJI-
MaFaHBIMEH BUPTYaJIIbl DJIEMIE TiJl, YITTBIK KYH-
IBUTBIKKA KATBICTHI TAaKBIPBITITAPIA ayBI3OIPIILTIK
TaHBITA]IBL.

3. JliH MoceseciHae TONTHIK KaKTHIFBICTAPIBIH
KepiHicTepi O6ap. byn moctypii ucnam aiHi MeH To-

HIPLWIIAIKTI A9piNTeyIiiepaiH apachlHAAFbl Ka-
paMa KaWmbpuibIKTaH Oactanmampl. JlocTypmi miHmi
JKaKTayIIbl «OMIp ChIpJIapb» TOOBIHBIH JKa3bLIY-
IIBUTAPBIHBIH KOMTIr Ka3ak KOFaMbIHAFbl aTallFaH
JUHIII KaKTayIIbUIAp bIH KONTIriH OalKaTabl.

YcpIHbICTAp:

Ochl KacanraH KOPBITBIHIBUIAPABIH HETi3iHAC
TOMEHIET1/Iell YCBIHBICTap bl Oepyre Oosaabl:

- Facebook xone 6acka ma meama miatdhopma-
JapAarbl Ka3ak Tl TONTap/blH CalaliblK KepceT-
KIIITEpiH apTTHIPY YIIiH OapbIHIIA MeauacayaTThl,
JKOFapbl MOJICHUETT] TONTapFa YHbICY;

- OomamrakTa UG PIIBIK OPTaAAFEl KAYITITI a3aii-
Ty MakcaTbIHJa aKMapaTThIK cascaTThl KOHE aKma-
PATTBIK, CayaTTTHUIBIKTHI KETUIIPY JKOHE Taijana-
HYUIBUIAP/IBIH MEJUAMOICHUETIH JaMBITy KaKeT.
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CHATGPT XKACAHADbI MHTEAAEKT KOCbIMLUACBIH
BIAIM BEPY XYUECIHAE NMAUAAAAHYADBIH MYMKIHAIKTEPI

byrinae aaamsaT UMPAAHABIPYABIH >KbIAAAM  8pi KApPKbIHABI  AaMy  caTbiCbiHAQ. CoOHFbl
OHXKbIAABIKTA >KaCaHAbI MHTEAAEKT KOFaMAbl TYPAI caAara biKMaA eTin OTbIp.

3epTTey >KYMbICbIHbIH, MaKCaTbl — >KaCaHAbl MHTEAAEKTTIH OyriHri 6iAiM 6epy >xymeciHaeri
KEHIHEH KOAAQHbICbIH TaAAay, CaAbiCTbipy apkblAbl ChatGPT 6GaraapAamacbiHbiH MaHbI3biH, M&H-
Ma3MyHbIH, KbI3METIH aHblkTay. JKacaHAbl MHTEAAEKTIHI KOAAAHYAQ OKbITYLIbIAQP apacbiHAAFbI BiAIM,
NeAarormKaAblK, TOXIipMOe >KoHe SAICTEMEMEH aAMacyFa MYMKIHAIK 6GepeTiH MaceAeHi anKbiHAQY.
3epTTey oAiCi peTiHAEe >KacaHAbl MHTEAAEKTTIH >KaHa MeAMa >KYMECiHiH akbipamac OeairiHe
aHaAFaHABIFbIH, GiAiM 6epy casacbiHa, OKy TexXipmbeciHe >KacaHAbl MHTEAAEKTIHI eHri3yAiH TUIMA]
CTpaTernsacbiH ankbiHAQy, 6ara 6epy, FbIAbIMM MarbiM >Kacay.

3epTTey >KYMbICbIHbIH FbIAbIMA >K8HE TMpPAKTUKAAbIK, M8Hi peTiHAE >acaHAbl WHTEAAEKTTIH
TEXHOAOIMSIAbIK, KOMNTereH canaAapbiHa Oara Oepy Herisri HbiCaHbl PETIHAE aAbiHABI. MakaAaHbiH
KOPbITbIHABICBIHAA >KaCaHAbI MHTEAAEKTTIHIH KYHAEAIKTI TaXipnbemisAi e3repTyre >koHe emip canacbiH
>KakcapTyra KabiAeTTi TEXHOAOTMSIAbIK, PEBOAIOLIMS EKEHAITIHE KO3 XKEeTKI3Y, FbIAbIMM MaibIM >Kacay.

MakaAaHblH 3epTTey METOAOAOIMSChI >KaCaHAbl MHTEAAEKT, aATOPUTMAEP MeH poboTTap, 6acka
TEXHOAOIMSIAAP MEeAMaFa TOYEKEAAEPMeEH Bipre Kayin-kaTepAep TOHAIPIN oTbipFaHAbIFbiIMeH, Minecraft,
Facebook, Google 1 Microsoft cekiaai KoMnaHusiaap Kasipri TaHAQ >KacaHAbl MHTEAAEKTIHI AaMbITyFa
63 YAECiH KOCbIN OTbIPFAHABIFbIMEH alKbIHAAAAADI.

3epTTey MakaAaHbiH KOpbITbIHAbICHI peTiHAae ChatGPT uaT60T 6ar AapAamachiH XXacaHAbl MHTEAAEKT
TEXHOAOTMSICbIMEH GacKapbIAATbIH TabUFK TIAAI BHAEY KypPaAbl PETIHAE FbIAbIMU BaFbITbl KOPCETIAAI.
byA 6GaraapAamaHbiH KyaTTbl (PYHKUMSIAQPbI aKaAEMMSIHBIH Ad, ©HEPKSCIMTiH A€ Ha3apblH ayAapAbl
>KOHE KaAMbl KOFaMFa YAKEH acepi KapacCTbipPbIAAbI.

Ataambi Makanasa ChatGPT 6araapAamachiHbiH, HETi3r KbI3METi, aknapaTtTbikK, Ke3eHAEri POAiH,
TiIAAI TAOUFN BHAEY KYPaAbIHbIH 3KOHOMMKAABIK, )KOHE DAEYMETTIK 9Cepi PETiHAE TAAKbIAAHYbIMEH KYHADI.
YKacaHAbl MIHTEAAEKT MHAYCTPUSICBIHAAFbI TEXHOAOTMSIABIK, Chatgpt-AiH bIKTMMaA 3KOHOMMKAABIK, XKeHe
SAEYMETTIK KayinTepi, 6oAallak, AaMy TeHAEHUMsIAapbl €63 60AAbL. ByAa GaraapAamaHbiH, GeAriai 6ip
ABPEXEAE aAAM >KYMbICbIHbIH, 6ip GOAIriH aAMaCTbipa aAaTbiHbl CO3CI3 YPAIC ekeHAri, 6inim Gepyaeri
>KacaHAbl MHTEAAEKTTIH, XKaHa KYPbIAbIMbIH AEPEKTEP apKblAbl CAAbICTbIPA OTbIPbIM, FbIAbIMM TY>KbIPbIM
>KaCaAybl MakKaAaHbIH HEri3ri fbIAbIMM BaFbITbiH KOPCETEAI.

FBIABIMM  XKYMBICTbIH MPAKTUKAAbIK, MOHI >KaCaHAbl MHTEAAEKT KOHTEKCIHAE >KYPHAAMCTMKAAQ
«POOOT >XYPHAAUCTMKA», «AATOPUTMAI XKYPHAAMCTUKA» HEMECE «ABTOMATTaHAbIPbIAFaH KYPHAAMCTUKA»
CEKiAAI >KaHAa MeAMa-KOHUEnumsiAap apkbiAbl >ky3ere acbipbiaasbl. ChatGPT, Aamuca cuskTbl T.6.
>KaCaHAbI MHTEAAEKT HaFAapAaManapbiHbiH, FbIAbIMM alHAAbIMFA EHIeHHEH KeMiH KernTereH 3epTrey MeH
nikipTaAac TyAbIPAbIPFaH TY>KbIPbIMAAP Caparnka CaAbIHADI.

Tyiin cesaep: ChatGPT, >kacaHAbl MHTEAAEKT, TpaHCOpMaLMs, TEXHMKAAbIK, OKETICTIK,
6GarAapAama, aArOPUTMAI XKYPHAAMCTMKA, MEAMA KOHLIEMUMSI.

K. Kabylgazina*, R.S. Zhaxylykbaeva, B. Imangaliev
Al-Farabi Kazakh Natiional University, Almaty, Kazakhstan
*e-mail: kabylgazina.klara@mail.ru
Possibilities of using ChatGPT artificial intelligence
in the educational system

Today, humanity is at the stage of rapid and rapid development of digitalization. In the last decade,
artificial intelligence has been influencing society in various fields.

The purpose of the research work is to determine the significance, content, and function of the Chat-
GPT program by analyzing and comparing the widespread use of artificial intelligence in today’s educa-
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tional system. As a research method, artificial intelligence has become an integral part of the new media
system, to determine the effective strategy of introducing artificial intelligence to the field of education,
learning experience, to evaluate, to make a scientific opinion.

Today, humanity is at a stage of rapid and intensive development of digitalization. In recent de-
cades, artificial intelligence has firmly entered our daily lives, changing society and influencing various
spheres. In recent years, in the context of the constant development of information and communication
technologies, the media landscape has undergone rapid changes. On the one hand, this increases the
activity of media professionals, and on the other, it plays an important role in the modernization and
renewal of journalism.

The research methodology of the article is determined by the fact that artificial intelligence, al-
gorithms and robots, and other technologies, along with risks, threaten the media, companies such as
Minecraft, Facebook, Google and Microsoft are currently contributing to the development of artificial
intelligence.

At the end of the study, the scientific orientation of the ChatGPT chatbot program as a natural lan-
guage processing tool controlled by artificial intelligence technology was demonstrated.

This article discusses the main function of the ChatGPT program, its role in the information age, and
the economic and social effects of natural language processing.

The practical significance of scientific work lies in the fact that in the context of artificial intelligence,
new media concepts such as “robotic journalism”, “algorithmic journalism” or “automated journalism”
are being implemented in journalism.

Keywords: ChatGPT, artificial intelligence, transformation, technological progress, program.

K. KabbiarasmHa*, P.C. )XakcbiabikbaeBa, b. MmaHraanes

Kasaxckuii HaLMOHaAbHbIN YHUBEPCUTET MMeHUn anb-Dapabu, AAaMaTbl, KasaxcTaH
*e-mail: kabylgazina.klara@mail.ru

B03M0>XHOCTH MCMOAb30BaHMSI MCKYCCTBEHHOTrO MHTeArekTa ChatGPT
B cucteme 06pa3oBaHMs

CeroaHs YeAOBEUECTBO HAXOAMTCSI HA CTaAMM ObICTPOrO M AMHAMUYHOTO Pa3BUTUS LUMDPOBU3A-
uMmn. B nocaeaHee AECITUAETME MCKYCCTBEHHDI MHTEAAEKT OKa3blBaeT BAMSHME HA OOLWECTBO B pas-
AVYHBIX chepax.

Lleab nccaea0BaTEAbCKOM PaboThbl — ONPEAEAUTH 3HAUMMOCTh, COAEPIKaHME 1 (DYHKLIMIO MPOrpam-
mMbl ChatGPT nyTtem aHaAM3a M CpaBHEHWS LUMPOKOIO MCMOAb30BaHMS MCKYCCTBEHHOIO MHTEAAEKTA B
coBpemMeHHoI 06pa3oBaTeAbHOM cucTeMe. B KauecTBe MCCAEAOBATEAbCKOrO METOAQ UCKYCCTBEHHbIN
MHTEAAEKT CTaA HEOTHEMAEMOW 4aCTbi0 HOBOM MEAMACUCTEMbI, UTOObI OMPEAEAUTb 3(PPEKTUBHYIO
CTpaTernio BHEAPEHUS UCKYCCTBEHHOrO MHTEAAEKTA B chepy obpasoBaHmsi, 06yUeHus, AAS OLLEHKU U
BbIHECEHUS HAYYHOr O MHEHMS.

MeToaoAOMMSI MCCAEAOBAHUS CTAaTbU OMPEAEASIETCS TEM, UTO MCKYCCTBEHHbI MHTEAAEKT, aAro-
pPUTMbI 1 POBOTbI, APYrMe TEXHOAOIMM BMECTE C PUCKaMM YrPOXKAIOT MeAMa, TakuMe KOMMaHWM, Kak
Minecraft, Facebook, Google n Microsoft, B HacTosLlee BpemMsi BHOCST CBOM BKAAA B Pa3BUTME MCKYC-
CTBEHHOI O MHTEAAEKTA.

B AaHHOI cTaTbe 06Cy)AaeTcs ocHOBHast (pyHkums nporpammbl ChatGPT, poAb B MHbOpmMaum-
OHHOM MEepPUOAE, IKOHOMUUECKMI 1 COLMAAbHBI 3PGEKT CPEACTBA ECTECTBEHHOM 06PabOTKM g3biKa.
Peub wwAa O TEXHOAOTMSIX B MHAYCTPUM UCKYCCTBEHHOIO MHTEAAEKTA, BO3MOXHbIX S3KOHOMUYECKUX U
coumanbHbix onacHocTsix ChatGPT, 6yAylmx TEHAEHUMSIX PAa3BUTUSI.

[NpakTnueckas 3HaUMMOCTb PAbOThbl 3aKAOUYAETCS B TOM, YTO B KOHTEKCTE MCKYCCTBEHHOIrO WH-
TEAAEKTA B >KYPHAAMCTMKE PEAAM3YIOTCS HOBblE MEAMA-KOHLEMNUMM, TakMe Kak «poOOoT13MpoBaHHas
SKYPHAAUCTUKA», «QATOPUTMMYECKAsH SKYPHAAUCTMKA» AU «aBTOMATM3MPOBAHHAs XypHaAMCTUKa». Mo~
CA€ TOro, Kak Mporpammbl MCKYCCTBEHHOTO MHTeAAekTa, Takue kak ChatGPT, Alice u apyrue, BolwAn
B Hay4Hblii 060pOT, BbIAM MPOAHAAM3MPOBAHbI BbIBOAbI, KOTOPbIE BbI3BAaAM MHOrO MCCAEAOBAHWIA U
ANCKYCCUN.

B 3akAtoueHre nccaepoBaHms Bbiaa MPOAEMOHCTPMPOBAHA HAY4HAsl HAMPABAEHHOCTb MPOrPaMMbl
yar-60toB ChatGPT kak uHCcTpymMeHTa 06paboTKM €CTECTBEHHOMO 93bIKa, YNPABASEMOrO TEXHOAOTMEN
MCKYCCTBEHHOrO MHTEAAEKTA.

KatoueBbie caoBa: ChatGPT, MCKyCCTBEHHbI MHTEAAEKT, TpaHC(OopMaLms, TEXHUYECKUIA npo-
rpecc, nporpamma.
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ChatGPT »acaHapl HHTEIUIEKT KOCBIMIIIACKIH OiTiM Oepy JKyleciHzae naiiiananynslq MYMKiHIIKTepi

Kipicne

ChatGPT — Amepuka Kypama MITaTTapblHIA
«OpenAl» kommaHusICHI B3ipiiereH 4aTooT Oarmap-
nmamacsel. OJ1 — )KacaH/Ibl HHTEIIEKT TEXHOIOTHSICEI-
MeH 0acKapbUIaThIH TAOWFU TUIMI OHJEY Kypasbl.
CoHbIMEH Kartap, aTaJMBbIIIl OaFaapiaMa ajgam TiTiH
yHpeHy KoHE TYCIHY apKbUIbl KaphIM-KAThIHAC Ka-
cail ayiajipl )KOHE COUJIeCY KOHTCKCTIHE Coiikec o3a-
pa opeKeTTece anajpl.

AnlaM CHSIKTBI OWJIay »OHE KapbIM-KaThIHAC
JKacay, TINTI JIEKTPOHIBIK XaTTapipl, OcifHe ciie-
HapHiep/i, KONUpauTepiep/i, ayaapMayiapibl,
KOJTap/Ibl, )Ka3y *KYMBICTAPBIH XKOHE T. 0. QPYHKIIHSI-
napapl MYATIKCI3 opbIHAaWbl. by ynri «googley
KyheciHeH Oarnmaprnamanay OOMBIHIIA CYXOATThI
COTTI TAmCHIPBIN, XBUIABIK jKajmakbickl 183 000
noiutap OomateiH L3 fmeHrediHmeri WH)KEHEPIiK
KBI3METKE YCBHIHBIC ana ajjbl. A1 MHUHHECOTa YHU-
BEpCHUTETIHIH 3aH Tpodeccopbl Oy 4arOoTTaH e3
MeKTeOIHIH TOpT KypChIHAAa Marucrparypa eMTH-
XaHJAPBIHBIH CYpaKTapbIH ChIHAI KOPY/l yHbIM/aC-
teipajibl. Conpina, ChatGPT Gapibik emTHxaHaap-
161 C + JKUBIHTHIK OaITBIMEH TarChIPIbI.

ChatGPT — xacaHabl MHTEJUIEKTIH KOCBIMIIIA-
CBI peTiHfe KapacTeipsiiaabl (Anu, D., & Ansah, L.
0. 2023). PoboToTexHuKa, coiniey/i TaHy, KecKiH-
I TaHy, TaOWFU TUIII OHJIEY JKOHE capanTaMaiblK
KyHenep — Oyl KacaHIbl MHTEIUICKTIH, HHQOP-
MaTHKaHBIH Killll CaTaChIHBIH MbICATIApbl OOJIBII
ecenreneni. Mapopmarukanan 0acka, OHBIH 3epT-
TeyJepl aKmaparThlK TEOpHs, KUOCpPHETHKA, TCH-
XOJIOTHSI, JIMHTBUCTUKA, JIOTUKA, KOTHUTUBTIK (O¥i-
Niay) FBUTBIM, MiHE3-KYJIBIK FhITBIMBI KOHE JKYHeep
TEOPUSICHIH KOCa ajIFaH/Ia, TaFbl Ja 0acKka KeNTercH
moHaepai kamtuael (Wang Y., Pan, Y., Yan, M.,
Su, Z., & Luan, T. H. 2023).

KacaHapl UHTEIICKTTIH TEXHOJOTHSIIBIK Cep-
MiTICI KONTereH cajajiap/ia, COHBIH IMIiHAEC TePEeH
OKBITY, MAIllWHAJIBIK OKBITY, TAOWFU TUIII OHJEY,
KOMITBIOTEPIIIK KOpy, KECKiHJlI TaHy, KHMBIIAAP/IbI
0ackapy, BUPTYaIJIbl )KEKE KOMEKIIIiIep, NHTEIICK-
TyaJiibl pOOOTTAp, YCHIHBIC KO3FAJITKBIIITAPHI YKOHE
KONTEreH cayanap/ia JaMblIll KeJe )KAaTKaH KOCAIKBI
cayayappl TyAbIp ibl. COHBIMEH KaTap, MallTuHAIIBIK
OKBITY 3epTT€y MEH OHBI MaKCATThl KOJIaHYJbIH
Herisri canaceina anangel. ChatGPT sxone sxacan-
JIbl MHTEJJICKT a7[aM3aTThlH OMIp CYPY JaFIbIChIHA
eneyni ocep erTi. Maceren, 3eprreymi [LI1. [Tomos
Oyl KypalIblH aJaMHBIH KOJI €HOeTiH MeWiiHIe
JKEHIUIJICTII, )KYMBIC YaKbITBIH KbICKApPTY/la aca ay-
KBIMJIBI HOTIDKE KOPCETKCHIH, COHJal-aK KOHTCHT
KacayJlpl Tajlal eTeTiH JKYMBIC callalapblHIa oCi-
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pece tuimai ekeniH aramn otti (Kiumosa, K. K., &
[Tomog, II. I1. 2023).

BipinmrizeH, xyMmpicieH KamTy moceneci. WH-
TEJUICKT OH/IIpic THIMAUIITIH eayip jKaKkcapTa ana-
JTbI, €HOCK IIBIFBIHIAPBIH YHEMJICH]I )KOHE aam3aT
KOFaMbIHIAaFbl MaTePHAIIIBIK OaiIBIKTBIH ©PKCH-
Jieyl MEH JaMyblHa Tikenel bIkman erefi. Jlemexk,
KeHOip TOMEH TEXHOIOTHSUTBIK, (DU3UKAIBIK, CHOCK-
Tep KacaH bl aKbIJIMCH alIMaCThIPBUTA IBL. XKacaH bl
TYJIFa aIaMHBIH (QU3UKABIK )KOHE aKbII-0i CHOCTIH
€Ki JKaKThl aTMacThIpyAaH Oacrtar, eHJipic, Oemmex
cayma, KbI3MET KOPCETy, KOJIK JKOHE T.0. CHSIKTHI
TaOBICKI TOMEH CaJlaiap/ibl FaHa eMeC, COHBIMEH Ka-
Tap OipHemIe KbUT OYPBIH JaBIHABIKTHI KaXeT eTe-
TiH KOCIOM cayanap/bl 1a KaMTUAbL. SIFHHY, )KacaH bl
TYJIFaHBIH JaMybl OojamrakTa eMipIiH OapIbIK ca-
JlayiapblHa 9cep eTelli et OomKayra 00Jabl.

Exinmimen, kayinci3mik. FeUbIMUA-TEXHUKATBIK,
WHHOBAIUSIAPIBIH KOJIJAHBLTY asiChl KayiNCi3iKKe
HETi3MenreH. AJ, eH YIKeH Kayilnl — aJaMIapablH
KYpJIeni TeXHUKaIapAbl OacKkapa alMaiThIHIBIFbIH-
na. OHBIH cayapbl KacaH bl HHTCJICKTKE CajIblH-
FaH aJIaMH, KapXKbUIBIK XKOHE MATEPUAIJIBIK PECYPC-
TapJIbIH OpacaH 30p IIbIFBIHBIHA YIIIBIPAYbIHA AJIBII
KEJETIiHI CO3Ci3.

OnedueTTepre MOy

Kenreren 3eprreylijiep anram peT >KacaH.bl
WHTEJUICKT OaraapliaMaliapblHbIH TEPMHHOIOTHSI-
ChlHA TYPJl FBUIBIMHM NalbIMIAp YCHIHIBL ATai-
MBI Makanaza 3eprrey 6apsiceiaaa K.K. Kimmvosa,
IL.IT. ITonoB «Mcmonp3oBanue GPT-3 jgug aBTO-
MaTH3allM¥ CO3/IaHUsl KOHTEHTA: MPaKTHYCCKUN
OTBIT U Pe3yibTaThl», Baidoo-Anu, D., & Ansah,
L. O. «Education in the era of generative artificial
intelligence (Al): Understanding the potential
benefits of ChatGPT in promoting teaching and
learning», Wang, Y., Pan, Y., Yan, M., Su, Z., &
Luan, T. H. «A survey on ChatGPT: Al-generated
contents, challenges, and solutions», Roumeliotis,
K. 1., & Tselikas, N. D. «Chatgpt and open-ai
models: A preliminary review», Fui-Ho Nah, F.,
Zheng, R., Cai, J., Siau, K., & Chen, L. «Generative
Al and ChatGPT: Applications, challenges, and Al-
human collaboration», Shen, Y., Song, K., Tan, X.,
Li, D., Lu, W., & Zhuang, Y. «Hugginggpt: Solving
ai tasks with chatgpt and its friends in hugging face»
ICHEeTTi FBUIBIMU €HOEKTEp/Ie ThIH aKlapaTTap naii-
JlaJIaHbLTA B

On-dapabu ateiHAarsel Kazak ynTTBIK YHHBEp-
cuterinin JKXypHanmuctuka (akyIbTeTIHAE OTKEH
«KypHanuctuka Oomamarsl: KacaHIbl MHTEIUICKT



K. KaOburra3una xoHe T.0.

ypnarel» VII xanmblkapanblk, KypHaJIUCTHKA (opy-
Mbl (VII xambikapaiblK >KypHaIHUCTHKA (OPYMBI,
2024.), Typan yHuBepcuteTinaeri «Meana KeHic-
TIKTET1 JKacaHIbl WHTEIUICKT: IpoljeManap MeH
0oJamare XalbIKapajblK FHUTBIMUA-TOXKIPUOCIIK
(OpyMBI asCHIHIA MEIUAKCHICTIKTE aKMapaTThIK
TEXHOJIOTHSJIAp MEH >KacaH/bl WHTEJUICKTTIH Jia-
MybiHIaFEl ChatGPT skacaHIibl HHTEIIIEKT KOCHIM-
IIaCHIHBIH JKaHAa MYMKIHIIKTEepi FBUIBIMH OarbITTa
kepceTunmi (Menama KEHICTIKTET! YKacaHIIbl MHTEI-
JIeKT: mpobsiemManap MeH oosamarsl GopyMmel. 2024).
Conpait-ak, bl. AnTeiHCApUH aTBIHIAFBI Y ITTHIK
0inim akagemusichiHbIH «OpTa OintiM Oepy KyHecin-
Jle JKacaHIbI MHTECIUICKTTI KOJIIaHy OOMBIHIIA DJIic-
TEMEJiK YChIHBIMIAp» >KUHarblHAa OinmiM Oepyne
ChatGPT-ni oky mporiecine KOITaHyIbIH dTHKAIBIK,
JKOHE KYKBIKTBIK acrekTiiepi kapacteipansl (bl. As-
TBIHCApHH aThIHAAFEI Y BA, 2024.)

Oranneik  3eprreymiiiep A.X. [laBnerosa.,
E.T. Acan., A.X. KaceimoBa., A.b. MejenoBaHbIH
«bimiM Oepy/eri )xacaH/1bl MHTEIUICKT] KOJJIaHY TbIH
aPTHIKIIBIIBIKTAPBl MEH KEMIIUTIKTEep1» TYPFHICHIH-
Jla J)Ka3bUTFaH FeUTBIMU eHOekTepinae XK -aiH Oimim
Oepy mporieciHe OKEeIEeTIH apTHIKIIBUIBIFBIH capaait
kedximn, 6epyne ChatGPT-nai 3amanayu 6imim O6epyzae-
Tl J)KaHa XOHE THIMII 9IicTepin Tanmanasl ([lase-
toBa A.X.., Acan E.T.., KaceimoBa A.X.., Menero-
Ba A.B. 2024).

Byriari kyHi acaHJpl WHTEIEKTTIH FBUIBIMU
0arpITel XX FACHIPIBIH CKIHIII JKaPTHICHIHIA Taii-
na 6ongel, XKacaHIbI MHTENEKTIH OarbITHI OacKapy
Tajay, CaabICThIPY, aKIapaTThl OHJEY, 00JIKaMIbI
JKacay, )KOpaMaJIbiH JTYPBICTHIFBIH IDJICN/ICY SFHHU,
MHTEIUICKTYaJIbl KbI3METIHE JKATaThIH OINepariusi-
nap OOJIBITT KeJeI.

FpulbiMu MakajiaHbl jKa3y Ke3iHjae Tajijay, ca-
JIBICTBIPY, CaparnTay, CeMaHTUKAIBIK )KOHE KOHTCHT-
TIK TaJgay 9AicTepl KCHIHCH KOJIIaHbITAb.

3epTTey MaTepua aapbl MeH aicTepi

ChatGPT, Anuca CHsKTBI T.0. yKacaH bl HHTEI-
JIEKT OarjapiaManapbl FEUIBIMY aifHaIbIMFa CHICH-
HEH KeWiH OJI KONTEreH 3epTTey MEH IIiKipTajiac
Tyaeipabl. CoHai-aK, aTaaMbIl OaFaapiamMa yCbIH-
FaH TEHEpaTHBTI >KacaH/Ibl MHTEJUIEKT OaIaHbIC
CaJIaCBhIH/IAFbI HKOJIOTHSIIBIK ©3TepiCTi )KaKcapTazbl
nereH OoipkaM Oap. AKIapaTThIK IEHTeiIe reHepa-
TUBTI KacaHJbl UHTEIUIEKT MeIa WHJYCTPHUSIHBIH
TpaHchopManusACkIHA TIKEIEeH BIKIAT eTeIl.

['enepaTuBTi XacaHIbl MHTEIJICKT KEKe TYJIFa-
HBIH MYMKIHIITIH KEHEHTIM, OalIaHpIC KyaThIHBIH
TOMEH/ICYiHEe, aJaMHBIH HHUQPIBIK eMip cypyiHe

piknan erefi. COHBIMEH Karap, TeHEpaTHBTI XKa-
CaHbI MHTEJUICKT MOOWIIB/II MHTEPHETTI MHTEIIICK-
TyaJJIbl KOCBUIBIMFa aiHangblpajsl. ['eHepaTHBTI
MIIIHHIH OKEJICTIH KaHAJIBIKTAPHI KaHa FACBIPIABIH
peBosronusicel 0ombin Tadbaasl. Conmai-ak, aTai-
MBITII OaFmapiiaMa HOTIDKECIHIC KOMMYHHKAITUS
MEH KOFam/bl 0acKapy JIOTMKAachl TEPEH e3repic-
tepre ymbipaiasl (Mindner, L., Schlippe, T., &
Schaaft, K. 2023)

ChatGPT-nin tinmaepmi eHaeyneri KyaTTbl MYM-
KIHIIrT MEMJICKETTIK YHBIM apachlHAAFbl akmapar
aifHaJIBIMBl MEH BIHTBIMAKTACTBIKTBI €JIoyip inre-
pineryre, MEMJICKETTIK OKIMIIUIIK IIBIFBIHIBI a3aii-
TyFa JKOHE MEMJICKETTIK OacKapyIblH THIMAUIITIH
apTTBIPYFa, LUQPPIBIK MEMJICKETTIK KYPBUIBICTHI
JIAMBITYFa, OHBIH JKYMBICHIH )KaKCcapTa TYCYre MyM-
KiHIIK Oepei.

YKiMET TIeH a3amMaTTapIblH e3apa iC-KUMBLIHI,
WHTEJUICKTYaIIbl MEMJICKETTIK KBI3METTEp, FhI-
JBIMH YKIMETTIK IIENTMaep KaObuiaay koHe T. 0.
($yHKUMSIIAphl TIOTI YKIMETTIH TepeH pegopMachiH
tyaeipansl. Conbimen Katap, ChatGPT-miH exi xax-
THI BCEP1 MEMJICKETTIK OacKapyFa YJIKEH acep eTe/Ii.
Bipinmrici, Oy agamaapael 9aTo0T A9YipiHAETI HHC-
TUTYLMOHAJIBIK KalTa KYpPBUIBIMJIAyFa KOHE Toye-
KeNJIepai peTTeyre Hazap aymapyra jkoHe chatgpt
KOJIJIaHy IIEKapachlH Kalall aKblUIFa KOHBIMIBI Oa-
KbIJIay KEPEKTITi TypaJbl oiilanyra MaxOyp eTTi.

YKiMET TNeH HapblK apachlHIarbl KapbIM-Ka-
THIHACKa Oaca Haszap ayJapaTblH IOCTYPIIi MEeMIIe-
KeTTiKk Oackapy menOepinae Oyn OarnapiaMaHbl
KOJIJIaHY KOFaMJIBIK KYHIBUIBIKTBIH Oy3bUTY KayIiH
Tyasipansl. Con cebenTeH, xKacaHabl caHa JoyipiH-
JieTi KOFaMJIBIK, KYKBIK OY3YIIBIIBIKTAPFa KATHICTHI
3aHIapbIH KaiTa >Kacarl, OHbIH BIKTHMAJIbUIBIFbIHA
Kapchl Mapaxapabl YChIHY KQXKETTUTITT TYbIHIAHIbI.
Conpaii-ak, 3eprreymn H.HukomaeBa aliTkaHmaii,
00Typl MYMKIH TEpic MyHnere maiiganaHyIIbUTBIK,
MIeH 3WSH THUTI3yIiH ajJblH aly MaKkcaTbIHIA TeHe-
paTUBTI MOIEIBACPII KOJIAHYIBIH JTHKAIBIK ac-
MIEKTiJepi THSHAKTH aHamu3l Kaxer ereni (Huko-
naeBa, H. H., & Bacunbes, B. B. 2022)

AaM3aTTBIH MOPAJbBIK MOCEIeepi, aJaMHbBIH
JKOFapbl MHTEIJIEKTKE JIET€H eKIYIITHl CEHIMI JKOHEe
KOFaMJBIK OMIpIiH Kypaeminiri Oyn Oarmapiama-
HBIH JJaMybIHa Kepi ocep eTyl MyMKiH. COHbIMEH
Karap, Oyn Oarmapiama YCBIHFaH 4aTOOTTapIbIH
TYMaHHUCTIK OOJTybI KOHE KacaH bl HHTEJUIEKT JI9Yi-
piHIe KYHIBUIBIK HOPMaJapblH KYPYbl MOPaJIbABIK
kayinke ymbipatansl. ChatGPT-mi Konmany xoHe
JaMBITy JKYMBIC KYILIiHIH camackl MEH OCyiHe OH
HeMece Tepic dcep €Tyl MYMKiH, ajl, FEUIBIMH JKOHE
THIMI casicaT >KacaH/bl WHTEJUICKTIH BJICyMETTIK
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MIPOTPECKE BIKMAJ eTyiHE KOHE )KYMBIC KYIIiHIH TY-
PaKThI IaMYBIH KOJIJIAY YIIIiH aJJAMHBIH 9JI-ayKaThIH
XKakcapTyFa OarbITTalIFaH OOIyBl KEPEK.

Amnpikrama Ooiipramra (Megahed, F. M., Chen,
Y. J., Ferris, J. A., Knoth, S., & Jones-Farmer, L. A.
2024.) 6yn momens nU(PIBIK YKIMET aTaMIapbIHBIH
MeHipimMai, THIM/I )KOHE HHTEIUICKTYalI/Ibl JaMybIHa
BIKITAN €Te ajaapl, Oipak, OJ1 YITTHIK JACHTEUIE JIe-
PEKTEepIiH Kayirci3airine, MEMIICKeTTIK JICHTen e
OKIMIIUTIK KOFaMJIBIK, JJeKOHCTPYKIINS TOyeKeaepi-
HE JKOHE JKEKe JIeHrelie IepeKTep KYKBIFbIH OYy3y
TOYEKeIepiHe OKellyli MYMKIH Jerm OOJDKanIbI.
ATtanmblln OaFaapiama YITUICPiHIH TEXHUKAJbIK
KoJIaHbuTybIH cTannaprray yuria ChatGPT nepex-
TEpAiH JKIKTelyl MeH OarajaHyblHa >KOpAEMICCY,
azamatTapiblH JIepeKTep KYKBIFBIH KOpPFay >KOHiH-
JIeTi MEMJICKETTIH MiHJIETTEMECIH HAKThUIAY KaXeT.
Mewmneker Oyal TEXHOJOTHSHBIH OacKapbLIybIH,
3epTTeNyiH KYIIEHTYi Kepek.

«Chatgpt» OarmapimaMachkl iCKe KOCBHIIFAHHAH
Keiin Oip aif iminae 233 914 arbuIlIBIH TBUTTEPIiH
caparmnran, agaMJapjblH 0acThl allaHJIayIIbUIBIFbI-
HelH ocepi Tanmanabl. ChatGPT konpmaHbicTarb!
KYPHAIUCTHKA MEH aKaJIeMHUSIIBIK OachUIbIMIAp-
Jla, COHBIH ILIIHJE MIBIFAPMAIIBUIBIK, XkKa3y, aKaze-
MUSUTBIK, a3y, KOJI ’Kacay JKoHe CypaKTapra jKkayarl
0epy CHSIKTBI MYMKIHIIKTEPHI KaMTamachl3 €TyJe
TOHKepIC kacay MYMKIHJITiHE We eKeHJIriHe Oara
oepimni.

byn 6armapmaMaHbIH iCKe KOCBUTYBI JKaJIIIbI XKa-
CaHIbl MHTEJUIEKT Typalsibl MiKipTasac TYABIPABI.
Amnpikrama (Cao, Y., Li, S., Liu, Y., Yan, Z., Dai,
Y., Yu, P.S., & Sun, L. A. 2023) anaeimen chatgpt-
T'e KATBICTHI TAOUFH TUTACPII OHICY KOHE KaCaHIbI
HMHTEJUIEKT TEXHOJIOTHSIIAphIH, COaH Keiin chatgpt
TEXHOJIOTHSCHIHBIH JBOJIIOIMICHIH EHTI3e/l JKOHE
COHBIH/A OHBIH aKaJeMHUsIFa jkoHE Oacra canachlHa
ocepin tanmkeuiaiiael. ChatGPT skapusmaHBIMHBIH
THIMIUTITH Oenrini 6ip aopexkene )kakcapTa ajaaThl-
HBIHA KapamacTaH, agamaap omi ne ChatGPT tyasi-
PYBI MYMKIH MOPaJIbJBIK Kayil Typajsl Oilyi Kepek
JKOHE Ma3MYHJIBI JKacay YIIiH OFaH TOJIBIK CEHE al-
MaiIpl. Ocipece, Ka3ak Tii/ii KOHTEHTTepae Oy Mo-
cesne memiMid Tadbyra tuicti. XKW mmatdopmanapst
TINAEPiHIH Ta3aJbIFbIH )KaKCAPTy YaKbIT KYTTIpMei-
TiH Mocee ekeHairi oenrini. by mocene KP Ilapia-
MEHTIHJE JIe Kapajbll, 0ipa3 Mocenenaep KoTepiii.
TinTi, en Ilpe3uneHTi XanmbIK IapyanIbIIBIFBIHBIH
Oapieik canacbiga JKM KoimaHyabl HEFYPIIbIM Ke-
HIHEH 9pi KbICKa MEP3iMJIe KY3€Te aChIPyIbl TAOBIC-
TaraHbl MaNiM. Erep cayarTsl, aypeic 06a3a xacai-
Maca, aJbIHATBIH aKmaparTapAblH KaTe OepiryiHe
oJ abliaasl. byn katenikrep ocipece, Kasakcran
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TapuXxbIHa, (UITOIOTHICHIHA, (POIBKIOPBIHA KATHIC-
THI )x00aapa OpsIH anasl. by skepaeri oHrime Big
data-ra OailnaHbBICTBI eMec, KyKaTTap Ma3MYHBIHBIH
OypMmamanybiHa OaitmanpicTel OonMak. COHBIMEH
karap, KOO mokiprTepiniy OiiM IeHreiinin To-
MeH/IeyiHe oKein cOKThl. COHIBIKTAH Ja, dKacaHIbl
MHTEIUICKTIH Caralibl )KyMBIC ICTEYiH yKoJFa Koto, [T
MaMaH/IapbIHBIH KAyalKepIIiIiriH apTThIpy Ke3ek
KYTTIpMEHTIH Mocesie OOJIBII OTBI.

Amnpikrama (Chatterjee, S., Bhattacharya, M.,
Lee, S. S., & Chakraborty, C. 2023) uHTeIIIeKTyal-
JIbl Ma3MYH/Ibl TeHEPAIUsUIaY JKaHATBIKTAD KOMMY-
HUKAIMACHl CalaChIHAAFbl KAPKBIHIBI JaMbII Kelle
KaTKaH UHTEILICKTYIIbl TpaHCHOPMAIIUSHBIH KO-
pinici gen 6omkaiinel. «bixiM» TYPFBICEIHAH WHTEI-
JIEKTyaJIIbl Ma3MYH/IbI KAITBIITACTBIPY YKAHABIKTAP
MeH Oacma WHIyCTpHsChIHA Oimimai amy, OimiM-
Il OHJIpY JKOHE TapaTy TYPFBICBIHAH e3repic MeH
KHUBIHJIBIK, ©Keneni. JKacanapl HHTEIUIEKTIICH KaTap
oMip CYpy — WHTCIUICKTYaJIIbl TpaHchopManusia
QIYpBIC OHyay >KoHE eMip cypy Tociii: 0i3 amam-
HBIH CyOBEKTUBTUIITH TepeH TYCIHYIMI3, OJapIbIH
OacTaMachlH TOJIBIK iCKE aCBIPYBIMBI3 KEpEK KOHE
WHTEJUICKTYANIbl OWJIay apKbUTbI WHTEIUICKTYAN bl
Ma3MYHJbI TeHepalysiay HOTHKECIHIE TybIHAaFaH
e3repicTepai TYCiHyiMi3, OJlapFa jkayar Oepyimi3
kepek. JKorapsl camaibl 011iM Ma3MYHBIH ally YIIiH
Oaprnay oiyiaysl 0ap WHTEIICKTYyaIbI Ma3MYHIIbI
reHepanysiay KypaiblH Nainanany, 93ipiey jkoHe
KOJIJIaHy epeskeliepi KyHeciH 3epTTey, TYXKBIPhIM-
Jay, HMHTEIUIEKTYaJibl CayaTTBUIBIKTBI apTThIPY,
KacaH/Ibl MHTEIJUIEKT KypallIapbliH Maiianany 3TH-
KaJIbIK, HOPMATHBTIK >KOHE KYKBIKTBIK, IIEKTEYyJIep
JKaFIalbIHIa )KY3eTe achIPhUTYbIH KAMTAMACHI3 €TY.

ChatGPT 6inim Gepye KoanaHyIbIH bIKTUMAI-
bl KayimiH Kapacteipanbl. Ockl OarmapiiamMa Heri-
3iH7eri 4aTO0TTap MYFaJIiM >KYMBICBIHBIH Oip Oemi-
T'H 63 MOWHBIHA AJIBII, OKYIIbUIAPFA KaKChI JKayarl
Oepe anaTblHbIHA KapamacTaH, Oyl Makanaja Tec-
TIJEYIH TYTACTHIFBI MEH KYIHSIBUIBIKTHl MAHHITY-
JSIIMSTIAY CUSKTBI MOCeIeIepAl Ty AbIPaThIHBI KOHE
oJlapABl OKYIIBIIAPIBI OKBITY TIPOIECiHE TiKeneH
KOJIJITaHy MYMKIHZIr ©J1i e KOCBIMIIIA 3epTTeyiiep
Ka)KeT €KEHIIT1 aHBIKTAJIIbI.

Kapactsipsutbin oTeipran Oarpapiama AKILI-
THIH MeJUIMHATBIK JIMIEH3UsIaY eMTHXaHBIH
Tarncelpy Ke3iHae OipHeIlle TaHaay, KbICKa Kayarl
CypakTapbl YIIH KOJIAHBUIANBI KOHE KEIICHII
Oaranay ojici apkbuibl Oarananaabl. HoTmxke xep-
cetkenneit, ChatGPT GPT-3 sxoHe instruct CUSIKTBI
ANJIBIHFBl YIIKEH TUIAIK MOJeNbJepre Kaparania
JKaKChl OHIMJIUTIKKE KOJI JKETKi3e ajlafbl, HET131HEeH
3-Kypc MEAMLMHAIBIK OKY OPHBI CTYICHTTEPiHIH



K. Kab6putrasuna sxoHe T.0.

CBIHAKTaH OTYy JACHIEHiHE KeTell *KOHE KONTereH
CypakTapra JOTHKAIBIK JKayalrTapra jkayan Oepe-
ni. Ansikrama (Taecharungroj, V. 2023) xanmsl
VJIKEH MOJIENTb MPOKCHU-TEXHOJOTUSI PETiH/IE OKY-
HIBUTAPABI «KapyJaHABIPBI, OLTIMI DICi3neplIiH
Oackamap apachlHJIAFbl AIIIAKTBIFBIH a3alTajbl
Jen TYXbIpeIMaaiasl. COHbIMEH Karap, Kepemer
MOJIEITh KYpasbl PETiHIAE O1TIM PEBOIOIIUSICHIHBIH
JKaHa Ke3eHIH OacTaiijipl jereH OoypkaM na Oap.
Anaiiga, em0Oe0anm MoJenb YJIKEH IECTPYKTHBTI
acepre e, Oyn 6iniM Oepyae TYIFaIbIK TaHBIMHBIH
JaFaapbICEIHA DKETIE]I.

JKanmel, ynkeH MoOJenbai WACONOTHSUIBIK, OH-
Jeyre xKoJl oepy OuTiM OepydiH ByJIbrapHu3aIuschi-
MEH TBHIFBI3 OalIaHBICTBI XKOHE OYN TYpPFBIAA OKY-
NIBUIAP KOTHUTUBTI KYPBUIBIMHBIH Tasi3/IbIFbl )KOHE
KOTHUTHBTI OWJIAayAbIH TOMOTCHHU3ALUSICH CHAKTBHI
Kayinrepre Tam OOJybl MYMKiH. YJIKEH MOJENb.i
KOJIJaHy Ke3inae (U3HMKaJbIK MpoLecc KyOBLIBICHI
OlmiM amymIsIapAsl TONBIK KaMTYbl MYMKiH, Oyl
OKYIIbUIapFa aifHaJaChIHIAFEl alaMMEH THIMAI Ka-
PBIM-KaThIHAC OPHATYBIH KUBIHIATA/IbI.

HoaTuikesiep MeH TaJIKbLiIayjaap

OMbeban big MoeiHIH ayb3MIa OKBITY MIMIiHI
OiiM Oepy KYHABUIBIFBIHBIH KYJIABIpayblHa, KaHa
UQPIBIK OWIIK OpraHAaphIHBIH Makga OoTybIHA
JKOHE TUIAT(GOPMAIBIK KaUTAIIbl OTapiay CHSKTHI
KUBIHABIKTApAbl TYABIPYBl MYMKIH. OHepkacinTe
ChatGPT ynken Tinaixk monensaepre (LLMs) ne-
Ti3IeNTEeH TeHePATUBTI JUATOTTHIK, MYMKIHIIK YIIIiH
BpTYpII canaja Konanibel. Aramn aiitkanaa, ChatGPT
aKaJIEMUSUIBIK 3epTTEYJIepre bIHFAMIIBI, FAITBIMIAPFa

aKapaTThl ANJbIH ana KUHAYFa KOHE JEpeKTep.i
OHJIEyTe, TINTI 9eOUeTTepre MIOMYIapAbl KbIJIIaM
YHBIMIIACTBIpYFa KOMEKTECTi, OyJl JKYMBIC >KazyFa
KETETIH YaKBITThI aUTapIBIKTAl KBICKAPTTHI.

JlereHmeH, 197 OChl TEXHOJIOTHSI FBUTBIMU 3€pT-
TeyJIep MEH ATHKAIBIK KaWIIBUTBIKTAPb! TYIBIPIBI.
Meicanbl, ChatGPT-ne »ui ke3eceTiH KaTe xayar-
Tap aKaJAeMUSIIBIK 3€PTTEYJEPAiH KATaHJbIFbI MEH
FBUIBIMH CHUTIATBIH TOMEHAETENl, Oyl ©3 Ke3eriHjae
JKaJIFaH aKMapaTThIH TapalyblHa BIKIAT €Te/l )KoHe
KOFaMfa aWTapibIKTail 3ustH Kentipeai. COHbIMEH
katap, ChatGPT jxacaran akmapaTka KaTbICTHI IJIa-
ruat (Kemripme) Maceseci OYKia akaJeMHUsIIBIK 9KO-
JIOTHSIFA Ja 9Cep ETETiHI CO3Ci3.

ChatGPT >xanran akmapaTbIHBIH Tapaslybl aka-
JEMUSUIBIK 3E€PTTEYAIH FBUIBIMU CHUTIATHIH TOMEH-
nereni. ChatGPT — Oyn rpaMMaTHKaBIK, TYPFBIAAH
JYpBIC MOTIH IIBIFapa anaThiH, Oipak *KaJlFaH aKma-
paTThl aHBIKTal aJMalTBIH, JKAJIFaH aKaJeMHUSIIBIK
MOTIH IIbIFapa alaThIH HEMECEe JKOK FBUIBIMH 3€pT-
TEyJepre ciaTeMe xacai anaTblH, 03 Ke3eriHae Io-
CI3JIIKTI TYBIPATHIH KOPIYCKA HET13/IeNITeH TeHepa-
THBTI JHAJI0T MOJEN] 00BN TaObUIAIEI.

«Study.com» oHmaitH Kypc mpoBaiaepi Kypri3-
reH cayaiHamara coiikec 2023 KbUIbl OKYyIIBUIAp-
IeIH 89% -maH actaMbl YH TaIrlCBIPMachlH OPbIHIAY
ywin ChatGPT naiinanananel. 3eprrey 18 sxkactan
ackan 1000 oxymeabeiH chiabmTa ChatGPT koit-
JaHybIH 3epTTeyre apHajJfaH cayajlHaMacblHa He-
riznenren. CayaiHama HOTIDKECIHE COHKeEC, CTY-
neHTTepAiH 38%-bl BUKTOpUHATAPBI asKTay YLIiH,
42%-p1 dcce xa3zy yuriH xoHe 20%-bI 3cce KOHTY-
poiH ckacay ymin ChatGPT mnaiinananFaHslH Kep-
CeTTi.

CayanHama HaTUKeci

W BuKTOpMHanapAabl afakTay yLiH
W 3cce a3y ywWiH

I Dcce KOHTYPbIH Xacay YLWiH

1-nuarpamma — «Study.com» OHJIAIH Kypc IpoBaiiiepi )KYPri3reH cayaaHaMa HOTHKEC]
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Komnemk crynenrrepiniy 72%-b1 Oy 4atOoT-
Thl YHUBEPCHUTET KEJIIepiHIe MaiiananyFa ThIHbIM
camy kepek nen ecenreni. Hpro-Mopk yHuBepcH-
TeTiHIH OHep koHe FhUIbIM KOJUIC/KI JIEKaHBIHBIH
opbeiHOacapel  [xennn Ksuntep cTyaeHTTEpIiH
ChatGPT kemeriMeH aJlagKTBIK yKacam >KaTKaHBIHA
npodeccopiapablH aTaHJaNTRIHBIH alTThL. KBHII-
TEpJiH aNTYyBIHINA, JKEJITOKCAH aibIHIa CTYJEHT-
TepAiH OaFmapiaMaHbl KOJJAHFaH >Kargaiaapsl
oonran. Chatgpt-ni pykcarcel3 maiinamaHy Ke3
KeJIreH aKaJIeMUSUTBIK TUIardaT OKWFAChIHA, COHBIH
iIIHAe TancelpMajap/bl KailTa OpbIHIayFa, yrau-
Jap/bl Merepyre KoHe YeKTepi xKa3yFa Oanamasl
caJiapra 9Kelei.

Ecenrepre coaiikec, keitdip mexrentep ChatGPT-
Ti nafanaHyra ThIABIM CallJibl, OipaK KeNTereH ca-
pammbutap Oy barbic ABcTpanusinarsl O6iimM Oepy
caJlaChbIH YKaKcapTybl MYMKIH JereH OoipkaM aifta-
nel. An, Buxtopus memiekerTik Mekrentepi OH-
TycTik Yanec, KBuHceH  xxone TacMaHusIFa )KaHa
KOCBUIBII, OKBIN XKYpreuaepre Oapiiblk OarbITTap
OofibIHIIIa OYIT MOJIENB/Ti KOJTaHyFa THIHBIM CaJIJIbI.
CoHbIMeH Katap, AMeprKa Kypama ITaTTapbIHbIH,
OpaHIUSHBIH K0HE YHJICTAHHBIH MEKTENnTepi Jie
HIeKTey KOWIbl. MyFamiMaepAeH OKYIIbLIAPIbIH
OYJ1 KypaJiapl yiiie KOJaHaTIHBIH KOPCeTeTiH Oel-
rinepai Gakputaynbl cypansl. Jlereamen, OpenAl
KacaraH »acaH/Ibl MHTEIUICKTTI aHBIKTAy TEXHO-
JIOTHSIIapBl MEKTENTEP/e KONJaHbUIATHIHBI TyPasIbl
emKaHgai Oenri oK. JlereHMeH, KenTereH Oilim
Oepy MaMaHIaphl CaOBIPIBIIBIKKA MTaKbIpAbl. Ce-
0e0i, xacaHIpl MHTEIUICKTTiHI OimiM Oepyaeri ke-
Jiepri emec, MYMKIH/IK peTiHAe KapacThIpFaH a03ai
neumi.

SlFrHM, >KacaHOB WHTEIUICKT OPTYpJl camana,
COHBIH 1IITH/IE )KOFaphI O171iM Oepyie KeHiHeH Tapa-
nynaa. XKacaHapl MHTEIUIEKTI KOJIJaHy KOJUISIK OeH
YHUBEPCUTET YIIIiH, TIMTi )KEKEJICHIIPIITeH OKBITY,
KOMITBIOTEPIICHAIPINTeH OaFanay, WHTeIUIEKTYal Ibl
OltiM Oepy JKy#ernepi HeMece KOMEKIII OKbITYIIIbI-
Jap KypaMbl YIIiH MaHbpI3Abl Oona Tycyne. Omap
LIBIFBIHAAPABI A3aHTyFa JKOHE OKY HOTHIKEJICPiH
JKaKCapTyFa OKeNeTiH 9/1iC-TAOCUIII YChIHAIBI.

YarboTTap — OyJl aJaMHBIH COHJIeCy OpeKeTiH
WMHUTALVSIIAN ajJaThlH KacaHAbl MHTEJUICKTKE He-
rizgenren OarmapramanslK skacakrama (Anu, D.,
& Ansah, L. O. 2023). Onap oHrimMmeHiH MoHIH 0a-
Fajay >KOHE OPBIHJBI JCIl CaHAWTHIH KayamnTap/bl
93ipiey apKbUIBI KYMBIC icTeini. Kenreren mace-
nenepre skayan Oepe ajaqbl, OUTKEHi, oyap YJIKEH
JIMHTBUCTUKANBIK MOJIIMET JKHBIHTHIFBIH KOJIJ[aHa
OTBIpHII, OKBITRUIAR (Wang Y., Pan, Y., Yan, M.,
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Su, Z., & Luan, T. H. 2023). bacraysii xoHe opTa
MEKTEeNTepeH 0acTan yYHHUBEPCUTETTEP MEH OiiK-
TIJKTI apTTRIPY OarjapiamanapbiHa AeHiHTi OimiM
Oepy yitbiMaapeiabiH keH aykbiMbl ChatGPT sxone
Google Bard cusikTsl gat-00TTap/asl naiigananyaan
naiiia kepe anassl (Kimumosa, K. K., & I[lomos, I1.11.
2023). OmapapIH JKeKeJIeHaipiireH 0imim 0epy Kaodi-
JIeTi — eH KYIITI )KaKTapbIHbIH 0ipi.

byn xypeuirbl 2022 XKBUIABIH KapallacblHOa
eHTI3ITeHHeH Oepi — KocimKoinap, CTyIeHTTep,
casicaTKepiiep JKOHE JKOFaphl OiTiM calachIHIAFBI
capaniubliap apacelHAa KOIIIJIKTIH Ha3apblH ay-
napael. JKacaHIbl WHTEIEKT TEXHOJIOTUSCHIHBIH
pemi, OimiM Oepyneri MaHBI3BI, OJapibIH OlmiMre,
OKYIIBIIAPABIH JaMyblHa, OaFaiaysl MEH cepTuhu-
KaTTayblHa, dBcipece ajjaM 0acKapaThiH OKBITYIaFbI
acepi Typaibl &I Jie allbIK miKipTaigac oap.

ChatGPT naiiananymipIHBIH €HTI3TeH cypayJa-
pBIHA XKayar Oepy/ie )KoHe aJlaMFa YKcac kayanTap-
JIbI JKacayJia yKacaH bl HHTEJUICKT Ta0UFU TiJJII OH-
neyni (NLP) natiganananer. On ceHiMi, peTTenreH
KOHE KOKEeTTi )kayanTap Oepy/ieri THiMIUTITiHIH ap-
KAaChIH/Ia XaJIbIKAPAJIbIK KbI3BIFYIIBLIBIK TYIBIP/IbIL.
TaHbIMaIBIIBIFBIHA KapamMacTaH, OitiM Oepy yIIiH
JKaHa KUBIHABIK TYIbIpABL. JKacaHIbl WHTEIICKT
(AIGC) apkpITBI )KacaaFaH Ma3MYH/IBI Tepic mana-
JIaHy TypaJIbl aJIaHIayIIBUTBIK, 6ap, OUTKEH1 OJ1 CTY-
JICHTTEPre apHaJIFaH aKaJICMUSIIBIK ChIHAKTAP MCH
TarchIpMalap bl 93ipJiey KOHE KyPCTHIK KYMBIC CY-
pakTapsl MeH OarasayiapblHa )KeKe Jkayanrap oepy
YIIiH Mai1adaHbuTysl MYMKIH.

3eprreyurinep (UBanos, U. U., & Ilerpos, I1.I1.
2023) ChatGPT-1iH OKyFa ocepiH 3epTTel, MyFa-
JMMAEPAIH OHBI CHIHBINITA KOJJIaHyFa ajlaHIaiThI-
HbIH aHbIKTanel. Omap ChatGPT twhicti MazMyHIBI
KBUIJIaM IIbIFapa alaThIHIBIKTaH, OKYIIBUIAP Tall-
ChIpMaJIap/Ibl ayTCOPCUHTKE Oepy YIIIH MaijganaHa
ajanpl JeTeH alaHaaymbuiblK Oinipai. COHbIMEH
KaTap, KeIIipiireH Ma3MyH, KaTe Kayarl )KoHe Ty-
pBIC eMec cinTeme (HeMece MYJJEM cliTeMelep
JKOK) CHSIKTBI OipKaTap Macelenep aHbIKTalJIbl.

Jlemex, ke3 KenreH KeMIIUTIKTep Il a3aiiTa OThI-
PBIIT, OHBIH APTHIKIIBIIBIKTAPBIH TOJBIK Hai1anany
ymin ChatGPT kemerimen OiniM OepyaAiH ocepiH
MYKUSAT 3epTTey 6T¢ MaHbI3/Ibl. by skaHa KyObLIBIC
eMec, OWTKEeHI 137y JKyHenepiHiH iCKe KOCBLTYBI
yKcac macenenepre okensi. JlerenMen, i3gey xy-
HeciHIH KeMeTriMeH Ma3MYHJbl NailalaHyIlbl HO-
THXKere KOJI JKETKI3Y VIIIiH IMalijalaHblUIFal Oenrini
0ip Url mexenxaiinapeiHa cinTeMe jxacail amajbl.
ChatGPT-nme sxacanran MOTIHTE HaKTBI CiITeMeENep
Hemece Url MekeHkainapbl eHI131IMereH.
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Kypc 6arnapnamacsit, OKy pecypchbiH koHe Oa-
Fayiay 9peKeTiH 93ipiey/iH OacTanksl HeTi3i peTiH-
ne ChatGPT ycraznap yuris maigansl Kypan O0Tysl
MYMKiH. JlereHMeH, mbIFapbulFal Ma3MYHHBIH TYII-
HYCKAJIBIFbIHA KATBICTHI IIEIILTY1 KQXKET Moceseep
0ap ((Megahed, F. M., Chen, Y. J., Ferris, J. A.,
Knoth, S., & Jones-Farmer, L. A. 2024). blxtuman
menriMm ChatGPT kemerimen Oenrini Oip KypcTapra
apHajFaH O0OTTapFa apHAIFaH OKYy MaTepHalIapbiH
kacay 0omysl MymKiH. Mpicansr, ChatGPT-ni cry-
JNIEHTTEPIIH «aHa TITHIC COMICHTIH» POIiH aTKapa
OTBIPBIT, AFBUIIIBIH TUTIH MEHIepyiHe KOJaay Kep-
CeTy YILIiH NaijanaHy apKbUIbl CTYICHT ceiece
amaner (Wang, F. Y., Miao, Q., Li, X., Wang, X.,
& Lin, Y. 2023). MatepuangapsiH TypbICThIFbIHA
Ke3 JkeTKi3reHHeH Keiin myramimzaep ChatGPT-nen
JKacaHabl MHTEJUIEKTKE HETi3AereH yarooTTapMeH
yilteciMzi opHanacyfa TYpJICHIIPY/i cypail anaibl,
Oy OKymIBUTapFa JKeKe dpi KBI3BIKTHI OKY TOXKIpH-
Oecin 6epeni. COHBIMEH KaTap, KOHBIPFBI OSNICeH/TI
OKBITY ICIH XeTinaipe anaapl. Ummoctpanus pe-
TiHJIe TOHKEPINTeH O11iM Oepy i KosrgaHyFa 0oJaibl,
OHJIa OKYIIbLIap cabak ajJibIHIa MaTepUAIIbl OKH-
IIbl IeTeH Jie yMIT Oap. binim 6epyain Oyi Typi oKy
IC-9pEKeTiH, COHBIH iMIHJe cadaK yaKbITBIH/IA TOTI-
THIK TaJIKpIIayJapanpl KamTuasl. Cabakka KeOipex
KaTeICyFa MYMKiHIIK Oepemi. Coran KapamacTad,
JIOCTYPIIi  (PIIMTI-CBHIHBINITAp/Ia OKYIIbIIap cabakka
JIeHiHT1 OKyMeH aitHanbicysl MyMKiH (Cao, Y., Li,S.,
Liu, Y., Yan, Z., Dai, Y., Yu, P. S., & Sun, L. A.
2023). byn mocene COVID — 19 manneMuschl Ke-
3inge (Atlas, S. 2023) alikbiH 00J1JTbI, OYIT KE€3/1€ TO-
JIBIFBIMEH OHJIalH O171iM Oepy CBHIHBITIKA a3 KaThICy-
Fa )KOHE KypAacTapbIMeH 0Oicyre KbI3bIFYIIBUIBIK
tanpITHayra okenai (Tuxonos, C. C., & Eroposa, JI.
JI. 2022); (Johnson, D., Goodman, R., Patrinely, J.,
Stone, C., Zimmerman, E., Donald, R., & Wheless,
L. 2023); (Chatterjee, S., Bhattacharya, M., Lee, S.
S., & Chakraborty, C. 2023). On BHpPTyanasl HYC-
Kayllbl PeTiHAe CTyIEHTTEpre OJapiblH Cypaybl-
Ha >kayan Oepy apKblIbl BeO-HETi3eIreH Toyenci3
3epTTeyiepre KeMeKTeceni, MiKipraimac mieHOepi
OOMBIHIIIA YCBIHBIC Oepy KoHE Jepey kayam Oepy
apKBUTBI BIHTBIMAKTACTBIKTHI )KaKCcapTabl.

3epTTeyiiep 4aTO0TTHIH CEHIMIILTIT MEH J9J1-
JIiTiHE KaThICTHI Macenenep O0ap ekeHiH alTaabl, Oy
oapasl OiTiM Oepy MeKeMelepiHae Maiaanany bl
kubiHAaTaspl. ChatGPT OipxakThl HeMece 791 eMec
0omybsl MYMKiH, ce0ebi on YJIKeH Keiemueri jae-
pexrepre Oertiimaenren (Atlas, S. 2023). Conpimen
KaTap, OIpyKaKTHUIBIK HETi3iHEH TaOBICHI >KOFapbl
eNnyieplie KYpri3uireH 3eprreysiepiai Hemece Oap-

JBIFBIHA YHAMAWTHIH Jayiibl KiTamTapiabl naimana-
HyJaH TybIHIaysl MyMKiH. COHBIMEH KaTap, OHBIH
akmapathbl a3 koHe 2021 XpurmaH KeWiH akmapart-
nieH (o:11) TONBIK xaHapTeuiMaraH (Atlas, S. 2023);
(Fitterer, T., Fischer, C., Alekseeva, A., Chen, X.,
Tate, T., Warschauer, M., & Gerjets, P. 2023).

Ocpinaiima, acipece Genrini Oip TaKbIPHIN TEH
arbIMJIaFbl OKWFA VIIIIH OHBIH IIKIpJepi Keiie 1ol
HeMece CeHiMIli Oonmaybl MyMKiH. COHBIMEH Ka-
Tap, OJI IyphIC eMec JIepeKTep i MIbIFapybl MyMKiH.
ChatGPT-ke Toyenmi oKymbuiap YImH Ke3 KEeJIreH
JIBJICI3AIKTEP OKY MPOLIECiH OY3bI KaHa KOHMaIbI,
Oimim Oepy TOXKiIpHOECIHIH TYTACTBIFBI MEH CEHIM-
JUTiriHEe Kayin TOHIpyl MYMKiH, OChIIaiIIa THIM/II
Oinim OepyaiH HeTi3iHe ceHiM OalTaHbICHIH Oy3abl.
CryneHTTep/iH ©31HJIK KYMBICHI VIIIH KacaHIbl
WHTEIICKT apKbUIBI )KacalFaH Ma3MYHJIbI Oepy Mo-
ceneci alTapibIKTail ©cTi. 3epTTeynep KOpCeTKeH-
neit, ChatGPT Oipereii 60mbIn KOpiHETIH aKmapaT-
ThI Kacay apKbUIbl TYPHUTHH CHUSKTHI TUIArHATThI
AHBIKTAYbIH SJCTTErl KYpalJapblH aliHAIBII ©Te
amanel. Opeduerrepre coiikec, ChatGPT-mi koi-
JIlaHFaH CTYJICHTTEp IIarkar kacaMaraHjiapra Kapa-
ranya xkwui kezneceni (Taecharungroj, V. 2023). byn
AKaJIeMISUTBIK CEHIMJIUTIKKE JKOHE CTYJCHTTEPIIiH
OKYBIH TYPBIC JKOHE SN Oaranayra YJIKeH KHbBIH-
eIk TyFbI3amsl (Firat, M. 2023).

En Oacteickl, ChatGPT-ni maiinanany kes3iHze
OKBITYLIBUIAD CTYAEHTTEPIiH YJIATepiMiH JONIiK-
el Oaranait anmMaybsl MYMKiH, Oy OiTiM MocemeciH
OakpUIayael KHBIHAATAAbl. YaTOOTTapabH Oimim
Oepyal >KakcapTyra MYMKIHJITI 0ap eKeHiHe Ka-
pamactaH, nUQPIBIK KEJACHIIK TIEH TEXHOJOTHS-
JBIK, QNIAKTHIK JKaFJaiiblHAa TYBIHAAYBl MYMKIiH
ToyeKenepi MoibiHaay ete MaHb3abl (Firat, M.
2023). TypakTsl HHTEpHET OaliTaHBICHIH Maiiganana
AIMalTBIH HEMECE BUPTYaJibl cabaKTapra KaTbhICy
VIIiH KaXeTTI MaTepHaijapbl JKOK CTYJEHT YIIiH
gaT-00TTap MeH 0acKa Ja TeXHOJOTUSIBIK OKY pe-
CypcTaphl KOJDKETIMJII Ooa anMazipl. byran Kapchel
TYpY YIIiH OKY OpPBIHIAPHI OapibIK OKYIIBLIAPIBIH
4aT-00TTap CHSKTHI IUQPIBIK Kypalgapra TeH KO
JKETKI3yiH KaMTaMachl3 €Ty YIIiH aJJbIH aly Hapa-
napbiH Kaobuiaysl kepek (Taecharungroj, V. 2023).
Okymiputapra op aJaMHBIH 63 TEXHOJOTHSIChIH
KOJIIaHyFa OipJiell MyMKIiHIITI Oap eKeHiH TycCiHy
KUBIHFA COFaJIbl.

OKpITymsIap TUQPIBIK TEHCI3MIK IMEH JKai-
nbIFa Oipiel KOJDKETIMAUTIK KaKETTUIITH TaIKbI-
Jayasl €3 OKy OarmapiamaliiapblHa €HTi3y apKbUIbI
OCBHI TYCIHIKTI TapaTyJa MaHBI3ABI POl aTKapasbl.
AKBIpBIH/IA, KOJUIS/DKJICP MCH YHUBEPCUTETTEP UH-
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TEPHETKE KOCBLIYJbl HeMece HOYTOYKTEepii TeriH
naiganany apKbUIbl KOMEKKE MYKTaX CTYJIEHTTEp-
re KOMEKTECETIH KePrilikTi TONTapMeH BIHTHIMAaK-
Taca anajpl.

Oky TarcelpManapblHaa KacaHIbl HHTEIICK-
TyaJIZibl MaTepHaJIbIH Naiia O0ybsIHAH TyBIH/IaFaH
Mocelle Oaranay MpakTUKAChl MEH HHCTHTYIIMOHA-
JIBIK, HOpMaJiap bl sKaHapTyabl Tajan eteui. OKbI-
TyWbUIAp KOWIPYAiH MYMKIHAIMH a3aiTy YIIiH
WHTEPAKTUBTI KypaJaap/abl KOJIAaHY apKbLUIbI eMTH-
XaHJAP/IbIH, TalChIpMaJap/IblH KYPBLIBIMBIH JKaK-
captybl kepek. ChatGPT-aiH Oacramnkbl HYCKachl-
HBIH (OTOCYpeTTep MEH OeiiHesnepai oHael amMaysl
KOHTEKCTTIH OOJIMayblHa SKEIM COKTBIPABI, Oy
OHBI 3aHCHI3 MaKcaTTa Mai1aTaHFbIChl KEIETiH OKY-
HIbLTapFa KMBIHABIK TYFBI3ABL. Jlerenmen, OpenAl
koMmaHusIChIHBIH GPT-4 yikeH MynbTHMOMAAIh-
el Mozeni (oTtocyperTepai Tangail amansl (Wang
Y., Pan, Y., Yan, M., Su, Z., & Luan, T. H. 2023);
(Hacker, P., Engel, A., & Mauer, M. 2023). Oky-
mbLIap (PU3UKAIBIK TYpPAC KATBICYbl KEpEK >KOHE
IIBIH MOHIHJIE OCBI 3JIEMEHTTEPTe KATBICTHI 63 JIaF-
JBITIAPBIH KOPCETY1 Kepek.

JXacanapl HMHTEIUIEKTKE HETI3ZENreH >Ka3y/Ibl
COUKECTEHMIPY  TEXHOJOTHSUIaphl  MYFaJiMaep-
re YHBIMAACTHIPYIIBIIBIK, JEHTeHIe KOJDKeTIMII
O0omysl MYMKiH. byl MomenpmiH CTyACHTTEPHiH
OKYybIHA KATBICY IICTIH aHBIKTAY YIIH IIarHaTIICH
KYpecy epeesepiH aHbIKTaybl KepeK. OKbITYIIbI-
npoeccopiapra Oaranay Ke3iH/e riaruaT MyMKiH-
TITIH KaJlall aHBIKTay KePeKTiri Typaibl KeHec 0epy
©TEe MaHBI3/IBI.

Conpaii-ak, jxacaHJbl WHTEIUICKT Ma3MYHBIH
aHBIKTAy KYpaJBIH Maiifanady apKbUIbl OKYIIIbI-
nmap TtanceipManapbigga ChatGPT malimamamyasr
aHbIKTay OOWBIHIIIA TPEHUHITEP OTKi3yre OOmajbl.
ChatGPT-t1i cabakka naiibIHABIK HeMece Oarmap-
JamMaHbl Oaranay Ke3iHJe AYpBIC MaijanaHy YIIiH
okynaH eTyi kepek. ChatGPT kemmrisiktepi, OHBIH
OypMallaHFaH JEepEKTepre TOYEILIIri, arbIMJIaFbl
OLIIMHIH >KOKTBIFBI, JKaJFaH HeMeCe >KaHbUIBICTHI-
paTBhIH KOPBITBIHIBLIAD JKacay MYMKIHJITT Typabl
oiurim Oepy ete MaHbpI3mbel. Ochuraiima, ChatGPT
YCBIHFaH MaTepHUaJIIbIH HAKTHI TYPBICTBIFBIH 0acKa
CeHIMJII JIEpEeKKOe3/Iep i, MbICAJbl, aHBIKTAMaJIbIK-
Tap/Ibl Nali1aTaHa OTBIPBIT TeKcepy, Oaranay jkoHe
pacray Kaxer.

CTyIneHTTepAiH aKaJAeMUSUIBIK aJalIblK K-
HiHJET1 HYCKayJNbIKTap Typajibl OLTIMIEpiH apTThI-
Py JKOHE ONapIIbIH aKaJIeMUSAAFbl TOPTIN Oy3FaHbI
YIIiH >KazajapApl TYCiHyi 1e MaHb3Ibl. OKBITY-
mbiiap o3 cabakrapeiga ChatGPT-ke kermminik
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aJJIBIHJIA KYTIHIN, OChI MaKCaTKa JKETy VIIiH aKa-
JEMHUSIIBIK,  JaTIBIKTHIH KYH/IBUTBIFBIH aTamn oTyi
KepeK.

KopbIThIHABI

XKacanapl WHTEIEKT Ky3BIPETTINIri Kasipri
DJIEeMI'e COTTI OeHIMIeNy YIIiH KaXETTl JaFIbLiap-
IIBIH aXkKpIpamac OediriHe aiHanapl. MyHnmai nar-
NIBLITapFa ve afaMaap MHQPIBIK TeXHOIOTHSIIAP B
CHIHW TYPFBIIAH Oaranail ajmajsl, oJapMeH THIMII
KapbIM-KaTbIHAC >Kacall ajajpl KOHE JKYMBIC, YH
cajaylapbelHJIa KypaJigap/bl KOoJiJaHa anajbl. by
makamana ChatGPT-min 3amanaym OinmiMre oce-
pl TaaKBUTAHBIM, OiMiM Oepyae KakeTTi MUQPIBIK
JIaFIBUTAP/IbI UTEPYJCTT ©31HIIK MaHbI3bl ailKbIH-
JIaJIIbI.

bipiamrinen, ChatGPT oky wmarepuangapsia
Oackapyra KOMEKTEeCe i, OKy MaKCaTBIHBIH KEKe Ka-
KETTUIIrHEe, OKBITY JKyHeciHe colikec pecypcTap/ibl
TabyFa, KypyFa koHe Oelicyre MyMKIiHAIK Oepexi.

ExinmmineH, akmaparTsl i371€y, €3apa dpeKeTTe-
Cy, Ma3MYH/IBI KYPY KOHE MOCeIeNIep Il MIeNTy YITiH
KacaH/Ibl MHTEIUICKTTI MIBIFAPMAIIBUIBIK —JKOHE
JKayarKepIIUTIKIICH IMaliJallaHyFa bIHTAJIaHIbIPaIbl.

YmriamineH, ChatGPT xockIMITIack! cabICTHIP-
MaJTbl TYPJIC KYpPhUIBIMJIATFAH MaKaiaap, dccenep
MEH OHEp TYBIHIBUIAPBIH KaJbINTACTHIpyFa Kali-
JETTI.

Anamra OarpITTalIFaH KYHIBUTBIKTap OiiM Oepy
HOTIDKEJIEPIH KaiTa KapacThIpyJa >KOHE OJIap.ibl
nu@pIbIK Iyipe Oaranayja MaHbI3IbI JIeceK, Oi-
mimM Oepy MakcaTTapblH KaiiTa Kapay Ke3iHIe Tex-
HOJIOTHSITapABIH OinmiM Oepy mporeciMer e3apa
opeKeTTecyine OarbITTalFaH KYHIBUIBIKTAP Ja aca
KaxeT. byn KyHIpUIBIKTap OiiM Oepy opTachIHIA
JKacaH]Ibl MHTEJICKT T€ TEXHOJIOTUSHBIH 0acThl He-
ri3i 0omysl kepek. COHFBI €Ki )KbUTIBIH imriHae 1,445
971 warboT Momenbaepi maiiga 6onFaH ekeH. KaH-
naii XKW1 tannay kepek? OpenAl, Google, DeepSeek
ne?

Kanpail cyperrep renepaTopblH Nnaiijanany Ke-
pek? Midjorney, Stable ,Diffusion 6e? Kannait Bu-
neoeHiM xacay kepek? SORA , Kling, Picf, Ranway
Mme? ByHbiH Oopine cene Oepyre Oonmmaiiasl . OHT-
KEHi, TeXHOJIOTHSFa, KOATAPFa JKETiK OOJIFaHbIMEH
IT mamangapel TyMaHUTapUSHBI TYCiHE OEpMEHTIH
KepiHe/I.

bunn Iefity « Erep ci3 akpuiasr ,0imimai, yipe-
Hyre Oeftimai 6oscanbi3 XKW anra xereneiini, erep
O1miMci3, HamaH OoscaHb3 JKM xemekTece anmaii-
nei»y. Conmpiktan, ChatGPT kapamaiibiM anammaap-
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ra OeiiMaenreH ,bIHFAIBI QYHKIMOHAIIBI HHTEP- Heckron >koHE MOOWIBII  KOCHIMIIajgapaa
¢eiic. COHABIKTAaH, AYPHIC HAKTHI JKayall TaIKbIHBI3 JAybICKa J1a JKaKChl peaknus OepeTiH Oochl 4aTOoT
KeJICe HAaKThl Cypak KO Kepek. OOJTBITT TYD.

OjiedueTTep

Anu, D., & Ansah, L. O. (2023). Education in the era of generative artificial intelligence (Al): Understanding the potential ben-
efits of ChatGPT in promoting teaching and learning. Journal of AL, 7(1), pp. 52-62.

Atlas, S. (2023). ChatGPT for higher education and professional development: A guide to conversational Al. p.11.

JaeneroBa A.X., Acan E.T., KaceimoBa A.X., Menemosa A.B. (2024) BiniMm 6epyaeri skacaHabl HHTSIUICKTI KOJAaHYIbIH
apTHIKIIBUIBIKTAphl MeH Kemiimikrepi // KP YFA Xa6apmapel. ®usuka xone uadopmaruka cepusicel. 1 (349). Kanrap-Haypbis.
-Anmartsl. 99-109 66.

Johnson, D., Goodman, R., Patrinely, J., Stone, C., Zimmerman, E., Donald, R., & Wheless, L. (2023). Assessing the accuracy
and reliability of Al-generated medical responses: an evaluation of the Chat-GPT model. Research Square. pp.26-27.

«KypHanucTrka Gonamarsl: )KacaH bl HHTEJUIEKT yprarsy. VII XajabiKapaiblk sKypHATUCTHKA (GOPYMBI KUHAFBI. -AJIMATHI:
Kazak ynusepcuteri. Coyip. 2024. 136 6.

3aitues, U. U., & Muxaitnosa, O. O. (2023). ABromarnyeckasi reHepalysi HOBOCTEH C MOMOIIbI0 HEWPOHHBIX CETEH: MOIXO0/IbI
U pe3yibTathl. [IporpaMMHBIe IPOIYKTHI U cucTeMbl. IHCTUTYT npoGuiem ynpasienus umenn B.A. TpanesunkoBa PAH. M.: Hayka
u [Ipocsemenue. ¢.17.

WBanos, 1. U., & Iletpos, I1. I1. (2022). [IpumeHeHne HEHPOHHBIX ceTel Ul FeHepalluu TEKCTOB: BOZMOXHOCTHU U TepCIieK-
TuBbl. BecTHuk MockoBckoro yHuBepcurera. Cepust 1. Marematuka. Mexanuka. MOCKOBCKHI TOCYJIapCTBEHHBIH YHUBEPCUTET
umenu M.B. JlomoHocoBa. -MockBa: MI'Y. ¢. 133-134.

Knumosa, K. K., & ITonos, II. I1. (2023). Ucnonb3oBanue GPT-3 a1 aBTOMaTH3alMU CO3[aHUSI KOHTCHTA: MPAKTUYCCKUI
OIIBIT U pe3yJbTaThl. XKypHan npukiagHoi nHpopmaTuky. Poccuiickuii rocy1apCcTBEHHBIN yHUBEpCUTET He(TH 1 ra3a uMenn .M.
I'y6xuna. -MockBa: M3narensckuit jom PI'Y Hedtr 1 raza (HUY) um. .M. I'yOkuna. c. 49.

Cao, Y., Li, S, Liu, Y., Yan, Z., Dai, Y., Yu, P. S., & Sun, L. (2023). A comprehensive survey of ai-generated content (aigc):
A history of generative ai from gan to chatgpt. arXiv preprint arXiv:2303.04226. p. 65.

Chatterjee, S., Bhattacharya, M., Lee, S. S., & Chakraborty, C. (2023). Can artificial intelligence-strengthened ChatGPT or
other large language models transform nucleic acid research? Molecular Therapy-Nucleic Acids, 33, pp. 205-207.

Labruna, T., Brenna, S., Zaninello, A., & Magnini, B. (2023). Unraveling chatgpt: A critical analysis of ai-generated goal-
oriented dialogues and annotations. In International Conference of the Italian Association for Artificial Intelligence. Cham: Springer
Nature Switzerland. November. pp. 151-171.

Megahed, F. M., Chen, Y. J., Ferris, J. A., Knoth, S., & Jones-Farmer, L. A. (2024). How generative Al models such as Chat-
GPT can be (mis) used in SPC practice, education, and research? An exploratory study. Quality Engineering, 36(2), pp. 287-315.

«Menna KEeHICTIKTEr1 y)acaH/Ibl MHTEIUICKT: mpobiieMaiap MEH OOJaliaFbDy XalbIKapadblK FRUTBIMU-TOXIPHOCITIK (HOPYMHBIH
Mmartepuaigap xuHarbl. — AnMatel: Typan. 2024. — 111 6.

Mindner, L., Schlippe, T., & Schaaff, K. (2023). Classification of human-and ai-generated texts: Investigating features for chat-
gpt. In International Conference on Artificial Intelligence in Education Technology. Singapore: Springer Nature Singapore. June.
pp- 152-170.

Huxonaesa, H. H., & Bacuibes, B. B. (2022). DTu4HbIe acrieKThI HCIONIB30BaHHs TCHEPATUBHBIX SI3BIKOBBIX MOJICIICH: BHI30BBI
U pellieHus. DTUYECKUe UCCIIeI0BaHus B HayKe U TexHUKe. Poccuiickas akagemust Hayk. -MockBa. ¢. 63.

Opra OiniM Oepy JKyHeciHae d>KacaHIbl HMHTEIUIEKTTI KOJJIaHy OOMBIHIIA OJiCTeMeNiK YChIHBIMIAp. AcrtaHa: AcTaHa:
bl.Anteincapus ateiHgarsl Y BA, 2024. —290 6.

Taecharungroj, V. (2023). «What can ChatGPT do?» Analyzing early reactions to the innovative Al chatbot on Twitter. Big
Data and Cognitive Computing, 7(1), p.35.

Tuxonos, C. C., & Eropoga, JI. JI. (2022). UccrnenoBanue Bo3moxxkHocteid GPT-3 B 06:1acTH TBOPUECKOr0 MUCbMa Ha PYCCKOM
si3bIKe. JIMHTBUCTHYECKUE UCCIICOBAHUS U TEXHONIOTHH. EkatepunOypr: Ypanbckuil GpenepaibHblil yHUBEPCUTET. C. 23-24.

Firat, M. (2023). How chat GPT can transform autodidactic experiences and open education? DOI:10.31219/0sf.i0/9ge8m.
p.91-92.

Fiitterer, T., Fischer, C., Alekseeva, A., Chen, X., Tate, T., Warschauer, M., & Gerjets, P. (2023). ChatGPT in education: global
reactions to Al innovations. Scientific Reports, 13(1), 15310. p.88.

Hacker, P., Engel, A., & Mauer, M. (2023). Regulating ChatGPT and other large generative Al models. In Proceedings of the
2023 ACM Conference on Fairness, Accountability, and Transparency. June. pp. 1112-1123.

Wang, Y., Pan, Y., Yan, M., Su, Z., & Luan, T. H. (2023). A survey on ChatGPT: Al-generated contents, challenges, and solu-
tions. IEEE Open Journal of the Computer Society. p. 79.

Wang, F. Y., Miao, Q., Li, X., Wang, X., & Lin, Y. (2023). What does ChatGPT say: The DAO from algorithmic intelligence
to linguistic intelligence. IEEE/CAA Journal of Automatica Sinica, 10 (3), p.575-579.

83



ChatGPT »acaHapl HHTEIUIEKT KOCBIMIIIACKIH OiTiM Oepy JKyleciHzae naiiiananynslq MYMKiHIIKTepi

References

Anu, D., & Ansah, L. O. (2023). Education in the era of generative artificial intelligence (AI): Understanding the potential ben-
efits of ChatGPT in promoting teaching and learning. Journal of Al, 7(1), pp. 52-62.

Atlas, S. (2023). ChatGPT for higher education and professional development: A guide to conversational Al p.11.

Davletova A.H., Asan E.T., Kasymova A.H., Medeshova A.B. Bilim berwdegi jasand: intellekti qoldanwdiii artigsiliqtart men
kemsilikteri [Advantages and disadvantages of using artificial intelligence in education]. // QR UGA Xabarlar1. Fizika jine informa-
tika seriyasi. 1 (349). Qafitar-nawriz. -Almaty: 2024. -99-109 bb.

Johnson, D., Goodman, R., Patrinely, J., Stone, C., Zimmerman, E., Donald, R., & Wheless, L. (2023). Assessing the accuracy
and reliability of Al-generated medical responses: an evaluation of the Chat-GPT model. Research Square. pp.26-27.

«Jurnalistika bolasagi: jasandi intellekt urpag». [«The Future of Journalism: The Generation of Artificial Intelligence»]. VII
xaligaraliq jwrnalistika forwmi jinagt. -Almaty: Qazaq universiteti. Sayir. 2024. 136 b.

Zaytsev, . I., & Mikhaylova, O. O. (2023). Avtomaticheskaya generatsiya novostey s pomoshch’yu neyronnykh setey: podk-
hody i rezul’taty. Programmnyye produkty i sistemy. [Automatic news generation using neural networks: approaches and results.
Software products and systems] Institut problem upravleniya imeni V.A. Trapeznikova RAN. p.17.

Ivanov, . I., & Petrov, P. P. (2022). Primeneniye neyronnykh setey dlya generatsii tekstov: vozmozhnosti i perspektivy. [Ap-
plication of neural networks for text generation: possibilities and perspectives] Moscow University Bulletin. Series 1. Mathematics.
Mechanics. Lomonosov Moscow State University. p. 133-134.

Klimova, K. K., & Popov, P. P. 2023. Ispol’zovaniye GPT-3 dlya avtomatizatsii sozdaniya kontenta: prakticheskiy opyt i
rezul’taty. [Use of GPT-3 for content creation automation: practical experience and results] Applied Informatics Journal. Gubkin
Russian State University of Oil and Gas. p. 49.

Cao, Y., Li, S., Liu, Y., Yan, Z., Dai, Y., Yu, P. S., & Sun, L. (2023). A comprehensive survey of ai-generated content (aigc):
A history of generative ai from gan to chatgpt. arXiv preprint arXiv:2303.04226. p. 65.

Chatterjee, S., Bhattacharya, M., Lee, S. S., & Chakraborty, C. (2023). Can artificial intelligence-strengthened ChatGPT or
other large language models transform nucleic acid research? Molecular Therapy-Nucleic Acids, 33, pp. 205-207.

Labruna, T., Brenna, S., Zaninello, A., & Magnini, B. (2023). Unraveling chatgpt: A critical analysis of ai-generated goal-
oriented dialogues and annotations. In International Conference of the Italian Association for Artificial Intelligence. Cham: Springer
Nature Switzerland. November. pp. 151-171.

Megahed, F. M., Chen, Y. J., Ferris, J. A., Knoth, S., & Jones-Farmer, L. A. (2024). How generative Al models such as Chat-
GPT can be (mis) used in SPC practice, education, and research? An exploratory study. Quality Engineering, 36(2), pp. 287-315.

«Media kenistiktegi jasandu intellekt: problemalare men bolasagi» [«Media space and artificial intelligence: problems and per-
spectives»] xaliqaraliq gilimi-tajiribelik forwmnifi materialdar jinagy. — Almaty: Turan. 2024. — 111 b.

Mindner, L., Schlippe, T., & Schaaff, K. (2023). Classification of human-and ai-generated texts: Investigating features for chat-
gpt. In International Conference on Artificial Intelligence in Education Technology. Singapore: Springer Nature Singapore. June.
pp- 152-170.

Nikolaeva, N. N., & Vasiliev, V. V. (2022). Etichnyye aspekty ispol’zovaniya generativnykh yazykovykh modeley: vyzovy i
resheniya. Eticheskiye issledovaniya v nauke i tekhnike. [Ethical aspects of using generative language models: challenges and solu-
tions. Ethical studies in science and technology] Russian Academy of Sciences. p. 63.

Orta bilim berw jiiyesinde jasand: intellektti qoldanw boynsa ddistemelik usinimdar. [Methodological recommendations on the
use of artificial intelligence in the secondary education system]. Astana: I .Altinsarin atindagi UBA, 2024. -290 b.

Taecharungroj, V. (2023). «What can ChatGPT do?» Analyzing early reactions to the innovative Al chatbot on Twitter. Big
Data and Cognitive Computing, 7(1), p.35.

Tikhonov, S. S., & Egorova, L. L. (2022). Issledovaniye vozmozhnostey GPT-3 v oblasti tvorcheskogo pis’ma na russkom
yazyke. Lingvisticheskiye issledovaniya i tekhnologii. [Exploring the Potential of GPT-3 in Creative Writing in Russian. Linguistic
Research and Technology] Ekaterinburg: Ural Federal University. pp. 23-24.

Firat, M. (2023). How chat GPT can transform autodidactic experiences and open education? DOI:10.31219/0sf.io/9ge8m.
p.91-92.

Fiitterer, T., Fischer, C., Alekseeva, A., Chen, X., Tate, T., Warschauer, M., & Gerjets, P. (2023). ChatGPT in education: global
reactions to Al innovations. Scientific Reports, 13(1), 15310. p.88.

Hacker, P., Engel, A., & Mauer, M. (2023). Regulating ChatGPT and other large generative Al models. In Proceedings of the
2023 ACM Conference on Fairness, Accountability, and Transparency. June. (pp. 1112-1123).

Wang, Y., Pan, Y., Yan, M., Su, Z., & Luan, T. H. (2023). A survey on ChatGPT: Al-generated contents, challenges, and solu-
tions. IEEE Open Journal of the Computer Society. p. 79.

Wang, F. Y., Miao, Q., Li, X., Wang, X., & Lin, Y. (2023). What does ChatGPT say: The DAO from algorithmic intelligence
to linguistic intelligence. IEEE/CAA Journal of Automatica Sinica, 10 (3), p.575-579.

84



K. Kab6putrasuna sxoHe T.0.

Aemopnap mypanvt monimemmep:

Kabviuieasuna Knapa (koppecnonoenm asmop) — on-®apabu ameinoaeel Kaz¥YV-oviy Kypuanucmuxa axyrememi bacnaces
acone snexkmponovt BAK ragedpaceinviy ooyenmi, ¢hunonocusi eviivimoapeinsly kanouoamel (Kazaxcman, Aamamol, e-mail:
Kabylgazina.klara@mail.ru).

Kakcwvinvikbaesa Pumma Cepikonikwizel — on-Papadbu amevinoazwl KasYy-oviy JKypnarnucmuxa gpaxynvmemi bacnaces scone
anekmponovl BAK kagheopacwinviy doyenmi, gunonocus eviibimoapeinvly kanouoamel (Kazaxcman, Aimamel, e-mail: jak-rimma@,
mail.ru),

Hmaneanues bayvipocan Cobumynvt — on-@apabu amuvinoaevt Kaz¥YY-oviy JKypuanucmuka ¢paxynomemi FOHECKO-noiy orcyp-
HAUCMUKA JCOHE KOMMYHUKAYUS KApeopacuiibly 00Yenm M.d., Quionocus ebliblmoapsinsly kanouoamel (Kasaxcman, Anmameot,
e-mail: baur.iman@mail.ru,).

Information about the authors:

Kabylgazina Klara (corresponding author) — Associated Professor Faculty of Journalism, is a candidate of philological
sciences, Al-Farabi Kazakh Natiional University (Kazakhstan, Almaty. e-mail: Kabylgazina.klara@mail.ru).

Zhaxylykbaeva Rimma Serikalievna — Associated Professor Faculty of Journalism, is a candidate of philological sciences, Al-
Farabi Kazakh Natiional University (Kazakhstan, Almaty. e-mail: jak-rimma@mail.ru);

Imangaliev Baurzhan Sabitovich — candidate of philological sciences, acting associate professor, Al-Farabi Kazakh Natiional
University (Kazakhstan, Almaty. e-mail: baur.iman@mail.ru,).

Kenin mycmi: 20 kapawa 2024 scoin
Kabovinoanowi: 3 aknan 2025 scvin

85



ISSN 1563-0242 eISSN 2617-7978 Xabapuusl. XKypHanuctuka cepusicel. Nel (75) 2025 https://bulletin-journalism.kaznu.kz

FTAMP 19.51 https://doi.org/10.26577/HJ202575108

K. Ayeco6aii

JLH. T'ymunes ateianarsl Eypasus ynTThIK YHUBEpCUTETI, AcTaHa, Ka3akcTan
e-mail: auesbay.kuat@mail.ru

KA3IPT'1 MEP3IMAI BACITACO3 MEHEAXKMEHTI MEH MAPKETHUHII:
OAEMAIK TOXIPUBE XXKOHE
OTAHADBIK BACbIABIMAAP MOCEAEAEPI

TexHoAOTMSIAGP AaMblFaH CalblH aknapaTTbik, 6aceke Ae apTa TyCTi. Ocipece 6acbiAbIMAAP XKaHa
TEHAEHLMSIFa iAecrnece, OKbIPMaH HasapblH yCTan KaAybl KMbiH. bya 3epTTey mepsimai 6acnacesaeri
MEHEAXKMEHT MeH MapPKETUHI >KYMEAEpPiH TaAAar, SAEMAIK ToxipnbeHi CaAbICTbIPY apKbIAbl OTaHABIK,
6acbIAbIMAAPAbIH, HEri3ri MOCeAeAepiH aHbIKTayAbl MakcaT eTeAl. 3epTrey runortesachl — TMIMAI MeAMa
MEHEAXMEHT MeH UM(MPAbIK, MapKETUHI CTpaTernsAapbiH KOAAAHY Mep3imai 6acnacesaiH 6acekere
KabIAETTIAIMIH apTTbipaAbl. 3epTTeyAiH ©3eKTIAIr aknapaTTblk, KeHiCTikTeri 6aCeKkeHiH KylueiiHe
GanAaHbICTbl 6ACNaCO3AIH XKaHa MeAMa TaAanTapbiHa OERIMAEAY KaXKeTTiAIriMeH 6aiAaHbICTbI. 3epTTey
6apbICbIHAQ CAAbICTbIPMAAbI TaAAQy, cumatTamanbik, 3eptrey, SWOT Taapay >keHe CTaTUCTMKAAbIK,
aAiCTep KOAAAHBIAABL. OTaHABIK, XK8HE LIETEAAIK MEP3iMAl 6ACBIABIMAAPAbIH, MEHEAXKMEHTTIK KOHE
MAPKEeTUHITIK CTpATermsAapbl CaAbICTbIPbIAbIM, OAAPAbIH TUIMAIAIFIH apTTbIPy >XOAAAPbl YCbIHBIAADI.
3epTTey HaTMXKeAepi OTaHAbIK, 6acracesre LMMPAbIK, NAaThopMarapAbl AAMbITY, SAEYMETTIK MeAMaHbI
TMIMAI NaaaAaHy, OKbIpMaHMEH Kepi 6alAaHbICTbl HbIFAMTY KAXKeTTiriH kepceTTi. byA ycbiHbICTap
6aCbIAbIMAAPAbIH, HAPbIKTa OPHBIKTbl AAMYbIHA, QY AUTOPUSIHbI KEHEMTYIHE, KAPXKbIABIK, TYPAKTbIAbIKTbI
KAMTaMachl3 eTyiHe bIKMaA eTeA|.

TyitiH ce3aep: MeaMa, MEHEAXKMEHT, MapKeTUHT, UM pAbik, BAK, ayauTopms, Meamna cTparterusi.

K. Auyesbay
L.N. Gumilyov Eurasian National University, Astana, Kazakhstan
e-mail: auesbay.kuat@mail.ru
Current Press Management and Marketing:
Global Experience and Issues of Domestic Publications

As technology advances, the competition for information has intensified. Especially for periodicals,
failing to keep up with new trends makes it difficult to retain readers’ attention. This study aims to
analyze management and marketing systems in periodical press, compare global practices, and iden-
tify key issues in domestic publications. The research hypothesis suggests that implementing effective
media management and digital marketing strategies enhances the competitiveness of periodicals. The
relevance of the study is linked to the growing competition in the information space and the need for
press adaptation to new media requirements. The research methodology includes comparative analysis,
descriptive research, SWOT analysis, and statistical methods. The management and marketing strategies
of domestic and foreign periodicals were compared, and ways to improve their efficiency were pro-
posed. The findings indicate that the domestic press needs to develop digital platforms, effectively utilize
social media, and strengthen reader engagement. These recommendations contribute to the sustainable
development of publications in the market, audience expansion, and financial stability.

Keywords: media, management, marketing, digital media, audience, media strategy.

K. Ayec6an
EBpasurickuii HaumoHaAbHbIN yHMBepcuTeT M. A. H. l'ymnaeBa, ActaHa, KasaxcraH
e-mail: auesbay.kuat@mail.ru
CoBpeMeHHbIi MeHeAXXMEHT U MapKeTHHI Nnpeccbl:
MMPOBOJ ONbIT U NMPOOAEMbI OTE€YECTBEHHbIX U3AAHMI

o mepe pa3BUTUS TEXHOAOTUIA KOHKYPEHLMS B MH(DOPMALIMOHHOM MPOCTPAHCTBE YCUAMBAETCS.
[Neproamyeckme M3paHus, He CAeAyloLLME HOBbIM TEHAEHLIMSIM, TEPSIOT BHUMaHWe umTaTeAent. Lleab
MCCAEAOBaHMS — aHAaAM3 CUCTEM YyrpaBAeHnS 1 MapkeTuHra CMM, komMnapaTyBHbIA aHaAM3 MMPOBOTO
M OTeYeCTBEHHOrO OMbiTa, BbIIBAEHWE KAKOUEBbIX MPoOAeM. [MnoTesa MCCAEAOBAHUS 3aKAIOYAETCS B
TOM, YTO NMpuMeHeHne 3hHEKTUBHOrO MeAMAMEHEAXMEHTA 1 LM(DPOBbIX MAaPKETUHIOBbIX CTpaTermii
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MOBbILIAET KOHKYPEHTOCNOCOOHOCTb NEPUOAMUYECKON NPECChl. AKTYaAbHOCTb MCCAEAOBAHUS CBS3aHa C
POCTOM KOHKYPEHLMU B MH(OPMALIMOHHOM MPOCTPAHCTBE M HEOOXOAMMOCTbIO aAaNTaLMK NeYaTHbIX
U3AAHMI K TpeboBaHMSIM HOBbIX MeaMa. B xoae nccaepoBaHms OblAM MCMOAb30BaHbl CPABHUTEAbHbII
n SWOT-aHaAM3bl, OnucaTeAbHOe MCCAEAOBAHWE, CTAaTUCTMUYeckMe MeToabl. [1poBeaeHO cpaBHeHuWe
YNPaBAEHUYECKMX M MAPKETUHIOBbIX CTPATErnii OTEYECTBEHHbIX M 3apyBesKHbIX U3AAHWIA, MPEAAOKEHDI
MyTU NOBbILLEHUS UX 3PDEKTUBHOCTU. Pe3yAbTaTbl UCCAEAOBaHMS MOKA3aAn HEOOXOAMMOCTb Pa3BUTHS
unpoBbIx naatdopm, boaee ahPEKTUBHOIO MCMOAb30BAHUS COLMAABHBIX MEAMA M YKPernAeHus 06-
paTHOM CBSI3M OTEYECTBEHHOM MPecChl C ayAuTopmen. AaHHble peKOMeHAALMM CMOCOBCTBYIOT YCTOM-
UMBOMY Pa3BUTUIO M3AAHUIA, PACLLIMPEHUIO ayAUTOPUM 1 obecrneveHmio (hMHAHCOBOM CTaBMAbHOCTY.
KAloueBble cAaoBa: MeAMa, MEHeAXMEHT, MapkeTuHr, umdpposble CMU, ayauTopus, cTpaTteruns

CMN.

Kipicne

TexHOMOTUsUTaApABIH JAaMybl aKNapaTThlH Te3
TapajyblHa, KaJbINTACKaH YJITiHIH JKaHapyblHa
aJIBIN KeJi. OJEeMIIK )KYPHATUCTHKAA KONTETCH
e3repic Oomasl. Menna, MeIuaHapbIK YFBIMIAPEI
naiiga 6osbin, BAK-TeIH kaHa (popmaTKa eTyiHe
pIKITan eTTi. Kasip Meaua HapwIK TananTapbiHa caif
JlaMbIMaca, Mep3imai OacracesiiH Oocekere Kaoi-
neTTi 00mybl ekitanmaid. TyTBIHYNIBIHBIH Ha3apbiH
ayJlapbll, CYpaHbICHIH KaHAFaTTaHIBIPY YIIiH OY-
KapaJblK aKmapaT Kypaigapbl 3aMaHayd MOJEIb-
Jepal THIMJI KOJIJIaHybl KaxkeT. byn perte Mme-
HEJDKMEHT CasicaThIHBIH poui epekmre. Ke3 kenren
BAK-TbIH 6HIM]II 8p1 TYpaKThI JaMyBI YIIIiH OacKa-
py Kyleci MeH YUBIMIACTBIPY ici camaibl OOy
Kepek. TuiMi MEHEeIDKMEHT JKyieci apKblIbl Me-
JMa YHBIMIApbl 1aMBITYFa JKOHE OJaplbIH Ooce-
Kere KaOUIeTTiNIriH apTThIpyFa Oonanbl. Meicabl,
The New York Times razeri «digital-first» ctpa-
TErWsICBIH EeHTi31M, J9cTypii Oacma ¢opmarbiHaH
U (PITBIK MOJIENIBIe KONIY/Ii COTTI KY3€Te achIpbI.
OmnapcTpaTerus HEeTi31H/Ie IepeKTepre HeTi3AeareH
HIeMIiM KaObl1iay, OKBIPMaH CYpPaHbBICHIH 3epPTTEY,
JKA3bUTBIM KYHECIH JIaMBITy, TapreT KapHaMa Me-
XaHU3MEPIH KOJIaHy apKbUIbI Kap KbUIBIK TYpakK-
TBUIBIKKA KOJI JKETKI31.

OJNIeMJIiK MEeTMaKEeHICTIKTET Y3/IiK Toxipudenep
Oackapy JKyHeciH YHeMI JKaHAPTBII OThIPY KaXKETTi-
TiH KepceTin oThIp. Mep3iMi 6acraces TeK canalibl
KOHTEHT j>KacayMeH FaHa HICKTeJIMeH, OHBbI 3ama-
HayHW TOCUIIEPMEH YCBIHY/BI Jla MEHIepyre THiC.
Kemnreren xanblkapasiblk OachbUIbIM MYJIBTHMEHA-
JBIK TDIaTOpMalIapMEH JKYMBIC ICTE€y apKbUIbI 3
ayIUTOPHUSICHIH KoOeHTIN oThip. OTaHAbIK Oacraces
Jie OCBI TOXKIpUOENepIeH YTl aJIblll, 63 PEeKIICTiK-
TepiHe OeHimMIenTeH xKaHa 9icTep Il KOJIAaHybl Ka-
KET.

byn 3epTTeyiH ©3eKTUIIr — OTaH/BIK, MEpP3iM-
Il GackUTBIMAApIaFrkl MEHEDKMEHT MeH MapKETHHT
JKYHECIH KETULIIPY JKOIIAPhIH caparTay KoHe OChI

0arpITTa DIEMJIK O3BIK TOXKIpUOETep/Ii CaIbICThIpa
OTBIPHIT, HAKTBI YCHIHBICTAp YChIHY. Mejna Haphbi-
FBIHJIAFBl 3aMaHayd YPIICTEPJl 3epTTEey apKbUIbI
aKmapar KypaiJIapbIHbIH Oocekere KaOileTTiNiriH
apTThIPY, OKBIPMaH ayJAMTOPHUSCHIHBIH CYPaHBICHIH
€CKepe OTBIPHIT canaibl OHIM xKacay MaHbI3bl. OChI
opaiijia OTaHIIBIK OachUIBIMIAP/IA JKaHa MEIUaHbIH
MYMKIHIIKTEpiH THIM/I MaifanaHy, ayIuTOPUSHBI
3epTTey/IiH WHHOBAIMSJIBIK DJIICTEPIH €HTi3y, JKap-
HaMaJIbIK casicar MeH HacuXarTay )KYHEeCiH XKeTui-
Py — ©3eKTi Macenenepiy Oipi.

3eprTey OaphICHIHIA aKMaparT KypaJlaapbIHbIH
JlaMybl YIIIIH MaHbI3]Ibl OipHEIIE TOCIT aHBIKTAJIIbI.
BipiHmmieH, ayIuTOPUSHBIH CYPaHBICHIH 3epTTEy.
The New York Times cHSIKTBI MeIHaKOMITaHUSIAD
Big Data MeH acaHIbl HHTEJIJICKT apKbUTBI OKBIP-
MaH/1ap/IbIH KbI3bIFYIIBUIBIFBIH Capajiar, Ma3MYH/IbI
COJl CYpaHBICKa Kapai Oelimzen »xaTwlp. ExiHrmi-
JICH, JKa3bUIbIM JKyHecin enrizy. The Guardian cusik-
ThI OaceuIbIMIAp paywall, kpayadanausr Tocinaepi
apKBUIBI KapHaMara TOYEJIUIIKTI a3alThII, TypaK-
ThI KapKbUTBIK MOJICNTb KYPBIM OTHIP. Y IIIHIINIICH,
MyJIbTUMEIMa IiaTdopManapbiH KoijgaHy. Byrin-
e MeIua TeK ra3eT HEMECE CAWTIEH LIEKTeIMEM-
ni. Bacmacesnep akmapaTThl ©JICyMETTIK JKeJiiep,
rmojiKacTTap, OCHHEKOHTEHT, MOOWMIIBII KOCHIMIIIA-
Jap apKbUIBl TApaThIll, ayJAUTOPUSCHIH KEHEHTyTe
KelKkeH. TepTiHIIIACH, jKapHaMmagaH ThiC TaObIC
Ke3/iepiH Taly. BpeHnTik KypHajaucTHKa, JeMey-
IIUTIK MaTepraiap MeH apHalbl ko0aiap apKblIbI
Mera YHBIMIAphl KapKbUIBIK TYPAKTHIIBIKTHI CaK-
Taiapl. OTaHJBIK MeHa KeHICTIKTE XallbIKapalibIK,
TOXKIpUOEHI AYyphIC TailjanaHy akKmapar CajachlH
JKaHa JICHIeHWre KOTepim, aKnapaTThIK CasicaTThl Ka-
JIBINITACTBIPYFa bIKMAT eTelli. OChl OaFbITTaFbl XKY-
Heni 3epTTey JKYMBICTaphl MeIua WHIYCTPHUSHBIH
3aMaHayM TajanTapra OeliM/eNyiHe CenTiriH TUTi-
3eni. CoHbIKTaH Oacrace3ai 0ackapy MEH JIaMbITy
MoceeNiepl KaH-KaKThl CapajiaHblll, FhUIBIMUA TYP-
FBIJIaH HETI3/ICNITCH TY)KBIPBIMIAP MEH YCBIHBICTAp
Ka)KET €KEeHl aHBIK.
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Kazipri mep3imzai 6acrace3 MeHEPKMEHTI MEH MapKeTHHT1: QJIEMIK TOKipruOe xKoHe OTaHbIK OachUIBIMIAp Maceenepi

«The New York Times», «The Guardian» ce-
KT Mep3iMal 0achUIBIMIAPIBIH MEHEDKMEHT KY-
Hieci MEH MapKETUHITIK CTPATErHsuIaphl, OJIapIbIH
aKmapar TaparyAarbl Oackapy Tociiaepi, HaphIKTa-
FBI OPHBI MEH OKBIPMaH ayJIUTOPHICHIMEH KYMBIC
ictey ToXipubOenepi »xaHa MEIUaHBIH KOJIaHBI-
JTybl MEH OachbUIBIMIAPABIH OTIMIUIITIH apTTBIpyFa
OaFpITTANFAaH OiC-TOCUIIEPl 3€pTTey HBICAHBIHA
AJIBIH]IBI.

3epTTeyaiH HeTi3ri MakcaTsl — Mep3iMIi Oacma-
CO3[IIH Ka3ipri 3aMaH TaJanTapblHa OeiiMienyiHe
Ka)KeTTI MEHE/DKMEHT IIEH MapKETHHT CTpaTerusijia-
PBIH TaJIJAl, YCBIHBICTAp XKacay.

Ocpl MaKcaTThI XKY3€re achIpyFa Keieci MiHIeT-
Tep KOUBLIIBL:

- OJeMOiK ToxipuOenepai Tanmay apKbLIbI
THIMJI CTpATErHsUIap bl aHBIKTAY

- OraHgsIK Mep3imMal Oacmace3 i JaMBITyFa ap-
HaJIFaH YCBIHBICTAp 93ipIey.

OneduerTepre MoJy

Kasipri 6acnace3 MEHEIKMEHTI MEH MapKeTHH-
Il calachbIHJAFbl 3epTTEYyJIep MeNa YHbIMIAPbIHbIH
TaOBICTBI )KYMBIC iCTEY1 YIIIH CTPaTerusyIbIK OacKa-
PYIBIH MaHBI3ABUIBIFBIH KOPCETei. 3epTTeyuriiep
ayJUTOPHUSHBIH CYPaHBICHIH KaHAFATTAH/ABIPY, IIbI-
FapMaIlbUTBIK TOTITHI BIHTAIAH/IBIPY KOHE 3aMaHay N
MapKeTUHT KypaJJlapblH Mainanany Mocesenepine
Oaca Ha3zap aygapassl.

[Myonummer, rameiMm JKymabek KemkanuHHIH
«Casic MeHeDKMEHT KoHe 0acraces3/iH KYpTIIbI-
JBIKIICH OalJlaHbIC MOCceJeNiepi» aTThl eHOeTIHIC
«Menna yABIMBIHBIH TaOBICTBI OOIYBI, €H alIbIMEH,
OHBIH KOFaMMEH OaiiflaHbIC OpHATYJaFbl CTPATEIUs-
ChIHA TOyeNIi» ekeHi aiTeutansl (Kemkanus, 2015).
On mep3imai OacracesiiH ayJUTOPHSIMEH CEHIM/I
Oaii;laHpIC OpHATYNIAFBl CTPATETUSUIBLIK MAaHbI3bI-
Ha Hazap ayZJapajabl. ABTOPIBIH MaibIMIAybIHIIA,
BAK-TBIH TypakThl OKbIPMaH KaJbIITACThIPYbI
YIIiH KOFaMHBIH KaXETTUIIKTEpiH ecKepim, Kepi
0ailTaHBICTBI THIMAI YHBIMIACTHIPYBI MaHBI3IbI.
ConbIMeH KaTap, aBTOp Oacriace3iiH Oeseni, OHbIH
aKmapar TapaTy camnachl MCH KOCIOWIIITI ayIUTOPHS
CeHiMiHe TiKeJel ocep eTeTiHiH aranm eTedi. OHBIH
mikipinmre, 6aceuibiMaap PR texHomormsmapeis,
MapKETUHT 3EpTTEYJIepJICPiH JKOHE KOFaMIBIK ITi-
KipAai >Kkyieni TypAe Tannaynbl e3 CTpaTeruschblHa
eHrizyi kaxeT. byn Tocinaep mep3iMai Oacracesnin
TYPaKTBUIBIFBIH aPTTHIPHIN, OHBIH aKIapaTThIK, Ha-
PBIKTaFbI OPHBIH HBIFAUTYFa KOMEKTECE .

MapKeTHHT TYTBIHYIIbIFA OAaFBITTAIFaH KYH/IbI-
JBIK KYHECIH KYpYy ’KOHE OHBI THIMII JKETKi3y KY-
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panbl. Kazip mudpnblk MapKeTHHT 3aMaHayd Map-
KCTHHT CTPATETUSACHIHBIH HETI3Ti OeJTirine aiHasIbl
(Olson&Czaplewski&Andrew, 2024). bpennarep
IUQPIBIK KEHICTIKTE TAaOBICTHI OOy YIIIH OJey-
METTIK KOHTEHTTI THIMII maimanany kaxer. O
TEK DIIEYMETTIK XKeNiJIepMeH IIEeKTeIMEeH, TYThIHY-
HIBUIAPBI TApTY, OPEHITI TAHBIMAN €Ty, CATBUIBIM-
DBl apTTRIPY Kypanel Oona amanbl (Griffin, 2024).
BAK-TaFp! imKi yizeciMaiIiK NeH KOMMYHHUKAIIUs
Jla KOHTCHT caltachblHa BIKIaN eTemi. Meama yibiM-
JapAbIH TaOBICTBI AaMybl TEK TEXHOJIOTHSUIBIK WH-
HOBAIUsIIAP.Ibl CHTI3YMEH IIEKTEIIMEH T, COHBIMEH
Karap Oackapy KYpbUIBIMBIH >KaHFBIPTHII, LIBIFAp-
MAIBIIBIK, TONTHIH JepOec cTparerusi KypyblHa
MYMKiHTIK Oepy kaxerT (Kiing, 2015). byn unes oci-
pece, ayIuTOPUSIMEH ©3apa THIM/II KapbIM-KaThIHAC
OpHAaTy XoHE OHIMII HUQPIBIK QOpMaTKa bIHFaii-
Jlay MOCeNeNepiHae 03eKTi.

Kasip oranapik Mep3imai 6acnacese quQpIIbIK
WHQPAKYPBUTBIMHBIH OJICI3irT MEH MapKeTHHTTIK
CTpaTervsuiapAblH, KETKUTIKCI3Airi 0acTbl Mocelne
6opIm oTHIp (AMmanrenmueBa & XKyzees, 2023). Fa-
JIBIMJIAP/IBIH TTIKIPIHIIE, OTaHIIBIK OachUIBIMAAp 0o-
cekere KaOIIeTTIITiH apTTBIPY YIIiH SIEMIIK TOXKi-
pulenepaeH yipeHin, 3aMaHayd TEXHOJIOTHSIIAPIbI
OeIceH/Ii maiaIanybl KaXeT. OJEeMIIK ToxiproOene
JKeTeKII OachUIbIMIAp KOJJAHATBIH HETi3ri cTpa-
TeTUsIapFa TOKTAJICaK, OipiHIII, aKbLIBI JKa3bIIBIM
Moenbaepin eHrizy. Meicansl, Wall Street Journal
s)kone Financial Times cusiktel Oemenal OachUIBIM-
Jlap KOHTEHTTIH KYHABUIBIFBIH apTTBIPBII, TYPaKThI
TaOBIC KO31H KaMTaMacChl3 €TETIH aKbUIbI YKa3bUIBIM
JKYHECiH cOTTI eHrisreH. ExiHmm, muQpibIK 1uiaT-
(dhopmara OeiiMaeny. OneMIIiK 6achUIBIMIAD, COHBIH
imiane Vogue, ELLE, Mens Health, ma3myH[bI
caHJIbIK, (hopMaTKa aybICTHIPHII, MaiIaNaHyIbuIap-
Fa BIHFAlJIBI HHTEpQecTep YChIHFaH.

AyIUTOPUSHBIH CYPAHBICHIH 3€PTTEY JKOHE Jie-
peKTepal Tajnay Meaua HapbhIKTaFrbl OPHBIKTHI CT-
paterusiHpl aHBIKTayJa MaHBI3IBI POJ aTKapajbl
(Napoli, 2019). ABTopablH NaibIMBIHIIA, ayaAd-
TOPUSIHBIH aKIapaTThl TYTHIHY OJETTEPIH CaHJbIK
KOPCETKIIITEep apKbUIbl 3€pPTTEY KOHTEHTTI OKBIP-
MaH TajabbIHa caii O6eiiMaeyre MyYMKIHAIK Oeperi.
Hamonu pepexrepni TwiMIi maiipaiaHy apKbUIbl
Ma3MYHJbBl ayJIUTOPUSHBIH TaJFaMblHa OcHiMJer,
TYTBIHY (OpMaTTapblH OpTapanTaHIbIPYAbl YChIHA-
nel. ConbIMeH Katap, Big Data oHe aHaTUTHKAITBIK
Kypajzapasl KOJIJaHy apKblIbl ayAUTOPHUSIHBIH CY-
PaHBICBIH TaJJIall, TPEHITEP/Al aHBIKTay MaHBI3/IbI
eKEeHIH aramn eTeli. ABTOp OKbIpMaHMEH OailaHbIC
OpHATHIN, ayAUTOPHSIAH aJbIHFaH Kepi OailraHbpic
HETi3iH/Ie KOHTEHT CalachlH )aKCapTy KaKeTTITiH
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kepcereni. Conmai-ak, OKbIpMaH JIEpPEeKTepiH Haii-
JIATIaHbIT, TapreT jkapHama MeH JKeKe TyIFajapra
OaFpITTaJIFAH MapKETHUHITIK CTpaTerusuiap skacay
apKBUTBI TAOBICTHI APTTHIPY KOJIJIAPHIH YChIHAJIBI.

Manuel Castells «The Rise of the Network
Society» enOerinae xahanmany goyipiHmeri akma-
PaTTBIK, KOFAMHBIH KaJbINTACYBIH JKaH-KaKThl Taj-
JManael. ABTOPABIH MiKipiHIIE, JKEMITIK KOFaMIaFbl
akmapar arblHbl JOcTYpii BAK-TBIH KyphUIBIMBI
MeH (YHKIUSIapblHA YJIKEH ©3repicTep OKemi.
ABTOp JKelijiep apKbUIbl aKMapaTThIH JKbIIaM opi
KEH TapajaTbHBIH, Oyl yIepicTiH Meaua yibiMaa-
PBIHBIH ayIUTOpHSMEH OaiiylaHbIc OpHATY TOCLIe-
piH KaiiTa KapayFa MoXOYp ETeTiHIH aram eTei.
O akmapaTThIK KEHICTIKTIH 1eMOKPaTUsUIaHybIMEH
Karap, ek >KaHATBIKTap MEH MaHUYJSIIHASHBIH
kebero Kaymin ae anra Taprtaasl. Ocbuiaiima, as-
Top >keminik Koramaa BAK Tek akmapat taparymisl
eMec, IepeKTepi Tajar, CYpbIITalTEIH MEIUATOP
petin aTtkapysI Tric aen ecenteimi (Castells 2011).

Denis McQuail «Mass Communication Theory»
aTThI eHOCTIHIE OYKapaTblK KOMMYHHUKAIMSHBIH 3a-
MaHayH MeJna XXyhenepine Kanai OerimMaenin xat-
KaubH 3eprredai. On mMeama mmaTopmanapIsH
ayJUTOPUSIMEH OalIaHbIC CUIATBIHBIH ©3TePreHiH
epeKIe aTtam eTeli. ABTOPIBIH aWTYBIHINA, IOC-
TYpJti Oip>KakThl aKmapat TapaTy MOJeNi jKaHa Me-
JNa apKbIIbI MHTCPAKTHBTI, EKIKAKTHI OaiIaHBICKA
aybICTBl. ABTOP 3aMaHayH Meaua >Kyieiepinne ay-
JUTOPUST TEK TYTBIHYIIBI €MeC, KOHTEHT KacayIibl
Ja 6omaTeiHBIH KepeeTei. byn esrepic BAK-TbI Tek
aKrapar Tapary Kypajbl eMec, KOMMYHHKAIUSUTBIK
anaH peTiHae KapacTbIpyFa ocep eTkeH. OHBbIH Ma-
HpIMIaybIHINIA, MEHa YHBIMIAPBI 2y TUTOPHUS Cypa-
HBICBIHA cail OeiliMaenin, *eKe TYJIFalapMeH TiKe-
Jiel OaillaHbIC OpHATY apKBUIBI FaHA THIMIUTIKKE
xkete ananel (McQuail 2010).

OneMaik Toxipuodere cyiiencek, The New York
Times 6acbuibiMbl 2011 KBUIBI aKbBUIBI Ka3bUIBIM
KyHeci enrizim, 2024 KbIThI )Ka3bUTyIIbIIap CAHBIH
10,8 mummmonra xetkizai (The New York Times
Annual Report, 2024). AKbUTBI Ka3bUTBIM JKYiieci
— MeaMa yibIMzap MeH Oacrace3 KypalgapblHAa
KOJITaHBITATBIH OM3HEC-MOeNb, OH/a MaliJanany-
mibuiap Oesnrisii 6ip KOHTEHTKE HeMece KbI3METTepre
KOJI KETKI3Y VIIIiH ’Ka3bLUTbIM aKBICKIH ToIeHmi. by
Kyle, ocipece, TU(PIIBIK MeIHa CanachlHaa KeHIHeH
konmagertagsl. The New York Times OacbUIBIMBI-
HBIH 2011 *KBUIBI €HTI3TeH aKbUIBI )Ka3bUIBIM JKYieci
«paywall» mem aramaTelH MOJENBre HETI3IEITCH.
Byn xyiie O6oiibIHIIA, OKBIpMaHAAp CalTTaFbl OenTi-
7i Oip caHaTTaFel HEMeCE KeJIeMEeTi MaKajalap bl
TEriH OKHU ajajbl, ajl TOJBIK KOJDKETIMIUTIKKE He

0oy YILIiH Ka3bUIBIM TOJIEMiH Tejeyi Kepek. byn
JKYWEHIH HEeTI3T1 epeKIIeniri — Ma3MYHIbl MOHETH-
3aUusuIay, TYPaKThl TaObIC KO31H KaMTaMmachl3 €Ty,
ayJIUTOPUSIHBI CaKTay >KOHE KOHTEHT carachlH apT-
Teipy. The New York Times GacbUIBIMBIHBIH Oy
KyHecl KapKbUIBIK TYPAKTBUIBIKTHI apTTHIPHITT KaHa
KOWMaii, KaHa OKbIpMaHIApAbl TapTy YIIIH Map-
KETHUHTTIK CTpaTeTHsuIapAbl KYMIEHTyre MYMKIHIIIK
Oepai. byn Texxipube aneMieri kenTereH 0achUIBIM-
Jlapra yari 60k

By ’&eTicTik cananbl KOHTEHT IeH AYPBIC KOC-
napJjaHFaH MapKETHHITIK CTPATETUSHBIH HOTHXKEC]
eKeHiH monenaenai. OnapaslH ToxipuOeci OKbIp-
MaH KaXCTTUTIKTEpiHEe OaFbITTAIFAaH TOCUIACPIIH
THIMIUTIriH Kepcereai. COHBIMEH KaTap 3amMaHayu
BAK MynpTEMeIHansIK MaTepranaap, uaporpadu-
KaJap >koHe OeliHeMa3MyHIap apKbUIbI Ay AUTOPHSI-
MeH OailllaHbIC OpHATY KOJJAPBIH KEHEUTIN OTHIP
(BBC News Digital Strategy Report, 2023). byn
TOCUIIEP aKIapaTThl KaOBLIIAY epeKIIeTIKTepiH ec-
Kepe OTBIPHIT, Mep3iMi Oacmaces3iiH Oacekere Ka-
Oinertimiria apTThipanbl. OChIFaH COUKEC, OTAaHIBIK,
Mep3iMai Oacrace3 OKbIpMaH CypaHBICHIHA OaFbIT-
TaJIFaH jKaHa MeJINa KypaJlJIapblH JIaMBITYbI KaXKeT.

3epTTey MaTepuaagapbl MeH aicTepi

3epTTey MarepuanblHAa OTAHABIK MEp3iMi
Oacraces3iH MEHEIPKMEHT JKOHE MapKETHUHT Kyiie-
CIH KETUINIpy MoceseNepl TalmaHIel. 3epTTEeYAiH
HETI3T1 JepeKKe3/iepi PeTiHAe OTaHIBIK YKOHE IIe-
TeNJIIK FBUIBIMH €HOeKTep, Mep3iMi Oacrmacesseri
CTpaTErHsUIbIK, JKOCHapyap, XalbIKapajblK Meana
YUBIMIApABIH TOXKIpUOETIepi mainaaaHbUIIbL.

3epTTey OapbIChIHIa KOMBUIFaH MakcaTTap MEH
MIHJIETTEpTre KOJ )KETKi3y YIIH CTAaTHCTUKAJIBIK 9/1iC
Oacriace3 HapbIFBIHAAFBI ©3TEPICTEPAl, ayIUTOPHUS
KOPCETKIMITEPiH KOHE TapalbIM JePEeKTepiH HAKThI-
Jay MakcaTbhlHAa PECMH MOIJIIMETTEP MEH 3epTTey
HOTIDKEJIEPIH Taljlay MaKCaThIH/A KOJJIaHBIIJIBL.
ConbiMeH KaTap, 3eprrey Oapbicsinna SWOT Tain-
Jlay 9ici KOMIaHbUIABL. by o1ic oTaHaBIK MEp3iMIi
0achUIBIMAAP IBIH MEHEIPKMEHTI MEH MapKETUHT1HIH
KYIITI JK9HE 9JICI3 )KaKTapblH, TaMy MYMKIHIIKTEpi
MEH CBIPTKBI KayinTepiH Kelenai Typae Oaranayra
MyMKiHmiK 0epai. SWOT Tanmay apKbUTbI OTaHIBIK
Oacraces3fiiH dieyeTi MEeH NpOoOJIEeMAalbIK, TYCTaphl
AHBIKTAJIBIN, OHBIH IUQPIBl KEHICTIKTETI OpPHBIH
HBIFAUTYFa KQXKETTI CTPATErusUIbIK OaFrbITTap YChI-
HBUIIBL. VHIYKIMS KOHE JIETYKIHs DIIICTepl jKa-
bl MEMa HAPBIKTBIH AaMy OarbITTapblHaH HAKThI
OTAHJIBIK, 0ACBUTBIMIAPIBIH JaMy epeKIIeTiKTepiHe
JeHiHri Mocemnenepal Tajjaamn, TYXKBIPhIM >KacayFra
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KOJIaHbUIIBL. OCHI BIICTEP/IiH KOMETIMEH Mep3iMIi
Oacrace3aeri MeHEKMEHT MeH MapKeTHHT Kyieci
JKAH-)KAKTHI 3ePTTEIIM, ONapAbIH THUIMIUITIH apT-
TBHIPY YKOJIAAPHI YCHIHBLIJIBI.

HoaTuikeiep MeH TajKbliayjaap

Byrinri akmapaTThIK KoFamaa Mep3imii 6achl-
JBIMIAP JKaHA 3aMaHHBIH TajanTapbiHa OeHimMaein,
THIMJII MCHEDKMEHT IIeH MAapKETHHITIK CTpare-
THsJIapAbl iICKE achlpy apKbUIbI KOFaMaarbl OeT-0e-
JETIH CcaKTal KaJyFa TBHIPBICHII JKATHIP. OJIEMIIIK
MEIMAauHyCTPUsAAa HAPBIKTHIK TajanTapra jkayarl
Oepe anatbiH GachbUTBIMAAp Jep Ke3iHae HU(PIBIK
(dopmaTka aybIChINl, KOHTEHTTI MOHETH3alMAIAy
MEH ayJHMTOPHSHBI CaKTal KATyJbIH JKaHa dJIiCcTe-
piH eHrizin oTeIp. byn jkarnail TEOPHSUIBIK TYPFbI-
JlaH ajFaHa Menra 0ackapyIblH HETi3T1 KaFugaia-
PBIHBIH, aTan aiTKaH/a, CTPATETHSUIBIK, JKocnapIiay,
MapKEeTUHITIK 3epTTey, ayIUTOPUSMEH TYPaKThl
OaiiimaHbIC OPHATY/BIH ©3EKTUIITH apTTHIPIBL.

MeHemxkMeHT O0acKapyIblH THIMII OJIiC-TOCIN-
JiepiH YCBIHA/BI JleceK, OYTriHri akmapaTr 3aMaHbIH-
na noctypiai BAK-TeIH WHTEpHET MYMKIHIIKTEPiH
Je TaiijanaHa OTBIPHIN, TYTHIHYIIBIMEH TBIFBI3
OaiilmaHpIC OpPHATYBIH OaclIbUIBIK Hazapra aiyra
THic. Ocipece Oy Mep3iMai OacrmacesiH HamMybl-
Ha, AyJUTOpPHUS ayKbIMBIHBIH KEHEIOIHE, MKYMBIC
OHIMJIUTITIHHIH apTybiHa, BAK exinnepiHiH mbFap-
MAaITBUTBIK OeNceHaiUTIriHe 9cep eteni. Kazip kiM ak-
MapaTThl XKeJlell, cayaTThl 9pi canabl KeTKi3ce, Coll
BAK tyTIHYIIBICHIH ©3iHE TapTa ananbl. byn 3aman
Tanadbl. AJ COJ canma MEH >KbUIIAMIBIKTBI KaJbIIl-
TaCTHIPATHIH MEHEHKMEHT. MeHEePKMEHTTIH THIMITI
9pi YTHIMIBI, Canaibl KbI3METiH KaJbITaCThIPATHIH
— opuHe, MCHeKep. MEeHeKepIIiK casicaTka Kapai
iCTIH eHIMILIIT apTaabl. bacKapymIbIHBIH HETi3ri
MIHJIET] YUBIMAAFBI TYHIHI1, TYHITKIIII Macenenep-
JU TIeNTI, )KYMBIC TTPOIECIH KeACIACTY, OHIMILIIT
MEH THIMILIITIH apTThIpy. MeHemkep yibIMIacThI-
Py Ke3iHje Kasipri 3aMaHfa cail Tocinuepai naina-
JaHyBI Kepek. backapymisl agam e31 YHBIMIACTBIPHIIT
OTBIPFaH caylachl OOMBIHINIA aJIAFbl THIMIUTIKTEPIi
3eprtTer, 6imin oTeipysl Kaxet (Griffin, 2020).

MeHeKMEHT KoHEe MapKEeTHHT YFBIMIApPhI Ka-
Tap xypeni. Exeyinin xpi3meTiH Oip-OipineH Oese
Kapblll KapacThIpyFa OomMaiiapl. OUTKEHI MEHEK-
MEHT THIMAI OacKapyablH HETi31H YHBIMIAcThIpa-
TBIH 00JICa, MAPKETHUHT COHBI JKYy3€ere achipazbl. Me-
HEJLKMEHTTIH OpTYpPJIl oic-Tocimaepi Oap. OHiMmi
JKYMBIC aTKapbUly YIIiH OHTAWIbI >KOJBIH TaHIay
kepek. backapy ¢yHKIHsCEIHA cep eTeTiH MaHbI3-
16l (hakTopIIapabl eCKepreH skoH. MaceneH HapbIK-
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TBIH CYPaHBICHI, >KYMBICHIBUTAP/ABIH Talar-TiIerl,
BIHTAJAHJBIPY TOCINAEPi, OACIIBUIBIK MEH KbI3MET-
Kep apachlHJarbl KapbIM-KaThIHAC. MeEHEeIKMEHT-
TiH TaFbI Oip MAaHBI3IBI KBI3METI KaKChl MAPKETHHT -
TIK KYMBIC KYPTi3y.

MapKeTUHTTIH KaparmaibIM aHBIKTaMachl — TY-
THIHYIIBIMEH THIMJII KapbIM-KaThIHAC OPHATY KOHE
6ackapy (Kotler & Armstrong, 2018). MapkeTuar
OeiMi YHBIMHBIH HET13T1 MaKCaThlH aJiFa bUDKbI-
Tyaa MaHBBABI poll aTkapaasl. O GapibIK KYMBIC-
THI YIHJIECTIPY apKbLIbl KOMIIAHUSHBIH OeT-OelHeciH
KaJIBINTACThIpaibl. MapKeTUHITIH MaHBI3IbI MiHIC-
Ti Oacmace3iH Oe/eiH apTThIpy.

AJI )Kanmbl KbI3METI MBIHATAN:

- YUBIMHBIH OaFrbIThIH aHBIKTAy XOHE COJ 0O0-
HbIHIIIAa Oackapy;

- YWBIMHBIH HETi3T1 OHIMAEPIH KapHaMaIalThIH
HEeMece KBI3METIH CUTIATTAaNTBIH Opi HACUXATTUTHIH
MaTepuaniap JaibiHaay;

- TyTemHymIBI yIIie i3aey xyiiecin oHTainaH-
ABIPY;

- OIIeyMEeTTIK MeIaHbl 0aKbLIaYy;

- Bykapamen OaitaHBICTHI )KaKCapTYy;

- [1IKi KOMMYHHUKAIUSIHBI KYPY;

- TyThIHYIIBI KaNaybIMEH MEH HapbIK TajamTa-
psia 3eprTey (Kotler & Armstrong, 2018).

JKaHa TexHONOTHSIAPIBIH MYMKIHJITT apTKaH
CcallbIH aKmapar amxy >KeHuraed Tycti. Ochl Ke3me
OapibIK JepiiK Mep3iMai OachbUIBIM JaFnapbic Ke-
3eHiH Oactan eTkepmi. Kaszip omeMmmik aeHrenme
TaHbIMaJl OaCBUILIMIAP Jep KE3iHIE YTBIMIBI Me-
HEDKMEHTTIK, MapKETHUHTTIK KamaMjap jkacar, o3
JKYMBICBIH ITU(PIBIK, JKETICTIKTEPMEH HMHTETpaIus-
nait annael. COHIBIKTAH DJIEM TOXKIPHUOECIH 3epTTel
OTBIPBIT, OTAHJIBIK MEP3iM/Ii Oacraces MEHEHKMEH-
Ti MEH MapKETHHTIH KYHeley oTe 03eKTi.

Jlrocu Kronr (Kiing, 2015) e3iniH Meauame-
HEJDKMCHT CaJIaCBhIHIIaFBl eHOCKTepiHme Oacraces
YUBIMIAPBIHBIH THIMAI AaMybl YIIIiH TEXHOJIOTHS-
JIBIK MHHOBAIMsUIAP/Abl CHTI3y FaHa eMecC, YHbI-
MIIITIK MOIACHUETT] KaHFBIPTY KAXKETTITIH artar
kepcereni. OHBIH TIiKipiHIIE, MeIWa YUBIMIAP
nepbec KOHTEHT CTPATETUSICHIH KYpPY apKbUIBI 63
ayJIUTOPHSICHIH CAKTaIl, TAOBICTHI 0OJIa amajel. Al
I1. Hamonu (Napoli, 2019) Mmenua canachIHIaFbI
IepeKTep i OacKapyIbIH MaHBI3IbUTBIFBIH 3€PTTEI,
ayJIUTOPUSIHBIH MiHE3-KYJIKBIH HaKThI Taljay Oa-
ChUIBIMIAP/IbIH HAPBIKTAFbl OPHBIH aWKbIHIAHWThI-
HBIH KOPCETTI.

OneMaik Toxipubere ke3 kyriprcek, «The
New York Times» 6acbuTbIMBI IIH(PIBIK Ka3BLTBIM
KYHECIH eHTi3im, Ka3pUIylmbliap caHelH 10 Mui-
JIMOHHAH achIpybl aKmapaT TapaTyAblH JI9CTYpIi
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¢dopmaceiHaH Tepi, kaHa (OpMaTKa CYPaHBICTBIH
alTapiBIKTall apTKAHBIH KOPCeTTi. backlTeiM nepek-
TepAi Talaay apKbUIbl OKBIPMaH KalayblH 3€pTTell,
JKaHAIBIKTap/bl apHaNbl )KEKE YCHIHBICTAP TYPIiHJIE
ycbiHa 6actanel. An «The Guardian» raseri gactyp-
JIi )KapHaMara TOyeNIUTIKTI a3alTeim, 2016 xpurnan
Oacranm OKbIpMaHIAPABIH EPIKTI TypAe KapXKbuiai
KOJIJay KOpCEeTy JKyHeciH icke KOCThl. MYHBIH HO-

OTaHAabIK 6acbiibIMaap
90 [ —=— LLeTenpik 6acbinbiMaap

80

60

Lindpnbik xa3sblibimM yneci (%)
wu
o

Tiokecinge 2023 KbUIFBI Kapikbl eceOiHae Taser
Kipici 24%-ra eckeH. byn OackuTbIMmapaa Koima-
HBUIFAH CTpaTerusuiap UUQPIBIK TEXHOJIOTHsIIAp
MEH ayIuTOpus CYpaHBICBIHA cail OeiMIenyain
MaHBI3JIBUIBIFBIH JOMEIIeAl. ATl OTAHIBIK MEp3iM-
I Gacrmaces3ziep OCHI TyCTa KapKbIHFa iyece amMai
KaJIBI KeJie JKaThlp. bacbuieiMaapabia nudpaanyst
oIl 1e Oasty.

2015 2016 2017 2018

2019
Xeingap

2020 2021 2022 2023

1-cypet — OnemiKk )koHEe OTaHIBIK Mep3iMai Oacnace3aiH THGPIBIK MEIHaFa KOITy JTHHAMHKACH

Hudpibik Mennara Kelry JUHAMUAKACHIH OaiiKa-
cak, 10 XpUIIBIH IMIHIE METENIIK KEepriaikTi 0a-
CBUTBIMIAP TUQPIBI MEIUaFa KO, dJIeMIIiK Oac-
racesre aiHaja anraH. AKHapar )XKoHE KOFaMIbIK
Jamy MUHUCTpaIriHiH 2023 KbutFbl ecedi OoiibIHIIA,
emimizzeri Mep3imMai 0ackUTEIMAApAsIH TeK 34%-b1
TypakThl IUPILIK margopmanapra ue. Kenreren
Oacmace3 KypalJIapbIHBIH 3aMaHayH MOOWIBII KO-
CBIMITIANIAPHI JKOK, TEXHUKAJBIK, WHPPAKYPHUIBIMBI
YKOFaphI JICHreie emMec. by OachIbIMIapabIH ay-
JTUTOPHSIMEH KapbIM-KaThIHACHIHA JKOHE OJIApJIbIH
HapbBIKTaFel Odcekere KaOiJeTTiliriHe acep eTe.
CoHbIMEH KaTap, KeHiHT1 OH KbLI ilTiHae Oacraces
TapalbIMbl aWTaApPIBIKTall TOMEHJereH. Mpicaibl,
2015 xpuel «Egemen Qazaqstan» raseriHiH Tapa-
meiMbl 203 394 mamaner Kypaca, 2025 KbUTeI OyIT
KepceTkim 53 675 nanara neifin azaitran. An «Typ-
Kictan» razeTiHiH TapaibiMbl 2014 xeuter 10 000
nmaHa 6osca, 2025 xbutel Oyn can 5 000 nanara fe-
HiH KpICKapraH. byJ ypaic oKpIpMaHmapasiH nudp-
JBIK, MEJIMara KeIllyiMeH, OachUIBIMIAp/bIH JKaHa

TEXHOJIOTHsIapra Oelimaeny JeHrediHiH TeMeH-
TUTIMEH KOHE IOCTYPHl ra3eTTep/iH MapKeTHHTTIK
CTpaTeTUsIAPbIHBIH BIICI3IITIMEH OailJIaHBICTHI.
«Egemen Qazaqgstan» >xeHe «Turkistan» razer-
TepiHiH BeO-HYCKACBl MEH DJICYMETTIK Keliaepae-
ri OemcenaiTiri 0oJFaHBIMEH, OJAPABIH ITUMPIBIK
JaMybl TOJBIK, JeHTelie emec. bipinurineH, onap-
Jla aKBLIBI )Ka3bUIBIM JKYHeci, TeMeYIIiiK KOHTSHT
HeMmece native advertising CHSIKTBI TaOBIC KO37epi
Kerticmeiai. byn — xanapIKapanblK OachUIBIMIAp
KOJIIaHATBIH Heri3ri aaicrepaiy Oipi. Exinmigen,
CalTTap/IbIH 137ey JKyHenepiHe >KoFapbl KOPiHyiH
KamTaMachl3 eterid SEO-onTuMu3anuschl 9IICi3,
OyJ1 onapjablH MHTEPHETTEH OKBIPMaH TapTybIHA
Kenepri kentipeni. YUIHIIACH, TUQPIBIK KOH-
TEHTTIH 3aMaHayu QopmarTapsl — uHporpaduka,
MYJIbTUMEANABIK MaTepHuaaap, IEpeKTep XKyp-
HAJIMCTUKACKl a3 KOJJIAHBUIBIN, ayJIUTOPUSHBIH
KBI3BIFYIIBUIBIFBIH apPTTBIPYFa KETKUTIKTI BIKIAJ
etneit oreip. TeprTiHIIiEeH, OKBIPMAaHMEH TYpak-
Thl OaliJIaHbIC OpPHATY YILUiH 3JEKTPOHJBIK IOIITA
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TapatbulbIMIapel, push-xabapnamanap, 4ar-60T-
Tap CUSAKTBHl Kypajjap iCKe KOCBUIMaraH HEMece
HIeKTeYJ Il TypAe nainananbuiansl. becinmigeH,
JKacaHIIpl MHTEJUICKT 1meH Big Data amanurukacs
apKBUIbl OKBIPMaH KBI3BIFYIIBUIBIKTAPBIH 3€PTTEY,
JKEKEe YCHIHBICTAp JKYHECIH eHTi3y KapacThIpbUIMa-
rad. CoHJjaii-aKk, KOHTEHT TEK CalT MEH dJICYMETTIK
JKeNyiepae JKapusjIaHyMeH IIeKTeNesi, MOJIKacT,
OeiiHehopMaT CHAKTBHI KOCBIMIIA IaTdopmanap-

na Oencenpgimik TemMeH. OKbIpMaH KaybIMIAcTbl-
FBIH KYPY, MKipTajgac aJagaapbl MEH SKCKITIO3UBTI
KiyOTap YHBIMAACTBIPY CEKUNIl LIapamap KOJFa
anpinOarad. byman Oenek, uH]IIOCHCEpPIEPMEH
JKYMBIC KOHE OKbIpMaHAApAbIH YKacaraH KOHTCH-
TiH alianany *Karbl 1a akcan Typ. Erep ocsr moce-
Jiesiep Ieriyice, OTaHIBIK, OachbUIbIMIAp 3aMaHayn
Meaua TajanTapblHa OeWiMaenimn, ayIuTOPHUSICHIH
KEHEHTYyre MYMKIHJIK anajbl.

1-kecTe — OTaHHLIK Oacraces MeHe}l}KMCHTi MCH MapKETHUHI Macenenepi MCH LICHTY KOJIAAapbl

MaceJe

Kasipri sxarnaiibl

ey ko/1b1

SEO-0onTHMHU3aUsIChIHBIH DJICI3Ir1

[3mey xyiienepinze KoFapsl KOPiHY YIIiH
TOJIBIKTAll OHTalIaH/AbIpblIIMaFaH

SEO crparerusiiapblH KeTUAIPY, 134ey
JKyHenepine OHTalIaHIBIPy

3amaHayn My/IbTUMEANa KOHTEHTIHIH
xKeTicreyi

[Moxkacr, GeitneopmarTapaa
OeJICeHIITIK TOMEH

MyIbTHMEIRANBIK KOHTEHT YIeCiH
apTTHIPY, IePEKTep Ky PHATHCTHKACHIH
JaMBITY

XKacanzap! unremiext neH Big Data
AHAJTMTHKACBIHBIH KOJIaHBUIMAYBI

DJIEeKTPOH/IBIK, ITOILITA TapaThIIBIMIAPHL,
push-xabapnamanap KOIIaHbUIMAN IbI

JKacaH/1p1 HHTEIIEKT JKOHE AEpeKTep
QHAIMTHKACBIH CHI3Y, )KEKEe YChIHBICTAp
JKYHECIH JaMBITy

OTtaHnplK Mep3iMIi OachbUTBIMIApP YIIIH HeTi3ri
MOCEJICHIH Oipl — Kap)KbUIAHIBIPYIbIH MKETKUTIK-
cizairi. Lludppasr Mmenna nameiraHHaH KeiiH Oacma-
ce3re a3blIbIM MCH JKapHaMalaH TYCETiH TaObIC
azaiipl. OWTKEHI OKbIPMaHIAp aKIapaTThl OHJIAWH
wiaropmanapan aiblll, Ta3eTKe Ka3blIMAUTHIH
Oonnmel. XKapnama Oepymrinep 1e ra3eTke emec
DJICYMETTIK JKEJIIep MEH calTTapra *apHama Oe-
pyre xemti. COHBIMEH KaTap, KaJp TalIbUIBIFBL 12
e3ekTi Mocene. XKypHanucrepaid Tek 20%-bl MyJib-
TUMEINAJIBIK KOHTEHT JKacayFa MallbIKTaHFaH, a
KaJIFaHbl JOCTYPJi (popmarTarbl Makajajiapra Oe-
HimaenreH. by sxarmai 6acraces3 i TOIBIKKAHIBI
nUQpAbIK GopMaTKa KOIlyiH TeKel OThIp.

Otannpik Mep3iMai OacmacesiH MUGPIBl Me-
JIa KEHICTIKTEriHJe 63 OPHBIH HBIFalTa alMaybl-
HBIH 0acThl cebenTepiHiH O0ipi — MEHEDKMEHT JKOHEe
MapKETUHI CTPATEeTHSICHIHBIH OIci3airi (AMaHren-
mueBa & XKyzee, 2023). Mep3simai Oacriace3min
carajibl KOHTEHTKE FaHa eMec, THIMIII Oackapy MeH
OKBIPMaH TapTy dicTepiHe Je KoHUI 0eily Kepek
exeHi Oaiikanaabl. byn Typrbina OipHerie HaKTHI
MoceJeNep/ii aTar eTyre 00oabl.

BipiHriieH, cTpaTerusuibIK )KOCIapIiay IblH kKe-
ticneymrimiri. ['a3eTTepiH KeNMIIIiri 3aManFa cai
JlaMy JKOCIIapblH KypyFa MoH Oepmeiiai. Mpicalibl,
ayJIUTOPHSl TaJFaMbl MEH CYPaHBICHIH 3€pTTey, Ha-
PBIKTaFbl TPSHIATEP/I €CKEPY JKYMBICTAPhI TOJIBIK-
KaHIbl JKy3ere acrmaiapl. bynm Ta3eTTiH CcaHIbIK
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JKyiere kemryiHae Oipi3fimiKTiH OoJMayblHA AT
Kenenmi.

ExinnmieH, mudpiablk, MapKeTUHTTIH SIICI3/ITI.
BacbuibiMIap IbIH KOIIIILIITT 8JIeyMEeTTIK XKeJiiepre
TipKeNIreHiMeH, KOHTEHTTI UIrepijeTyae YTBIMJIbI
ouicTepi KosgaHOanapl. KOHTEHTTI caliTka cuiTe-
ME apKbUIbl FaHA OEpy ayJAUTOPHSHBI KbI3BIKTHIP-
Maiabl. A OeiliMyienreH KbiCKa OeHHEepOoJIUKTep,
WHTEPAKTUB DJIEMEHTTEpP, KPEATHBTI BHU3yaiaap
apKbUIBl ayJIUTOPUSl TapTy TOCUT YKOKTBIH KAacChl.
bynan Gesek, sxapHaMasbIK HAyKaHIap MCH TapreT-
TEJITCH KapHaMa JKETKITIKCI3.

YuriHmiaeH, OKbIpMaHMEH OaljIaHbIC OpHa-
TyIbIH HamapibiFel. Kepi Oalinanbic — 3amaHayu
Mera YIIiH MaHbBAbl Kypasl. OTaHABIK Mep3imii
Oacniace3 OKbIpMaHJAp/bIH MIKipiH Ha3apFa ajbll,
WHTEPAKTUBTI ic-TIapanap YHBIMIACTBHIPYFa >KOHE
MIiKipJIEPMEH KYMBIC iCTEyTe KETKUTIKTI KOH1IT 00-
MENi.

TepTiHIIiCH, Ka3bUIBIM KYWECIHIH OJICI3ITi.
Hudprabik 6achuTBIMAAPABIH JKa3bUIBIM JKYHeci ot
JIe KypJaesi. AKbUIbl KOHTEHT casicaThl JyPhIC XKOC-
napiaaHOaraHBIKTaH, OKbIPMAHJAp TETiH aKmapar
KO3JIepiH TaHaiibl. Bysl OarbITTaFbl €H YJIKEH MO-
ceJe — Ka3bUIBIMIBI OHAHM Bpi KOTIIITIKKE bIHFAHIIbI
eTeTiH MapKeTUHITIK IeIiMaepIiH 0oaMaybl.

becinmrineHn, OpeHATI AaMBITYIarbl KeMIILTiK-
tep. Kenreren 0achbuibiM €3 OpeH/IIH KaJIbIITACThI-
pyFa ThIpbIcTaiijibl. ATaybl TaHbIMAN OOJIFAHBIMEH,
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OHBIH E€PEKLICIIri MEH apThIKIIBUIBIFBI JTYypBIC Ta-
HBITBUIMaiABI. ["a3eTTepain jkeKke epeKIIeTiKTepiH
allKpIHOAN, ayAuTOpHsIMEH OailmaHblc OpHaTyFa
OarpITTaIFAH Oipereil MMHUKIIK CTPATEeTUS JKETic-
neui.

ANTBIHIIBIIAH, KaHA MaT(opManapasl Urepy
Oasynpirpl. JKaHa Menua KypasigapblH KOJIJaHyna
na kemmrimiktep 0ap. TikTok, YouTube, Instagram
CHSIKTHI IUTaTopmanapaa 6encen i 60y — TeK xKac-
TapJbl FaHa eMec, JKaJbl ayJIUTOPUSHBI KOOEHUTy
xojbl. byn OarbiTra apnaiist SMM MamaHIapbiH

S - Strengths (KywTi XXaKTapsbl)

Tapwxu 6epen MeH ceHiM
TakbIpbINTLIK 3PTYPAINIK
Kacibu Taxipube
Pecmu aknapaT kes3i

O - Opportunities (MymMmkiHgikTep)

KaHa ayauTopua TapTy
CepikTecTik »kobanap
MoakacTt »aHe bellHeMasMyHObl AAMbITY
dnempaik Texipube
KomxeTimai »a3blnbiM

TapTy, apHalbl KOHTEHT CTPATETHSICHIH d3ipiey Ke-
HIeY1/IeT JKaThIp.

KerinmineH, kociOn MaMaHAP/IbIH TAIIIBLTbI-
Fbl. MeIMaMeHEePKMEHT KOHE MaPKETHHT CajlachlH-
Jla KociOm OUTIKTI MaMaHJap/IbIH a37bIFbl Oalikamna-
nel. Lugpasl MeauaHbIH KbIP-ChIPIH MEHICPICH
MaMaH/Iap TalIIbUIBIFBl Ta3eT O0achLIBIMIAPBIHBIH
HapBIKTAFBI TIO3UIIMACKHIH AiIcipeTin oTeIp. Kerr sxar-
Jlaiiia KOHTEHT YKacayIllbl MEH OHBI KapHaMaJIayTIIbI
KpI3MeTKep Oip ajgam Gomanbl. byn sxymbic eHIMII-
JITIH TOMEHIETE/I].

W - Weaknesses (9nci3 xxakKrapbl)

Lintdpnbl MeguaHbl urepy AeHreniHii TeMeHairi
MapKeTUHI TiK CTpaTeraHbiH aNci3airi
NHTEepaKTUBTINIK XOKTbIFbl
BpeHa KanbiNTacTblipyAafbl ONKbIAbIKTaP
KOHTEHT chopMaTTapbiHbIH LWeKTeyiri

T - Threats (KayinTtep)

BacekenecTiKTiH KyLewi
XanfaH aknapaT neH 6norTap
KapXblblK TYpaKcbi3ablK
MeawacayaT AeHreni
KaFa3 6acbinbiMaapabiH, a3alobl

2-cypet — OtaHJpIK ra3erTiH MeHemKkMeHTi MeH MapketuHrine SWOT rannay

SWOT rannpay. S — Strengths (Kymri xax-
Tapbl). TaKpIPBINTHIK OPTYPILIIK — CasiCH, dIiey-
METTIK, MOACHU MOCEJeNepai KaH-KaKThl KaMTy
apKBUIBI OPTYPJII AyAUTOPUSIHBI TAPTY MYMKIHJIT.
Kocibu toxipude — kociOu KypHaIUCTEP KOHTEHT
canachlH >KOFapbl JIeHrel e xacailapl. Pecmu ak-
napar Kesi — MEMJICKETTIK JKOHE KOFaMIBIK Ka-
HAJIBIKTAPJIbl PECMU JIEPEKKO3 PETiHAE TapaTy ap-
THIKLIBUIBIFBI Oap.

W — Weaknesses (Ouciz xakTapsr). L{udpisr
MeJIMaHbl urepy OastyJbIFbl — jKaHa miatdopmanap-
IBI urepy Oasty sKypin katblp. MapKeTuHr crparte-
TUSICBIHBIH DJICI3JIITT — )KapHAMaJIblK HayKaH1ap MCH
SMM kypangapblH maijganany xeTkimikcis. Mare-
PAKTUBTUTIKTIH YKOKTBIFBI — OKbIPMaHJApPMEH Kepi
OaifmaHpIC HamIap, MiKipJep MEH cayaliHamaiap a3
KOJIJAaHbUIaAbl. BpeHa KaJblNTacThIpyAarbl KeM-
ITiKTep — 0achUTBIMAAp 3aMaHayd Meana OpeH]I
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perinae KanbinTacnaradH. KoHTEHT (opMaThIHBIH
HIeKTeYJiri — 6eine, moakacT, nHporpaduka CusiK-
Tl (popMaTTap a3 KOJAAHBUIBIN, TEK MOTIHI'€ HEri3-
JIeTITeH MaKalanap YChIHbIIAIBI.

O — Opportunities (Mymkingikrep). XXana ayau-
TOPHS TAPTY — HKACTAP/IBI KBI3BIKTHIPY YIITIH OJIeyMeT-
TIK JKenige TaHsIMan 6oy MyMKiHAiri. CepikrecTik
*Kobamap — Menua areHTTikTep, | T-kommanusmapmen
CepIKTecCiN, KOHTEHT camachblH KakcapTy. MyibTu-
MeIUAITBIK, (hopMaTTapAbl €HIi3y — OeitHeMa3MyHIap
MEH MOJKACTTapbl AAMBITY apPKbLIbI ayIUTOPHIHBI
KOoOeHTy. ONeMIIK ToXKiprOeHi maiiianany — ImeTe-
K 1HdpIEl Mera ToXKIpUOECiH Maiianany *KoHe
OHBI KEPruUTIKTI JKarmaitra Oeitimmey. KomxeriMmi
Ka3bUTBIM JKYHeCi — OKbIPMaH/IapFa BIHFAMJIbI KOHE
ap3aH JKa3blIBIM JKYHECIH eHTi3y.

T — Threats (Kayinrep). bocekenecTiktin Ky-
IEI01 — MIETEIIIK MeIua IMopTaagap camayibl KOH-
TEHT YCBIHBIN, OKBIPMaHIbl ©31HE TapTHII OTHIP.
JKanram akmapar Tapaidybl — OJICYMETTIK KENieri
(elik KaHanbIKTap ra3erTepiiH OeneniHe HYKcaH
KenTipyi MyMKiH. Kap)KbUTBIK TYpaKChI3BIK — JKap-
Hama MEH »a3bUIbIMHAH TYCETIH Kipic a3aiica, Kap-
KBUTBIK MOceselep TybIHIaimel. MeanacayaTThiH
TOMEHAIr — OKBIPMaHAAPIBIH aKHIapaTThl TeKCep-
Mel KaOBUTIaybl CEHIMII OachUIBIMIAPABIH KO-
JICHKeJIe KaJIbIll KOIObIHA dcep eTyl MyMKiH. Kara3z
OachIIBIMIAP/IBIH, a3al0bl — Kara3 HyCcKajapra Cy-

PaHBICTBIH TOMEHZCYI OOCTYpl OachUIbIMAAPIIBIH
Om3Hec yaTiciHe Kepi ocep eTe/i.

SWOT Tangay kepceTkeHael, OTaHIbIK, Oachl-
TBIMJIapFa TUQPPIBI MEINana 63 OPHBIH HBIFAUTY
yUIiH kaHa (opMaTTapasl Urepy, MapKeTHHI CT-
paTerusChlH KYNICUTY JKOHE OKBIPMAHMEH THIFBI3
Oaiinmanbic opHaTy KaxeT. OmapiasiH 0acTbl apThIK-
MIBUTBIFBI — CEHIMJII aKImapaT Ke3i peTiHaeri oemeri.
Bipak Oy apTHIKIIBUIBIKTEL 3aMaHayd Kypajzap-
MEH TOJBIKTBIPHIT, MYJIbTUMEIUAIBIK, KOHTCHT *Ka-
cay, KpeaTUBTI IIEIMIIMAEP CHTi3y — TaObICKa JKEeTy-
JIIH HETI3T1 JKOJIBL.

«The New York Times» menua HapbIFbIHIA-
FBI A(MPIBIK TpaHCHOPMAIHUSIHBI TaOBICTHI XKY3e-
re acelpran onemzeri y3aik BAK-teiH Oipi. ©OTken
KBLITBI OACBIIBIMFA JKa3bUTyIIbLTAap caubl 10,8 Mui-
JIMOHFA JKETKEH1 JepOec YCBIHBICTap MEH camajbl
KOHTEHT acay apKbUIbI )Ky3ere actel. Kommnanus
OKBIPMaHIAP/AbIH CYPAHbICHIH 3€pTTEN, apHaibl
YCBIHBICTap o3ipiered. OmapasH aKbUTHI Ka3bIIBIM
JKYHECIH eHri3yl Menua HapbIKTarbl KapKbUIBIK
TOYENCI3MITiH KaMTaMmachl3 eTTi. OKbIpMaHmapra
OaFbITTaIFaH MHTEPAKTUBTI MaTepuaiap, HoaKacT-
Tap, OcitHemMaTepuangap >KoHE apHABl MakKajazap
BAK-TbIH Oenennin apTThIpyAa MaHBI3IbI POJI aTKap-
nel. Meicanbl, «The Daily» moakacter Mmen «NYT
Cooking» KOCBHIMIIIACH! YJIKEH TaHBIMAJJBIKKA He
00J1 B

1. Canabik hopmaTKa Kewy [

2. AKbI/IbI XKa3blNbIM eHrisy

3. Mobunbai KockiMWwanapAasl AaMmbITy [

4. XapHaManaH KocbiMLWa Kipic [

5. NoakacT aHe cepikTecTik xobanap [

6. XKacaHabl UHTENNEeKT neH .D.epEKTEpJJ.i Tanpayr

7. OneymeTTiK xeniperi bencexpinik

CTpaTernanbik MaHbi34bINbIK,

3-cypet — «The New York Times»-TbIH Iu(PIBIK TpaHCHOPMALUIAAFHI CTPATETHSIIBIK CasicaThl

«The New York Times» eH anapIMeH IOCTYPIIi
Kara3 HYCKaJlaH OHJIalH riat(opMara Keliry i 5Koc-
mapibel Typae xyprizmi. Cannbik GopmaTka OeiiiM-
Jenly Ke3iHJe akmaparTap MOOMJIbJII KOCBIMILAIAp,
CAMiT, MOJKACT JKOHE BHJICO KOHTEHT TYPIiHJIE YCBHI-
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HbUTa Oactansl. OcbUTaiia OKbIPMaHIapALIH aKITa-
pat arybIH KEHIJIIETTI.

MoOwmpai KOCBIMINIANAP JKETUIMIPIIIN, anro-
PUTMIEDP apKbLIbl OKBIPMAHAAPIBIH KbI3BIFYIIIbI-
JIBIFbIHA call yChIHbICTAp kacayiibl. CoHai-ak, Ma-
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HBI3JBl KaHANBIKTap push-xabapmamanap apKbLIbl
XKi0epinin, ayaquTopusMeH OaliaHbIC HBIFAHIbI.

«The New York Times» uu¢paslk xapHama
KYHECIH KeTUIAIPY apKbIIBI /1a KOCBIMIIIA KipiC KO3-
nepin keoeliTti. ConsiMen Karap, «The Daily» noz-
KacThl CHSIKTBI ayJTMOKOHTEHT OHIMJIEpI OKbIpMaH-
JapbIH KOOCUTIN, KOChIMIIA Ta0BIC KO31HE aifHAIIBI.
«Netflix» mmaTdhopmMacsIMEH CEpiKTECTIK kodaap
JKacarl, IepeKTi QUIbMIEP apKbUIbl aKIapaTThIK, Ha-
PBIKTAFbI OCICITiH HBIFalTa TYCTI.

Penakuus ’acaHipl HHTEIUICKT TIEH JePEKTEePai
TaJay TEXHOJOTHSIIAPBIH KOJAaHy apKbUIbI ay -
TOPUSIHBIH KBI3BIFYIIBUIBIFBIH 3€PTTEI, MaTepHa-
JapAbl YCBHIHYABI KOJFa aiJbl. TEeXHOJOTHSHBIH
KOMETIMEH KaHJail TaKbIpBIITap TaHbIMal €KCHiH
JKOHE Kall yaKpITTa KoOipeK OKBUIATHIHBIH OaKbUIaY
apKBUIBI MaTepHaIIapabl YCHIHY (OPMATHI KETII -
pinmi.

«The New York Times» aneyMeTTik xeninepe-
i OeJNICeHAIIITiH apTTHIPHIN, aKmaparTsl Instagram,
TikTok >xene Oacka miuardopmanap apKblUIbl TapaTa
Oactampl. MyHaail KamgaMm »ac OyBIHHBIH Ha3apblH
aynapyra MyMKiHaik Oepai. YouTube xoHe moa-
KacT apKbUIbl BH3YQIIJbl JKOHE ayJUOKOHTEHT Ka-
cayzbl JKOJIFa KOWBII, aknapar oepyaiH ¢popMaThiH
opTapanTaHIbIp/bl.

«The New York Times-TbIH» 1nupibIK TpaHC-
(hopManmsICHl — OCTYPIII METUAHBIH JKaHa J0yipre
coTTi OeHiMaenyiniH >kapkpIH yirici. byrinne «The
New York Times-TbIH» TUPPIBIK Ka3bUTBIMIAPIAH
TYCETiH TaOBICBl KaFa3 HYCKaJaH dJeKaiaa KO-
Fapel. MoOwibai Turatrgopmanap MEH IepeKTepre
HETI3JeNTeH CTpaTrerus OachbUIBIMHBIH ayAUTOPHS-
ChIH KEHEHTyre cemTiriH Turizmi. ['azer MoOwMIBII
Koceimianapbeid ketingipin, NYT Cooking, NYT

Games, Wirecutter CHSKTBI apHaibl cepBHCTEpPIi
iCke KOCTBIL. by KommaHymisutapablH OachIIBIM-
MEH e3apa OailJIaHBICHIH apTTHIPBII, JKA3BUIBIM
caHblH KeOeiWTyre bikman erri. CoHbIMEH Karap,
big data >xone Al TexHoNIOTHsIApBIH HalganaHy
apkputel «The New York Times» oxpipmManmapra
JKEKE YCBIHBICTAp KacayFa KeIlTi, OyJl OKbIpMaH-
HBIH MeIuaMeH OalTaHbICBIH KYIIeWTTi. YKapHama
MeH OpEHJTIK CEepIKTECTIKTI JIaMBITy Ja MaHBI3]IbI
KagaMaapasiH Oipi 6ommel. acTypni GaHHEpIiK
KapHaMmaiapzaaH repi, oaceuieiM native advertising
KOHE JIEpEKTepre HeTi3e]reH MaKkcaTThl JKapHama-
napra 6aceiMapik 6epai. T Brand Studio 6emimieci
ipl KOMITaHUSTIApMEH CEPIKTECTIK OPHATHII, OpeH -
TiK KOHTEHT JKacayMeH aliHaibIcaibl. by ajic xap-
HaMaHbBIH WHTPY3UBTUIITIH a3alThIN, OKBIPMaHIap-
JIIH KaOBbLIIaybIH )KaKCaPTTHI.

«The New York» Times-ToIH mH]pIbIK CcTpa-
TErHsChl MEJIMa CaJIaChIH/IA ThIH ©3TepicTep 9KeJil,
e3re I9CTYpi OackuUTbIMIAp YIIiH YITIire aiHaIb.
«Washington Post», «The Guardian», «Financial
Times» CHAKTBI JKETEKIi OachUIBIMAAP OCHI MO-
JISNBJII ©3 ToXKipubenepine Koyinana oactaasl. by
nuprIblK TpaHchOpPMaIMAHBIH JTOCTYPJI Meaua-
HBIH OOJaIlaFbl YIIiH KAHIIAJIBIKTHl MaHBI3/bl CKe-
HiH gonenaeiai. OTaHIbIK 0achUTBIMIApFa MOOWITE-
JIi KOCBIMIIIAJap, MyJIbTUMEINUAIBIK PEIopTaxaap,
OeifHeperopTaxaap JalbIHAAI, OJEYMETTIK Ke-
minepaeri OenceHUNIKTI KymedTy kaxer. «The
New York Times» MbIcayibl KopceTKEHACH, Meara
WHYCTPHUsa WHHOBAIMSUIBIK MEHEIDKMEHT Kylie-
CIH €HTI3y YJIKEH JKETiCTIKKe eTeneimi. OTaHabIK
Mep3iMzl 0acrace3 HapbIFBIHAA MEHEKMEHT TICH
MapKETUHT CTPATETHSIIAPbIH IAMBITY apKbIIbl 0oce-
Kere KaOUIeTTLIIK apTaibl.

1. AKbINbl XKa3bINbIM XYWEeCiH eHrisy

2. MynbTumMeauanblk KOHTEHT (NoakacT, belHepenopTa>k) »acay

3. OneyMeTTiK Xeninepaeri benceHOinikTi apTThIpy

4. OKbIpMaH OepeKTepiH Tanjay XyneciH xeTingipy

5. XKypHanucTtepaiH uMgpnblK BinikTiniriH apTThIipy

6. Mobunbai KocbiMLWanap MeH apHaiibl benimaep asipney

4-cypet — OtaHIpIK Mep3imM/i Oacriaces3re CTPATErHsIIBIK, YCBIHBIC
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Kazipri mep3imzai 6acrace3 MeHEPKMEHTI MEH MapKeTHHT1: QJIEMIK TOKipruOe xKoHe OTaHbIK OachUIBIMIAp Maceenepi

Otangplk Oacmacesneri MEHEIKMEHT JKOHE
MapKEeTHHT MOCeJIeNIepiH IenTy YIIiH OipHele ma-
panap/sl xKy3ere acblpy KaxeT. EH anabiMeH, xKa3bl-
JIBIM JKYHECIH KESHLUT Opi KOJDKETIMII €TY MaHbBI3TbI.
OxblpMaHgapFa BIHFAHABI Ka3bUIBIM TAaKETTEPiH
YCBIHY ITUQPIBIK M1aTdhopManapra KbI3bIFyIIbITBIK-
ThI apTThIpaabl. COHBIMEH KaTap, KOHTEHT CalachlH
KAKCapTy VIIIH MYJIbTUMEIUAIBIK, MaTepuanap
JalblHaay OIICiH MEHrepreH MamaHaap aaspiay
kaxer. Ocel opaiina, meaua yiteimaap storytelling
TOCUIIH KOJIIaHa OTHIPBII, YATTHIK OOJIMBICKA HETi3-
JIeNITeH epeKIne GopMaTTap YChIHFaHbI KOH.

ONEYMETTIK KeJinepae OeJICeH Il KYMBIC icTey
JIe MaHBI3IBI PO aTKapaasl. OKBIpMaHMEH TiKenen
OaiilmaHbpIC OpPHATHIN, OJNAPIBIH MIKIPIEPIH ecKepy
apKbUTBI MEIUAKOHTECHT CarachlH apTThIpyFa 00-
naael. MyHJail oaicTep XanbIKapajblK TXipuOeae
03 THIMAUTITIH KepceTin oTelp. Mricansl, «BBC
News» apHaiibl OJI€yMETTIK MeInaHbl OaKkbuIay 06-
JMI1 apKbUTBl A JaaHy bl CYPaHBICHIH TaJ Al bl
KOHE aKMapaTThl COJI CYpPaHbICKA cail OediMaeni.

KopbIThIHABI

Otanaplk Mep3iMai  OachUIBIMAAPABIH  OoJa-
IaFel THIMAI MEHEDKMEHT TIeH MAapKeTHHITIK CT-
parerusiapabl KOJIJaHyFa Tikened OailaHBICTHI.
ONeMIIK ToXipube KOpceTKeHAEH, ayAuTOpHusIFa
nepOeCTeHIIPIIreH KOHTEHT YCBIHY, OJIEyMETTIK
MEJIMAMEH TBIFBI3 KYMBIC ICTEY JKOHE MYJIbTUME-
JUaJbIK GOpMaTTapAbl KOJAAHy apKbUIbl OACBLTBIM-
map e3eKTi Ooyeim Kaya amansl. OTaHABIK Menna
HapbIKTa Odcekere KaOUMeTTLMIKTI apTTBIpy YIIiH
Mena YUbIMaap nuGpIblK TEXHOIOTHSIAPIbI SHT'1-
3111, OKBIpPMaHMEH KapbIM-KaTbIHACTBI XKaHa JCHIeH-
re KeTepyi THic.

Byn 3eprrey ortanmwslk Mep3imui Oacmaces3min
3aMaHayH TalanTapra cail MEHE/PKMEHT IIeH Map-
KETHHT XYHECIH JKeTUAIpY KOJJApblH aHBIKTAayFa
apHanael. by MakcaTka jKeTy YIIiH CHITaTTaMaJIbIK,
Tayngay, CaJbICTBIPY, MHAYKLUS >KOHE MCTyKIHS,
SWOT rtanmay aaicTepi KOIIaHBUIIHL.

3epTTey OaphIChIH/IA OTAHIBIK, Oacraces3 eri He-
ri3ri MaceneHiy Oipi — MUPPIBIK HHPPAKYPHUTBIM-

HBIH 9JICI3/Iiri MEH THIMJIi MapKETHUHITIK CTpaTe-
THSUTAPJIBIH JKETICTIeYl €KeHI aHBIKTAIIBI. OJICMIIK
toxipuobe, acipece «The New York Times» cexinai
JKETEKIIT MeIra YUBIMHBIH THIMII MIENTiMAepl Tall-
JIaHbIIN, OJapAbIH ayAUTOpHsIMEH OaiilaHbIC OpHa-
TyZaFbl OJICTEPi, COHBIH IMTIHAC aKbLIBI JKA3BIIBIM
JKYHeci, AepeKTepre Heri3eNreH KOHTEHT cTpaTe-
THSIIapbl, MOOMIIBII TuTaTdhopManapabl SKeTiAipy
JKOHE OpEHITIK >KapHaMaJbIK MOJICIBbACPIl CHIi3y
KapacTeIpeUIABI. HoTmkecinme Kemecimel KOpbI-
TBIHBUIAP KACATIBL:

- OranppIk Mep3imai Oacracesre ayIauTOpHs-
MeH OaifjlaHbIc OpHATy YIIiH 3aMaHayd LUQPIBIK
maTdopMaap Kaxer.

- MynpTHMeAMaNbIK KOHTEHT jKacay KoHe apHa-
Wbl MOOWIIBTI KOCBIMITIAJIAP apKBUIBI OKBIpMaHIAp-
MEH Kepi OaiyiaHbIc OpHATY MaHBI3/IbI.

- AKBIITBI Ka3bUTBIM JKYHECIH THIMII iCKe achIpy
Mena YHbIMIapFa KapKbUIBIK TYPAKTBUIBIKTBI KaM-
TaMachl3 eTyre KOMEKTeCeIi.

- ONeyMETTIK KeJiJIepi )kKoHe JepeKTepal Tal-
Jlay TEXHOJIOTHSIIAPBIH Maiiianany Mep3iMi b6acra-
CO3JIiH HAPBIKTaFbl OPHBIH KYLIEHTYTe BIKIAJ €TeIi.

3epTTey HOTHXKENIEpi OTaHABIK Mep3iMIi Oacma-
€3 pelaKUusUIapblHa CTPATETHSUIBIK, )KOCTIapIapbIH
KETUIAIpyne, OKbIpMaHIapMeH THIMIl OailiaHbIc
OpHaTya XKOHE KOHTEHT calachlH apTThIpyaa naii-
Janbel 0oJa anajpl.

Bonamakra jxacaHpl HMHTEIUIEKT II€H alro-
PUTMCP/I KOJJIAaHY apKbUIbl ayJAUTOPHSHBI 3€pT-
TEy TOCUIACPIH >KaKcapTy, MYJIbTUMEIUAIBIK pe-
JAKIUSIIapAbl Kypy JKOHE JKYpPHAIHCTEpHAl JKaHa
¢dopmarTapaa KyMbIC icTeyre OeiMaey MaHBI3IbI.
CoHpaii-ak, alMaKTHIK 0aChIIBIMIAPABIH TH(PIBIK
KEHICTIKTe Oocekere KaOineTTi OOJybIH KaMTama-
CBHI3 €Ty YIIiH MEMJICKETTIK KOHE KEKE KOJIayIbl
KYIIEHTY KaXeT.

3epTTey HOTIXKENIEpl Meana MEHEHKMEHTI MCH
MapKETHHTIH JaMBITyAa DIICTEMEIiK Kypall peTiH-
Ile KOJIAHBLIBII, OLTiM OaFmapiaamMaiapbiH KETii-
pyne Taimai 6onMak. 3aMaHayd MEHEPKMEHT TIeH
MapKeTHUHT JKYHECiH €HTi3y OTaHABIK 0acrace3miH
OelieniH apTTHIPHIN, OKBIPMaHJap CEHIMiH KyIIel-
Tyre MYMKIHJIIK Oeperti.
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E-BOOKS AND THEIR IMPACT
ON THE EDUCATIONAL SECTOR

In the 21¢t century, e-books, which began their existence in the 1970s, are becoming an essential
aspect of human existence. They are currently supported by practically all technological gadgets and are
becoming more and more accessible to readers. In addition to examining the rise of e-books, this study
aims to evaluate how they are used in the classroom, specifically by students and secondary school stu-
dents. E-books have created new avenues for education and personal growth. The ability to access them
at any time and from any location has increased the flexibility and accessibility of the learning process.
A comprehensive review of scientific publications on the subject was carried out in order to carry out
the study. Analysis was done on data regarding e-book usage in academic settings. The study’s findings
suggest that using e-books can boost literacy, boost student enthusiasm, and increase access to learning
materials. However, it’s important to remember the restrictions brought on by technical issues and eye
strain. Even with the widespread digitization and advancement of e-books, more research is still needed
on the subject of this study because e-books hold great promise for modernizing the educational system.

Keywords: e-books, Project Gutenberg, education, libraries, digitalization, literacy.

I.LE. TyprbiH6aes, A. ©. PamasaH, A.H. Catbibarsbl*, A.H. Axmet

OA-Dapabu atbiHAarbl Kasak, yATTbIK yHMBepeuTeTi, AAmathbl, KasakcraH
*e-mail: aizada.satybaldy0728@mail.ru

DAEKTPOHADI KiTanTap >XaHe OAapAbIH, 6iAim 6epy caracbiHa acepi

20 FacbipAblH, 70-i XXbIAAAPbIHAQ 63 TapMXblH GacTaFraH 3AEKTPOHABI KiTanTap 21 Facbipaa asam
OMIpiHiH axkbipamac 6eairiHe amHaayaa. Kasipri yakbITTa oAap OKblpMaHAQp YuWiH GapraH caibiH
KOAXETIMAI BOAbIN KeAeAi XoHe GapAblK, AEPAIK TEXHMKAAbIK, KYPbIAFbIAAPAA KOAAQY KOPCETIAEAI.
ByA 3epTTeyaiH MakcaTbl 3AEKTPOHABIK, KiTanTapAbiH Manaa GOAYbIH 3epTTey FaHa emMec, COHbIMeH
KaTap oAapAblH, 6iAiM 6epy caracbiHAQ, aTan anTKAaHAA CTYAEHTTED MEH OPTa MEKTEN OKYLbIAAPbIHbIH
namaaAaHybiH 6arasay 60AbIN TabblAaAbl. DAEKTPOHABI KiTanTap oKy MeH 63iH-03i AAMbITYAbIH, >KaHa
MYMKIHAIKTEPIH awTbl. OAapFa 9AEMHIH, Ke3-KeAreH >KepiHeH XXoHe Ke3-KEeAreH yakbITTa KOA XeTKi3y
OKY MPOLECIH MKEMA] >KBHE KOAXKETIMAT €TTi. 3epTTeyAi >Kypri3y yLiH OCbl TaKbIPbIM GOMbIHLIA FHIABIMU
eHbeKTepre XyneAi LLOAY acaaAbl. MeKkTern )aHe yHUBepCUTET OpTaAapbiHAQ SAEKTPOHAbI KiTanTapAbl
namAaAaHy TypaAbl AepekTep TaAAaHAbl. 3epTTey HaTUXKeAepi IAEKTPOHABI KiTanTapAbl NManaasaHy
OKYLUbIAAPABIH bIHTACbIH apTThIPYFa, CayaTThbIAbIKTbI apTTbipyFa >kaHe 6iAiM Gepy pecypcTapbiHa
KOAXKETIMAIAIKTI apTThipyFa 60AaTbIHbIH KepceTeai. COHbIMEH KaTap, TEXHUKAABIK akayAap MeH KO3AIH
wiapluaybiMeH 6anAaHbICTbI LWEKTEYAep TypaAbl ymbITray kepek. XKahaHAblK UMdpPAAHABIPYFA >KoHe
DAEKTPOHABI KiTanTapAblH AaMybiHa KapamacTaH, GYA FbIAbIMU XKYMbICTbIH, TaKbIpbliObl 9AI A€ KOCbIMLLA
3epTTeyAepAl KKET eTeAi, OMTKEHI 3AeKTPOHAbI KiTantap 6iAiM 6epy caAacbiH >KaHFbIPTYAbIH
NMepCrneKkTUBAAbIK, KyPaAbl GOAbIN TabbIAAAbI.

Ty#in ce3aep: aneKTPOHAbI KiTanTap, ['yreH6epr >ko6ackl, GiAiM, KiTarxaHaAap, UMdpPAAHABIPY,
cayaTTbIAbIK,

WN.E. Typryn6aes, A.A. PamasaH, A.H. Catbibaaabl”, A.H. Axmet

Kasaxckuit HaumMOHaAbHbIN yHUBEPCUTET UM. aab-Dapabu, AamaTbl, KasaxcraH
“e-mail: aizada.satybaldy0728@mail.ru

DAEKTPOHHbIE KHUIM M UX BAMSIHME Ha 0Opa3oBaTeAbHYIo cchepy
Hauas cBoto nctopuio B 70-e roabl XX BeKa, SAEKTPOHHbIE KHUMM 9BASIOTCS HEOTbEMAEMON YaCTbio

KU3HKU YeaoBevecTBa B XX1 Beke. B HbiHellHee BPeMSl OHM CTAHOBSATCS BCe GOAEE AOCTYMHbIMU AAS
unTaTeAer U NMOAAEPXKMBAIOTCS MPAKTUUYECKM HA BCeX TEXHMYECKMX YCTporcTBax. LleAbio AaHHOro mc-
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I.Ye. Turgunbayev et al.

CAEAOBAHUNS SBASETCS HE TOAbKO M3YUNTb MOSBAEHME IAEKTPOHHbBIX KHWUM, HO U OLLEHUTb MX MCMOAb30-
BaHue B 06pa3oBaTeAbHOM Chepe, @ MMEHHO CTYAEHTaMM U YUEHMKAMM CPEAHMX LUKOA. DAEKTPOHHbIE
KHWUIM OTKPbIAM HOBblE BO3MOXHOCTU AAS 0OYUeHMst U camopasBuTms. AOCTyN K HUM 13 Al0OOM TOUKM
Mupa B Al060e Bpemst CAEAAA NpoLecc 00y4deHms 6oAee rTMOKIUM U AOCTYTIHbIM. AASI UICCAEAOBAHNS ObiA
NMpOBEeAEH CUCTEMATUYECKUI 0630p HayUHbIX TPYAOB, MOCBSILLEHHbIX AQHHOW TeMe. AHAAM3MPOBAAUCH
AdHHble 06 MCMOAb30BAaHUM SAEKTPOHHbIX KHWUI B LUKOABHOW M YHMBEPCUTETCKON cpeAe. PesyabTathi
MCCAEAOBAHNS CBMAETEAbCTBYIOT O TOM, UTO MCMOAb30BaHME IAEKTPOHHbBIX KHMI MOXKET 3aKpenuTb
MOTMBALLMIO YYaLLMXCSl, MOBbICUTb FPAMOTHOCTb M PACLUMPUTL AOCTYN K 06pasoBaTeAbHbIM pecypcam. B
TO >Ke Bpemsl HeAb3$l 3a6biBaTb 06 OrpaHMUeHusIx, KOTOpble CBS3aHbl C TEXHUUYECKMMM NMPoBAeMam m Ha-
rpy3kamu Ha 3peHue. HecMoTps Ha rA06aAbHYIO LMPOBU3ALIMIO U PA3BUTUE SAEKTPOHHbBIX KHUT, TeMA
AQHHOWM Hay4HOM paboThl BCe ellle TpebyeT AAAbHEMLLIMX MCCAEAOBAHMIA, Tak KaK SAEKTPOHHbIE KHUMM

SBASIIOTCSI MHOrOO6eLaIoLIMM MHCTPYMEHTOM AAS MOAEPHM3aLMK cpepbl 06pasoBaHmsl.
KAtoueBble cAOBa: 3AeKTPOHHble KHuru, [poekT N'yteHbepr, obpasoBaHmne, 6udbAnOTEKM, LUMdPO-

BM3aln4d, rpaMOTHOCTb.

Introduction

The early printed books of the 15" century,
commonly known as incunabula, share the same
technological and cultural significance as e-books
today. Monks created illustrated manuscripts prior
to this time, which may take anything from a few
months to a few years. When the first printed books
appeared, there was not the commotion that was
anticipated. They were viewed as a subpar product
on the one hand, yet as hazardous on the other, be-
cause they made books and reading more accessible,
which took part of the power away from the people
(Gomez, 2008).

Additionally, e-books have fallen short of the
high hopes for their use and distribution. When
Michael Hart’s Project Gutenberg, a digitized col-
lection of books, was introduced in July 1971, the
history of e-books began. The US Declaration of
Independence was the first e-book. According to
M. Hart’s theory, everyone ought to have access to
a free digital library in the 21* century. The devel-
opment of the World Wide Web in the 1990s and
the establishment of Distributed Proofreaders, vol-
unteers who assisted in the creation of e-books, in
2000 marked two significant advancements for the
project. By 2008, the project was producing 340
new books a month on average (Lebert, 2009: 5).

There were only ten e-books in the project
collection by August 1989. The development of
e-books accelerated with the introduction of the
first graphical browser, Mosaic, in 1993. By 1994,
e-book Nel00, The Complete Works of William
Shakespeare, had already been produced, and by
1997, the library had 1000 volumes (e-book Ne1000
was Dante Alighieri’s Divine Comedy).

The purpose of Project Gutenberg was to en-
courage individuals to read books while seated at
their computers. For this reason, the majority of the

works in their library collection were for the general
audience. Although the project’s objective was not
serious literature, the management did not rule out
future work in this field.

Every year, the number of e-books being re-
leased rose. In 1999, book Ne2000 was written, and
the following year, book Ne3000. Large books may
be loaded onto the disk thanks to the disk’s growth
from 360 KB to a typical 1.44 MB by 2002. The
Magna Carta, which was produced in October 2003,
was e-book Nel0000. Charles Franks’ establish-
ment of Distributed Proofreaders in October 2000,
which involved volunteers editing books — typically
one page every day — was the cause of this expan-
sion. CDs and DVDs were used to record e-books,
which were then made available to anyone who re-
quested them. The first DVD with 9400 e-books was
launched in December 2003, and the CD of the proj-
ect’s greatest books, which included 600 e-books,
was issued in August of the same year.

By 2006, the library had over 50 languages, in-
cluding uncommon ones like Mayan and Sanskrit.
From Europe to Australia, Project Gutenberg has
grown bigger. More than 70,000 e-books are cur-
rently available in its library (Lebert, 2009: 7-11).

Despite the free e-books of Project Gutenberg,
at the end of the 20™ century it was expected that
by 2005 they could be sold for a total of up to 3.5
billion dollars. But these predictions did not mate-
rialize and there were different opinions about the
reasons for this. Since traditional books performed
their function flawlessly, certain industry profes-
sionals thought that e-books were not the answer to
the world’s problems.

However, several states additionally highlighted
the positive aspects of e-books. An e-book could be
accessed simultaneously from several different lo-
cations, but a paper book was prone to deterioration,
could not be updated rapidly, and could only be used
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by one person. E-books allowed for the purchase
of sample segments, whereas traditional books re-
quired full purchases. In addition, one of the most
significant features of e-books was their search
function, which allowed users to locate any material
in a matter of seconds, something that paper books
did not have (Warren. 2009: §3).

The book “I Want You! The Evolution of the
All-Volunteer Force” by Bernard Rostker, which in-
cluded a DVD, deserves special recognition. Over
the course of four years, the author gathered thou-
sands of primary sources for this DVD. The foot-
notes led directly to the source material rather than
to the several periodicals where they were quoted
(Rostker, 2006). Thousands of paper pages could
be contained in a single DVD. Such initiatives, of
course, were not profitable. However, publishers
may add more images, music, and video assets to
their products to make them more appealing.

Hypertext, or electronic text, emerged as a result
of'advancements in computer technology. The name
hypertext was first used by Ted Nelson in 1965, but
Vannevar Bush first defined the idea of hypertext in
1945. Many experts recognized the potential of hy-
pertexts in the 1990s (Landow, 1996: 209-237).

Traditional publications have also used hyper-
text-style storytelling. The Choose Your Own Ad-
venture series, for instance, had a total circulation
of 250 million copies and provided readers with a
variety of plot twists (Gomez, 2008). Nevertheless,
hypertext has established a niche for itself in online
platforms and e-books. One of the most well-known
instances of a hypertext connection is Wikipedia.

The future of printed books and the financial ad-
vantages of both will determine how e-books and
printed books interact. The need for e-books in fields
like science, education, and libraries will determine
the future of printed books. Publishers cannot quit
printing traditional books since the shift to digital
formats is not quick enough, but the increased cir-
culation may result in unsold volumes, which will
cost them money.

One of the things that has affected reading is the
Internet. Its text component cannot be entirely dis-
regarded, even though it can be characterized as a
visual tool for viewing images and movies. The rise
in online publications is directly correlated with the
development of online writing and reading.

The range of e-book formats (such as PDF and
ePub) and reading devices has expanded along with
the quantity of e-books. Amazon released the Kindle
e-book reader in November 2007. Due to the subse-
quent introduction of similar devices by other firms,
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e-books and audiobooks now account for over 25%
of all books sold (https://dtf.ru/read/2846381-miro-
voi-i-rossiiskii-knizhnye-rynki-v-2024-godu). You
may now read e-books on practically any portable
electronic device, including smartphones and tablet
computers, in addition to e-readers.

Studies have indicated that students’ reading
comprehension and speed are impacted by the e-
book format they choose. Researchers discovered
that students understood the content better and read
ePub format more quickly than they did PDF format.
One of the explanations offered was that PDF was
typically used on laptops and personal computers,
whereas ePub was read on smartphones and other
reading devices (Zeng, Bai, Xu, He, 2016: 319-330).

Even though there are many different types of
e-book readers, none of them can satisfy absolutely
all the needs of the reader. Some do not have any
additional functions except for displaying digital
publications, some can connect to the Internet via
Wi-Fi, support MP3, etc. If we compare electronic
and traditional books, then each has its own advan-
tages and disadvantages. Thus, working with e-book
readers requires, at a minimum, basic skills in work-
ing with technology, which is not necessary when
reading printed books. At the same time, one device
can store as many books as its memory allows. At
the moment, the situation is such that modern tab-
lets and smartphones are still preferable to special
reading devices, as they are more universal techni-
cal means.

Materials and methods

This article uses a descriptive research method
and a systems approach to identify the role of e-
books in educational areas. The study is aimed at
solving the following problems:

- identifying and collecting materials related to
this article;

- analyzing the collected data;

- revealing the history of e-books and analyzing
their impact on education.

The materials of the work are scientific works
of Western, Chinese and Turkish authors. The study
revealed that digitalization of the printed world and
the emergence of e-books have a significant impact
on educational processes.

Results and Discussion

Digitalization has had a profound impact on
scientific communication and education. Numer-
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ous paid and free resources of various quality levels
offer interactive learning opportunities. Numerous
active elements that are unavailable in traditional
publications are provided by e-books and scientific
articles. However, there is a drawback. Due of their
lack of technological knowledge and students’ con-
fusion with complicated interfaces, many teachers
are unable to create an interactive curriculum. Due
to the high expense of producing multimedia ma-
terial, the major participants in this market are big
publishing firms with substantial financial resourc-
es. This is a lucrative industry for them. As an il-
lustration, consider the yearly sale of e-textbooks to
students, which, like printed books, are not available
for purchase in secondhand bookstores.

The result of this type of learning will be a com-
bination of various elements of video, audio, text
and graphics that will change the way we read and
publish. As an example, we can cite Innovative Dig-
ital Education and Learning in New Mexico (IDE-
AL-NM), a nationwide organization that is a com-
bination of all educational spheres — from school to
political education. It deals with learning manage-
ment systems, web conferencing and the creation of
online courses. (Ormand, 2008). The Digital Media
Sandbox Consortium (DMSC) at Tennessee State
University was created to give students the opportu-
nity to finish projects in digital picture, text, audio,
and video forms, giving them the digital proficiency
abilities, they must acquire to navigate their careers
in the future. The DMSC program includes peer-
review, competition, the publishing process, and
distribution as essential components (Denny, 2008).

The construction of the next generation of
scholarly information infrastructure is at a pivotal
point. Our knowledge of the technology’s current
and future applications has not kept pace with its
advancements. Designing tools, services, and plat-
forms requires a social study on scholarly activities.
Whether the Internet of the future fosters creative
new kinds of learning and scholarship or merely
perpetuates the duties, procedures, regulations, eco-
nomic models, and incentives of today will depend
on the design choices made today.

The vast majority of students still favor tradi-
tional books since they are simpler to use, take
notes on, or work with, which facilitates their edu-
cational experience. The ability to sell books to fu-
ture students was another significant benefit they
saw. People who opted for digital textbooks valued
how simple it was to search for the information they
needed using keywords. However, the overwhelm-
ing majority of them acknowledged that reading

from a screen was too taxing on their eyes for them
to do for over an hour (Leyva, 2003: 137-157). As
a result, students typically used e-books for leisure
or to quickly scan and become acquainted with the
material in academic books. The primary use of tra-
ditional books was for prolonged and attentive read-
ing (Goertzen, Bakkalbasi, 2016: 83-92).

The ability to study outside of the library, which
may be closed at specific times, and the availabil-
ity of books at any time were the primary drivers of
e-book use. In addition, there was no need to wait
for the few printed publications that were available.
There was a multi-user mode for e-books. E-books
were a crucial learning aid since they met expecta-
tions, were interactive, allowed for conscious self-
control, and improved efficiency (Liaw, Huang,
2016: 625-643). According to studies done on edu-
cation majors, reading books in electronic format in-
creases their sense of competence and achievement
(Johnson, 2016: 1551-1566).

An understanding of the accessible nature of
digital versions of specific books, supporting for-
mats, and other features is directly correlated with
e-book usage. One important factor in the use of e-
books is the availability of search in online libraries.
For readers, the absence of platforms and licensing
becomes a barrier. It was observed that whereas
printed books were meant to be “an extension of
their personality”, readers who used reading devices
felt less connected to the book (Seth, Kelly, 2016:
433-452).

Access to books and knowledge is made easier
by the growth of e-books and their growing quantity.
Research on student perspectives also helps shape
the process of enhancing the collection of digital
books (Hobbs, Klare, 2016: 9-24). This was mostly
due to the economic factor and the simplicity of use
of reading gadgets. The financial difficulties that
libraries are facing are well known and are linked,
among other things, to the increase in the price of
printed books. Additionally, it makes financial sense
to switch from print textbooks to electronic ones.
The sharing of books among faculties was another
method to lower the price of books (Ferguson, 2016:
252-258).

Several approaches for buying e-books have
been implemented by universities, including bulk
deals, demand-driven acquisition (DDA), and pa-
tron-driven acquisition (PDA). There were benefits
and drawbacks to each. DDA was the best model
for tiny libraries. Bulk deals were helpful for larger
libraries (Shapiro, 2016: 287-290). It is challenging
to develop a single model that would satisfy librar-
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ies, consumers, and suppliers despite the variety of
models. The Triangle Research Libraries Network
and Oxford University Press have developed a con-
sortium model that is both financially sustainable
and equitable for both parties, which is the closest
thing to this (Swindler, 2016: 269-285).

Libraries require both paper and electronic lit-
erature, according to experience. They must have
procedures in place for choosing, obtaining, and
overseeing these two categories of publications in
order to do this (Oliva, 2016: 37-47). The present
image demonstrates how libraries all over the world
are expanding their e-book collections.

Libraries also serve the purpose of educating
readers about the advantages of e-book platforms
and formats, as their variety can occasionally be
confusing and hinder users’ ability to select the
best alternative. Libraries can develop programs to
educate e-book readers by carrying out a number
of surveys. To promote the usage of digital books,
numerous libraries are funding various studies. The
e-book collection’s transfer to the popular digital
platform OverDrive, for instance, was a crucial step
in enabling global reading (Thomas, Noble, 2016:
326-334).

The emergence of digital technologies has af-
fected not only the education of students, but also
secondary school pupils. E-books play an important
role in improving the literacy of schoolchildren. For
primary school pupils, such elements of e-books
as talking characters and highlighting of texts and
words were useful in developing language and
phonetic-phonological competence (Korat, Shamir,
2008: 110-124).

Consequently, e-books have started to be used
more frequently as teaching resources in second-
ary education institutions. One such instance is the
FATIH initiative, which was founded in Turkey
on November 22, 2010 and stands for Firsatlar
Artirma ve Teknolojiyi Iyilestirme Hareketi (Move-
ment of Enhancing Opportunities and Improving
Technology). The project has given nearly 1.5 mil-
lion secondary school pupils access to tablets over
the course of five years. (Kaynar, Sadik, Boichuk,
2020: 912).

The 21%-century generation has the advantage of
having grown up in the age of advanced technology.
Being surrounded by technology as a child makes
it easier for them to adjust to the rapid changes in
the digital world. Even though e-books, particularly
those with audio or visual features, are useful for
education, they can also be used as gaming and per-
sonal tools if they are not properly supervised. Be-
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cause not all e-books satisfy the requirements of all
secondary education organizations, teachers should
be involved in both student supervision and e-book
selection.

The study’s findings demonstrated that certain
e-books were badly made and hindered pupils’ abil-
ity to learn. Pupils were distracted by some of them
since the animations and pictures did not correspond
with the material. Learning became less focused as a
result of the numerous audio effects. However, well-
designed e-books with lots of digital capabilities
made it easier to accomplish a lot of learning objec-
tives (Skibbe, Thompson, Plavnick, 2017: 419-426).

Pupils, particularly those in the younger grades,
feel good after reading such novels. Pupils are more
emotionally invested and comprehend the lexical
meaning of words when visual aids are used, which
encourages them to keep learning. Texts’ sound re-
production aids in focusing on proper pronunciation,
while e-books’ integrated dictionaries expand their
vocabulary. However, it is important to remember
that, despite all of its benefits, research has shown
that when pupils used e-books on their own, their
impact was short-lived. E-books were only highly
and sustainably beneficial in schoolchildren’s edu-
cation when used under the supervision of parents
and instructors (Troseth, Russo, Strouse, 2016: 54-
62).

It is important to note that some teachers have
trouble using e-books. These include the necessity
to involve parents, literacy concerns among pupils,
and technical issues. The majority of technical is-
sues were related to platforms and systems that
housed e-books. It is also mentioned that certain
pupils, particularly those in lower grades, may find
novels challenging. It was challenging for some pu-
pils to adjust to e-books because they prefer paper
books. One crucial element that made instructors’
jobs simpler was including parents. Reading moti-
vation was higher among pupils who worked on as-
signments with their parents than among those who
did not. This was influenced by the schedule of par-
ents, who typically return late from work and do not
have time to devote time to their children, which af-
fected their academic performance (Kaynar, Sadik,
Boichuk, 2020: 915-917).

Understanding the cognitive processes involved
in reading is crucial to raising pupils’ academic per-
formance. W. Kintsch (Kintsch, 1998), C.A. Perfetti
and others (Perfetti, Landi, Oakhill, 2005) stand
out among the scholars who have examined these
processes in reading conventional books within the
framework of cognitive psychology. Some aspects
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of mental processes have been impacted in one
way or another by the widespread use of e-books.
Sequential linear reading is a feature of printed lit-
erature that made it feasible to follow the author’s
reasoning. Reading e-books requires a different
cognitive interaction than reading printed books
because the reader must constantly switch between
different interactive and multimedia features, follow
hyperlinks, etc. It’s also important to be aware of
any advertisements or other alerts that can appear
while reading and prevent you from fully absorbing
the content (Baron, 2015).

These extra components, which are not pres-
ent in printed books, could raise cognitive pressure
and have a detrimental impact on readers’ cognitive
abilities and learning process. Compared to printed
books, skimming the content and not paying steady
attention resulted in less attentiveness (Sweller, van
Merriénboer, Paas, 2019: 261-292). Readers of e-
books must thus keep an eye on their focus and the
use of metacognitive regulation, or control over in-
tellectual activity (Dumay, La Torre, Farneti, 2018:
11-39).

In addition to the many benefits of printed books
for memory development, electronic books’ interac-
tive features aid in the development of the follow-
ing cognitive skills in students: finding and verify-
ing information, multitasking, which enables them
to process multiple pieces of information at once,
and solving challenging problems. When reading e-
books, memory and focus are crucial components.
Assimilation of digital materials was also impacted
by the ability to use technological gadgets (Tarchi,
Pinto, 2016: 518-530).

In contrast to scrolling on a screen, some re-
search has indicated that tactile engagement with
paper enhances cognitive capabilities. As a result of
this process, a person deliberately finds time for and
is focused on reading conventional literature, which
allows them to absorb knowledge more. Because
e-books have these features, people utilize them
more when they’re looking for information rapidly.
Therefore, it may be concluded that each reading
choice has advantages. Therefore, enhancing digi-
tal literacy — which will be a helpful supplement to
traditional reading — is the most crucial aspect of
education in the context of digitalization (Singer,
Alexander, 2017: 155-172).

Conclusion

Even while research indicates that readers still
prefer conventional periodicals, the Internet and
technology gadgets are driving up demand for elec-
tronic reading. There may be a variety of future
developments for e-books that are currently impos-
sible to fully forecast. It will be up to the authors and
publishers to make them better, incorporate interac-
tion, use fresh commercial ideas, and gauge how
readers react to these developments.

An essential component of the expanding digital
world are e-books. However, they haven’t been able
to totally replace traditional books yet, even with
their increasing popularity. Since each of these pub-
lication formats has unique benefits and drawbacks
that may affect reader preferences, it is likely that
these two formats will coexist.

The benefit of e-books, according to students
in higher education institutions, is their easy ac-
cessibility and lack of reliance on libraries. Read-
ing them at any time and from any location is
crucial for learning, as is their interactive nature.
Students’ use of e-books has made it possible for
colleges to create an electronic library and offer
a variety of e-book purchase options. As a result
of global digitization, libraries must add more
electronic books to their collections in addition to
printed ones.

Another study looked at the effects of using
electronic textbooks in secondary schools. The ma-
jority of educators said that they help kids become
more literate. Technical equipment, parents’ active
involvement in their children’s education, and the
preparedness of the pupils were the primary deter-
minants of their development. There will be more
opportunities to learn about the potential of inte-
grating electronic books into the classroom as more
study is done in this field.

An important element is also the cognitive pro-
cesses that occur when reading e-books, especially
in comparison with the traditional reading of paper
books.

In any case, e-books are already influencing how
books will be published in the future. Numerous cut-
ting-edge media goods that would never be possible
in print could be produced through additional study
and digital development.
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DIGITAL TRANSFORMATION: A COMPARATIVE ANALYSIS
OF INFORMATION AND COMMUNICATION TECHNOLOGIES
AND MEDIA IN KAZAKHSTAN AND UZBEKISTAN

Despite the surge of interest in digitalization across the globe, comprehensive research on the post-
pandemic digital trajectories of Central Asian countries remains limited. Particularly, Kazakhstan and
Uzbekistan, the leading economies of the region, exemplify digital transformation in emerging markets,
under different challenges and opportunities. Thus, to fill this gap, the current research tracks the digita-
lization trends in Kazakhstan and Uzbekistan in the post-pandemic world.

The study aims to analyze and compare local and international digitalization indicators of the coun-
tries, focusing on ICT development, digital media markets (particularly video streaming and investment
in digital marketing), internet penetration rate, median speed of the internet, social media statistics, mes-
saging platforms, mobile connectivity, and overall digitalization trends.

The relevance of this study stems from its focus on examining how digitalization affects the process
of integration of these countries into the global digital economy. The research method employs quan-
titative and content analyses descriptive of the digital landscapes of Kazakhstan and Uzbekistan, thus
delivering a meaningful mix of numerical data and contextual insight about their digital transformations.

The results of the study give an indicative manifestation of both the attainments and challenges in
the digital transformation of these two countries. Findings demonstrate the impact that ICT can have on
determining the digital paths of Kazakhstan and Uzbekistan.

Offering insights into evolving digitalization dynamics in Central Asia, this research contributes to
the growing body of academic discourse and serves as a resource for decision-makers, businesses, and
researchers tracking the region’s digital transformation and its wider ramifications.

Keywords: communications, media, digitalization, video streaming, internet penetration.
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OA-Dapabu aTbiHAAFbI Kasak, yATTbIK, yHMBepcUTeTi, AAMaThl, KasakcTaH
*e-mail: dias.azimzhan@gmail.com

Lindppabl TpaHccpopmaums: KasakcraH meH ©36ekcTaHAafbl
AKNapaTTbIK-KOMMYHMKALMSABIK, TEXHOAOTUSIAQP
MeH MeAMara CaAbICTbIPMaAbl TaAAQY

LindpaaHabipyFa ©AEMHIH KbI3bIFYLbIAbIFbIHBIH, apTyblHa KapamMacTaH, MaHAEMMUSIAQH KeMiHri
OpTanblk, A31si eAAepPiHAETT LMGPABIK, YPAICTEPAI KELLEHA| 3epTTeyAep LeKkTeyAi 60AbIN Typ. OHIpAIH
XKeTeKLli 3KOHOMMKaAapbl, sFHu Kasakcran meH ©36eKCTaH, AamyLibl HAPbIKTAp apacbiHAA LMMPABIK,
TpaHCOPMaLMSHbIH, YAFiAepi GOAbIN Tabblaaabl, Gipak, 0AAPAbIH 8PKAMChIChl TYPAT MYMKIHAIKTEDP MEH
CblH-TereypiHaepre Tan 60Abin xatbip. OCbl OAKBIABIKTbI ECKEPE OTbIPbiN, GYA 3epTTeyAe NaHAEMUSIAAH
keniHri KasakcraH meH ©36ekcTaHAarbl LMPAAHABIPY YPAICTEPi KapacTblpbIAAbI.

3epTTeyaiH Makcatbl eki eaperi AKT  aAambITyFa, UMGPAbIK MeAMa HapblKTapblHa (aTan
aNTKAHAQ, BUAEOCTPUMMHI XX8He LMGPPAbI MAPKETUHIKE UHBECTULMAAAP YAECIHE), UHTEPHETTIH, eHy
AEHrefiHe, MHTEPHETTIH, opTalla XbIAAAMABIFbIHA, BAEYMETTIK MeAMa CTaTUCTUKACBIHA, MECCEHAXKED
nAaThopManapbiHa, ysiabl 6anAaHbICKa >KaHe LM PAAHAbIPY AbIH, XaAMbl TEHAEHUMSAAAPbIHA 6aca Hasap
ayAapa oTbIpbIN, aTaAFaH eAAEPAET | LIUPPAAHABIPYAbIH >KEPTIAIKTI XXOHE XaAblKapaAbIK, KOPCETKILITEPiH
KeLLeHAI TaAAQY XK8HE OAapAbI CaAbICTbIPY BOAbIN TabblAAAbI.

3epTTeyAiH  ©3eKTIAIN  MeMAeKeTTEPAIH  LMMPAAHABIDY  YPAICTEPiHIH  OCbl  eKi  eAAiH
»KahaHABIK, UMMPABbIK, 3KOHOMMKAFa MHTerpaumsiAaHy MpoLeciHe KaAan acep eTeTiHiH 3epTTeyre
GarFblTTaAFAHABIFBIHAQ. 3epTTey aaici KasakcTaH MeH ©36eKcTaHHbIH, LMPABIK, AaHALLADTTapbIHbIH
CaHADIK )KOHe KOHTEHT-TaAAdYblHA HEri3AEAreH XX8He OCbl BAICTEP apKaCblHAA CaHABIK, KepceTkKiluTep
MeH UM@PABIK, TYPAEHAIPYAEPI TypaAbl KOHTEKCTIK TYCIHIKTiH, MaFblHaAbl YMAECIMIH aAyFa MYMKIHAIK
6epeai.

3epTTey HeTMXeAepi eki eAAiH  UMPAbIK  TpaHCOPMaLMSCbIHAAFBI  XKETICTIKTEPI  MeH
npobAaemaapbl Typaabl TYCiHiK 6epeai. AAblHFaH HaTvXKeAep KasakcTaH MeH ©36eKCTaHHbIH, LUPADIK,
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byA 3eptTey OpTabik, A3us UMPPAAHABIDY AMHAMMKAChI TYpaAbl KYHAbI aknapaTt 6epe oTbipbir,
ecin KeAe »KaTkKaH FbIAbIMU 3epTTeyAepre YAeC KOCaAbl >KaHe aliMaKTbiH, LM(PAbIK, TpaHCcopMaLums-
CblH, OHbIH KEHIPEK CaAAapPbIH 3ePTTENTIH LeLiM KabbIAAAYLIbIAAP, KBCIMOPbIHAAP MEH 3epTTeyLlirep
YLWIiH Aepek Ke3i PeTiHAE KbISMET eTeA|.

Ty#iiH ce3aep: KOMMYyHMKaLMSAAP, MeAMA, UMDPAAHABIPY, BUACOCTPUMUHT, MHTEPHETTIH, eHYi.

A.C. AsumxaHos”, K.H. MbicaeBa

Kasaxckuii HaLMOHaAbHbIN YHUBEPCUTET MMeHUn anb-Dapabu, AaMaTbl, KasaxcTaH
*e-mail: dias.azimzhan@gmail.com

Lindpposas TpaHccopmalmsi: CpaBHUTEAbHbIH aHAAMU3
MH(POPMALIMOHHO-KOMMYHMKALIMOHHbIX TEXHOAOTMI U MeAna
B KazaxcraHe u Y3bekucraHe

HecMoTps Ha Bcnaeck MHTepeca K UMPOBM3ALMM BO BCEM MUPE, KOMIMAEKCHbIE MCCAEAOBAHMS
UMPOBbIX TEHAEHUMI B cTpaHax LleHTpaAbHOIM A3MM MOCAE MaHAEMMKM OCTAlOTCS OrpaHUYeHHbIMU.
B uvactHocTM, Kasaxctan v Y306eKkuCTaH, BEAYLME 3KOHOMMKM PErvoHa, SBASIOLIMECS MpUMepamm
LUMpoBON TpaHCOpMaLMKM Ha Pa3BMBAIOLLMXCS PbIHKAX B YCAOBUSX PA3AMYHbIX BbI3OBOB M BO3MOXK-
HoCTeln. 3aroAHss 3TOT NpPobeA, Tekyllee MCCAeAOBAHUE OTCAEXKMBAET TEHAEHUMM UMPOBM3aLMK B
KasaxcraHe u Y3bekucraHe B NOCTMaHAEMUYECKUIA MEPUOA.

LleAblo MCCAEAOBAHUS SBASIOTCS @aHAAM3 M CPABHEHME MECTHbIX M MEXAYHaPOAHbIX MoKa3aTeAei
umncpoBM3aLmMm B CTpaHax, yAeass ocoboe BHUMaHue passutuio VKT, pbiHkam LM poBbix Meama (B
YaCTHOCTU, BUAEOCTPUMMHIY U MHBECTULMSIM B LIMPPOBOM MAPKETUHT), YPOBHIO NMPOHUKHOBEHUS WH-
TepHeTa, CPeAHe CKOPOCTU MHTEPHETA, CTAaTUCTMKE COLIMAAbHBIX CeTel, naaTthopmam obmeHa coob-
LEHMSIMMU, MOOMABHOM CBSI3M 1 OOLLIMM TEHAEHUMSM LMpPOBM3aLMK.

AKTYaAbHOCTb MCCAEAOBAHUS 0OYCAOBAEHA €ro HArMpaBAEHHOCTbIO Ha M3yuYeHWe TOro, Kak umd-
POBM3aLMS BAUSIET HA MPOLIECC UHTErpPaLMmM 3TUX CTPaH B FAOGAAbHYIO LIM(PPOBYIO SKOHOMMKY. MeToA
MCCAEAOBAHWS OCHOBAH HA KOAMYECTBEHHOM M KOHTEHT-aHaAM3e UMpoBbIX AaHAAdTOB KasaxcTtaHa
1 Y36eKucraHa, YTo MO3BOASIET MOAYYUTb COAEPIKATEABHOE COYETAHME KOAMYECTBEHHbIX AAHHbIX U

KOHTEKCTYaAbHOTO MPeACTaBAEHMS 00 MX LM POBbIX NpeobpasoBaHUsIX.

Pe3yAbTaTbl MICCAEAOBAHMS AQIOT MPEACTABAEHME KakK O AOCTMXKEHMSX, Tak M 0 npobAemax B umd-
pPOBOI TpaHCOPMaLMKM 3TUX ABYX CTpaH. [MoAyYeHHble pe3yAbTaTbl AEMOHCTPUPYIOT BAUSHWE, KOTO-
poe KT moryT okasartb Ha ornpeaseAeHne umMdpoBbix nyTern KasaxcraHa u YsbekucraHa.

[MpeaocTaBAss MHGOpMaLMIO O AMHamuke umdgpoBusaumm B LleHTpaAbHOM A3MKM, 3TO MCCAEAO-
BaHMe BHOCUT CBOWM BKAQA B PACTyLMI 06bEM HayUHbIX MCCAEAOBAHUI U CAYXKUT PECYPCOM AASI AL,
NPUHUMAIOLLIMX PELIEHNS, MPEANPUATUI U NCCAEAOBATEAEN, M3yYaloLMX LMPOBYIO TpaHchopMaLmio

pervioHa 1 ee 6oAee LWMPOKME NMOCAEACTBUSI.

KAroueBble caoBa: KOMMYHUKaUnn, Meana, LLMCprBl/BaLLI/Iﬂ, NOTOKOBOE BMAEO, NPOHUKHOBEHNE

MHTepHeTa.

Introduction

Digitalization has become a cornerstone of
modern society, reshaping virtually every sphere
of human activity. In Central Asia, Kazakhstan and
Uzbekistan serve as compelling examples of digital
transformation in emerging markets, characterized
by unique challenges and opportunities. Despite
global interest in the study of digitalization, limited
comprehensive research addresses the post-pan-
demic trajectories of digital development in these
nations. This gap highlights the opportunity for a
focused look into their digitalization efforts, specifi-
cally concerning Information and Communication
Technologies (ICT) and digital media markets, with
a particular focus on Streaming Video-on-Demand
(SVOD) and share of investments in digital market-

ing, social media usage, messaging platforms, and
mobile connectivity.

The relevance of this study lies in its focus on
understanding how digitalization influences these
nations’ integration into the global digital economy.
Despite public and private initiatives to improve
digital landspaces of these countries, challenges
such as uneven digital inclusion, gaps in policy im-
plementation, and infrastructural limitations persist,
further underscoring the importance of this research.
The study examines the digitalization of Kazakhstan
and Uzbekistan during the post-pandemic period as
its primary research object. It aims to analyze and
compare both local and international indicators of
digitalization in these countries, focusing on the de-
velopment levels of their respective Information and
Communication Technologies (ICT), digital media
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markets with a particular focus streaming video-on-
demand and share of investments in digital market-
ing, as well as social media statistics, messaging
platforms, mobile connectivity, and the broader
digitalization trajectory. The main research ques-
tion that directs this study is: Has there been general
advancement in the digitalization of Kazakhstan
and Uzbekistan during the post-pandemic phase
and what role has ICT played in influencing digital
transformation in such contexts?

Literature review

The digital transformation of Kazakhstan and
Uzbekistan reflects a broader global shift toward
embracing technology to enhance governance, eco-
nomic growth, and societal well-being. While these
countries align with global trends such as the in-
creased integration of e-governance and expansion
of digital infrastructure, they diverge in their focus
on specific regional challenges, such as bridging the
urban-rural digital divide and fostering digital liter-
acy. These distinctions underscore the unique path-
ways Central Asian nations are taking in the global
digital transformation narrative. Both nations have
implemented ambitious national strategies to fos-
ter digital innovation and bridge the digital divide,
demonstrating their commitment to modernizing
their economies.

Kazakhstan’s commitment to digitalization is
exemplified by the Digital Kazakhstan program,
which aims to modernize the economy and improve
quality of life through digital technologies. The pro-
gram was launched in 2017 as a strategic response
to the global wave of digital transformation and the
need to diversify Kazakhstan’s economy away from
its heavy reliance on oil and gas exports. This initia-
tive reflects the government’s vision to position Ka-
zakhstan as a competitive player in the global digital
economy. However, the program faces specific chal-
lenges, including the digital divide between urban
and rural areas (OECD, 2023:26), the high level of
deterioration of infrastructure facilities and unfavor-
able environmental circumstances (Kireyeva et al.,
2023), and the shortage of qualified personnel in the
industry (Nurbayev, 2023). Addressing these limi-
tations is critical for achieving the program’s over-
arching goals. Overall, key areas of this program in-
clude digitization of economic branches, transition
to the digital state, Innovative ecosystem formation,
evolution of the human capital assets, and realiza-
tion of the Digital Silk Way (Digital Kazakhstan,
2017).
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These efforts are complemented by the Con-
cept of Digital Transformation, Development of the
ICT Sector, and Cybersecurity for 2023-2029, un-
derscores the country’s forward-looking approach
to digitalization. Its objectives include enhancing
public administration through digital technologies,
fostering a digital economy, establishing a uni-
fied data management system, implementing data-
driven decision-making processes across govern-
ment agencies, supporting ICT sector growth, and
strengthening national cybersecurity. By 2029, the
expected outcomes include a digitally transformed
public sector offering efficient and accessible ser-
vices, a strong ICT sector contributing significantly
to the national economy, enhanced cybersecurity
measures safeguarding national digital infrastruc-
ture, and strengthening the country’s digital com-
petitiveness overall (Decree of the Government of
the RK No. 269, 2023).

Uzbekistan approved the Digital Uzbekistan
2030 strategy in 2020, which lays out a roadmap
to use digital technologies for achieving global and
national development goals (Khamdamova, 2020).
The strategy focuses on five main priorities: upgrad-
ing digital infrastructure, introducing e-governance
to improve public services, applying digital tech-
nologies in economic sectors, building a strong and
competitive IT industry, and improving IT educa-
tion to train a skilled workforce qualified to support
digitalization (Decree of the President of the RU No.
DP-6079, 2020).

While the strategy sets ambitious goals, chal-
lenges persist, especially with digital gaps between
regions and genders. In Tashkent, higher incomes
make high-speed internet and digital devices more
affordable. However, in rural and regional areas,
these items are often too expensive for many fami-
lies. Additionally, basic digital skills, such as finan-
cial literacy and understanding online safety, are
still lacking for much of the population (USAID,
2022: 10).

A central focus of the strategy is to improve
the digital competencies of younger generations,
enabling their participation in a competitive digital
economy. This goal is supported by the establish-
ment of IT Parks in every region, and a network of
over 200 IT Centers nationwide. These initiatives
aim to accelerate the growth of the digital industry,
foster innovation, and enhance national economic
competitiveness.

By advancing digital infrastructure, education,
and governance, Uzbekistan’s Digital Uzbekistan
2030 strategy underscores the country’s commit-



D.S. Azimzhanov, K.N. Myssayeva

ment to leveraging technology for sustainable de-
velopment, improved governance, and societal
progress (USAID, 2022: 10).

It is also noteworthy that Kazakhstan and Uz-
bekistan have improved broadband infrastructure
and developed e-government programs to increase
transparency and accountability (Ponczek, 2022). In
this article, the authors will further check and ana-
lyze the indicators of subsequent years.

Regarding the social media, pre-COVID-19 data
from the Central Asia Barometer Wave 4 survey
(Central Asia Barometer, 2018) and Kudaibergeno-
va’s research (Kudaibergenova, 2019) indicated a
growing popularity of social media platforms such
as Instagram, Facebook, WhatsApp, and Telegram
in Central Asia, and the data for post-COVID-19 pe-
riod shows that the number of social media users and
digital media consumption has increased, especially
among the youth (Bekmagambetov et al., 2023). It is
worth noting Instagram, which was rapidly gaining
popularity in Kazakhstan, and as of January 2022, it
became the most popular social media platform in
the country (Dall’Agnola & Woods, 2022).

Ultimately, the pandemic highlighted the impor-
tance of leveraging digital technologies to address
global challenges and inspire recovery, making
them indispensable tools for navigating the post-
pandemic world (Elyta & Daud, 2024). Building on
this context, this article explores the digital trans-
formation underway in Central Asia, particularly
in Kazakhstan and Uzbekistan. By examining the
dynamics of digitalization, the study seeks to better
understand the developmental trajectories of digital
evolution in these two countries.

Materials and Methods

This study employed quantitative and content
analyses to explore the key differences and simi-
larities between the digital landscapes of Kazakh-
stan and Uzbekistan. This approach was chosen to
capture both numerical trends and nuanced contex-
tual factors, ensuring an understanding of the digital
transformation in these countries. The integration of
quantitative data allowed for objective measurement
of digital metrics, while content analysis provided
deeper insights into the similarities and divergences
between the two markets.

The primary data sources included official re-
ports from the ICT Development Index (IDI), UN
E-Government Survey 2024 report (E-Government
Development Index, Online Service Index, Tele-
communications Infrastructure Index), World Com-

petitiveness Center’s IMD World Digital Competi-
tiveness Ranking (WDCR), DataReportal (Keipos
team with the support of WeAreSocial and Melt-
water), Bureau of National Statistics of the Agency
for Strategic Planning and Reforms of the Republic
of Kazakhstan, and the Statistics Agency under the
President of the Republic of Uzbekistan, Statista
Market Insights, and Wunder Digital Agency. Com-
plementary data were sourced from industry-specific
organizations, such as the Central Asian Advertising
Association (AACA), Statcounter, K Research Cen-
tral Asia MMI, Adex, and TNS Central Asia, Admix
Advertising, World Bank’s The Digital Progress
and Trends Report 2023.

To ensure the reliability and validity of the find-
ings, data from multiple sources were cross-checked
against criteria such as consistency with official sta-
tistics and alignment with internationally recognized
standards, including those of the UN and World
Bank. However, some discrepancies still persist due
to a lack of unified metric systems. Standardized
metrics were favored where applicable to maintain
comparability and credibility across datasets.

Data visualization, including figures and pivot
tables, was utilized to clarify patterns and relation-
ships in the datasets, making the information easier
to understand and supporting comparisons between
the two countries.

In recent years, the digital technology sector has
become a significant component of investment port-
folios, consistently increasing its share. This trend is
driven by the rising popularity of online consump-
tion and the rapid expansion of digital platforms
(Profit, 2024).

The growing number of populations in both
countries (for the last two decades) shows this
transition. According to the Bureau of National
Statistics (2024) Kazakhstan’s population reached
20.03 million (as of January 1, 2024), and Uz-
bekistan’s population stood at 36.79 million (Sta-
tistics Agency, 2024). Key measurements: This
paper investigates ten important criteria (some of
them combined together in the list below) that to-
gether determine the digital transformation paths
of Kazakhstan and Uzbekistan, therefore offering
a quantitative and content analysis of their digital
environments:

Internet Penetration and Overall Count of In-
ternet Users: Incorporating gender and demograph-
ic factors, the study assesses the percentage of the
population having internet connection in order to
provide insights on accessibility and inclusiveness
between both countries.
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Median Internet Speeds and ICT Development
Indexes: A detailed examination of ICT develop-
ment, with a focus on median internet speeds (mo-
bile and fixed broadband) and global performance in
the ICT Development Index (IDI). Additionally, the
study considers scores, values, and rankings from
the UN E-Government Survey 2024, including the
E-Government Development Index (EGDI), Online
Service Index (OSI), and Telecommunication Infra-
structure Index (TII), to provide a comparative as-
sessment of the two countries’ digital infrastructure
and governance capabilities.

Media Market Volume and Share of Investments
in Digital Marketing: An examination of the overall
dimensions and composition of the media markets
in Kazakhstan and Uzbekistan, concentrating on the
proportion of investments allocated to digital mar-
keting. This measure underscores the increasing
importance of digital marketing within the wider
media landscape.

Social Media Statistics: Analysis of user statis-
tics, trends in platform popularity, and comparative
metrics to comprehend the influence of social media
on digital engagement and cultural dynamics in the
two nations.

Messaging Platforms: An examination of essen-
tial metrics for messenger usage, investigating their
role as communication instruments and their influ-
ence on digital connectedness and engagement.

Streaming Video-on-Demand (SVOD or Video
Streaming): Evaluation of the growth and develop-
ment of the Streaming Video-on-Demand sector,
emphasizing its importance in the digital media
landscape. The analysis highlights user penetra-
tion, revenue growth, compound annual growth
rate (CAGR), and market trajectories to underscore
the rising influence of SVOD platforms in the re-
gion.

Mobile Connectivity: Assessment of the number
of mobile connections, growth dynamics in mobile
traffic, and the shift toward mobile-first digital en-
vironments. This metric underscores the centrality
of mobile connectivity in driving digital transforma-
tion in both countries.

This structured approach provides a comprehen-
sive understanding of the similarities and differenc-
es in the digital ecosystems of Kazakhstan and Uz-
bekistan. By integrating international digitalization
development indexes and analyzing regional digital
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media trends, the study offers valuable insights into
their current trajectories, challenges, and future po-
tential within the broader regional and global digital
economy. This framework also identifies areas for
strategic improvements and highlights the pivotal
role of ICT in shaping sustainable digital growth in
Central Asia.

Internet Penetration, Total Number of Internet
Users:

In 2023, Kazakhstan achieved an impressive in-
ternet penetration rate of 92.3%, underscoring the
nation’s digitalization efforts. The country recorded
18.9 million internet users, with a gender distribu-
tion that was nearly balanced — 51.8% women and
48.2% men (Central Asian Advertising Association,
2024).

Users’ online engagement remains fragmented.
Current data reveals that individuals frequently go
online for diverse purposes: searching for infor-
mation (81.4%), watching films (65.9%), reading
the news (59.6%), and communicating with others
(55.6%) (Profit, 2024).

Uzbekistan, while demonstrating slightly lower
Internet penetration at 83.3%, has shown significant
user growth. By the beginning of 2024, the number
of Internet users in Uzbekistan reached 29,52 mil-
lion, with a balanced gender distribution of 49,9%
women and 50,1% men (Kemp, 2024b). Notably,
26.5% of users in Uzbekistan accessed the Internet
via mobile communication, underscoring the impor-
tance of mobile technology in the country’s digital
landscape (Marketing Association of Uzbekistan,
2024).

Median Internet Speeds:

Country’s internet users experienced a median
mobile download speed of 23.5 megabits per second
and a median fixed broadband download speed of
40 megabits per second (World Bank, 2024: 141).
However, as of November 2024, data from Ookla
showed that internet users in Kazakhstan experi-
enced a median mobile download speed of 53.69
Mbit/s (ranked 58th) and a median fixed broadband
download speed of 66.38 Mbit/s (ranked 89th). Over
the preceding 12 months, median mobile download
speed increased significantly by 18.20 Mbit/s, and
median fixed broadband download speed saw an
impressive rise of 14,97 Mbit/s (Ookla, 2024a). For
more detailed information on Kazakhstan’s median
internet speeds, please refer to Figure 1.
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Figure 1 — Kazakhstan’s Median Internet Speeds (period from 11/2023 to 11/2024).
source: Ookla (2024a)

Median mobile download speed was 15,5 mega-
bits per second, median fixed broadband download
speed was 45 megabits per second (World Bank,
2024: 147). As of November 2024, data from Oo-
kla revealed that internet users in Uzbekistan expe-
rienced a median mobile download speed of 37.82
Mbit/s (ranked 73rd) and a median fixed broadband

download speed of 79.06 Mbit/s (ranked 73rd). Over
the previous 12 months, the median mobile download
speed grew substantially by 13.12 Mbit/s, while the
median fixed broadband download speed experienced
significant increase of 23.61 Mbit/s (Ookla, 2024b).
For more detailed information on Uzbekistan’s me-
dian internet speeds, please see Figure 2.

Wl Mobile = Fixed Broadband
Rank Download (@ upload (%) Latency Rank Download () Upload (%) Latency
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Figure 2 — Uzbekistan’s Median Internet Speeds (period from 11/2023 to 11/2024).
source: Ookla (2024b)

111



Digital transformation: a comparative analysis of information and communication technologies ...

International Digitalization Development In-
dexes:

The ICT Development Index (IDI), which mea-
sures progress in the information and communica-
tion technology sector, showed Kazakhstan’s overall
score at 88.9 in 2023, this included a Universal con-
nectivity pillar score of 85.9 and a Meaningful con-
nectivity pillar score of 91.9. By 2024, the overall
score rose to 90.1, with the Universal connectivity

Overall Universal connectivity

90.1 87.1 97.2 100 64.1

@ ICT Development Index

Q0.7 Kazakhstan

Households with Internet
Mobile broadband penetration

Internet users

Overall

pillar increasing to 87.1 and the Meaningful connec-
tivity pillar reaching 93. Mobile broadband penetra-
tion remains the weakest indicator in the country,
with a score of 64.1 out of 100. Fixed broadband af-
fordability and the proportion of households with in-
ternet access are Kazakhstan’s strongest indicators,
each achieving a perfect score of 100. This overall
improvement placed Kazakhstan 42nd among 170
countries.

Meaningful connectivity

93 91.5 87.5 82.4 99.3 100 97.6

Mobile broadband coverage
Mobile broadband traffic

Fixed broadband traffic

Mobile broadband affordability
Fixed broadband affordability

Mobile phone owners

Overall

Figure 3 — A detailed overview of Kazakhstan’s ICT Development Index (IDI).
source: ICT Development Index (2024)

Uzbekistan’s overall ICT Development Index
score was 81.7, with a Universal connectivity pil-
lar score of 83.6 and a Meaningful connectivity
pillar score of 79.7. By 2024, the country’s over-
all IDI score increased to 84.9, with the Universal
connectivity pillar rising to 86.5 and the Meaningful
connectivity pillar improving to 83.3. Mobile broad-

Overall Universal connectivity

84.9 86.5 88.3 100 711

@ ICT Development Index

8 4 o 9 Uzbekistan

Internet users
Households with Internet
Mobile broadband penetration

Overall

band traffic (score: 63.5), fixed broadband traffic
(score: 66.1), and mobile broadband penetration
(score: 71.1) are the weakest indicators for Uzbeki-
stan. In contrast, households with internet access
(score: 100) and mobile broadband affordability
(score: 99.9) are the strongest. These metrics posi-
tion Uzbekistan 73rd among 170 countries.

Meaningful connectivity

83.3 89.4 63.5 66.1 99.9 97.8 83.2

Mobile broadband coverage
Mobile broadband traffic

Fixed broadband traffic

Mobile broadband affordability
Fixed broadband affordability
Mobile phone owners

Overall

Figure 4 — A detailed overview of Uzbekistan’s ICT Development Index (IDI).
source: ICT Development Index (2024)
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The indicators for both countries show growth
across nearly all parameters (year-on-year change
from 2023 to 2024), reflecting a continued increase
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90.1 87.1 97.2 100 64.1

Internet users
Households with Internet
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in Internet usage in both nations. You can read and
learn in detail the definitions of the indicators and
parameters in Figures 3, 4 and 5.
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Figure 5 — A comparative overview of ICT Development Indexes for Kazakhstan and Uzbekistan.
The dotted lines in the chart represent Uzbekistan’s indicators.
source: ICT Development Index (2024)

According to the UN E-Government Survey
2024 report, Kazakhstan climbed four positions in
the UN Global E-Government Development Index
(EGDI), ranking 24th out of 193 countries with
EGDI index 0.9009. This is an improvement from
its 28th position in 2022 (index: 0.8628). For com-
parison: among the leaders Denmark (1st), Estonia
(2nd), Singapore (3rd), UK (7th), Finland (9th),
Sweden (14th), Ireland (20th), and Kazakhstan sur-
passes countries such as Switzerland (26th), Turkey
(27th), Chile (31st) France (34th), China (35th),
South Africa (40th), Argentina (42nd), Canada
(47th), and Brazil (50th). Other key achievements
of Kazakhstan include:

Telecommunications Infrastructure Index (TII):
Kazakhstan made a lot of progress moving up 23
spots from 2022 to 2024 and earning a score of
0.92353. This improvement shows that the coun-
try’s digital access has come a long way (UN Tele-
communication Infrastructure Index, 2024);

EGDI among landlocked nations: Kazakhstan
ranks 1st among developing landlocked countries,
achieving an EGDI score of 0.9009, followed by
Mongolia, Armenia. Uzbekistan is 4th with a score
0f 0.7999 (UN E-Government Survey, 2024);

Online Services Index (OSI): With an index
score of 0.9390, Kazakhstan ranks tenth worldwide,
among world leaders including South Korea, Den-
mark, and Estonia, and outperforms major nations
like China, Germany, and Australia. Although there
is a decline of two positions compared to 2022,
when the country was ranked 8th (UN Online Ser-
vice Index, 2024).

Uzbekistan on the other hand, has risen in the
e-government rating and falls into the category of
nations with a Very High EGDI (for the first time).
Previously a country was in the High EGDI group.
At the end of 2022, Uzbekistan ranked 69th with an
index of 0.7265. In 2024, the country rose by 6 posi-
tions, reaching 63rd place with an index of 0.7999.

Despite a slight decline in the country’s Online
Services Index (OSI) ranking, from 57th place to
59th, Uzbekistan’s overall OSI value increased from
0.74400 in 2022 to 0.76484 in 2024.

Another notable achievement is Uzbekistan’s
substantial progress in the Telecommunication Infra-
structure Index (TII). Its TII value rose significantly
from 0.65750 in 2022 (ranked 87th) to 0.87687 in
2024 (ranked 68th), marking an impressive improve-
ment of 19 positions over the two-year period.
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Figure 6 — A detailed overview of Kazakhstan’s Online Service Index (OSI), including values from previous years.
source: UN E-Government Survey (2024)
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Figure 7 — A detailed overview of Uzbekistan’s Online Service Index (OSI), including values from previous years.
source: UN E-Government Survey (2024)

Media Market Volume and the Share of Invest-
ments in Digital Marketing:

Previous years’ indicators show that digital bud-
gets in Kazakhstan have grown faster than other seg-
ments of the country’s media market. This is mainly
due to the popularization of online consumption and
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the development of e-commerce. Thus, in 2019, the
digital budget accounted for 29% of the total vol-
ume of Kazakhstan’s media market, in 2020 34%, in
2021 —37%, in 2022 — 40%, in 2023 — 47% (Profit,
2023). It is also worth considering that Kazakh-
stan’s volume of the media market in 2020 showed
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a 5% drop due to the pandemic. Advertisers lowered
their budgets to reflect the shift in consumption. For
example, advertising campaigns in outdoor advertis-
ing, radio, and indoor have been reduced. The entire
year 2021 was spent on a slow but steady recovery.
And next year, 2022, the media market showed pos-
itive dynamics, the results exceeded forecasts by 2%
(Profit, 2023).

The media market of Uzbekistan is the fastest
growing in the region, however, the lack of uniform
measurements does not allow us to accurately assess
the dynamics of its growth. The data from different
sellers and sources may vary significantly depend-
ing on the approach. According to a media market
study conducted by Ledokol Group, the volume of
the country’s media market in 2022 amounted to
1,195 billion sum (of which 25% was the digital
market share), in 2023 it amounted to 1,617 billion
sum which was 27% of the digital market share (Tri-
bune, 2024, 4). But according to the International
Media Service (IMS) company, the volume of the
country’s media market in the same year amounted
to 1,225 billion sum (Spot, 2024), and based on the
AACA (Advertising Association of Central Asia)
experts commission, the volume of the Uzbek me-
dia market in 2023 amounted to 1,300 billion sum
(Wunder Digital, 2024a).

The substantial Internet penetration and user
growth have driven corresponding expansions in
the media and digital markets of both countries. By
the end of 2023, Kazakh media market surpassed
the 100 billion tenge threshold (approximately 220
million US dollars, as of January 1, 2024), with the
digital market acting as the primary growth driver.
According to Dmitry Grigoriev, CBDO of Wunder
Digital, the digital market achieved a growth rate of
56% in 2023, with projections for 2024 suggesting
at least a 30% increase, adjusted for inflation (Profit,
2023). And as it was mentioned above, at the Digi-
tal Wave 2024 conference in Almaty, it was further
highlighted that digital market budget growth in Ka-
zakhstan reached 47% in 2023 (Advertising Asso-
ciation of Central Asian, 2024).

Total investments in Uzbekistan’s digital mar-
ket reached 440 billion sum in 2023 (Tribune,
2024), equivalent to approximately 36 million USD
as of January 1, 2024. Moreover, according to Al-
exander Sidorov, CEO of Admixer Advertising in
Uzbekistan, the media part of the digital advertising
in the country accounts for 60% of the market, that
is 50.3 million USD (Admixer Advertising, 2023).
Regarding Uzbekistan’s media market, it grew by
35% in 2023, with projections indicating a 28-30%

growth rate for 2024 according to Dilshod Muzaf-
farov, Head of Ledokol Group (Tribune, 2024), and
according to IMS Uzbekistan’s media market is ex-
pected to grow by about 27% in 2024, amounting to
1.55 trillion sum, but based on Wunder Ddigital’s
expert assessment, the country’s media market is
expected to grow by 25% to 1.625 billion sum in
2024.

These figures underscore the accelerating shift
towards digitalization in both countries, with digi-
tal platforms driving substantial transformations in
their respective media industries.

Social Media Statistics and Messaging Plat-
forms:

Another critical indicator of the digital market
is the statistics on social media usage. As of Janu-
ary 2024, Kazakhstan reported 14.10 million active
social media users (Kemp, 2024a), marking a sig-
nificant increase of 3.7 million (+34.9%) from early
2023 (Kemp, 2024a). By March 2024, the most
popular platforms in the country were TikTok, with
14.1 million users, and Instagram, with 12.5 mil-
lion users (Profit, 2023). TikTok’s audience profile
in Kazakhstan reveals a near gender balance, with
51.1% female and 48.9% male users. The core age
demographic consists of individuals aged 18-24
(39%), followed by 25-34 (30%) and 35+ (16%). In
contrast, Instagram shows a stronger female pres-
ence, with 59.9% female users and 40.1% male. Its
largest user group is aged 25-34 (29%), followed
by 18-24 (27%) and 35-44 (21%) (Wunder Digital,
2024Db).

Messaging platforms also play a significant role
in Kazakhstan’s digital landscape as communication
tools. WhatsApp leads, used by 83.4% of cellular
users, while Telegram ranks second with 38.6% of
users (Wunder Digital, 2024b). Additionally, video
content consumption is a notable trend, as 54% of
Kazakh residents prefer YouTube for video view-
ing. According to the 2023 MMI study, YouTube
ranks as the second most popular platform after
Kaspi Bank’s super app (70%) in terms of user reach
(Wunder Digital, 2024b).

In Uzbekistan, as of January 2024, active social
media users totaled 8.70 million, representing 24.6%
of the population (Kemp, 2024b, 23). The period
from early 2023 to January 2024 saw an extraordi-
nary growth of 4.5 million users (+107%) (Kemp,
2024b, 27). This rapid expansion underscores the
accelerating adoption of digital platforms in Uz-
bekistan, although the percentage of the population
engaged with social media remains significantly
lower than in Kazakhstan.
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Instagram is the most popular social network in
Uzbekistan, boasting an audience of 10.4 million
users as of 2023 (Wunder Digital, 2024b). Dur-
ing the year, the platform experienced significant
growth, with user numbers increasing by 53% — a
record achievement for the country. Data analysis
highlights Instagram’s steady growth trajectory
compared to other social networks. The platform’s
primary audience comprises young people aged 18-
24 (36%), followed by users aged 25-34 (27%) and
13-17 (15%). Demographically, Instagram’s users
are predominantly male, with 63% men and 37%
women.

Facebook follows with a smaller audience of 2.5
million users, maintaining a gender distribution of
69% men and 31% women. The age profile of Face-
book users is concentrated in the 35-44 (31%) and
25-34 (31%) age groups, with a smaller proportion
aged 18-24 (16%). Overall, social platform users
in Uzbekistan grew by 25% in 2023, with Linke-
dIn experiencing an even higher growth rate of 31%
(Wunder Digital, 2024b).

YouTube holds the top position as the most
popular video hosting service in Uzbekistan, with
10.3 million users, or 45% of all Internet users, as
of September 2023 (Wunder Digital, 2024b). The
platform’s core audience falls within the 25-34 age
group (36%), followed by 18-24 (29%) and 35-44
(22%). Notably, 96% of users access YouTube via
smartphones, spending an average of 20 minutes per
day on the platform.

Among messengers, Telegram is the unequivo-
cal leader in Uzbekistan, with 26 million active us-
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ers as of September 2023 (Wunder Digital, 2024b).
According to George Lobushkin, the platform own-
er Pavel Durov’s former press secretary, Uzbeki-
stan ranks 2nd globally after Russian Federation in
terms of the number of channels and their audience.
The total audience of Telegram channels in Uzbeki-
stan is reported at 740 990 000, reflecting the plat-
form’s active and promising growth in the country.
Uzbekistan hosts over 123,000 Telegram channels
and approximately 18,000 chat groups, showcasing
the rapid development and potential of its Telegram
ecosystem (Kun, 2023).

Comparison of Platform Preferences: Based on
the 2023 data, TikTok, Instagram, and WhatsApp
emerged as the most popular platforms in Kazakh-
stan. In contrast, Uzbekistan’s digital ecosystem is
dominated by YouTube, Telegram, and Instagram.
By the end of 2023, the penetration of social net-
works among Internet users was 77.5% in Kazakh-
stan and 29.5% in Uzbekistan (Wunder Digital,
2024b).

Streaming Video (Streaming Video-on-Demand
or SVOD):

Statista reports that as more Kazakhs look to on-
demand entertainment options, the country’s video
streaming business has grown substantially and
become increasingly popular in recent years. As of
March 2024, there are 2.4 million users in Kazakh-
stan, with an user penetration rate of 12%. Further,
the user penetration rate is projected to reach 12.3%
in 2025 and is anticipated to rise to 12.7% by 2027,
reaching an estimated 2.7 million users by that time
(Statista Market Insights, 2024a).
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Figure 8 — SVOD User Penetration rate in Kazakhstan as of March, 2024.
source: Statista Market Insights (2024a)
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Notably, since the pandemic, the revenue of
Kazakhstan’s SVOD market has shown consistent
growth. As of March 2024, the market generated
revenue amounting to 41.07 million USD, with pro-
jections indicating an increase to 46.25 million USD
by 2025. The market is also expected to achieve a
compound annual growth rate (CAGR) of 11.22%
between 2025 and 2027, resulting in a projected
market volume of 57.21 million USD by 2027. The
Average Revenue Per User (ARPU) in the SVOD
market is projected to reach 19.07 USD in 2025 and
increase to 22.32 USD by 2027. (Statista Market In-
sights, 2024a).

Uzbekistan’s Video Streaming (SVOD) market
is projected to experience rapid growth, driven by
increasing internet penetration and rising demand
for on-demand entertainment. As of March 2024, the
market is expected to reach a revenue of 66.49 mil-
lion USD by 2025, with a compound annual growth
rate of 12.22% between 2025 and 2027, resulting in
a projected market volume of 83.73 million USD by
2027 (Statista Market Insights, 2024b).

Key user-related metrics for Uzbekistan’s
SVOD market include User Penetration, which is
anticipated to reach 9.2% in 2025 and increase to
10.5% by 2027, and the number of users, expected to
grow to 3.8 million by 2027. Additionally, the Aver-
age Revenue Per User is projected at 20.17 USD in
2025. These metrics underscore Uzbekistan’s grow-
ing prominence in the global SVOD market and
its potential for sustained expansion in the coming
years (Statista Market Insights, 2024Db).

Mobile Connectivity:

As of January 2024, Kazakhstan recorded
26.24 million cellular connections, surpassing the
total population of 20.03 million. This discrep-
ancy reflects the common practice of individuals
maintaining multiple connections for personal and
work-related purposes. According to GSMA Intel-
ligence, mobile connections in Kazakhstan amount
to 133.1% of the total population. From the begin-
ning of 2023 to January 2024, mobile connections
grew by 727,000, representing an increase of 2.8%
(Kemp, 2024a). Concurrently, mobile traffic saw a
notable increase of 10.7%, accounting for 65.62%
of total traffic, while desktop traffic declined by
16.2%, falling to 33.49% (BYYD, 2024; Kemp,
2024a).

In Uzbekistan, mobile connections reached
33.81 million at the beginning of 2024, with 95.5%
population coverage according to GSMA Intelli-
gence. Over the course of the year, the number of
mobile connections grew by 1.5 million, reflecting a
4.6% increase (BYYD, 2024; Kemp, 2024b). Since
2020, Uzbekistan has experienced a steady rise in
mobile traffic, with annual growth rates of 31.9%
in 2020, 8.2% in 2021, 9.8% in 2022, and 2.2% in
2023. By 2024, mobile traffic accounted for 70.60%
of total traffic, while desktop traffic had decreased to
28.83% (BYYD, 2024; Kemp, 2024b) with a 4,6%
decline (Statcounter, 2023).

It is also important to highlight data from
the IMD World Digital Competitiveness Rank-
ing (WDC) 2024, presented alongside The Digital
Divide: Risks and Opportunities report. The rank-
ing evaluated 67 economies, assessing their digital
competitiveness from most to least competitive.
Kazakhstan secured the 34th position with an over-
all score of 66.43. The evaluation was based on 59
criteria, incorporating both hard data, e.g., internet
bandwidth speed, weighted at 2/3 and soft data, e.g.,
perceived company agility, weighted at 1/3 (IMD
WDC Ranking, 2024: 49). Country’s top strengths
were observed in sub-factors such as Training and
Education (ranked 2nd), Business Agility (ranked
Sth), and Regulatory Framework (ranked 28th).
However, weaknesses were identified in sub-factors
like Technological Framework (ranked 52nd), Capi-
tal (ranked 52nd), and IT Integration (ranked 54th)
(IMD WDC Ranking, 2024: 131). Unfortunately,
Uzbekistan was not represented in this report.

Results and Discussion

The study revealed the following key findings,
presented in a pivot table (Table 1) to enhance clari-
ty and facilitate a nuanced understanding of patterns
and relationships within the datasets. The table pro-
vides a detailed comparison of critical metrics and
growth trends, highlighting notable differences and
similarities in the digital landscapes of Kazakhstan
and Uzbekistan, with a specific focus on the digital
media market.
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Table 1 — Comparison of indicators of the digital landscapes of Kazakhstan and Uzbekistan

Metric Kazakhstan Uzbekistan
Population (millions) as of January 1, 20,03 million 36,79 million
2024
Internet Penetration, %, as of January 92,3% 83.3%
2024
Total Internet Users (% of the total 18,9 million 29,52 million
population), as of January, 2024 (92,3%) (83,3%)

Median mobile and fixed broadband
download speeds, Mbits/s (megabits per
second). / as of November, 2024
(change since November, 2023)

Median mobile download speed was
53.69 Mbits/s. Rank: 58.

(+18.20 Mbit/s since 11/2023);

Median fixed broadband download speed
was 66.38 Mbits/s. Rank: 89. (+14,97
Mbit/s since 11/2023)

Median mobile download speed was
37.82 Mbits/s. Rank: 73.

(+13.12 Mbit/s since 11/2023);

Median fixed broadband download speed
was 79.06 Mbits/s. Rank: 73. (+23.61
Mbit/s since 11/2023)

Gender Distribution (among Internet
users), % / as of January, 2024

51,8% women,
48,2% men

49,9% women,
50,1% men

ICT Development Index (IDI) score
(position in ranking), 2024

90.1
(42nd out among 170 countries)

84.9
(73rd among 170 countries)

UN E-Government Development Index
(EGDI) score (rank; change), 2024

0.9009 (Rank: 24; rose by 4 positions
over the two-year period)

0.7999 (Rank: 63, rose by 6 positions over
the two-year period)

UN Online Service Index (OSI) score
(position in ranking among 193
countries), 2024

0.9390
(Rank: 10; decline by 2 positions over the
two-year period)

0.7648
(Rank: 59; decline by 2 positions over the
two-year period)

UN Telecommunication Infrastructure
Index (TII) score (rank; change), 2024

0.92353 (41st, rose by 23 positions from
2022 to 2024)

0.87687 (68th, rose by 19 positions from
2022 to 2024)

The Volume of the Media Market, 2023
(equivalent in US dollars)

over 100 billion tenge
(~220 million US dollars,
as of January 1, 2024)

1,617 billion sum
(~131 million US dollars,
as of January 1, 2024)

Share of Investments in Digital
Marketing, %, 2023 (equivalent in local
currency and USD) / growth in %

47%

(approx. 47 billion tenge = approx. 103
million US dollars, as of January 1, 2024)
/ 56% growth

27%

(440 billion sum = approx. 36 million
US dollars, as of January 1, 2024) / 30%
growth

(growth %, from Jan. 2023 to Jan. 2024)

Social Media Users 14,10 million 8,70 million
(% of the total population), as of Jan 2024 | (71,5 %) (24,6%)
Social Media Growth +3,7 million (+34,9%) +4,5 million (+107%)

Popular Social Platforms, 2023:
- number of users, millions

- (gender demography, %)

- the age distribution

TikTok: 14,1 million users (women
51,1%, men 48,9%).

18-24 y.0.: 39%; 25-34 y.o.: 30%; 35+
y.0.: 16%

Instagram: 12,5 million users (women:
59,9%, men: 40,1%).

25-34 y.0.: 29%; 18-24 y.0.: 27%; 35-44
y.0.:21%

Instagram: 10,4 million users
(women 37%, men 63%).

18-24 y.o.: 36%; 25-34 y.0.: 27%);
13-17 y.0.: 15%

Facebook: 2,5 million users

(women 31%, men 69%).

35-44 y.0.: 31%; 25-34 y.0.: 31%; 18-24
y.0.: 16%

Messaging platform leaders (%), 2023

WhatsApp (83,4%),
Telegram (38,6%)

Telegram (88%)

Projections for the Streaming Video-on-
Demand (SVOD) sector;

Compound Annual Growth Rate (CAGR)
for 2025-2027

User penetration (2025): 12,3%
Users (2025): 2,4 million

Revenue (2025): 46,25 million USD
CAGR (2025-2027): 11.22%

User penetration (2025): 9,2%
Users (2027): 3,8 million

Revenue (2025): 66,49 million USD
CAGR (2025-2027): 12.22%
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Continuation of the table

Metric Kazakhstan Uzbekistan
Most popular video hosting, 2023: YouTube: ~10,2 million YouTube: 10,3 million
Number of users (% of all internet users | (54% of all Internet users); (45% of all Internet users);
in the country); Gender demography men: 62%, women: n.d. men: 62%, women: 38%
Mobile Connections, millions (% of 26,24 million 33,81 million
population) / as of January, 2024 (133.1% of population) (95.5% of population)
Growth in Mobile Connections, % +2.8% +4.6%
(number of connections), 2023-2024 (727,000 connections) (1,5 million connections)
Mobile Traffic Share, % 65,62% 70,60%
(year-on-year change, %) 2023-2024 (+10,7%) (+2,2%)
Desktop Traffic Share, % 33,49% 28,83%
(year-on-year change, %) 2023-2024 (-16,2%) (-4,6%)

Internet Penetration and Connectivity: The data
sourced from official government reports, interna-
tional digitalization development indexes, and other
relevant publications. Measurements included in-
ternet penetration rates, gender distribution among
internet users, and median download speeds. These
indicators formed the basis for a comparative analy-
sis of digital connectivity trends. Statistical analysis
revealed significant progress in digitalization during
the post-pandemic period. Kazakhstan achieved a
penetration rate of 92.3%, with 18.9 million users
distributed almost equally by gender (51.8% wom-
en, 48.2% men). Uzbekistan reached 83.3%, with
29.52 million users and a nearly balanced gender
split (49.9% women, 50.1% men). Median down-
load speeds showed disparities, with Kazakhstan
leading in mobile speeds (53.69 Mbps), while Uz-
bekistan performed much better in fixed broadband
(79.06 Mbps).

International Digitalization Development In-
dexes: Key metrics like the ICT Development Index
(IDI) and UN indexes demonstrated both countries’
advancements. In 2024, Kazakhstan scored 90.1 in
IDI, ranking 42nd globally, and achieved 0.9009 on
the EGDI, with high scores in Online Services Index
(0.9390, two positions decline from 2022 to 2024)
and Telecommunication Infrastructure (0.92353,
rose by 23 positions over the two-year period). Uz-
bekistan’s IDI score was 84.9, ranking 73rd, and its
EGDI improved to 0.7999, with two positions de-
cline in OSI ranking (but the overall performance
has increased to 0.7648 from 0.74400), and with im-
pressive TII progress (0.87687). Statistical IDI com-
parisons reveal Kazakhstan’s strong performance in
fixed broadband affordability and household inter-
net access, while mobile broadband penetration re-
mains the country’s weakest indicator. Uzbekistan

demonstrated notable gains in mobile broadband
coverage and mobile broadband penetration, but
lagged in mobile broadband traffic and fixed broad-
band traffic. Both countries demonstrated overall
progress during the post-pandemic period, with Uz-
bekistan’s scores increasing significantly compared
to pre-pandemic levels.

Media Market Volume and the Share of Invest-
ments in Digital Marketing: In 2023, Kazakhstan’s
media market exceeded 100 billion tenge (about 220
million USD as of Januay 1, 2024), with the digital
market accounting for 47% of the total investment
structure and achieving an impressive 56% growth
rate, and projections for 2024 show an additional
thirty percent gain, considering the inflation.

Total investments in the digital market of Uz-
bekistan has reached 440 billion sum (about 36 mil-
lion USD as of January 1, 2024), which is about
27% of the overall investment structure and demon-
strating an increase in growth of 30%, and regard-
ing 2024, growth estimates between 28% and 30%,
indicating continued expansion in the digital market
sector. Direct comparisons are limited, though, by
different approaches used throughout sources. Di-
rect comparisons are limited, though, by different
approaches used throughout sources.

Social Media Statistics and Messaging Plat-
forms: 14.1 million people (71.5% of the popula-
tion) regularly use social networks in Kazakhstan
and that shows a higher social media penetration (as
of January 2024) comparing to Uzbekistan, which
has a much lower penetration rate of 24.6%, and that
of 8.7 million users. But, Uzbek market expanded at
an amazing 107% between January 2023 and Janu-
ary 2024, surpassing Kazakhstan’s 34.9% growth
rate over the same period. These numbers highlight
Kazakhstan’s saturated social media landscape in
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contrast to Uzbekistan’s fast growing user base,
therefore suggesting that social media acceptance is
still in its early years.

Messaging platforms show that people in these
countries have different tastes, for example, What-
sApp is the most popular chat app in Kazakhstan,
with 83.4% of users (Telegram comes in second,
with 38.6%), on the other hand, 88% of Uzbek citi-
zens use Telegram, which also shows that it works
well in a variety of internet circumstances, espe-
cially in low bandwidth conditions, and has a lot
of other features. Also, Telegram’s dominance in
Uzbekistan shows that it is used for both personal
and business contact, which shapes the way people
communicate online.

Video Streaming (SVOD): The Streaming
Video-on-Demand markets in Kazakhstan and Uz-
bekistan are growing quickly. This is because more
people want to watch films, TV shows or other con-
tent whenever they want, and digital access is get-
ting better. In Kazakhstan, there were 2.4 million
users (12% of the population) in 2024. By 2027,
that number is expected to rise to 12.7% and there
might be 2.7 million users. In March 2024 the Ka-
zakh market was worth 41.07 million USD, and by
2027 it’s estimated to have reached 57.21 million
USD, having gone up at a rate of 11.22% per year.

In the south, the SVOD market in Uzbekistan
is growing more quickly. With a growth rate of
12.22% per year, sales are expected to have gone
from 66.49 million USD in 2025 to 83.73 million
USD by 2027. User penetration, expected at 9.2%
in 2025, is projected to rise to 10.5% by 2027, with
the user base expanding to 3.8 million. While Ka-
zakhstan reflects a steadily growing market, Uzbeki-
stan’s rapid expansion highlights its potential as an
emerging player in the regional SVOD sector. These
trends emphasize the importance of video streaming
platforms in driving the digital media market across
Central Asia.

Mobile Connectivity: In January 2024, Kazakh-
stan had 26.24 million mobile connections, which
was more than its population and a penetration rate
of 133.1%. This shows that many people use mul-
tiple connections for personal and business reasons,
and the number of connections is growing at a rate
of 2.8% per year. Their southern neighbours, Uz-
bek citizenz had 33.81 million mobile lines, which
meant that 95.5% of the population was covered and
annual growth rate was 4.6%. Kazakhstan’s mobile
traffic grew by 10.7% and now makes up 65.6%
of all internet traffic. Desktop traffic, on the other
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hand, dropped by 16.2%, showing that the country
has become a mature mobile-first digital environ-
ment. Similarly, Uzbekistan’s internet traffic shifted
toward mobile devices, and by 2024 with mobile
traffic reaching 70.6% of all internet traffic, thanks
to steady growth in mobile usage over the last four
years that shows how its digital ecosystem is grow-
ing.

Uzbekistan is undergoing quick expansion as
seen by its higher annual growth rate for mobile con-
nections, and their northern neighbour Kazakhstan’s
mobile market is more established and saturated,
with higher penetration, but slower rates of growth.
Since mobile traffic will account for most of all traf-
fic in 2024, both countries show clear trends toward
mobile-first internet access. Conversely, the more
obvious rise in mobile traffic in Uzbekistan suggests
a continuous shift in consumption patterns resulting
from increasing infrastructure development and dig-
ital adoption. The comparison research highlights
the significance of mobile connectivity for the digi-
tal growth of Uzbekistan and Kazakhstan.

Limitations and Recommendations

Despite gathering data from various metrics,
this study ran upon various constraints that influence
the depth and breadth of its conclusions. Key diffi-
culties arising from data sources are lack of detailed
data (by the regions of the countries) and inconsis-
tencies in statistical reporting. Uzbekistan’s absence
on the IMD World Digital Competitiveness Index
complicated comparison study and leaves holes in
benchmarking of its digital transformation. Further-
more, researchers neglected to closely investigate
socio-cultural and geopolitical elements affecting
digital adoption, therefore leaving significant con-
textual drivers of digital behavior for future studies.

Research had to concentrate on the official
country-level data only since data on rural areas
is still quite limited or completely absent, so pre-
venting a comprehensive knowledge of the special
possibilities and challenges in digitalization across
both countries. These constraints highlight the need
of future study to investigate the elements driving
digital adoption and to apply more thorough and in-
clusive data collecting techniques.

Moreover, it is crucial to examine how emerg-
ing technologies like artificial intelligence, block-
chain, and cybersecurity tools transform regional
digital markets. This paper purposefully leaves out
these subjects, saving them for the next research to



D.S. Azimzhanov, K.N. Myssayeva

help to increase knowledge and guide the creation
of reasonable strategies for the region’s sustainable
digital development.

Conclusion

The comparative analysis underscores the criti-
cal role of ICT in shaping digital transformation
within these contexts. Kazakhstan’s achievements
in digital infrastructure, reflected in higher digi-
tal development rankings, position it as a regional
model, while Uzbekistan’s dynamic growth trajec-
tory highlights its potential as an emerging digital
economy. Driven by increased use of ICT tools, in-
vestments in digital infrastructure, and the growing
importance of SVOD platforms in driving digital
media consumption, both countries are clearly mov-
ing toward mobile-first internet access.

However, both countries’ digitization approach-
es have distinct limitations that require careful plan-
ning. Discrepancies in data sources and measure-
ment methodologies, hinder precise comparisons
and complicate growth assessments. Kazakhstan
must address persistent challenges in mobile broad-
band penetration and median internet speeds, which
could constrain further progress in a saturated mar-

ket. Meanwhile, Uzbekistan’s ability to sustain its
rapid expansion depends on achieving equitable
digital access and strengthening its ICT and Inter-
net speeds as well. The limited data availability on
rural areas further restricts a comprehensive under-
standing of the digital divide, necessitating targeted
interventions.

These problems should be taken into account in
future digitalization plans, along with opportunities
that are unique to each country. Kazakhstan should
focus on fostering innovation and targeted invest-
ments to improve weak indicators, especially mo-
bile broadband penetration and internet speeds, with
focus on closing the gap between cities and rural
areas. Uzbekistan, on the other hand, needs to pri-
oritize diversifying its ICT infrastructure, and fixing
socio-economic inequalities, so that everyone can
benefit from digital growth. Both countries would
also benefit from exploring the political, social, and
cultural factors that affect people’s use of technolo-
gy in order to make effective policies. Collaborative
initiatives between these countries could amplify
their advancements, fostering Central Asia’s inte-
gration into the global digital economy and position-
ing the region as a hub for sustainable and inclusive
digital transformation.
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KOMMYHUKATUBHBIE CTPATETMI MEAUAAUCKYPCA
KA3AXCTAHCKOMU BAOTOCO®EPDI:
ANAAOI OBLUECTBA 1 BAACTH

E. OpmaxanoBa

Cratbsi NoCBslLeHa (hEHOMEHY reHepaLmm KOMMYHUKATUBHBIX CTPATErMi B Ka3axCTaHCKOW 6A0roc-
depe. CTPyKTYpPMPOBaHHbIN NPOLECC KOMMYHUKALMKW B COLMAABHbBIX CETSX, BKAIOYAIOLLMI CeMMOTUYe-
CKME CMbICAbI M KOTHUTUBHbBIE MA@HbI, 0CO6bIM 06pPa3OM OMTUMU3MPYET MPOLECC MHDOPMALMOHHOTO
B3aMMOOOMEHa BAACTU 1 00LecTBa. LieAb MCCAeAOBaHUS 3aKAKOUAETCS B BbISIBAEHMM U OMUCAHUK CTpa-
TErMi M COLIMAAbHBIX KOHTEKCTOB, MCMOAb3YEMbIX B KOMMYHMKATMBHOM MeAMAAMCKYpCe LMdpOBOM
6eceApl.

Ha ocHoBe aHaAM3a TeKCTOB coumaabHoM ceTu B Facebook, AMHIBUCTMKM M CTUAMCTUKM aBTOPCKMX
6A0roB, GbIAM CCDOPMYAMPOBAHDBI KAIOUYEBbIE XapaKTEPUCTUKM PEYEBOrO MOBEAEHMSI NMPEACTaBUTEAENH
BAQCTM (UMHOBHMKOB, PYKOBOAMTEAEI MPECC-CAYXKO U AP.), UCMOAB3YIOLMX ODULIMAABHBIE aKKayHTbI B
COLIMAAbHbBIX CETIX AAS CO3AQHMS MO3UTUBHOM KOMMYHMKALIMK C ayAUTOpren. M3yueHme aaroputma m
Ka4eCTBEHHbIX XapaKTePUCTUK KOMMYHMKATMBHBIX TaKTMK, (DOPMUPYEMBIX 3aAa4amMn M HaMEPEHMSAMM
KOMMYHMKATOPOB, MO3BOASET BbIYAEHUTb CUCTEMHbIE XapaKTEPUCTMKM KOHTPOAUPYIOLLMX MEXAHN3MOB
KOMMYHMKauuK. Pe3yAbTaTMBHOCTb M YNPABASIEMOCTb TaKTUYECKMMM PeLIEHMSIMU TakxKe MOXKHO Cumn-
TaTb Ba>KHOM COCTaBASIOLLEN BbiGOpa OMPEeAEAEHHOro MAaHa KOMMYHMKATMBHbBIX TakTUK. ABTOP CO-
CPeAOTOUMA CBOE BHMMAHME Ha MHCTPYMEHTapuu, BAMSIOLWEM Ha PeaAm3aumio KOMMYHMKALMOHHbIX
CcTpaTterui: TeKCToBbIX haraax, poTorpadmsx, ayAMo- 1 BUAEO3aN1CcIx, CEeMaHTUUYECKOM M AMHIBOCTU-
AVICTUYECKOM aHaAM3€e MEAMATEKCTOB.

HayuHas 3HaUMMOCTb MCCAEAOBAHMS 3aKAIOHAETCS B BO3MOXKHOCTM BbISIBAEHUS M OMUCAHWUS HOBbIX
cTparteruii, MOTMBOB, XapaKTepOB COLMAAbHbIX poAen B umdpoBon Geceae. B cratbe mM3ydeHbl Kein-
Cbl NYBAMYHBIX KOMMYHUWKALIMIA B CUCTEME B3aMMOAEMCTBUS rOCYAApPCTBA M obulecTsa. NpakTnueckas
3HAYMMOCTb MPOSIBASETCS B OMMCAHWKM HOBbIX METOAOB LIM(POBOM KOMMYHMKaUMKM NPEACTABUTEAEN
rOCyAQPCTBEHHbIX CTPYKTYP B akKTyaAbHble, B MOAUTMYECKOM MAAHE, MePMOAbI MOCTPOeHMs 3heKTmB-
HbIX B3aMMOOTHOLLIEHWIA C COLIMYMOM, BbiSIBA€HWUM 3(PEKTOB MoAepaLMu OBLECTBEHHOrO MHEHUS M
B3aMMOAENCTBUS C HUM. ABTOP Tak>Ke MPUXOAMT K BbIBOAY O MHOMOKAHAaAbHOCTM CUCTEMbI LM poBO#
6eceabl Kak (DOPMbl BUPTYAAbHOTO OOLLEHMS; O HAAMUMM MPU3HAKOB HAPOAOBAACTMS B AUCKYPCE LMd-
POBOM KOMMYHMKALIMM MEXAY FOCYAAPCTBOM U OBLLECTBOM.

KAloueBble cAOBa: MEAMAAMCKYPC, Ka3axcTaHckas 6aorocdepa, umdpoBas 6eceaa, CoLMaAbHble
MeAMa, BAACTb, O6LLECTBO.

E. Ormahanova
International Educational Corporation, Almaty, Kazakhstan
e-mail: enlik.ormahanova@mail.ru
Communication strategies of the media discourse
of the Kazakhstan blogosphere: dialogue between society and authorities

The article is devoted to the phenomenon of the generation of communication strategies in the Ka-
zakhstani blogosphere. The structured process of communication in social networks, including semiotic
meanings and cognitive plans, in a special way optimizes the process of information exchange between
the authorities and society. The aim of the study is to identify and describe the strategies and social con-
texts used in the communicative media discourse of digital conversation.

Based on the analysis of texts from the social network Facebook, linguistics and the style of au-
thor blogs, key characteristics of the speech behavior of government officials (officials, heads of press
services, etc.) using official accounts on social networks to create positive communication with the
audience were formulated. The study of the algorithm and qualitative characteristics of communica-
tion tactics formed by the tasks and intentions of communicators allows us to isolate the systemic
characteristics of the control mechanisms of communication. The effectiveness and controllability of
tactical decisions can also be considered an important component of choosing a specific plan of com-
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munication tactics. The author focused on the tools that influence the implementation of communica-
tion strategies: text files, photographs, audio and video recordings, semantic and linguistic-stylistic
analysis of media texts.

The scientific significance of the study lies in the possibility of identifying and describing new
strategies, motives, and characters of social roles in digital conversation. The article examines cases of
public communications in the system of interaction between the state and society. The practical sig-
nificance is manifested in the description of new methods of digital communication of representatives
of government agencies in politically relevant periods of building effective relationships with society,
identifying the effects of moderating public opinion and interacting with it. The author also comes to
the conclusion about the multichannel nature of the digital conversation system as a form of virtual
communication; about the presence of signs of democracy in the discourse of digital communication
between the state and society.

Keywords: media discourse, Kazakh blogosphere, digital conversation, social media, power, soci-
ety.
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Ka3akcraH 6AorocrepacbiHAaFrbl MEAMA AUCKYPCIHDIH,
KOMMYHMKATUBTI CTpaTerMsiAapbl: KOFaM MeH OMAIKTIH, AMAAOrbI

Makaaa KasakcraHAbIK, 6A0rocepacbiHAAFbl KOMMYHMKALMSIABIK, CTPaTernsiAapAbl reHepaumsiAay
(beHOMeHiHe apHaAFaH. OAEYMETTIK >KeAiAepAeri KOMMYHMKALMSHbIH KYPbIAbIMABIK, MPOLIECi, OHbIH
iLWHAE CEMMOTUKAABIK, MaFbIHAaAAQP MEH KOTHUTUBTIK YKOCMApAap YKIMET MeH KOoFam apacbiHAAFbI akna-
paT aAmacy npoueciH epekile TYPAE OHTaMAAHAbIPaAbl. 3epTTeyAiH MakcaTbl — UMQPAbIK, SHIIMEHIH
KOMMYHMKATMBTI MEAMAAMCKYPCbIHAQ KOAAAHBIAATbIH CTPATErUsIAAp MEH SAEYMETTIK KOHTEKCTTEpPAI
aHbIKTay >KoHe cumnaTTay.

«DeicOyK» OAEYMETTIK XXEAICIHAETI MOTIHAEPAI TaAAQY, AMHIBUCTMKA XKOHE aBTOPAbIK, OAOr TapAbIH,
CTUAIH CapaAay Heri3iHAe ayAMTOPUIMEH XKaFbIMAbl KOMMYHMKALMS OPHATY MaKCaTbIHAQ BAEYMETTIK
SKEAIAEPAETi PECMM aKKAYHTTapAbl ManAaAaHaTbiH MEMAEKETTIK KbI3METKEPAEPAIH, (LLIEHEYHIKTEPAIH,
6acnaces Kbi3mMeTi 6acLUbIAaPbIHbIH, XXoHe T.0.) ConAey opeKeTiHiH Heri3ri cunartamasapbl Ty>XKblPbIM-
AanFaH. KOMMyHMKaTOpAApAbIH MIHAETTEPI MEH HUETTEPi apKblAbl KAAbINTACKAH KOMMYHMKALMS TaKTU-
KaCbIHbIH aATOPUTMI MEH CaraAblk, CMMnaTTaMaAapbiH 3epTTey KOMMYHMKALMSAHbI 6ackapy MexaHU3MAE-
PiHiH, >KYMEAIK KOPCeTKIlUTEPIH OKllayAdayFa MYMKIHAIK 6epeai. TakTUKaAbIK, WeWiMAEPAIH TUIMAIAIT
MeH 6acKapblAybl AQ KOMMYHMKALLMSI TAKTUKACBIHbIH, HAK Thl >KOCMAPbIH TaHAQYAbIH MaHbI3Abl KypaMAac
GOAIri peTiHAe KapaCTbIPbIAYbl MYMKiH. ABTOP 63 Ha3apblH KOMMYHMKALMSAbIK, CTPaTernsAapAbl >Ky3e-
re acblpyfa acep eTeTiH Kyparaapra ayAapabl. OAap: MaTIHAIK dariasap, oTocypeTTep, ayAMO XaHe
GerHe >kazbanap, MEAMA MOTIHAEPAIH CEMAHTUKAABIK, )KOHE AMHIBOCTMAMCTMKAABIK, TaAAQY.

3epTTeyAiH FbIAbIMW MAHbI3ABIAbIFbI LMPPABIK, SHIIMEAEr T 9AEYMETTIK POAAEPAIH, >KaHa CTpaTermnsg-
AapblH, MOTUBTEPIH >K8HE KelinkepAepiH aHbIKTay XX8He cuMraTTay MyMKIHAITiHAe »KaTblp. MakaAaasa
MEMAEKET MeH KOFaMHbIH, ©3apa 8peKkeTTecy XXyMeCiHAEr KOFaMAbIK, KOMMYHUKaLMSI >KaFAaiAapbl 3epT-
Teneai. [pakTUKaAbIK, MaHbI3ABIAbIK, KOFaMMEH TUIMAIT KapbIM-KATbIHAC KYPYAbIH CasiCh ©3eKTi Ke3eH-
AEPIHAE MEMAEKETTIK OpraHAap OKiAAEpiHiH UMQPAbIK, KOMMYHUKALMSCbIHBIH, >KaHa 8AICTepiH cunat-
TayAQ, KOFaMAbIK, MiKipAi MOAEPHM3aLMsAQY XKOHEe OHbIMEH ©3apa 9PEKeTTeCy CaAAApPbIH aHbIKTayAd
KeppiHic Tabaabl. COHbIMEH KaTap, aBTOP BMPTYaAAbl 6aliAaHbIC HbICaHbl PETIHAE LMPAbIK, (hopMaTTa
COMAECY >KYMECIHIH KOmn apHaAbIAbIFbI TYpaAbl KOPbITbIHABIFA KEAEAI; MEMAEKET MeH KoFam apacblHAAFbI
UMGPABIK, KOMMYHMKaLMS AUCKYPCbIHAQ AEMOKPaTUS GeAriAepiHiH 6OAYbI TypaAbl KETKi3eA|.

TyitiH ce3aep: MEAMAAMCKYPC, Ka3aKCTaHAbIK, 6Aorocepa, LM PAbIK, OHIME, 9AEYMETTIK MEAMA,
BUAIK, KOFaM.

BBenenue

CrpemutenbHoe pa3BuTHE Onorocdepsl MpH-
BeJNO K ()OPMHUPOBAHHMIO KOHIJIOMEpaTa I0Jb30Ba-
TeJel ColMaNbHBIX CeTel. 3a OoCcIeIHUE IeCATHIIe-
THS OOIIEHNE B MHTEPHETE MPUOOPEIIO TII00ATBHBIH
xapaktep. [loBceMecTHOEe BKJIIOUEHHE pa3IMYHbIX
co00IIECTB B BUPTYAIbHYI0 KOMMYHHMKALUIO IIPU-

BEJIO K TpaHC(OpMalMM JIUYHOCTH B MEAHAIPO-
crpaHcTBe. IlepcoHanbpHbIe POIU PaCcTyT IPONOPLIU-
OHAJIbHO 00J1aIaHUIO AKCKITIO3UBHOM MH(OpMarei
U KOHTEHTY BbICKa3biBaHui. KopoTkuii myTh 10
[0JTy4aTesisl BBI3BIBAET OMNpPABJAHHBIA HMHTEpEC Y
rOCYJapCTBEHHBIX CTPYKTYp. Uepe3 BUpPTyaslbHbIN
MHUp OHHM ObICTpEe M aKTUBHEE JOHOCST CBOIO IO-
BECTKY JHS W cojep)KaHne WH(OPMAIMOHHBIX CO-
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oOIIeHNH 10 ayauTopuH, HOpMHUpPYs, TAKUM 00pa-
30M obmiecTBeHHOE MHeHHe. Cpeln MHOT000pas3us
KOMMYHHKAIIMOHHBIX KaHAJIOB Yallle BCEro BEIOUpPa-
10T TUIaTHOPMBI COIIMATIBHBIX CeTel, Kak HanboJee
ONEpaTUBHBII MHCTPYMEHT BIMSHHMS Ha MOJOJ0€
nokonerne (Duffett, 2017). Ilpu cymecTByromem
Pa3BUTHU TEXHOJIOTMH B COLICETSIX CO3/JAlOTCS Kaue-
CTBEHHO-HOBBIE TUIAT(OPMBI JJIi aKTUBHOTO B3aH-
MOJIEHCTBUS U MHTepakTUBHOCTU. HoBBIE ycnoBud
MTO3BOJISAIOT TAKXKE CAMOCTOSATENBHO pa3pabaThIBaTh
KOHTEHT, BBIOMPATh PEKUM M KOHTEKCTHI OHJIAIH-
KOMMYHHKAIIHH.

CerojHs MHTEPHET-KOMMYHHUKAI[UM BBIXOAAT
Ha HOBBIA YpOBEHb yCTAHOBIICHUS W YIPABICHUA
OO0IIECTBEHHO-TIOIUTHUECKUMH  cBsi3siMu. B Ka-
3axcTaHe HaOJII0JaeTcsl SBOJIONHUS TOCYAapCTBEH-
HBIX BEO-TIPUIOKEHUM U TPAH3UT K BUPTYaJIbHOMY
o0IIeHnto ¢ Trocopranamu. l'ocygapcTBeHHast TIpo-
rpamma «Lludposoii Kazaxcran», yrBep:kaeHHas B
nekadbpe 2017 roma, peamu3yeTcst Kak BayKHasT KOM-
IJIEKCHAsl CTpaTerysi, HalleJIeHHas Ha IOBBILICHHE
YPOBHS KU3HU KaXKJIOTO >KUTENSI CTPaHBI 332 CUET
UCIIONIb30BaHMs IU(PPOBBIX TEXHOIOTHIA'.

B nanHOM KOHTEKCTEe comlMajbHBIE CETH pac-
CMaTpPHUBAIOTCS KaK YHUKaJIbHAs BUPTyaJIbHAs IJIaT-
(dhopma IS yCTaHOBIICHUST COIMATBHBIX CBSI3eh. B
YCIIOBUSIX MIHOBEHHOTO PAacHpOCTpaHeHHUs HHPOP-
MaIliH, CBA3b MEX/IY BIIACTBHIO M HAPOJAOM 00peTaeT
eme OOJBIIYI0 3HAYUMOCTb. B KOH(IMKTHON Min
YPE3BbIYANHON CUTYallMM CKOPOCTh OTBETA JIOJIKHA
OBITH BBICOKOH; OIEpPaTHBHOE pearupoBaHUE, TaK
Ha3bIBAEMBIN «30JIOTOM Yacy, JaeT BO3MOXXHOCThb
MOTacHUTh MTAHUKY U HAIPaBUTh OOCYKJICHUE B KOH-
CTPYKTHUBHOE PYCIIO.

BakHoe MecTo B KOMMYHHKAIlMOHHOM CTpaTe-
UM TaK)Ke 3aHUMAeT TaKTUYecKass KOMMYHHKAIIH
MEXy MPEICTaBUTEIIMU MEAUHHOTO U SKCIIEPTHO-
ro coobmectBa (Klemenova, Ereshchenko, 2020).
B aToli cdepe HakoIuIeH ONpeAeaEHHBIN OTBIT, BbI-
3BIBAIOIIMM HAYYHBIA HHTEpeC. B yacTHOCTH, aBTOP
COCPENOTOUMIICS Ha HMCCIEA0BAaHUM KEHCOB, OTBE-
YaroIMKX CIeIYIOMNUM KPUTEPHSIM: HAIHIue 0o01ie-
CTBEHHO-3HAYMMOI TEMaTHKH, CTAaTyC MOJIb30BaTe-
Tl COIMAIBHOM CeTH, coJiepyKaHue KOMMEHTApHUEB,
OCTaBJIEHHBIX MOJI TOCTOM, KOJHYECTBO JaiKoOB,
KOJIMYECTBO KOMMEHTapueB. BBuly mepapXxu4HON
COIOTYMHEHHOCTH KOMMYHHKAHTOB B COLMAJIBHBIX
CeTsIX, MBI BKIIIOYAEM B aHAJHN3 BBIMIETICPEUHCIICH-

' Tudposoii Kazaxcran: Tpanchopmamus MOCpes-
CTBOM COBPEMEHHBIX TEXHOJOTHH https://primeminister.kz/
ru/news/tsifrovoi-kazahstan-transformatsiya-posredstvom-
sovremennih-tehnologii-16093
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HBIE COCTaBJISIOIINE MEINA-TEKCTOB, YUaCTBYIOIINE
B CO3/IaHUU TIEPEAABAEMOTO COOOIICHHSI.

Ha coBpemeHHOM »3Tare pa3BUTHS 3JIEKTPOH-
HBIX KOMMYHHUKAIMi, CO3JaHue, MOTpedlieHue u
pacrpocTpaHeHue HH(QOPMAUU CTAHOBSITCS OCHO-
BOTIOJIATAIONIMMH TIOTpeOHOCTAMU coumyma. Kak
ormeuaer npodeccop E.JI. Bapranosa: «uenoBek
MEIUHHBIA — 3TO YJIeH 00IIecTBa, OBITHE KOTOPOTO
ompeJesisieTcs U B 3HAYUTEIBHON CTENeHH (HOpMH-
pyercst conepxkannem CMU kak mposykToM, mpo-
M3BOJVMBIM OTAEIBHOW OTpaciibl0 COBPEMEHHOM
9KOHOMHUKH, METUANHIyCTPUEH, U MOTPeOIsIeMbIM
B Mpoleccax MacCOBOM/COIMANbHON KOMMYHHKA-
MU, a TaKkKe KOMMYHHUKAI[MOHHBIMUA OTHOIICHHS-
MH M HHTepecamu nHauBuaa» (Bapranosa, 2009).
JleCTBUTENbHO, KaX/bli YeJOBEK TaK WM WHaye
MOJKET OTHECTH ce0sl K KaTeropuu MEJUHHON JIN4-
HOCTH. 3aBHCHUMOCTBH OT TaUKETOB M KOMMYHHKa-
[UI CTAaHOBMTCS Ba)XKHBIM U IIMPOKO pacrlpocTpa-
HEHHBIM TPU3HAKOM COBPEMEHHOTO YeJIOBEKa.

Bceobumii wHTEpec Kk moTpeOiIeHU0 HHQOP-
MaI¥ TIOPOXK/IAaeT HOBBIE THIHI KOMMYHUKAIIMU B
«BHPTYaJIBHBIX cooOiecTBax». b. Yamiman npea-
JIOKUIJI CIIEAYIONIEe ONpEeeNIeHHe TOHATHS «CO-
o0mIeCTBa»: «3TO CETH MEXIMYHOCTHBIX CBS3CH,
KOTOpBIE 00ecTeynBalOT KOMMYHHKaOeIbHOCTb,
MOJ/ICPKKY, MH(POPMAIMIO, YYBCTBO NPHUHAJICHK-
HOCTH W COIMaJIbHON maeHTuyHOCTH» Wellman B.
(2001:228). 3a mocneaHue ACCATH JIET MOSBHIOCH
1eJI0e TOKOJIEHHE «BUPTYaIBHBIX c000mIecTBY. 1x
B3aMMOJECHCTBUE B COLIMAIBHBIX CETAX XapaKTepH-
3yeTcsl CBO€H YCTOMYHMBOCTBHIO B OTHOIIEHWH MHO-
X OOIIecTBEHHBIX mpoueccoB. Tpanchopmanus
COIMAJIBHBIX CETEH MOCTY)KMJIa TONYKOM ISl pe-
alM3ally HOBBIX CTpaTerHil Ha OCHOBAaHUM THIIOB
kommyHukaruu. Mccnegoarens M. IlantoieB ot-
MEYaeT, YTO COUUAIbHBIE CETH U MUKPOOJIOTH Aal0T
MOJIE30BATENSIM CBO0OTy KOMMyHHKanu. OH cpaB-
HUBAET UX C MyCTOH (OPMOM, B KOTOPYIO KaxJIbIi
JI00aBIIIeT CBOM COOCTBEHHBIM THIT KOHTEHTA; IO-
CETHUTENIN COLUANBHBIX CeTel U MUKPOOJIOTroB camMu
BBICTPAMBAIOT HEOOXOIUMbIE UM KOMMYHHUKAIIUU H
3aIOJHSIOT «MH(POPMALMOHHBIA BaKyyM, o0pa3o-
BaBIIIMIICSI B pe3yJbTaTe HEYOBIECTBOPUTEIHHON
paboThI TpodecCHOHaNBHBIX CPENICTB MAaCCOBOM MH-
dhopmanmm n kommyHukanumy (Ilarromesa, 2011).

TakuM 00pazoM, aKTyaTU3UPYyIOTCs CHCTEMATH-
3anus ¥ HAyYHBIH aHAJIN3 KOHTEHTA Ka3aXCTaHCKOW
Onorocgepsl, BKIIOUEHHOH B AUCKYPC KOMMYHHUKa-
MM 00IIeCTBa U BIIACTH, MPEICTABIIONMEH COO0
HaunOoJiee ObICTPOPA3BUBAIOIINIACS U BIUSTEIbHBIN
CErMEeHT 2JIEKTPOHHOW KOMMYHHUKAIINH.



E. OpmaxanoBa

MaTepI/laJ'lbI U METO/JbI

Mertojoniorueit u3yueHue MUPPOBBIX KOMMY-
HUKAaTUBHBIX CTpAaTeTHil OBLIM BBHIOpAHBI KOMIIA-
paTHBHBIH W TekcToBOW aHanu3. OOIICCTBCHHBIC
W yNpaBIeHYECKHEe MOOMIBHBIC BEO-TPHUIIOKEHUS
M3y4YaJuCh B KAaueCTBE KJIFOUYEBOTIO 3BEHA IH(pO-
BOIl KOMMYHHKAIIUW MEXKIY BIACTHIO H OOIIECTBOM.
CTpyKTYpHO# 4aCThIO UCCIICIOBAHUS CTalla IH(PO-
Basg Oecela, KaKk yCTOWYMBBIN KaHaJl KOMMYHHKa-
LMH.

[omuTHueckas nudpoBas KOMMYHHKAIIHS, pea-
JU30BaHHAS B MPEIECHTHBIX TEKCTAX COIMATBHBIX
ceTeil, M3ydeHa C MO3UIHNHA TEKCTOBOTO W JIMHTBO-
cTHiMCcTHYEeCKOro aHanu3a. CeMHOTHYeCKUil aHa-
JU3 TIPUMEHSIICS NIl OIIEHKH W TPaHCKPHOUpPOBa-
HUS CMBICJIOB B TEKCTaxX BUPTYaJIbHBIX OeCe]I.

J1s n3ydeHuns: TEKCTOB aBTOP TaKKe 00paThiICs
K METOJaM COI[MOJMHIBUCTHYECKOIO aHajau3a, Me-
TOJIy KPUTHYECKOTO JUCKYpC-aHAlIN3a C UCIOJB30-
BaHHMEM MYJIBTUMOJATLHOTO Toaxoaa. Kpome Toro,
KPUTHYECKUH TUCKYpC-aHAIW3 OBUT HMCIIONB30BaH
JUISL OIICHKHM TPHU3HAKOB OOIIECTBEHHOW WJIEO0JIO-
TUM W JalbHEHIIIero OnpeneseHus MOBECTKH JTHS.
[Tockonbky coruanbHble MEIUa IUKTYIOT IpaBU-
Jla TIPOM3BOJICTBA, PACTPOCTPAHEHHS WM TOTpedIe-
HUsI KOHTEHTA, B IaHHON paboTe paccMaTpUBACTCS
TEKCT, B3ATHIA B cOOBITHIHOM acmekte. [Ipencras-
JICH Ka4eCTBCHHBIN aHaU3 (parMEeHTOB JUCKypca
B COITMANTBHBIX CETSAX JJIS JEeMOHCTPAIUH MYJIbTH-
MOJAIBHOTO MMoaxona. B paMmkax wuccrieqoBaHus
OBUIM TIOYYEHBI Pe3yJIbTaThl JICTATHHOTO aHAIIN3a
KOHKPETHBIX TeKCTOB. B kauecTBe Kketica Oblia BbI-
OpaHa HOBOCTH O BO3MOYXHOM MOSTAITHOM ITOBBI-
mennn crasku HJIC no 20%. Uudopmarus Obuia
pa3MernieHa Ha odunUanbHOM caiite MuHHUCTEp-
CTBa HAIMOHAIBHOM 3koHOMUKH PK?, Ha cTpanuiiax
CPEJICTB MaccOBOH WH(MOPMAINH, a TAK)KE aKTHBHO
o0cyxmanach OU3HEC-COODIIECTBOM® U B COIHATb-
HBIX M€eJIHa.

MarepuanaMu UCCIECTIOBAHUS CTATU TEKCTOBELIC
BOIUIOIIEHUSI CETEBBIX AUAJIOrOB, O0BEIUHSIOIINE
MHTEPHET-TI0IH30BATENICH MO pa3IuYHBIM HHTEpe-
cam (pabodre TPOIECCH, TNYHBIE MOTHBBI U T.JI.).
N3yueH crnucok rocynapCTBEHHBIX YCIYT, KOTOPHIC
MOKHO TIOJYYUTh C TIOMOIIBIO BEO-TIPHIIOKEHHIA.
OpueHTHpOoBOYHO, «...Bonee 90% ycmyr ot obmie-

2 https://www.gov.kz/memleket/entities/economy/press/

news/details/935215?lang=ru

3 Tloebimenne craskn HJIC: mouemy OusHeC mpoTHB?
https://atameken.kz/ru/news/50847-povyshenie-stavki-nds-
pochemu-biznes-protiv

ro KojanuecTBa B PeecTpe nepeBe/ieHb! B 3JEKTPOH-
Hblii (hopmat. COrnacHO CTaTHCTHYECKUM IOKa3a-
temsim 2024 ropa, monbk3oBaTenu nopraina eGov.kz
u MoOmipHOTO mpuioxkeHus eGov Mobile umeror
BO3MO>KHOCTb I10/1aBaTh 3asBKM OHJIAIH, HE BBIXO-
Il U3 ToMa Win oduca, 9TO 3HAYUTENBHO YIpoIa-
eT MpolLEecC B3aUMOJEHCTBUS ¢ rocyaapctsoM. Ha
TEKYIINHA MOMEHT BCETO MOPTaj OKa3all TpakJaHaM
Oonee 450 MUITMOHOB YCIYT, a MPHJIOXEHUE 66
MUITHOHOB YCITyT?,

Omnupuueckoid 0a3oi MCCIEAOBAaHMS CTaU
HEIMOCPEICTBEHHO TEKCTOBbIe (hailnbl, ¢oTorpa-
¢un, ayaumo- W BHICO3AIMCH COLUAIBHOH CETH
«DeticOoyk». Bribop cereBoii mmaTdopmbl 00yCIoB-
JeH (akropamu Bo3pacTa U COLHMAIBLHOTO CTaTyca
[10J1b30BaTENECH. AHANU3UPYIOTCS MOCTBI, PENOCTbI
U KOMMEHTapuH, KOHTEHT KOTOPBIX HampaslicH/HE
HarpaBsJieH Ha JUAJIOT C HACEJIEHHEM BO BpeMs 00-
CyXJIeHHsI 00IIECTBEHHO-3HAUNMBIX MTPOOIIEM.

B pamkax wuccrenoBaHus H3y4eH TaKKe Psij
rOCy/apCTBEHHBIX JOKYMEHTOB U 3aKOHO/IATENIBHO-
MIPaBOBBIX aKTOB M MHUIIMATHB B c(pepe 3IeKTpoH-
HOTO TPABUTENILCTBA U CIBIIMIALIETO TOCYIapCTBa.
OCHOBHBIM CITHKEPOM JIaHHBIX HWHUIIUATHB aBTOP
cuntaetr KaceiM-XKomapra TokaeBa, 0ObsSBUBILETO
MIPHOPHUTETHON CHUCTEMHYIO paboTy IO yCTaHOBIIe-
HUIO 3QPEKTUBHON CHCTEMbl KOMMYHUKAIIUH C Ha-
cesleHneM u ou3HecoM: «B KakoM IeHTpabHOM 1
MECTHOM HCIIOJTHUTEIBHOM OpraHe JOJKHBI (yHK-
LIMOHUPOBATH OCTOSTHHO JIEHCTBYIONIUE MO IKH
JUIsL IPSIMOM 1 00paTHOM cBsI3U ¢ HaceneHueM. Oco-
00e BHUMaHHE HAJ0 yJIeIUTh padoTe C COMANIbHbI-
Mu ceTsiMH. Kaxkaplii TocyjapCTBEHHBIN CITy Kalui
JIOJDKEH OBITh aKTHBHBIM B COLMANBHBIX CETAX MO
KypHpyEeMbIM BollpocaM. B Bek MHTepHETa 3TO yxKe
o0s3anHOCTh. CoriceTH, a He TPaIUIIMOHHBIE CPEl-
CTBa MaccoBOM MH(pOpPMAalWH, CErOAHs CTalu OcC-
HOBHBIM HCTOYHUKOM WH(OPMAIHH s JTrofei. B
WTOTE JIFOJIN OCTAIOTCS B HEBEJICHUU U JJOBOJIbCTBY-
IOTCS IOMBICTIAMH WJIM OTKPOBEHHOH Je3uH(popma-
uuei. To ecTb K 4eMy MpUBOAUT ACHUIMT MPaBIH-
BO#, qocToBepHOM wuH(popManun»®. Taxke OBUIH
H3y4YeHBl aKKayHTBHI TOCYIAPCTBEHHBIX CITyKallUX,
TIpe/ICTaBUTENEH BBICIIEr0 W CPEHETO 3BEHA B I10-
JUTUKE U OU3HECe.

4 Bortee 20 MIJUTHOHOB TOCYCITYT TOJTYYIMIN Ka3aXCTaHI[bI
yepe3 eGov u eGov Mobile 3a nepByto monosuny 2024 roga. 15
ntonst 2024. https://egov.kz/cms/ru/news/egovmobile

5 KaxIplif TOCCIy’Kaluii JODKeH ObITh AKTHBHBIM B COII-
cersix — Tokaes. 15 mroms 2019

https://tengrinews.kz/kazakhstan news/kajdyiy-
gosslujaschiy-doljen-aktivnyim-sotssetyah-tokaev-373886/
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O030p uTEpPaTYypBI

Pa3BuTne MHTEPHET-TEXHOJOTHI, B TOM YHCIIE
W COIMAIILHBIX CETeH, MOBJMIO Ha aKTHBU3AINIO
Hay4yHOTO AMCKYypca MO IIHPOKOMY CHEKTPY MeX-
MIPEIMETHBIX U KPOCC-0TpacieBbx HayK. Cam Tep-
MUH «COLIMAJIbHBIC CeTH» ObLI BBeJeH B 1954 rony
conuosnorom /. bapacom. «OH pa3Bui ¥ TONOJTHUI
n3zo0pereHHblid B 30-e TOJbI OJAXOJ K HUCCIEeI0Ba-
HUIO B3aUMOCBSI3€H MEXIy JFOJBMHU C TIOMOIIBIO
COLIMOTpPaMM, TO €CTh BHU3yaJbHBIX AMArpaMM, B
KOTOPBIX OTIENbHBIC JIMIA TPEICTABICHBI B BUJC
TOYEK, a CBSI3M MEXy HUMU — B Buje JuHUi» (Ko-
necHrdeHko, 2018). C kaxIbIM TOIOM YBEIHYH-
JIOCh KOJINYECTBO HAYYHBIX TPYJIOB, MOCBSIIEHHBIX
M3YYCHHIO JHCKypca MacCOBOW KOMMYHHUKAITUH.
OnyOnMKOBaHO JOCTATOYHOE YHMCIO PadoT, aHa-
JTU3UPYIONINX CaM JUCKYPC B COIMATBHBIX Menua,
c(hOpMUPOBAHHBIN TMOJUTHKAMK, YUHOBHUKAMU U
JIPYTUMHU OQHUIHATHHBIMU TPEACTABUTEISIMHA TOCY-
JIapCTBEHHOM BIACTH.

WHTepec mpencTaBiseT pejleBaHTHOE HCCIEIO-
Banue A. CaHUHOM, TTOCBSIIICHHOE MYJIbTUMOAAIb-
HOMY KPUTHYECKOMY JHMCKYPC-aHAIN3Y IS BBISB-
JICHHsI CTIOCOOOB CO3JIaHMS MOJTUTUYCCKON WPOHHUU
B BU3yalbHBIX cooOmennsx (Canmna, 2014). Ilo
muenuio K. HesepoBa u JI. byako, mpucyrtcteue
o(HIHMaIHHBIX OPTAHOB BIACTH B CETH CO3/aeT WJl-
JIF03HMI0 TOTOBHOCTH K AMAJIOTY M B3aWMOJIEHCTBHIO,
YTO MO3BOJISET, BO-TIEPBBIX, CHU3UTH YPOBEHH HEJIO-
BOJIBCTBA I'paX</JlaH M3-3a OTCYTCTBHS JHAJOra Kak
TaKOBOTO, & BO-BTOPBIX, KOHTPOIUPOBATh JUCKYPC
B COIMAJIBHBIX CETAX W pearupoBaTh Ha KpUTHYE-
ckue curyarmu (HesepoBa&bymxo, 2017).

Wzyuenne MHOTO(QYHKIIMOHATBHBIX MOJEIeH
YCTOHYHMBON KOMMYHHKAIIMH, BKJIFOYAIOIIUX pPa3-
JIUYHBIE CTIOCOOBI TIOBBIIICHUSI 3HAYUMOCTH, KOM-
MYHHKATHBHBIE CTPATETHH W CTPATETHH CO3aHHS
CMBICJIOB M3yueHbl B cTaThe AHHbI Jloca-Monunk,
yKa3bIBaIOMIel Ha BaXXHOCTh KaK BEpOATBHBIX, TaK
1 HeBepOalbHBIX KaHaloB KomMMmyHHKanuu (Losa-
Jonczyk, 2020).

O co0mro1TaeMoit KOMMYHHKAaTUBHON TUCTAHITHN
¢ Mmojb30BaTeIsIMu ynomuHaia Bukrtopus Crnaiizep
¢ coaBTOpaMHu. B pesynbraTe aHanmza JUCKypca B
conuanbHOM cetn Twitter, CBSI3aHHOTO C TIOJUTHYE-
ckumu nipotectamu 20112012 rr., rpynma y4eHbIx
JI0Ka3aJa, 4To JIOSUTUCTHI UCTIONH30BAIIU CTPATETHH
JOMUHHMPOBAHUS JJISI TOTO, YTOOBI B3SITh MPOTECT-
HBII JUCKYpPC oA KOHTpoutb (Spaiser, 2017).

K ¢yHnamMeHTanmbHBIM TpyJaM MOXKHO OT-
HECTH WCCJIeIOBaHMs, ITOCBSIICHHBIE KaTETOPHH
MeMaICKypca B MPOCTPAHCTBE METUAKOMMYHH-
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kauuit. [Ipodeccop m3 VYuuBepcuter Muamansl,
Criro3an C. XeppuHT, IPOBOJNUT aHATIU3 U CpaBHE-
HUE OTJENBHBIX OHJIAWH-SIBICHUHN, a TAK)KE BBISBIIS-
€T CHCTeMaTHYeCKre 3aKOHOMEPHOCTH B UCTIOJIB30-
BaHuM auckypca (Herring, 2004).

Uccnenosarens T.I'. JIoOpOCKIIOHCKAST OIHCHI-
BaeT «(yHKIMOHAIbHO-00YCIOBICHHBIN THIT JHC-
Kypca, KOTOpBI TOHMUMAeTCs KaK COBOKYITHOCTB
pEUEeBbIX MPAKTHK U MPOAYKTOB PEUEBOU JESATEIb-
HOCTH B cepe MaccoBOM KOMMYHHKAIIMA BO BCEM
OoraTcTBE U CIOXHOCTU UX B3aumoaencTsus» (o-
opockionckas, 2014). Ocoboro BHUMAaHHS 3aCITy-
kuBaet padota M. C. PepkkoBa, B KOTOpOi mpen-
CTaBJIeHA KJIaCCU(HKAIHSI CTPATETHi BUPTYaJIbHOTO
nmuckypcea (Peixkos, 2014). Knaccuueckue moaxoabt
B M3YYEHUHU JUCKYpCa UCMOJb30BaIu X. BaH Jlelk
n T. Ioann? Ilpennararomue roBOPUTH O MOSBIIE-
HUU TPUHIUNHAIFHO HOBOW JIOTHKH COIMATBHBIX
Meina, KOTopasi OTJIMYaeTCsl OT JIOTUKU (YHKIHO-
HUPOBAHUS TPAJAUIMOHHBIX CPEJCTB MacCOBOW MH-
¢dopmaruu (Dijck & Poell, 2013). Ha cuctemuom
ypOBHE H3ydal cepy pa3BUTHs COIMATBHBIX OTHO-
HIEHHH W BUPTyaJIbHOM KynbTypbl Ctur XspBapz.
B cBoux tpyaax XsipBapJ ONUCHIBAECT BIUSHUE Me-
JIMAaTEXHOJIOTUI Ha HaIlly MOBCEAHEBHYIO KH3Hb,
KOTOpasi HAaXOAUT OTPAKEHHUE B COIMABHBIX CETSIX
(Hjarvard, 2016). Cpenu ka3axCTaHCKHX YYEHBIX
MpOoOJIEeMBl CONMATBPHON KOMMYHHUKAIIUH W MEIH-
AKOHBEPreHIMM B KHUOEPKYJbType MOJHUMAIH B
cBomx Tpynaax Y.M. Ecenbexosa, A.©. MamaHKy,
A.A. CezppikoBa, b. Kytemm (2023). Koruutusasie
BO3MOXKHOCTH (ppeHMHUHTA U POJIHb COIMATBHBIX Ce-
Teil B popMUpOBaHUN OOIIECTBEHHOTO MHEHHS MC-
cinemoanu ['.JK. Mobpaesa (2020), K.H. Mricaea
(2024), H.M. KaceimbexoBa (2022) u apyrue.

Pe3yabTathl u 00cy:k1eHue

Wzyuas cneunpuxy u ¢GopMaTrhl B3aUMOJCH-
CTBUSl O(QHUIMATBHBIX JINI, YAHOBHUKOB W TIPEa-
CTaBUTEJNEH BIAacTH ¢ HACEJIEHHEM HaJ0 OTMETHUTH
W TEMITBI POCTa JAaHHBIX KOMMYHHKAllUH, W BH-
JIOU3MEHEHNE TAaKTHKH AKTUBHOTO BKIIIOUEHUS B
BHUPTyallbHYIO Oecemy. bmorocdepa, yxke SBISISICH
CUJIBHBIM KOHKYPEHTOM TpaauiuoHHelM CMU,
aKTHBHO TIEPEKII0YaeT BHUMaHUE ayJIUTOPHH Ha
aBTOpPCKHE OJIOTM TOCYJapCTBEHHBIX CITy’KallluX,
BOCTIPUHUMAaEMBbIE KaK OTiepaTUBHBIE O(UITHATEHBIC
ucrounuku. [loaTBepkaeHneM ToMmy oOpaieHne
Munnctpa KyapTypsl u nHbopmarnmu Kaszaxcrana
Awnppl banaeBoil uepe3 TUUHBIN aKKayHT B COIIHAIIb-
HOM ceTn «DelcOyk» K aIMUHUCTpATOpaM OHJIAIH-
1aThOpM € MPU3BIBOM «TIHIATEIFHO OTCIICKHUBATH
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HOBOCTHYIO IIOBECTKY, HE JIOIyCKaTh paclpocTpa-
HEHUs HeTpOBepEeHHON MH(MOPMAIUN» U «yIANIATh
NPOTHBOIPABHBIA KOHTEHT»®. [laHHBII moCT conep-
JKaJl CTAaTHCTUKY TIPOTHBOIIPABHOTO KOHTEHTA, BBI-
SIBJICHHOTO B Ka3aXCTAaHCKOM CETMEHTE WHTEpHETa,
XapaKTePUCTUKH PACIIPOCTPAHEHHBIX HAPYIICHUH U
ObUI meperneyaTaH MHOTUMH M3JaHUSIMH, Kak o(u-
[uabHas HHPOPMAIHSL.

TakuM 00pa3oM, colualbHBIC CETH CTaHOBSIT-
cs1 nH(MOPMAITMOHHON TIaTGOPMOMA, PECypcoM JIH-
JIEpOB MHEHHUH, HKCHEPTOB MO CaMbIM Pa3IUYHBIM
BonipocaMm  ([lempsnenko, 2018). OcoOeHHOCTHIO
(YHKIMOHUPOBAHUS COLMAIBHBIX MEIHa CTAHOBHT-
Csl M TO, YTO MEXJINYHOCTHOE B3aMMOJAEHCTBHE MO-
JKET OJHOBPEMEHHO ITPUBECTH K COLIMAIBHOMY KOH-
CTPYKTUBU3MY JINOO TOTYYUTHh 0OpaTHBIN 3(PQexT,
r7ie mpeodIasaloT MPOTHBOPEUHs KOMMYHHUKAIIMOH-
HBIX TIPOIIECCOB.

CranoBnenue WHPOPMALMOHHOTO O00IIECTBa
XapaKTepu3yeTcss HOBBIMU (OpPMaMH KOMMYHHKa-
[IUY, a UMEHHO NpOIIECCaMH, CBA3aHHBIMH CO CTa-
HOBJICHHEM HMH()OPMAIIMOHHOTO  MPOCTPAHCTBA,
NPEANOJIAaralonero rodanu3aunuio KOMMYHHUKAIH-
OHHBIX KaHaJOB. B cBoto ouepens, Tpanchopmanms
KOMMYHUKAIIMOHHOTO TIpollecca U yNpa3JHEHHE
KOMMYHHKAaTHBHOTO, TPOHCXOJIAIIEE TOJ BO3ICH-
CTBHEM HMH(OPMALMOHHBIX TEXHOJIOTHH, COMPOBO-
KJIaeTCsl HEYKJIIOHHO BO3PACTAIOLIUM 00bEMOM HH-
¢dopmanun. B nanHO#i cTarbe KOMMYHHKaTHBHOCTD
paccMaTpuBaeTcs Kak MPHHAUICKHOCTh CyOBeKTa
KOMMYHUKAllUM, a KOMMYHHKAIIMOHHOE paccMa-
TpHUBAeTCsA KaK MPUHAJICKHOCTh KaHAJIOB, CPEJCTB
00paTHOH CBSI3U C ayIuTOpHel, 00ecreynBarOIX
KOMMYHHUKaTUBHBIA Tiporiecc. CreaoBaTenbHO, He-
raTuBHBIC, HEOXKUAAHHBIE KOMMYHHKATUBHBIC (-
(heKTHI HEMOCPEICTBEHHO OKa3bIBAIOT BIUSHHE HA
(dbopMHpOBaHHE PEaTbHOCTH, TEM CaMBIM CO3JaBast
HOBBIE IIU(PPOBBIE YTPO3BI.

CereBoil IpUHIUN NIEpeayd HOBOCTHBIX MaTe-
PHAJIOB YCTPOCH TaK, YTOOB! I0JIb30BATENN UMEIH
BO3MOYKHOCTb  O3HAKOMHUTHCS, TPOKOMMEHTHPO-
BaTh, OTMETHTH AKKAYHTHI JIIOAEH, MPUYACTHBIX K
nogHUMaeMoi podieme. B cBoro ouepens, Bbmie-
nepeyrcieHHbe QYHKIIUN CO3/1at0T MiaTdopmy s
00paTHOM CBSI3U MEXIY PELMIIMCHTAMH. Y UNTHIBAs
CPOKH OCBOEHHS COIMAIBHBIX CETeH CpeicTBaMu
MaccoBoi HH(pOpMAalWH, COLMAIBHBIC MEAHa II0
MIPaBy CUYUTAIOTCS OBICTPOMEHSIOIINMUCS TIaT(op-

¢ Auna BanaeBa mpu3Baia Ka3axCTaHIEB TIIATEIBHO MPO-
BepATh HMHpopManmio B umHTepHere, 31.01.25. https://www.
inbusiness.kz/ru/last/aida-balaeva-prizvala-kazahstancev-
tshatelno-proveryat-informaciyu-v-internete

MaMH, BIIHSIONIMMH Ha BHUPTYaJbHYIO PEaJbHOCTD
CollMyMa, a TEXHOJOTHH HCKYCCTBEHHOTO HWHTEJ-
JIEKTa TIOCTENIEHHO CTAHOBATCS HEOTHEMIIEMON Ya-
CThIO (PYHKIIMOHUPOBAHUS MEIUAMHIYCTPHH. AHa-
mutukn MHctuTyta PeliTep KOHCTAaTHPYHOT, UTO
CUCTEMBI MCKYCCTBEHHOTO MHTEJUIEKTAa CTAaHOBATCS
AKTHBHBIM CyObEKTOM KOHKYPEHIIMHU B COIIMATBHBIX
MeZra, BBIpa0aThiBas HOBBIE KOMMYHHKATHBHBIC
crpareruu u Taktuku (Newman, 2022). B npomnec-
ce MCCIeI0BaHMs MBI IIPUIILUTN K BBIBOJIY, YTO Yallle
BCETr0 peueBasl MHTEHLUS BBIXOAUT 3a MPENENbl Co-
[IHATBHBIX Meua, IprodpeTas 0ojiee MacIITaOHBIN
xapakrep. CnemoBaTeNbHO, BHUPTyaJlbHAs peajb-
HOCTb HIMUTHPYET KaK BO3/ICHCTBUE, TaK U PEAKIIIH
Ha BO3JICHCTBHE, TEM CaMbIM MEHAS NPUBBIYHBIN
MHp BO BceX cepax KU3HU.

B pamkax nccnenoBaHus aBTOp COCPEIOTOUNII-
sl Ha OTIMCAHUH YEThIPeX KOMMYHHUKATUBHBIX CTpa-
TErui, peaqn3yeMbIX B Ka3axCTaHCKOM Osoroctepe
B IIENSX OpraHU3aIlil KOHCTPYKTHBHOTO JAMajora
MEX[y OOILECTBOM U BIACTBIO.

Ilepsaa cmpamezus co3maeTcs 3alpoOCOM Ha
npenocrasiieHue napopmarmu. Peus umer 00 ogHO-
CTOPOHHEM KOMMYHMKAIlMOHHOM IIpOLIECCe C Tpe-
o0JalaHueM BBICOKOTO YPOBHS KOHTPOJISI CO CTOPO-
HBI oTHpaButens nHpopMmaruu. [lanHas crparerus
XapaKTEPHU3yeTCs YTUIUTAPHBIMHU MTOTPEOHOCTSIMHE B
KOHKPETHOH WK 001IIel, HO He00X0AuMOi HHPOP-
Marui. Hampumep, mocne pa3MmenieHus HOBOCTH O
BO3MOxkHOM ToBbIIeHUH cTaBku HJIC 1o 20%, uH-
(hopmarisi MTHOBEHHO OKa3ajach OJHOW M3 CaMbIX
00CyKJIaeMbIX B COITMANIBHBIX ceTsix. [locnemnoBana
He3aMeTUTEbHAS PEaKIUs B BUAC TTOCTOB M KOM-
MEHTapueB ¢ OOpallleHHeM TpaKIaH K YIOIHOMO-
YeHHBIM OopraHaM. B TekcTax copmepikajcsi 3ampoc
k nenyratam [lapmamenta PK ¢ npocs6oit pa3mbsic-
HHATH PUCKU W OKUJAHUS OT ITOBBIIICHHUS.

Texuuueckue GpyHKIHH «DeficOyK» MO3BOIISIOT
00paTUTHCS Cpazy K HECKOJIBKUM JIIOJISIM, HCTIONIb3Y S
CUMBOI (@ W WUMs Toib3oBaTens. [IpenqycMoTpeHsl
YCIIOBHSI ISl TOTO, YTOOBI 3alPETUTh YIIOMHUHAHNE
CBOCTO aKKAayHTa B COLIMAIBHBIX CETSIX, OTPAaHUUMB
IOCTYI. B paMkax wmcciemnoBaHus OBLTH BBIOpPAHBI
TEKCTBI, B KOTOPBIX MOJIB30BATEIN YIIOMSHYIU OPU-
[MaJbHBIC AKKAYHTHI TPEICTABUTENCH BIIACTHBIX
CTPYKTYP B COITHATLHOM ceTH «DeicOyK».

IHpumep Nel. «HJIC moxer Boipactu B 20%, a
HaIM fAenyTatsl U B yc He aytoT. Hosenii HJIC —
CMEpTHBIN MPUTOBOp MaoMy OnsHecy B Kazaxcra-
ne? JlaBaiite pazdepem, uto 3Haunt noausaTs HJC ¢
12% mo 20% u cHu3uTh opor noctanoBku Ha HJIC
¢ 74 muH o 15 muH Tenre B ron. Bo3sMeM mpu-
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Mep M3 MOET0 KJIMHUHTOBOTO Ou3Heca. Mbl yxe Tpu
royma oOCITy>)KHBaeM TPEXITOAbE3IHBIN KIIOH KOM-
IUIeKe, mosyyvast 3a yoopky 602000 teHre B Mecsil.
C Beeaennem HJIC 20% u Hasnora ¢ obopora 4%
(mpu otcytcTBuu 3auetHoro HJIC, Tak kak 3aKynku
nenatorcss Ha Oazape, rae HIAC ne mpumensercs),
CUTYalMsI KapIUHAIBHO U3MEHUTCS HE B MOIO TOJIb-
3y. UToOBI HE MPEBHICUTH HOBBIN TOPOT B 15 MITH.
Tenre u He nonactk nox H/AC, npeanpunumarens
CMOKET OOCITyXMBaTh TOJNBKO /1Ba noma. Jloxon ¢
IByx nomoB: 187880 Tenre B mecsill — 3TO MEHb-
e, 9eM 3apIuiaTa ero COTPYIHUKOB. Manbiii Ou3-
Hec OoJbllie He nMeeT cMbiciia. HoBbIN HANOTOBBINH
peXHMM HE MPOCTO YAapuT MO0 MajoMy OH3HeCy, OH
YHHUTOXKHUT ero. ['ocroa aemyrarsl (QUpuHa CMUP-
HOBA, BO3bMHUTE 3TOT BOMPOC HA KOHTPOJK!» (TIOCT
OIyOJIMKOBaH Ha OopUIMATLHOM akkayHTe «Deiic-
Oyx» ot 29.01.25).

B nanHom keilice moJb30BaTeNb COLMATIBHOM
CETH Pa3MeIaeT MOCT C OTKPBITHIM OOpaIeHHEM K
nenytaty Ilapnamenta PK Mpune CmupHosoii. U3
TEXHUYECKUX MTapamMeTpoB aBTOP MOCTa MCIOJIB30-
Ban (YHKIMIO YIIOMHHAaHUS O(PHUIIMATHHOTO aKKa-
yHTa. B JaHHOM TEKCTE TakXe MOKHO BBHIICIUTH
CJENYIOLIUE CTPYKTYPHO-CMBICIIOBBIE YacTH: IO-
CTaHOBKA TMPOOJEMBI MCXOMUT U3 JIMYHOTO OIIBITA
aBTopa mocra: «Bo3pMeM mpuMep U3 MOEro KId-
HHUHTOBOTO Om3Hecay. [lanee ciemyer oOpamieHne
KO BCEM JIelyTaTaM C MPOChOOW penmTh MpodIe-
My. [IpumeuaTensHo, 4TO naHHOE BceoOIiee obpa-
LICHUEC OJHOBPEMEHHO HOCHUT YaCTHBIM Xapakrtep:
«l"ocosia nenyTaThl (WUpUHA CMUPHOBA, BO3BMUTE
3TOT BOIIPOC HA KOHTPOJb!»

AHanm3 Keiica TO3BOJSET CHENaTh BBIBOA 00
HCIIONBb30BAaHUU CTPATETHH 3apoca Ha MPeaoCTaB-
JIeHne WHQPOpPMAIUU ¢ TPeodIaTaHueM BBICOKOTO
YPOBHSI KOHTPOJSI CO CTOPOHBI OTIPABUTENS CO-
obmennsa. Oco00ro BHUMaHMS 3aCITy’KHBaeT peak-
LYs MOJIb30BaTENsl, aKKAYHT KOTOPOIrO YIOMSHYJIU
(«Taraynuy) B mocte. [lemyrar [lapiamenra, Upuna
CMHpHOBa, BOCIIOJIb30Bajach (PyHKIHEH perocra
Y TIOJIeNTMIIACh JaHHBIM COOOIIEHNEeM, CHaOMB €ero
pedeBoil koHcTpykiueil: «O Hanorax ¢ mect». To
€CTb, B JAHHOM CJTy4ae, Mbl Ha0JII0/1aéM JIBYCTOPOH-
Hee OHJIalH-00IIeHre, OApa3yMeBalolIee OTKPhI-
TO€ 0OIIECTBEHHO-TTOJINTHIECKOE B3aUMO/ICHCTBHE.

Ipumep Ne2. «HTpura 3aBTpalmiHero 3aceaa-
HUS TIPaBUTENBCTBA ¢ ydacTueM lIpesmmenrta: kak
OH OTpearupyeT Ha HOBYIO MHUIIMATUBY MPABUTEIb-
ctBa ¢ 1 oxTs16ps moBeicuTh HJIC 1m0 20% omgHOBpE-
MEHHO CHU3UB nopor 1o 15 muu tenre. ['oxq nazan, 7
(hbeBpans [Ipe3naeHT yeTKo ckasai, 4To MOBBIIICHNE
H/JC — sto ne mananes. 1 HOBOe MpaBUTEIbCTBO
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nyommuno noareepamio: «[TOBBIIIEHUA H/C
HE BYJET». Ho npomen roa, 1 BOT onsTh...Kak
JlyMaeTe, 3a4eM BHOBb BEPHYJIUCH K BpOJIE Kak pe-
IeHHOMY Boripocy? OTBETHUT JIM TIPaBUTEIHCTBO? !»
(moct B «DeiicOyk» ot 27.01.25 r., nynxmyayus u
wipugmosvle gvioeeHUs COXpanenvl (agm.).

CTpyKTypHO-CMBICTIOBasi ~ pa3OMBKa  IOCTa
BKJIFOYAaE€T HECKOJHKO YpPOBHEW: BBOJHAS YacThb
(aBTOp MBITAETCS IPUBJICYb BHUMAHUE ayAUTOPHUH,
3a7aBas BOIIPOCH O MPEICTOSIIEM COOBITHH); Ma-
Jee ciefyeT MpPEeleeHTHBIM TeKCT U3 BBICTYIIe-
HUA YJIEHOB NPaBUTENBCTBA C HCIOJIB30BAHUEM
rpa)uuecKuX BBIIEICHUN — 3aryIaBHBIX OYKB, UTO
MIPUBJICKAET BHUMAHHE U YCHUIINBAET 3ByYaHUE TEK-
CTa; U B 3aBEPUIECHUU — PsiJ PUTOPUUYECKUX OIPO-
coB. Iloct Taxke TOTOTHEH BUE0-HAPE3KaMH BbI-
CTYIUJICHUH.

B nmanHOM crydaeT AEeMOHCTpHpYyeTCS CTpa-
TErusi 3ampoca O MpeNocTaBleHHH HH(opManun
¢ ynomuHanueM YneHo IlpaBurensctBa u Ilpe-
sugeHTa. OxHako B xamrerax uMs [lpesunenra He
ynomuHaeTcs: «#ujc #Kazaxcran #nanoru #mnpasu-
TEIbCTBOY.

Bmopasa cmpamezusa co3naetcs paBHONPAB-
HBIM ydacTheM B mmdpoBoi Oecene. B nanHOoM
ciaydyae (UKCHUPYETCsl MapUTETHBIA B3aUMOOOMEH
nH(pOpMaIMei 1 paBHas CTCIICHb BOBJICUCHHOCTH B
JIBYyCTOPOHHHI KOMMYHHUKAIIMOHHBIH MPOIIECC.

IIpumep Nel. «[1py3pa, mbl ¢ Anuarbek Skakov
MOJIAJIA TICTUIMIO TIPOTHB TOHW)XEHHUsS Mopora o
HJIC no 15 mummmonoB Tenre. [leTuius HaxoauTcs
IO CCBUIKE B IIEPBOM KOMMeHTapuu. CaMy NETHIINIO
sl BBIJIOYKHJI B CBOEM TelierpaMM-KaHaiie. Eciiu Bbl
MIPOTUB TTOHWKEHHS TIOPOTa, MOKETE TOJIITUCATh €€
cBouM DLI» (mamee mpeacTaBIeH TEKCT METUIIAN)
(moct ot 1.02.25)

Ha mHarm B3rJisi1, MOCTHI B BUE Pa3MEIICHUs Tie-
TN PEJICBAaHTHBI TEXHOJOTHH PEIyTAIMOHHOTO
MEHE/DKMEHTA, IJIe€ MHHUIMATOP HMCIIOJIB3YET CBOE
UMsl, CTaTyC B OOIIEeCcTBE JJIs JOCTH)KCHHUS BCEOO-
el uenu. B 1aHHOM citydae, U3BECTHBIE aJIBOKAThI
CTpaHbl BCTYNHMJIM B ITyOJUYHBIA TUAIIOT JUIS MIPH-
BJICUCHUSI BHUMaHHUS OOIICCTBCHHOCTH K aKTyajlb-
HOW mpoOneme. PaBHOmpaBHOE yyacTHe JBYX JIHII
MEPEXOIUT Ha CIICAYIOUUI YPOBEHb BUPTYaJIbHOIO
OOIIeHHS, T/Ie KaXKIbli KOMMYHUKAaHT HMEET BO3-
MOJKHOCTb CaMOCTOSITCJIBHO ydYacTBOBATbh B IPH-
HSTUHM PEIICHUs] TOCYJapCTBEHHOW Ba)KHOCTH. 3a-
4acTyr, UMEHHO HApPOJHbIC METUIIMHA BBIMOIHSIOT
(YHKIMIO peryisitopa KOHQUIMKTHBIX CUTYyalui
B obOmiectBe. C pa3BUTHEM WHTEPHET-TEXHOIOTHHA
METUIMHA TIOANKCHIBAIOT B OHJAWH PEXHME, UYTO
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3HAYUTENLHO O0Jer4aeT MpOoIecC KOMMYHHUKAIUH
MEXIY y9aCTHUKAMH.

[Mpumep Ne2. «HJC — Haponmy HoOaButcs
Crpaganuii #anporuBHac. Jloporne TOMMHACYUKH,
a ¢ yem accouuupyercst HJIC ans Bac?» (moct ot
31.01.25).

B nannoMm ciyuae aBTOp HCMIOIB30BaJ CIIO-
00 abOpeBmaIuy ISl CO3MAHMSI HOBOTO JCHOTATa
MOMYJISIPHON U 4aCTO UCIOB3YEMOI, B TEKCTaX Me-
Ina TaHHOTO Tepuoja, abobpesuarypsl. Kpome sto-
T0, MOCT COJAEPKUT MPU3bIB K KOMMEHTUPOBAHUIO U
or3pIBaM. TakuM 00Opas3oM, cTpaTerusi JBYCTOPOH-
HEH paBHONpaBHOW Oecelbl B BUJE BOIIPOCOB U OT-
BETOB 00ECIIEYNBAET JOBEPHUTEIHHBIE (POPMBI KOM-
MYyHHKAIIWH.

Tpembsn cmpamezusn TpencTaBIseT CcoOOM
MOHOJIOT B YCJIOBUSIX BUPTYaJbHOU peanbHOCTH. B
paMKax JJaHHOW CTPaTeruy MoJIb30BaTENb COIMAIb-
HBIX MeJIMa CTAHOBUTCS €IWHCTBEHHBIM KOMMYHH-
KaHTOM, co37aBas o0pa3 paccKa3zuMka ¢ aKTUBHON
rpaxxaaHckoi noszunued. Ilocne pasmenieHus mo-
CTa, MOHOJOI TpaHCQOPMHUpPYETCS B IHAJNOr, MO-
CKOJIBKY paccykKJIeHHUs aBTOpa MOTYT HaXOAHUTh OT-
KITUK M BOCIIPUHUMATBCS JPYTHMU M10JIb30BaTENAMU
CEeTH KaK MPHU3bIB K IUCKYCCHH.

Ipumep Nel. «3atmen B Mara3us y 1oma, Habpain
B MAKETHK «Mae4yKa» MPOJYKTOB MUTAHNS, Ha Kacce
BbInuia cymma Ha 5000 Tenre — opurers HHOIALNSL
B cTpaHe npet! borock TymMark, 94TO XKIET 1MOCIIe HH-
¢usiiuu!» (moct ot 3.02.25).

CornacHO CTpaTerny BEISHHs] MOHOJIOTA B yC-
JIOBUSIX BUPTYQJIBHOW PeasbHOCTH, JIULO, OIMYOJIH-
KOBaBIIlee MOCT, HE 3aJ[aeT BONPOC, HE YIIOMHUHAET
JIpyrue akkayHTBl. Tem He MeHee, MPHUCYTCTBYET
JATEHTHOE OOpaleHne K ayJUTOPHH, TPHU3BIB K
JIMaJIoTy, OLICHOYHOCTH B CMBICIIOBOH (hOopMyIIe «...
MHQISIHAS B CTPAHE...», «4TO XKJAET Mocie WHGIIS-
uu...». Tema UMeeT BBICOKYIO aKTyaJlbHOCTb IS
MHOTHX YUTaTeJel akKkayHTa, a TIOTOMY OOCyKie-
HHUE SIBJISCTCS O0S3aTEIbHBIM M OXKHJIAeMbIM KOM-
MTOHEHTOM TaKOH KOMMYHUKAaTUBHOM CTPAaTEruu.

Ipumep Ne2. «Hy Bce, XxaHa Halled SKOHOMH-
ke, runepuHduranys, maorue UI1 u TOO 3akporoT-
cs1, Ou3Hec-akTUBHOCTL cnaaer. He mait bor HIAC-
20%!» (moct ot 31.01.25).

B nanHOM ciywae, MBI Takk€ BUJIUM MOHOJIOT-
paccyXkneHue, KOTopoe HE OCTaBIIIET PaBHOIYII-
HBIMH OCTAJIbHBIX YYAaCTHUKOB KOMMYHHKAaTHBHOI'O
Tporiecca Mo JaHHOM TeMe, TaK KaK Kacaercs Mpo-
051eM BBICOKOW OOIIECTBEHHOW HIIM TOCYapCTBEH-
HOH Ba)KHOCTH.

Yemeepmaa cmpamezus peannzyeTcs depes
MO3ULMIO MACCUBHOIO HaOIIonaTensi B YCIOBHUSX
BUPTyaJIbHOM peanbHOCTH. He Bce mosb3oBaTenu
CeTH BeIyT aKTUBHYIO HU(PPOBYIO KU3Hb, O3UIHO-
HUPYIOT ce0sl MEeIMIUHBIMHA JTHYHOCTSIMU, HHTEPECY-
IOTCSI HAIOJHAEMOCTbIO KOHTCHTA U BOBJIEKAIOTCS
B IU(POBBIE AUCKyccuu. Kak mpaBuiio, akKkayHTHI
MIACCHBHBIX HaOI0OAaTeNIeH He IPUBJICKAIOT BHUMA-
HUC TIOTCHIMAIBHBIX (POJUIOBEPOB (TIOIIHCUYUKOR).
OpnHako, B CHIIy HE MaJIOr0 KOJIMUECTBA TAKUX I10JIb-
30BaTesiel MX BCTyIJICHHE B Oeceny (Ha OCTPYIO aK-
TyaJbHYIO TEMY, 110 KOTOPOW OHM HE MOTYT HE BbI-
CKa3aThCsl) MOXKET CO37aTh BBICOKUH pOCT JIAHKOB
WIK JU3JIaHKOB, MEPENOCTOB U KOMMEHTAapHeB, U
BbI3BaTh KOPPEKTUPOBKY MM U3MEHEHHUE JIUCKYca.

Ipumep Nel. «Hukorga HMYEro He muily, HO
npo HJIC Bl npaBunsHO Hanucanmu!» (KOMMeHTa-
puii mox moctom ot 29.01.25).

Ipumep Ne2. «Bce 06cyX1al0T HOBOCTh O BEPO-
atHoM noBbiienn HJ{C. 31auuT, 3T0 51 OAMH JIEHU-
BBII HUUETO HE X0uy mucath?!» (moct ot 28.01.25).

Brlmieykasanible  CTpaTernd  KOMMYHHUKALMN
CBUJICTEIBCTBYIOT O BHICOKOW CTENEHH WHTETpalun
COLIMAJIbHBIX CETEH B MTOBCEAHEBHYIO KU3Hb COBpE-
MEHHBIX JIIo7iel. BupTyanbHoe oOIIeHre CTPOUTCS
Ha OCHOBE OOIIMX M cHeUU(UUECKUX MPaBHI IS
3JIEKTPOHHON KOMMYyHHUKaluu. OTMEUYEeHHbIE KOM-
MYHUKaTHBHBIE CTPATETUH SIBIISIOTCS PE3yJIbTaTOM
BIIMSTHMSI MEIMAIlpOCTPaHCTBa, Oyarogapss KOTOpo-
My TIOSIBUJICS HOBBIN (DEHOMEH «METUITHON JTUYHO-
CTH».

3ak/oueHnne

UccnenoBanne KadyecTBEHHBIX XapaKTEPUCTUK
1 KiIaccupukanuil KOMMYHHMKATUBHBIX CTpaTerui
BJacTU W oOIiecTBa 4epe3 Oyorocdepy U COIU-
QJIBHBIC CETH II03BOJISIET CAEaTh BBIBOJA O BKIIIO-
YEeHHOCTH JAHHOTO Pecypca B KOMMYHUKATHBHBIN
MEAMAAUCKYpPC TOCYAApCTBEHHBIX oOpraHoB. Mc-
NOJIb30BaHUE COIMATIBHBIX CETeH Ui OIepaThB-
HOTO O3BYYMBaHHUS O(QHUIMATBHOW TOYKH 3pPEHHMS,
KaK M «OBICTPOTO OTKJIMKA» Ha MpodsieMy Juist Gop-
MHUPOBAHHUS 3alpoca Ha OOIIMI aJropuT™M MHEHHMH
— IMIMPOKO MCHOJB3YeTCS B Ka3aXCTaHCKOM HHTEp-
HeT-cooOmecTBe. [lpuumHoit ToMy, Oe3yclIOBHO,
BO3MOYKHOCTH, KOTOPBIE OTKPBUIHCH ISl 8y TUTOPUU
CMMU B BuE HOBOTO BUPTYaJbHOIO MHUPA C MIHO-
BEHHOI 00paTHOH cBs3bl0. B 9TOM cMBICHE perne-
BaHTHOCTb Muccuu «Facebook»: «...Cnenate mMup
OoJsiee OTKPBITHIM...JaTh JIOJSIM BO3MOKHOCTh HC-
CJICIOBATh, YTO MPOUCXOAUT B MUPE, JEITUTHCS TEM,
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YTO NPOUCXOAUT C HUMHU CO CBOMMH JPY3bSIMH U
CEeMbEil» SIBCTBEHHO CUHXPOHU3UPYETCS C COIUAb-
HBIM MeIUauCcKypcoM. B riudpoBoM npoctpaHcTBe
MOXXHO OTBETHTH Ha JIFOOOH 3aIpoc ayIUTOPHUH, BHE
3aBHCHMOCTH OT BPEMEHHU, MeCTa W JPYrux (ak-
TOpOB. BO3MOXHOCTh BMeEIIATENLCTBA IM0OJIb30BaA-
teneir B kouteHT CMMU, dhopmupoBanue 3ampoca,
MOBECTKHU JIHS, TOBBIIIEHUE aKTyaJlbHOCTH HEKOTO-
PBIX TEM, COLUAIIBHBIE PEAKLIUN — BCE 3TO BBIBOJUT
mynbTEMenniiaple CMY Ha HOBBIM YPOBEHb KOM-
MYHHKAIIMA BCEX YYaCTHUKOB WH(OPMAIMOHHOTO
rporecca.

B3aumonpoHUKHOBEHHE OQUIHMATBLHBIX HOBO-
cTel W OBITOBOTO TUCKypca B COIICETAX CO3AeT
m1atGopMy COIMATBLHOTO KOHCTPYHUPOBAHUS «KO-
POTKOH AMCTAHIIMH BIACTH» TOCYJapcTBa M 0OIIe-
CTBa, B KOTOPOI BUPTYyaJIbHBIN MUP MEJIUA SIBIISICTCS
OJIHUM U3 KJIIOUYEBBIX MOMEHTOB.

Taxxe, B KaueCTBE BbIBOAA, MOKHO OTMETHUTH
nu(GpoByI0 aKTUBHOCTH OPTaHOB BJIACTH B TIPO-
necce (GopmupoBaHUs OOIIECTBEHHOTO MHEHHS C
MOMOIIBI0 KOMMYHUKallUU ¢ HaceneHueM Kazax-

crana. OIHaKo, HEJIOCTATOYHBIN YPOBEHB BIIAJICHUS
COBPEMEHHBIMU TEXHOJIOTUSMH, & TaK:Ke HErOTOB-
HOCTB/HEXEJIAaHUE BCTYINaTh B OHJIAWH-TUAIIOT C
0OIIIECTBEHHOCTBIO, MOT'YT IPUBECTH K CHUKCHHUIO
KauecTBa KOMMYHUKAIUH U JIECTa0MIIN3aluu 001IIe-
CTBEHHOI'O OpPraHH3Ma.

Ha cerogusminuii JeHb COLMAILHBIE CETH U
MHUKPOOJIOTM — 9TO BaXHEHIINE HWHCTPYMEHTBI
(dopmupoBanusi obpasza Biactu. Dopmar OTKpHI-
TOH KOMMYHHUKAIIUM Ha CUCTEMHOW OCHOBE MOXET
CIoco0CTBOBATh OOIIECTBEHHOMY COTJIACHIO U CTa-
HET KJIFOYOM B YCTAHOBJICHHH OOIICHAIIMOHAIBLHOTO
enuHcTBa. Clie10BaTeNbHO, HEOOXOIUMO HapaIly-
BaTh KOMIIETCHIIMK W (POPMHpOBATh OOjIee Kade-
CTBEHHYIO CTPYKTYPY KOMMYHHUKAI[THOHHOW TIOJH-
THUKH OPTaHOB BJIACTH.

Hayunas cmamos uzoana npu noooepoicxke Ko-
mumema Hayku Munucmepcemea Bvicueeo obpa-
s06anus u nayku PK no epanmosomy ¢humnancupo-
sanuio Hayuno2o npoexma «Kac Fanvimy. UPH:

AP19175597.
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XYPHAANCTUKAHDIH,
LUUDPAbIK TPAHCOOPMALUMACDI:
KPEATUB NEH AMAXKUTAA TEXHOAOTUSAHDIH, POAI

byA MakanaAa UMPABIK, TEXHOAOTMSIAAPABIH POAAEPIHE Ha3ap ayAapa OTbIPbIM, XXYPHAAUCTUKAHbIH
UMPAbIK, TpaHCopMaLMSIChl KapacTbipblAaabl. Kipicneae 6ykapabik aknapar KypaAAapblHAAFbI
uMpPAbIK, e3repicTepaiH, xahaHAbIK, XXeHe aMakTblK, 9CepiHe epeklle Ha3ap ayAapblAdAbl, 3epTTey
TakblPblObl TAAKbIAQHAADL. 3€PTTEYAIH HEri3ri MaKCaTbl — LM PABIK, TEXHOAOTUSAAAPAbIH XKYPHAAUCTUKAFA
acepiH 3epTTen, OAap YCbIHATbIH >aHa MYMKIHAIKTEPAI TaaAady. 3epTTey  LUblFapMaLUbIAbIKTbI
>KYPHAAUCTMKAAAFbl UMMDPABIK, MHHOBaLMSAAPMEH OGipIiKTIPYAIH TMIMAI CTpaTermsAapbiH aHblKTayFa
GarbITTaAFaH.

3epTTey >KYPHAAUCTIK ToXKIpMOEHIH TpaHC(OPMaUMSICbIHAAFbI TEXHOAOTUSIABIK, >KETICTIKTEPAIH
MaHbI3ABIABIFbIH KepceTeai. )KaHa MyAbTUMEAMSABIK, (hopMaTTap MeH naaTopMasapAbl KOCY apKblAbl
UMMPABIK, KYPaAAAp 3TMKAABIK, K8HE TEXHWMKAAbIK MOCEAeAepAi Lielle OTbIPbIM, LblFapMaLLbIAbIK,
3KCMpPeccusl MYMKIHAIKTEPIH KeHeWTTi. Makanapa 3epTTeyAiH TeOpUSIAbIK, >KOHe MPaKTUKAABIK,
KYHABIABIFbI, 8Cipece OHbIH, LIbIFapPMALLbIAbIK, TEXHOAOIMS XK8He XKYPHAAMCTMKA apacblHAAFbl ©3apa
SpeKeTTeCYAl TYCiHyre KOCKaH YAeCi KOpCeTiAreH.

3epTTey ascbiHAQ KeTeKli SAeMAIK OyKapaAblK akmapar KypPaAAapblHbiH KOHTEHTIHE TaAsay
»KacaAbln, UMPABIK, )KoHe ABCTYPAI XKYPHAAMCTUKAAAFbI HETI3Ti 8AICTEp CaAbICTbIPbIAABL. BYA Taciaaep
LUMDPABIK, KYPaAAAPABIH, LbFapMaLLbIAbIK, MPOLeCTepre, ayAMTOPUSHBI TapTyFa XK8He >XYPHAAMUCTIK
3TUKaFa KaAan acep eTeTiHiH XKaH->KakTbl 3epTTeyre MyMKIiHAIK OepAi.

Herisri HoTv>KeAep LM PABIK TEXHOAOTUSIAAP >KYMbIC MPOLLECTEPiIH OHTaMAAHABIPbIN KaHa Kormai,
>KYPHAAMCTUKAAAFbI LbIFAPMALLbIAbIKTBIH MOHIH KanTa KapayAbl KaXeT eTeTiHiH KepceTeAi. AereHmeH
0Aap aHa AAFAbIAAP MEH 3TMKAAbIK, OMAAPAbI KaXeT eTeAi. AATOPUTMIe Heri3AeAreH >KaHaAblKTap
acay CMSIKTbl aBTOMATTaHAbIPbIAFAH MPOLECTEp TUIMAIAIKTI apTTbipaAbl, Gipak, TEXHOAOTMUSIAIK,
CEHIMAIAIK MeH aAaM LWbIFaPMALLbIAbIFbl APACbIHAAFbI Terne-TEHAIKTI KaXXeT eTeTiH TYMHYCKAABIKTbI
LeKTeyi MyMKiH.

3epTTeyAiH KOCKaH YAECi OHbIH ASCTYPAI >XYPHAAUCTIK SAICTEpAl UMpPAbIK opTara berimaey
TypaAbl TYCiHIriHAE KaTblp, BYA AEPEKTEPAI TaAAQy, MYAbTUMEAMSIAbIK, BHIIMEAEY >KOHE ITMKAAbIK,
MasMYHAbI KYPY CMSKTbl CaAaAapAa OiAIKTIAIKTI  apTTbipy KaXKeTTIAIriH kepceTeai. 3eptTey
AYAUTOPUSIHBIH, ©3apa 8peKeTTecyi MeH TEXHOAOMMSIAbIK, MHTErPaLmsChl MaHbi3Abl 60AbIN TabbIAATbIH
UMPABIK, MAAToOpManap YCTEMAIK eTeTiH MeAMa AaHALIAgTTaFbl XXYPHAAMCTEPAIH, Aambin KeAe
>KaTKaH POAIH KepceTeAi.

3epTTeyAiH NPaKTMKAABIK, MBHI MeAMa YMbIMAAPABIH >KYPHAAUCTEPAl >KaHAa TEXHOAOrMsAapFa
yMpeTyre WMHBECTMLMS CaAybl >KOHe KOHTEHT >KacayAblH MHHOBAUMSAbIK, (DOpMaTTapblH AaMbITyFa
6acbIMABIK, 6epy KaxKeTTiAiriHae >katbip. CoHbIMEH KaTap, 3epTTey UMQPAbIK, IKOXKYMEHIH KapKbIHAbI
e3srepicrepiHe 6eniMAEAe OTbIPbIN, STUKAAbIK CTAHAAPTTAPAbl CaKTay MEH ayAMTOPUSHbIH CEHIMiH
HbIFANTYAbIH, MAaHbI3ABIABIFBIH KOPCETEeA|.

ByA 3epTTey UMPAbIK KYPHAAMCTMKA CAAACbIHAAFbl AKAAEMUSIAbIK AMCKYPCTbl 6arblTaAbl,
LUMMPABIK,  ABYIPAEri  >XYPHAAMCTMKAHbIH,  ©3eKTIAIN MeH 6MIpLIEHAITrH apTTbipyFa YMTbIAQTbIH
Taxiprbeliaep MeH casicaTKkepAepre KYHAb! MepCneKkT1MBaAap YCbIHAADI.

Tyiin  ce3aep: UMPPAbIK,  TpaHcopMaums,  >KYPHAAUMCTMKA, KPEATUMBTIAIK,  AMAXKMUTAA
TEXHOAOTMSAAP, MyAbTUMEAMA, 3TMKA, MHHOBALMSIAAD, Ay AUTOPUS, aATOPUTM, YAKEH AepekTep.
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Digital transformation of journalism:
the role of creativity and digital technology

This article examines the digital transformation of journalism, focusing on the roles of digital tech-
nologies. The introduction focuses on the global and regional impact of digital changes in the media,
and discusses the research topic. The main objective of the study is to study the impact of digital tech-
nologies on journalism and analyze the new opportunities they offer. The study aims to identify effective
strategies for integrating creativity with digital innovations in journalism.

The study highlights the importance of technological advances in the transformation of journalistic
practice. By incorporating new multimedia formats and platforms, digital tools have expanded the pos-
sibilities of creative expression, solving ethical and technical problems. The article highlights the theoreti-
cal and practical value of the study, especially its contribution to understanding the interaction between
creativity, technology, and journalism.

The study analyzed the content of leading global media outlets and compared the main methods in
digital and traditional journalism. These approaches allowed for a comprehensive study of how digital
tools affect creative processes, audience engagement, and journalistic ethics.

The main findings show that digital technologies not only streamline workflows, but also require
a rethinking of the essence of creativity in journalism. However, they also require new skills and ethi-
cal considerations. Automated processes such as algorithmic news production can increase efficiency,
but can also limit authenticity, which requires a balance between technological reliability and human
creativity.

The contribution of the study lies in its understanding of the adaptation of traditional journalistic
methods to the digital environment, which highlights the need to develop skills in areas such as data
analysis, multimedia storytelling and ethical content creation. The study highlights the evolving role of
journalists in a media landscape dominated by digital platforms, where audience interaction and tech-
nological integration are essential.

The practical implications of the study lie in the need for media organizations to invest in training
journalists in new technologies and to prioritize the development of innovative formats for content
creation. In addition, the study highlights the importance of maintaining ethical standards and building
audience trust while adapting to the rapid changes in the digital ecosystem.

This study enriches the academic discourse in the field of digital journalism, offering valuable per-
spectives to practitioners and policymakers seeking to increase the relevance and vitality of journalism
in the digital age.

Keywords: digital transformation, journalism, creativity, digital technologies, multimedia, ethics,
innovation, audience, algorithm, big data.

LLI. K. KaHawea*, C. M. AyiceHrasbl

EBpasuiickmit HaumoHaAbHbIN yHuBepcuteT um. A. H. T'ymmaea, ActaHa, KasaxcraH
*e-mail: arshin84@mail.ru

Ludpposas TpaHcdopmaumst KypHAAUCTUKM:
POAb KPEATUBHOCTM M LLM(PPOBLIX TEXHOAOTMH

B cratbe pasbupaertcs umdposas TpaHcopMaLms KYPHAAUCTUKKM, 0CO60e BHUMAHME YABASETCS
POAU LMDPOBbLIX TEXHOAOTMI. BO BBEAEHUM paccMaTpMBAETCS TAOGAABHOE U PerMoHaAbHOE BAMSIHME
UMGPOBbIX UBMEHEHUIA B CPEACTBAX MACCOBOM MHDOPMALMK, a TakxKe 06CYKAAeTCS Tema UCCAeAOBa-
HWMS. OCHOBHasl LIeAb MCCAEAOBAHUS — M3YUnTb BAMSHME UMPOBBIX TEXHOAOTMI HA XXYPHAAUCTUKY U
NpPOaHAaAM3MPOBAaTb HOBblE BO3MOXKHOCTM, KOTOPbIE OHM MpeaAaraioT. LleAbio nccaeaoBaHMS SBASETCS
onpeAeAeHne 3(PeKTUBHBIX CTpaTernini CoYeTaHns TBOpUYeCTBa C UMMPOBbIMM MHHOBALMSIMU B XKYp-
HaAUCTHKeE.

MccaepoBaHWe NoAUYEPKMBAET BaXKHOCTb TEXHOAOTMUECKUX AOCTUXKEHUIA B TPAHCOPMaLMK Xyp-
HAAMCTCKOM NpakTuku. bAaroaaps HOBbIM MYAbTUMEAMIHBIM hopMaTam U nAatchopMam LMpoBble
WMHCTPYMEHTbI PacCLUMPUAM BO3MOXKHOCTM TBOPUYECKOrO CaMOBbIPaXKeHUsl, OAHOBPEMEHHO peLlas 3Th-
yeckue U TexHMYeckre npobaembl. TeopeTmyeckas U npakTMyeckas LeHHOCTb MCCAEAOBAHUS COCTOUT
B €ro BKAAQAE B MOHMMaHME B3aMMOAENCTBUS TBOPUECTBA, TEXHOAOTMIA 1 >KYPHAAUCTUKM.

B pamkax mnccaepoBaHus GblA MPOAHAAM3MPOBAH KOHTEHT Beaylimx Muposbix CMU 1 nposeaeHo
CpaBHEHWEe OCHOBHbIX METOAOB UM(POBOI 1 TPAAMLMOHHOM >KYPHAAMCTUKM. DTU NMOAXOAbI MO3BOAUAU
NPOBECTU KOMMAEKCHOE MCCAEAOBaHWe TOro, Kak UMpoBble MHCTPYMEHTbI BAMSIIOT Ha TBOpPYECKMe
NPOLLeCChl, BOBAEYEHME ayAUTOPUM U XKYPHAAUCTCKYIO 3TUKY.
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OCHOBHblE BbIBOAbI MOKa3bIBAIOT, YTO LM(POBbIE TEXHOAOTMU HE TOAbKO OMTUMM3MPYIOT pabo-
yue NpOoLLEeCChl, HO U TPEBYIOT NEPEOCMbICAEHUS 3HAUEHMS TBOPYECTBa B XKypHaAncTmke. OAHAKO OHM
TpebyIOT HOBbIX HABbIKOB M 3TUYECKMX COOOpakeHUin. ABTOMATU3MPOBaHHbIE MPOLLECChI, TakWe KaK re-
HepaLMs HOBOCTe Ha OCHOBE aArOPUTMOB, MOBbILIAIOT 3(PPEKTUBHOCTb, HO MOTYT OrpaHMUMBaTh OpU-
rMHAABHOCTb, TPeOYs GanaHCa MEXKAY TEXHOAOTMUYECKOM HAAEKHOCTBIO M YEAOBEYECKUM TBOPUYECTBOM.

B nccaea0BaHMM MOAUEPKMBAETCS MEHSIIOLLASCS POAb XKYPHAANCTOB B MEAMACPEAE, TAE AOMUHM-
pytoT LMppoBble NAAT(OPMbI, FTAE B3aUMOAEICTBME C ayAUTOPUEN U TEXHOAOTMYEeCKas MHTerpawuus
MMeIOT BaXkHOe 3HaueHue.

[NpakTnueckas LEHHOCTb UCCAEAOBAHMUSI 3aKAIOUAETCS B HEOOXOAMMOCTM CPEACTB MAaCCOBOM WH-
dopMaLmn akTMBM3POBaTb 0OYyUEHME XKYPHAAMCTOB HOBbIM TEXHOAOTMSM U YAEASITb MPUOPUTETHOE
BHMMaHWe Pa3BUTMIO MHHOBALIMOHHBIX (DOPMATOB CO3AaHUSI KOHTEHTa. Kpome TOro, B MCCAEAOBaHMM
NMOAYEPKMBAETCS BaXKHOCTb COOAIOAEHMS STUUYECKMX CTAaHAAPTOB M YKPENAEHUS AOBEPUS ay AUTOPUM

npu aaanTaumm K ObICTPbIM M3MEHEHMSIM B LMPOBOI IKOCUCTEME.

ITO MccAepOBaHMe 06OrallaeT akaAeMMUecKMin AMCKYPC B 06AACTU LMPOBOM XKYPHAAUCTUKM,
npeAAarasi LLeHHble NepcrnekTUBbl NMPakTUKam M MOAUTUKAM, CTPEMSLLMMCS MOBbICUTb aKTYaAbHOCTb U
>KM3HECNOCOOHOCTb XKYPHAAMCTUKM B 3MOXY LMDPOBbLIX TEXHOAOTMIA.

KaroueBble caroBa: LmMdpoBag TpaHCcopmMaLmst, >KYPHAAUCTUKA, KPEeAaTUBHOCTb, UMPOBbIe TEXHO-
AOTUM, MyAbTUMEAMA, 3TUKA, MUHHOBALMW, ayAMTOPUSI, AATOPUTM, GOAbLLIME AQHHbIE.

Kipicne

['moGanapik MeHaKypbUTbIMIAp FaHa eMec, CO-
HBIMEH KaTap OHIPJIIK XKOHE KEePTruUTiKTI MeJIHaKeHIC-
TIKTEp J¢ KapKBIHABI ©3TepicTepre YIIbIPaIl )KaTKaH
Kazipri yakpITTa >KypHaJIHCTEpAiH kaHa IH(PIBIK
MYJBTHMEIAATBIK (popMaTTa >XYMBIC ICTEY TeX-
HOJIOTHSUTAphl MEH MPUHIUNOTEPI Jie TpaHcopma-
musianyaa. Famamtopaarsl akTopiap KOJNJaHAThIH
Y3IIKCI3 TEXHOJIOTUSIJIBIK — JKaHAIIBUABIKTAPIbIH
apKachIHJIa aKMapaTThIK aFbIMJIAp/IbIH OpacaH 30p
KeJIeMi TYpaKThl TypJe *aHapsir, Tapaityiaa. Co-
HBIH HOTHKECIHJIC COHFBI KBULAAPHI KONTEreH Oy-
KapaJblK aKmapaT Kypaiaapbl MIBIFAPMAIITBUTBIK
KBI3METTI YHBIMJIACTBIPYJIa MYJIbTUILIAT()OPMAITBIK
JKOHE MYJIBTU(OPMATTHIK, TOCUIACPAl KEHIHEH KOJ-
JlaHyFa MOKOYp OO

KypHanuctuka — o3 pejiH Kocim, Toxipuode
’KOHE OHIM PETiHJIe KaiiTa aHBIKTAUTBIH KYPBUIBIM-
JBIK, ©3repicTepre yuispan oTeipran cana (Storsul,
2013 a: 13 6). XKyprHanucTruka opmaiibiIM TEXHOJO-
TUSUTBIK 3BOJIOIUSFA ce3imMTan 0ok kemi. Ludp-
JBIK J0Yyip/le TEXHOJOTHS KONTETreH e3repicTepre
HeTi3 O0JIFaH KO3FayIlbl KYLIKe aifHajIbl, Oy e3re-
picTepmiH KapKBIHBIH OeNTijien, OipiKTipiaTeH, Kol
ru1aTopmMabl, MOOMIIBII )koHE OapIara KOKETIM-
Il OopTa KaJBIITACTRIPALI. AJaiiga, Menua WHIYCT-
PUSCHIHAAFBI ©3repPICTEp MEH HHHOBAIUSIIAP/IBIH
KOIIIUTITT MeTHaIBIK YHBIMIApFa CBIPTKBI JKOHE
IIIKI KBICBIMHBIH HOTIDKECIHIE TYBIHAAN OTBIP.
CrIpTKHI (haKTOpJIapFa HAPBIKTHIK 0DCEKEIECTIKTIH
KYIICHO1, I9CTYPJIi OU3HEC-MOICbACP/IiH JaFaphl-
cel xoHe Google, Facebook cusakThI ipi H(PIBIK
iaTopMaIapAblH YCTEMIIrt Kataipl. AJ imKi

(daxToprap KarapblHJIa KapKbUIBIK TYPaKCHI3JBIK,
ayJUTOPUSHBIH aKmapaT TYTbIHY 9JIETTEPiHIH o3re-
pyi koHEe THUQPIBIK TEXHOJOTHsIapFa OeHiMIeny
kaxerrimiri 6ap (Prenger, 2017 a: 235 0).

Hudpasik aoyipie MHHOBAIUS >KypHAJIHCTHU-
Ka CaJIaChIHBIH OMIpIICHJIITIH CaKTay YIIH 0acThI
(axTop perinze atam etinyze. byn skypHanmucTrka-
HBI CaKTay MaKcaTbIHJaFbl KOITEreH OactaMmanapnaa
HET13T1 2JIEMEHT PETIH/IC CaHasa bl )KOHE HU(PIIBIK
penakuusuiapa epeKie MaHbI3Abl POl aTKapajbl.
Artan aifTKaHza, ayJUTOPUSHBI KOFAITY, TIaTop-
MaJap TaparnblHaH KYIIEHTreH O09ceKeNecTik, dcipece
«YnkeH Oecrtik» jgen aranateiH Google, Amazon,
Facebook, Microsoft xoHe Apple kKoMmmaHUsIapsl,
JIOCTYPJII OM3HEC MOJICIBICP/IIH JaFIapbIChl KOHE
TEXHOJIOTUSHBIH YHEMI JaMybl Meida KOMITaHHsJIa-
PBIH KipicC ITeH ayJUTOPUSHBI KAMTaMAachl3 €Ty YIIiH
OYpBIHFBIIaH Ja KpeaTuBTi, ¢opMaTTap OOMBIHIIA
opTapanTaHIbIPbUIFaH JKOHE WHHOBAIMsIIapra Oa-
FeITTaIFaH Oonyra mMaxOyp ereni (Pavlik, 2013 a:
181 0).

Menaua skoxkyHeciHIe JoCTYpIli Meara YibIMIa-
PBI TEXHOJIOTHSUIBIK, ©3repicTepre xayar Oepy YIIiH
UUPABIK  TPaHCHOPMALUSHBIH ~ MaHBI3IbUIBIFBIH
TYCiIHy/Ie €H Oasty OpeKeT eTYIIIePIiH KaTapblH/a.
CoHbIMEH Karap, ojlap MHHOBALUSHBIH YHBIMHBIH
TYPaKTBUIBIFBIHA BIKIIAN €TETiHIH MOWBIHAAYAA Na
Oasy. 3eprTTeysepliH KOmuIiiri IocTypii Meana
pelaKIUsIIApbIHBIH, NUQPIBIK MeIuara KaparaH-
Jla, KOHCEPBATHBTI OMIIay >KyHeciHe HeTi3eNTeHiH
YKOHE MHHOBAIIMSHBI KaObUIIay1a Oasy, earepicrep-
re xayan OepyJie KifipMmedi skoHe Hu(pIIbIK-HATHB-
Ti OBCeKenecTepiHe KaparaH/ia a3 KpeaTHBTI CKeHIH
kepcerei (Larrondo, 2016 a: 300 0).
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XKypHanuctuka MeEH TEXHOJOTHUSUIAPABIH TO-
FBICYBl aKaJeMHUSJIBIK caylafia KeHiHeH 3epTTelNi.
CoHFBI 3epTTEeyJIep TEXHOJIOTHSIIBIK )KETICTIKTEPIiH
MeJIia WHTyCTPHSCHIHA OCIIT KeJie )KATKaH bIKIAJIbIH
pacraiizipl, an KaHanbIKTap OesiMAepiH/e OTapIbIH
EHTI31ITyl OHIM camachlH apTThIPYyFa KOHE OHBI Tapa-
Ty asICBIH KCHEHTYyTe OarbITTalFaH.

2012 >xpimman 6actarm KemTereH eaepie Kyp-
HAIMCTUKAJAFBl HUQPPIBIK TpaHCPOPMALHSI TEXHO-
JIOTHSITBIK, MHHOBAIMSIIAP apKbUTBI JKY3€re achipbl-
ayra Oactanasl. Meicanbl, Tek McaHusiHbIH 03iHae
2014-2021 sxpuigap apaibIFbIHAA SHTI3UITeH Kyp-
HAJIMCTIK WHHOBAIUSUTAP/BIH YIITEH €KiCi WJICSHBI
o3ipiiey Hemece JaMbITy YIIH TEXHOJOTHSIIAP/IbI
KOJTaHyMeH OaitnanbicThl Oonapl (Arias-Robles,
2023 a: 453 6).

MeananHAyCTPUSHBIH CBIPTKBI KOMITAHUsUIAP-
Fa TOYENIIIIT] KyIIein, miatdhopManapabiy, SFHA
UUQPIBIK  ACIAANAAPAbIH SKaHAIBIK KOHTCHTIH
OHJIIpY MEH TaparyJarbl MaHbI3/bl POIIIH epeKIle
aTam Kepcereni. baThic KOHTEKCiHAE MeaHauH-
NyCcTpHs «maTdopMaliany» JIell aTalaTbhlH IMpo-
Lecc aschlHAa Jamynaa, Oyn Oykapanblk akmapat
kypannapeiaeiH  Google/Alphabet, Apple, Meta
(oypeiarer Facebook), Microsoft xeHe Amazon
cusaktel GAFAM nudpasik mmardopmanapeiana
KYMBIC I1CTEHTIH KOMIaHUsJIapFa TEPEH TOyel-
IimiriMeH OalnaHBICTBI. bym ipi Owm3Hec-riat-
(dopmanap KOHTEHT jKacaylbllapra MaigaiaHy-
IIBUTAP/IBIH, OPEKEeTTEepl MEH Kallaylapbl Typaibl
erkei-Terkein npoduibaepai 6akplIayra xXoHE
JKacayra MyMKIHIIK Oepei.

[Tnardopmanany “uudpiasik riaThopmatapabiH
9KOHOMHUKAJIBIK, YKIMETTIK jk9HE MH(paKypHUIBIM-
JIBIK, KCHEFOJICPiHIH BeO-calTTap MEH KOCBhIMIIIaIap
IKOXKYHenepine enyi, Oya MeIuanH Iy CTPHsIIapIbIH
JKYMBICBIHA JKOHE OHJIPICTIK ToxipuOenepine ip-
rem ocep eremi” aen cumartanansl (Nieborg, 2019
a: 96 0). XKypnanucruka canacbiHaa OyJ1 KyOBIIbIC
A(PABIK TaHAMA(TTHIH aITHIHIIBI KE3€HI PETiHIe
anbIKTananpl. Oy «ipl TEXHOJOTHSIIBIK JKOHE JI9C-
TYPJIi Mena yiibIMIap HeMece JKepriTikTi mu(pIbIK
KYpHaIMCTHKA YHBIMIAphl apachblHla OpHATBUIFaH
e3apa OalraHpICTap ApPKBUIBI KAJBINTACAIBI, OV
OHIIPICTIK IpolecTepre, 0acKapyFa, Kap KbUIBIK, TY-
PaKTBUIBIKKA, KYPHAIHCTIK aKIIapaTThlH Tapaybl-
Ha, ayAUTOPHUSHBI KAMTYFa ’KOHE OHBIH KATBICYbIHA
ocep ereni” (Barbosa, 2023 a: 27 6).

Byrinri KyHHIH >KypHaJucTepi YIIH HEri3ri
(haxkTopmapaeiH Oipi — ayOUTOPHUSHBIH KOI OeJiri
WHTEPHETKE KOCBUIFaHBIH (Kelae TinTi 24/7 pexu-
MiHJIE) eckepy KaxkeT. VIMMepcuBTI KypHAaJHUC-
THKa, HeMece Oackama alTKaHAa, KaThICy ©CepiH
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TYIBIPaThIH  JKypHAJMCTHKA, JaTa-KypHaJIHCTH-
Ka, TONBIKTBIPBUIFAH KOHE BUPTYAIbl IIBIHIBIK
JKYPHAJIMCTHKACHl CEKiIAl OYphIH MHHOBALMSUIBIK
JIen CaHaJIaThIH JKYMBIC 9aicTepi MeH (opmanapbl
IUQPIBIK 19yipAe KypHaTHCTUKaFa apHaJFaH He-
Ti3ri OKyJBIKTapAa Ja 3epTTeNeTiH OOBeKTiiepre
aitnanmyzna. Cebe0i Oy yFRIMIOapAbIH OapibIFbl ©3-
repMmeni, OapFaH CalblH aHBIKTaJIMaraH, OOJDKarl
OOJIMATBIH, KO MarbIHAJBI DJIEMJIC OpPBIH aJIbIIl
JKaTKAH PEBOJIIOIMSUIBIK, ©3TEPICTEPIIH HOTHIKECI
6onbrn TabbiIane! (Kaukaesa A.I'., 2017 a: 8 0).

AKIaparThsl Tapary >KbUIIAMJIBIFBIH OapbIHIIA
apTTBIPY Kazipri skarnmaiina OykapajblK akmapar
KYPaJJIapbIHBIH JaMYBIHBIH 0acThbl OachIMJIBIFBI
oonynan Kanael. CeOeli, MbICANBI, paJii0 MEH XKe-
JTiK  OackUTBIMIApFa OJICYMETTIK JKEIiJICPMEH,
OnorepyiepMeH HeEMece OKHUFalapIblH KapamailbiM
KyorepiepiMeH 0acekenecy KUbIH. byKapaiblK ak-
napaT KypaJJapblHbIH aKIapaTThIK CHUIATTaH repi
AHAIMTUKAJIBIK Kypamaac OeiriH KeHeHTyl Typaisl
Jla 197 OCBIHBI aiiTyra O0omaer. Cebeli, xahaHabIK
JKETl apKBUTBl Y3IIKCI3 JKaHAPTBUIBIT OTHIPATHIH
KOHTEHT aFbIHbIH/A Ay JUTOPUSHBIH TYPJIi TONTaphl-
HBIH OKUIACpi XUl TePMEHEBTHKATA «MaFBIHAJIBIK,
KypamMaacTap» Jiel aTajaThlH HOpPCEeHi i3eiTiH 00-
1wl (I'pedueB A.H., 2008 a: 20 6).

H. Jlymannsig nikipinme, qudpIislk aoyipaeri
aKImapaTThIK KEHICTIKTIH Y3/MIKCi3 e3repyi IIbIFap-
MAaIUBUIBIKTBIH JKaHa (opManapbliH Tanam eTeli.
MyHaail karmaiia «unesiIapAblH okazdama 3BO-
JIONUSICBDY  aJaM  KaXKETTUIIKTEpiH KaHaraTTaH-
JIBIPY Kypallbl PETiHJIE epeKIle MOHTe ue 00Jajbl
(Voroshilov V.V, 2021 a: 447 0).

Kaszipri 3aManHbIH MeraMaMaHaapbl MEH Map-
KETOJIOT TaPbIHBIH KOC10M CO3/11K KOPBIH/1a aFbIIILIBIH
TiJIIHEH MIBIKKAH «TPeHABOTYMHI» (trendwatching;
trend — ypaic, watching — Gakpuiay) TEpMHUHIHIH
nmaiiga OOJBIN, KEHIHEH KOJIAHBUTYBI KE3ICHCOK
emec. Cebebl mudpibIK I9yipAeri THIMAI Tom-Me-
HeDKepIiH 0acThl MiHIETTEpiHIH Oipi — jkaHa yp-
micrep MeH OaFbITTapAbl TEK KaJaranan KaHa KO-
Maii, COHBIMEH KaTap OJIapJbIH IMaiaa 00Jysl MEH
namy sxkonaapbiH Oomkay (Kopues M., 2020). byn
ypaicTep JKammai ayJAuTOPHSIHBIH KbI3BIFYIIBUTHI-
FBIH TYIBIPATBIH XKOHE CYpaHbICKAa M€ OarbITTapra
alfHanazbl.

Ypuictep y3aK Mep3iMIli e3repicTepliH 3aH IbI-
JBIKTAPBIH KOPCETETIH YaKBITTHIK JKOHE Ma3MYH-
JIBIK KaTapJarbl OpTYPJi KOPCETKIIITEPAET] KalIbl
TEHJICHIMSIIAP/IbI CUIIATTalABI (MBICATIBI, KOJIJaHY-
1Bl HEMECE TEXHOJIOTHSUIBIK, MOJCHUETTE, MaMaH-
IBIKTapa, COHZIC, OHepe, KapHaMaaa XKoHe T.0.).
Byn ypaictep yHeMi >kaHapTBUIBIT OTHIPAAbI JKOHE



LK. Kanamesa, C.M. Jlyiicenra3sl

MaccMeana apHajlapbl apKbUIBI OCHI e3repicTepmi
OeceH i Kamaraiaayra bIKIal eTe/Il.

Pew Research 3epTTey KOMMaHUSICHIHBIH MOJIi-
MmetTepi Ooitprama, AKUI TypreiHAapsl aneymer-
TiK kenizepae OemiceTiH opOip TOPTIHIII KaHAIBIK
IIBIHIBIKKA CoWkec Kenmeimi. Kaszipri yakspITTa
ceHiM ()eHOMEH1 CHUpEK 3epTTeNill KaTKaHbl OalKa-
nmaznel, anmaiima O6ynm ere MaHbI3Ibl. CeHIMCI3HIKTIH
Herisri cedenrtepinid Oipi — OYriHri TaHZa KypHa-
JIUCTUKA 9JIeM OOMBIHIIIA alTapIIBIKTal ©3TrepicTep-
re ymslpan >kaTkanbl. L{udpaslk noyip akmaparTsl
KETKI3YMIIH JKCHUIIETIITeH jkaHa QopmaTTapbiH
JKOHE PEIaKIHSIIBIK CasicaTTarbl ©3repicTepal OKe-
ni (inbusiness.kz, 2023).

KonTeHT Kenemi kepepMeH MEH OKbIPMaHHBIH
Ha3apblH ay/apy MaKcaThlH/1a TEOMETPHSIIBIK, ITPOT-
peccusiMeH aptyaa. KapaiasiM caHbIH KOOCHTY YIIiH
KOWBLIFAH JKapKbIH TaKeIpBIITAp, (hakTinepai Oyp-
MaJlay KOHE MaHMITYJSIIMS Kacayra OaFbITTaliFaH
TIOITYJIMCTIK MOIIIMIEMENep Mea cajachlHBIH Oe-
JIeITiH Tycipeni.

Kenrteren mgepekrep WHTEPHETTCH AJIBIHAIBI,
Oyn o3 keserinne BAK camacel MeH onapra ereH
ceHimre kepi acepin turizeni. XKypHanucrtep kebi-
Hece 03 JKYMBICBIHJIA KEHIT IICHIIMIepre KyriHe-
I, MBICAJBI, PECMH Ipecc-pelu3epai OHICYMEH
HIEKTEeNEl HeMece JKaHpJIapAblH allyaH TYpPiH CH-
PEK KOJJIaHaJIbl — DJIETTE MaTepuaiaap cyxoar, ma-
Kajla HeMece KbICKa jka30a TypiHze KapHsIaHabl
(Salaverria R., 2024 a: 26 0).

Benrini kunompoatocep, kociou BAK-TbI KoII-
nay KopbIHBIH mpe3uneHnti CokeHn benribaes xaHa
IUQPIBIK MEIUAaHBIH JaMybl Typasbl Obuiail meni:
«OnmaifH >KaHAIBIKTAp TMakga OoJIFaHHAH KEHiH
KONTEreH TYTHIHYLIBUIAP KaHAJIBIKTAapIbl 01Ty YIIiH
moctypini BAK-tan 6ac tapra 6actaasl. CoHBIMEH
Karap, MHTEPHETKE KOCBUIFaH cMapTdOHIap KOJ-
KETIMI1 OOJIBIT, OpAalbIM KOJI acTBIHAA JKYPETiH
KYypajFa aifHal[Ibpl KOHE oJIap TYPJi OHBIH-CAybIK
KOHTEHTIH OHail ychiHambl. HoTmwkecinme, Oym ak-
napaT Ke3JIepiH 3epTTeyre JereH KYJIIBIHBICTHI TY-
FBI30AMIBD.

Kasipri yakpITTa OaTbic akmapaT Kypaigapsl
KMl CBIHFa YIIbIpan jkatanel. Kemreren agampuap
onapzpl KaJFaH aKmapaT TapaTazibl Jer albITaii-
JIBI, ajl Keioipeynep oJapAblH KypPHAITUCTHKA MEH
NpoNaranJanblH apachlHAAFbl IIEKapaHbl OLIipin
xibepemi men caHaiaepl. OChl TiKipJepre skayarn
peTiHAe Ka3aKCTAaHABIK SKOHOMHKAJBIK IIONYIIbI
Cepreit Jlomuun ObIai mewmi:

«bi3 Oarpic akmapaT KypaiJapblH KaHIIa Cbl-
HaFaHBIMBI30CH, Ka3ipri 3aMaHFBl KypPHAIHCTHKA
cTaHAapTTapbl Oisre HerisiHeH bateicTan kenmi.

Meicansl, BBC, Washington Post, New York Times
CBIHJIBI OACBIIBIMIAPAA HET13T1 KYHABIIBIKTAD, dTH-
KallbIK Kojekctep MeH BAK ixymbic epexenepi
aHBIK JKa3bUTFaH. J[oJ1 OChl XKyHeHiH OO0TyHI KypHa-
JUCTHUKAHBI MpOTaranjanal OapbhIHINA albICTATyFa
MYMKIHIIK Oepemiy.

Kasipri 3amaHfbl )KypHaTMCTUKAHBIH HUPPIBIK
TpaHchOopMaIMsAChl OHBIH POJIiH, MIHIETTEPIH )KOHE
9IICTEepiH KaiTa Kapayfa ajbiln keiui. JKahaumbeik
MeINaKyphUTBIMIApAaH OacTam eHIpJIiK KOHE Kep-
TUTIKTI JeHreiIeri MeTUaKeHICTIKTep J1e KaPKbIH]IbI
e3repicTepre yiibipayaa. AKMapaTThIK arbIMaap-
JIbIH YHEMi JKaHaphIll, KCHIHEH Tapatybl, COHJAM-
aK TEXHOJOTHSUIBIK KETICTIKTepAiH KypHAJINCTH-
KaHBIH MPAaKTUKAJbIK YKaFblHA THTI3€TiH ocepi Oy
cajJla"bl KaHa TOCUIIEpP MEH OIICTepIi KOJIaHyFa
MOKOYp etyne. byn e3repictep, acipece, IbIFapma-
ITBUTHIK JKOHE JAUDKUTAT TEXHOJIOTHSUIAPABI Oipik-
TIpYIiH apKaChIHJIA )KY3€Te aChIIl KaThIp.

MartepuaJjgap MeH aicTep

biznin 3eprTeyimi3 uupaslk Tpanchopmanus-
HBIH JKypHAJIMCTUKaFa 9CepiH, OHBIH IIIiHJE IIbI-
FApMAaIIbUIBIK TeH LHUQPIBIK TEXHOJIOTUSIIAPIBIH
e3apa OpEeKeTTeCYiH 3epTTeyre OarbITTANFaH Ke-
LICHA1 TalfayAbl KaMmThiIbl. 3epTTey OapbhIChIHIA
mAPABIK Kypangapasl KYPHAIHCTIK TMPaKTUKara
GHri3y Ke3iHAE TYBIHAAWUTBIH jKaHAa MYMKIHIIKTEp
MEH IIeKTeyJIep aHbIKTaIIbl, COHBIMEH KaTap oJyap-
JbIH KOCIOM IIBIFApMAIIbUIBIK MEH KOHTEHT cama-
ChIHA dcepi Oaramanmbl. 3epTTEyaiH MaKcaTTapblHa
KOJI JKETKI3y YLIiH OpTYp:i daicTep KOJAaHBLIIBI.
KonTent-rangay omici MUQPIBIK KypHAITUCTHKA-
JIaFbl )kKaHa TEXHOJIOTHSIAPAbl KOJIJIaHy epeKILeITiK-
TepiH 3epTTeyre OarbITTaNABI. 3epTTey OaphICHIHIA
JKacaH/Ibl MHTEJJICKT, aBTOMATTaHBIPY KOHE MYJIb-
TUMEJIUATIBIK, TEXHOIOTUSITAP/IBIH JKYPHATHCTHKAFA
acepl KapacThIpbULABl, Oyl KOHTEHT KYPBUIBIMBI
MEH OHBIH HIBIFAPMAIIBUIBIK EpEeKIIeTiKTepiHeT
e3repictepai Oaranayra MYMKIHAIK Oep/i.

Camanelk Tanmay IUGPIBIK TEXHOJOTHSIIAP-
IbIH SKYypHAJIHCTEP/iH LIBIFAPMAIIBUIBIK, TPOLEC-
HE 9CepiH 3epTTeyre apHabl. Byi oJlic apKbUIbI
mudpablK  miaatGopManapMeH JKYMbIC 1CTEHTiH
KYPHAIHCTEp MEH PEAaKTOPIAPIbIH CyXOaTTaphl
TaJIaHbl, OJIAPIBIH JKaHa TEeXHOJIOTHSIAPAbl KO-
JaHyIaFel KPEaTUBTI TOCUIACpl Kanai Oeimmeii-
TiHAepi aHBIKTANIbI. CallbICTBIPMAITBI JTIC IBCTYPII
KOHE THQPPIBIK KypPHATHCTUKAHBIH €peKIIeTiKTe-
PiH canpICTHIPY YIIiH MaiiananbuIIbl, Oyl KOHTCHT
JKacayIblH TocUIIepi, MyJIbTUMEANAHBl KOJIIAHY
KOHE jKaHa IaTgopmManapra OeliMaeny apachlHa-
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FBI HETi3rl albIpMAIIbUIBIKTAP/Ibl AHBIKTAyFa MYM-
KiHmiK Oepi.

JMpKUTan  TeXHOJOTHSUIApAbl  KOJIaHy Oyl
yzepicte MaHBI3IBI pojd aTKapanbl, cebedi onap
KypHAJIMCTEPre epeKile KOHTEHT jkKacay, ayIHuTo-
pHSIMEH e3apa 9peKeTTecy JKOHE TYPaKThl OHM3Hec-
MOJICJIBACPAI NaMBITY YINiH XaHa MYMKIHIIKTEp
YCBIHA/IBI.

Byn aaictepai konaany nudpiibiK TpaHchopma-
LUSHBIH KYPHAIHCTHKAaFa OCEPIH erKen-TerKeii
3epTTeyre MyMKiHmik Oepmi. KoHTeHT-Tanmay xa-
CaHJ(bl MHTEIUICKT, aBTOMATTaHJABIPY >KOHE MYJIb-
TUMEIVSUTBIK, TEXHOJIOTHSIIAPABIH KYPHATUCTEPAIH
[IBIFAPMAIITBUTBIK, MYMKIHIIKTEPiHE BIKITATBIH 3EPT-
Teyre OarbITTalibl. MbIcalibl, 3epTTey OaphIChIHIA
MYJBTUMEAUSIIBIK (OPMATTapAbIH HUQPIBIK, Kyp-
HaJIMCTUKAJaFbl peNiH Oaranmay KapacThIPBULIBL.
CanaspIK Tajiay KypHAIHCTEPIIH KaHa HUADPIIBIK
KYpajiiapasl urepy OapbIChIHAA KE31eCEeTiH KHbIH-
JBIKTApBIH, aTal alTKaH/Ja, )KacaHIbl MHTEJUICKTTI
KOJIJIaHy, KOHTEHTTI aBTOMATTaH/IbIPY KOHE MYJIb-
TUMEIVSUTBIK, (OpMaTTapbl HIepy MOcenesepin
Oaramayra KOMEKTECTi. AJ CabICTBRIPMAIIbI 9JIicC
JOCTYPI skoHe IUQPIIBIK )KypHATUCTUKAIAFl KOH-
TEHT OHJIPY TOCUIAEPI MEH TEXHOJOTHSUIApabl Oe-
HiMey apachIHAaFbl albIPMAIIBUIBIKTAPBI TYCIHY-
re MYMKIiH/IiK Oeplii. 3epTTey HoTHKeIepi UQPIBIK
TEXHOJOTHUSIAPAbIH, JKYPHAJIMCTUKAHBIH JlaMybIHA
eJIeyJyIi ocep eTeTiHIH pacTaabl, Oy kaHa dopMar-
Tap MEH HIBIFAPMAIIbUTBIK MYMKIHIIKTEP/iH Maina
OonybIHa bIKOan erti. JlereaMen, 3epTrey coHmai-
aK MHHOBAIMSIAPABI TaOBICTHI CHTI3Yy VIIIH KOCiOH
OUTIM MEH JaFabLIapbl KETUIAIPY KOKSTTUIITH JIe
AHBIKTA/IbI.

Tajaxkel1ay MeH HOTHIKeJIep

Hudpneik Tpancopmanus KypHaIHCTHKAIA-
FBI Ma3MYH/IBI KYpPY TOCUIIEpiH TyOereiini e3repTri,
LIBIFaPMAIIBUTBIK, KOPIHIC YIIIH )KaHa MYMKIHIIIKTEP
Oep/ii KOHE COHBIMEH Oipre jkaHa ChIH-KaTepiiepii
KaJbInTacTeIpibl. Herisri e3repictepain Oipi Kyp-
HAJIMCTEP/IIH apCCHANIbIH KEHEHUTINM KaHa KohMmaii,
COHBIMEH KaTap OCbl Cajalarbl LIbIFapPMaIIbUIBIK
TYXKBIPBIMJIAMACHIH ©3TePTETiH JUIKUTAI Kypaiaa-
PBIH KOJIaHy OOJIIBI.

BipiamineH, mugpibIK TEXHOIOTHIIAD ICPEK-
TEpJIl )KUHAY )KOHE TaJiay IpoIleciHe Tyoereii o3-
repicrep eHri3ai. YJIKeH aepekrep Kypanaapsl (Big
Data) >xoHe xacaH/bl MHTEJIJIEKT apKbUIbl KypHa-
JUCTEp TEPeH JXOHE aHAIUTHKAIBIK MaTepHaiiap
KacayFa MYMKIHAIK OepeTiH YJIKeH KeJeMJIeri ak-
rmapaTKa KoJi skeTki3ai. CoHpIMEH KaTtap, OyJI IepeK-
Tepl eHJeyre, oJapbl BU3yalu3alysiayra )KoHe
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ayauTopusira Oelimzaeyre jkaHa IIBIFAPMAaIIbUIBIK
TOCUTIEPIi KaXKET eTeI.

ExiHmmiieH, MyJabTUMEIUSUIBIK Kypaijap MEH
atopmanap >KypHaJIHCTepAl MOTiHAl, OeiiHe-
Hi, TpaUKaHbI )KOHE WHTEPAKTUBTI AJICMEHTTEPIl
OipiKTipeTiH Ma3MyH jKacayFa BIHTaJAHbIPAIbI.
Jlonurpunrep, nngporpapuka >k0HE MYJIbTUMEIUS-
JIBIK, DHTIMENep CHUAKTHI Gopmarrap MudpIbK ay-
JUTOPUSTHBIH Ha3apbIH aynapyFa OarbITTallFaH KaHa
NIBIFAPMAIIIBUTBIK, JAFABUIAP/IBl JAMBITY Bl TNl
eTemi. MpIcanm peTiHAe aHUMAIUsIap MEH WHTE-
PaKTHBTI KapTajap[sl NalJaJaHblll WMMEpPCHBTI
OHriMenep jkacayra MyMKiHIik Oepetin Shorthand
CHUSIKTHI TIaTGOopManapIbl KENTipyre 00mabl.

YuriHOmieH, sIeyMeTTIK Kemijep MeH 1udp-
JBIK TIaTGopManap TeK TapaTy apHalapblHa FaHa
eMec, COHBIMEH KaTap JKypHaIUCTEP/IiH NIbIFapMa-
HIBUTBIK KOPIHICI YIIIIH KeHICTIKKe aliHaIbl. MyHa
ayIUTOPUSIMEH 03apa DPEKETTECY NMPUHLIUNITEPI 03-
repii: aknapaTThl MOHOJIOTHSUTBIK OepyieH THaor
¢dopmarrapeiHa neitin. byn skypHanmucrepni mare-
pHanabl YCBIHYMEH ToXipuOe acayra MiHICTTEH-
Ili — KbICKa Xabapiiamanap MEH dHriMelepaeH oac-
Tan Tikened 3¢gupiep MeH mnaijaanaHylbUIapabiH
cayanHamajapblHa JeHiH.

JKypHamcTHKaHbelH — ITUGPIBIK — TpaHchopMa-
IUSICBIHBIH HETI3r1 acleKTiUIepiHiH Oipi anropuTM-
Jiep MEH aBTOMAaTTaHIBIPYIbI €Hri3y, Oyn Oip ya-
KBITT [IBIFAPMAIIBUIBIKTHIH IIIEKAPAChIH KEHEHTII,
OipraTap KaWIIbUIBIKTApIbl TYABIPABI. AJITOPHUTM-
nep Oyringe MasMyHIBl Kypy, TapaTy OHE JKeKe-
JNEHMIpY, COHAANM-aK KYHAETIKTI TaIrchIpMaapabl
aBTOMATTaH/BIPY YIIiH OCJICeHAl KOJIaHbLIaIbI.
Anaiiia onapAblH OKypHAJIUCTUKAHBIH IIbIFapMa-
IIBUTBIK, KOMITOHEHTIHE ©Cepi eKIYIITHI.

BipiamigeH, ANTopuTMIep MIBIFAPMAaIIbUIBIK
MPOLECTI OHTAWIaHIBIPYABIH KyaTThl KypangapblH
YyChIHAIBl. MpIcalibl, KAHAIBIKTAP/bl aBTOMATTHI
TYplie KypyFa apHajfraH Oarmapiamaiap (MbICAJIbI,
Wordsmith nemece Heliograf) sxypnanucrepre kyp-
JIeNll JKOHE aHAIMTHKAIBIK MaTepuaijapra Hazap
aynapyra MyMKIHIIK Oepei, ojapibl KYHICIIKTI
ecentepaeH 6ocaransl. MyHiall TexHoIorusiap pe-
MAaKTOPJIApABIH OHIMIUTITIH apTThIpa ajmagsl, Oipak
COHBIMEH Oipre HIBIFAPMANIBUIBIK, alrOPUTMIEITECH
YJATiJIepMEH ayBICTBIPBIICA, Ma3MYHHBIH Oipereimi-
T'iH JKOFANITy KAyIIiH TYIbIPAJIbI.

ExiHmIizieH, aBToMaTTaHIbIpy Ma3MYHJIbI Tapa-
Ty caThIChIHIa Tapanajsl. Facebook Hemece Twitter
CHSAKTBI OJIEYMETTIK Menua TuIaT(opMalapbIHBIH
ANTOPUTMICP] ayIMTOpHSAFa KaHIall marepuangap
YCHIHBUIATBIHBIH aHBIKTalAbl. bByn KypHammcTik
NIBIFAPMAIIBUTBIKKA MYMKIHJIKTEp MEH HICKTEYJIep
TyIbIpasl. bip KarblHaH, Ma3MYHJIbI JKEKEJICHAIPY
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ayJUTOPHUSHBIH KaJlayblH aKChl TYCIHyre MYMKIiH-
nik Oepeni. Exinmi >xarbiHaH, OyJ IIBIFapMariibl-
JIBIK, SPKIHAIKTI MIEKTSHTIH j)KOHE TaKbIPBINITAP MCH
(opMaTTapABIH OPTYPIUIITiH TOMEHAETYTe BIKIAI
eTeTiH aJropuTMre OarbITTAIFaH MaTepHallapibl
KYPY/Ibl bIHTAJIAHIBIPAIBL.

YurHmnaeH, jkacaHIbl WHTEIJICKT JIepeKTe-
pl MEeH KypaimapblH Tajjay alropuTMIEpi Kyp-
HaJIUCTEPre Ma3MYHJBl JKOHE KOPHEKI TapThIMIbI
MaTepuanaap kacayra MyMKiHgik Oepemi. Tableau
Hemece Flourish cuskTel nepextepai BU3yanmsa-
nusIay OarmapiaMarapbl KOpHEKi OHTIMENep kacay
apKBUIBI ayIUTOPHUS YLIIH KYpAETl JepeKTepal xKe-
HiTgeTyre koMekreceni. Jlereamen, Oya Kypammgap-
JIbI COTTI MaliaiaHy JkaHa OUTiM MEH JaFabLIap/bl,
COHBIH iIIiH/Ae OaFmapiaManay >KoHe YIKEH JepeK-
TEp JaFIblIapblH KaKET eTelli, Oyl KemTereH xyp-
HAIIUCTEP YIIH KUBIHJIBIK, TYIbIPAJIBL.

TeXHOMOTUSIIBIK e3repicTep JKaFnaibiHaa agam
(haKTOPBIHBIH MaHBI3IBUIBIFBIH 0aca KOpPCeTe OThI-
PBIN, KYypHAJIUCTUKAHBIH LHUGPIBIK TpaHchopma-
[USICHI JDYIPIHJE MIBIFAPMAIIBLIIBIK OPTAIBIK KYH-
JIBLITBIK, OOJIBIN Kasia Oepesi. ABTOMATTaHABIPbUIFaH
MIpPOIECTep MEH AITOPUTMIEPHl KEHIHEH eHTi3yTe
KapamacTaH, OyJl ayIUTOPUSMEH PE30HAHC TYIIbI-
paTeiH Oipereif Ma3MyHIBI jKacayFa MYMKIHIIK
OepeTiH IIBIFAPMAIIBUIBIK, TOCUL. DMOIIMOHAII B
TePEHIIK, MOJICHH KOHTEKCT YXOHE KYPACNi TaKbI-
pBINTapBl TYCIHAIPY KaOilneTi agaM MHTENJICKTIHIH
KY3BIpeTi OOJNBIT Kama Oepemi, OHBI TEXHOJIOTHS-
JIBIK, KYpaJlAapMeH TOJBIFBIMEH aMacThIpy MYMKIH
emec.

Hudpasik miatdopmanap IIbIFapMamIbLIbIK
omicTepi akmapaT OepymiH >kaHa ¢dopMarTapbiHa
Oetiimaeyni Tanamn eteni. JKypHamucTep o1eyMeTTIiK
KeJijgepe, MHTEPAKTHBTI MaTepHaiiap MEH MYyJlb-
TAUMeAnaaa OasHAayabl OCJICEH/Il KOJJIaHaIbl, Oy
ayJIUTOPUSTHBI JKaHa JICHIeWre TapTyra MYMKIHJIK
Oepeni. MyHnait Tociiaep aaerTeri OasHaayabl Kol
Ka0aTThl, BU3yalAbl Oail »xoOamapra aiHaIABIpa
OTBIPHIT, ©31H-031 KOPCETY MYMKIHAIKTEPIH KEHEM-
Tei. MpIcallbl, HHTEPaKTHBTI KapTajap, BUPTYaJIbl
HIBIHJIBIK, KOHE ICPEKTEP/Ii BU3yalu3alusiay akmia-
paTThl KPEaTHBTI TYPJE YCHIHYJIBIH jKaHa MepCIeK-
TUBAJIAPbIH AIlAIbI.

KypHanuctiH jxeke cTuim MudpIbIK miaTdop-
MaJlapJarbl JKOFapbl 09CEKeNecTiK jKarnaiblHaa
onaH Ja MaHbI3IEl Oona Tyceni. JXKeke OpeHa coT-
TIJIKTIH HET13T1 3JIeMeHTiHe alfHaa eI, Oy Oip/eit
Ma3MYHHaH epeKIIejeHyre kKemekreceni. bipereit
ABTOPJIBIK TOCUIII IaMBITY JKOHE JKEKe KO3KapacKa
Oaca Hazap aynapa OTBIPBIN, MAaTEPHAIJBI YCHIHY
AyJUTOPUSHBIH CEHIMI MEH aJajJbIFbIH apTThI-

panel. JKypHamucTep €3 IIbIFapMarlbUIBIKTapbIH
YouTube, Substack, Instagram cusktel miaTdop-
Manapra OIpiKTipyaiH >KOJAapblH Talajabl, MyHIA
OJIApBIH JapaIbIFbl MAHBI3]IbI AKTHBKE aifHATIAIbI.

Texnonorust 6ocekenecTepre emec, KypHaiuc-
TepJIiH cepikTecTepiHe aifHaia OTBIPHIN, MIBIFAp-
MAaIIbUIBIK, MYMKIHAIKTEPIH TOJBIKTHIPAAbI JKOHE
keHenTeni. Jlepexrepai BU3yaIH3alusiay, TOJBIK-
TBHIPBUIFaH HIBIHJIBIK, )KOHE JKaCaHIbl MHTEIICKT KY-
panapsl M MeH Ma3sMYHMEH ToXKipuoe kacayra
MYMKIHIIK Oepeni, Oyl MaTepuaiaapIbl KbI3bIKTHI
eremi. Amaiima, yHeMi >KaHAIIBUIIBIKKA YMTBHLTY
JKOHE ©31H/IIK ePEeKIIeIIKTiH JKOFaphl JICHTeHiH CaK-
Tay KaKETTUIri KebiHece MIbIFapMallbUIbIK IIap-
HIayFfa >koHe MOTHUBALMSHBIH TOMEH/CYiHE OKeINeIi.
By xypHamicTepiH NICHXHUKAIBIK JCHCAYIIBIFbIH
caKTayFa, ocill KeJie JKaTKaH 09CeKeNecTiK KaFaa-
WBIHIA ONapJbIH MAaOBITTAPhl MEH TYPaKTHUIBIFBIH
caKTayfFa OaFbITTaJIFaH TOCUIIEPAIH MaHbI3/bLIbI-
FBIH KOpPCETe/I.

Tpanchopmanus mponecinae opaaibiM xoba-
HBIH PECMH TYP/IE KYy3€eTre achIpblTy KayIi 0ap skoHe
cananel e3repicke okenmeimi. Lludpasik TpaHc-
(dhopmarms mporiecTepi MEH HOTIDKENEpiH Oaraiay
KaJlail KyprizijieTiHiH TyciHy KaxkeT. OHCBI3 Ke3
KeJreH earepictep HUPPIaHIBIPYFa JKATKBI3bUTYBI
MYMKIH JKOHE Ke3 KeJITeH OPEKEeT KETKIUIIKTI JIeT Ta-
HBUTYBI MYMKiH. Y WBIMHBIH IHU(PIIBIK TpaHChOopMa-
LUsIChl OOMBIHINA KOCHApIaHFaH iC-KUMBUIAAPIbIH
TUIMAUTITIH Oaranay KpUTEpHUUJIEpiH alJblH aja
cHUIaTTay *oHe IH(PIBIK TpaHcPopMaius xobana-
PBIHBIH ICKE achIPBUTY OapbIChl Typajbl IepeKTepi
KUHAYIbl, MOHUTOPUHITEY /i KOHE Tajlay/bl KaM-
TaMachl3 €Ty MaHbI3/IbI.

HudpraanasipyablH 9cepineH I9CTYpIi KypHa-
JTUCTHKAA alTapibIKTail e3repicrep Oomapl. MyH-
Jail KOPBITBIHABIFA TUQPIBIK I1aTopMaIapabiH,
DIICYMETTIK KEJUICPAiH KOHE WHHOBAITUSIIBIK TEX-
HOJIOTHSAJIAPAbIH KEeH TapalyblHaH TybIHAAFaH Me-
Iia ToXKipuoOeepAeri e3repicTepi O0akpIay HETi3
OOJIIBI.

Hudpablk TeXHOTOTHSIAPABIH HHTEPAKTHUBTI
MYMKIHIIKTepi KYpPHINCTEPAIH ayJUTOPUSIMEH
e3apa DpeKeTTeCy CUNAThiH e3repTTi. KepepmeH-
Jiep MEH OKBbIPMaH/Aap TE€K MAaCCUBTI TYTHIHYIIbLIAP
FaHa €MeC, COHBIMEH KaTap TPOIECTIH OeJiceHIi
Katblcymbiapsl 0onasl. [likipiep, yHatynap MeH
perocTTap pelaKIMsUIBIK MIeIIMIepPre dcep eTEeTiH
MaTepHaIapAblH COTTUIITIHIH KOpPCEeTKImi OOIIbI.
CoHBIMEH KaTap, ayJJUTOPUSI MaiIalaHyIIbLIAP IbIH
penopTraxxaapsl MEH KpayJICOPCHUHT apKbUIbI Mas-
MYHJIBI KYPYyFa KaThIca anaJibl, OYJI )KypHAIUCTHKA-
HBI AIlIBIK KOHE IeMOKPATHSUIBIK, €TE/Il.

141



KypHanuctukansly UQpIbIK TpaHCHOPMAIMACHL: KPEaTUB MeH TUDKUTAI TEXHOJIOTHSHBIH POl

AKnapaTTEL
Gepy
TociIaepi

Kapgpnap

ITponecTep
MeH
eHimaep

HHppaxypst
JIBIM JKoHE

Kypaiap

1-cypert — Ludpabix sxerinyni Garanayapie 6 OAFbIThI

BupTyaiibl )oHe KEHEUTIJITeH MIBIH/IBIK, TPOH-
Jap MEH aBTOMATTaHJBIPY CHSIKTHI JKaHAa TEXHO-
Jorusiiap JkaHa (opmMartTap/blH malaa OoJybIHa
BIKITAT eTTi. Byn nepekrepni BU3yamu3aiusiay,
WHTEPaKTHUBTI Kapranap, 360 rpaaycTeiK OeliHenep
JKOHE aKmapar OepyaiH 0acKka NHHOBAIIHUSIIBIK, BIiC-
Tepi. Bys Kypangap skypHanucTepre ayauTOpUsFa
KBI3BIKTHI )KOHE TaHBIM/IbI TOKIPHOE YCHIHYFa MYM-
KiHJIK Oepe/Ii, Oipak jkaHa JaFabuiap MEH Ky3bIpeT-
TUTIKTEp KaXeT erefi, Oyl Meana WHAYCTpUsaa
KOCIOM JalbIH/IBIK MOCEIIECIH KOTePEIi.

KapXbUIblK TYpPFBIIaH KaparaHnua, udpiaH-
JIBIPY KOJIbl JKYPHAJIMCTUKAHBIH OYPBIHFBI OM3HEC
Moz e3repTTi. JocTypini jkapHamalaH TYCETiH
KIpICTiH TOMEH/eyi OyKapalblK akmapaT Kypaiaa-
PBIH, JKEPriliKTi XKapHaManap >koHe KpayadaHauHT
CHSIKTBI YKaHa TaObIC KO3JIepiH i3/Ieyre MoKOYp €TTi.
Anaiia, KOMMEPITUSUTBIK KYPBUIBIMIAPFa TOYeIIi-

JIK JKypHAJIUCTEPJICH JKaHa STUKAJBIK CTaHIapT-
TapJbl CAKTAyIbl TANlall €Ty aPKbUIbI PEIAKTOPIIBIK
TOYEJICI3/IIKKE Kayil TOHIIPEI.

[TudprbIK TeXHOJOTHSHBIH Maiaa 00Iybl aKna-
paTKa JIEreH CeHIM MocelieNepiH Ae KymenTTi. JKai-
FaH JKaHAJIBIKTAP MCH JICPEKTEP/Ii MAHUITYISAIHSLIIAY
MOceJIeCl KYPHATUCTEPACH (aKTiIepal TEKCEPYIiH
CeHIMJII BIICTEepiH KONJIaHYAbl JKOHE Ma3MYHHBIH
HIBIFy TeTiH OakpulayFa MYMKIHIIK OepeTiH Tex-
HOJIOTHSUTApABI eHTi3yAl Taman eteni. Ochliaiiiia,
KYPHAIUCTHKAHBIH [UQPIBIK TpaHchopManuschl
MeJia WHAYCTpUSIaH UKEMJTIK MeH TYpPaKThl Oe-
HiMJeny i Tajlall €TeTiH MaHbI3bl MYMKIHJIIKTEp-
JUH JIe, MaHBI3/IbI ChIH-KATEePIICP/IiH JIe KaTaau3aTo-
pBI OOJIBL.

I-kecTesie eH MaHBI3/bI ©3repicTepre yilbparaH
KYPHAJIMCTHKAHBIH HETI3T1 acHeKTiIepiH KepceTeli
JKOHE OJIapIbIH CEPIH XKyieneyre MyMKIHAIK Oepeni.

1-kecre — }KypHaJII/ICTI/IKa,HaF bl IIbIFAPMAIIBUIBIK KOHE TUDKUTATI-TEXHOJIOTUAIAD

AcrniexTi

Cunarrama

Mpican

HI/I (1)pJ'H>IK OpTajarbl IIbIFapMalllblIbIK

AyIUTOPUSIHBI TApTy YIIiH
WHHOBALUSUIBIK opMaTTapbl KOJIIaHy

MHTepakTuBTi MaKananap, MyJIbTHMEIHS

JuKuTan-TeXHoIorussap

MasmyHIBI KYPYFa, OHIEYTE KOHE
TapaTryra apHajFaH Kypajjaap

ABTOMaTTaH/IBIPY TIAT(GOpPMAIapsl

[IpIFapMambnIbIK, MOCeIenepi

[Ta0moHABIK TEXHOIOTUAFA OaIaHBICTEI
HIeKTeyaep

Al- )xacanarad KOHTCHT

AynuTopHsMeH e3apa 9peKeTTecy

[Maiinananymsuiap yIit xeke Toxipuoe
xKacay

[Talinananymisl TapuXbIHBIH
riaropmaapsl

Amnanuruka

AyYIUTOPHSIHBIH KaJayblH TYCIHY YIIiH
JIepeKTep i maiiganany

OJIEYyMETTIK cayallHamMamap, KIUKTi
Tanjiay
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Kasipri sxypHanucTep AepeKTepli )KUHAY KOHE
Tanay CUSKTHI KYHAETIKTI TariChIpMaiap bl XKeH1I-
JISTY YIIiH aBTOMAaTTaHIBIPYIbl OEICEeHIl KoJija-
Hasbl. JKacaHpl MHTEIUICKT alTOPUTMIEP] YIIKEH
KOJIEMJIET1 aKMapaTThlH >KACBIPbIH TEHJCHIMsIA-
PBIH aHBIKTayFa KOMeEKTeceni, OyJ acipece IKOHO-
MUKAJIBIK, KOHE CasCH KyPHAIMCTHKAa Talambl.
Ocbl TEXHOJOTHSIIAPBIH apKAChIH/a MaTepHajiap-
Ibl JalibIHaay Mpoleci Te3ipeK, ajl aHaIMTHUKAJIBIK
KOMIIOHEHT TepeH iei TYCTi. Anaiina, MyHIai e3re-
picTep *KypHAIUCTEPACH TEK TEXHUKAJIBIK CayaTThbl-
JBIKTHI FAHA €MeC, COHBIMEH Karap MaHHITYJISIIHS
KaymiH OoJpIpMay YIIIH JepeKTepre ChbIHM KO3Ka-
pacThI Tajam eTeIi.

Kazakcranga Teprey »KypHaJINCTHKAChl cajia-
cerama digital-mepexkesmepai TaOBICTHI KOJTAHY-
IbIH MbIcangapsl KP MeMilekeTTik caTbln any CHsiK-
THI aIlIBIK, AepEKTeP i maiiaanany O0bIT Ta0bUIAIbI
— goszakup.gov.kz. MemIekeTTiK MYJIiK Ti3iIiMi —
e-qazyna.kz, Azamarrapra apHaJFaH JJICKTPOHIBIK
YKiMeTTiH MoOmibai Kocbimmackl-eGov mobile,
aIbIK HOPMATUBTIK-KYKBIKTBIK, aKTiIep 0azachl —
legalacts.egov.kz (CmupnoBa O. B., 2021 a: 248 0).

Tarbl 6ip MaHBI3J(BI ACTIEKT — MYJIBTUMEIUSUIBIK
TexHoJorusapasl Oipiktipy. beitnenep, undor-
paduKa >KoHE MHTEPAaKTHBTI pEropTaxkaap kacay
Kazipri KypHaJIHCTHKAaHBIH aXplpamac OeJirine
aitHanpl. MyHIai ¢popmartap ay IMTOpUSTHBIH Oe-
CCHJIUNITH apTTBIPBIN KaHa KOWMalbl, COHBIMEH
KaTap KypAeli aKmapaTThl KOJI XKETIMIl JKOHE Kop-
HEKI TypJe )KeTKi3yre kemekreceni. Mbicanbl, UH-
TEpaKTUBTI KapTajmap MeH BHpTyamabl MIBIHIBIK

KIMMATTBIK ©3TepiCTep/iH HEMece XallbIKapallblK
KaKTBIFBICTAPIBIH OCEPiH JKAKChI TYCIHYTe MYMKiH-
Tk Oepei.

MasMyH/IbI TapaTyjia 9JIeyMEeTTIK MeJha TuIaT-
(dopmanape! memymr pen arkapazabl. Onap keH ay-
TUTOPUSFA KOJ JKETKi3yTe MYMKIHIIK Oepeni, Oipax
COHBIMEH Oipre »ypHaIUCTEPAl KaHa ChIH-KaTep-
Jepre Kosiapl. MbIcaibl, MaTepuangapapl miaTdop-
Ma aJIrOPUTMAEPIHIH epeKIIeNiKTepine OeriMaey
Ka)KeTTLTIr MasMYHHBIH calrlacklHa Tepic acep eTyi
MyMKiH. COHBIMEH KaTap, ayIMTOPUSHBIH Ha3apblH
aynapy VIIH 09CEKeIeCTIKTIH apTybl kebiHece O0y-
KapaJblK aKmapar KypajjapblHa JIereH CeHIMIUTIK-
Ti TOMEHJIETETIH KIUKOSHT CTpaTeTusIapbIHbIH KY-
LICIOIHE OKEJIEe/.

Tarpl Oip MaHBIBABl TCHIACHIUA-OYITKA HETI3-
JeNTeH KBI3METTEP MEH BIHTBIMAKTACTBIK ILIaT-
dhopmanapeia naiinanany. Omap pemaknusiaap MeH
(dpunancepiep apacblHIAFbl ©3apa OpeKeTTeCcy.i
JKEHITIETE 1, akmapaT aiMacyFa bIKIal eTei KoHe
MaTepHaiapasl JaibIHAay MPOLECTEPiH Kelee-
texi. Jlereamen, Oyn aepextepiH Oy3bUIy KaymiH
apTTHIPAbI JKOHE CEHIMI KOPFaHBIC MEXaHU3M/Ie-
piH €HTi3yi Tamam eTei.

Exinmi xecreHi Tanaay UUQPIBIK TEXHOIOTHS-
JapApl eHTi3y KypHAIMCTUKAHBIH MYMKIHIIKTEPIH
KCHEUTIN KaHa KoWMal, COHBIMEH KaTap KeNTercH
0ailTaHBICTBI MOCETICIEeP/Ii MEeNTy/ T KaXKeT TeTiH i~
ri" kepcereai. XKypHanucrep MeH Meana yHbIMaap
TEXHOJIOTHSJIBIK, DIICYETTI ayINTOPHS YIIIiH OapbIH-
ma THIMJII MaijanaHy YIIH jKaHa MIBIHABIKKA Oe-
HiMJemyl Kepek.

2-KecTe — TeXHOJ’lOFI/IS[HbIH KypHaAJIMCTHKAra UHTEIpalUAChIH TaJl1ay

Kareropusiap TexHonorusnap Ocepi
Konrenri JKananpikrap skazyra apHanran Al OHIPICTI JKEeNEeNACTY, MIBIFaPMAIIBLIIBIKTHl TOMEHICTY
Tapary OneyMeTTIK Meaua AynnuTOpHsFa KOJI XKETIMALTIKTI KeHEHTy
Jepexrepai Tannay Big Data [TalinanaHymbIHBIH KaJlayblH TEPEH TAIAAY
O3apa apekerrecy VR u AR VIMMepcuBTi maliianaHyns! TOXIipuOeCiH xacay

TabsIic

JKazbuty Mozmenbaepi

TypakTsl TalObIC, camabl Ma3MYHFa Hazap ayaapy

Hudpaslk TexHOJOTHATIAp >KypHATUCTUKAAA
NIBIFAPMAIIBUIBIK, UJICSITAPIIbI JKY3ere achlpy MyM-
KIHAIKTEepiH enoyip keHeWTeni. JKacaniasl MHTEN-
JIEKT, BUPTYaJJIbl )KOHE TOJILIKTHIPBUIFAH IIBIH/BIK-
THI NIAli1a1aHy aBTOpJIapFa OYPBIH KOJI )KETiMIi eMec
WHTEPAKTUBTI MaTepualIap]ibl )Kacay KypasapbiH
Oepei. Mblicaiibl, BUPTYyall/Ibl IIBIH/BIKKA HET13/1e1-
TeH WHTEPaKTUBTI JNEPEKTI jKoOalap ayauTOpHsIFa

AMOIMOHAIBI KaObUIAAy MEH KATBICY/bl KYIICHTE
OTBIPBIT, OKWFAa KOHTEKCTIHE CHyre MYMKIHIIK Oe-
pexni.

JlereHMeH, TEXHOJOTHUSHBIH KApPKBIHILI Ja-
MYBI J1a KUBIHJIBIK TYAbIpajbl. JKypHaIUCTHKAIAFbI
IIBIFAPMAIIBUTBIK,  QITOPUTMICP MEH OJICYMETTIK
Meara (opMaTTapbiHBIH KbICBIMBIHA Tarl 0OJajbl,
Oyl MaTepuaIIapasl ay TUTOPUSHBIH T€3 ©3TepeTiH
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KanayblHa OeiiMaeyai Tanamn ereai. byn meirapma-
IIBUTBIK TIEH aNTOPUTM/IIK TalanTap/bl KaHaFaTTaH-
JBIPY apachIHAAFbI TENe-TeHAIKTI caKTay KaKeTTi-
JiriHe okesneni. HoTmxkecinae Ma3MyH carmachIHBIH
TOMEHZCY Kaymi apTajbl, dcipece ayAuTOPHSIHBIH
HazapblH ayAapy YIIiH KaTaH 0dCeKeIecTiK KaFaa-
HBIHJA.

KBI3BIKTBI Yp/Iic-)KypHAIUCTED MEH TEXHOJIO-
Ul MaMaHIapbl apachIHAAFbl BIHTBIMAKTACTBHIKTHIH
ocyi. MyHIail CepiKTECTIKTEp MOH/IIK canaaa TepeH
OLTIMII JTe, TEXHUKAJBIK, KYpaJlapbl Ja MEHTepy I
TaJar eTeTiH Kyp/ieni )kooamap/Is! )kacayra MyMKiH-
nik Oepeni. Meicanbl, MoTiHal, OciiHeH], nH)OTpa-
(bvKaHBI JKOHE ayIMO KOMITOHEHTTEPJl KAMTHUTBHIH
MYJbTUMEAMSUIBIK JIOHTPUATEPAl O3ipiey peaak-
TOpJIApIbIH, AW3aiHepIepaid, OarmapiamManiblIap-
JbIH JKOHE JEpeKTep TalJaylIbUIapbIHBIH KaTbl-
CYBIH Tayanm eteni. byl JKypHalIHCTIK >KYMBICTBIH
MIOHAPANIBIK CHIIATBHIH KYLICHTE .

OTuKa MOoceleNepiHe epeklle Hazap ayaapy
Kepek. JIupKuTan TEeXHOJOTHUsUIApbIH Taijiana-
HY JKYPHAJIMCTHKAHBIH OOBEKTHBTLIIK, CEHIMALIIK
KOHE JICPEKTEPIH KYIUSUTBUIBIFBIH CAKTAY CHSIKTHI
NPUHIMIITEPIH KaiTa KapacThIpyAbl Tajlam eTeli.
Meicaitbl, HEHPOHIBIK, JKEIIIEp Il KOITaHa OTBIPHIT
MaTepHaiiap ’kacay Ke3iHAe MaHUIYJSIIUS MEH
OypMasiaHy BIKTUMAIIIBIFBIH €CKEPY KaXkKeT.

YuiHmi KecTeHi Tanaay XypHaTUCTHKaAarbl
IIBIFAPMAIIBUIBIK TI€H TEXHOJOTHSIHBI OipiKTIpy
YJIKEH 8JIeyeTKe He MPOIeCC SKeHIH KepceTe/i, Oi-
paK MYKHIT KO3KapacThl KaxkeT eremi. Lludpiasik
KypalJgapJblH apThIKIIBUIBIKTAPBIH — NaiifanaHy
YIIiH KYPHAIUCTEP MEXaHUKAIBIK TOCIUIJICH ayiaK
0oJ1a OTBHIPHIN, ©3JEPiHIH MIBIFAPMAIIBIIBIK, €pPeK-
HIeNIKTEPIH caKkTaysl KepeK. byn camansl Ma3mMyH
MeH HUQPIBIK ayAUTOPUSHBIH YMITTEPiH KaHaraT-
TaHBIPY apachIHIAFbl TENE-TEHIIKTI KaMTaMachl3
eTei.

3-kecre — [{udpbik TpaHchopMaIHIHBIH MOCENENepi MEH epCHeKTHBAIAPbI

[Ipobnema

Cebebi

[errim

CeHIMHIH TOMEHIEY1

YKairaH sxaHaTBIKTapIBI TApaTy

q)aKT‘IeKI/IHI‘, MeEina cayaTTbUIbIK

Konrent MOHOTOH/IbIJIBIFbI

[srrapmariibuiblK, TOCICI3 Al KONIaHy

[ IbrFapMaIbUIbIK, KYPaJIAapMEH JKYMBIC
icreyre yiipery

TaOBICTBIH KYpACTLIIIT

YKapnamara Toyenmisik

JKa3putbIM MOZIETBICPiH 83iprey

AyIUTOPHSHBI OOJIIIEKTeY

Op Typ:i wiardopmanapasl naiaanany

BapibIk KypbUIFbLIApFa apHAIIFaH
omMbedarr wenriMaep

DTHUKAIIBIK MOCeenep

JepexTepni maiiaganyablH allbIKTHIFBI

Perteymi Hopmamapas! Kypy

Ludpablk KypHATHMCTHKAHBIH MaHBI3Abl ac-
NeKTuIepiniy Oipi — MyJIbTHMEAHATH3AlUS MEH
WHTEPAaKTUBTLNIKTIH apTybl. COHBIMEH KaTap, Ie-
peKTepal Tangay MeH BH3yanu3alusra Oaca Hazap
ayapbUIybl KypHAJIHCTHKAHBIH aHATUTHKAIBIK, Oa-
FBITKA Kapail JaMybIH Kepceteli. byran Koca, xa-
HajaH maiga OosiFaH Kpocc-IUIaTQOpMabIK JKOHE
TpaHCMEUAJIBIK TOCUIACP aKMapaTThl OpTYPIi ap-
Hajap apKbUIbl TapaTyAbl OHTAWIAHIBIPAIbBI, Oy

4-xecte — [{udpibIK KypHATNCTHKAHBIH ©3€KTi TEHICHIUSIIAPEI

AyIUTOPUSHBI KEHEUTYyre >KOHE KOHTEHTTI KOJaa-
HYIIBUTIAPJIBIH, KOKETTUTIKTEpiHe OeiiMaeyre MyM-
kignik 6epeni (Shabaldina A, 2023).

Temenzeri 4-mi kecreqe MUPPIBIK KypHAITUC-
THUKaHBIH €H ©3€KTi TCeHICHIHMSIApbl MEH OJap.IblH
HETi3ri cunarramanapsl OepinreH. byn tenaeHms-
Jap Kasipri )KypHaJTUCTUKAHBIH HETi3Ti 1laMy OaFbIT-
TapblH KOPCETIN, OHBIH OOoJNallaKTaFbl YBOJIOLUSI-
CBHIH OOJDKayFa MYMKIHJIIK Oepe/ti.

Tennenmus

Cunarrama

My.]'l bTUMCAHATU3ALNA

HerypibiM TapThIMIBI Ma3MYH JKacay YIIiH MOTiH, OeiiHe, aynno, Gotocyperrep
JKoHe rpaduka CHIKTBI OPTYPIIi Menua popmaTTapiasl OipikTipy

JKaTKaH peii

JlepexTepi BU3yanu3anusuIaysg ecir kene | Jlepekrepai KepHeKi Typ/e KopceTy YIIiH TpaduKTepi, tuarpaMmmaiapsl,
KapTanap/pl )koHe 0acka BU3yalIbl 2JIeMEHTTep Il aliaanany

Kerenii MHTEpaKTUBTIITIK

Tycinikremernep, naybic 6epy, cayaaHamaap jkoHe 0acka HHTEPAKTUBTI Ma3MyH
9JIEMEHTTEPI apKbLIbI ayIUTOPHUIMEH ©3apa OPEKETTECY
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Kecmeniy orcaneacwi

Tenneumus

Cunarrama

YKanpnap MeH GpopMaTTapabIH 3BOTOIHSICHI

JKypHannCTUKaHBIH )KaHa )KaHPJIaPbIH JAMBITY, JOCTYPIIl JKAHPIaP bl LUA(PIIBIK,
opTara Oeiiimaey

Kpocc-mardopma, kpocc-Meana sxoHe
TpaHcMeHua

MasMyH/IBI TapaTy koHE ayIUTOPHUSIHBI TApTy YIIiH SPTYpIi iardopmanap MeH
apHajapzbl naiganany

MyabTUMEIHSUTBIK, (TPaHCMETHATIBIK)

CTOPHUTEIUTMHITI OeJIceH Ti KOIIaHy naiinanany

OHriMmerney, KopHeKi TapTHIMJIBI MAa3MYH jKacay YIIH dpTYpJli Mexua (opMaTTapslH

Jaranentpux ([epexrepre
OaFapIaHyIIbUIBIK )

[pripek xoHe KeKeIeHIIpUIreH aKnapar 0epy YIIiH AepeKTepl )KIUHAYFa KoHE
Tangayra OaFbITTaIFaH

Newsrums JKYMBICBIH aBTOMAaTTaHABIPY

AKIaparThl )KUHAY KOHE OHJIEY YIIIH MallMHAJIBIK OKBITY aTOPUTM/ICPIiH jKOHE
aBTOMATTaH/BIPBUIFAH XKYHenepi maiiianany

KypHanucrepaiH xaHa Ky3bIpeTTepi MeH
JaFABLIAPBI

udpabik KypangapMeH, aHaTUTHKaMeH, AepeKTep/i 6ackapyMeH xoHe backa
TEXHOJIOTHSUTAPMEH JKYMBIC iCTEy JaFAbLIApbIH AAMBITY

KypuanuctukanblH 1u@PAbIK — TpaHchopma-
[USICHI IIBIFAPMAIIBUIBIK TIEH TEXHOJOTHS IIelTy-
Il peJl aTKapaThlH CaJaHbIH JaMybIHA JKaHa JKaF-
Jainap skacaspl. 3aMaHayd MeJIna JKaHaJIbIKTap bl
JKa3y YIUIH KacaHIbl MHTEIUIEKT CUSKTHI JIHIKH-
Tal KypalgapblH KeOipeK KoJmaHaabl (MBICAJIBI,
GPT-40 xyiiecin The Guardian xone Associated
Press OacwuipIMAapbeIHAa KOJAaHy), OYd Ma3MyH-
bl eHAipy npoueciH esrepreni. CoOHbIMEH Kartap,
HIBIFAPMAIIBUIBIK, KO3Kapac akKnapaTThIK MOJIIbI-
JIBIK, JKaFIalbIH/IA epeKIIeNieHyTe KaOuIeTTi Oipereit
JKYPHAIHMCTIK OHIMJII jKacay YIIH Tanteipmac 00-
JIBITT Kajia Oepe/t.

OJIeMIIK TEHACHIUSUIAPAbl Taaay HUQPIIBIK
TEXHOJIOTHSJIAp KYPHAIUCTEPAIH >KYMBICBIH JKe-
HIUICTIN KaHa KO¥Mail, akmapaTThl eHAeyTe JKaHa
TOCULIEPAl KOJJIAaHY KaXETTLTITiH TYABIPAThIHBIH
KepceTemi. YIKEeH IepeKTepal Talufay JKOHE Xaibl-
KapaJiblK KOMaHIaJapAblH BIHTHIMAKTACTBIFBI ap-
KBUIBI JKy3ere acklpbuiran Panama Papers Teprey-
Jepi CHAKTBI k00ayap TEXHOJOTHSHBIH ADCTYpPII
JKYPHAJIMCTUKAHbBIH LIEKapaJlapblH Kajlall KeHeuTe-
TiHIH KepceTei.

Amnaiina, TEXHOJOTHS JKaIFaH aKmapar KaymiHe
JKOHE aITOPUTMACPAIH PEAAKUMSIIBIK MIeHIiMaepre
ocepine 0alIaHBICTH KUBIHIBIKTAPFA TaIl OO0JIAIIbI.
Mpicaiibl, KaHAIBIKTapAbl HACUXATTAY YILIH Jey-
METTIK MeJWaHbl Maijanany Ma3MyH KOFaMJIbIK
MYIJIEepre emec, alropuTMAEpIiH KajayblHa Oe-
HimzeneTin karaald TyFpI3ybl MYMKiH. Byn nudp-
JBIK J9Yiple >KYPHAIMCTIK JTHUKAHBI CaKTayJIbIH
MaHBI3ABUIBIFBIH KOPCETEI.

TonwikThIpbUTFaH HIHABIK (AR) sxoHe Bup-
Tyanuel WHHABIK (VR) CHAKTBI MHHOBanMsUIap Jia
OyKapaJblK, aKmapar KypalgapblHaa OenceHai Typ-
Jie KOJNJaHbuTysia, OyJl ayJIuTOpHsra Ma3MyHMEH

e3apa OpEeKeTTEeCY/IiH KaHa TOKIpUOECiH YChIHAIbI.
Conrpimen, the New York Times Ar-uel o3 0ackl-
JBIMJIAPbIHA COTTI OIpiKTipil, UMMEPCHUBTI perop-
TaXKJap ’Kacabl.

Mgeicansl, The New York Times-toin «The
Displaced» (2015) arter VR-penopraxsl OOCKbIH
OananapAblH OMIpiH KOpPCETil, ayIuTOpusiFa OKH-
FaHBIH IIIHIE XXYypreuaei ocep oepeni. Conmaii-ax,
«Remembering Emmett Till» (2017) AR-xo0acst
Tapuxu OKHWFamapabl mudpieik (opmarra KaiTa
JKAHFBIPTY AapKbUIbl OKBIPMaHFa >KaHa ToXipuoOe
YCBIHJIBL.

[prrapMamibIbIK  IPOLECC SKypHATUCTEPIiH,
OarmapiiaMamibUIapablH, TU3AHHEpICpIiH JKOHE
TaJJayIlblIapAblH ©3apa OpeKeTTecyiH Koca ai-
FaH/Ja, TIOHAPAIBIK CUTIATKa ue Oomamel. MyHmai
CHHEPTHsl Teprey KypHAINCTHKACHIHIA 6T¢ MaHbI3-
IIbl, MYHJa JIGPEKTEpIi Taijay TEeXHOJOTHsIaphl
KYpZeJi cxeManap/ibl alryra KOMEKTeCe 1, MbICaJIbI,
XaJlBIKAPAITBIK, TEPTEYIi )KypHATUCTEP KOHCOPIINY-
MbIHbIH (ICL)) sxyMBICHL.

KypHanucTUKaHBIH ATHKAIBIK aCTeKTiIepi,
acipece nU(PIBIK Kayilci3aik Karepiepi Kymenren
Ke37Ie, aKmapar Ke3JepiH KOopFay TOCUIIepiH KanTa
Kapayasl taman erexi. lludpnay xypangapsl MeH
KOprayFaH tuiatdopmaiiap Kasipri peroprepiap
JKYMBICBIHBIH MIHJETTi OeJlirine aiiHarya.

[lprrapmanibiiblk, O9ceKere KaOIIeTTI Meaua
OpTaJia COTTUIIKTIH MaHbI3 bl (JaKTOPBI OOJIBIT KaJia
Oepeni. Serial moakacTTapbl CUIKTHI )o0aap Oipe-
reil mpe3eHTanus MeH carnansl OasHaay OYKia oieM
OOMbIHIIA MUJUTMOH/IAFaH THIHJIAYIIBUIAP/bl TapTa
QJIATBIHBIH KOPCETe .

JKana dopmarrapra Oeifimyiene anaTblH JKOHE
3aMaHay¥ KypajlapMeH )KYMBIC 1CTeH aJlaTbIH Kyp-
HaJIMCTEP CaJlaHBIH KOIIOACHIBICHI OOJIBIN TaOblIa-
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11, JKaHambeIKTap 6! KeKeneHaipy yurin Al-mi 6em-
cerni konganatein BBC xone Reuters mbicamgapbl
TEXHOJIOTUSIHBIH [ITBIFAPMAIIBUIBIKTHI Kalaid apTThI-
pa amaTBIHBIH KOPCETEi.

CoHbIMEH KaTap, XYPHAIUCTHKAHBIH OOBEK-
TUBTLTIK, AllIBIKTHIK KOHE KOFAMJIBIK MaHbI3IbLIBIK
CHUSIKTHI ISCTYPJIi KYHIBUTBIKTaphl ©3repicci3 Karysl
kepek. Tex OoChl Karuaanapibl CakTay MeIHaHbIH
ayJUTOpUSIFAa JereH CeHIMIH caKTayFa MYMKIHIIK
Oeperi.

Hudpneik asyip meHapanblk [larasiiap MeH
CBIHU O¥ylayFra 0aca Ha3ap ayjapa OTBIPHII, KypHa-
JUCTEP/Ii OKBITYIBIH JKaHA TOCUTIH KaxkeT erei. Jly-
uue xy3iameri Columbia Journalism School cuskTst
YHHBEPCUTETTEP IUQPPIBIK OKBITY Oargapiamana-
PBIH eHTi3yze, Oy Ka3ipri 3aMaHFbl MaMaHIap/bl
Jasipyiay yIIiH KakeT 0oJabl.

BonamakThiH TaOBICTBI JKYPHATUCTUKACHI TEX-
HOJIOTHUSUTBIK, CapanTaMa MEH IIbIFapMAIIbUIBIK, II1e-
OepiikTiH YiuleciMiHe HerizmeneTiH Oomamel. by
WHTETpalys Ma3MYHHBIH CallachlH )KaKcapTyFa FaHa
eMec, COHBIMEH KaTap Te3 ©3rePEeTiH dIeMIC KypHa-
JTUCTUKAHBIH BJICYMETTIK MaHbBI3IbIIBIFBIH CAKTAYFa
MYMKIHIIK Oepei.

KopbIThIHABI

Kypuanuctukanbly 1HGPIBIK — TpaHchopma-
LUSCHI-0YJ 3aMaHayy MeAna Ma3MYHHBIH dJicTepi-
He, (hopMaTTapeIHa JKOHE CarachlHa alTapIIbIKTal
9Ccep eTeTIH KYpHeNdi >KOHE KOl KBIPJBI Mpoiecce.
Hudpaplk TeXHONOTHSNIAP KYPHAIUCTEPre IIIbI-
FapMallbUIBIK YIIIH IIEKCi3 MYMKIHIIKTEp/i ama-
IIeI, 6ipak COHBIMEH Oipre KociOM KOFaMIaCcThIKKA
CTaHAAPTTHI €MeC MICIIiMACPIi KaXeT eTeTiH Kyp-
JIeTl KMBIHABIKTAP TYFBI3abl. 3epTTey OapbhIChIHIA
mUGprIaHabpIpy Ma3MYHIBI JKacay YIIiH KOJAaHblIa-
TBIH KypaJJaapibl KEHEHTyTe BIKIal eTeTiHI aHbIK-
Tasbl, OipaK COHBIMEH Oipre KypHaJIHCTIK )KYMbIC-
Ka JOCTYp:i Tocinaepai OediMaeyai KaXKeT eTei.

Herisri TyXbIpbIMIapablH Oipi-IuaKUTAT TEX-
HOJIOTHACHI MYyJIBTUMEIUSUIBIK, Ma3MYHHBIH Jia-
MYBIH BIHTANaHABIpaAbl. JKacaHAbl HMHTEJJICKT,
JIepeKTep/li BU3yaHM3alusuiay KoHe BupTyanist
LIBIHJIBIK, CUAKTBI Kypaslgap >KypHaJucTepre akma-
paTThlI YCHIHY/IBIH aHA TOCIUIIEPiH YChIHAABL. by
MaTepHalibl KaOblUIAay bl KaKcapTyFa FaHa eMec,
COHBIMEH KaTap KeH ayJIUTOpUSHBI TapTyFa MyM-
Kingik 6epeni. CoHbIMEH Katap, LuppIaHasIpy A9c-
TYPAl Tanjay TepEeHJIriH >KOFajTyFa >KOHE OWbBIH-
cayblk Ma3MyHbIHa OarnapiaHyra OalJIaHBICTBI
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TOYEKeIAepi TyabIpajbl, Oyl aKHmapaTThUIBIK TEeH
NIBIFAPMAIIIBUTBIK, aPACKIH/IAFBI TETIE-TEHJIIK TYPaJIbl
CypaxTap TYFbI3aJIbl.

3epTTey COHBIMEH KaTap JKYPHAIMCTHKAHBIH
HIBIFAPMAIIBUIBIK, KOMIIOHEHTIHE TEXHOJIOTHSUIBIK
e3repicTep acep eTeTiHAiriH pactansl. [lpomecrepai
ABTOMATTAH/BIPY aJaM HIBIFAPMAIIbUIBIFBIHBIH PO-
JIH TOMEHICTYI MYMKIH JIETeH KOPKBIHBIIIKA Kapa-
MacTaH, HaKTBI JJIeNep OacKala KepceTeIi: jKaHa
TEXHOJIOTHSJIAp CTAHAAPTTHI eMec GopMaTTap MeH
aKMapaTThl YCBHIHYABIH WHHOBAIMSJIBIK OIICTEpiH
€HTi3y apKbUIbl KPEeaTHWBTI TOCUIII BIHTATAHIBIpA-
1. OcbIFaH KapamacTaH, OChl TEXHOJIOTHSIIAP.IbI
OJIApABIH KYMBICBIHA COTTI CHTI3Y YIIH KOCiOH
JaFAbUIApbl JAMBITY JKOHE KYPHAIHUCTEpAl KaiiTa
nasipiiay KaKeTTUTITi caKkTamya.

Tanmay COHBIMEH Karap LUQPIaHABIPY Kyp-
HAJIMCTUKAHBI JIEMOKPATHSUIIAHIBIPYFa BIKIIAJ ETill,
Ke3-KeIreH TNaialaHyliblFa Ma3sMyHAbl KypyFa
YKOHE OHBI KeH ay/IUTOpUsAMEH Oeicyre MyMKIHIIK
OepeTiHIIriH KepceTTi. Anaiia, Oyl KOCIKOMIBIK
CTaHJApTTaphlHA Kayill TOHIIPEAl >KOHE KaJIFaH
aKMapaTTbhlH Tapany KaymiH apTTeipaibl. OcblFaH
0aiiaHpICTBl KOCIMKOIIap apachlHIa Ja, >KajIibl
JKYPTUIBUIBIK apachlHAa Ja MeIua CayaTTbUIBIKTHI
KaJIBINITACTBIPY MaHBI3JIbI MIHJIET OOJIBII OTHIP.

3eprrey OapbichiHAa UUQPIBIK TpaHchopma-
WS JKYPHAJIMCTUKAFA €H YJIKEH 9Cep eTETiH Oip-
HEIIe HeTi3ri OaFpITTap aHBIKTAIIBL: aKmapar oepy
(opMaTTapeIH ©3repTy, KYHIENIKTI TporecTepi
ABTOMATTaH/BIPY, Ma3MYHHBIH BU3YaJlJbl )KOHE HH-
TEepaKTHBTI KOMITIOHEHTIH KymenTy. byn e3repicrep
JKYPHAJIHMCTEPACH YIIKEH ICPEKTEPMEH, MYJIbTHME-
TUSIMEH KOHE DIIEyMETTIK TuiatdopMarapmMeH THIM-
Il )KYMBIC iCTEH aJlaThIH KaHa KypaJiaapsl Urepyai
Tajar eTei.

Kypuanuctukanbiy 1HQPIBIK —TpaHchopma-
IUSICBI MaHBI3Bl APTHIKIIBUIBIKTAPMEH KaTtap Kyp-
JIeNi ChIHAKTapMeH Oipre »KypeTiH ITUHaMHKAJbIK
nporrecti Oiaipeni. JumKuTan-TeXHOIOTHsIAP ABIH
MHTETPAlMsACHl KYPHAJTUCTEPIH MIBIFAPMAIIBUIBIK
OJICYETIH KYIICUTE i, alaliia oJIapabIH POITiH TepeH
TYCiIHYIi XoHe KociOm Oedimuenyai Tajam eTei.
XKypHanucTiukanblH Oonamarkl MeJHa WHITYCTPHS-
HBIH TEXHOJIOTHSJIBIK MHHOBALIMSIIAD MEH OCTYPIi
KYH/IBUTBIKTAP/IbI CAKTAY apachIHJIAFbl TeTe-TeHIIK-
Ti cakTay KaOinerine OaitaHbicThl. By Tek TexHU-
KaJIbIK YKaHAPTY/bl FaHA eMeC, COHBIMEH KaTap TH-
KaJBIK HOpMasapsl, OiTiM Oepy TociiaepiH jkoHe
ayJUTOPUSIMEH ©3apa DPEKETTECY CTpaTerHsuiapbiH
KaiiTa KapacTbIpyIbl KAMTHIBL.



K. Kanamesa, C.M. Jlyiicenrazbl

oneduerrep

Storsul, T., Krumsvik, A. H. (2013). What is Media Innovation? In Media Innovations. A Multidisciplinary Study of Change.
Edited by Tanja Storsul and Arne H. Krumsvik. Gothenburg: Nordicom, pp. 13-26

Prenger, M.& Deuze M. (2017). A History of Innovation and Entrepreneurialism in Journalism. In Remaking the News: Essays
on the Future of Journalism Scholarship in the Digital Age. Edited by Pablo J. Boczkowski and C. W. Anderson. Cambridge, MA:
MIT Press, pp. 235-50.

Pavlik, J. V. (2013). Innovation and the future of journalism. Digital Journalism, 1(2), 181-193. https://doi.org/10.1080/21670
811.2012.756666.

Larrondo Ureta, A., Domingo, D.A., Erdal, I.J., Masip, P., & Bulck, H.V. (2016). Opportunities and Limitations of Newsroom
Convergence. Journalism Studies, 17, 277 — 300.

Arias-Robles F., Valero-Pastor J.M., Carvajal M. (2023). Dependencia y externalizacion tecnologica en las innovaciones
periodisticas de los medios espafioles (2014-2021). Doxa Comunicacion. Revista Interdisciplinar de Estudios de Comunicacion y
Ciencias Sociales 37, pp. 453-78.

Nieborg, D., Thomas P. (2019). The Platformization of Making Media. In Making Media: Production, Practices, and Professions.
Edited by Mirjam Prenger and Mark Deuze. Amsterdam: Amsterdam University Press, pp. 85-96.

Barbosa, S. (2023). Entre la espada y la pared. El periodismo digital en el contexto de la plataformizacion. Paper presented at
XV Congreso Internacional de Comunicacion Digital y Ciberperiodismo, Bilbao, Spain, November, pp. 27-28.

KaukaeBa A.T'., & Illomosa C.A. (2017). M.MynbTumeaunitHas )ypHaIuCTHKA: y4eOHUK [UTs By30B / 1moj obml. pea.: M3a. mom
BowIcIl. 1MIK. 5KOHOMUKH, C. 8.

I'pebues A.H. (2008). Yepe3 nHTeprpeTanuio K TOHUMaHHUIO B PaMKax FeépMEHEBTHYECKOro Kpyra // BectH. JIeHUHrp. roc. yH-
ta uM. A.C. [lymxkuna. Ne 5 (19). c. 11-20.

Voroshilov V.V. (2021). Journalistika [Journalism] Textbook. 3rd ed. (Mikhailova V.A., Saint Petersburg, 2021), pp. 447

Kopues M. (2020). 5 npasui ycnemHoro Tpenasotunara. OMG, urto a1o? [Dnekrponusiii pecype]. URL: http://bestapp.menu/
trendvotching-5-pravil-uspexa/ cBobomHbIii (nata obpamienus: 31.05.2020)

[udposas spa 1 CMU: yero He XBaTaeT Ka3aXxCTaHCKOW »kypHaiucTuke. https://inbusiness.kz/ru/news/cifrovaya-era-i-smi-
chego-ne-hvataet-kazahstanskoj-zhurnalistike?utm_source=chatgpt.com

Salaverria R. (2021). Digital journalism: 25 years of research // El profesional de la informacin. Vol. 28. (1), 2-26.

Cwmuprosa O. B. (2024). Pa6ora xypHanucta B 1npoBoil nepuoauke: yuedbHoe mocobue aist By3oB / OTB. pen... ACHeKT
IIpecc, c. 248.

Shabaldina A. (2024). Protenge.kz Jamili Maricheva: kak delat data-jurnalistiku v In-stagram [ProTengekz Dzhamili
Marichevoj: kak delat’ data-zhurnalistiku v Insta-gram]. [Electronic resource]. Available at: https://ru.internews.kz/2020/04/
protenge-kz-dzhamili-marichevoj-kak-delat-data-zhurnalistiku-v-instagram/ (Accessed: 10.16.2023).

References

Storsul, T., Krumsvik, A. H. (2013). What is Media Innovation? In Media Innovations. A Multidisciplinary Study of Change.
Edited by Tanja Storsul and Arne H. Krumsvik. Gothenburg: Nordicom, pp. 13-26

Prenger, M.& Deuze M. (2017). A History of Innovation and Entrepreneurialism in Journalism. In Remaking the News: Essays
on the Future of Journalism Scholarship in the Digital Age. Edited by Pablo J. Boczkowski and C. W. Anderson. Cambridge, MA:
MIT Press, pp. 235-50.

Pavlik, J. V. (2013). Innovation and the future of journalism. Digital Journalism, 1(2), 181-193. https://doi.org/10.1080/21670
811.2012.756666.

Larrondo Ureta, A., Domingo, D.A., Erdal, I.J., Masip, P., & Bulck, H.V. (2016). Opportunities and Limitations of Newsroom
Convergence. Journalism Studies, 17, 277 — 300.

Arias-Robles F., Valero-Pastor J.M., Carvajal M. (2023). Dependencia y externalizacion tecnologica en las innovaciones
periodisticas de los medios espafioles (2014-2021). Doxa Comunicacion. Revista Interdisciplinar de Estudios de Comunicacion y
Ciencias Sociales 37, pp. 453-78.

Nieborg, D., Thomas P. (2019). The Platformization of Making Media. In Making Media: Production, Practices, and Professions.
Edited by Mirjam Prenger and Mark Deuze. Amsterdam: Amsterdam University Press, pp. 85-96.

Barbosa, S. (2023). Entre la espada y la pared. El periodismo digital en el contexto de la plataformizacion. Paper presented at
XV Congreso Internacional de Comunicacion Digital y Ciberperiodismo, Bilbao, Spain, November, pp. 27-28.

Kachkaeva A.G., Shomova. S.A. (2017). Multimedijnaya zhurnalistika: uchebnik dlya vuzov [Multimedia journalism: a
textbook for universities] M.: Izd. dom Vyssh. shk. ekonomiki, p. 8.

Grebnev A.N. (2008). Cherez interpretatsiyu k ponimaniyu v ramkakh germenevticheskogo kruga [Through interpretation to
understanding within the hermeneutic circle]// Vestn. Leningr. gos. un-ta im. A.S. Pushkina. 2008. Ne 5 (19). pp. 11-20.

Voroshilov V.V. (2021). Journalistika [Journalism] Textbook. 3rd ed. (Mikhailova V.A., Saint Petersburg,2021), p. 447.

Kornev M. (2020). 5 pravil uspeshnogo trendvotchinga. OMG, chto eto? [5 rules of successful trendwatching. OMG, what is
it?] [Electronic resource]. URL: http://bestapp.menu/trendvotching-5-pravil-uspexa/ svobodnyy (data obrashcheniya: 31.05.2020).

Tsifrovaya era i SMI: chego ne khvataet kazakhstanskoy zhurnalistike. [Digital era and mass media: what is missing in
Kazakh journalism.] [Electronic resource] https://inbusiness.kz/ru/news/cifrovaya-era-i-smi-chego-ne-hvataet-kazahstanskoj-
zhurnalistike?utm_source=chatgpt.com

147



KypHanuctukansly UQpIbIK TpaHCHOPMAIMACHL: KPEaTUB MeH TUDKUTAI TEXHOJIOTHSHBIH POl

Salaverria R. (2024). Digital journalism: 25 years of research // El profesional de la informacin. Vol. 28. No. 1. Pp. 2-26.
Smirnova O.V., (2021.). Rabota zhurnalista v tsifrovoy periodike: uchebnoe posobie dlya vuzov [The work of a journalist in

digital periodicals: a textbook for universities] M.: Aspekt Press, pp. 24.

Shabaldina A. (2024). Protenge.kz Jamili Maricheva: kak delat data-jurnalistiku v In-stagram [ProTenge.kz Dzhamili
Marichevoj: kak delat’ data-zhurnalistiku v Insta-gram]. [Electronic resource]. Available at: https:/ru.internews.kz/2020/04/
protenge-kz-dzhamili-marichevoj-kak-delat-data-zhurnalistiku-v-instagram/ (Accessed: 10.16.2023).

Aemopnap mypansl monimemmep:

Kanaweesa Ilvinap Kymabaiixuizel (koppecnondenm asmop) — JKypnarucmuxa mamanovievinoty PhD ooxmopanmul, JI.H.
Tymunee amvinoazvl Eypaszus yimmulx yrugepcumemi, (Acmana, Kazaxcmarn, 31. nowma: e-mail: arshin84@mail.ru);

Jyticeneasvr Cepikzam Maxcymynovl — Quionozus ebliblMoapbiHbly 00kmopul, doyenm, JI.H. ['ymunee amvinoaevr Eypasus
yimmulx yuugepcumemi, (Acmana, Kasaxemat, a1. nowma: serikzat_dm@mail.ru);

Information about authors:
Kanasheva Shynar (corresponding author) — PhD student in journalism, L. N. Gumilyov Eurasian National University, (Astana,

Kazakhstan, El. mail: e-mail: arshin84@mail.ru);
Duysengazy Serikzat — doctor of philology, associate professor, L. N. Gumilyov Eurasian National University, (Astana,

Kazakhstan, EL. mail: serikzat_dm@mail.ru);

Kenin mycmi. 26 socenmoxcan 2024 sucoin
Kabvinoanowi: 1 naypuoiz 2025 sicoln

148



ABTOPAAPTA APHAATAH AKITAPAT

Kypuanna marepuangapasl xapustiay Open Journal System, onmnaiiH xiOepy koHE peleH3usIay JKylheci apKbUIBI JKy3ere
aceIpbutaisl. JXKyitere Tipkeny Hemece Kipy «MaTepuaniapasl xidepy» GemimMiHIe KO KeTiMIi.
KoppecnonaeHIys aBTopbl )KypHaIFa jkapHsjiay YIIiH iJIecie XaT YChIHyFa MiHIETTi.

ABTOpJIapFa apHAJIFAH TAJIaNTap:

- «Ka3YyY Xa6apmbicsl. JKypHAIMCTHKA CePUACHD KyPHAIIBIH PEAAKUUIIBIK aTKAChl FRUIBIMUA OaFrbITTapbl OOMBIHIIA
OypbIH KapusulaHOaFaH MakajajlapAbl KaObUIAaiiabel (caiiTTa KepceTinreH). Makanma smekTpoHAbIK ¢opmarta (.doc, .docx, .rtf
¢dopmarrapsirga) TEK sxypHain cailTeiHbIH (YHKIIMOHATIBIMEH XKYKTEY apKbUibl YebiHbLIaap! (Open Journal System).

- Kapin kerni — 12 (agnarna, Tyi#in ce3zuep, apeduer - 10, kecrenepain moTini — 9-11), kapin — Times New Roman, Typanay
— MOTIHHIH ¢Hi OOMbIHIIIA, HHTEpBal — OipbIHFail, a03all merinici — 0,8 cM, HmIeTTepi: JKOFaphl KOHE TOMEHTI — 2 CM, OH JKOHE COJ
JKaK — 2 CM.

- Cypertep, KecTenep, chizdanap, JuarpaMmanap skoHe T.0. HOMIpJIeHyi MEH araybl KOpPCETiIe OTBIPHIN, TiKeldeH MOTiHae
YCBIHBUIAABI (MBICaTb, 1-cyper — cypeT araysl). CypeTrep, KecTenep, chi3danap KoHe AuarpaMMaliap CaHbl MaKalaHBIH OapIbIK
keseMiHiH 20%-HaH acnaysl THic (keiOip xaraaitnapaa 30% - ra neifin).

- MakanaHblH KeJieMi (aTayblH, aBTOPIIAp TYPaJbl MOJIIMETTEP/Il, aHAaTIATAP IbI, TYHIHII co3aep i, OnoIuorpadusIbIK Ti3iM/Ii
ecernke anmaranaa) 3 000 ce3neH kem GosMaysl kepek sxoHe 7 000 ce3/eH acnaysl THIC.

- Astopiap MIHJIETTI typne Open Journal System »xyifecinieri inecrie xaTTa >KOJJJaHATBIH MaKala/Koimka3ba OyphIH el
JKepie skapHsIaHOaFaHbIH KOHE MaKajla/a oJlapra ciitemecis 6acka »KyMbICTap/iaH aJbIHFaH MOTIH Y3iHALIEpi )KOK eKEeHIH KOpCeTyi
THIC.

- MakaJsaHbl xapusuiay YIIiH akbl Tesey TOpTiOi MeH KYHBIH Oacma yiii Oenrineiii xoHe aBTOp CHIPTKBI PELICH3EHTTEp MEH
FBUIBIMHU PEIAKTOP MaKyJIaFaHHAH KEHiH aKbl TOJICY Il KYPTri3e/i.

MaxkasiaHbIH KYPBLIbIMBI (MaKaJaHbl pacimaey yuin YJII'T-Hi KoigaHbIHbI3):

Anzawkpl 6emi:

Anramksl ko1 — FTAMP newmipi (epexmre sxarmaitnapaa ©0XK), Typanay — coi xarbl OOHWBIHIIA, Kapill — KapThiIail KalblH
(xapansI3 http://grnti.ru).

Makxana arayb! (TakbIpbIll) MaKajgaHbIH MOHI MEH Ma3MYHbIH KOPCETill, OKbIPMaH Ha3apblH ayaapybl Kepek. TakbIphI KbICKa,
Ma3MYH/IbI O0JTyBI KEPEK JKOHE JKaproH MEH KbICKapTyJsap 00iMaybl KepeK. TaKbIPBIITHIH OHTAMIIBI Y3bIHIBIFBI 5-7 CO3ICH TYpPaIbl
(xelibip »xarmaitmapzia 12 cesre xeifin). Makana TakpIpBIObI OpBIC, Ka3aK jKOHE arbUIIIBIH TUTAEPiH/AE YCHIHBUTYHI Kepek. Makana
TaKBIPEIOBI KOIO, Killli 9piNnTepMeH, Typaliay opTachiH/a Oepinesi.

Makana aBTOpHI (J1ap) — aThI-KOHI JkOHE Teri, xkyMbIc opHEI (yiectec) (Eckeprme: JKOO-HBIH TONBIK aTaybl KOpceTineai),
MEMJIEKET, Kasa (OChl peTTe CaKTally THiC)

Erep Gipremuie aBrop 6ip yHHBepcUTETTEH OoJica HyMepalus KepeK eMec, TeK OpTypJli yHUBEpCUTETTEH OOJIFaH XKaFaaiiia FaHa
HyMepauus KOWbLIaIbl

Kana, Memieker — opbIC, Ka3ak jKOHE arbUINIBIH TUEpPIHIE; AJIEKTPOHIBIK ITOIITA. ABTOpJIAp Typajbl akiapar OmeTTeri
KapiIleH Kilri opinTepMeH, OpTachIH/A Typajiay apKbLUIbI Oepinesi.

Temenne opraceiaga ORCID ID epencinremeci kepcerineni. (Tipkeny yiriH HyCKayJbIK — TipKeIreH ¢ainnapaa https://orcid.
org/);

Annarna Kejemi Kas3ak, OpbIC XoHe aFbUIIIbH Tingepinae keminae 160 ce3, 300 ce3nen acmaiitein, uipudt 10 Gomysl THIC.
AHzaTna KypbUIbIMBI KeJIeci MiHICTTI TapMaKTap bl KAMTHJIBL. :

- Kipicne.

- FputbIMU 3epTTey/IiH MaKcaThl, HeTi3ri OAaFBITTaphl )KOHE HIesIaphL.

- JKYMBICTBIH FBIIBIMU JKOHE NMPAKTHKAIBIK MaHBI3IbUIBIFBIHBIH KBICKAIIA CUITATTaMaChI.

- 3epTTey diCHAMACHIHBIH KbICKAIIa CHITaTTaMackhl.

- 3epTTey )KYMBICBIHBIH HETi3r1 HOTIKENEepl MEH Tajlayiapbl, KOPbITHIHABLIAPHI.

- XKypri3iiaren 3epTTeyaiH KYHIbUIBIFBI (OCHI )KYMBICTBIH THICTI O1/1iM cajachlHa KOCKaH YJIeci).

- JKyMBIC KOPBITBIHABICHIHBIH IPAKTUKAJIBIK MOHI.

- Tyitin ce3nep / co3 TipkecTep — caHbI 4-5, Ka3aK, OPBIC KOHE aFBUIIIBIH TUIAEpPIHIE.

Keuteci 0er (;kana):

Kipicne keseci Herisri a1eMeHTTepAEH TYPaAbl: TaKBIPBIITH TaHAAYIbl HETi3[ey; MOCEICHIH ©3€KTUIIr, 3epTTey MaKCaThl.
ANJIBIHFBUIAP/IBIH TOXKIPHOECIH CUMATTay HeTi3iH/e TaKbIPBINTHI TaHAAYAbl HETi3aAey/ e MpoOIeMabIK )KaFaaii Il 00Tybl Typalibl
xabapiaHapl (3epTTeyiepaiH 0oiMaybl, jkaHa OOBEKTIHIH maiiga 0oiybl koHE T.0.). TaKbIPHINTHIH ©3CKTLTIr OCHI 00BEKTIHIH
3epTTeyiHe JKajIbl KbI3BIFYIIBUIBIKIICH aHBIKTANAAbl, OipaKk CypakTapra TOJBIK JKayanTapblH OOJIMaybIMEH, OJ TaKbIPHIITHIH
TEOPHSJIBIK HEMece MPAaKTUKAIBIK MaHBI3IBUIBIFBIMCH JOJICNICHEl; OOBEKTIiHI, MOHMII, MaKcaTTapIbl, MIHICTTEPi, 9AiCTepi,
TOCUIIEepAl, TUIOTE3aHbI JKOHE CI3IIH JKYMBICHIHBI3IBIH MOHIH aHBIKTAy. 3EpTTCYAiH MaKcaThl TE3UCTIH JADJEIi, SFHH 3epPTTeY
TaKbIPHIOBIH aBTOP TaHJAFaH ACTIEKTiAe YCHIHYMEH OailJIaHBICTHI.

«Matepuau xoHe dicTep» 66J1iMi MaTepuangap MEH KYMBIC OapbICBIH CUIIATTayAaH, COHIai-aK MaijanaHbUIFaH 9IICTepIiH
TOJIBIK CUIIaTTaMaCbIHAH TYPYhI Tl/IiC.
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3epTTey MaTepHalbIHBIH CHIIATTAMAchl HEMECE CHUIIaThl OHBIH CallalblK JKOHE CAHIBIK JKaFblHAH KOPCETUTYiH KaMTHIbL.
MarepuanblH CHIIaTTaMachl — TYXKBIPBIMAp MEH 3epTTey d/iCTepiHiH JYPBICTHIFBIH aHBIKTAHTBHIH (haKTOpIIapAbIH Oipi.

Byn GemiMze mpodiaeMaHBIH 3epTTENy A9pEKeci cunarTanaabl, OYphIH KapHsJIaHFaH OeNTiIeHTeH pociMaep i KailTanaMaii-ak
erKel-Ter kel akmapar oepineni; skabapIKThI (OaFaapIamMaIblK KAMTBUIBIMIBI) COMKECTEHAIPY JKOHE MaTepHajiap MEeH dicTepal
naiiaanaHy Ke3iHjae MiHISTTI TYP/e )KaHANBIK €HIi3¢ OTBIPBII, MaTepHAIAap bl CUMATTAY MaijaTaHbUIa bl

Foribivu aicreMe MbIHATAP/IBI KAMTYBI KEPEK:

— 3epTTey CYparhbl (CypaKTapsl);

— KOTEpLIII OTBIPFaH TUIIOTE3aHb! (TE3HC);

— 3epTTey ATaNTapPbIH;

— 3epTTey DIICTEPiH;

— 3epTTey KOPbITHIH/BIIAPbIH.

«OneéueTKke MIOMY» CEKIMSICHIHAA OTAHMBIK JKOHE IIETeJIIK aBTOPJIAPABIH Ipreii JKOHE jKaHa JKYMBICTapbl, OJlapbl
aBTOpJIAp/BIH FBUIBIMHU YJIECI TYPFBICHIHAH Talliay, COHIAl-aK aBTOpP ©3 JKYMBICHIH/IA TOJIBIKTBIPATHIH 3€PTTEY/IET] OJIKBUIBIKTAP
KaMTBUIYFa THIC.

JKyMBICKa KaTBICHI )KOK KOIITETeH cimeTtenep iy 6omysiHa KOJT EEPIHMEﬁﬂI.

«HoTuikerep MeH TajKbLIay» 06J1iMi Ci3IiH 3epTTey HOTIKENEpiHi3Al TangayFa XoHE TaJKbUIayFa MYMKIHIIK Oepeni.
3eprTey OapbIChiH/IA aNbIHFAH HOTHKENEp Typajibl KOPBITHIH/BI Oepiiie i, Heri3ri MoHi albuiaasl. JKoHe Oyl MaKanaHblH MaHbI3/IbI
GemiMaepinin Oipi. OH/Ia ONap/IbIH KYMBICBIHBIH HOTHKEIICPIH TaJ/Ial, COMKEC HOTIIKEICPIH allIbIHFbI )KYMBICBIMCH, TaJlIayIapbl
MEH KOPBITBIHABIIAPEIMEH CATBICTHIPFAH A TATKbUIAY KaKeT.

KopbIThIHABI, TYKbIPBIMIAP — OChI KE3CHICTT JKYMBIC HOTHIKEICPIH KOPBITY JKOHE KOPBITHIH/bLIAY; aBTOp ajFa KOHFaH
TY>KBIPBIMHBIH PACTBIFbIH JKOHE aJIbIHFAH HOTHIKEIIEP/1i €CKePe OTHIPHIIT, FBUIBIMHU O1TIMHIH ©3repyi Typalibl aBTOPbIH KOPBITHIH/IBICHIH
pacrtay. KopbITbIHIBI a0cTpakTisi 00IMaybl KepeK, oapabl Oenriii Oip FRUIBIMU CalafaFsl 3epTTey HOTIDKENEPiH KOPHITBIHABLIAY
YIIiH, YCBIHBICTAPBI HEMECE OJIaH OPi KYMBIC iCTey MYMKIHIIKTEPiH CUIATTail OTHIPBIN KOJIAaHY KepeK.

KopbIThIHIBI 1A MBIHAAM TapMaKTap OOTYbI THIC: 3epTTEY/IiH MaKCATTAPbl MCH 91iCTEePi KaH1ait 00JIIbI; 3ePTTEY IiH HOTHRKEIepi
MEH KOPBITBIHABLIAPEL; 3ePTTEYAIH KeJeler] )KoHe 931pJiey i eHri3y, KOJIIaHy MYMKIHIIKTepi.

[Maiinanansurran ogebuertep TizimMinae keMinge 15 atay 60irysl kepek; oHbIH 50% — aFbUIIIBIH TUTIHACTI Ko3epieH. Onednerrep
Ti3IMiH/IEe KUPWUINIAAA YCHIHBUIFAH XYMBICTap OONIFaH jKarmaiina, omeOueTTep Ti3iMiH €Ki HycKala YChIHY KaKeT: OipiHmrici —
TYIHYCKaJa, eKiHIICl — pOMaHN3aMATIaHFaH aja(aBUTICH (TPAHCIUTEPALIUS).

MEMCT1-2003 coiikec opbIc )oHe Ka3ak Tiaaepinaeri ogedbuerrep Ti3imMin pacimaey «bubnuorpadusibik sxaszoa.

bubnmorpadusuieik  cunarrama. JKanmbl Tanmantap keHe KypacTelpy epexenepine» (BxxFCBK Tizimgemecine eHeTiH
JKapHsUTaHBIMIapFa TaJanTap) COMKEC ’kKy3ere acaibl.

Pomanuszanusitanran eneduerrep TIi3IMIH paciMzaey Keiecimeld Oonybl Kepek: aBTop (Jlap) (TpaHciureparnms - http://www.
translit.ru ) — (KaKIIaaarbl KbUT) — TpaHCIUTEpALUsIIaHFAaH HYCKaJaFbl MaKaya aTtaybl [MaKajla TaKbIPhIOBIH aFbUIIIBIH TiTiHE
TOPT OYPBIITHI XKaKIIaFa ayaapy], OpbIC TUIIHAET! AEPEKKO3IiH aTaysl (TpaHCIUTEPALMs HEMeCe aFbUIIIBIH aTaybl - Oap Ooinca),
aFBUILIBIH TiTiH/AE 0aChUIFaH LIBIFBIC AEPEKTEPI.

Mpuicanvi: Gokhberg L., Kuznetsova T. (2011) Strategiya-2020: novye kontury rossiiskoi innovatsionnoi politiki [Strategy
2020: New Outlines of Innovation Policy]. Foresight-Russia, vol. 5, no 4, pp. 8-30. Onebuerrep Ti3imi Ancasurrik toprinnen, TEK
MOTIH/IE KEITIPireH JKYMBICTApFa COMKEC YCHIHBIIAMIbL.

ONEYMETTIK-TyMaHUTAPJIBIK OaFBITTAp YIIiH 91eOMEeTTepdiH, COHNAi-aK aFbUIIBIH (0acka MIeT) TUTIHACT NepeKKe3AepIiH
PomanuzanmsitanFaH TiziMiH pacimaey ctuii - American Psychological Association (http:/www.apastyle.org/).

Haszap aymapeinpiz! AndaButTik TopTinTe aBTOpiapAblH Teri KepceTineai (aTbl-KoHiHeH KeiliH yTip 0ac opinTepAiH anbHa
KOHMBUIMai/Ibl); TEriHeH KeHiH IOHrelieK jKaKIana 0achbUIBIMHBIH MIBIKKAH JKBUIBI KOPCETLIeAl, TOPTOYPBILITHI JKaKIIaa atayablH
aFBUIIIBIH TUTIHE ayJapMachkl Kepceriieni. bapiblk ChI3BIKIIANap MEH KHFAIl CHI3BIKTApbl AJIBII TacTay Kepek (SFHH Oeiry
Oenrinepin). CiaTeMeHIH COHBIHIA erep JepeKkko3 Kasak Turinae 6oiuca (in Kazakh), xone erep nepexkes opsic Timinae 6oinca (In
Russian) sxoHe T.0. KepceTineni.

- Byn Genimze MpIHaTApIBI €CKEPY KaXkKeT:

- Heri3ri FpUIbIME jKapHsUIaHBIMAP, FBIIBIMHBIH OCHI CaJlachIH/a KOJJAHBUIATBIH KOHE aBTOPBIH KYMBICHI HETI3/IereH O3bIK,
3epTTey SAICTepi KeNTipiiesi.

- lllamanas THIC ©3iHI3re ciTeMe )kacay1aH ayaak OOJBIHBI3.

- Hlerenuik aBTOpIap/bIH XKapHUsIaHbIMAAPbIHA ClITEMeNep Kacay YChIHbLIA/IbI.

- buGmuorpadusnpIk TiziMae 3epTTey TaKbIPBIOBI OOMBIHIIA TaHBIMAN IIETEIAIK FaNbIMAAp JKapHsUlaFaH Ka3ipri 3aMaHFbI
FBUIBIMFA KAaTBICTHI ipreii eHOekTep 00Tyhl Kepek.

- OJIeyMETTIK-I'yMaHUTAPIIBIK OaFbITTaFbl MOTIHIE ClITEMeNep CUITeMEeHIH iIIiH/Ie )KaKThIH iliHAe OipiHIIi aBTOPHI, IIBIKKAH
JKBUTBI KOPCETIIreH: 0eT (Tep) caHbl kepceTiareH. Mebicaisl, (3anecckuii 1991: 25). Erep onebuerrep TiziMiHzge Oip aBTOPIBIH COI
JKBUTBI JKapHsUTaHFaH OipHeIe jKyMbIcTapbl 0o0jca, NIBIKKAH XKBUIBIHA «a», «O» opri xoHe T.0. Meicansl, (Caxyosa, 2001a: 15),
(Camyoga, 20016, 22). XKaparsuibicTaHy Makaialapsl YIIiH ciiTemMenep TopTOYPHIIITH jKaKIIaa KeITIpUIreH, MOTIHTe cliTemMernep
KETTIpUIreH JKYMBICTap KOPCETITeHAeH HOMipIICHE 1.

Makanansl paciMaey COHBIHAA MaKajlaaarsl OapibIK OenrijiepaeH KeiiH, acipece oaeduertep TiziMiHae (HyKTenep, yTipiep,
cei3pIKIIaap, Koc HyKTenep, KuFalll ChI3bIKTap MEH XKaKIIadapaaH Keiin) 60c opblHIapAblH 00IybIH TeKcepy/ai cypaimbI3. Bykin
MoTiHAI TaHAaHb3. Kapin Tyiimecin Oacbidbi3, TimesNewRoman, emmiemi 12, MOTiHHIH Tyci ABTO, acThIH ChI3y OK. A03alr
GaTbIpMackH O0achIHbI3, merinictep 0, 0; naTepBanmap 0, 0; sxomapayblk — OipbIHFail.
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Eckepry: Makanaaa KajblH KapinTi KOJIIaHyFa )KOHE acThIH ChI3yFa PYKCaT €TUIMEH I, TeK KYPCUBKE PYKCAT €TLIC/I.

MakasaHblH TOMEHT] JKarbIH/Ia JKOFaphl OKY OpHEI, FRUIBIMH J9pexeci, aTarsl (6ap Ooica) jkoHe J1aya3bIMbl, OaiaHbICTaphI
Tarbl Oip peT KepceTinei.

Bbubauorpadusibik ciiremesepai pacimaey ymin Mendeley Reference Manager KypaJibIH naiiiajiana ajaceis.

MakaJia sxapusiiiay KyHsl - 2000 Tenre / 6et

PexBusurrep:

«on-Dapabu areiHgars! Kazak YITTBIK YHUBEPCHTET!» KOMMEPIHSIIBIK eMeC aKIIHOHEPITiK KOFaMBbI
WMunexc 050040

Mexkenxkaii: Anmarsl K., Onb-Papadu nanFpuis! 71

BHH 990140001154

KBE 16

AO «First Heartland Jysan Bank»

MUK KZ19998CTB0000567141 — Tenre

MUK KZ40998CTB0000567151 —USD

BUK TSESKZKA
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MHOOPMALMNA AASI ABTOPOB

[lyGnukanus MaTepuanoB B KypHaI OCyLIeCcTBIsAETC ¢ ucmonszoBanueM Open Journal System, cuctembl OHNIAMH-TIOAaYH 1
peleH3upoBaHus. Peructparys niy aBTopu3alys J0CTyHbI B paszaeie «OTIpaBKa MaTepHaIoB.
ABTOp U151 KOPPECTIOHACHIIUH 00513aH MPEIOCTABUTH CONPOBOAUTENHHOE MHCHMO Ha MyOJIMKALUIO B )KypHAJIS.

TpeboBanusi 1Jist aBTOPOB:

- Penaxunonnas xomterns «Bectanka KasHY. Cepust sxypHaTHCTHKI) IPHHAMAET paHee HEOMyOIMKOBAaHHBIE CTAaThH IO Ha-
YYHBIM HalpaBJICHUSAM KypHaja (yKa3aHbl Ha caiire). CTaThs MpeacTaBiIseTcs B SIEKTpOoHHOM dopmate (B popmarax .doc, .docx,
.rtf) TOJIBKO nocpeacTBoM ee 3arpy3ku uepe3 (yHKIHoHan caiita xypHana (Open Journal System nnu Editorial Manager).

- Kernp mpudTra — 12 (anHoTaIms, KItO4eBbIe ci10Ba, tutepatypa - 10, teker tabmun — 9-11), mpudt — Times New Roman,
BEIPaBHUBAHHE — I10 IIMPUHE TEKCTa, NHTEPBAI — OANHAPHBIH, ab3auHblil oTcTy — 0,8 cM, 1MOJIsL: BepXHee U HIDKHEe — 2 CM, JIEBOe
U TIpaBoe — 2 CM.

- Pucynku, TabmuIs], Tpad MKy, JUATPaMMBI U . IPEACTABIIAIOTCS HEIIOCPEICTBEHHO B TEKCTE C YKa3aHHEM HyMepaluy 1 3a-
rinaBust (Hampumep, Puc. 1 — HazBanue pucynka). KomuuecTBo pucyHKOB, TabmuI, TpaguKoB U JHarpaMM HE TOJDKHO MPEBBIIIATH
20% oT Bcero o6beMa CTaThH (B HEKOTOPBIX cinydasx 10 30%).

- O0bem crateu (0e3 yueTa Ha3BaHMsI, CBeJleHUII 00 aBTOpax, aHHOTALMH, KJIIOYEBBIX CJIOB, OuOIMorpaduueckoro crnmcka)
JOJKeH cocTaBiATh He MeHee 3 000 cinoB u He npespiiats 7 000 cios.

- Astopsl B OBSIBATEJIBHOM mnopsiike TODKHBEI yKa3aTh B CONPOBOAUTENHHOM muckMe B cucteme Open Journal System
nmu Editorial Manager o ToM, 4TO HampaBisieMasl CTaThsl/pyKOIICh HUT/IE paHee He IMyOINKOBaIach, U 4TO B CTAThe OTCYTCTBYIOT
3aMMCTBOBAHHBIC ()parMEeHTHI TEKCTa U3 APYTHX padoT 0e3 CChUIOK Ha HUX.

- Ilopsimox ommaThl U CTOMMOCTD 3a ITyOJIHMKAIMIO CTaThH yCTAHABIMBAETCS M3/AATENbCKUM JoMoM «Kasak yHUBEpCHTETI» U
IMPOU3BOJUTCA aBTOPOM I10CJIE 0)106pe1-u/15[ BHCIIHUMU PELUCH3CHTAMH U HAYYHbIM PEAAKTOPOM.

Crpykrypa ctatbu (st opopmiieHuUsI cTaThbu HenoJb3yiiTe IITABJIOH):

Ilepsas cmpanuya:

[lepBast ctpoka — HOMep MPHTU (B ucknrounrtenbHbix ciydasx YJIK), BelpaBHHBaHHE — IO JIGBOMY Kparo, IpUPT —
MOy KHUPHBIH (cM. http://grnti.ru).

HasBanue cTaThy JOMKHO OTpaXkaTh CyTbh, COAEPKAHUE CTaThbU M MPUBIIEKATh BHUMaHUe unTarens. Ha3BaHue HomKHO ObITH
KpaTKUM, MH(POPMATHUBHBIM, HE COJAEpPKaTh JKaproHU3MOB wiu abOpeBuaryp. OnTuManpHas JJIMHA 3aroylioBka — 5-7 cioB (B
HEKOTOPBIX ciydasx a0 12 cioB). Ha3BaHue cTaThy JOIKHO OBITH NMPEACTABIEHO HAa PYCCKOM, Ka3aXCKOM M aHTJIMHCKOM SI3BIKaX
TIOJTY>KHPHBIM IIPH(TOM CTPOUHBIMU OyKBAaMH, BEIPABHUBAHKE — MO IEHTPY.

ABTop(b1) craThul — MHUIIMANE 1 pamuus, Mecto pabotsl (addummanms) ([lpumeuanue: yka3pBaeTCs MOTHOC HANMCHOBAHUE
By3a). CTpaHa, TOpoJ (OPSIOK HYXKHO COXPAHSITHCH)

Hymeparus He TpeOyeTcsl, eCliu HECKOJIBKO aBTOPOB M3 OJHOTO YHHBEPCHTETA, TOJILKO €CIIU OHU U3 Pa3HbIX YHUBEPCUTETOB.

Crpana, ropoji — Ha pyCCKOM, Ka3aXCKOM M aHIJIMHCKOM SI3bIKaX; AJIEKTPOHHBIH anpec. CBeneHus 00 aBTopax MpeacTaBiIsioTCs
OOBIYHBIM MIPU(PTOM CTPOYHBIMHU OYKBaMH, BBIPAaBHUBAHHUE — 110 LIEHTPY.

Hioxe o nentpy ykassiBaercs runepcecsuika ORCID ID. (MECTpyKIHs Uit perHCTpaniy — B IPUKPEINIEHHBIX (aiinax https://
orcid.org/);

- B aHHOTammM IOKHBI M3JaraTthCs CyTh W HCIONB30BAaHHBIE METOABI MCCIEAOBAHHSA, CyMMHPYIOTCS HauOojee BaXKHbIE
pe3yabTaThl U UX 3HaYMMOcTh. OOBeM aHHOTalMU cocTaBiseT He MeHee 150 u He Gosee 300 cIOB Ha PYyCCKOM, Ka3aXCKOM U
AQHIVIMHCKOM SI3bIKaX.

Amnnoranuu Bkmoyaet B ce0s cienyromue OBS3ATEJIBHBIE nyHKTEI

- Berynnenue.

- Llens, OCHOBHBIC HAIIPABICHUS U UAEH HAYYHOTO HCCIICIOBAHNSI.

- Kparkoe onncanne Hay4yHOI U MPaKTHYECKOH 3HAUUMOCTH PaOOTHI.

- KpaTkoe onmncanne METOONOTHN UCCIIEJOBAHUS.

- OCHOBHbIC PE3yJIbTAThl U AHAJIN3, BHIBOIbI HCCIICIOBATEIBCKOW PabOTHI.

- LleHHOCTB ITPOBEAEHHOTO HCCIIEOBAHUS (BHECEHHBIN BKJIA]] JAHHOH paOOTHI B COOTBETCTBYIOIIYIO 00JaCTh 3HAHUM).

- IlpakTnueckoe 3HaYESHNE UTOTOB PAOOTEL.

- KiroueBsie ¢110Ba/CI0BOCOYETAHHS — KONUYECTBOM 4-5 Ha Ka3aXCKOM, PYCCKOM M aHTTIMHCKOM SI3BIKaX.

Ilocneoyruwan cmpanuya (nosasn):

BBegenne coCTOMT U3 CIETYIONIMX OCHOBHBIX 3JIEMEHTOB: OOOCHOBAHHE BBIOOpA TEMBI; aKTyalbHOCTh MPOOIEMBI, LIENb
uccieoBanus. B 060cHOBaHNM BBIOOPA TEMBI Ha OCHOBE OITMCAHMS OIBITA IPE/IIECTBEHHUKOB COOOIIASTCS O HATNYUH POOIEMHOIT
curyanuu (OTCYTCTBHE KaKHX-JMOO HCCIEJOBaHUH, IOSBICHHE HOBOTO OOBEKTAa W T.O.). AKTYalbHOCTh TEMBI OIIPEIEISIeTCS
00IIMM MHTEPECOM K M3yYeHHOCTH NaHHOTO 00BEKTa, HO OTCYTCTBHEM HCUEPIIBIBAIOIINX OTBETOB HAa MMEIOIINECS BOIIPOCHL, OHA
JIOKa3bIBACTCS TEOPETHUECKON MIIH MPAKTUUECKOH 3HAYMMOCTBIO TEMBI; OIpe/ielieHne 00beKTa, IpeMeTa, Ieel, 3a1ad, MeToI0B,
MOJXO0B, THIOTE3bI X 3HAYSHUSI BaIeil paboThl. Llens nccneqoBaHus cBA3aHa ¢ J0Ka3aTeIbCTBOM TE3HCA, TO €CTh IIPEACTaBICHHEM
MpeIMeTa NCCIEN0BAHMS B N30PAaHHOM aBTOPOM aCIeKTe.
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Paznen «Martepuan n MeToAbI» JOMKEH COCTOATh U3 ONMUCAHHMS MAaTEPUANOB U X0fa pabOThI, a TAKXKe MOJHOTO ONMHUCAHMS
HCITO0JIb30BAHHBIX METO10B.

XapakTepuCTHKa MM OIIMCaHNe MaTepualia NCCIIeI0BAHNs BKIFOYACT €ro IPe/ICTaBIeHIe B KAUeCTBEHHOM U KOJIHYECTBEHHOM
OTHOIIEHNH. XapaKTepUCTHKa MaTepraia — OIUH U3 (JaKTOPOB, OIIPEISIISIONIHH JOCTOBEPHOCTH BEIBOJIOB I METOJIOB HCCIICIOBAHHSI.

B sToMm pasgene ommchIBaeTCs CTENEHb M3YYEHHOCTH NMPOOJICMBI, JaeTcsl MoApoOHas mHpopManus 0e3 MOBTOPEHHS paHee
OIyOJIMKOBAaHHBIX YCTAHOBJICHHBIX MPOLEAYP; MCIIONB3yeTCs HACHTH(PHUKALUSA 000pyaoBaHHs (IPOTPAaMMHOTO OOECICUEHUs) U
OTHCaHNe MaTepHasIoB ¢ 00sA3aTeNbHBIM BHECEHHEM HOBU3HBI PH HCIIOIb30BAHHN MAaTEPUAIOB U METOIOB.

Hayunast MeTO010THSI TOJDKHA BKIIIOYATH B CeOs:

- NCCIIE0BATENBCKUI BOIIPOC(-bl);

- BBIJIBUTAEMYIO TUIIOTE3Y (TE3HC);

- Tl UCCICAOBAHMS,

- METOJIbI NCCIIEI0BAHMS;

- pe3ynbTaThl HCCIIEOBAHMSI.

B cexnuu «O030p JIMTEPaTYPBI» JODKHBI OBITH OXBaueHb! (DyHIaMEHTAIBHBIC 1 HOBBIC Pa0OThI OTEUECTBEHHBIX U 3apy0eik-
HBIX aBTOPOB, UX aHAJIN3 C TOYKH 3pPSHUSI HAYYHOTO BKJIajla aBTOPOB, a TAKXKE IIPOOEIIBI B HCCIIEOBAHUH, KOTOPHIE aBTOP JOIOJIHSET
B CBOEit pabore.

HEJIOITY CTUMO Hanu4ne MHOYKECTBA CChIIOK, HE IMEIOIINX OTHOIICHUS K JaHHOH pabore.

B pasnmene Pesyabrarbl M OOcyskIeHHe Kak OZHOM U3 BaKHBIX M OCHOBHBIX Pa3/eliOB CTAThbHU NMPUBOAWTCS aHANIN3 U
00Cy’K/IeHHE TIOTyYeHHBIX aBTOPOM PE3yNIbTaTOB MCCIEIOBaHUS, HayuHbIe MonoxeHus. CrelyeT MpoBeCTH aHalM3 pe3ylbTaToB
cBOeii paboThI M 00CYXK/ICHUE COOTBETCTBYIOIIUX PE3yJIbTATOB B CPABHEHUH C MPEIBLAYIIMMH paboTaMu, aHAIN3aMU U BHIBOJIAMH.

3akiai04enne, BBIBOABI — 00OOIIEHHE W IOJBEJCHHE HTOTOB Pa0OTHI HA JAHHOM JTalle; MOATBEP)KACHHWE HCTUHHOCTH
BBIZIBUTAeMOTO YTBEPIK/ICHMS, BHICKA3aHHOT'O aBTOPOM, 3aKJIIOUSHUE aBTOpa 00 N3MEHEHNH HAyYIHOTO 3HAHMUS C yUETOM HOJTyIeHHBIX
pe3ynbTaToB. BBEIBOIBI HE JOMKHBI OBITH aOCTPAKTHBIMH, OHU JIOJDKHBI OBITh HCIIONB30BAHBI AT OOOOIICHHS pE3YIbTaTOB
WCCNIeIOBaHUsI B TOW WM HMHOW HAay4HOW OOJIaCTH, C ONMCAHWEM MPEIAJIONKCHUH WM BO3MOXKHOCTEH IaibHEHIIEH paboTHI
3akiIi0YeHne JIOMKHO COAEPKaTh CIEAYIOIIHE IMyHKTHI: KAaKOBBI ObLIM IIEM M METOMABI MCCIEIOBAHUS; PE3yIbTaThl M BBIBOJBI
UCCJIENOBAHUS,; IEPCIIEKTUBBI UCCIEA0OBAHNUA U BOSMOXKHOCTU BHEAPCHNWA, IPUMEHCHUSA pa3p3.60Tl(I/l.

Cnmcok MCnoJib3yeMoil JIuTepaTypbl JI0JDKEH COo/epKaTh HEe MeHee 15 HammeHoBaHuil; U3 HUX 50% — W3 aHTIIOS3BIYHBIX
HCTOYHUKOB B cilydae Hamm4us B CITHCKE JINTEPATypHI paboT, MPEICTaBICHHBIX Ha KHPWLINIIE, HEOOXOANMO MPEICTaBUTE CITUCOK
JUTEPaTyphl B IBYX BapHaHTaX: IIEPBBIf — B OPUTHHAIIE, BTOPOH — POMaHH3MPOBAHHEIM aI()aBUTOM (TPAHCIHTEPALIS).

Odopmiienne crycka TUTEPATyphl HA pyCcCKOM U KazaxckoM si3bike cormacHo 'OCT 7.1-2003 «bubnumorpadudeckas 3amucs.
bubnumorpaduueckoe onucanue. O0mue TpeOOBaHus U MPaBUia COCTaBICHUs» (TpeOOBaHUE K M3IaHUSIM, BXOUIIUX B MepeUCHb
KOKCOH).

Odopmiienne poMaHM3UPOBAHHOTO CITHCKA JUTEPaTypbl: aBTOp(-bI) (TpaHciuTepauus - http://www.translit.ru) — (roxg
B KPYIJIBIX CKOOKax)—Ha3BaHUE CTaTbH B TPAHCIMTEPHPOBAHHOM BapHaHTE [II€PeBOJ Ha3BaHWs CTATbU HA aHTIMHCKHH SI3BIK B
KBAQJIPaTHBIX CKOOKax], Ha3BaHMWE PYCCKOS3BIYHOTO MCTOYHMKA (TPAaHCIUTEpAIHs, TMOO AHTIIMHCKOE Ha3BaHHE — €CIH €CTh),
BBIXOJHbIC ITaHHBIE C 0003HAUCHUSIMU HA aHTJIUICKOM SI3bIKE.

Hanpumep: Gokhberg L., Kuznetsova T. (2011) Strategiya-2020: novye kontury rossiiskoi innovatsionnoi politiki [Strategy
2020: New Outlines of Innovation Policy]. Foresight-Russia, vol. 5, no 4, pp. 8-30. Crnucox juTeparypbl IpeicTaBisieTcs B
angasutaOM nopsizke, 1 TOJIBKO Te paGoTel, KOTOpBIE IUTHPYIOTCS B TEKCTE.

Cruib oopmieHnss POMaHU3HPOBAHHOTO CIHCKA JTUTEPATYPEL, @ TaK)Ke HCTOYHUKOB Ha AHTIIMHCKOM (IPYrOM HHOCTPAHHOM)
SI3BIKE JUTS COLMOTYMaHUTApHBIX HampasieHul - American Psychological Association (http://www.apastyle.org/).

Crnenyer oOpatuth BHEMaHue! B andaBUTHOM mopsiAke yKa3plBaloTcs (HaMHIMK aBTOPOB (3armsTasi mocie paMuing mepes
WHHUIMANaM1 HE CTAaBHUTCA); Mocie (paMHUIMU B KPYTJIBIX CKOOKaX yKa3bIBaeTCs IOJ M3[AaHHs MyONUKANK B KBaPATHBIX CKOOKax
IIepeBO/] Ha3BaHMsI HA AHIIMHCKUH s13bIK. HeoOxoanumo yOparh Bce THpe M KOChIe JIMHUH (T.e. pa3[eiuTesbHble 3HaKK). B KoHIe
ceputky ykaseiaercs (In Kazakh), eciim ncroununk Ha kazaxckoM sizbike # (In Russian), eciti HCTOYHUK Ha PyCCKOM SI3BIKE M T.A.

B nmannOM pasnene He0OXOIMMO YUECTh:

- LlutupyioTcss OCHOBHBIE HAayYHBIC MyOIMKAIMH, TIEPE0OBEIE METOJIBI NCCICAOBAHMS, KOTOPBIC IIPUMEHSIOTCS B JaHHOI 00-
JIaCTH HAayKU M Ha KOTOPBIX OCHOBaHa paboTa aBTOpa.

- M30Geraiite upe3MepHOro CAaMOLUTHPOBAHMS.

- [IpennodTuTeNbHBI CCBUIKM HA MyOIMKALMN 3apyOS)KHBIX aBTOPOB.

- bubnmorpaduuaeckunii CMcoK TOIDKEH coaepKaTh pyHIaMeHTaIbHBIC TPYABL, aKTyaJ bHBIE Ul COBPEMEHHOM HayKH, OITyOJIH-
KOBAaHHBIE H3BECTHBIMH 3apYyO€KHBIMH 110 TEME UCCIIETOBAHMS.

CCBUIKH Ha IUTHPYEMbIE PAOOTHI B TEKCTE COLMOTYMAHHTApHOTO HANPABJICHUS JAIOTCS B CKOOKAaX, C yKa3aHHEM IIEPBOTO aB-
Topa paboThl, TOA M3daHUA: HOMep cTpaHuIl(-bl). Hanpumep, (3amecckmii 1991: 25). B ciyyae, Hamu4uus B CIIUCKE JIUTEPATYPHI
HECKOJIBKHX PabOT OJJHOTO M TOTO K€ aBTOpa, U3JaHHBIX B OJMH T'OfI, TO JOMONHHUTENBHO K Oy U3/aHus 100aBiseTcs OykBa «ay,
«6» u 1.1. Hampumep, (Canyosa, 2001a: 15), (Caxyosa, 20016, 22). [lynst ecTeCTBEHHOHAYYHBIX CTaTel CCHUIKM O(QOPMIISIOTCS B
KBAJIPaTHBIX CKOOKAX C yKa3aHHEM HyMepallH 110 Mepe IOSIBICHHS [INTHPYEMBIX paboT B TEKCTE.

B xonme odopmieHuUs CTaTbH IPOCHM IIPOBEPHTH HAIMUNE MPOOETOB ITOCIe BCEX 3HAKOB B CTaThe, 1 OCOOCHHO B CIIHCKE
JUTepaTypsl (MOCIe TOYEK, 3aISIThIX, THPE, ABOCTOUMH, KOCHIX JIMHUH M CKOOOK). Brimenute Bech TexcT. Haxmure Ha KHONKY
pugt, ykaxure TimesNewRoman, pasmep 12, et Tekcta ABTO, moguépkuBanue Her. Haxxmute Ha kHOTIKY A63ar, oTcTyIs! 0,
0; uatepsansl 0, 0; MEXIYCTPOUHBIN - OTUHAPHBIN.
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