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Value orientations of young people:
the quest of the hero in the art of cinema

The purpose of this study is to assess the views of Reading's students about cinematography. In order
fo obtain data for our research we designed a questionnaire. The questionnaire was delivered orally
and responses were recorded We had a verbal questioning at the place that has been organized for an
oral interview. The research shows the percentage of preferred and non-preferred movies. In addition,
information on how films influence an individuals life was collected, how they find out about the latest films
and whether or not the role of favorite actors is important when an individual chooses a movie etc. A brief
report in the form of diagrams and pie charts was prepared.

The results of the study show what kinds of films students prefer and which genre they choose not
to watch. During the review, it was clear that students tend to watch movies that stimulate thought. This
paper is an attempt of this kind of research; it is restricted to students at the University of Reading, about
preferences of youth, fowards films of various genres.

The result of this study are presented in this report with diagrams, where the first four figures show
the percentage of each genre.

Key words: Value orientations, cinematography, genre, hero in the art of cinema.

A.A. Tnen6epreHoBa, XX.A. EpranueBa
MacTapablH KYHABUIBIK, KbI3bIFYLIbUIbIKTapbI:
KUHO eHepiHeH KeninkepnepiH i3aey

3epTTeyaiH MaKcaTbl CTyAeHTTepAiH Kasipri KMHoMeTorpaua canacbiHbliH AaMybl Typanbl MiKipiH
6iny. [lepeKTep uHay YyLWiH apHaibl cayanHama yprisingi. 3eptrey 6apbicbiHAa TapTbiMAbI KaHe Tap-
TbIMCbI3 KMHONAPAbIH NanbI3AblK epeKweniri aHbiKTanabl. CoOHbIMeH KaTap, cayanHamMaza KMHOHbIH Xac-
TapAblH KYHAENIKTI eMipiHe biKnan eTy Macenenepi e KapacTbipblngbl. bByn Makana actapabiH Kasipri
Kesgeri GunbMAaepAiH apTypAi }aHpnapbl MeH CTUNbAEPiHE KbI3bIFYLLbIIbIKTapblH 3epTTeyre apHaifaH.

TyiiH ce3pep: KYHAbUIbIK KbI3bIFyLWbUIbIKTAP, KUHEMaTorpadus, }aHp, KUHO eHepiHAeri Keninkep.

AA. Tnen6epreHoBa, XX.A. Epranvesa
LleHHOCTHbIE OpUeHTaLuUn MOJIOAEKMN:
NOUCKMU repoA B UCKYyCCTBE KUHO

Llenbio uccnenoBaHusA ABNSETCA OLEHKA MHEHWU CTYAEHTOB O pa3BUTUU COBPEMEHHOMN KMHeMaTo-
rpacwuuv. Ans nonydeHns fgaHHbix 6bina pa3paboTaHa aHkeTa. MiccnenoBaHne NoKasano npoueHT npuee-
KaTenbHbIX 1 0TpULaTenbHbIX hrnbMoB. Kpome 3Toro, MHdopmMauma coaepana oTBETbI Ha BONPOChI, Kak
(GUNbMbI BAVAIOT HAa NMOBCEAHEBHYIO KU3Hb MOJIOAEXM, KAKOBbI UCTOYHUKW NofydeHuss nHdopmauum o
nocnegHux GuabMax v JeNCTBUTENbHO BaXHO N yyacTre NioOUMbIX aKTepoB Npu Bbibope puabMoB Ans
npocMoTpa. 3Ta cTaThA ABAAETCA MOMbITKON TAKOr0 POAa UCCNef0BaHWsA, FAe aHaAU3nPYTCA NPeanoY-
TEHWA U BKYCbl MOJIOZEXM, COBPEMEHHbIe hUNbMbl Pa3HbIX KaHPOB U CTUE.

KnioueBble cnoBa: LeHHOCTHbIE OpYEHTaLUN, KUHEMaTorpadus, }aHp, repoi B UCKYCCTBE KUHO.
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Introduction

Movies have become such an inseparable part
of people’s lives. It is tough to imagine a world
without this form of entertainment. Movies have
their own positive and negative points. The various
methods in which movies impact on human lives
are as follows: providing wholesome entertainment,
relieving stress, educating, introducing to an
audience the worlds art and culture, increasing the
incidence of violence, establishing false perceptions,
wasting money and time or providing jobs for many
people. Nevertheless, movies have a significant
impact on society and have become an integral part
of our existence. Recently, with new technology,
the number of movies viewed by individuals, has
increased sharply and continued to growth. The
movie industry is booming and shows no signs of
relenting. Today, the United States, Nigeria, Hong
Kong and India are the leaders in filmmaking. In
Europe, France and the United Kingdom are the
countries that lead in movie production. India is the
largest producer of films in the world.

The reason why movies are so popular is because
they give a range of experiences for its viewers. For
many young people, in particular for students, this
type of entertainment is one of the most popular.

This survey was conducted to find out how
movies affect students’ lives. The research was
done, by presenting students with a questionnaire
on the campus and other locations. Fifteen students
were questioned over the weekend of May 18" and
19, with most respondents being male students.

Description of the Methodology

This study considers young people’s attitudes to
modern cinema. What are the preferences of young
people in today’s film industry?

The aim of this study is to consider the system
of cultural values of ordinary people, based on their
interests, values, motivations and attitudes. The
individuals in the study represent the views of a
population with certain aesthetic needs. The research
question is «What are the preferences of young
people in modern cinema?» And how are these
preferences formed in terms of age and personal
characteristics. Consideration was also given to the
preparation of the most significant problems and
aesthetic installation of modern youth, their needs
and definitions.

The method of research: was formal and logic,
in this case, the method of human activity, which

constitutes the basis of his intellectual and cultural
needs. The survey was conducted on a university
campus and on college campuses. The study was
conducted by undertaking individual interviews
employing the method of «question and answery;
a tape recorder was used to record answers. The
age group investigated was young people between
the ages of 19- and 30 who represented different
national cultures and different ideological values.

Discussion

We started the survey with questions that
allowed us to find out which type of films were the
most attractive for students. Of the respondents 40%
preferred adventure films and an equal amount of
students preferred comedy films. The main reason
to choose these kinds of films was that they really
amusing and relaxing. Other students liked to watch
action movies or detectives films.

The majority (80%) of the respondents did not
like horror or Sci-fi films. The most common reasons
were negative emotions (40%) and that they did not
teach anything. Also interviewees avoided viewing
movies, such as melodrama and thrillers. The main
criteria to choosing films were the latest movies,
interesting advertising and opinions of friends.

A further question examined which countries
produced the movies that the students preferred.
The range of countries was not too long, from UK
to Italy, including France and Korea, but the most
common popular movies were from the United
States (86.7%) and England (53.3%). The movies
produced by these countries feature a wide range of
special effects and a dynamic plot.

The fifteen students were next asked about
the impact of the films on their lives. A significant
majority (66.7%) mentioned that were no any effects
at all. A proportion of students (13.3%) reported direct
or indirect impact of the movies on their life, but many
students (53.5%) said that their views not changed. Of
the respondents 40% liked to watch films with their
favorite actors such as Tom Cruise, Jean Claude Van
Dumme, Angelina Jolie and Brad Pitt. Approximately
15 % of students, always or usually, preferred movies
with the participation of their favorite actors.

Generally 40% of respondents had an ongoing
interest in the cinema and followed the latest new
movies, However, a bit more 46.7% of them saw
both: new and old movies and only required that
movies needed to be of a high quality. A minority
of students (26.7%) explained that they did not like
series because it takes too much time to view them.
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Conclusion

It is clear that cinema and watching of movies
is now one of the common aspects of student
entertainment. Many students liked to watch films,
which allow them to understand different aspects
of world culture, or just enjoyed watching comedy
films. Most students mentioned about the negative
role of thrillers or horror films. It means that the

content of films affected students’ lives, although
significant number of them made the point that films
did not influence their views. In common students
liked movies, they can assess easily and those that
had high quality special effects. However, they did
not want to waste time on serials. Obviously, our
survey was limited to a relatively small sample by
time constraints, and a fuller research study may
reinforce the findings.
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